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qOFFICE APPLIANCES is a news and technical trade journal, 
serving the entire industry of office equipment. It covers the 
manufacture and distribution of office machinery, office devices, 
office furniture, office supplies and the entire range of commer- 
cial stationery. Its comprehensive news reports of the industry 
and its valuable special articles upon subjects germane to its 
field have given it unusual prestige. It serves a clientele com- 
posed of managers and agents for the various office machines, 
devices and supplies, commercia! stationery dealers and many 
of the largest corporations in the United States. It also reaches 
some dealers in fifty-four other countries who deal in American 
office equipment. 

ADVERTISING RATES upon application—only articles of 
office equipment or directly related products eligible. 


{SUBSCRIPTION RATES payable in advance, in the United 
States and its possessions and Mexico—one year, $2.00; two 
years, $33.00. Canada—one year, $2.50; two years, $4.00. For- 
eign, all countries in the Postal Union, the equivalent of $3.00 
American gold for one year and $5.00 for two years. Remit- 
tances may be made by personal checks, drafts on New York 
or Chicago, Postoffice or Express Money Orders, or in American 
Postage Stamps or Currency if sent by registered mail. 


in the officers of the company. No firm 0! 

either directly or indiresthy connected with the Desiness repre- 

sents, has any share in its ownership or voice in eons M4 
licy, which has in view at all times the best interests 

eld it serves. It aims to discuss all subjects fairly, and 
furnish its readers reliable information conc the 
and development of the office appliance industry. It answer 
any questions germane to its field to the best of its a’ 
it asks its readers in all parts of the world to aid it in- 
quiries and suggestions, to ee it will give prompt 
consideration. 

{CHANGE OF ADDRESS. Subscstbenn sane have their mail- 
ing addresses changed as often as yoo cl In ordering ~— 
ennee it is necessary that both old and new addresses 
given 

{CONTRIBUTIONS are invited B nw nny, topics of interest to 
this trade. All accepted manuscri ~~ will be paid for at space 
rates. Unaccepted manuscripts will not be returned unless 
age is enclosed by the sender. Correspondents should give 
anes ws addresses, which will be wi withheld from publication 

esir 


— 
{The ownership of OFFICE APPLIANCES is hy copely 


Entered as Second-Class Matter, July 8, 1905, at the Postoffice at Chicago, Ill., under Act of March 3, 1879. 
COPYRIGHT. Contents covered by Copyright, 1922, by The Office Appliance Company. 
“Office Appliances” is registered in the United States Patent Office, Washington, D. C. 
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Business Shows. ee” Pree reece rere General Fireproofing Co............5+..+4+ 127 
Annual Business Snow Co.......... .143 Universal Office Device Co. Globe-Wernicke Co., The.............+.+ 
Business Exposition Co............ 247 Dems came, .48, 86, 97, 133, 115, 165, “181- 
Progressive Business Shows Co......... 20) Aladdin Mfg. Co...... 234 Imperial Steel ‘Cabinet Ob... <3 wisdnaane .199. 

Calculating Machines. Desk Pads, Blotter. Invincible Metal Furniture Co........... .184 
Monroe Calculating Machine Co.... . & Poorum & Pease Co hid kee oh 93, 118 Macey ©0., TOBecscossecsdadceneoh teen 84, 207 
Times-Into Co., ‘The.......... - 237 Pee, Gee. Bi, @ Geisvrcsivess 175 Metal Office Pureicure O80; i000.60s5en ee 

Carbon Papers. Hoffman, L.... 2... ccccssecacseSescecccess 227 Shaw-Walker O0...5..c0ssevcscconssecsus - 91 
(See Ribbons and Carbons.) Sainberg & Co....... 225 Steel Equipment Corp’ @. . 0a sco sek thease - 

Card Cases. Desk Pads, Glass. Terrell's wipmpont O06. ....:... 00.00 oem .198 
Iinproved Boehner iinder Co.. ‘ 212 Chicago Mirror & Art Glass Co . £0 Van Dorn Iron Works Co., The...... 122, 123 
Wiggins, The, fohn B., Co... 22) ss. |e 2 Bere rrr te 175 Yawman & Erbe Mfg. Co.......... 114, 115 

Chair Irons, Kimpton, Haupt & Co......... 228 Filing Cabinets, Wood. 

Collier-Keyworth Co............. ad .192 Wekat Die. Ccaciaiscsekcbessee inns vere 20) Boston Index Card Co........-...006. -..104 
Chair Pads and Cushions. Ravenswood Office Specialties Co 203 Browne-Moree O60, .cccsacsdesscsstbnlinese um 242 
Fox, Geo. E., & Co. kw : 175 Desk Trays. Globe-Wernicke Co., The.........-s+sse% 
we EE. Se oo ee ‘ 200 American Electric Co. , 33R #8 wecnu eee 48, 86, 97. 133, 145, 165, 181 
Chairs. Barbee Wire & Iron Works.............. 56 Imperial Methods Co......,sicssases0 penne 158 
Gemmeien: BE. Obs. iiiaceews icvensdiscdé 50 Fox, Geo. E., & Co... 175 Macey ©0., "FUGi. 6:53. sececansssone 84, 207 

Greeker Ohalr O0..5..ccbetsess. lai General Fireproofing | SRR A EE 27 Melton-Rhodes Co 

Beste, ia a Ci: BOR cites 125 Imperial Methods Co. <5 ae Republic Box Co 

Grand Rapids Office ¢ hair Co. ere 215 Macey Co., The..... S4, 207 Shaw-Walker O0.......cccccssscceesssnse 
Gunlocke, W. H., Chair Co... 205 Sine Walhee. Gs ode 5b a yawe ds ievis tense 91 Wabash Cabinet 00....6600essecnsbasvenen .174 
Karpen, 8., & * GRR FS .o 154 Yawman & Erbe Mfg. Co.... -114, 115 Wagemake® OOs5.. osiccecssccskevenenen ...149 
Milwaukee Chair Co...... Peas | Desks. Weis Mig. OO. .2ccccccvessty 139, 140, 141, 142 
> rere nce Art Metal Construction Co........ .151 Yawman & Erbe Mfg. Co............ 114, 115 
Taylor Chair Co., The...... . aie, Bentley & Gerwig Furniture Co .241 Filing Specialties. 

Toledo Metal Furniture Co., The : . 94 Clemetsen Co.......... eee 1% Advance Paper Box O60. ...i.¢)0cssneeane 226 
Van Dorn Iron Works, The...... 122, 123 Corry-Jamestown Mfg. Corp’n............ 223 American Kardex Co........... oes SEee . 2387 

Check Protectors and Writers. Gutiee’ Bask O65... «d00%6 %; 1832 Bushnell, Alwah, & C0.......ce.sse0e0 00 tee 
Check Writer Co., Ine...... ca — Renee, Bee, F. Weg GOarncccgccccsescecesbs 180) Diemer, John 9 Belen» scesbacnamee .+.. 188 
eee RE 237 Dornette, J., & Bro., The. 183 Rossbach & GOR... s.000sccssseersisasbee . 287 
Hall-Welter Co., The........ 213 Englewood Desk Co........ .110 Smead Manufacturing Co., The......... ..130 
Todd Protectograph Co. 241 Evansville Desk Co. sie -204 Ulrich Planfiling Equipment Co........ yy 

Check Sorters. Excello Products Corp’n... . .236 Wele Mee. Co.ccccvdtevewss 139, 140, 141, 142 
Kohthaas Co., The........... Boge . 200 General Fireproofing Co. . 127 Filing Supplies. 

Ulrich Planfiling Equipment Co. sostte Guenan Fornitere Co., THE. .«....-s.cccsese 184 American Mfg. Comcern........ss0005+.s05 188 

Christmas Greeting Cards. Hoosier Desk Co....... 191 Boston Index Card Co...+....ssssseevsces .104 
Se, I Ditawev.ceGhenueve 186 Imperial Desk Co......... 52 Browne-Morse Co.......-eeeeee006 é 

Coin Eags and Wrappers. Jamestown Metal Desk Co. : ons Oe General Fireproofing >. ovdsenet ch Ohad gee 
Continental Bank Supply Co....... Macey Co., The..... ; ....84, 207 Globe-Wernicke - Te. weer aa 
Downey, ©. L., ©Oo., The....... Metal Office Furniture Co or ser on 07. 133, 145, 165, 181 
wmeraper Cele Bag CeO... cvicscccncces National Desk Co........ 206 Imperial heinode” Go erivrrrriy. ye .158 

Column Finder and Line Gcide. Orpin Desk Co...... 195 Kay Oo., Die. csesdscsustevieiean éwed oi teu 
Colum-Guide Co............ ba Lie wile cee Rishel, J. K., Furn. Co 76 Macey Co., Be. 00.0504 psseagees enna 84, 207 

Copyholders. Shaw-Walker Co.... 91 Oxford Filing Supply OO. csi vikeaneeb eon .155 
American Electric Co....... 113 Steel Equivment Corp'n. Wo Shaw-Walker OD, . 20302 0resccdsbavuubeneee 91 

Copying Devices. rell City Desk Co..... 189 Simonson, R. YW Pre ee) oF ++. 285 
Yawman & Erbe Mfg. Co.......... 114, 113 Van Dorn Iron Works Co.. The 122, 123 Smead Manufacturing Co., The.......... 130 

Costumers. Western Furniture Co....... 217 Steel Equipment Corp’n...............0. -» 
Gemmeens Ble. Obsic cits dccsivckces . Yawman & Erbe Mfg. Co 114, 115 United Pusiness Equipment (Ce........ +. .224 
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i eg... 139, 140, 141,142 Pen and Pencil Clips. National Sign Stencil Co. , 
Yawman & Erbe Mfg. Co............. 114, 115 Defiance Mfg. Co..........06-- +++ +e 0000s i283 «Sorting Devices. 
Folding Machines. Waterman, Le a? Ease ees weeesaes oMes 236 ag OE soe moenee sects 200 
jo Bde Beg WOreceeeesersseccrescs ° Nrie *lanfiling quipme nt Co . 233 
, nes, Ofhce. eee 138 Pencil 8 a ms Unyversal Utylyty Unyts Co. 307 
ns In nko acscesdel 2 
PCongotcurs ba eetereeersrsserecersareeces 111 Gueeieewesl Os..................20002 193 Come, Sees. | -_ me 
we —Fe I Gs BRR... 0s s.20de0se ely ——— ey re 245 Multipost Co............. sea des 222 
Eggens-Hambler Co.............-+---seee: 167 Dixon, Joseph, Crucible Ee ees Fee 121 Standard Stamp Affixer Co.. 227 
Paramount Pen Co........... ceeeee 229 CE OIE occ ccccccccecesccscossoes 185 Stamp Pads. 
Parker Pen Co., The................. "102, 103 Pencil Exchange, Inc., The...........--.- 135 Consolidated Stamp Mfg. Co.. 
Sheaffer, W. A., Pen Co........--...--+++ 87 UW. B. Pemeih OO... ccccccccsvcccsccecccces 220 Ideal Stamp Pad Co.. : 
Ulrich, J. K., & EA ne ind: crdininebace oad’ 234 Pencils, Thin Lead | Magazine. Peerless Carbon & Ribbon Mfg. Co 
Wabl Co.......- eaten eeececccssececcsenes 105 TT re riccesncccvcsscosses 164 Rivet-O Mfg. Co............. 4 
Waterman, L. E., C0.......---.+-++00++: 236 Hoge Mfg. Co., The, Ee 179 Stewart & Co., R. A............ 
Fountain Pen Name Bageaver. - Ingersoll-Redipoint Co., Inc............... 171 Superior Type Co., The....... 
Modern Inventions Corp’n................ 237 EE, EE Oe cenasetes succccacntas 213 Stands, Metal, for Office Machines. 

Furniture Finish Solution. Sic ccdhtedesiesssosedscecanes 105 Adjustable Table Co....... 204 

i ie 6 ececccccescceececee 210 Penholders. Auto Parts Mfg. Co........... : 182 

4 American Lead Pencil Co.................245 Fowler-Manson-Sherman Cycle Mfg. Co... .221 

Acme Gold Pen Co..............0.0000005 236 Dixon, Joseph, Crucible Co........--...--. 121 Hammond Typewriter Corp’n. 77, 198 

Gaydoul Gold Pen Co...............++.++. 237 acc caceSiecsicscccney 185 P Simplex Steel Stpg. & Mfg. Co. 209 
. iller Bros.......... eee Ce RweRSe cee REN 228 tapli achines. 

PE MEER ODseccccccccccccescesvese 226 ae . _ pom y NT odie nee et-o:d's 100 

Index Card Signals. 8 RD 236 Defiance Mfg. Co....... "206 
Graff-Underwood Co................--.2.2. 193° Pens, Steel. Hotchkiss Sales Co............ “177 
Yawman & Erbe Mfg. Co............. 114, 115 Esterbrook Pen Mfg. Co..............+++- 119 gr a  “eeerreerre .138 

Tabs. Pe NE, BD OR. nc ccccvcccececs 225 Stationery, Embossed and Bagueved. 
Aigner, G. J., & CO........ 0.02... eeeeees 210 os ene pdbdsn sap ercdcceasees 236 American Embossing Co... 225 
BEiiciency File Co...............sssseeeee 161 Pens, ‘ hy yA 216 
Rand Company, The, Inc................. 71 re 234 Wiggins, John B., Co.......... 229 
Universal wy  aivesetacesees ee Picture ‘ooks. Stationery Cabinets. 

4 , , M sh-Pi Dihtoean< cbies ocweeupen 208 Collating Devices Corp’n...... 4 
Commercial Paste Co., Inc., The.......... 194 we oe 2 © Sensaal’ Discnnedion Yo eee 127 
General Eclipse Co...........-...---00es 222 Crescent Brass & Pin Co..............-+- 221 Imperial Methods Co............. nape 
Higgins, Chas. M., Co..............-++++5 235 OO rere re 230 i Ce) Winns éc0ceese on 84, 207 
Ink Ribbon Mfg. edetedashectnesseaed 218 Platens, Typewrite: Terrell’s Equipment Co......... 198 

I American W ies Machine Co....53, 109, 202 Stencils. 

Bachrach Specialty Co...........+..++0+: 211 ee vee becdces cess aves 247 Meyer & Wenthe............. 211 
Cushman « Denison ts GAN oe ndeekenecade 190 Postal Scales. Stenographer’s Note Books. 

General Eclipse Co..........-..--00-+000s 228 es 6 cach cess kedatcesseeen 230 Boorum & Pease Co............ 93, 118 
Kimpton, Haupt Ce..... settee eceeeeseeees 223 ne  edcncchousenamad 232 Rockwell-Barnes Co...------+--+:- 217 
Knickerbocker Inkstand Co.............++. 235 ee Wee Me BOGE OR... 655. cc ccc scecce 226 Swinging Typewriter Stands. 

New Martinsville Glass Mfg. Co......... 232 = Publications. American Writing Machine Co... .53, 109, 202 
4 8-C Inkstand Co....... -108 or aciccadvares «ever enol 180 Wels Mfg. O0........cc.c008 139, 140, 141, 142 

a EE cone eeedcbnccercescocccesegese 238 Tables. 

, A Henry = net nchecous «.-134 SE SEIN So bwc cede ceescccccscccercevcees 240 Corry-Jamestown Mfg. Corp'n.. 223 

Letter Distributo’ Punches. Furnas Office Furniture Co...... .241 
Bristow, Ghenter’ a iiciita talk ain © a, x: utp aaa 237 OS SE Ee ee 206 General Fireproofing Co.................. 127 
Imperial Methods Co................se0es 158 Machine Appliance Corp’n.............--. 212 Mutschler Bros. Co........... 54 
Kohihaas Co., The..........--...00seeeeee 200 Rivet-O Manufacturing Co................ 237 Tn ccdewecenecs 98 
Ross-Gould Co ET. 6 as on bee us eéebane 231 Push-Pins. Udell-Predock Mfg. Co........ ~oa ae 
Ulrich Planfiling Equipment Co........... 233 ce ce dnnccedeccncenis 208 Van Dorn Iron Works Co., The.......122, 123 
tter Openers. Ribbons and Carbons. Telephone Attachments. 

BOE WI Bs sec cece cccccccccccccccces 153 eee een ciscesoenys es seed 225 American Electric Co............. . 113 
Kimpton, Haupt & Co.............6eeeeee 228 American] Manifold Products Corp’n....... 219 Colytt Laboratories............... 282 
I MS ac accacocectevcccéed 197 Ault & Wahers eave thee hese saebhe 131 Thumb Tacks. 

Linoleum. ns cad acwganein o¥en 236 Solidhed Tack Co.......... 232 
Congoleum CO... 1.6.2... e ee eee eee eeeees 111 Buckeye Ribbon & Carbon Co., The...... 187 Time Stamps and Recorders. 

Loose Leaf, Books and Gyeteme. I, ccnnceesteacsooenes ood 22 Automatic Time Stamp Co... 23% 
Accounting Devices Co..............cee0.- 203 Columbia Ribbon & Carbon Mfg. Co...... 74 i PO TEN, « o ccasecceee 239 
Adams, Henry T., Mfg. Co............... 134 Cooper Carbon Coated Paper Co........... 224 #‘Type, Typewriter. 

Barrett Bindery Co.................----. -196 I oa heantas paces sseses 231 Ames Supply Co............ 247 

ES Ws ns Scns cconvacns 93, 118 Crown Ribbon & Carbon Mfg. Co......... 210 Thorp & Martin Typewriter Co. 14 
Chicago Binder & File Co................ 213 Cnn. ch cacessbeeacesedud 218 writer Cabinets. 

F. B. Manufacturing Co........ See Iron Clad Ribbon & Carbon Co........... 208 yron Typewriter Cabinet Co. 238 
Feldmann’s System Mfg. Co.............. 228 EES 49 Toledo Metal Furniture Co., The 94 
Hughes Loose Leaf Metal Co............. 234 Miller-Bryant-Pierce Co...............+05 166 Typewriter Specialties and Supplies. 

Ms occ éncscnse oocseesen 129 Milo Ribbon & Carbon Co...........--+... 226 Ames Supply Co............. 247 
Plew & Motter Co..............ssessscees 216 SS 47 Azora Rubber Co., The..... 186 
Sheppard, The C. E., Co.............0000 150 BY I, COR oon iciccec ccs cesessecs 106 OED: can udvedades sc 233 
Stationers Loose Leaf Co................. 120 Old Town Ribbon & Carbon Co........... 197 Clarotype Co., The........ 61 
re me Gk, BO. BRS... cc ccsccces 215 Peerless Carbon & Ribbon Mfg. Co...... 205 Hahn, Arthur W........ .23 
ie te nawas canbe ackie cet’ 218 Phillips Ribbon & Carbon Co............. 213 Morton Mfg. Co.......... 237 
Wilson-Jones Loose Leaf Co............... 107 EE Ms wctccccctcccrecscecccacave 237 Munson Supply Co......... 178 

Mail Room Equipment and Systems. Storms, H. M., Co 89 Nielson Supply Co......... 236 
I Ds 6 vac ccccceedeceene 153 Union Ribbon & Carbon Co............. Peerless Key Co., 163 

Matched Office Suites. U. S. Typewriter Ribbon Mfg. Co......... 202 Speed Key Mfg. Co.... 232 
Macey ©o., The. .........:22eeeeee es S84, 207 TR. Wn. ca cnc swbecesens duc 63, 220 Standard Typewriter. Fastener Co. 193 

Memo vices, Rubber Bands. Thorp & Martin Typewriter Co........... 214 
i Pe CRN cectectevciccsccesegns 201 i, ne ccccanereccscsedeetas 185 MN, Be Mie Gv ccoscsceses 63, 220 
ME MS MDs wacnncccets ccccccccesct seve 22 Vuleo Rubber Fabrics Co................. 236 Typewriters, New. 

Feldmann’s System Mfg. Co............. 228 Rubber Stamps. Allen Typewriter Mfg. Co............... 126 
Ee ES Cin cciccecccccdtoens 1%) Consolidated Stamp Mfg. Co.............. 238 American Writing Machine Co.. 3, 108, 202 
PD POM, ca cecsccccccecccesosese 236 Medearis Moulding Co.............-s.s00. 228 Corona Typewriter Co........ , ase 96 

Moisteners. re ee cee aeeeseese cee ete 229 Hammond Typewriter Corp'n..........77, 198 
Kimpton, eae _* nalts Gated’ dan wenneee 228 cS PR ee 211 Noiseless Typewriter Co....... Peers 
ns cine ating eo eeceee ek ead 237 i Ce WS a, ok ov bcecsce enanende 195 Oliver Typewriter Co............ Back Cover 
Sengbusch 8-C Sicheas ns 6 vecccecqegen 108 EE HNO OO, BOs cccccccccsccsscess 195 Remington Typewriter Co.......... of Bl 
SER rere 236 Rulers. Rex Typewriter Corp’n......... eee 

Mucilage Bottles. Aaeme, Weary T., Mig. Co.............5- 124 Royal Typewriter Co. cae 67 
nn ME OM, ccc cccccscecsccse 228 American Mfg. Concern.................. 188 Smith, L. C.. & Bros. Typev writer Co...... 72 

Numbering Machines. Renee Pee Ooi, THO... ccc... cece ccecee 217 Underwood Typewriter Co....... ¥ 2, 55 
American Numbering Machine Co......... 128 Safety Deposit Boxes. Victor Typewriter Co....... ~~ 
i the Acs ces dc eeesee 5 incase ae Pn Ti. Mire stcandbcorscecesscssens 201 Woodstock Typewriter Co 247 
Consolidated Stamp Mfg. Co............. 23 ye “Sea EOS Ps one 64 Typewriters, Rebuilt. 

Roberts Numbering Machine Co.......... 82 General Fireproofing Co., The............. 127 American Writing Machine Co... .53, 109, 202 
Ce, MIDs a cccccccccccsccene 188 Invincible Metal Furniture Co............ 184 General Typewriter Exchange, Inc 168 
ond ‘es. Guarantee Typewriter Co....... 23 

ie OS GM. BEC, oo 60cscssescess 233 OD MID ha cuban ncedrccoccrssecseunit Regal Typewriter Co............. 92 
cnet wh 0.66 ves cncsscceccccacen 229 General Fireproofing Co..............+..+. Shipman-Ward Mfg. Co.......... 116 
i Meenas cece cnebesadwenéed 210 Globe-Wernicke Co., The.. Typewriter Emporium........... 116 
Baton, Crame & Pike Co............0s.00- — RR ere eee eae 48, 86, 97, United Typewriter Exchange Co 224 
Hampshire Paper Co....... cate a eS | Sera Wholesale Typewriter Co....... 144 
CR MEDacecccccccscccnucceeeses 81 Herring-Hall-Marvin Safe eee Young Typewriter Co..........-. 65 

4 Clips. See FY Vault Doors. 

merican Clip Co........... rrr 60 Metal Office Furniture Co....... ye SEF BREO Dion ccccccccccccees 64 
Cushman & A OE eee (Es Rs ca wccv.cccoescwectas 156 Ventilators, Office. 

Graff-Underwood Co.......... eer 193 CR EEE TT eer ee 91 Chicago Mirror & Art Glass Co........ 90 
EE EE GE OIDs oes cc ccecsccscebes 228 Steel Equipment Corp’n................... 99 Wardrobes. 

i Meso ca ccsceccc cess veeenete 197 Van Dorn Iron Works Co., The...... 122, 123 Furnas Office Furniture Co.... 241 
Rockwell-Barnes Co...... ere POPS 217 Yawman & Erbe Mfg. Co............ 114, 115 Terreli’s Equipment Co........ 198 
SE 2: Seals, Notary and Corporation. Waste Baskets. 

Tip Top Mfg. Co..... Sieadidas0bcumaennee 232 css ho ccdsorcwsseet ceuee 239 American Vulcanized Fibre Co 173 
MR GiGi cs cs ccecscceseceets 2 Meyer & Vpeiee (LA ES ee es 211 Barbee Wire & Iron Works...... 56 
ee Bee ok ccc éiap ee neu 230 Stewart 4, NS sets bade s 44 195 Erie Art Metal Co......... : 240 

Paper Fastening Machines. Seoetiet "Co., The.... 195 General Fireproofing Co., The. oe 
Acme Staple Co., Ltd Seerrerrrae Ter 100 Second ‘type 'c Machinery. ee. SS 84, 207 
Bump Paper Fastener Co...........--.--. 223 Poy — & Mdse. Co. ; hi eoeaue Massillon Wire Basket Co., The soon 
eke ck ba ey esscacccen dese 214 Morse Office Equipment Co.... 235 Metal Office Furniture Co ve .152 
Defiance Manufacturing Co. . 206 tt i ath iemban ooaes ssc oseeesseenes 236 Motors Sheet Steel Co., The.. .124 
Eveready Mfg. Co........... .236 Le SS ae 237 Peerless Wire Goods Co..... 229 
Er 138 Shelvin Penn Art Steel Works....... 70 
Machine Appliance PR ccc skh nusea 212 Geneon i Cs os. wkd dwece eae 127 Pare 230 
Rivet-O Manufacturing Co................ 237 Terrell’s Equipment Co.......... .198 Wholesale Stationery 

Patents. Sign Markers. Associated Stationers Supply Co . 169 
eee ec bes cccccwaseessesenes 2 cae ncnc wks dnales cadens 235 Stationers Wholesale Supply Co.. 157 
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HELP WANTED. 





WANTED—Two experienced salesmen— 
Stationery and Drug Trade. Full par- 
ticulars to Hoge Manufacturing Com- 
pany, 215-217 Fulton St., New York City. 





WANTED—Salesman who understands 
the Office Supply and Office Furniture 


business. State experience, age and give 
references. B. E. Calkins Co., Butte, 
Montana. 





WANTED—Energetic, experienced, office 
furniture salesman. An unusual oppor- 
tunity awaits the right man. Salary 
commensurate with ability. Address 
C-12, care Office Appliances, Chicago. 





SALESMAN WANTED—Experienced in 
retail stationery, loose leaf and files, for 
city sales work. Give details and refer- 
= Western Bank Supply Co., Tulsa, 
OKla. 





SALESMEN—Calling on the Stationery 
and Jobbing trade, to sell our line of spe- 
cial brand pencils. Write for particulars. 
Peerless Pencil Co., Inc., Louisville, Ky. 





WANTED—Salesmen who understand of- 
fice supplies and printing, to handle our 
line on a straight commission basis. Good 








territory open. National Office Supply 
Co., Zion City, Il. 
WANTED—Salesman, real opportunity 





for young man with some Stationery ex- 
perience selling in Office Building dis- 
trict of Detroit. Write today for applica- 
tion blank. Box Y-12, care Office Ap- 
pliances, Chicago. 





MAKE EXTRA PROFITS — Salesmen 
calling upon the office equipment industry 
can add to their profits by selling an at- 
tractive and useful office specialty as a 
side line. Nothing else like it on the 
market. Address J-14, care Office Ap- 
pliances, Chicago. 





WANTED—Experienced office supply 
salesman for road job. Complete line, 
including lithography, printing, etc. Give 


experience, present and past employers 
and full details in first letter. Address 
L-17, care Office Appliances, Chicago. 





WANTED—Salesman ‘acquainted with 
the office furniture trade to sell a medium 
priced line of office desks and tables for 
Kansas, Missouri, Oklahoma, Arkansas, 
Texas and Louisiana, on a straight com- 
mission basis. Excellent opportunity for 
high grade salesman. Address F 14, care 
Office Appliances, Chicago. 





START YOUR OWN AGENCY — Office 
appliance line. Meets universal need. 
Large sales possibilities. Stock on con- 
signment. Factory does collecting. Com- 
mission 45%. Only full time men consid- 
ered. Prefer men able to build up sales 
organization and take over territory. 
Carey, 4730 McGraw Ave., Detroit. 





SALESMEN 





Sales organizations, calling 


on office supply and stationers. The 
‘‘Nasco’’ Handypad Line. Selling to sta- 
tioners, printers, department _ stores, 
book stores, office outfitters, variety 


stores, drug stores; an attachment for 
phone and desk_ use. Sales and adver- 
tising helps. Liberal commissions. Give 
details. Nasco Co., 2000 No. Major Ave., 


Chicago. 


ADVERTISING AND NOVELTY SALES- 
MEN of ability, experience and large 
earning capacity can connect with manu- 
facturer leather and advertising spe- 
cialties in ready demand among banks 
and big business concerns. Fine con- 
tract, commission basis. $150 on single 
order not unusual. Selling aid ex- 
tended. Write us fully about your ex- 
perience. This is an unusual oppor- 
tunity. David H. Zell, Inc., Dept. L, 
532 Broadway, N. Y. 








FOR SALE. 





TYPEWRITERS and Elliott-Fishers 
bought and sold. Abbit Typewriter Com- 
pany, 38 East 23d St., New York. 





DUPLICATORS, New and used. Sp- 
plies. Adding machines, used. Mail room 
equipment. R. W. Wales Company, Syra- 
cuse, N. Y. 





MULTIGRAPHS—Like new at one-third 
to one-half price. Thoroughly rebuilt, 
including new type, platens, bearings, 
etc. Iron-clad two year guarantee. Will 
ship on approval. Russell Earnest Baum, 
33 South Broad St., Philadelphia. 





ADDRESSING Machines, multigraphs, 
duplicators, letter folders, envelope seal- 
ers, Mailometers, check writers, dictat- 
ing machines, Multicolor Presses—at 
about half the manufacturer's price. 
Pruitt Company, 170-H North Wells, Chi- 
cago. 





MULTIGRAPHS, Dictaphones, Edi- 
phones, Writerpresses, Mimeographs 
bought, sold and rebuilt like new. Mul- 


tigraph and Multicolor ribbons, ink and 
platens. We save you money. Price, 
Inc., 440 South Dearborn St., Chicago. 








SITUATIONS WANTED. 


MARRIED MAN, 36, presently employed 
as stationer for large railroad, esires 
Philadelphia connection, as manager or 
local representative. Give full details. 
Address G-36, care Office Appliances, 
Chicago. 








COMBINATION MAN on _ ‘Typewriters 
desires position with reliable firm. Ex- 
perienced on all makes. Can furnish 
references. Prefer Western territory. Ad- 
dress E-12, care Office Appliances, Chi- 
cago. 





SITUATION WANTED—By high grade 
office man fully competent from years of 
successful experience to take charge of 
inside work. Thoroughly familiar with 
both manufacture and sale of office ma- 
chines. Can handle a big job in a big 
way. Address T-15, care Office Appli- 
ances, Chicago, IIl. 





TYPEWRITER REPAIRMAN qualified 
to handle all makes of typewriters and 
Mimeographs, also being experienced as 
salesman, desires to make new connec- 
tion with responsible company. Can give 
best of reference as to character and 
ability. Address Z-50, care Office Ap- 
pliances, Chicago. 





WANTED—Position by man, eight years’ 
experience outside salesman and man- 
ager of retail sales in office equipment. 


Knowledge of steel equipment, under- 
writers’ safes, files, counters, shelving, 
etc., business systems, loose leaf, ma- 


chine bookkeeping and general office sup- 
plies. Write L-16, care Office Appliances, 
Chicago. 








BUSINESS OPPORTUNITIES. 





FOR SALE—Fine stationery and printing 
business in good South Georgia town, sea 
port and tourist center, best city loca- 
tion, reasonable overhead expense. A) 
BB, care Office Appliances, Chicago. 


BUSINESS OPPORTUNITY — Manager 
for Office Furniture and Sw 4 Store 
well established and doing pm usiness 
in city of 100,000, midwest. Must be able 
to buy substantial interest in business. 
Address K-9, care Office Appliances, Chi- 
cago. 


THE HOOD PRINTING CO. of Memphis, 
Tenn., would like to sell to the right 
kind of a man with capital, an interest 
in their General Printing business. In- 
terested rties give detail reference as 
to reliability and capability. 


TYPEWRITER EXCHANGE FOR SALE 
in fast growing city in the West, 17,000 
inhabitants. Pr ive town in 
country with excellent roads to surround- 
ing towns. bunch of rentals out. 
Established five years. Bargain for quick 
sale. Write for particulars. Address 
G-37, care Office Appliances, Chicago. 


GOOD GOING OFFICE EQUIPMENT and 
bank furniture business in St. Paul 
handling some of the best selling lines 
on the market for sale. Owners have 
other interests, requiring all their time, . 
and wish to unl some of their re- 
sponsibilities. The business will be sold 
at attractive figure and a small amount 
of capital will handle this proposition. 
Asarens B-101, care Office Appliances, 
Chicago. 

















FOR SALE—Stationery store in North- 
western city of 40,000. Business approx- 
imately $40,000.00 par year, but can be 
largely increased by personal attention. 
Can be purchased on easy terms, and is 
an excellent opportunity for a you man 
with little money and plenty of ~ 
Present owners have other ness in- 
terests demanding their entire attention 
and are operating this store with a resi- 
dent manager. Address P-8, care Office 
Appliances, Chicago. 


UNUSUAL OPPORTUNITY to become 
business manager in a growing Massa- 
chusetts corporation § specializi office 

direct 
rotected by ex- 


equipment. To manage office an 
sales of special devices 

clusive tents. Controlling stockholder 
now fully occupied as treasurer in an- 
other corporation; hence this coentes. 
Preference’ for applicant familiar wi 
the stationery trade and who may be 
interested to invest with present treas- 
urer after a most egy wn ed 
Aafeoms BY-20, care ce Appliances, 
Chicago. 











AGENTS WANTED. 





CARBON PAPER and Typewriter Rib- 
bon Dealers to handle fast selling side 


line. Offers opportunity to build a nice 
ropes, business. P. O. Box 1222, Nor- 
folk, Va. 





1 cities to sell our 


AGENTS in all princi 
nderwood and El- 


fanfolded forms for 
liott Fisher billing machines. Fine op- 
portunity for buildi up steady income. 
May be sold in conjunction with type- 
writer supplies. Continuous Form Print- 


ing Co., 367 Park Ave., Brooklyn, N. Y. 





UNUSUAL OPPORTUNITY to become 
active officer in a growing Massachusetts 
corporation specializing in office equip- 
ment. To manage office and direct sales 
of special devices protected by exclusive 
patents. Controlling stockholder now 
fully occupied as treasurer in another 
corporation, hence this opening. Pur- 
chase of part interest optional. Address 


I-10, care Office Appliances, Chicago. 


AGENCIES WANTED. 





PACIFIC COAST representative for sev- 
eral eastern manufacturers of stationery 
can handle one additional line to ad- 
vantage. Covers thoroughly territory 
from Denver west. Can produce good re- 
sults for any worth while stationery 
article. Address X-12, care Office Ap- 
pliances, Chicago, Il. 


HOW MANY BANKS IN THE TER- 
RITORY you cover? Every bank is a 
likely customer for our products. Our 
leather check covers and advertising 
novelties sell because Price and Quality 
are right. Liberdl commissions, 
re-orders. Banks now ordering for 
delivery. Cash in now. National Bank 
Supply Company, Dept. P, 226-230 La- 
fayette St., New York. 

















Page 8 OFFICE APPLIANCES For October, 1922. 








Copies of any one of the patents referred to below can be obtained by sending 25 cents in stamps to E.G. Siggers 
patent lawyer, Suite 33, N. U. Building, Washington, D. C., and mentioning Office Appliances. 
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No. 1,417,472.—Mechanism in relation to typewriter for filling 
out forms and simultaneously making manifold copies; patented 
May 23, 1922, by Clifford W. Marsh of Bridgeport, Conn. 

No. 1,427,999.—Propelling pencil; patented September 5, 1922, 
by Raymond T. Teller, Chicago, Ill. 

No. 1,415,125.—Calculating machine; patented May 9, 1922, by 
Angus N. Smith of Forty Fort, Penna.; assignor to the Wales 
Adding Machine Company, Wilkes Barre, Penna. 

No. 1,428,325..—invention relating to typewritin machines 
herein disclosed as applied to an Underwood portable, making 
it possible to provide connections whereby one or more type 
keys shall not beat the carriage in the printing of foreign ac- 
cents, etc., in the same letter space with another character; 


1,417,977. Check or account book.—James L. Davis, Rich- 
mond, Va. 

1,418,062. Calculating machine.—Robert G. C. Boa, Chicago, 
Il. (assignor te Remington Accounting Machine Corporation, 
New York. N. Y., a corporation of New York). 

1,418,077. Typewriting machine.—Joseph B. Holden, Syracuse, 
N. Y. (assignor to Remington Typewriter Company, Ilion, N. 
Y., a corporation of New York). 

1,418,110. Calculating machine.—John C. Wahl, Chicago, Il. 
(assignor to Remington Accounting Machine Corporation, New 
York, N. Y., a corporation of New York). 

1,418,241. ypewriting machine.—Wm. A. Dobson, Hartford 
Conn. (assignor to Underwood Typewriter Company, New York, 
N. Y., a corporation of Delaware). 

1,419,649. Typewriting machine.—Jesse A. B. Smith, Stam- 
ford, Conn. (assignor to Underwood Typewriter Company, New 
York. N. Y., a corporation of Delaware). 

1,419,698. Typewriting machine.—Jesse A. B. Smith, Stam- 
New 


ford, Conn. (assignor to Underwood Typewriter Company, 
1,419,779. 
York, N. Y., a corporation 


Calendar.—Josiah C. Thorn, San Juan, Calif. 
if Delaware). 
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\ —- ita 
patented September 5, 1922, by Joshua E. Davidson of New 
York, Y.; assignor to the Underwood Typewriter Company 
of the same place. 

No. 1,427,689.—Invention relating to devices for clamping 
cards or work pieces to a cylindrical platen; patented August 
29, 1922, by Alfred G. F. Kurowski of Brooklyn, N. Y.; as- 
signors to the Underwood Typewriter Company of New York, 
iF 


No. 1,425,029.—An improved form of type bar action so con- 
structed that the type bars lie in a single horizontal plane. 
moving through an angle of about 180 degrees to strike a 
platen located in virtually the same plane; patented August 8, 
1922, by Francis J. McLoughlin, Brooklyn, N. Y. 


1,419,970. Typewriting machine Wendell P. Keene, Brook 


lyn, N. Y. (assignor to Underwood Typewriter Company) 
1,419,991. Typewriting machine.—Jesse A. B. Smith, Stam 
ford, Conn. (assignor to Underwood Typewriter Company, 


New York, N. Y.). 

1,420,184. Self-luminous writing instrument 
Day, New Rochelle, N. Y. 

1,420,259. Attachment for typewriters 
and H. G. Chantler, Columbus, Ohio. 

1,420,265. Bookmark.—William Kieckhefer, Milwaukee Wis 

1,420,275. Pencil.—L. J. Most. New York, N. Y. (assignor to 
Pencil Products Corporation, New York, N. Y.) 

1,420,289. Ink.—Ernest E. Schmidt, Blanton, Fla 

1,420,333. Loose leaf binder Eric C. Moore, Rochester, N. Y 

1,420,439. Desk book support.—Ella L. Moore Los 


Albert \ 2 


Harold IL Hedrick 


Angeles, 


Calif. 
1.420.470. Envelope.—Yorke Burgess, Chicago, I (assignor 
to The Burgess Company). 


_ 1,420,539. Pencil sharpener.—Adam J. Funsch, Brooklyn, N 
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Overseas. 


Barcelona, Spain.—L. Ortegas Martnes and J. J. Lay are 
establishing themselves here to represent office specialty manu- 
facturers. They were formerly connected with The National 


South American 
interested in check 
other mechanical office 
New York cffice, 308 


Cash Register 
countries. Messrs. 
protectors, 
equipment. 


Company in several of the 
Martnes and Lay are 
inddressing machines and 
Mail addressed to Mr. Martnes’ 


West Ninety-fourth street, will be forwarded. The permanent 
address at Parcelona is not now available, as these gentlemen 
do not leave New York until October 1. 

Brussels, Belgium.—The Bank Privee Franco-Belge, 10 Rue 


du Marquis, carbon 
paper. 

Burnley, England.—H. Broadbent, 
James street, wishes to procure white 
London agent. 

LaPaz, Bolivia.—Genero Flores, G., Casilla, No. 1, has or- 
ganized a corporation called the Foreign Information & Rep- 
resentation Company. It will act as manufacturers’ repre- 
sentative and agent for imported goods. American manufac- 
turers and exporters desiring representation in and around 
solivia are invited to correspond. 

Madrid, Spain.—F. Bembibre & Company. Espiritu Santo, 
37-38, desire to secure exclusive agencies for American lines, or 
to manage a selling agency for that territory. The company is 
well-known in banking circles, and is prepared to give 
references. 

New Zealand.— Mark 
Milwaukee, Wis.) will 


wishes to receive samples and prices on 


Chambers, 47 St. 
paste through a 


Central 
office 


Forest (present address, Court House, 
sail soon for New Zealand, and desires 
to represent a number of American manufacturers in sta- 
tionery and office equipment lines. He was connected for 
fifteen years with one of the loose leaf manufacturers. 

South America.—Mr. Solo, of the G. J. Mitchell Corporation. 
3240 West Lake street, Chicago, Ill, leaves shortly on an extended 
South American tour. He will spend about ten months, taking 
with him lines to sell to the office equipment and supply trades. 
It is desired to get in touch with manufacturers in kindred 
lines who are interested in securing distribution in South 
America. 

Sydney, Australia.—Word comes John W. Eskdale of 
Eskdale, Henderson & Company, 333-37 George street, to the 
effect that Mr. Eskdale left for San Francisco August 17 on a 
business trip He expects to complete his business in San 
Francisco without going further East. The firm of Eskdale. 
Henderson & Company was formerly located at 76 Pitt street. 
but recently removed to the address given above. The new 
offices are on the third floor of the Post Office Chambers. The 
company desires to hear from manufacturers of office ma- 
chinery and stationery lines not now represented in Australia. 

Valencia. Spain.—Orts & Gimeno, Calle de la Jordana, Num. 
24, 1, is in the market for typewriter ribbons and accessories. 
It is also desired to make a connection with an American 
typewriter manufacturer which can compete with the best in 
the Spanish market 


from 


Domestic. 
Boston, Mass.—The Morse Office Equipment Company. 94 
Washington street. has been established to conduct an office 
equipment business, ineliding desks, office machines and sys- 


tems. A factory and warehouse are located at 110 Broad street. 
Manufacturers having territory open are invited to commun- 
icate. The company also wishes to receive catalogues and 
price lists from all manufacturers in this industry. 


Chicago, !il.—Vaughan Scott, 5428 Kimbark avenue, wishes 
to represent a manufacturer of mechanical pencils in Chicago 
and vicinity He was formerly an office appliance man, and 
now calls on general merchandise, grocery, hardware and 
wholesale pater lines 

Los Angeles, Calif.—The Pacific Coast Sales Company, manu- 
facturers’ representative, 497 San Fernando building, wishes 


to get in tovch with manufacturers of Gem clips, papeteries, 
felt chair pads, pencils. blotting paper, penholders and tablets 

Los Angeles, Calif.—Max L. Weil, manufacturers’ agent, 226 
San Fernando building, wishes to take on additional lines. Mr. 
Weil covers California exclusively on stationery, office equip- 
ment and allied lines. 


Philadelphia, Penna.—Paul M. Adams, manufacturers’ rep- 
resentative. P. O. Box 5112. desires to secure the representation 
of a manufacturer of wooden index card holders and cabinets. 


He has several fine lines in the stationery field, and wishes to 
take on an additional product. 

Rochester, N. Y.—The Kamps-Housel Company, Cutler build- 
ing, desires to take on three or four non-competing lines sold 
to the office appliance and stationery trades. For the last two 
years they have confined their activities to office appliances 
sold direct to consumers A change has been made in this 
policy. The company covers New York state, outside the 
metropolitan district. This territory will be enlarged should 
new devices offered justify. Communication from manufactur- 
ers will be welcomed. 

San Francisco, Calif.—The Frank E. Wilber Company. rep- 
resenting the Beck Duplicator Company and the Hush-A-Phone 
Company, will be pleased to hear from manufacturers desiring 
to exploit their lines. 


Opportunities for Foreign Trade. 


The business tips which follow are collected from various 
points where the United States has consular officers and com- 
mercial attaches. If the reader wishes to follow any of the 
prospects, he can obtain the name and address by requesting 
the information from the Department of Commerce. Bureau of 
Foreign and Domestic Commerce, Washington, D. C., mention- 
ing the number which identifies each item. This information 
can also be obtained from the district and co-operative offices 
of the department. 


Adding and Calculating Machines. 
3410 under Other Machines. 
3556 under Typewriters. 
Furniture. 
hardware, crystal and glassware, novelties, 
iron and steel, naval stores, cement, 
f. Malaga. Se pay- 


See No. 
See No. 
3373.—Furniture, | 
toys, Sanitary appliances, 
etc.—Spain. Quotations cesired, c. i. 





—_ against documents. Correspondence, Spanish 
3374.-—-Hosiery for men and women, a complete line of toilet 
preparations (no alcohol), hardware, steel office furniture and 
equipment, telephone booths, dried and canned fruits and elec- 
trical household appliances—Netherlands. A merchant from 


The Netherlands is in the United States and desires to secure 
agencies. Quotation, c. i. f. Rotterdam. 

353t.-—Iron fittings for udjustable typewriter desks, in gross 
lots; rollers for office cabinet drawers, in gross lots; cupboard 


and upholstery hawdrenge: and shop and show case fittings— 
Ireland. Purchase desired by a manufacturer. Quotations, f. 
o. b. New York. 


See also No. 
See also No. 


3362 under Typewriters. 
3484 under Typewriters. 

P Other Machines. 

3410.—Cash registers, adding machines, portable typewriters, 
kodaks, and office furniture and supplies—Peru. Merchant is 
in the United States for the purpose of securing agencies. 

3470.—Office appliances and household furnishings—Holland. 
Agency desired by merchant whe is now visiting the United 
States. 

3489.—Multigraph or mimeograph machines for circular let- 
ters—Spain. Purchase and agency desired. Quotations, c. i. f. 
Vigo. 

3524.—Duplicating devices, 
for an amusement park, including carousel; 


such as mimeographs; equipment 
and also equipment 


for a playground—Jamaica. Purchase desired. Quotations, 
c. i. f. Kingston. 
Paper. 
3363.—Writing paper and envelopes—Mexico. The cheaper 


qualities desired. Quotations, ec. i. f. Nogales, Ariz. Terms, 
cash against documents. 
Pens and Pencils. 

3650.—Watches and clocks, fountain pens, automatic pencils, 
artificial leather, hosiery, boots and shoes, cotton piece goods, 
condensed milk, and canned salmon—South Africa. 

Ribbons and Carbons. 

3457.—Typewriter ribbons and carbon paper—Italy. Purchase 
or agency desired by a mercantile firm. 

3681._Raw materials for the manufacture of typewriter rib- 
bons, and woven ridbons or cambric not cut out—Austria. De- 
sires to manufacture on commission. Quotations, c. i. f. Ham- 
burg. Terms. cash agaifist documents. 
Stationery. 

especially envelopes and paper bags, 


3376.—Stationery goods 
is desired by large dealers in station- 


ete.—England. Purchase 
ery goods. 
3384.—Stationery and 


allied articles—Spain. Purehase and 


agency desired. Quot: ations, ¢c. i. Barcelona. Terms, cash 
against documents. orrespondence, Spanish. 
Tvpewriters. 
3362.—Typewriters and office furniture, musical instruments, 


editions, tires, clothing and perfumery—Belgium. 
Agency for sale in Belgium and Luxemburg. 
3184.—Typewriters. safes and other office supplies—Svain. 
Quotations, c. i. f. Vigo. Correspondence, Spanish, French or 
German. 
3556.—Adding machines, 


musical 


portable typewriters, phonographs, 
phonograph attachments, office supplies of all kinds, textile 
machinery and miil stores—Mexico. Purchase of gooda and 
agency desired. Quotations, f. o. b. New York or Laredo. 
Terms, cash against documents in Mexice. 

See also No. 3410 under Other Machines. 


Miscellaneous Exports. 
Chairs of wood in July—(1921) [quantity not stated] $65,412; 
(1922) 10.274 chairs @ $38.183. Seven months ending July— 
(1921) [quantity not stated] $852,752; (1922) 66,094 chairs @ 


$236.756. 

Ink. writing. in Ju!lv—(1921) [not segregated]; (1922) 42.782 
pounds @ $109.287. Seven months endine July—(1921) [not 
segregated]; (1922) 424,155 pounds @ $107,375. 

Envelopes in Juiv—(1921) [not segregated]; (1922) 210,659 
pounds @ $43.662. Seven months ending July—(1921) [not se- 
eregated]: (1922) 1.515.930 pounds @ $289,818. 

Furniture, of wood, office and store, in July—(1991) $87.525:; 
(1922) [none reported]. Seven months ending July—(1921) 
$766,243: (1922) [none reported]. 

Furniture. office, of wood. in July—(1921) [none reported]; 
(1922) 126,574 pounds @ $26.489. Seven months ending July— 
(1921) [none reported]: (1922) ‘745,776 pounds @ $185.650. 

Leads, pencil, in Julyv—(1921) [not segregated1: (1922) 114.426 
dozen @ $3.681. Seven months ending July—(1921) [not segre- 
gated]; (1922) 1.103.180 dozen @ $33.356. 

Machines, adéressing, in July—(1921) [not segregated]: (1922) 
72 machines ? $13,315. Seven months ending July—(1921) [not 
segregated]; (1922) 744 machines @ $149.013. 

Mucilage :n July—(1921) [not segregated]: (1922) 8.826 pounds 
@ $1,763. Seven months ending July—(1921) [not segregated]; 
(1922) €1,340 pounds @ $14,062. 

Mucilage and paste in July—(1921) $22,664: (1921) [segre- 
gated! Seven months ending July—(1921) $215,042; (1922) [se- 
gregatedl. 

Office supplies, including paper clips and binders. erasers 
inkstands, cte.. in July—(1921) [not segregated]: (1922) 139,560 
pounds @ $66,859. Seven months ending — [not se- 
gregated]; (1922) 1,006,714 pounds @ $515. 

Paper and envelopes, writing, in Bub (last) $163,696: (1922) 
[reported separately]. Seven months ending July—(1921) §$3,- 
485.444; (1922) [reported separately]. 

Paper, adding machine and cash register, in 4 ge oe 
[weight not stated] $9.172: (1922) 72.212 pounds @ $7,580. Seven 
months ending July —(1921) [weight not stated] $116, "100: (1922) 
435.675 pounds @ $50,646. 

Paper, writing. “except in papeteries, in July—(1921) [not 
segregated]; (1922) $611,460 pounds @ $80.953. Seven months 

(1922) 4,179,191 pounds 


[not segregated]; 
July—(1921) [not segregated]: (1922) 25.278 
$16.144. Seven months endine July—(1921) [not 
(1922) 139,340 pounds @ $54,175. 


ending July—(1921) 
@ $665,159. 
Papeteries in 
pounds @ 
segregated]; 
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Paste in July—(1921) [reported with mucilage]; (1922) 213,958 
pounds @ $22,180. Seven months ending July—(1921) [reported 
with mucilage]; (1922) 1,015,756 pounds @ $107,835. 

Pencils, lead with metal casing, in July—(1921) [not segre- 
Faget); (1922) 25,126 dozen @ $15,811. Seven months ending 
uly—(1921) {not segregated]; (1922) 72,358 dozen @ $134,308. 

Pencils, other, in July—(1921) [not segregated]; (1922) 361,394 
dozen @ $78,349. Seven months ending July—(1921) [not segre- 
gated]; (1922) 3,584,368 dozen @ $678,767. 

Penholders in July—(1921) 1,139 gross @ $3,060; (1922) 3.914 
gross @ $5,425. Seven months ending July—(1921) 51,657 gross 
@ $130,967; (1922) 27,297 gross @ $48,423. 

Pens. fountain, in July—(1921) 2,331 pens @ $3,647; (1922) 
5,052 pens @ $4,588. Seven months ending July—(1921) 134,112 
pens @ $187,869; (1922) 76,272 pens @ $69,090. 

Pens, metallic except gold, in July—(1921) 6,805 gross @ 
$4,955; (1922) 5,173 gross @ $2,827. Seven months ending July— 
(1921) 116,948 gross @ $75,813; (1922) 56,399 gross @ $32,396. 

Note—in 1 a number of office supplies were grouped in 
the tabulations. These include pens and pencils of various 
sorts, writing ink, mucilage and paste, typewriter ribbons, paper 
clips and binders, erasers, inkstands, etc. The July totals in 
1921 on these items were—(1921) $112,825; seven months ending 
July, $1,469,102. 

Imports. 

Paper other than newsprint, wrapping, etc., in July—(1921) 
$239,931; (1922) $266,889. Seven months ending July—(1921) 
$2.010,309; (1922) $1,746,610. 

Pencils and pencil leads in July—(1921) 99,908 gross @ $23,834: 
(1922) 155,322 gross @ _ $43,746. Seven months ending July— 
(1921) 387,342 gross @ $262,184; (1922) 431,478 gross @ $200,457. 

Penholders and pens in July—(1921) 42,619 gross @ $26,746: 
(1922) 29,699 gross @ $25,509. Seven months ending July—(1$21) 
295,561 gross @ $190,749; (1922) 414,218 gross @ $244,617. 


June Exports of Typewriters. 
United States exports of typewriters (including bookkeeping 
machines) by countries, during June, 1922. By the Division of 
Statistics, Department of Commerce: 


Typewriters. Parts of. 

Countries. Number. Number. 
EE aaa nthe he Cen asnkseeecceee 395 $ 35,337 .... 
Azores and Madeira Islands ...... 1 cater Seca, 
EP SR CREE we necnccececck auedes 655 39.037 507 574 
i sd cee acup need aniae 144 Rene... seins 
Ce erie inane ne sé woes ene 6% 51 ei eR 99 ee 
es ced ok bees 6 ns.0 a banded 27 ee 
aoe kb dbeees en 0 aeons re 108,044 1,862 4,130 
ET Sn ORR EhG at 0 hanhee dues sox ww 6,181 30 492 
aa hh eek «soe Ka eek o4.nut 1 91 hone ". apenas 
Dt. cede on anes dsaae bees es 111 7,346 via” >a 
eet ie dabeaveddg aenewde 203 12,717 282 813 
EI hy GR. ae 2 a. Guth... aaaen 
Malta, Gozo and Cyprus Islands... 2 et diede —jiehee 
Ee 6 ee ccs ees neuen s 395 21,602 189 429 
ET ie Bees en ana 6 ed 0 4.46.66 6.050 94 30 SE.. wend: eaana 
EE I re 9 601 12 16 
EE on, er 112 ie wate . Geeiiare 
EY ida iin wd ddieeks 0 66% bn 040000360 1,185 72,834 540 972 
ET Rs Ta a oth 6 4d es amine Oba needs 121 8,825 214 361 
CS EE are 745 46,881 85 102 
Mw. ccc cosccccecs 23 1,367 10 9 
EL ey I 4 rae 
ge ON EIRE S a 5,537 271.418 6,569 10,661 
ks cele RE nie do 6 04.6.0 00 ao heed 61 | ie 
Na eal 66 6 wh 0 0.0.00 6 oh 50 CE ada eda ad 
Yugoslavia, Albania, etc. .......... 1 EY nieditns ,, cacedhm 
Canada— 

Maritime Provinces ............. 3 164 aad.” ead 

Quebec and Ontario ............. 639 38,736 2,233 1,634 

PVGmreO® PFOVINCGS .....ccccccccce 123 5,715 448 338 

British Columbia and Yukon .... 34 1,303 88 112 
TT cs cc nccevesecs 6 Cine? wigks 
oo Iu owes casa red cececns 36 2,299 1 2 
ee i se Ske eas 64 5,031 40 91 
eas Ook ohn doe vce noes 47 3,137 7 18 
SS eee 4 ee Gites aes 
etic tnevesesdetiessitsd 5 379 ea eee 
ER ea ee 20 1,328 ee 
ER Bias Cais 6 ae 64:6 Pre re 964 58,959 252 547 
Newfoundland and Labrador . 7 288 a, Wao 
EY Chae euSa Ni buscacesccices 1 A ee 
id cthdad cee anees cee beoeses 3 Sree 
Witten AEG es Ae ad bce 6 bo 6 06 7 A ee 
Trinidad and Tobago .............. 5 i <heteh  “ahmae 
Other British West Indies ........ 3 an) wece— “eia ee 
SE UM Cee hee he ete 60 Ceudeneee 153 10,891 51 235 
Dominican Republic ............... 6 at Giek  saces 
EE DED. on Boned ccadcacsc 1 Se Wade. wade 
SEE, ee eee 2 ee See 
‘een eee GE OU. GB. icc cccesecss 2 ee Jus “Saves 
I er eer 171 Ee ie”) Algues 
ES a re oe 10 630 67 145 
Ss teens beg iedat neue ee us 417 29,542 62 14 
aha basse aeee Cece ates 40 2,400 a OA 
EE ea’ dean 72 5,682 as weeds 
ee tte hbwesccceee ee cuwe 21 754 sae as ees 
GES EE Ere 10 el RR I ae 
ae aren 6 gs oe eee ees 1 50 20 10 
i es idaho akcedsbeéee 1 85 Fea “Bids 
Deh ebae paale ts ob enctonscb6ne te 20 1,396 9 56 
I RR. 6 cc cnciveecesoes 63 ene & Gb dae od 
I, Be vag nes eke kh 60 << 49 ia 
2 Pe ieee Sacg ete acsveceeasss 3 283 ame ¢0008 
TEES 6 hdc n's 6.0 ceesecese 507 31,643 438 2,228 
reer eee 16 921 35 99 
Other British East Indies ........ 1 =F aA ae 
ES pe ere 281 18,661 26 150 
EE Sethe kb oe es cds nvaceenbes 6 See 
BO EO” Ee 109 4,847 575 353 
ES Ee ee 85 5,977 er eee 
PE? <ciasiccccsedéacseace 3 298 ad’ veeake 
Mo oo eccesctecto’s 8 382 ae, “eewen 
RE 9 614 “aa oe 
DEE TRE REEG eb aéect cicwvediceone 224 14,204 229 759 
Pareatine and Syrian .........cccees 60 2,095 3 13 


Typewriters. Parts of. 

Countries. Number. Number. 
A its sae hv ne ite > 6a eee 6 60008 2 a Stee -nenen 
I EE oa! bess ca hecbecne 33 2,171 — ae ee 
CE ang Uh daveaedesscices 10 300 2 4 
EL. cE aa ore 306K 0 9060 v.00 0% 640 36,088 52 15 
SE Ss i cine e ik 0.0 0 vec ve 1 a gdew  ahamd 
I, ora Bik wale 6 40.09 0004 908 105 7,090 121 413 
errs 30 951 cetera’ > SaReAeS 
Britmem Gouth Africa .............- 65 3,623 41 26 
pT DO are eee 1 39 0 3 
RE EY hae ssoe0s ea cece 7 874 koe. 0° aides 
DE, Giese RatEh oceenseh so sd60460.0 22 1,760 18 25 
OE ED nn cwdwsecccadeeess 126 9,469 30 7 
EL «cua sd Gree Nba as oe 6-06.66 05.0.0’ 1 a Wegege whee 
ES Te a eee eee 112  heaa tacts 
Portuguese East Africa .......... 10 ea ee 
Other Portuguese Africa .......... 1 a “ose aawee 
SEE MOE SS Cec edecccasccvcces 1 110 

Téa cba mnetiatnnwhs60t 9660-04 ene 17,186 $1,012,065 15,178 $26,046 

Shipments to Non-contiguous Territories. 

pO eee $1,345 Hawaii...... 880 Porte Rico...... $4,401 


May Exports of Writing Paper, Papeteries and Envelopes. 

United States exports of writing paper, papeteries and en- 
velopes during May, 1922. By the Division of Statistics, De- 
partment of Commerce: 


Papeteries 
Writing paper (writing 
except paper 
papeteries. in boxes.) Envelopes 
Countries. Pounds. Pounds. Pounds 
<4. see kee - 9 Bo are - 
0. err 16 a iaties Shes severe Aah oe 
EER re 800 ewe 
Netherlands ........ 337 SE - reanee e 
Poland and Danzig.. 220 Ree ee Ee cee, weeds 
PE sscasvenes se 22 eee 
DE Gengs Mateen doe 205 ee saves pasts sh és acae 
SE ciccebseaanees ee aa wees Oe er 205 103 
RD gadeés64600 568 ree eka «acide -. canoe 
Canada— 
Maritime Prov. .. 3,610 544 601 121 4,016 618 
Quebec and Ontario 14,857 3,883 1,118 691 23,780 5,216 
Prairie Provinces. 2,501 421 125 40 1,021 383 
Br. Col. and Yukon 1,348 a een 1,885 793 
British Honduras ... 143 a. awa pias 264 80 
CE BEL sccsccvee 300 . (orn Sine 1,641 347 
er 960 307 243 50 1,112 446 
DE: cicsseckee 3,750 848 365 120 1,761 435 
DS. sc aneebane's 929 179 126 116 1,634 326 
ST  cciensggcias 2,585 687 2,857 826 2,396 499 
ND in as sahhin’ 6 2,888 ee fae e re ip 1,698 293 
DD . ike cedses saaee 50,796 9,438 3,178 1,830 13,675 2,844 
Newf’dland and Lab. 7,464 . ss AMES 792 116 
SPE SS 920 291 225 41 376 140 
ae 61 33 195 67 115 29 
MD, 9.n 8:6-03.0480-00 4,736 1,223 138 64 6,549 1,317 
Trinidad & Tobago. 280 me @e500 aieenig 1,068 266 
Oth. Brit. W. Indies 658 Cla a a 341 110 
Se s<vddmtankhanee 49,498 6,953 2,675 900 60,810 9,945 
Dominican Republic. 6,051 811 33 82 3,459 577 
Dutch West Indies... 7 rrr es , a 
Zn wse¢evidatess ce 86 27 222 51 73 50 
Virgin Is. of U. 8.. 281 127 67 40 : papers 
pS a ere 21,254 3,352 657 358 279 58 
ae ee 6,541 ares 
ig dadewaws wad 48,103 aa 6 44 
SY  cenetacdasudeces 7,359 rrr panes - . ee 
CE. Ged autewee 5,387 1,785 7,521 1,528 6,073 1,123 
Ecuador ............ 22,574 2,869 345 150 ‘x : 
British Guiana ..... 240 , ane : 1,090 216 
Dutch Guiana ..... 370 . ae ‘ ree 
DE “Sccusedequetees 12,706 i 29 22 
CE.  acantcdcons 1,363 ae iwawes ‘ 213 108 
Li. ET ee 4,847 8 are ‘ 
British India ....... 45,995 SO ee , ’ 
Straits Settlements. 13,902 ss ree s 1,450 350 
MMA) Sadaesadadedicds 73,364 11,881 524 323 15,448 3,013 
0 ere 58 25 34 32 ‘ 
Java and Madura... 50 ee > pe ats ere 
pO ee 3,398 ae sexes a 743 146 
GA neces ctctecone 52,632 6,227 1,106 449 30 25 
Philippine Islands .. 97,128 12,039 557 226 38,010 5,461 
pr | Peer rere 5,272 1,179 165 50 15,215 3,749 
French Oceania .... 918 oa <aeee waar 220 61 
New Zealand ....... 2,037 a. sores ake 2,433 418 
Other Oceania ..... ia: "demas A> Searaiaee 121 66 
British So. Africa jenete  o0aws seas eede 32,318 7,264 
Portuguese E. Africa ..... ‘a senie is eae sean 330 127 











_.... eer re ee 589,397 $92,795 $23,375 $8,155 250,871 $49,314 
Shipments to Non-contiguous Territories. 
Writing paper 
and envelopes. 
I oe a ale o's bbae bee aK ON J eedoks wnwee $ 5,837 
i et es Ce et bene ee MERE ECE S OME OOS aide 1,019 
OR tir scene meee ee eet se ts ses he ee 14,308 


June Exports of Cash Registers and Parts. 
United States exports of cash registers and.parts during June, 
1922. By the Division of Statistics, Department of Commerce: 
Cash Registers. Parts of. 


Countries. Number. Number. 
PEE Okeke a aatac renee s Crcnw ee 2 $ 1,298 tence. avews 
DE. cnc edwasaes th eencensede 27 10,900 265 1,078 
NE Ss ier eS Ae we 4 kw a wate 20 8,002 85 74 
SE Chien tadeuee eee ewe nbie Youtar eas 32 521 
SE Miatete chat eee eed 40.060 Shee 8 2.084 a 
I SP er Terre 116 29,831 77 765 
ES ET ere ee 20 4,018 48 208 
ES a Pat kka's da war whhbas o.wes.6 0% da 112 17,644 192 157 
LS << cous amine MWe 4. te > whee ae 21 10,659 88 396 
CD cic rbhuaee Wecntucnacd 5 ES ee ee 
SE adnan ccedceesieccbiasssa 463 69,905 2,123 1,935 
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Cash Registers. Parts of. 

Countries. Number. Number. 
Canada— 

Maritime Provinces ........... 1 BN i: vetebutis = Panioeata 

Quebec and Ontario .......... 155 7,098 41,388 27,465 

PEGiTe® PFOVINCOS ...cccociess 6 ee ee Fer 

British Columbia and Yukon. 1 Me Gsctas. “werees 
DEED 0:4-6.404040¢n255s60euenene 3 ar creke>” “Seabed 
ES (00 00daceéontanseaneneen 2 ey. vcereg, . hagias 
IES. 6 & i050 Vie bho act de eee 1 732 4 2 
rr rr ere oe 69 8,995 14 56 
Newfoundland and Labrador .... ... = ...... 68 18 
BO Qa ae ee se) (sedans 230 31 
Trinidad and Tobago............ 6 rr ee oe 
Other British West Indies...... 2 eee 
CD i Sable son sod op dud Coke oko 17 1,985 35 380 
Dominican Republic ............ 5 1,159 3 54 
Virgin Islands of U. S........0.% 1 a. aeaek’ > Soeeee 
EE dt. en's. eden candenemeees 46 15,559 1,322 903 
CE So cbtbe6d 5 600 sabeanbees enews 51 6,485 34 52 
Perret. 4 ny <o') eesad «ane 
OT ree eee 7 Rae wonxs . Senewe 
ES hink-0sa4-tde cnc aaah dew eae 1 a). tenks -astnies 
SPE GE MEGGUTO  occkcccccuscns 14 8,106 250 523 
French Indo-China ...........+. 2 i” "saa « “cae 
EE sho cwadakadens Vink nme eee 35 8,525 71 525 
Philippine Islands .............. 7 1,890 162 95 
ED nc 6cccad s was oa imetanianee 50 13,058 110 24 
errr re 9 855 102 134 
British South Africa ..........:; 1 141 541 202 
Re eae 5 2,620 83 35 
Bees OnE TARW ..sccccctsces 5 a.  ceaue> Seana 
PD | tctdrvivaadesnoiehencweuns 1 met eae | ieee 

BOGE.  dvascecanadioeadaneeaaeee 1,301 $245,052 49,039 $35,633 


June Exports of Metal Office Furniture. 


United States exports of metal furniture by countries during 
June, 1922. By the Division of Statistics, Department of Com- 


Safes. 
No. 


et DS 
bt 
oo 
S 


3 497 
77 7,886 
2 78 
1 50 
1 149 
4 452 
2 449 
5 396 
1 49 
6 190 
7 580 
26 2,499 
3 145 
7 363 
oe 
"3 "180 
43 2,943 
i 130 
14 1,138 
i 100 
2 102 
6 1,319 


129 21,787 
8 8 


: 54! 
29 §=1,903 


Other 

Office Other 
Furni- Metal 
tureand Fur- 


Fixtures. niture. 


260 1,395 
595 308 
185 595 
185 266 
édaas 5,292 
b arieaa 103 
33 1,953 
“sae 144 
2,571 27,531 
ie tie 452 
are 768 
ere 34 
67 297 
wees 451 
than 624 
30 3=—. 26,369 
wits 77 
«tease 
eer 510 
28 171 
61 187 
err 60 
aos 937 
1,152 2,143 
iees 1,090 
ties 73 
139 1,057 
Rcee - sekden 
re 600 
10 754 
801 94 


naar 1,748 
1,345 3,980 
nae 1,334 
10,582 618 
37 537 
ee 66 
1,089 30 
186 633 
Pe 7,147 
ore 9 
waaion 18 





merce: 
Filing Cases. 
Countries. No. 
PO re roe 8 $ 280 
Czechoslovakia ......... we Sb5bea 
Sarre” 4 441 
SEE | Sinn 66045 nd Sees coe 86 ecee 
I Gv K nen ou-biniere ie ore caw! sean 
joomnd and Varoe Is.... kes - serve 
DE weeds mhaesdh seh eee ave | Raewa 
IUGEROTURMGS nk cccccccce 26 1,158 
EE oe b:00e 6050.00 fete mead ane 
I ria Sipe: vn. 4 «in ncomla ae 10 1,290 
SE: Ssccedecarcetune sian. \tebdane 
EN Wins asics cakes 188 6,631 
Canada— 
Maritime Provinces... 3 90 
Quebec and Ontario.. 139 4,089 
Prairie Provinces .... 14 323 
Brit. Col. and Yukon 2 129 
British Honduras ...... Lud Soe 
CO ED bce cvccvewes Te alae Pe 
GE, ibs cwcecwrsns eee, Soames 
PE Sdacevaseactes 13 488 
ED Seas os eae we bare 2 69 
Cer, ore ae sens 
rrr. jee eee 
ED» Sih cktbes ac eeeewes 177 (12,513 
Newfoundland and 
PE hgeeccebeeseu 4A.) hee 
aa 2 44 
per r rr eer PY we Tee 
. i re ere 10 303 
Trinidad and Tobago... 8 80 
Otte Bett. W. TMGRB.. 665 seeds 
rere es eee 40 785 
Dominican Republic ... 1 15 
Premcn West EnGlee 2.2 ses edaee 
DE wiinsadseeseegneemae cher “Goliwes 
Virgin Islands of U. S.. ... nae 
peers 22 379 
DD caked vsnsceneseun te 77 2,108 
SE ii Ghctdaccewscecees ion? Stee 
ee 13 506 
rrr 5 147 
Brien. GUIANA ...csece ita. kieon 
era 6 215 
Oe es pew er 
WEEN. Sstaseveunswe 4 252 
EE OE cn cciencevies 9 398 
og ae eee ee 
ge eS ee 13 498 
reer re ve ore 
Java and Madura ...... s¢ . daeen 
Other Dutch E. Indies.. 16 568 
French Indo-China .... 2 270 
(aa a 3 1,338 
ME. GMs kh cts cnadecteaub 12 475 
Pamatine and Syria ..6 «2 sess. 
Philippine Islands ..... 20 234 
Ee Sere as. “wemad 
French Oceania ....... gt hea ta 
el, ee 22 2,178 
Belgian Kongo ......... 1 63 
metceees WeeMt ATPION. 3... 666 ~se20- 
British South Africa .. 194 5,822 
_ ge eee se Gils teks 
DMD, icdade naccndieeen die pate: 2 baeenacn 
es ere 2 43 
Other Portuguese Africa ...  ..... 
a are ee 1,068 $44,222 





429 $73,597 


27,051 $124,132 


June Exports of Carbon Paper and 
United States exports of carbon paper and typewriter ribbons 
by countries during June, 1922. By the Division of Statistics, 
Department of Commerce: 











writer 
Carbon Paper. bbon. 
Pounds. Pounds. 

Azores and Madeira Islands .... 4 $ 16 éocbe: H eebhan 
DEN. oi cc xg want cane 167 119 494 819 
SS TT ee ete 100 90 600 1, 
NIN yi 09,5 tad wen Onde eee 788 1,477 1,070 
RS ea ee ae oe 380 278 522 559 
SPP ROR | FEE. 1,479 1,043 832 2,614 
SI on waleddbed duns seek 368 337 90 126 
Pane SOE DORSET qo 6cos.0c0csane 146 534 acne eeew 
POSE ; 5.4 di5'0 3000 )avaleae 153 300 sane eons 
Ey Gales so kd ecb hen>desaieee 2,108 2,026 672 1,452 
SE. .0.660-006 446003340 se wee 1,317 930 aves cass 
RO re ot 272 460 306 
EE. -wcuweirkes + ¢ 00 Oko ae 12,458 11,362 4,150 6,530 
ON Ee ee 631 332 cabs Coes 
Canada— 

Maritime Provinces .......... 7 12 72 117 

Quebec and Ontario ......... 11,437 5,519 996 2,495 

Prairie Provinces ............ 318 277 205 378 

British Columbia and Yukon.. 1759 478 241 
Ce TE cw wns ++ dsc ene toni aiien 10 40 
EES 4 conc ccath cap eon eee 17 13 2 6 
pO REE RA 45 81 » 64 143 
DRONE, ©... og.nin dans s0.0s4ecanee 67 127 1 6 
EEL gics.o suena’ cdx% oben net oom 12 15 
SE sé <5: <ds:x5 504e4ndeeeee 3,577 2,574 4,388 8,742 
Newfoundland and Labrador.... 14 17 ouss oxge 
SURI | ovccckvonsss oemaaondiee 44 37 74 181 
Other British West Indies ..... 14 19 pbais @ees 
CIN ai 0:5 66s nr cdineinca is cmesaeee 2,039 2,312 538 957 
Dutch West Indies ............. bat ches 3 9 
Es ia npa6 seek skake eae 1,146 2,086 1,468 3,450 
eer 1,208 842 930 . 
GE, bo gene cin y<no-ms 45.00 ben GA 825 646 2,567 
EEN OE OSE Sek ven éhiee 18 
eee oa oon 6 11 
SEE GE. oc onc v vc see ncaa ae ee 12 62 
PES dick chose We<snddiatme Gael rene oni 12 238 
Uruguay 5S died 60 47 336 529 
Venezuela 15 29 165 473 
pO ea 1,343 1,322 1,957 3,695 
CE clined shades > «0 90)0450k been 13 21 28 68 
eho hie k iss 2 wipecniale el 534 522 70 127 
SRR BNE MGGMER. .. »<6000<0508b0 632 346 139 229 
French Indo-China ............. tee ae 190 300 
MD: x4 cide oeVl a tisys, +6 abe é eae 14,792 9,984 eens Pepe 
Philippine Islands .............. 709 647 356 5 
Sch eats ws oo eae oume tae 3,938 3,420 1,681 2,747 
pe Oe 319 271 757 1,274 
British West Africa ............ on ésén 10 
British South Africa ........... 15 18 52 1 
eee a aS ona 3 14 
| | Re er A 4 1,017 371 3 417 
Aare Oe Tals. oo:0<servasenan 273 248 320 492 
Other French Africa ........... 210 150 $1 
BOOED «ws cceKte 0+ eeenembe an 316 235 128 187 
ee re nese fee 3 20 

OEE. ocacciudeseasenesa meee 65,565 $52,154 25,008 $49,871 


June Exports of Adders-Calculators. 
United States exports of adding and calculating machines, by 
countries, during June, 1922. By the Division of Statistics, De- 
partment of Commerce: 





Countries. Number. Countries. Number. 
Belgium ........ 38 $ 6,247 Honduras ...... 8 $ 2,250 
Czechoslovakia . 12 3,038 PaOnGMA 6004 0% 4 
Denmark ....... 10 1,924 en ee eee 5,797 
Finland ........ 1 90 0 «=6Jamaeicn ......5 5 975 
IE. <5, at.0.6:0/0's 77 17,599 Dominican 

yermany ....... 18 5,344 Republic ..... 2 355 
| ee as 25 6,708 Argentina ..... < 4 1,920 
Netherlands .... 181 35,030 eee 8 1,690 
Norway ........ 10 1,500 6 1,142 
OS NE eee 1,638 4 685 
ree 37 4,929 eru 7 tt 
Switzerland .... 7 1,349 British India . 14 2, 
CO aes 165 41,974 <SARROE dcsbe sence 24 3,571 
Canada— Greece in Asia.. 1 280 

Maritime Pr... 13 406 GREE cinsentcce ce 4,143 

Quebec and Philippine Is. .. 15 3,735 

Ontario .... 188 18,598 Australia ...... 53 9,536 
Prairie Prov.. 2 218 New Zealand 5 2, 


Brit. So. Africa. 3,882 
2,732 Canary Islands. 2 193 


British Columbia 


and Yukon... 21 
Costa Rica ..... 4 523 ———— cammnmne 
Guatemala ..... 1 300 Weted i. esis 1,057 $197,497 
Shipments to Non-Contiguous Territories. 
Number. Number. 
pO ere 3 §$ 526 Porto Rico ..... 2 $ 
Ds kb aa%es 2 470 


Detailed Export Statistics Delayed. 

The monthly statistics of adding and calculating machines, 
eash registers and parts, metal office furniture, carbon paper 
and ribbons and typewriters, which are generally fm mee in 
this section, have been delayed. Non-receipt of the July tabu- 
lations from the Bureau of Foreign and Domestic 
makes it impossible to print the July statistics by countries 
here. Monthly totals for these respective exports follow: 

Cash registers in July—(1921) 446 machines $97,810; (1922) 
969 machines @ $224,206. Seven months ending July—(1921) 
7,041 machines @ $1,721,121; (1922) 7,736 machines $1,547 

Machines, adding and calculating, in Jul ey 830 ma- 
chines @ $156,168; (1922) 762 machines @ $136,134. Seven 
months ending July—(1921) 9,424 machines @ $2,127,844; (1922) 
5,771 machines @ $993,578. 

Furniture, metal office, in July—(1921) $270,148; (1922) $229,- 
ae roren months ending July—(1921) $3,381,815; (1922) $1,- 
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Paper, carbon, in July—(i921) [weig! : 26,247; 
» € » P 192 ght not stated] $26,247; 
(1922) 147,588 pounds @ $34.975. Seven months ending July 
(1921) [weight not stated] $530,242: (1922) 421,244 pounds @ 
$328,863. 

Paper and envelopes, writing, in June—(1921) $14,570: (1922) 
$12,227. Twelve months ending June—(1920) $236,961; (1921) 
$304,028; (1922) $204,312. 

Ribbons, typewriter, in July—(1921) [weight not stated] $27.- 
909; (1922) 20,484 pounds @ {39.792 Seven months ending July 
—(1921) [weight not stated] $399,016: (1922) 156,826 pounds @ 
$294,778. 

Typewriters in July—(1921) [number not stated] $726,756: 
(1922) 13,808 machines @ $879,527. Seven months ending July— 
(1921) [number not stated] $8,689,946: (1922) 109.808 machines 
@ $6,307,159. 

Typewriters, parts of, in July—(1921) [not segregated]: (1922) 
15.530 pounds @ 266. Seven months ending July—(1921) 
{not segregated]; (1922) 121,249 pounds @ $254,466. 


w 





September in Corporate Finance. 

A summary of prices on New York and Chicago stock ex- 
changes of industrial stocks related to the office equipment and 
stationery fields. Where no showing is made the stocks were 
not dealt in actively. 

Miscellaneous fiduciary affairs are noted. 

Stocks starred (*) are traded in but not listed: 

American Bank Note Company—Common. 

High for year, April 7@77%; low for year, Jan. 


51, 
Week of September 9—Sales, 100; high, 72; low, : 


t 
72; close, 72 
Week of September 16—Sales, 206; high, 72; low. 72: close, 72 
Week of September 23—Sales, 100; high, 73: low. 73: close, 73 


Quarterly dividend, $1.00, payable November 15 to stock of 
record November 1. 

American Bank Note Company—Preferred. 

High for year, March 3@54; low for year, Jan. 12@52. 
Week of September 9—Sales, 300; high. 52; low, 52: close. 52. 
Week of September 16—Sales, 200; high, 52%; low, 52: close, 

52%. 
Week of September 23—Sales, 100; high. 53: low. 53; close, 53. 
American Writing Paper Company—Preferred. 

High for year, April 15@37%; low for year, Jan. 13@52%4. 

Week of September 2—Sales, 400; high, 32%; low, 31%: close, 
31%. 

Week of September 9—Sales, 600; high. 32: low. 31: close, 32. 

Week of September 16—Sales, 3.200; high, 35; low, 32: close, 
34%. 

Week of Septembe, 23—Sales, 4,500; high, 35: low. 30%: 
close, 35. 

The business of the American Writing Paper Company is 
increasing to very satisfactory proportions, according to advices 
from Boston. The company's plants are running at better than 
eighty-five per cent of normal, and recently heavy orders have 
been taken at rising prices. The company naturally makes its 
big money in the last fifteen per cent of capacity operations. 
Profits so far this year have been relatively small.—Chicago 
Daily News, September 26. 1922. 

The Anerican Multigraph Company—Preferred. 

Quarterly dividend, 1% per cent, payable October 2 to stock 
of record September 21. 

Armstrong Cork Company. 

\ special meeting of stockholders of the Armstrong Cork 
Company, Pittsburgh, Penna., has been called for October 
10 to act on a proposed increase in the company’s capitalization 
from $17,000,000 toe $30,000,000 or to such amount not exceeding 
$30.900.000 as shall be decided on. The proposal to issue a por- 
tion of such additional capital stock, not to exceed $8,000,000, 
as seven per cent cumulative preferred stock and also a portion 
not to exceed $5,000,000 as common stock will also be acted 
upon. 





Burroughs Adding Machine Company.* 

Two weeks ending August 25—Sales, 80; average price, 145. 
Two weeks ending September 9—Sales, 171; average price, 145. 
Columbia Graphophone Company—Common. 

High for year, June 645%; low for vear, Jan. 23@1. 

Week of September 2—Sales, 4,800; high, 4; low, 35%; close, 
2% 

Week of September %—Sales 3,500; high, 3%: low, 35%: close, 
33. 

Week of September 16—Sales, 3,200; high, 3%: low, 3%; close, 
3%. 

Week of September 23—Sales. 5,200; high, 3%; low, 314: close, 
3%. 





Columbia Graphophone Company—Preferred. 
High for year, June 3@20%,; low for vear. Jan. 26@6% 
Week of September 2—-Sales, 400; high, 14%; low, 14; close 
14'* 
Week of Sentember §—Sales, 100; high, 14%; low, 14%; close, 
14%. 
Week of September 16—Sales, 409; high, 14%; low, 13%; close, 
1349. 
Week of September 25—Sales, 500; high, 14; low, 13%; close, 
1344. 
Computing- Tabulating-Recording Company. 
High for year, April 26@79%,; low for year, Jan. 3@55\%. 
Week of September 2—Sales, 18,000; high, 77%: low, 68%; 
close, 745% ; e 
Week of September %—Sales, 7,000; high, 76%; low, 71%; 
close, 75. 
Week of September 16—Sales, 8,400; high, 76%: low, 73% 
close, 74. : — - 
Week of September 22—Sales, 5,100; high, 74%; low, 72%; 
close, 74%. 


Corona Typewriter Company, Inc. 

Corona Typewriter Company, Inc., net earnings were thirteen 
per cent greater in first half of 1922 than in all of 1921. In- 
crease was due largely to success in selling portable type- 
writers on installments. Consolidated income account of the 
Corona Company and its subsidiary selling companies. for six 
months ended June 3¢, 1922, shows earnings of $174,110, which 
with other income of $18,200, brought gross to $192,310. After 
deduction of $50,085 for depreciation and amortizaticn, net 
profit was $142,225 Federal income taxes are estimated at 
$17.778, leaving $124.447 available for dividends and surplus.— 
New York Journal of Commerce, August 28, 1922. 

Corona Typewriter Company, Inc.—First Preferred. 

Quarterly dividend, two per cent, payable October 2 to stock 
of record September 15. 


Page 12 OFFICE APPLIANCES For October, 1922. _ 





Corona Typewriter Company, Inc.—Second Preferred. 
Quarteriy Gividend, i% per cent, payable October 2 to stocl 
of record September 15 
The General Fireproofing Company—Common. 
Quarterly dividend, 142 per cent, payable October 2 to stock 
of recerd September 20. 
The General Fireproofing Company—Preferred. 
Quarterly dividend, 1% per cent, payable October 2 to stock 
of record Sentember 206. 
The B. F. Goodrich Company—Common. 
High for year, May 29@44%; low for year, Jan. 4@34! 


Week of September 2—Sales, 1,700; high, 36%: low, 34% 
close, 35. 

Week of September 9—Sales, 2,600; high, 364; low 414; 
close, 35%. ; 

Week of September 16—Sales, 5.200; high, 36% low 41, 
close, 55%. 

Week of September 23—Sales, 3,600; high, 345% ow 3%; 
close, 334. . 


B. F. Goodrich Company—Preferred. 

Hizh for year, April 24@91; low for year, Jan. 5@82 
Week of September 2—Sales, 200; high, 86; low. 86; clos 
Week of September 9—Sales, 400; high, 85%; low, N5; close, 85 
Week of September 16—Sales, 600; high, 8514; low, 85; close, 85 
Week of September 23—Sales, 100; high, 85; !'ow, 85; close, 85 

The Goodyear Tire & Rubber Company—Common.* 
August 28 to September 23—High bid, 10; low bid, 9 High 

asked. 11; low asked, 9. 

The Goodyear Tire & Rubber Company—Preferred. 

August 28 to September 23—High bid, 31; low bid, 2s High 
asked, 33; low asked, 29. 
Kellogg Switchboard & Supply Company.” 

August 28 to September 23—-High bid, 60; low bid High 
asked, €3; low asked, 55. 

The Lyon Metallic Manufacturing Company. 

Notice is hereby given, pursuant to the provisions of Arti 
Cwo of the Trust Deed dated April 1, 1920, made by Lyon 
Metallic Mznufacturing Company, of Aurora, [l., and The 
Northern Trust Company of Chicago, Illinois, Trustee, that 
said Lyon Metallic Manufacturing Company has exercised the 
right conferred upon it by said trust deed to redeem and pay 
off. at the office of The Northern Trust Company, 50 South La 
Salle street, Chicago, Ill., on October 1, 1922. all of the First 
Mortgage seven per cent gold bonds issued under the pro 


e S6 


le 


visions of said trust decd, then outstanding, at 101 ner cent 
of their face value, plus accrued interest to the date of re- 
demption. From and after October 1, 1922. said bonds shall 


cease to bear interest and the coupons thereto appertaining and 
subsequently maturing shall be void. 
Remington Typewriter Company—Common. 
High for year, March 14@42; low for year, Jan. 6@24 
Week of September 2—Sales, 14,500; high, 42; low, 375; close 
$11 


4- 

Week of September %—Sales, 6,200; high. 41%; low 3814 
close, 39%. 

Week of September 16—Sales, 2,000; high, 10; low, 38%; close 
SR 
38%. 


Week of September 23—Sales, 1.600; high, 385%; low, 36%: 

close, 36%. 

Remington Typewriter Company—First Preferred. 

Hich for year, September 13@91—low for year, Jan. 14@55% 
Week of September 16—Sales, 100; high, 91; low, 91; close, 91 
Week of September 30—Sales, 100; high, 90; low, 90; close, 90 

Remington Typewriter Company—Second Preferred. 
High for year. September 7@80: low for year, Jan. 14@50 
Week of September 9—Sales, 500; high, 80: low, 74%; close, 80 

Underwood Typewriter Company—Common. 

High for year, Sept. 9@145; low for year, Jan. 144130 
Week of September 9—Sales, 100; high, 145; low, 145; clos 

145. 

Underwood Typewriter Company—Preferred. 
High for year, Jan. 12@107%: low for year, Jan. T@107% 
The Van Dorn tron Works. 
J. E.—The $1,000,000 Van Dorn Iron Works Company sever 


per cent bonds are secured by a first mortgage on real estate 
plant and equipment carried on the books at a depreciate 
vaiue of $2,027,¢41, or over twice the amount of the issue As 


of April 30, 1922, after giving effect to this financing, the net 
tangible assets were nearly three and one-half times the 
amount of these bonds, and net current assets over one and 


one-third times the bonds. Net earnings, after depreciation 
and taxes, for the last seven calendar years, have averaged 
2.84 times annual interest charges on this issue This includes 


the vear 1921, in which a large loss was sustained The bonds 
are due June 1 1937, and are redeemable on any interest dat: 
at 105 and interest. They are a suitable investment for a 
business man’s spare funds.—Investor’s Guide n Chicago 
Tribune, September 3, 1922. 

The Wahl Company—Common. 





High for year, April 13@78%: low for vear,. Jan 150 

Week of September 2—Sales, 8,570; high, 6344; low, 58; close 
58%. ‘ 

Week of September 9—Sales, 2,095; high, 59%; low, 58; close 
59. 

Week of September 16—Sales, 4,350; high, 61; low, 59; close, 60 

Week ot September 23—Sales, 244; high, 60; low, 53! close 
54 
oe. 

Quarterly dividend, 1% per cent, payable January 1 to stock 


of record December 26. 

Business cf the Wahl company is running at a highly satis 
factory rate with evidence that the present holiday bookings 
will show a substantial increase over the same period yeal 
ago, said Vice-President John C. Wahl yesterday Earnings 
he said, would show a corresponding increase. 

Sales for this month will run in the neighborhood of $1,490 
000, and despite the fact that all plants are working over- 
time. the demand far exceeds production capacity Seasonal 
business, said Mr. Wahl, should show a further increase in 
October.—Chicago Herald and Examiner, September 28, 1922 

The Wahl Company—Preferred.* 

August 28 to September 23—High bid, 91; low bid, 89. High 
asked, 94; low asked. 91. 

Monthly dividend, fifty cents, payable November 1 to stock « 
record October 23. 














ox— ~~ : _- 
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For its practical value and the convenience of the many readers who 
use OFFICE APPLIANCES for reference purposes, we include 


THE REFERENCE PAGE 


The persons or departments noted below will please refer to the 
subject matter on the pages specified: 


fer to — 
Department or Person ye A Subject 














E Ae , — 


The Service Bureau of Office Appliances Is for 
the Exclusive Use of Subscribers 
and Advertisers 


For subscribers it answers by personal letters all inquiries upon matters germane to the field, it furnishes special reports upon 
articles of office equipment, supplies names of manufacturers of any article wanted, puts man and job together, 
aids foreign dealers in securing U. S. A. lines, and in many other ways performs useful service, all 
without charge. For advertisers it maintains a competent copy department, furnishes lists 
of desirable agents and dealers in nearly every country, sends actual leads for 
business in a weekly bulletin which goes to advertisers only and in other 
ways supplements the value of the advertising space. Subscribers 
in every corner of the globe make good use of this bureau; 
manufacturers in every section of the field have 
evidence of the value of the service. 
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Association Officers 


A LIST OF OFFICERS OF THE VARIOUS STATE AND LOCAL STATIONERS’ ASSOCIA- 

TIONS, THE REGIONAL BODIES OF THE NATIONAL ASSOCIATION OF STATIONERS 

AND MANUFACTURERS, LOCAL ASSOCIATIONS OF OFFICE APPLIANCE MANAGERS, 

AND THE VARIOUS AFFILIATIONS OF MANUFACTURERS TO FACILITATE CON- 
TACT WITH THE FIELD. 


Secretaries are requested to notify Office Appliances of any changes in personnel or address, and to report 
annual elections 











3 
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NATIONAL ASSOCIATION OF STATIONERS AND 
MANUFACTURERS 


J. Ogden Pierson, president; Eberhard Faber, first vice presi- 
dent; G. L. Davis, second vice president; Charlies L. Mitchell, 
third vice president; A. H. Childs, treasurer; J. Herbert White, 
auditor; Fletcher B. Gibbs, general manager, 403-05 Conway 
Building, Chicago, Ill.; Mortimer W. Byers, secretary; W. D. 
Pittman, assistant general manager; W. HU. Greenleaf, field 
secretary; Charlies L. Estey, advertising counsel. 


WHOLESALE STATIONERS’ ASSOCIATION OF THE 
UNITED STATES 

Paul J. Wielandy (Blackwell-Wielandy Book & Stationery 
Company), president, St. Louis, Mo.; Geo. L. Davis (Adams, 
Cushing & Foster, Inc.), vice president, Boston, Mass.; Ross P. 
Andrews (R. P. Andrews Paper Company), treasurer, Wash- 
ington, D. C.; H. C. Whittemore, secretary, 1741 West Eleventh 
Street, Brooklyn, N. Y. 


Stationers—Regional and State 


CAPITOL DISTRICT STATIONERS’ ASSOCIATION 
R. F. Clapp, Jr., president, Albany, N. Y.; Mr. Shaffer 
Albany News Company), Albany, N. Y., vice president; George 
Green, treasurer, Albany, N. Y. 
THE COLORADO STATIONERS’ ASSOCIATION 
George Matheson, chairman, 301 Colorado National Bank 
Building, Denver, Colo. 
CONNECTICUT VALLEY STATIONERS’ ASSOCIATION 
D. D. Macdonald (Bradley & Scoville Company, Inc.), New 
Haven, Conn.; J. B. Tower (John R. Rembert Company), vice 
dent, New Haven, Conn.; F. L. Chamberlin (The Chamber- 
m & Shropshire Company), treasurer, Bridgeport, Conn.; E. 
Pape (Adkins Printing Company), secretary, New Britain, Conn.; 
James E. Feeley, auditor. 
ILLINOIS STATIONERS AND BOOKSELLERS’ 
ASSOCIATION 


Will H. Johnson (W. B. Read & Company, Bloomington, IIl.), 
president; Otto Wagner (Otto Wagner, Freeport, Ill.), vice 
president; Harry H. Chumley (Wilder & Wilder, 129 North 
Main street, Decatur, Ill.), secretary-treasurer. 


KANSAS BOOK DEALERS’ ASSOCIATION 
Phil M. Andersen, president, Newton, Kans. 
A. 8. Alien, vice president, Wichita, Kans. 
F. G. Orr, secretary-treasurer, Wichita, Kans. 


MIDDLE ATLANTIC DIVISION 
A. Pomerantz (A. Pomerantz & Company), chairman Board 
of Governors, Philadelphia, Penna.; Mortimer W. Byers, coun- 
sel, New York, N. Y.; Francis B. Irwin (James Hogan Com- 
pany, Ltd.), Philadelphia, Penna., secretary-treasurer. 


MIDWEST DIVISION—NATIONAL ASSOCIATION OF 
STATIONERS AND MANUFACTURERS 
D. W. Collins (Western Bank Supply Company, Oklahoma 
City, aah resident; F. M. Hughes (Standard Office Supply 
Company, Oklahoma City, Okla.), secretary-treasurer; Otto C. 
Botz (The Hugh Stephens Printing & Stationery Company, 
Jefferson City, Mo.), vice president for Missouri; George 


Hausam (Hutchinson Office Supply & Printing Company, 
Hutchinson, Kans.), vice president for Kansas; W. Ras- 
mussen (Omaha Printing Company, Omaha, Neb.), vice presi- 
dent for Nebraska; James T. Ward (Ward Office Supply Com- 
pany, Okmulgee, Okla.), vice president for Oklahoma; C. B. 
Smith (Smith Printing Company, Pine Bluff, Ark.), vice presi- 
dent for Arkansas. 


NORTHWESTERN STATIONERS’ ASSOCIATION 
L. Sperry (Brown, Blodgett & Sperry Company), 


E. D. 
chairman, St. Paul, Minn. 


PACIFIC NORTHWEST STATIONERS’ ASSOCIATION 
Pliny L. Allen (Pliny L. Allen Company, Seattle), president; 
Guy Smelzer (Pioneer Bindery & Printing Company, Tacoma), 
vice president: Eldred Ireland (Trick & Murray Company, 
Seattle), secretary-treasurer. 


SOUTHEASTERN DIVISION—NATIONAL ASSOCIATION OF 
STATIONERS AND MANUFACTURERS 

Ivan E. Allen (Ivan Allen-Marshall Company, Atlanta, Ga.), 
president; R. H. Pogue (Birmingham, Ala.), vice president for 
Alabama; A. McClure (Macon, Ga.), vice president for 
Georgia; Leo Johnson (Tampa, Fla.), vice president for Flor- 
ida; Marshall Hotchkiss (Nashville, Tenn.), vice president for 
Tennessee; E. G. Harpold (New Orleans, La.), vice president 
for Louisiana; George H. Moore (Charlotte, N. C.), vice presi- 
dent for North Carolina; William Cogswell (Charleston, S. C.), 
vice president for South Carolina; J. P. Swann (Lester Book 
& Stationery Company, Atlanta, Ga.), secretary. 


STATIONERS’ ASSOCIATION OF CALIFORNIA 
Henry P. Dimond, chairman, 255 California Street, San 
Francisco, Calif. 


THE STATIONERS’ ASSOCIATION OF SOUTHERN 
CALIFORNIA 


J. L. Garner, chairman, 608 O. T. Johnson Building, Les 
Angeles, Calif. 


Stationers—Local 


ATLANTA STATIONERS’ CLUB 


A. P. Baylis (Baylis Office Equipment Company), president; 
H. M. Kopplin (The &. P. Richards Company), vice president; 
J. P. Swann, secretary-treasurer. 


BALTIMORE STATIONERS’ ASSOCIATION. 


Ganders J, Thalheimer (Meyer & Thalheimer), president. 
W. Booth Settle (Commercial Printing & Stationery Com- 


pany), vice dent. 
John W. Kennedy (John W. Kennedy Company), treasurer. 


Lewis R. Curlett (John H. Saumenig & Company), secretary. 


BIRMINGHAM STATIONERS’ ASSOCIATION 
R. H. Pogue (Dewberry & Montgomery Stationery Company), 


(Mr. Pogue is acting secretary pending the election of a 
successor to W. G. King, who has moved from Birmingham.) 


BOSTON STATIONERS’ ASSOCIATION 
A. L. Cole (Lawrence, Mass.), president; Thomas Groom 
(Thomas Groom Company), vice president; Niel Buckley, 


treasurer; H. B. Van Dorn, Jr. (Joseph Dixon Crucible Com- 


pany), auditor. 


BUFFALO STATIONERS’ CLUB 
Marry T. Wliliams (Ryan & Williams), president. 


Richard B. 
Clarence T. White (Adams & White Company), 
Gee. W. Davis (Otto Ulbrich Company), secretary. 


Lockwood (Millington Lockwood), vice president. 
treasurer. 


CHICAGO STATIONERS’ ASSOCIATION 
John W. Ogren, chairman, Conway Building, Chicago, Ill. 
CINCINNATI STATIONERS’ CLUB 
John H. Gibson (Gibson & Perin Company), president. 
Frank L. Mille (Armstrong Stationery Company), statistician. 
E. E. Davis (Sellers, Davis & Company), secretary, 311 Wal- 


nut Street, Cincinnati, Ohio. 
DALLAS STATIONERS’ ASSOCIATION 
Thos. J. Sadler (Yeargan-Sadler Company), president; P. C. 
Bush (Hargreave’s Printing Company), vice president; Rich- 
ard Morrison (Simpson - Whiteman Company), secretary- 


treasurer. 
ESSEX COUNTY STATIONERS’ ASSOCIATION 
Samuel R. Baker, president; Bertram W. Grover, vice presi- 
dent; E. F. Sheridan, secretary-treasurer, Newark, N. J. 
STATIONERS’ CLUB OF INDIANAPOLIS 
John Hampton (The Hampton Printing Company), president. 
Mr. Hiller (Hiller Office Supply Company), vice president. 
Everett Agnew (W. K. Stewart Company), secretary-treas- 
urer, Indianapoiis, Ind. 
KANSAS CITY STATIONERS’ ASSOCIATION 
Oliver Wroughton, chairman, 801 Graphic Arts Building, 
Kansas City, Mo. 
LOUISVILLE STAMP AND STATIONERS’ CLUB 
John Fetter (Geo. C. Fetter Company), president. 
Chas. Boone (Hammer Printing & Office Supply Cempaay), 
treasurer. 
George H. Koerner, secretary, 208 Lincoln Building, Leute- 


ville, Ky. 
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MILWAUKEE STATIONERS’ ASSOCIATION 
J. L. O'Connor, chairman, Camp Building, Milwaukee, Wis. 


MEMPHIS STATIONERS’ ASSOCIATION 

Clarke (E. H. Clarke & Bro.), president; Starnes A. 
Taylor (A. R. Taylor & Company), vice president; A. Jarratt 
Taylor (S. C. Toof & Company), secretary. 


THE STATIONERS’ ASSOCIATION OF MONTREAL 
Ernest Latter, president; Paul Granger (Granger Ferres), 
vice president; Thomas V. Bell (Thomas V. Bell, Ltd.), sec- 
retary-treasurer. 
NASHVILLE STATIONERS’ CLUB 


J. Victor Barr (Brandon Printing Company), president. 
John Ambrose ‘Davies Printing House), secretary-treasurer. 


STATIONERS’ ASSOCIATION OF NEW ORLEANS 
W. W. Eldredge (Petetin-Baudean, Inc.), Secretary. 
STATIONERS’ ASSOCIATION OF NEW YORK 
caagiee D. Brewer (H. K. Brewer & Company), president; 
m. . Ward (John E. Ward & Son), first vice president; 
Fred Tilton (Boorum & Pease), second vice president; Morti- 
mer W. Byers, third vice president; Joseph I. Kilbourn (L. H. 
Biglow Company), treasurer; William C. Siegert, secretary. 
STATIONERS’ AND PUBLISHERS’ BOARD OF TRADE 
Edward F. Huber (Eberhard Faber), president; John E. 
Gavin (Charles M. Higgins Company), first vice president; 
Nelson H. Stewart (K. Company, Inc.), second vice- 
president; Gordon Cameron, secretary-treasurer, New York, N. Y. 


OMAHA STATIONERS’ ASSOCIATION 
Charlies BE. Moyer (Moyer Stationery Company), president. 
Guy McKenzie, treasurer. 
Cc. C. Cope, secretary. 

PEORIA STATIONERS’ ASSOCIATION 
Mr. Fuller (Fuller-Peerless Company), president. 
John Gallagher (John Gallagher & Company), 

treasurer, Peoria, Il. 


E. H. 


secretary - 


Office Appliance and 


ASSOCIATED OFFICE FURNITURE MANUFACTURERS 


George W. Searles (National Desk Company), president, 
Herkimer, N. Y. 
John Dornette, Jr., Cincinnati, Ohio. 


Alf Normann (Central Manufacturing Company), treasurer, 


Chicago, II). 

Walter Gerwig (Bentley & Gerwig Furniture Company), sec- 
retary, Parkersburg, W. Va. 

J. Arthur Whitworth, manager, 801 
ing, Grand Rapids, Mich. 


Michigan Trust Build- 


CARBON AND RIBBON EXCHANGE 


Sam yy gene (Neidich Process Company), president, 
ton, N. 


Burling- 


W. Mifflin, secretary-director, Stock Exchange Building, 


8. 
Philadelphia, Penna. 


DRAWING MATERIALS, BLUE PRINT AND ARTISTS’ 
MATERIALS MANUFACTURERS OF THE NATIONAL 
ASSOCIATION OF STATIONERS AND 
MANUFACTURERS 


John W. Ogren, chairman, Conway Building, Chicago, Ill. 


INTERNATIONAL STAMP MANUFACTURERS’ 
ASSOCIATION 


A. G. Fales (The J. P. Cooke Company), president, Omaha, 
Nebr. ; . R. Seefried (The Excelsior Rubber Stamp Works, 
Cleveland, Ohio), first vice president; G. D. Messing, second 
vice president, St. Paul, Minn.; Sig. Pels (Moise-Klinkner 
Company, San Francisco, Calif.) third vice a AY L. 
Bryan (The S. W. Reese & Company, New York, Y.), fourth 
(The Time & , at Com- 


Harry Fogelsong 
William Jenkins (James H. 


vice president; 


pany, Chicago, IIll.), treasurer; 
Matthews & Company, Pittsburgh, Penna.), director, four- 
year term; W. L. Edgarton (Eagle Stamp Works, Chicago, 


Til.), director, one- year term; C. R. Manzer, secretary, 602 


Empire Building, Pittsburgh, Penna. 


PHILADELPHIA 8T ASSOCIATION 

Frank R. Welsh (Wm. Mann Company), president. 

Wm. S. Yeo (Yeo & Lukens), first vice president. 

Walter G. Stringer (Joseph Dixon Crucible Company), seo- 
ond vice president. 

Charlies A. Connell (Automatic Printing & Stationery Cem- 
pany), treasurer. 

Francis B. Irwin (James Hogan Company), secretary, 60f 
Chestnut Street, Philadelphia, Penna. 


PITTSBURGH STATIONERS’ eo Gee 
pa. Chastes H. Langbein (Stevenson & Foster Company), presi- 


HB. Smith (The Looseleaf Company of Pittsburgh), viee 
president. ‘ 

John A. Brown (J. R. bap Smerer), eeseme 

meberé Crawford (Myers Company), ‘recording 
secretary. 

George H. Alexander (Geo. H. Alexander & Com ), corre- 
sponding secretary, 242 Diamond Street, Pittsboreh, Feats 

RICHMOND STATIONERS’ ASSOCIA 

Samuel Iseman (Virginia Stationery Com 

J. 8S. Frances (The Baughman Station mpeny).” president, 
president. 

A. A. Schwartz (A. A. Schwarts Company), 
treasurer, Richmond, Va. 


ST. LOUIS STATIONERS ASSOCIATION 
Taylor B. Wyrick, chairman, 706 Olive Street, St. Louis, Ma. 
STATIONERS’ ASSOCIATION OF SAN FRANCISCO 
Henry P. Dimond, chairman, 256 California Street, feu 
prancioee, Calif. 
SEATTLE STATIONERS’ CLUB 
K. R. Terry (Lowman & Hanford Company), chairman; W. 
A. Gillam (Gillam-Bird Company), vice chairman; Edward 
N. Phelan, secretary-treasurer. 
TRI-CITY STATIONERS’ ASSOCIATION (MOLINE, ROCK 
ISLAND AND DAVENPO) 
E. M. White (Davenport, owe), resident; E. O. Vail 
(Rock Island, Ill), vice president; 2 Hansen (Moline, rad 
secretary -treasurer. 


secretary - 


Specialty Manufacturers 


Information regardin ~ | district organizations may be obtained 
from the secretary, 602 Empire Building, Pittsburgh, Penna. 
NATIONAL ASSOCIATION OF CHRAIR MANUFACTURER* 


Ashton P. Derby (Derby & Company, Gardner, Mass.), ee. 
dent; W. H. Guniocke (W. H. Gunlocke Chair Company, We 
land, . Y.), vice president; Wm. B, 
Monadnock building, Chicago, Ill. 


OF LOOSE LEAF MANUFACTURERS OF 
THE U. 6. A. 


John W. Ogren, director, 407 Conway Building, Chicago, I. 


er, couretaty, 3 


NATIONAL ASSN. 


NATIONAL ASSOCIATION OF OFFICE APPLIANCE 
MANUFACTURERS 
M. S. Eylar (Elliott-Fisher Company), president; W. D. 
Dunlap (The American Multigraph Sales Company), vice 
president; Gratton E. Hancock (Remington Typewriter Com- 
pany, New York, N. Y.), secretary-treasurer, 
NATIONAL ASSOCIATION OF STEEL, FURNITURE 
MANUFACTURERS 
O. A. Wilkerson (Steel Equipment Corporation), president, 


AD’ Recere (Art Metal vice 
( Me Construction Company 
“DETERS comers Come, Sei 
m. ‘awter, er-Va 
Benton Harbor, Mich. . re ° 


e é D. M. Phillips, secretary, Engineers Building, Cleveland, 
0. 


NATIONAL ASSOCIATION OF WOOD FILING DEVICES AND 
SUPPLIES MANUFACTURERS 
R. H. Sprague (Weis Manufacturing Company), secretary, 
Monroe, Mich. 


SPECIALTY ENVELOPE MANUFACTURERS’ AssoceaTaen 
Charles H. Everly, chairman, Tribune Building, New 


Office Appliance Managers 


BIRMINGHAM OFFICE EQUIPMENT CLUB 

Alex Patterson (Dewberry & Montgomery Company), presi- 
dent; Leighton (Addressograph Company), secretary- 
treasurer. 

CLEVELAND BUSINESS SYSTEMS CLUB 
Blackstone (The Dictaphone), president; W. A. Helms 
resident; A. H. Fritchman (The Rand 
von Ladau (Elliott Addressing 


A. E. 
Library Bureau), vice 
mpany), treasurer; A. 
Machine Company), secretary. 
DALLAS BUSINESS SYSTEMS CLUB 

R. BH. Austin (International Time Recording Company), 
president; J. F. Snowden (Rapid Addressing Machine Com- 
pany and Multicolor Sales Company), vice president; E. C. 
Kusterer (United Autograph Register Company), secretary 

and treasurer, Dallas, Texas. 
DETROIT OFFICE APPLIANCE MANAGERS’ ASSOCIATION 

R. F. Chamberlain (The American Multigraph Sales Com- 
pany), president: . Fuchs (Costimeter Company), vice 
president; C. D. Noble (Neostyle Department, George A. 
Drake & Company), secretary-treasurer. 

DULUTH OFFICE EQUIPMENT ASSOCIATION 

ZH. 8B. Williams (Frits-Cross Company), president; C. D. 
Steele (C. D. Steele Company), vice president; A. N. Thomas 
(Duluth Typothetae). secretary, Duluth, Minn. 


MINNEAPOLIS OFFICE APPLIANCE ASSOCIATI 
J. M. H. Nichols (Elliott-Fisher Company), Drealdent: ‘Robert 
H. Fisher (Monroe Calculatin Machine C Company), vice 
dent; F. A. Hagen (Index Visible), secretary -treasurer, 
apolis, Minn. 
PHILADELPHIA OFFICE APPLIANCE MANAGERS’ 
ASSOCIATION 


J. R. Ramsey (Monroe Calculating Machine Company) 
ident; R. J. Henry (Kee-Lox ios ret Bee oa 
president; W. T. Abell (American Bales Boo! ). 
secretary-treasurer, 908 Chestnut Street, Philadelp ia, Penna. 


OFFICE APPLIANCE MANAGERS ASSOCIATION— 
PITTSBURGH, PENNA. 

R. W. Tyler (Tabulating Machine on mateuts M. es tf 
Stedman (L. C. Smith & Bros. Typewri 
G. C. Gilbert (Mailometer Company), pA OE a. ta 
Second street. 

SAN FRANCISCO OFFICE APPLIANCE MANAGERS’ 

wees 

Traud (Ditto. Inc.), president; W. M. Coffman (Elliiott- 
vice president; E. Ps “Jessup (Monroe Cal- 
secretary-treasurer, 


W. G. 
Fisher Company), 
culating Machine Company), 
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THE 
AMERICAN 
RED CROSS 


Chartered by Con- 
gress to prevent and 
relieve suffering in 
peace and in war, 
at home and abroad- 


—Is about to hold 
its annual Roll Call 
in which its mem- 
bership is renewed 
and increased from 
year to year. 





This Annual Roll 
Call will take place 
this year during the 
period between 
Armistice Day, No- 
vember 11, and 
Thanksgiving Day 
This is the only ap- 
peal the National 
Organization makes 
during the year, and 
is for the purpose of 
maintaining its 
membership at such 
a point as will en- 
able. it to perform 
the duties laid upon 
it by Congress. 























a —— —) 


ANNUAL. 
ROLL CALL 












































At the Service J 
: | of All Mank#ne 


To support the 
Red Cross costs One 
Dollar a Year Not 
to be a member is 
a confession of care- 
lessness, or of lack 
of interest in one of 
the greatest instru- 
ments for good, in 
our country. 


The Red Cross is 
a universal mother 
If fire or the ele- 
ments should raze 
our city tomorrow 
the Red Cross would 
be on the ground 
before the embers 
had ceased to glow 
feeding the hungry 
providing medical 
and surgical aid for 
the sick and injured 
and sheltering the 
homeless. 


—Every individual in the 
United States, old or 
young, who can spare a 
dollar bill, should have a 
membership in Red Cross 
Whatever sum is sent wil! 
be honestly spent and ac- 
curately accounted for 


. —One dollar, please, to 
feed Americans whom dis- 
aster has overtaken—only 
a dollar! 
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VERY person should be- 
come an active member of 
the trade or business asso- 
ciation to which his occu- 

pation makes him eligible. This 
seems to be a broad statement, but 
most men who understand the prop- 
er objects and purposes of such or- 
ganizations will hardly think it too 
broad. Physical disabilities are not 
a handicap. We are acquainted 
with a gentleman who thinks so 
highly of the advantages of active 
participation in association affairs 
that, although he is obliged to go 
about in a wheel chair, he travels 
long distances to be present at na- 
tional and other conventions. He 
attends all sessions and derives both 
benefit and enjoyment from the dis- 
cussions in which he occasionally 
participates. He is an active and 
successful stationer and _ realizes 
that the problems of other station- 
ers are the same as those which he 
himself must solve. 





Business associations give their 
members many points of contact 
with each other. The convention is 
a fusing pot where the dross of 
prejudice is burned away and the 
gold of understanding and good will 
remains. We learn at conventions 
that we are all pretty much alike; 
that the same annoyances crop up in 
Detroit as in New Orleans. We 
learn that quite a multitude of us 
are traveling the same road, and 
that now and then someone gives 
an idea that makes the way easier 
for everybody. 

The association enables us to 
transform competition into friendly 
rivalry. Men in the same trade be- 
come acquainted. They learn each 
the good points of the other. No- 
body is any longer a strange dog in 
the alley to be set upon and de- 
stroyed. 

An old tale relates that once when 
Sam Johnson and Oliver Goldsmith 
were seated in a tavern talking over 
current events a stranger entered. 
“IT hate that chap,” said Goldsmith. 
“Who is he, Goldie?” inquired 





Value of 
Trade 
Associations 


Suggestions as to the True Fune- 
tions of Trade and Business 
Associations. 


Johnson. “I don’t know,” replied 
Goldsmith. “If I knew him Id 
probably love him.” Neither the 
moral nor the application of the 
story to our subject need advertise- 
ment. 

The production and distribution 
of all the machines, devices and sup- 
plies of the modern office have now 
come to constitute an industry. Any- 
thing which brings this industry 
properly before the public should 
receive support and encouragement. 
The work of associations in this 
field has helped greatly to advance 
the entire industry. Everyone in 
the office equipment line, whether a 
member of an association or not, 
has received material benefit from 
the prestige given the industry by 
the work of the associations. Those 
who belong to this business ought to 
join the nearest available organiza- 
tion and get actively into the work. 
Nobody need fear he will lack good 
company. A glance at the associa- 
tion pages published each month in 
the front part of this journal, where 
officers of various associations are 
listed, will disclose how generally 
the association idea has been carried 
out. And the associations listed in 
the pages referred to do not by any 
means comprise all the associated 
organizations in the industry. Man- 
ufacturers and distributors of all the 
products in the line are included 
among these organizations, all ac- 
tively working for the advancement 
of the trade. 


Members of associations having 








as their object the advancement of , 
commerce in its different lines may 
take heart from movements already 
under way at Washington. Every 
association member knows that re- 
cent decisions of the United States 
courts have thrown some doubt as 
to how far an association may go in’ 
carrying on its work, The National 
Association of Stationers and Man- 
ufacturers has abandoned the prac- 
tice of issuing suggested resale 
prices as a result of a referendum 
vote of the membership. This action 
was inspired by a doubt as to 
whether under recent decisions it is 
any longer legal to issue such bulle- 
tins. The association was in pos- 
session of no definite command to 
withhold these suggested resale 
prices, but acted in deference to the 
suggestion that legal questions 
might arise. It is well known that 
Secretary Hoover has been making 
strenuous efforts to strike the 
shackles from trade associations and ~ 
to enable them to do those things 
which will advance the principles of 
correct merchandising in different 
lines of industry. The secretary 
and the attorney general have had 
some exhaustive correspondence on 
the subject and we understand with 
the approval of Secretary Hoover, 
proposed measures have already 
been introduced into Congress, giv- 
ing somewhat enlarged powers to 
trade associations and defining more 
definitely what they can and what 
they cannot do. 

There is no better nor more im- 
portant industry than the one to 
which we all belong. All of us are 
engaged in advancing knowledge of 
the principles of economy and effi- 
ciency in a field where sound busi- 
ness practices are the rule. By 
working in cooperation with each 
other through associations we can 
be more helpful than by working 
alone. We should not look for per- 
fection—it is not to be found—but 
we can all work toward it and make 
the way easier for everybody. 
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HE important question is 
. not how much money you 
w spend in advertising. How 

much favorable attention 
does your advertising command? 
That is the purpose of your spend- 
ing. One of the greatest wastes of 
the day comes from the common- 
place, amateurish and extravagant 
use of expensive advertising space. 
And that is a waste that can be pre- 
vented. Success in advertising is 
not measured by pages bought, but 
by the extent and intensity of the 
impression which the advertising 
creates.” 

“The big task of the advertising 
creator is not the mastery of mer- 
chandise, or the analysis of markets, 
or even the preparation of hopeful 
reports, important though these 
things may sometimes be. The ob- 
serving man sees clearly that there 
are now unnumbered thousands of 
advertisers bidding for the public at- 
tention in a bewildering multitude 
of prints and places. If the general 
reader could give his life to the 
task, all of these things could not 
possibly register with him. The 
strenuous gleaner of today must 
read as he runs. To catch his eye, 
and his mind, is getting to be an in- 
creasingly arduous accomplishment. 
Only that advertising which stands 
out conspicuously from this great 
competitive mass succeeds in making 
any clear-cut impression. The mere 
expenditure of money alone will not 
achieve the necessary end—efficient- 
ly. There is a common sense 
psychology—a workable apprecia- 
tion of those aesthetic fundamentals 
which throughout all time have been 
the contributing cause of outstand- 
ing excellence—that must enter 
practically into the situation.” 

<> 

“We say that a thing is beautiful 
when it exactly fits our conception 
of what the thing ought to be. The 
word ‘beauty’ is just a sequence of 
human articulations which, through 
common usage, has come to desig- 
nate that which is harmonious in 
its proportions, that which satisfies 
the inner sense of rightness. And 
we say that a thing is ugly when it 
does not satisfy that inner sense. A 
disfiguring bulge in the middle of 
the Washington monument would 
destroy its attractiveness for every- 
one, just as surely as a wrong note 
in a fine musical chord would mar 
its effectiveness. There is a funda- 
mental rhythm in all things, a rhy- 
thm that cannot be misapplied with- 
out creating discord and distress. 
And to assert that a thing is beauti- 
ful is but another manner of saying 
that it is attractive in the most pleas- 


F. 






Creative 
Advertising 


Being Extracts From a Book Bear- 
ing the Above Title, Recently 
Issued and Copyrighted by 
Glen Buck, Chicago. 





Note.—The principles set forth in this 
book are applied by Mr. Buck in the 
creation of those advertisements which 
have placed him in the foremost ranks 
of advertising experts. 


urable way. Good advertising aims 
always to secure the greatest possible 
amount of attention by the skilful 
use of the power of beauty. And 
by that same means to sustain the 
impression of the high merit of the 
product. The shoddy, the ama- 
teurish creation is always ugly. And 
no beautiful thing was ever made by 
chance. Beauty is a prime factor 
in the important matter of gaining 
attention—its commercial value has 
not yet been guessed, much less 
measured.” 
<-> 

“Selling the eye is not all that 
must be accomplished in an adver- 
tisement, but it is of first importance 
because the advertisement, unlike 
the salesman, is a passive thing and 
can only reach the interest of the 
buyer through the medium of the 
optic. The salesman by the per- 
suasive power of his voice and per- 
sonality can aggressively command 
attention. And he reaches the buyer 
through two or more senses. The 
advertisement, on the other hand, 
calls for volition on the part of the 
buyer. He must voluntarily exert 
himself to receive the message—and 
it can come only through the one 
sense. The success of advertising 
therefore must ever depend upon 
how well it secures the active atten- 
tion of those who are prospective 
users of the commodity it exploits.” 

<+_-— 

“Advertising is not paper sales- 
manship. It is something bigger 
than that. To be sure its one pur- 
pose is to sell goods. But measured 
from that standpoint alone, and 
standing by itself unaided, it is an 
ineffectual and extravagantly ex- 
pensive instrument. There has been 
serious confusion of thought here. 
Advertising goes before salesman- 
ship. It is the reputation builder. It 
seeds the field. And salesmanship 
is the means by which the harvest 
is reaped. The very nature of the 
two endeavors demands a different 
handling and a different technique. 


To create in the public mind a stout 
impression of the high merit of a 
product is to build the most valu- 
able asset that a producer can own. 
And anything that detracts from 
that important achievement is seri- 
ously cumbersome luggage. Adver- 
tising prepares the way for the sales- 
man and makes him a welcome fac- 
tor in the progress of a favorably 
known reputation. But to confuse 
the technique of salesmanship and 
advertising is to invite almost sure 
disaster. They are distinct co-fac- 
tors in sales promotion, working for 
a united purpose, but by different 
methods.” 
<-> 

“To construct an automobile, dig 
a Panama Canal, or win a war it is 
necessary that the efforts of many 
men should be united. In tasks of 
that kind collective workmanship 1s 
most efficient, even necessary. But 
where would have been the memory 
of Gainsborough’s paintings, of Kip- 
ling’s poems, of MacDowell’s 
music, of Rodin’s statues, had they 
attempted to be the joint output of 
committees or organizations? In 
work which depends upon individ- 
uality and personality for its con- 
tinuity and alluring charm collabo- 
ration is dangerous, if not impos- 
sible. Throughout all of the lists 
there is scarcely to be found any 
outstandingly successful advertising 
which has been the product of an 
aggregation of workers. Even 
though the exceilent advertising has 
come out of an organization, it has 
been the product of one trained and 
directing mind thereof. Stillborn, 
vapid, commonplace, uninteresting, 
amateurish work of this nature is 
almost sure to be the result of a 
jointure of ‘too many cooks.’ ” 

<> 


“‘American machinery not only 
works better than any other ma- 
chinery in the world, but it looks 
better,’ said a distinguished Eng- 
lishman recently. ‘Our European 
constructions are apt to be both cum- 
bersome and complicated. As no 
other people have done, you have 
learned how to eliminate nonessen- 
tials. And you have attained a 
graceful lightness in your products 
that approaches the perfection of 
beauty and makes your equipment 
sought for in all parts of the world. 
And what is true of your machinery 
is largely true of most of your other 
handiwork.’ The American manu- 
facturer is learning that ‘good looks’ 
is a mighty important element in 
sales success. ‘No, that won’t do— 
it doesn’t look right,’ is a common- 
place in the experimental room and 
factory. The constant endeavor is 
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to make even the crudest commodity 
more pleasing to the eye. Why? 
Because external appearances are 
apt to be indicative of intrinsic 
worth, and other virtues being equal 
the article that looks best is sure to 
get first consideration—while ugli- 
ness is ever an active handicap. The 
advertising which an_ institution 
sends broadcast is a conspicuous 
product, by which that institution is 
largely judged. It follows then that 
simplicity, neatness and good looks 
are not only the safest means by 
which attention may be gained for 
that aspiring product, but that they 
are of vital import for what they 
suggest.” 
<> 

“To maintain a pride in owner- 

ship with those who are already the 


OLLOWING are some 
terse and pertinent sugges- 
ee | tions of interest alike to 
executives and employees. 
We commend Mr. Soby’s hints to 
the careful consideration of the 
readers of Office Appliances: 

“A business to grow must be 
alive. The men and women in it 
are what gives it life. 

“The eggs in nest will not hatch 
if there is a neglectful hen. 

“Business does not stand still; if 
it is not going forward then it is 
retrograding; if it strikes a dead 
point then the natural movement of 
the world will draw the world away 
from it. 

“Motion means nothing in prog- 
ress unless it be forcefully exerted. 

“The decisive man knows what he 
wants to do and is almost certain 
to do it. 

“If one man can sell some mer- 
chandise many men can sell much 
merchandise. The only natural 
thing is to multiply the unit effort. 
The results from this are a foregone 
conclusion. 

“In the new order of things— 
salesmen must begin to sell. Sales- 
managers must begin to manage. 
Sales organizations must begin to 
organize of a real sort. Sales ac- 
tivities must be genuinely active. 
Presidents must begin to preside. 
And so on down the line. 
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“At least once a week the heads 
of departments must be brought to- 
gether in co-operative discussion, 
and given the utmost freedom for 
their views. 

“When a high executive works, 
only one man’s work is done; when 


fortunate possessors of a product is 
not one of the lesser functions of 
good advertising. The man who is 
either consciously or unconsciously 
proud of his ownership ‘of an article 
is sure to be a tremendous influence 
in its further sale. But if the ad- 
vertising misrepresents the commod- 
ity by the appearance of cheapness, 
that valuable pride will not be sus- 
tained. Too much of the advertis- 
ing of today belies its product. It 
fails to suggest, even to the casual 
reader, the real worth of the thing it 
offers for sale. What is said in an 
advertisement is not of first im- 
portance. What is suggested is the 
paramount consideration. Appear- 
ances here are matters of tre- 
mendous consequence, for the world 
at large judges the producer by his 
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Simplified 
Digest of 
Business 
Methods 


Being Some “Fireside Talks” by 
John F. Soby, From His Vol- 
ume “Executive Training.” 











he thinks, then a thousand men can 
be kept busy,—but he must think 
right. 

“To conduct a business of any 
kind the one man plan is not only 
the poorest but it invites sure dis- 


aster. ‘I am the boss’ is only real- 
ized in strictly personal ego. Every- 
body in the institution is pulling 
against him, and you can’t start a 
load with a balky horse. ‘A house 
divided must fall.’ 

“It has been proved that neither 
an emperor nor a president can 
carry the full load of his institution. 

“Failure of an army is chargeable 
to the general, not the privates. 

“A subordinate may conceal his 
faults from the executive, but no 


advertising quite as much as by his 
product. If the advertising does 
not carry the impression of the 
merit of the product, so that it may 
build and maintain a general pride 
in and desire for ownership, it does 
a critical job feebly and expensively. 
Advertising that builds soundly will 
by its harmonious form afd attrac- 
tive appearance immediately sug- 
gest high worth to those who must 
of necessity only thumb through im- 
portant pages.” 

“After the memory of the thought 
has vanished, the picture of the 
form remains.” 

“Verily, the ultimate advertising 
will not be written until the best 
that is art, the best that is litera- 
ture, the best that is business unite 
to create it.” ; 








executive can conceal his mistakes 
from his subordinates. 

“Put the lid on self expression 
and if it is clasped down hard 
enough it is bound to blow off some 
day. 

“It is human nature to be loyal 
to something. If-it is not encour- 
aged it will drift elsewhere. A man 
would be better off on a desert 
island than to bar loyalty from him- 
self. 

“No man should be placed in a 
position of authority if he has not 
the art of obtaining co-operation by 
methods other than force. \ 
should have understanding of hu- 
man nature and sympathy with its 
shortcomings. 

“There cannot be confidence in 
anything which is run haphazard; 
there must be established policies. 

“Responsibility creates initiative. 
Initiative has more successes than 
failures to its credit. No one man 
can, generate all of the initiative that 
is necessary to keep a worth while 
business running. 

“Taking care of business that 
arises day by day is not manage- 
ment. An executive’s mind must 
travel ahead of hi$ nose. 


“Mr. Frank W. Woolworth con- 
sidered that his most important dis- 
covery was when he lost his con- 
ceit—that nobody could do anythi 
as well as he could do it himself. 
Then it was that he began entrust- 
ing duties to others. 

“No two men’s point of view can 
be exactly the same though their 
minds may be running in the same 
channel. If a subordinate is train- 
ing properly, don’t try to regulate 
his breathing for him.” 























ey FEW days ago the writer 
had the pleasure of visiting 
with a gentleman who has 
spent a number of years as 
the representative of a large Ameri- 
can concern in Brazil. He was accom- 
panied by a friend, who had spent 
the greater part of his life in Vene- 
zuela. In the course of conversa- 
tion the subject of the influence of 
climate on customs was brought up 
and the gentlemen from the south- 
ern hemisphere pointed out that 
there is not the same degree of 
bustle and push among the people 
who live in the vicinity of the equa- 
tor as among those who live in the 
temperate zones to the north and 
south. While the heat during a por- 
tion of the day is enervating, this 
fact alone is not accountable for the 
more deliberate methods followed 
by the average man. In equatorial 
countries which are blessed with 
good soil and abundant rainfall the 
conditions of living are simple. 
There and only there do harvests 
produce abundantly with little or 
no effort from the hand of man. 
One cannot starve because one is 
surrounded by food plants and by 
fruits in great natural profusion at 
every season of the year. The re- 
sult is that, as mankind is prone to 
follow the line of least resistance, 
one readily falls into a comfortable 
philosophy of life, knowing that 
one’s natural needs will surely be 
provided for. One gentleman told, 
to illustrate the point the story, of 
a northern man who had spent many 
years in the culture and production 
of beans. Having occasion to visit 
Brazil, he was taken up the marvel- 
ously fertile valley of the Amazon 
where the soil on either side of the 
river from the river’s brink, miles 
upon miles and miles back into the 
hills is deep and black and unbe- 
lievably rich, where every sort of 
tropical plant, fruit, flower and 
vegetable grow in abundance with- 
out cultivation. Looking at this 
rich land, bathed in sunshine and 
watered by regular rains, he re- 
marked to his native friend, “I 
should think you could produce 
wonderful crops of beans on this 
land.” The friend replied he did 
not know. Again after an interval 
of a few miles, the northern man 
remarked upon the wonderful 
crops of beans that could be pro- 
duced and again the native replied 
that they probably could. A third 
time the North American reiterated 
the remark and the native replied, 
“Yes, no doubt we could produce 
beans here; but we would have to 
plant them!” 
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Good 
Habits 


VS. 
Bad 


A Story in Which There Is a Smile 
Along With the Rather 
Obvious Moral. 


Men, as well as the lower ani- 
mals, always tend to be formed by 
the influence of their necessities. 
Practically all the brute creation ex- 
cept man is equipped to run on four 
feet. The herb eating animals, 
which obtain their food from the 
grasses, are often ponderous and 
heavy, but where they depend upon 
fleetness for their defense, are light 
of limb, keen of scent, and alert of 
eye. The giraffe has grown a long 
neck that it may reach its natural 
food from the foliage of tall trees. 
Man, through the use of his hands 
for other purposes than locomotion, 
has pefhaps been drawn upright 
and has developed his brain through 
the sheer necessities of existence to 
a greater degree than that of any 
other being known. But man him- 
self tends to follow the line of the 
least resistance, and to turn him 
from this course demands some ex- 
traordinary impulse of necessity or 
a more than ordinary exertion of 
the will. Left to our own inclina- 
tions we travel like the water course, 
down hill, turning aside for the 
rocks that impede our way and fol- 
lowing that path which offers the 
smoothest way and the _ easiest 
course. Quiet rivers do not change 
their courses, but only those 
sailed by the turbulence of floods 
cut new channels. 


as- 


Back in old Boston we have a ro- 
bust friend, named Garvin, who 
might put behind his name the letters 
G. G. S. M.,” meaning genial gen- 
eral sales manager, of the F. S. 
Webster Company. He recounts 
how his friends have many a time 
and oft advised him to undertake 
various dietary systems, each one of 
which is guaranteed to reduce the 
redundant curves of his person and 
make him look like Wallace Reed 
or even the two-gun gentleman, 
known to the screen as “Bill” Hart. 
Garvin says he has tried them all 
and kept right on gaining weight. 
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The sum, however, of all the ad- 
vice has given him one principle, 
which he believes would work if 
it were conscientiously followed. 
That principle is that if one wants 
to grow thin, he should eat every- 
thing that he does not like and avoid 


everything that he wants. 


Mr. Garvin goes on with the 
homily that some men are bodily) 
fat and others mentally fat. He 


recommends that the salesman who 
falls into the latter class take a reef 
in his belt and start in doing the 
things that he does not like t 
such as, rising early in the morning, 
calling on the hard prospects first 
and paying proper attention to the 
smaller accounts. In this way, little 
by little, the salesman will form cer- 
tain habits of industry, of applica. 
tion and of concentration, which 
will be easier and easier to follow 
the oftener they are applied. There 
is this to say about habits, viz., that 
habits may be good or bad and that 
whether one has good habits or bad 
habits is quite a matter of one’s own 
selection, but to form good habits 
men must consciously exert them- 
selves, but those habits once formed 
are almost as easy to follow as the 
ones which one does not have to 
practice but falls naturally into. 


Oo do, 


; It is suggested here that as a 
foundation for good salesmanship 
it might not be a bad plan for the 
man who wishes to perfect himself 


in the part first to determine what 
the principles of the art are and 
what he must first do to acquire 


them. Knowing the things which 
are to be done to achieve the best 
measure of success, he may then in- 
telligently go about forming habits 
which will bring those principles 
into action. He may discover that 
mapping out a route for each day 
and keeping to it is a proper thing 


to do. Then let him form the habit 
of doing that thing—let him form 


the habit of knowing all that he can 
find out about his own goods and 
those with which he comes in com- 
petition. That also is a good habit. 
Habits of courtesy are necessary ; 
habits of self respect ; habits of per- 
sistence. And also it is a good plan 
for him to sharpen his sympathies 
so that he can feel the attitude of 
the other’man and govern himself 
accordingly. Thus he will never 
talk too much nor too little, nor will 
he outstay his welcome. 

These are merely some sugges- 
tions which perhaps will be found to 
apply to men in other walks of life 
as well as to those who sell. 
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Beyond doubt the next conven- 
tion of the National Association of 
Stationers and Manufacturers at At- 
lantic City will be one of the most 
important ever held by the organiza- 
tion. This convention will make 
history. Matters are coming up for 
discussion and decision which have 
not been before the convention 
hitherto and the association is called 
upon to make decisions which will 
affect the stationery trade through- 
out the country. These problems 
come up in the face of improving 
business and must be settled rightly 
if the stationers are to take full ad- 
vantage of the good times coming. 

Inasmuch as the convention of 
1921 was held at Atlantic City with 
a very large attendance, it is felt 
that perhaps the attendance this 
year, particularly from the West, 
will not be so large as it was last 
year. This will be unfortunate, and 
Office Appliances urges all station- 
ers wherever possible to go to At- 
lantic City and to participate in the 
discussions of the association. 

The convention will be held at the 





G L. DAVIS, 


\dams Cushing & Foster, 
Boston, 
Second Vice President. 


Traymore hotel on the boardwalk, 
beginning Monday morning, Octo- 
ber 9g, and continuing throughout 
Monday, Tuesday, Wednesday, 
Thursday and Friday, to Saturday, 
the 14th. This makes almost a full 
week of work and the plans laid out 
by the executives of the association 
are such that most of this time will 
he required for the discussion of 
different important matters and de- 
cisions on points of policy. 

The week opens with registration 
on Monday morning. The first three 
days will be devoted to conferences 
of the different departments of the 
industry. Thursday and Friday are 
set apart for the general convention 
business, winding up with the an- 
nual dinner on Friday night. A de- 
lightful program has been arranged, 
including speakers of national note. 
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The 
Convention 


Portraits of Officers and Directors 
of National Association, Sta- 
tioners & Manufacturers, 
With Comment on Com- 
ing Convention. 








J. OGDEN PIERSON, 
Dameron-Pierson, Inc., New 
Orleans, 
President. 





EBERHARD FABER, 
First Vice President. 
New York, 





A. H. CHILDS, 
S. D. Childs & Company, 
Chicago, 
Treasurer. 
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Special hotel rates will probably 
be on at Atlantic City in October. 
Those desiring to stop at the Hotel 
Traymore should make their reser- 
vations direct, stating the kind of 
room desired and the time of ar- 
rival. Members of the association 
wishing to stop at any of the other 
hotels may do so. A complete list 
of all the hotels in Atlantic City will 
be mailed upon request forwarded 
to the Atlantic City Convention and 
Publicity Bureau, Inc., Atlantic 
City, N. J. 

Reduced railroad fares are avail- 
able upon condition that 250 of the 
members present railroad certifi- 
cates at the convention. This re- 
duction will consist of half fare 
rates on the return trip and covers 
lines in the entire United States ex- 
cept points in the Pacific Coast 
states. Members are warned not to 
make the mistake of asking for a 
receipt, but for a certificate. 

[f the necessary minimum of 259 
certificates are presented to the spe- 
cial agent and the certificate of any 








CHARLES L. MITCHELL, 
Crane & Company, Topeka, 
Third Vice President. 


member is duly validated, he will be 
entitled up to and including October 
18 to a return ticket by way of the 
same road over which he came at 
one-half the regular one way fare 
from Atlantic City to the point at 
which the certificate was issued. 
These return tickets are not good on 
any limited train on which such re- 
duced fare transportation is not 
honored. 


The convention committee con- 
sists of Charles N. Bellman, chair- 
man, The Franklin Printing & En- 
graving Company, Toledo, O.; 
rank D. Waterman; L. E. Water- 
man & Company, New York, N. Y.; 
and H. A. Prizer, William Mann 
Company, Philadelphia, Penna. 

(The foregoing five gentlemen comprise 
the elective executive staff of the Na- 
tional Association with the exception of 
one officer, J. Herbert White of the 
Adams & White Company, Buffalo, audi- 


tor, a photograph of whom is not avail- 
able.) 














Page 22 OFFICE APPLIANCES For October, 1922. 
































eS ae 


EDWIN H. SELL, FRANK J. MERRILL, CLARK FIELD, 


E. H. Sell & Company, James Towhill Company, . Field’s Stationery Company, 
Columbus, O. Boston, Mass. Tulsa, Okla. 
Director. Director. Director 








CHARLES G. STOTT, 
Charles G. Stott & Company, 
Inc., Washington, D. C. 





Director. 
EDGAR H. BARBER, 
The Edgar H. Barber Com- J. EDWARD RICHARDSON, 
pany, Oakland, Calif. J. Edward Richardson Cem- 
Director. pany, Baltimore 


Director. 


On this page are shown the directors of the National 
Association of Stationers & Manufacturers selected from 
the retail stationery trade. We have been obliged to 
omit the portrait of Eugene H. Tower of Eugene H. 
Tower, Inc., whose photograph is not available. 








5 A. J. WALKER, ADRIAN PEMBROKE, LEO F. JOHNSON 
Farnam Printing & Station- Pembroke Stationery Com- Florida Office Supply Com- 
ery Company, Minneapolis. pany, Salt Lake City, Utah. pany, Tampa, Fla. 


Director. Director. Director 
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" ery B. TOWNE, FRANK L. SEVERANCE, 

National Blank Book Com- Wilson-Jones Loose Leaf WMAN. 

siedtn LOGée pany. Holyoke. Company, Chicago. vawtn a Ri 
JAMES JOGAN, irector. Director. 

The VU. S. Envelope Com- as etna Company... opine 


pany, Worcester, Mass. 
Director. 





L. A. HAWKES, HARRY C. WEIS, 
The Howard Hunt Pen Com- The Weis Manufacturing 
pany, Camden. Company, Monroe, Mich. s 


Director. Director. 


The eight gentlemen whose likenesses 
appear here are all directors of the 





ne ! National Association, selected from the 
RICHARD B. CARTER, manufacturing trade. During the year ERNEST L. DALTON, 
The Carter’s Ink Company, one of the directors, Charles S. Cooke Union Ribbon & 
Boston, of the Cooke & Cobb Company, has Company, Philadelphia. 
Director. passed away. Another picture which irector. 


does not appear is that of Howard E. 
Betelle of The Keating Company, Phila- 
delphia, whose photograph was not avail- 
able. Below is the executive staff of 
the association. 

The likeness of Field Secretary W. H 
Greenleaf is omitted because the half- 
tone cut was found to be damaged on 
going to press. 








FLETCHER B. GIBBS. MORTIMER W. BYERS, W. D. PITTMAN, 
General Manager. Secretary. Assistant General Manager. 
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T was the first fine morning 
. of this disappointing sum- 
ieee} mer, and | was having cof- 
tet fee with some acquaint- 
ances in the office appliance world. 

Before long our talk drifted round 
by way of the weather, which 
has been uncommonly bad over here, 
‘this alleged summer, to trace in gen- 
eral, and office methods in particu- 
lar, and it may be that our dis- 
cussions will have interest for 
Americans who justly pride them- 
selves on their business efficiency. 

The old hand was there looking 
ten years younger, because through 
fear of the consequences he had 
shaved his beard. You see, the 
youngsters over here are playing a 
silly game, just now. For some un- 
accountable reason, when they see 
a man with a beard they imme- 
diately shout “Beaver’—he who lo- 
cates the greatest number of folks 
wearing chin beards naturally wins. 
Hence the barbers are working 
overtime, and the “bearded pard” is 
disappearing from our midst. 

To be sure the beard has noth- 
ing to do with the story, but it casts 
a side light on life in England to- 
day, and shows in a subtle way that 
despite the heavy taxes and the de- 
pression caused by tottering foreign 
exchanges, we are still cheery. 

Coming fresh from an exceeding- 
ly hot mail order problem, | ven- 
tured to remark that a lot of money 
is wasted by the preservation of let- 
ters, which can have no_ future 
value. Naturally the fat was in the 
fire, and the veteran rose up in arms. 
“You must have finality,” he said, 
“without it you cannot get any- 






ONCERNS which fail to 
obtain typewriting 
throughout the average of 
their work more often than 
not have themselves to blame. Sev- 
eral elements enter into the produc- 
tion of first class typewriting. Poor 
typewriting is not always the fault 
of the operator, for nowadays op- 
erators are taught correct methods 
which enable them after due ex- 
perience to qualify as expert typists. 

The mechanical factors which de- 
termine the production of neat type- 
written work are, first, the machine 
itself ; second, the ribbon, and third, 
the medium upon which the work is 
produced, with a possible fourth 
which, of course, is considerably im- 
portant, and that is the care with 
which the machine is kept as to 
cleanliness of its parts and of the 
type which makes the impression. 
Anything which goes wrong about 
the machine or the ribbon or the car- 
bon sheet is always capable of ad- 
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Why File Useless Letters? 





Written for Office Appliances by 
Cyril C. Freer, Author of “The 
Inner Side of Advertising.” 
where.” “Granted,” I replied, “but 
finality often costs more than it ts 

worth.” 

In the company was a Scotch en- 
gineer. In him I found an unex- 
pected ally. 

“You can take it from me,” he 
said, “Most firms file a very large 
percentage of useless letters. They 
seem to think that just because a 
communication is received from a 
customer it ought to have a perma- 
nent place in their records. Not so 
long ago, the clerk in charge of my 
office came along to me tor sanction 
to order further filing cabinets. It 
struck me at the time that the office 
was pretty congested, and that the 
addition of further cabinets would 
simply add to the trouble. So I 
made a list of folders and asked him 
to bring them in to me. We went 
through them together, taking out 
all those letters which | felt quite 
certain there would never be any 
need to refer to again.” 

‘But how do you 
questioned the veteran. 

“Well enough,” continued 
Scotchman, “because I understand 
my business. When we had finished 
there lay in front of us a pile of 
papers, and the contents of each 
folder had been reduced to orderly 
and manageable proportions.” 

Here the veteran felt that he 
must say something. 

“Oh, yes,” he went on, “I know 


know that?” 


the 


Brains and Good Typewriting. 
1 Few Random Shots at a More or 
Less Familiar Target. 
justment. Poor alignment of type 
demands the services of the repair- 
man. Filled and dirty type can be 
remedied by the use of any one of 
the type-cleaning fluids now on the 
market or even by means of a stiff 
brush and a little benzine. A _ rib- 
bon which fills and smears can be 
discarded and one selected that does 
not. A ribbon which gives too light 
an impression for the work to be 
done can be withheld for other uses 

and a new ribbon substituted. 

Of carbon papers there are many 
different grades, each fulfilling its 
predetermined purpose; and one 
has but to give these things intelli- 
gent study in order to master them 
and obtain the hest possible results. 
If the ribbon feeds unevenly so that 
part of its surface receives more 


well enough that if | could spend a 
day or two, I could weed out the 
files in my office, but I haven't the 
time to do it, and | am not likely 
to have it.” 


Then | thought it was my turn, 
so I butted in: “Even if you can- 
not correct an old evil, there is still 
no reason why you should continue 
to let that evil grow. Why not have 
a rubber stamp on your desk with 
which to imprint all worthwhile let- 
ters with the word ‘File. This you 
can do while you read through your 
correspondence, and when you have 
dictated replies to your stenogra- 
pher, the letter basket at your side 
will contain complete instructions to 
the filing clerk. 

“Yes,” said the veteran grudging- 
ly, “perhaps you are right, but there 
is still a chance of letters being 
thrown away which may be needed 
later.” 

“Well,” said the 
“that’s a chance | am willing to 
take, for it’s a chance in a million, 
and the amount you save is worth 
the risk.” 

There is not very much moral to 
this story, but all those individuals 
whose minds are centered upon se- 
curing efficiency will find in it a 
hint, and twentieth century salesmen 
who believe that service to the cus- 
tomers is the surest means of secur- 
ing continued selling will pass the 
idea to their customers, after care- 
fully studying the “pros” and 
“cons” of the question, and if it 
does mean selling them fewer filing 
cabinets and system outfits, it is pos- 
sible that it will bring ample returns 
in other directions. 


Scotchman, 


blows from the type than some other 
part, the results will be uneven. See, 
therefore, that the feed on the ma- 
chine is working properly and that 
the ribbon receives its impulse from 
each stroke of the type bar. 

The typewriting machines most 
usually sold are equipped with what 
is known as “pica” type, but a large 


number of machines with smaller 
type are sold. This is usually 
known as “elite” type. There is a 
face still smaller, called “micro.” 


Machines having the regular or 
large type can use a more heavily 
inked ribbon than those having the 
smaller types. It is said that small- 
type machines require ribbons spe- 
cially inked in order to get the best 
results. Small types incline to fill. 
The impressions they make are finer 
and, therefore, any spreading of the 
color is more quickly noticeable 
than if larger type is used. For this 
reason the color in a ribbon for a 
small-type machine should be firm 
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and capable of giving a vigorous yet 
sharp impression. In using a single- 
color ribbon on a two-color machine, 
it is well to adjust the ribbon guide 
so as to write first on the top part 
of the ribbon. After it has been 
in use for some time in this way 
and a new surface under the types 
is desired, the guide should be ad- 
justed so as to bring the lower haif 
of the ribbon under the biow of the 
type. The reason for this is that 
sometimes in using a_ single-color 
ribbon on a two-color machine, if 
one uses the lower half first, one 
gets a shadow impression o7 offset 
as the top part of the heavily inked 
ribbon strikes the paper. This does 
not always take place, but it some- 
times does and it is sufficient to 
mark the difference between good 
typewriting and typewriting not so 


good. 


REW systems installed by 
the Chicago, Milwaukee & 
St. Paul Railway for the 
more efficient handling of 
requisitions and supplies from its 
stationery stock stores have been 
characterized as among the most sat- 
isfactory methods employed in the 
business of transportation. And as 
stationery supplies constitute an im- 
portant item in the operation of 
large offices, the plan adopted by the 
railway company has more than a 
casual interest for the men who head 
the clerical forces of busy establish- 
ments. 

The two supply stores of the sys- 
tem are geographically arranged so 
as to furnish stationery to the entire 
road outside of Milwaukee, from 
which point they receive their allot- 
ment on direct purchase requisition. 

The receipt of stock at these 
stores is followed by numerical ar- 
rangement on the shelves, each item 
listed in the stock book and each bin 
tagged. The details of form-num- 
ber, class and kind of material are 
stated on the tag. This is recorded 
in the stock book for quick refer- 
ence and is useful when inventory 
time comes around. Forms are 
placed downward on the shelves to 
protect them from dust and weather 
changes. The order in which they 
are listed in the stock book is fol- 
lowed out in arranging on the 
shelves miscellaneous articles of sta- 
tionery such as erasers, rubber 
bands, pencils, mimeograph ink, 
etc. In forwarding a requisition for 
supplies for the forthcoming 30 days 
the storekeeper uses a form the data 
of which give all desired informa- 
tion to the general storekeeper. To 
make the passing of invoices error- 
proof record sheets of invoices and 
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li one would have the best work, 
one should consult a reliable, hon- 
est and intelligent supply man and 
take his advice even though first 
cost may be a trifle high. In the 
long run, one achieves economy by 
purchasing that which gives the best 
results and endures longer. 

The above suggestions may serve 
as a basis for other suggestions in 
the handling of typewriter supplies. 
There is plenty of room for a good 
selling talk in this department of the 
business and there appears to be 
opportunity for the right kind of 
salesmanship. There are surprising- 
ly many people who make price the 
main consideration in purchasing 
their supplies. It would seem to be 
up to intelligent salesmen to over- 
come this inclination and to show 
users the real economy of sticking 
to the top-notch grades for their 


How a Railroad Handles 
Stationery. 





Being an Account of a System /n- 
stalled by a Big: Road.—Re- 
printed from “Filing and 
Office Managemeni” 
for July, 1922. 





shipments are used. The main feat- 
ure of the plan adopted is that the 
storekeeper conducts his affairs on 
the same basis as any private busi- 
ness, strictly debit and credit—or 
the same as cash to a commercial 
store. 

A charge-out credit is allowed on 
the return of articles. The O. K. 
of proper officials to the specific 
filled out form is absolutely neces- 
sary before any requisition is hon- 
ored. Supplies for 60 days is the 
limit allowed, this rule waived only 
when the explanation satisfies and 
is O. K.’d by the approving officer. 

The most important record of the 
storekeeper is his stock book. This 
is a chronicle of everything con- 
nected with what he has received 
and disbursed. From this when he 
orders supplies he secures his data 
to fill in the requisition form under 
“On Hand”; “Due on Requisi- 
tions”; “Holding Orders For’; 
“Used Last 30 Days’; and “Sur- 
plus.” 

The importance of economy is re- 
peatedly stressed in the company or- 
ders to employees. An example of 
these suggestions is given here: 

Use company letterheads only for 
outside correspondence, plain paper 
for company business and small size 
paper whenever possible. Do not 
make more than one carbon copy of 
a letter unless required. Carbon 
paper is costly, hard to obtain. Use 
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work, for in this way only will they 
get the satisfaction which comes of 
clean-cut work and the confidence 
which results from knowing. that 
their records are permanent. 

Before we take leave of the sub- 
ject it may be well to suggest that 
the medium which conveys the type- 
written work should not be 
lected. The quality of the paper 
on which one typewrites one’s cor- 
respondence or one’s valuable docu- 
ments is of foremost importance. 
A neat, well-printed, white sh 
with a suitable letterhead is as es 
sential as a clean collar and a neat 
tie upon one’s sales representative. 
lt is one of the small things which 
loom large when it comes to giving 
the impression of a business. <A 
little attention given to ail these 
things—an hour a week, even—will 
bring rewards. 





each sheet as long as a legible im- 
pression can be made. Carbon paper 
to be put in a box or envelope to 
prevent drying and kept away from 
the heat. 

For figuring pads use obsolete 
forms or scratch pads. When a 
mistake has been made don’t de- 
stroy the sheet, but use an eraser ; 
it is furnished for that purpose. 
Pencil extensions are furnished to 
prolong the use of each lead pencil. 
When a pencil is half used, slip on 
the extension—it will serve as a 
new one, 

Departments using mimeograph 
machines should avail themselves of 
the savings made possible by Form 
letters. This will reduce the pur- 
chase of letter paper and typewriter 
ribbon. 

Ship all waste paper in packing 
boxes when they are returned to the 
storekeeper, as the company can 
realize an appreciable figure by 
selling it, as there is a market value 
for all waste paper. 

Save stationery. 

Take care of your individual 
supply. 

All haste makes a waste of sta- 
tionery forms. 

Top sheet of a pad of forms 
should be used, not destroyed, 

It is the smaller items that run 
into big figures. 

Order only what you need. 

Not what you use, but what you 
save, is what counts. 

Every item of stationery wasted. 
is a direct loss. 

Regard stationery as a personal 
representative of your desk. 

Your allotment-of stationery sup- 
plies cost money; if you were pay- 
ing for them you would not waste 
them. 
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In the October issue 
of Office Appliances we 
~memees 6 Old Tim- 


ers’ P a Here we 
gather ¢ Old Boys 


a the Round Table 
and discuss 


are rich, but all of 
from 0 seontcin of 

standpoint o 
making good. Office 
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that success means 
satisfaction which 
arises from just and 
proper pride in work 
well done. The Old 
Timers, because they 
can take the longest 
look backward, are 
boys who may count 
themselves as the most 
successful under this 
definition, because they 
find the most satisfac- 
tion in the reflection 
that they have “batted 
@ pretty good average.” 











At which Hobart Martin, Associate Editor, Presides, Introduces the Old Boys and Crowns Them with the Laurel. is 








MQM 





Cae 


George C. Allis. 


EORGE C. ALLIS is now in his 
fs eighty-eighth year and is still 

active in business. He has re- 
cently been admonished to retire on 
account of failing eyesight, but other- 
wise both his physical and mental con- 
dition are excellent. He has lived an 
active and industrious life and at no 
time has he felt the disposition to 
close the chapter and say, “It is fin- 
ished.” For nearly eighty years he has 
fended for himself. When he was a 
small boy his mother died and in the 
course of time his father took another 
wife, with the result that when he was 
only eight years old young Allis left 
home and worked for three and a half 
years on a farm without receiving 
anything in money. He had one suit 
of homespun clothes and tended the 
sheep that grew the wool out of which 
it was made. Following this experi- 
ence, he worked for six months in a 
printing office as a printer’s “devil.” 
Later he was promoted to circulation 
manager. He learned the printer’s 
trade as a young man and worked as 
a compositor in the office of the New 
York Tribune, Times and Sunday 
Courier. Mr. Allis states that he 
earned too much money at half rates 
to satisfy the ideas of those then at the 
head of the typographical union, so he 
left the printing business and became 
clerk in a bookstore in New York 
City. A little later he started in busi- 
ness for himself, borrowing fifty dol- 
lars to make the venture. This money 
he paid back with interest, making 
good from the start. He was corre- 
spondent for four newspapers, and for 
this work received a fair rate of pay. 
He also managed lectures and con- 
certs for seven years, becoming ac- 
quainted with the musical stars of that 
time. During this period he built up 
a prosperous business. His home and 
business are at Derby, Conn. 

Mr. Allis during his long business 
career has been an importer of goods 
on his own account from England, 
France, Switzerland, Germany and 
Japan. He notes the fact that he has 
paid for imports from Japan with his 
local bank check, which was accepted 
with thanks and no deduction was 
made for exchange. He has manufac- 
tured goods and sold them in London 
and in the Dominion of Canada from 
New Brunswick to British Columbia 
and in every important city of the 
United States from Bangor to San 
Francisco. 


Mr. Allis began business formally in 
1852, when he was about eighteen 
years of age. In 1866 he added the 
duties of a steamship agent, and he 
states that he is the oldest continuous 
merchant in the United States and 
dean of all steamship agents in the 
country. Mr. Allis loves travel, music 
and good books and has a few friends 





ALLIS. 


GEORGE C. 


worth while. He says that he desires 
to live just as long as he is useful. 

Mr. Allis has a rich vein of humor 
and extracts a good deal of fun out 
of the unexpected fame which has 
come to him on account of the ex- 
traordinary number of years during 
which he has been active in business. 
He is in considerable demand by asso- 
ciations of stationers, bookmen and 
jewelers, for his lines include not only 
stationery but books, jewelry and kin- 
dred lines as well as the representa- 
tion of thirty-five lines of steamships. 
The result is that sometimes his well- 
meaning friends will not take “No” 
for an answer, but carry him off to 
New York or Boston, where they 
make him the honored guest at some 
celebration or other and join in a 
friendly conspiracy to make him eat 
too much. Mr. Allis says that of 
course it is gratifying to be assured 
that one’s achievements are unique, but 
he maintains that there are plenty of 
worthies whose deeds have not re- 
ceived recognition, but who worthily 
merit it. “I seem,” he says, “to have 
awakened to too much noise. On 
vacation in July I stopped in New 
York for a week and met ‘some of the 
boys.’ What they did to me I don’t 


dwell upon further than to moralize 
upon the value of a quiet, sequestered 
vale.” 

Mr. Allis maintains that the account 
of the salient incidents of his career 
has been given all due assistance here- 
tofore by himself and that those who 
seek to exploit him still further should 
work up the story themselves. 

The foregoing is a very brief ac- 
count of the life of a man who has 
achieved a unique and remarkable dis- 
tinction to which all men may properly 
aspire. When one has the good for- 
tune to have retained the activity of 
one’s mind and body for eighty-eight 
years, one may look back upon a fair 
cross section of the history of one’s 
country. Mr. Allis can distinctly re- 
member when Texas was no part of 
the United States and when the whole 
West beyond Chicago was almost an 
uncharted wilderness. He can remem- 
ber with clarity the heroes of the 
Mexican war and the political cam- 
paigns, which immediately preceded 
and followed that event. He can fol- 
low through the development of the 
use of steam on water and on land and 
can trace, incident by incident, the 
known history of the Civil War and 
of the events leading up to it. What 
a myriad of events have left their im- 
press upon his mind. He was a suc- 
cessful business man when in 1849 the 
gold seekers were struggling across 
the plains to the world’s treasure 
house in California. He can trace in 
his recollection the lengthening rib- 
bons of steel that later were pushed 
across the continent from Omaha to 
Cheyenne and on to Ogden and on 
again to the shores of the Pacific. No 
man having the achievements of more 
than three-quarters of a century in his 
memory can possibly live a dull life, 
for his world is peopled with the 
memory of men and women whose 
lives afford more wonderful romances 
than anything the greatest fictionists 
have ever written. 


L. E. Williamson. 


R. WILLIAMSON is, we be- 
M lieve, the dean of the ink sales- 

men of the United States. Start- 
ing in the ink business when he was 
hardly large enough to know the dif- 
ference between writing fluid and car- 
mine ink, his life has included many 
highly interesting experiences. He was 
born February 22, 1861, in the city of 
New York. Nine years later his 
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family moved to Boston, where he 
finished his common school education. 
When he was twelve or thirteen years 
old he started to work as an errand 
boy for Noyes, Holmes & Company 
of Boston, wholesale stationers and 
manufacturers of a brand of ink, 
called the “Irving.” Thus commenced 
Mr. Williamson’s experience .in the 
ink business, and it is interesting to 
know that he has never departed from 
the industry. 

After several years with the com- 
pany just named Mr. Williamson was 
offered a position by William A. 
Davis of W. A. Davis & Co., Boston, 
who were just starting in business to 
manufacture the U. S. Treasury inks, 
and it was with the Davis Company 
that Mr. Williamson began his long 
traveling career over the United 
States. He worked early and late in- 
troducing the new brand of ink in the 
business offices of the country, selling 
sample sets of the different kinds made 
by his company. He also called on 
the dealers and secured from them co- 
operation in his work. 

At the end of two or three years 
Mr. Williamson severed his connec- 
tien with W. A. Davis & Co. and be- 
came associated with the L. H. 
Thomas Co. of Chicago. This was 
during the latter part of 1884. For 
this company he traveled west from 
Chicago. He relates that when he 
came to Chicago with his wife he 
found himself in debt to the hotel 
where he was stopping, with things 
breaking decidedly on the wrong side 
of the ledger. Not knowing exactly 
what to do, but keeping his eyes open 
for the first opportunity, he found 
himself walking down a_ principal 
street one day and before him was the 
sign, “The L. H. Thomas Co., Ink 
Manufacturers,” on the front of one 
of the buildings. He immediately 
went in and interviewed Dr. Thomas, 
to whom he made a proposition for 
the introduction of the Thomas inks 
in the offices over the city. It was 
then the plan to make up a trial pack- 
age of inks for sale for fifty cents. 
Mr. Williamson ever since he went 
into business has been a salesman. He 


has the faculty of getting results. 
Accordingly the first day out he took 
ninety-six orders, the second day a 
hundred orders, and finally the busi- 
ness increased to such proportions 
that it became necessary to hire a 
negro, who was put in an attractive 
uniform and provided with a wheel- 
barrow to accompany the salesman on 
his route and deliver the ink on the 
spot. These are the literal facts, al- 
though one who knows Mr. William- 
son at the present day and recollects 
with what fair liberality nature has 
endowed him, can hardly picture him 
going about with a uniformed attend- 
ant wheeling a _ barrowful of ink. 
However, he tells us that in those 
days he had less of what Charlie 
Mitchell refers to as his “figger” than 
he has at the present day. This, be 
it said, was before he had acquired the 
honorary title of “uncle.” 

Mr. Williamson worked in Chicago 
long enough to get on his feet, finan- 
cially, and was then sent by Dr. 
Thomas through the Middle West as 
far as Denver, calling on the station- 





L. E. WILLIAMSON. 


ery trade and co-operating with it in 
introducing the company’s products in 
the offices throughout the West. 
Desiring to be closer to his family, 
he returned to the East in 1886, taking 





with him a letter of introduction from 
Dr. Thomas to David F. Davids, of 
the Thaddeus Davids Ink Commeers 
of New York, then located at 127 Wil- 
liam street. At this time the Davids 
company did largely a local business, 
no one having been sent out on the 
road. Mr. illiamson, however, de- 
veloped a plan for advertising ink 
profitably, which has been success- 
fully followed by many ink manufac- 
turers since its introduction. A pack- 
age was devised, containing a quart 
bottle of writing fluid, a bottle of 
mucilage and a glass inkstand to sell 
for one dollar. r. Williamson’s ter- 
ritory was then New York, and on the 
first day out he disposed of a hundred 
sets. This business grew so quickly 
that very soon a wagon with a driver 
had to be hired to deliver the goods. 
One may note here that two dollars a 
day was then the wage for horse 
wagon and driver. Five additional 
salesmen were hired and Mr. William- 
son took his crew out on the road and 
successfully worked the plan in man 

other cities, always co-operating with 
the stationers in each locality. Two 
years later he went on the road for the 
Thaddeus Davids Company, callin 

exclusively on the trade. He remaine 

with this company as head of the sales 
department until 1914, during which 
year he severed his connection with 
the company and associated himself 
with John Underwood & Company 
with whom he has remained for the 
last eight years. 


Mr. Williamson was a warm per- 
sonal friend of Uncle George Olney, 
one of the old timers who has gone to 
his reward. Uncle George proved a 
friend indeed, for he took Mr. Wil- 
liamson over the southern territory the 
first time he made it and introduced 
him to all the old customers whom Mr. 
Olney had known for many years. 

Mr. Williamson has been married 
for thirty-eight years, and during all 
these years he has never found so 
much enjoyment in his other interests 
as in the quiet of his home. Only re- 
cently he built a new home at Nutley, 
N. J., around which he has his own 
little farm. 
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“The Reference Page.” 

N ACCOUNT of the growing custom to have 

someone make a careful search of trade journals 
for general articles, news items and advertisements and 
to mark those of interest to the various individuals or 
departments of the organization, we have instituted the 
“Reference Page.” on page 13, for the convenience 
of our readers. This page provides ruled spaces in 
which can be noted the persons to whom the magazine 
is to go and the page and title on the items to which 
special attention is to be given. Subscribers of Office 
Appliances in the manufacturing lines will find it ad- 
vantageous to mark for their sales department the many 
items referring to new concerns established, the changes 
in the personnel of various businesses, the extension of 
lines and other items, which have a bearing on sales. 
Retailers will find much helpful information to be 
marked in the department of “New Machines and 
Devices,” sales hints, general articles in the front of 
the journal and the considerable information concern- 
ing the manufacturers, etc. 

A manufacturer recently reported that a considerable 
amount of business was secured each month through 
the marking of the items of new firms. 

It is possible that the addition of the reference page 
will inspire some readers to the systematic “digging 
out” of items which will make Office Appliances of 
greater value to them. 

—_o-> 
The Guild. 

HE first announcement made in the September 

number of Office Appliances of the formal launch- 
ing of the “Guild” project by members of the Atlantic 
Division of the National Association of Stationers and 
Manufacturers and the incorporation of the Guild 
Products Corporation to hold title to the trade-mark 
and serve as the executive arm of the organization has 
brought about considerable discussion and a number of 
searching questions. 

Regarding the announcement that leading manufac- 
turers will be invited to produce goods under the 
“Guild” trade-mark come such questions as, “Will the 
manufacturers respond?” “Will those who have estab- 
lished the identity of their products be willing to. pro- 
duce trademark lines with which to compete with 
them?” “If not, will ‘Guild,’ as intimated in the an- 
nouncement, enter into manufacture on its own ac- 
count?” “Will not ‘Guild’ dealers simply add ‘Guild’ 
lines to those of the manufacturers, but push the ‘Guild’ 
brands and become indifferent to the other products ?” 
“In that event, will the manufacturers be content with 
such a condition or will they take other means to se- 
cure the portion of business to which they are entitled ?” 
“What advantage can accrue to ‘Guild’ dealers unless 
uniform prices are maintained?” “Can the Guild 
Products Corporation establish uniform prices, if so 
inclined, without running counter to Federal statutes ?” 

These are some of the questions that have been put 
by those who read the “Guild” announcements last 
month. The majority of opinion expressed to Office 
Appliances since the announcement was made is that 
the progress of the “Guild” movement will be slow. 

The stationery stock consists of many items. No 
dealer would be so bold as to undertake to do business 
without featuring the well known products of which 
there are a large number that have found favor with 
the public. When firms who have used a 


business 


product for many years are offered “something just as 
good” under any other name whatever, are they likely 
to prove receptive? What influence is the Guild move- 
ment likely to have on tht National organization ; 

\ number of readers have expressed the opinion 
that the effect of the “Guild” movement is to compli- 
remove certain difficulties with which 
on which account some 


cate instead of 
the trade has been confronted, 
have ventured the prediction that the idea is not likely 
to be established permanently. 

Upon Office Appliances’ reference to the success of 
the Rexall and A. D. S. movements in the drug field, 
in its “Guild” editorial in the September number, com- 
ment is made that the great difference between the na- 
ture of the products must be considered. The point is 
well-taken. 

The discussion of the “Guild” project at the 
coming convention of the National Association of Sta- 
tioners and Manufacturers at Atlantic City and the 
meeting of the Middle Atlantic Retail Stationers’ con- 
vention at Philadelphia this month will be interesting. 


forth- 


<-> 


Two Important Events. 

S XN after the present issue of Office Appliances 

reaches its readers, the stationers’ convention will 
be in full swing at Atlantic City, and about ten days 
after this convention finishes its work, the business 
show in New York will be in progress. These are the 
two outstanding events in the office equipment field for 
the month of October. 

The convention of the National As:octation of Sta- 
tioners and Manufacturers will this year handle ques- 
tions of vital importance to the organization and to the 
trade. A program for the week appears in this issue 
and should be read by members of the trade throughout 
the country. A ‘complete report of the convention with 
the text of all the reports and addresses will appear in 
the November issue of Office Appliances. Owing to 
the fact that the convention this year is held for the 
second time in Atlantic City, it is believed in 
quarters that the attendance will not be so large as it 
was last year. This will be unfortunate, inasmuch as 
so many matters of paramount importance will come 
up for consideration and it is the ardent desire of the 
officials of the organization that as many members be 
present as possible. 

The convention program will include not only the re- 
ports of officers and committees, but 
number of able speakers within and outside of the 
trade. It is believed that the discussions on the floor 
of the convention this year will be lively and interest- 


1 


ing, and that the sessions will be crowded with 


sone 


addresses by a 


eaver©r 
listeners. 

The annual business show this year will be, we be- 
lieve, the largest show ever held. At the time of 
to press the number of exhibitors who have contracted 
for space is well over one hundred and fifty and all of 
them are allied to the office equipment trade either 
directly or indirectly. A full report of this event will 
also appear in the November issue It is suggested that 
those stationers wlio have time at their disposal could 
with advantage stay over from the convention and 
attend the business show at New York, where they 
will see a much larger and more comprehensive display 
of office equipment than has ever before been presented 
at a businss expositicn. 


going 
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THE MEMBERSHIP OF THE 
NATIONAL ASSOCIATION OF 
OFFICE APPLIANCE MANUFAC- 
TURERS Top row, left to right: 
Francis E. Van Buskirk, vice pres- 
ident Remington Typewriter Com- 
pany; James L. Dalton, president 
Dalton Adding Machine Company; 
Henry S. Gilbert, president Oliver 


—— 
» 
Typewriter Company; R. N. Fel- = 
lows, advertising manager, Ad- 
dressograph Company; George W. 
oA i Lee, general sales manager Todd s 
- Protectograph Company; C K. . 


Woodbridge, sales manager The Dictaphone. Second row, from left to right: W. Cc Gookin, formerly the manager of Barret 
division Lanston Monotype Company: R. H. Dick. president The Safe Cabinet Company: F. H. Dodge, vice president and genera 
manager Burroughs Adding Machine Company; E. B. Terry, sales manager The Mailometer Company; P. B. Waldin, sales 
manager The Marchant Calculating Machine Company; Gratton E. Hancock, assistant sales manager Remington Typewriter Company. 
Third row, from left to right: A. N. Smith, general manager Wales Adding Machine Company; H. E. Ingram, sales manager 
The Rand Company; Stanley H. Twist, assistant sales and advertising manager Ditto, Inc.; W. R. Cummings general sales 
manager Monroe Calculating Machine Company: J. W. Dozier, assistant sales manager National Cash Register Company: L. V. 
Britt, sales manager Burroughs Adding Machine Company. Fourth row from top, left to right: W. B. Stewart Jr. vice 
president in charge of sales Oliver Typewriter Company; J. C. Nevins. vice president and general sales manager Felt & Tar- 
rant Manufacturing Company; M. 8S. Eyler, vice president in charge of sales Elliott-Fisher Company; H. L. Olson, The Sund- 
strand Adding Machine Company; W. C. Dunlap, vice president in charge of sales American Multigraph Sales Company; J. E. 
Rogers, vice president and general manager International Time Recording Company Fifth row from top, left to right: William 
A. Vawter, II, president Baker-Vawter Company; J. W. Keplinger, L. C. Smith & Bros. Typewriter Company; Clement Ehret, 
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The Tabulating Machine Company; G. C. Kingsley, assistant sales manager Library Bureau; G. W. Spahr, general manager 

Computing Scale Company: Walter C. Shoup, president Autographic Register Company sottom row, left to right: Milton C. 

Stern, president-general manager Egry Register Company: H. [. Gillogly, sales manager Baker-Vawter Company; George P. 
Leaf Company, and E. E. Spencer, vice president Stromberg Electric Company. 


Wigginton, president Kalamazoo Loose 
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Links 


TRICK WINS 
ATTENTION 


INSPIRING 
PUNCTUALITY 


NON-SKID 
FILE DRAWERS 


GENTLE 
COURTESY 


SIZING UP NEW 
STORE LOCATION 


in the 


OLKS seem to take special delight in 
discovering errors in proof reading of 
signs and display advertisements. This 
trait shows in the “colymns” common to 
metropolitan papers, as many readers com- 
ment on mistakes by advertisers. The Na- 
tional (National Blank Book Company) 
reported a plan used by Ernest E. Smith, 
of Bradley & Scoville, Inc., New Haven, 


Conn. A large placard listed a number of 
items. One of the words was purposely 
mispelled. More than one commented on 


the blunder, and the salesman managed to 
turn the interest into purchasing action. 
<_-- 


N LARGE organizations the problem of 

having employes at work punctually is 

often acute. Fines are inflicted in some 
stores for tardiness. These are usually re- 
sented, even though merited. An _ East- 
ern store reverts to school days for its solu- 
tion of the problem of the unpunctual. Re- 
member how we earned a half holiday if 
there were no demerits in the class for tardi- 
ness or “playing hookey?” This store gives 
a half holiday each month to those employes 
who have not been tardy or absent. It’s 
easier to be good when’ rewards accrue; 
and difficult to pay fines for misdeeds. 

A small pnt Mame might have difficul- 
ty in parceling out the holidays, as they 
might interfere with service to customers. 
But then, the small store does not suffer so 
much from tardiness, as the size of the 
family makes it easier to keep the members 
in line. 


<--> 
OMETIMES when heavy sheets, like 
~ samples of enameled paper, are filed 


vertically, they have a tendency to 
slide about in the drawer, and become un- 
manageable. This tendency can be cor- 
rected by gluing a strip of corduroy or felt 
to the bottom of the file drawer. The sheets 
force themselves into the fabric sufficiently 
to prevent slipping, and maintain an upright 
position. If corduroy is used, the ribs 
should run the length of the drawer. If 
placed across the drawer they will offset 
in an irregular manner, making the sheets 
difficult to finger. 


<> 


FTEN a customer mispronounces the 
O name of the article he wishes to pur- 
chase. The tendency is to correct 
him by pronouncing the name in the ortho- 
dox manner. This is rarely accomplished 
without a sting. The Statler Hotels have 
provided a policy which may be adopted 
with profit by retailers. 
“A waiter who can say ‘Pell Mell’ when 


the guest says ‘Pell Mell’ cigarettes, and 
‘Paul Maul’ when the guest says ‘Paul 
Maul,” can make the guest think he is 
right—and make us think the waiter is 
right.” 

<--> 


ICKING out a location for a new store 
P is an art that the big chain stores have 

mastered. One real estate expert, re- 
sponsible for picking “winners” in _ select- 
ing new store sites, considers five points in 
arriving at his judgment. 1—Population of 
the district or town; 2—What is the char- 
acter of the people? 3—Investigates the 
main industries to determine whether trade 
will be from men or from women; 4—Study 
bank clearings for town or district, as these 
are definite indications of business condi- 
tions; 5—Find out the number of different 
industries, and the number of employers as 
compared with the number of employees. 


SHOWING THE 
WAY TO NEW 
CLERKS 


SAFEGUARDING 
A GOOD NAME 


FILLING THE 
HOME RECIPE 
CABINET 


Chain of the Day’s Sale 


ELPFUL suggestions to new em- 
H ployees are embraced in a list handed 
to new salesmen of the Parker-Bridget 
Company, a Washington department store. 
They fit well into the stationery business, 
and are reprinted here with the hope that 
the suggestions may be used to advantage. 
ee © 


Do not try to break any sales records the 
first few weeks you are with us. You will 
be given plenty of opportunity to make 
good. 

Be optimistic; be cheerful; keep smiling. 
Nobody wants to buy from a grouch. 


Never argue with a customer. We say 
that “The customer is always right,” and we 
believe it. Whenever you are in doubt 


about any matter get in touch immediately 
with your department head. 

Know your stocks and study the merchan- 
dise in your department at every’ spare 
moment. Be able to answer your customer’s 
questions promptly and intelligently. 

Serve your customer best not by selling 
him what you want him to buy but by sup- 
plying him with the merchandise that will be 
most helpful to him. 

Always state facts. Deviation 
truth will not be tolerated. 

Never say “I don’t know.” If you do not 
know the answer to a customer’s question 
say, “I will find out,” and then ask your 
superior for the answer. 

Remember that P-B reputation for giving 
the maximum service is in your hands. 
Strive always to be a credit to your store, 
your department, and yourself. 

Anybody will make a mistake once. “ 
make the same mistakes twice.” 
yesterday’s record today. 

Above all, be courteous at all times, 
all conditions. 


from the 


Fools 
Try to beat 


under 
Adjust a complaint, or make 


an exchange with the same smile with 
which you make a sale. Courtesy 100 per 
cent—courtesy unadulterated. We _ coun- 

here. 


tenance no middle course in courtesy 
<-> 

OW a nationally-known jewelry store 
H protects its name was told in The 

Inside of the Case (Dennison Manu- 
facturing Company). A woman wanted to 
pack a choice bit of her own jewelry in a 
box, to send it to a friend in another 
city. She went to Tiffany’s to buy a box. 
She met with a very firm, though polite re- 
fusal. The policy of the house was ex- 
plained to her. No box with the Tiffany 
imprint is permitted to leave the establish- 
ment, unless it contains an article of Tif- 
fany merchandise. If this regulation was 
not made some persons might buy inferior 
jewelry, put it in a Tiffany box, and borrow 
the prestige of that establishment. The re- 
cipient might find the item unsatisfactory, 
and present a claim to the big jeweler for 


replacement. 
C the advertising plan used by a grocer 

in good residence neighborhood. It 
should have been helpful to the stationer in 
the vicinity, disposing of the small house- 
hold card index cabinets for filing the cards. 
This grocer arranged for a series of recipes 
printed on 5x3 cards. One was given out 
each day to customers. The women formed 
the habit of going to the store each day to 
get the recipe issue. The grocer would not 
mail them to the homes, or give out the 
complete set at one time. Customers had 
to get them piecemeal. The cost of produc- 
tion was not great, as the recipes were print- 
ed in gangs, and cut to size. “Fingering” 
qualities were not necessary, so die-cut cards 
were dispensed with. 


<--> 
OOKING RECIPES are the basis of 
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Representatives of office equipment concerns abroad, visiting the United States, are cordially invited to make the offices of 
this journal their headquarters. The staff at the main office, 417 South Dearborn street, Chicago, and the staff 
at the branch in charge of C. H. Everly at 720 Tribune building, 154 Nassau street, New York, will be 
happy to be of any possible service. While the facilities at New York are not so many as at 
Chicago, there will be found the same desire to serve. United States manufacturers 
or their representatives, traveling abroad are cordially invited to call upon 
Office Appliances London correspondent, Mr. W. Teignmouth 
Shore, Surrey House, Victoria Embankment,W.C.2. Mr. 

Shore's knowledge of office equipment business and 
its possibilities in Great Britain make 
his counsel valuable to those de- 
siring to cultivate the 
British market. 


LONDON NOTES AND NEWS 


By W. T. Shore, Surrey House, Victoria Embankment, London, W. C. 2. 





London, September 1, 1922. 

ERE am I in London, anxious to tell you across the 

water about the office appliances market in Great 

Britain. But I am faced by the fact that though what 
I say may be true today, it may be anything but true to- 
morrow. The terrible uncertainty that faces all business 
men is the main factor in the unpleasant trade conditions 
that still exist here and elsewhere. What will tomorrow 
bring forth? There is unceasing and indeed at this moment 
increasing uneasiness as to the European political situa- 
tion. What about the financial stability of the countries 
with which we trade or desire to trade? Ay, there’s the 
rub: It is what? when? why? who? Questions, questions, 
questions everyday! And no wise man dares to prophesy 
definitely what will be tomorrow’s answer to any one of 
them! I don’t know what your business men think about 
it, but we over here, or at any rate very many of us, feel 
that it’s high time that our politicians shut up talking: 
we're sick of their talking and of their endless and fruitless 
conferences. As a keen observer says: “It is not the time 
for jousts of diplomatic wits or for the rivalries of amour 
propre.” When you are reading this you will know what 
I can only guess at now: which is whether during the next 
few weeks the progress made during this year toward im- 
proved business will have been given a boost on and up, or 
a shove down and under. The business man must take the 
politicians in hand. You don’t want me to talk politics: I 
don’t want to do so, but what I have said had to be said, 
because next to uncertainty of conditions, lack of frank- 
ness in business discussion is the chief enemy to sound 
trade. To sum up: we can’t go on each day opening our 
morning paper fearing what we may read in it. 

<-> 


But I don’t want to be too gloomy. Others who know 
as much, or probably more, about the business barometer 
say flat-footedly that the revival has come almost in spite 
of the continued chaos in world currencies. With any 
movement towards the stabilization of the exchanges the 
revival should reach unprecedented proportions! Condi- 
tions are slowly improving; yes, have been doing so for 
months past, as many of us foresaw. Few deny this. 
But they will not continue to do so and the pace of the 
improvement cannot accelerate unless and unless and un- 
less— We must get back to “normalcy”, that’s the long 


and the short, the breadth and the depth of it. Hoping 
against hope kills hope. 


Here are some of the replies I have received to my in- 
quiries amongst friends engaged in the office appliance 
trade. J. M. Levy of Roneo writes: “There are some con- 
siderable indications of reviving trade, but this hackneyed 
phrase has been so oft repeated that I hesitate to put it 
forward as my own particular opinion of office appliance 
trades prospects. At this moment we are certainly doing 
a better business, but so many forecasts of the future have 
been wrong, and so much comes forward from time to time 
to mar sound, rapid revival, that I feel forecasts must be 
left to those who know nothing whatver about business! 
This, of course, does not mean that I am despondent, nor 
does it mean that business is not improving; it just simply 
means that in my opinion we should stop talking about 
trade revival, and work very hard to make it revive. When 
trade was absolutely at its worst, we all strove hard for 
more business, and we endeavored to combat extremely bad 
conditions. When trade improves a little, it seems to be one 
of the weaknesses of human nature to forget the past and 
say, ‘Oh! trade’s reviving, we should have a good season!’ 
Then perhaps some of us sit down and wait for it. Trade 
has certainly increased, and it is certainly apparent that 
more people are ready and able to buy. it is clearly ap- 
parent that trade revival to normalcy can only be secured 
by improvement in man power, sound finance and thor- 
ough, capable and sound executive management. Sum- 
ming up all these, it means trade is improving—shows 
further signs of improvement, but does not warrant sitting 
back waiting for it.” 

Mr. Parker Drake, of Miller, Drake and Company tells 
me: “My considered view is that as far as business in gen- 
eral is concerned it affords every indication of a better- 
ment in the near future. Not that I think any of us can 
look forward to anything startling in the way of demands 
but, nevertheless, we have the feeling that from September 
onwards things should be better than they have been in 
our industries. Those firms who have been waiting with 
an eye to the future should soon be commencing to rea 
their reward. In spite of an undoubted depression in of- 
fice equipment, Swiftograph sales’ figures have kept up 
splendidly and No. 4 Rex is doing a bit of a boom! 
“Good!” say I. 
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Mr. W. H. Hartley of the Multigraph weighs in with: 
“Business has been gradually improving during the past 
six or eight months and from now on definite signs of this 
improvement should be reflected in the increased purchase 
of office appliances. Those who are inclined to be pessi- 
mistic should better understand the situation. The fact is 
that a year ago a large number of concerns were practically 
insolvent—in some cases they only continued in business 
because that was the only chance of their creditors ‘getting 
something out of it.’ In other cases, bank overdratts had 
to be increased to save what had already been loaned, while 
most of the richest concerns at best saw their reserves 
totally wiped out. It would be astonishing to know how 
many firms were in some such situation, and it can be 
taken that concerns so placed were entirely out of the 
market for anything but the most urgent necessities. But 
things have improved greatly in the past year—the solid 
foundation work has been done. The credit situation is 
improving, and the solid fact of the position is that British 
firms in most lines have reached a point where they can 
manufacture and sell again at a profit. During the coming 
Autumn an increasing number of those concerns will be 
back in the market for office appliances again and _ this 
should give just that little increased activity which is 
needed to make the approaching prosperity apparent to all.” 

<—e-—> 








The Office Appliance Trades Association continues to 
make fine progress, and its membership now: comprises 
every firm of note in the British office equipment world. 
In the ordinary way “Association standing” has reached 
such a point that now scarcely a firm sets up in business 
without immediately approaching the Association for mem- 
bership. Plans have been laid, and are in progress of be- 
ing carried into what we hope will be successful effect, 
for the forthcoming Exhibition of Business Efficiency. 
which opens in Manchester on 13th of September. The 
same methods of publicity, the same methods of invitation, 
the same methods of display and the same methods of edu- 
cational propaganda as were adopted in the very successful 
exhibition at the Central Hall, Westminster, in the early 
part of the year, are being put into operation. There is 
very ample evidence that Manchester will prove even more 
successful than London; first because trade is reviving, 
and second because increased knowledge of the particular 


methods employed resulting from the London show. Lon- 
don was more or less an experiment and the methods 
adopted hitherto unknown in the world of office appli- 


ances; they proved successful, so have been taken, analysed, 
put into better shape, and accordingly, would produce at 
Manchester an event which business men will look forward 
to on future occasions. Many of the most prominent ex- 
perts of the office appliances trade will be visiting Man- 
chester and will be staying there during the term of the 
exhibition. There will be some new things shown and some 
better ideas on the old things. New members coming 1n 
have new devices and methods to display, and it is not a 
presumption to say that the future London function might 
quite conceivably fill Olympia. The association goes on 
planning and thinking because it believes that on the effi- 
ciency of this particular business depends more or less the 
commercial efficiency of the country. 
<--> 

By way of working up a big whoop for the Manchester 
show, the Office Appliance Trades Association assembled 
for luncheon and general meeting at Connaught rooms, 
Kingsway, on Thursday, August 3lst. W. H. Hartley, of 
Multigraph, was in the chair and greeted fifty-seven mem- 
bers and colleagues, who listened with lively interest to 
all that A. F. McLellan, of Manchester, one of the asso- 


ciation’s leading spirits, had to tell them about the ar- 
rangements made for “Business Efficiency” in northern 
England’s great commercial capital. There seems to be 


no doubt at all that the exhibition will be a real eye-opener 
to thousands of people ond of substantial assistance to the 
enterprising firms that are seizing the opportunity it 
affords. 

But Manchester did not monopolize the occasion. Mem- 
bers got busy over the autumn work of the Association 
and were informed on a number of important matters of 
vital interest to the trade. Incidentally, this really pushfui 
body of live business men enjoys the interest and support 
of the London Chamber of Commerce, which, you will 
agree, is all to the good. > 


Since I wrote the foregoing—a few weeks ago—the news- 
papers have supported facts which strongly indicate that 
business really is improving. For example, the number of 
unemployed in Britain’s greatest industry, cotton manu- 
facturing, is rapidly decreasing. Within two months 
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Blackburn, the leading weaving center, has seen mill after 
mill open its doors and start its machinery. lorty were 
either closed or running short time in July. Today onl) 
eight are closed. The building trade aiso is now very busy, 
thanks to substantial cuts in the price of materials \uto- 
mobile manufacturers met the cry for cheaper cars in a 
manner which is receiving widespread attention, and it 
seems certain that their plants will be operated at tull pres 


sure for months to come. The big show at Olympia, Lon 


don, in November, promises to be a record-breaket 
<-> 

All this is excellent news to the makers of off appli- 
ances, many of whom are feeling the effects of the s idde nly 
bettered conditions. Major W. J. McNab, O. B E. , Noise- 
less Typewriter Company’s manager for Scie Britain, 
writes to me in this wise: 

Undoubtedly at the beginning of August 
ditions showed an improvement notwithstanding that this 
month is a vacation period. Political developments dis- 
turbed to some extent the hopeful feeling towards the end 
of the month, but this was a passing cloud, and the autumn 
will, without question, see much more activity and in- 
creased confidence. The advent of the Noiseless portable 
machine has created enthusiastic interest throughout the 
country and already agencies have been arranged at many 
points in the provinces.” 

So we are—not all, but most of us—settling down to the 
auturnn and winter season with something more than mere 
hope in our hearts. We agree with those distinguished 
American visitors, including Major House, guarded 


business con- 


ever 


in what he says, that whatever may be the case on the 
continent, Great Britain is recovering from the shock of 
war in remarkable fashion and business is decidedly better 
than it was a year ago. It should always be remembered 
that our vitally important export trade never has been 


largely dependent on the continent of Europe, but on the 
Empire countries, the Near and Far E: South 
America. And so it is today. 


Pranks by Giasgow College Students. 


Students at Glasgow find time to abstract a great deal of 
joy from life in conjunction with their studies. At a “stu 


| 
ist and 





dents’ rag” one of the participants dressed up as shown 
GLASGOW STUDENT “ALL DRESSE 
UP.”"—A Stunt at a College “Students 
Rag.” [Cut by Courtesy of the Na 
tional (National Blank Book Con 
pany). 
in the illustration, modestly proclaiming to passersby on 
the street and in business houses, theaters and restaurants 
visited, the merits of one line of stationers’ products man- 
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ufactured in the United States. J. Adams Keene, man- 
ager at London for the National Blank Book Company, 
engineered this bit of publicity, which aroused a great 
deal of interest. 


British Conditions Through American Eyes. 

The British Stationer printed an interview with Her- 
man Price, sales manager of the Joseph Dixon Crucible 
Company, who was in Europe on a business visit. He was 
endeavoring to cover ground in a hurry, having but few 
days to go through France, Switzerland and Italy with 
Mr. Guildford, representative of L. G. Sloan, Ltd. The 
British Stationer said: 

et oie 

! saw Mr Price the evening before he sailed for home, 
and found him highly delighted with Britain and the Brit- 
ish. When I could switch him off from talking about his 
wonderful pencils he was full of appreciation of the old 
country. 

“What do you think of the stationery trade in our coun- 
try?” I asked him. : 

“My impression of the trade here is that perhaps there 
are more conservative buyers here than in our country— 
more careful buyers perhaps—but that possibly may be 
exaggerated by the depressed conditions that are prevalent 
at the present time. An impression I got here of the mar- 
ket generally is that it is very difficult for a manufacturer to 
get a new article introduced, but I have been very much 
pleased indeed with the business all over the country. 
Everybody received me in a most cordial way.” 

“Have you been to any of our big retail places?” 

“I have been to a great many retail places in Manchester, 
London, and Glasgow.” 

“What do you think of them?” 

“My impression of your good retail shops is that they 
are high-class. 1 visited Smith’s place in Birmingham. | 
would not know where to find in America a store to com- 
pare with it. I got the impression that they are smaller in- 
side than stationery shops of equal caliber in our country, 
but the reason is that our stationer’s shop comes into a 
great many other things—printing, office furniture, filing 
equipment, and filing devices—of all kinds, but here it is 
run more or less a separate business in most cases.”’ 

“Did you get any opportunity of sizing up the assistants 
nerer 

‘I think that the personnel in the stationery store here is 
very good. The general staff is very good, and I would 
say that in fact it is considerably above the personnel in 
most of the stationery stores in our country. There is 
plenty of evidence of more intelligence and particularly 
more courtesy, and in making my rounds everybody was 
most courteous and most pleasant, and I observed that cus- 
tomers were well handled. There were higher class people 
at the back of the counter.” 

“Have you met any of our trade leaders over here? 

“No, I have not met many of your people. I went down 
to see Mr. Percy Barringer, a very able man indeed, and | 
also met Mr. Clifton Tollit. These men took the conven- 
tion by storm in Atlantic City last year. They were the 
talk of the convention. “The three Englishmen,’ they were 
called.” 

{L. G. Sloan was the third member of the trinity.] 

Mr. Price is full of enthusiasm for the company in which 
he holds so high a place, and for the products in the sell- 
ing of which he plays such an important part. He knows 
how difficult it is to establish what to us is a new line, but 
he is quite sure that “with the splendid help of Sloan's” 
they are going to make good. 

“You came to England at an unfortunate time—now that 
trade is so bad?” 

“Yes! in a way 3ut in your own typical way you are 
working your way out, and things are going to be very 
much better. I certainly am abundantly satisfied with my 
visit. 


Office Equipment Business Opened at Caracas. 


Mercantile Venezolana has been organized at Caracas, 
Venezuela, by Angel G. Piendo. The lines include type- 
writers, adding machines, duplicators, carbon paper, filing 
equipment and commercial stationery products. 


American Express Has New Office at Athens. 

The American Express Company now occupies its new 
offce at Athens, Greece. The permanent headquarters are 
located at 31 Stadium street, and is equipped to handle all 
branches of international banking, travel and ocean ship- 
ping 


Big Comptometer Order for Belgian Government. 

The Felt & Tarrant Manufacturing Company of Chicago 
has just shipped one hundred Comptometer machines for 
the use of the Belgian Government Railways. The order 
was awarded to W. H. DeGranada, sales agent for Bel- 
gium in charge of the company’s office at Brussels, after 
extensive tests of numerous machines for the purpose. The 
price paid for the American machines was, of course, much 
higher than that demanded by makers of foreign machines 
which entered the competition. The figure at which they 
were purchased was nearly twice that at which other 
machines were offered, but the purchaser was convinced of 








SHIPMENT OF ONE HUNDRED COMPTOMETER MA- 
CHINES FOR BELGIAN GOVERNMENT RAILWAYS.—Top 
picture, machines loaded on truck ready to be carted to the 
station. Bottom picture, machines crated ready for loading. 


the economy and value of the product selected. German 
machines which entered the competition had the advantage 
of being able to hold out the inducement of acceptance of 
credit on reparations account. Notwithstanding this the 
order was awarded to the American firm. 

The purchase of these American machines is further 
indication of the inclination abroad to facilitate business 
by the use of devices which make for economy and speed. 
The experience of foreign governments with American 
office machines during the war afforded proof of their 
economy and value in the conduct of business operations, 
and there is likely to be a more general use of these 
machines on account of this experience than there was 
prior to the war. The factor of exchange now makes still 
more difference in price than before the great conflict, but 
price differences are largely offset by the fact that the suit- 
able office machine is an investment which gives returns in 
service many times more valuable than the original cost 
of the machine. An increasing understanding of this fact 
is shown by the growing demand for office machines 
abroad 


Additional Woodstock Distribution Overseas. 

Arthur Williams, export manager for the Woodstock 
Typewriter Company, reports the consummation of sev- 
eral sales agreements with typewriter distributors abroad: 

S. M. Segallen, Strada Diminetzed No. 10, Bucharest, 
Roumania. He had been manager for many years of the 
Yost branch. ’ 

Maurice Mollenthiel, 140 Charlotte street, Port of Spain, 
Trinidad. He will sell in Trinidad and Tobago. 

Salim Eljach, care Sres. Cajtuni Hnos & Company, Bar- 
ranquilla, Colombia. 

Kioto & Company, Hirano-machi, 3-chome, Hijashi-Ku, 
Osaka, Japan. The sales arrangement covers Osaka and 
Tokio. 

Learned men are tolerant—they are listeners—that is 
how they became learned.—The Webster Way (F. S. Web- 


ster Company). 
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Trade Conditions in South Africa. 


Written for Ofice Appliances by Arthur Tunley of A. Tunley 
& Company, Cape Town. 


Note.—Office Appliances takes pleasure in presenting the 
following outline of the business situation in South Africa by 
a man who at all times is in touch with general business activ- 
ities as well as activities in the office equipment field. 

A. Tunley & Company are office equipment specialists who 
handle a number of leading American devices, including add- 
ing machines, mimeographs, addressing machines, stamp af- 
fixers, steel and wood furniture and card index and filing 
systems. The company’s head office is at Cape Town with 
branches at Johannesburg and Port Elizabeth. 


In a letter accompanying the article presented below, Mr. 
Tunley voices his approval of an article in the July issue of 
Office Appliances having reference to the method of distribu- 
tion of printed matter in the Union of South Africa. Facts, 
he says, are exactly as stated in the article published in the 
July number. Firms in South Africa are often put to con- 
siderable inconvenience and not a little expense in getting 
possession of printed matter addressed to them, because the 
senders are uninformed on the conditions prevailing. Mr. 
Tunley states that his company has organized a special de- 
partment for attending to the disposition of mail matter. They 
are in possession of valuable mailing lists covering practically 
the whole territory. This department is known as the Tunleco 
Mailing Service which was organized as the logical outcome 
of a demand by customers for assistance in their mailing prob- 
lems. Many business firms of South Africa are of the opin- 
ion that it suits their purpose better to appoint experts to 
undertake the handling of their circular mail matter. This 
gave opportunity for a service which quickly proved its ad- 
vantage. The work includes a complete mailing service for 
the company’s customers from the preparation of the matter 
to the placing of the material in the post office. The Tunleco 
Mailing Service also handles letters or printed matter pro- 
duced independently of themselves, attending to its addressing, 
enclosure m envelopes and stamping. All the operations are 
performed by machinery and strict uniformity ts the result. 
Of course, all matter handled by the company is treated as 
confidential. 


As it is now some considerable time since it was my 
privilege to contribute an article to “our leading trade 
magazine,” it occurs to me that your readers might pos- 
sibly like to have a review of the trade conditions which 
of late obtained in this part of the world. 

There is abundant evidence of the fact that South Africa 
has recently passed through one of the worst trade de- 
pressions in its history. Commercial concerns in this coun- 
try have been confronted with a succession of difficulties 
which have called forth every ounce of energy and re- 
source that they could command, the dealers in office 
equipment being no exception to the rule. The law of 
the “survival of the fittest” has been in forceful operation, 
and in the process of elimination the weaker concerns have 
been forced out of business. Now although my firm has 
by no means been immune from the trials and difficulties 
which have beset the path of the commercial community 
here, I am strongly of the opinion that the lessons learned 
by those firms which have successfully weathered the storm 
will stand them in good stead for all time. 


To enable those interested in South African affairs to 
obtain an intelligent idea of conditions as they now exist 
and the causes underlying the present state of affairs, it 
will be in order for me to give a brief resume of the trend 
of events since the termination of the great war. South 
Africa, during the war, was the most favorably placed of 
all the British possessions, for not only did we not feel the 
ill effects of war, but our exports were so valuable in char- 
acter and volume that the country reached a pinnacle of 
prosperity unprecedented in its history. The question of a 
reaction setting in never seemed to be taken into serious 
account and firms continued to indent for goods as though 
those happy times were going to last forever. The drastic 
curtailment of banking facilities heralded in the period of 
deflation and for the last couple of years the lot of the 
business man here has been by no means a happy one. 
Opinions are somewhat divided regarding the policy pur- 
sued by the banks, but personally I lean to the belief that 
the drastic measures taken were necessary for the re- 
establishment of the country’s trade on a sound economic 
footing. Practically every firm in South Africa felt the 


effects of the deflation policy of the banks and while it 
became incumbent upon every business man to put his 
house in order, it is a significant fact that very few con- 
cerns of established standing have gone out of business. 
It is my firm conviction that in time to come we shall 
look back upon this experience as having been a very 
necessary part of our education, and one thing is certain, 
and that is that the lessons learned will not be easily for- 
gotten. 

The commencement of this year opened full of promise 
and the opinion was held in responsible quarters that we 
were over the worst. Little did we realize what lay im- 
mediately before us and the tragic events which were to 
follow what at first was thought to be a matter of minor 
importance. I refer, of course, to the gold and coal strikes 
which took place in the Transvaal at the commencement 
of the year, and which culminated in open rebellion against 
the forces of law and order. It does not come within the 
scope of this article to detail the scenes of violence which 
were of daily occurrence, and as the scene of the strife is 
what one might call the nerve center of the commerce of 
this country, the effects of this upheaval can be better 
imagined than described. Personally, I am of opinion that 
the actual breaking out into revolt was a blessing in dis- 
guise inasmuch as it gave the authorities an opportunity 
of proving in a practical way their ability to deal with a 
movement which had for its object the overthrow of estab- 
lished authority and the setting up in its place of something 





ARTHUR TUNLEY. 


in the nature of a Soviet. That they failed to achieve even 
a measure of success is now common knowledge. It is 
perhaps superfluous for me to say that the loyal section of 
the community (which undoubtedly constitutes the ma- 
jority) stood solidly behind the Government and the vindi- 
cation of constitutional authority was never in question. 
There is no doubt, however, that the effects of the Rand 
upheaval have been and are being felt throughout the coun- 
try, and it is to be deplored that the disturbances took 
place at a time when South Africa had already experienced 
more than its share of trials and difficulties. Still, there is 
now ample ground for viewing the future with optimism, 
and firms which have survived the ordeal will undoubtedly 
share in the prosperity resulting from the improved eco- 
nomic conditions which now obtain. 

As representatives in South Africa for 
leading manufacturers of office equipment in the States, we 
feel we would like to express our appreciation of the prac- 
tical assistance they rendered us during the period of trial 
and distress through which we were called upon to pass. 
With but one exception we have received the greatest con- 
sideration from our friends the manufacturers and now that 
the tide is turning we are going all out in an endeavor to 
repay our debt of gratitude for the sympathetic considera- 
tion we have received. As a point of interest I might men 
tion that we are now operating our own offices at three 
of the main centers, these being Cape Town, Johannesburg 
and Port Elizabeth and we are strongly represented at 
practically all the other points. 
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Some Conclusions on the Situation Abroad. 


From an Interview Given to Hobart Martin by George S. 
Parker, President of the Parker Pen Company, Jancs- 
ville, Wisc., Who Recently Returned From an 
Eight Months’ Trip Around the World. 

HE other day a member of the staff of Office Appliances 
"T took occasion to go to Janesville by appointment with 

Mr. Parker to obtain his conclusions as to foreign 
business conditions arising from his observations during 
eight months spent in other countries. Mr. Parker gen- 
erously gave the interviewer an entire half day, with a 
bracing automobile ride thrown in for good measure, and 
with luncheon at the company’s cafeteria in its fine, new 
modern plant at Janesville. 

Mr. Parker was accompanied by Mrs. Parker and their 
daughter, Miss Dorothy Parker, who is now a student at 
Wisconsin University, Madison, Wisc. They brought back 
with them many interesting and valuable curios and many 
photographs as mementos of the places they visited. 

They stopped first in England, where Mr. Parker met 
leading members of the trade and spent some hours in 
company with W. Teignmouth Shore, Office Appliances’ 
correspondent in London. After some delightful weeks in 
England, which were also profitable weeks, the Parkers 
went to Belgium. Here they found everyone busy. The 
3elgians, it appears, are not holding up industry in expec- 
tation of indemnities from their former enemies, but are 
going ahead, making every wheel turn that will turn. Agri- 
culture, manufacturing, trading, all are active and everybody 
seems to be at work. The Belgians have taken their losses 
and have plunged in to recover just as quickly as possible. 

In Holland the travelers found some discontent owing 
to the fact principally that the merchants in Holland had 
not charged off their losses. Some of them, Mr. Parker 
found, were bewailing the fact that they could not get the 
high war-time prices and were having to take lower prices 
for goods bought at the peak. Business, however, has now, 
it is understood, picked up considerably in the Netherlands; 
losses have been taken and charged off and everybody is 
looking ahead instead of backward. 

In Denmark, business is good considering the difficulties 
in which all Europe finds itself. The Danish people are 
industrious and optimistic. They are good business men 
and the people keep agriculture up to a high mark, which 
gives a sound basis for prosperous conditions. 

The Parkers visited briefly in Germany, where they found 
serious efforts being made to recover a strong position in 
trade and industry. They had a somewhat unpleasant 
experience in traveling from Hamburg to Stuttgart. There 
was just sufficient coal to run the engine. None was pro- 
vided to heat the cars and the weather was quite cold. As 
a result, the passengers had to don all the heavy clothing 
and wraps they had to keep from actual suffering. 


In France the travelers spent some pleasant and inter- 
esting weeks. They noted while there some tendency on 
the part of French business houses to look a little too 
much, perhaps, to the payment of the German indemnities 
rather than to turn their backs on the indemnity and make 
every effort with the means actually at hand to stimulate 
industry throughout France. This tendency is growing less, 
however, and it seems that the Frenchmen have now about 
arrived at the conclusion that while they will expect and 
insist upon reparations from the central empires, they will 
not halt their own recovery by waiting until such indemnity 
can be paid. 


From Europe, the world travelers: left for Africa, touch- 
ing first at Port Said, at the mouth of the Suez Canal. Here 
Mr. Parker visited one or two of the leading dealers. The 
trip from Port Said through the Suez Canal and down the 
Red Sea to Aden, their first stop in Asia, was most inter- 
esting. After spending some time in this ancient city, the 
travelers crossed the Arabian Sea to Bombay, where they 
were at the gateway of the real East, with its teeming 
millions and its world-old traditions. Bombay has a fine 
European quarter, but notwithstanding this fact, it must 
be recalled that seventy per cent of all business is done in 
the native shops and bazaars. The natives of India who 
follow commerce and the professions are very alert and 
up-to-date. They use many modern articles of office equip- 
ment; in fact, the trade of the natives in this line in India 
is far more important than that of the English and other 
European residents. In fountain pens, for instance, Mr. 


Parker found a very important demand among the East 
Indians themselves. They appreciate good writing instru- 
ments and are willing to purchase freely and liberally if 
shown the goods. It is important not to neglect these 
native shops and bazaars which form so large a factor in 
the disposition of goods in India. Merchants who conduct 
these places are often keen and progressive men who 
readily undertake the sale of anything which offers a rea- 
sonable opportunity for profit. ; 

Crossing India from Bombay, the Parkers visited various 
places, including Delhi, Calcutta and other points, saw the 
world famous Taj Mahal, built by an Indian prince many 
hundreds of years ago as a memorial to his favorite wife 
and finally found themselves in China, where they found 
many things to interest and delight them. They visited 
Canton, Peking, Singapore and other points and also the 
principal cities of Japan. At all of these places, Mr. Parker 
called on members of the trade and was most hospitably 
received. The travelers had the pleasure of partaking of a 
Chinese dinner—not the every-day Chinese dinner, but a 
special affair put on for the entertainment of guests and 
consisting of innumerable courses—a formal but at the 
same time delightful affair. One of the mig ey high- 
lights of their trip was their visit to the Island of Java, 
where they were entertained right royally by members of 
the trade. They spent a week at the invitation of Mr. L. 
Zecha at the Zecha home at Soekaboemi, which is about 
eighty miles from Batavia. The Zecha interests are con- 
trolled by three brothers and the management of the busi- 
ness is in the hands of L. Zecha. All of the brothers live 
at the family mansion, which is one of the most beautiful 
homes Mr. Parker said he had ever seen. The business 
done by the house of Zecha is very large and their inter- 
ests are extensive. So perfect was their entertainment that 
they will always retain a delightful memory of the week 
spent at the House of Zecha. 

On the way home, they visited the Philippines and 
Honolulu 

During the trip around the world, Mr. Parker took every 
opportunity to inform himself concerning general business 
conditions abroad and to make himself acquainted with the 
wants of the trade on the other side of the world. He 
expressed it as his deliberate opinion that prosperity is 
coming slowly, but that it will arrive and remain for a 
term of years. He emphasized the importance of shippin 
goods strictly according to directions to the minutest detai 
If instructions come through to insure a shipment for $5.00, 
then let it be insured for that ridiculous sum, because it 
may be that the purchaser wishes the insurance merely as 
a matter of record and not as insurance. Mr. Parker called 
attention to the fact that there is no express outside of the 
United States, and that when goods are ordered to be 
shipped by parcel post, let them be shipped that way and 
not by express to the port of debarkation, where they are 
likely to be transferred to freight carrying boats, resulting 
ing long delays. Parcel post goes through promptly— 
freight does not. 

Mr. Parker favors a ship-subsidy whereby American 
goods can be delivered in American ships. It is natural 
for British ships and those of other nationalities to favor 
their own people, and just so long as we are obliged to 
ship our goods in the vessels of other countries, just so 
long will we be under a handicap with regard to one of 
the most important factors in foreign trade, that of deliv- 
eries. Let us have sufficient protection given to our ship- 
ping to insure the retention of our flag in the ocean com- 
merce of the world. 

“During my travels abroad, I found that Americans are 
generally regarded with confidence,” said Mr. Parker. “Par- 
ticularly is this true in India and China. People generally 
understand that the United States has no joker up its 
sleeve. It has no desire to participate in old world politics 
and is not ambitious to grab either land or concessions. In 
India, to come down to my own lines, seventy per cent of 
the pens and pencils used are purchased by natives. It 
behooves us to be more careful about studying the 
of native peoples and to fill their orders accurately and 
intelligently. An incident which had to do with a shipment 
of egg cups illustrates the point. A dealer in India had 
ordered a large quantity of egg cups and evidently the 
exporter did not know that the hens in India lay small 
eggs. When the egg cups arrived, it was found that they 
were altogether too large for use with the East Indian 
egg, so that a considerable loss resulted. It is, therefore, 
necessary that both importer and exporter have an accurate 
knowledge of the goods required. 

“People abroad are keen to find out about the new and 
practical things which have been brought out in the United 

In Other Lands.—Continued on Page 85. 
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NEW MACHIN 


and DEVICES 











A New Coin Machine. 

A machine for assorting and counting coins has been 
invented by Ed. Harraison, of New York. This machine 
will count and assort any number of coins, coppers, nickels, 
dimes, quarters, half dollars and dollars quickly and accu- 
rately by the simple process of turning a handle. Coins of 
each denomination fall automatically into their proper 
compartments where they are stacked and the total of each 
is accurately added. Where it is desired stacks to any 
amount may be counted and the machine will automatically 
stop when a given number is reached. The construction 
of the machine is said to be simple as well as durable and 
it is so arranged that every coin is visible as it passes 
through to its proper compartment. No instructions are 
necessary as to its use. Coins are simply dropped into a 
hopper, the operator turns the crank and the machine auto- 
matically does the rest, selecting each coin for its proper 
receptacle. 





HARRALSON COIN ASSORTING AND COUNTING MACHINE. 


Ed. Harralson, the inventor of the machine, described 
above, conceived the idea of the machine in February, 
1910, when calling on a banker at Savannah. He was in- 
vited “behind the bars” in the cage and shown a bao of 
silver which it took the banker exactly twenty-one minutes 
to count. Mr. Harralson was at that time connected with 
the Burroughs Adding Machine Company and the banker 
made the remark that if he were trying to sell him a coin 
counting and sorting machine instead of an adding machine, 
there would be a sale then and there. Since that time 
Mr. Harralson has been working on the idea until the 
present machine was perfected. [is first model was made 
up from an adding machine stand and small nails to take 
the place of pegs. However, the present model is very 
simple, there being only twenty-two parts in the operating 
and sorting mechanism. 

Mr. Harralson began his work in the office equipment 
field as a salesman for the National Cash Register Com- 
pany in 18¥8. Subsequently he was connected with the 


Wales Adding Machine Company, the Burroughs Adding 
Machine Company and finally with the Barrett Adding Ma- 
chine Company at Washington, D. C., and south, in which 


section he is widely acquainted. Mr. Harralson desires to 
get in touch with a manufacturer who will take over the 
manufacture and sale of the machine on a royalty basis. 
He can be reached through the New York office of Office 
Appliances, 720 Tribune Building, New York. Those in 
terested are requested to communicate with him. 

Nielson Brings Out New Key. 

The Nielson Supply Company, 810 First National Bank 
building, Chicago, Ill., has brought out a new rubber pneu- 
matic typewriter key. It conduces to speed in writing, as 
there is a very smooth skin coating. A raw rubber sur- 
face on a typewriter key appears to decrease the speed, as 








NIELSON “SPEED KEY.” 

it has a tendency to adhere to the fingers. The Nielson 
“speed key” facilitates speed, as the fingers release without 
effort after impulse is transmitted to the type. 

Pure gum rubber is used in these keys, affording unusual 
resiliency. The inlaid lettering penetrates into the body 
of the key sufficiently to resist wearing away, and becom- 
ing illegible. 

A Device for Making Signs. 

An outfit whereby attractive show cards and signs can 
be produced by persons without previous experience is 
manufactured by the National Sign Stencil Company, Uni- 
versity and Snelling avenues, St. Paul, Minn. The device 
and equipment that complete it are known as the National 





THE 


NATIONAL SHOW CARD WRITER. 

Show Card Writer, which has patented features that en- 
able anyone to make up any sign he wishes quickly, neatly 
and arranged as he wants it to be arranged. There is a 


considerable variety of styles from which to select. 





Leather Indices for Brief Cases. 

The Frank Mashek Company, 1914 Milwaukee avenue, 
Chicago, Ill., has added leather index tabs to its line. 
Brief cases, portfolios, bankers’ cases, etc., may be had with 
stitched leather indices, weekly, monthly, alphabetical or 
numerical. 
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A New Indelible Pencil. 

The Dow indelible pencil is now offered by the Louis 
F. Dow Company, St. Paul, Minn. It is a magazine pencil, 
carrying twenty-four standard leads and is refilled by re- 
moving the brass cap on the inner end of the inner barrel. 
The pencil is a “hump” model. The holder is made of 
brass tubing shaped by special machinery and attractively 
finished in rich purple enamel and nickel plate. For dis- 
play the line is mounted on easel back display cards, 
twelve pencils to a card, each pencil carrying twelve 
standard indelible leads. 





Combination Desk Set. 


M. N. Nielson & Company, Inc., 810 First National Bank 
building, Chicago, I1l., produces a desk set of unusual com- 
pleteness. It embodies on a base an adjustable lamp 
shade on a standard, wired to connect with any socket, 
whether push or screw. Conveniently arranged around the 
lamp standard are a memo sheet rack, 5x3 inches, day 
calendar, pin and clip pockets, four pen holder racks, paper 
weight, two cut glass Sengbusch inkwells and a rocking 
blotter. The blotter has a machine screw adjustment to 
permit the insertion of fresh blotters. Both blotter and 
paper weight are fitted into recesses in the base. This set 
is carried in stock in mahogany and walnut; polychrome 
finish can be supplied on order. The wood is hand finished. 
Fe bottom is covered with felt to prevent marring the 
aesk. 





fr 








NIELSON DESK SET. 


The Nielson combination desk set combines in one unit 
all the “working tools” of the executive. This self-con- 
tained feature simplifies dusting and cleaning, and permits 
the user to rearrange his desk fittings in an instant, should 
he have cleared the desk to work over blueprints or large 
documents. His different utilities have a fixed place and 
can be located without taking attention from his work. 


A New Vest Pocket Adder. 

The Addograf is the name of a new miniature adding 
machine which is said to combine simplicity with speed and 
utility. This device is small enough to fit the vest pocket 
or the vanity bag, but with it the manufacturer claims one 
can do a very wide variety of work. The machine adds, 
proves its additions without adding them, and enables one 
to do many other problems easily and quickly. 

The machine is sold in connection with a system contain- 
ing ten complete chapters which show how to multiply any 
two numbers together without using a single figure except 
the answer; how to divide by methods that will save from 
% to % of the time and work usually given; how to com- 
pute interest faster and more easily than one can turn 
to it in the interest book; how to add, subtract, multiply 
and divide fractions more rapidly than by older methods; 
how to prove addition, subtraction, multiplication and divi- 


sion by the Prewett reduction process, and finally, how to 
mark the goods purchased by the dozen, gross or hundred, 
and secure a desired rate of profit by means of simple 
rules. 





EANDY SMALL DEVICE FOR ADDING. 


The machine and system are the products of the Prewett 
System Company, 625 South Hope street, Los Angeles, 
Calif. C. W. Prewett, manager, says that his process may 
be styled a system of using complements and excesses, but 
that its mastery does not require a great deal of time. Used 
in connection with the machine, he states that the system 
is a wonderful time and labor saver. : 


Pen-and-Ink Lettering Simplified. 


The Duro Metal Products Company, 360 East Grand 
avenue, Chicago, Ill, makes the “Lilly Letterograph,” 
which permits high-class hand lettering to be done without 
arduous training. The various elements of ietters and fig- 
ures are stamped from metal, and a special pen serves to 
trace the letters on paper or tracing cloth. The “Letter- 
ograph” is lined up on the straight edge of the drawing 
beard. It is made of a special silver alloy, taking in a 
range of sizes from 1/16 inch to 5/1, inch. 





Instanto Brush Type Cleaner. 


The Instanto Sales Corporation, 32 Union square, New 
York, N. Y., makes a fixture for cleaning typewriter type. 
The bristles are mounted in an arc, corresponding to that 
of the typewriter type when at rest. The type are cleaned 
by pressure on the brush. The device is supported from 
the typewriter frame, and is out of the way when not in 
use. 


Light Contact Moistens Adhesive. 


The Tablet & Ticket Company, 1015 West Adams street, 
Chicago, Ill., distributes “The Only” sanitary moistener. 
Unsized paper is used for the moistening surface. The 
gummed surface is touched lightly to the moistener, re- 
leasing the adhesive, without absorbing and retaining most 
of the gum. “The Only” moistener is made of glass. A 
small tray is spanned by a glass shelf, over which is placed 
a piece of blotting paper, the ends of which dip into water 





“THE ONLY” SANITARY MOISTENER. 


contained in the tray. The simplicity of the device fa- 
cilitates cleaning it. The moistening surface is readily 
renewed. 

Two sizes of “The Only” moistener are made—desk size, 
214x4'4 inches, and shipping size, 34%x5% inches. Each 
moistener is provided with twenty-five blotters and two 
pieces of cloth. 
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INGERSOLL “DOLLAR PENCIL.” 


Ingersoll Makes Dollar Famous Again. 

The Ingersoll “Dollar Pencil’ is a manifestation of the 
same mass production plan and intensive selling campaigns 
which made the Ingersoll “dollar watch” the widest-selling 
timepiece a decade ago. William H. Ingersoll, the guiding 
genius of the Ingersoll Redipoint Company, 461 Fourth 
avenue, is the man who made the dollar watch a reality. 

The Ingersoll “Dollar Pencil” is made of rolled siiver, 
attractively chased, having a concealed eraser and attached 
clip or ring. Its price is that of the general run of silver- 
plated pencils. This pencil is made in standard, short or 
“stubby” lengths. The Redipoint pencil line embraces ; 
wide range of models, from an aluminum pencil for school 
use, selling at fifty cents, to fine solid gold models, engine- 
turned, displaying rare design and workmanship. 








Two Useful Novelties. 


The Penn Art Steel Works, designers and manufac- 
turers of steel office specialties, at Erie, Penna., are bring- 
ing out several new lines. Among them are two consisting 
of book rack ends and stationary clothes hangers. 

The book rack ends are made from heavy sixteen-gauge 
cold rolled steel and are so proportioned that they will not 
fall over when the books are not between them, as they 


i 


PENN ART BOOK ENDS. 


are held in place by a long depressed tongue which is cut 
out of the center of the rack. They are finished in dull 
black or olive green, and are particularly adapted to be 
used in public libraries, schools, offices, homes, etc. 

The clothes hangers are made from heavy cold rolled 
strip steel, well constructed and electrically spot welded 


PENN ART CLOTHES HANGER. 


together. The hooks are turned at the top and bottom, 
so as not to injure the garments hanging on them. As 
many hooks as required can be furnished. The hooks are 
placed about eight inches apart. These hangers are fur- 
nished with punched holes to be used when the hangers 
are to be attached to the wall. They come in electroplate 
and enamel finishes. 

















GREENBACK CONSTRUCTION. — Outside 


view. 





“Angle Pocket” Presents Clean Cards. 


George L. Meyer, of P. F. Pettibone Company, 18 South 
LaSalle street, Chicago, has devised the “Angle Pocket” 
card case and is marketing the device. The case is shaped 
to “comb out” the cards contained, staggering the exposed 
ends. This renders it easy to select a single card, pick it 


“ANGLE POCKET” CARD CASE—Patent 
Applied For. It “Combs Out’? the Business 
Cards Contained, Making It Easy to With- 
draw Cards Singly, and Preventing Soiling. 
The Angle at the Bottom Facilitates Slipping 
the Case Into the Pocket. 





out by the edge, and thus prevents soiling. The case is 
practically dust-proof, and non-sweating. It is closed with 
a flap, and secured with a glove fastener. Cards may be 
removed from the case without taking it from the pocket. 
The bevel at the bottom of the case facilitates slipping it 
into the pocket. 


New “Loose Leaf Ring Book. 


“Greenback” is the name of a new ring book recently 
perfected by the Wilson-Jones Loose Leaf Company of 
Chicago. This book has unique features of construction 
After a long series of experiments, the engineering de 
partment of the Wilson-Jones Company produced a book 
which is unlike others in its construction, at the same time 


preserving a pleasing and attractive appearance. The new 
book has its back plate on the outside of the cover, to 
which the metal part is anchored. There is no glue, cloth 
or stitching for the purpose of holding the metal, the 
metal part holding the cover. This book is bound with a 


green back, hence.its name. 

In this ring book the cover proper is held between two 
steel plates which are permanently anchored together. The 
outer one of these metal plates is covered with a green 
binding which extends the full length of the back. It is 
stated that the patented double back construction makes it 
mechanically impossible for the ring mechanism to work 
loose or come out. 

The first series of the new construction known as the 


1400 G.B. line is bound in flexible, artificial le: net, cut 
flush with the edges properly sealed by the company’s 
own patented process. This binding applied to ring books 
with one-half and one inch rings is entirely new, but will 
doubtless appeal to many buyers desiring a flexible book 


of this type, which can be sold at a reasonable price 
(Continued on page 89.) 

















GREENBACK CONSTRUCTION - Inside 


view. 
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in Every Section of the Field. 


New Officers for N. A. O. A. M. 


At the annual meeting of the National Association of 
Office Appliance Manufacturers held on September 9 at 
Atlantic City, officers were elected for the ensusing year. 
M. S. Eylar, vice-president in charge of sales of the Elliott- 
Fisher Company. was elected president; Gratton E. Han- 
cock, assistant manager of the Remington Typewriter 
Company, was elected secretary and treasurer, and W. C. 
Dunlap, vice-president of the American Multigraph Sales 
Company, Cleveland, O., was made vice-president of the 
association. 

On another page is a plate showing the portraits of the 
members of this association. 


Myrick Manages Collective Buying Organization. 


C. W. Myrick, formerly connected with the H. H. West 
Company of Milwaukee as manager, has become, it is 
learned, the manager of the United Stationers, Inc., a 
group of stationers with headquarters in Chicago, organ- 
ized for the purpose of collective buying. 

Mr. Myrick was for many years with the Cameron- 
Amberg Company of Chicago, but some years ago re- 
moved to Milwaukee where he joined the West organiza- 
tion. 

The membership of the United Stationers, Inc., is said 
to include the “Big Five’”—Marshall-Jackson Company, S. 
D. Childs & Co., Commercial Stationery & Loose Leaf 
Company, Stevens, Maloney & Co. and Cameron, Amberg 
& Co.—and some twenty prominent stationery concerns 
outside of Chicago. 





Stephenson Heads Foreign Sales for L. C. Smiths. 

Edgar K. Stephenson has been appointed foreign sales 
manager for the L. C. Smith & Brothers Typewriter Com- 
pany of Syracuse, New York. This announcement is cer- 
tain to interest typewriter men all over the 


reputation at home and abroad, and to manage its sale in 
foreign lands must be regarded both as a privilege and an 
opportunity. The selection of Mr. Stephenson as foreign 
sales manager is ideal. One’s instant reaction of the news 
of his appointment is the thought: “He fits the place.” He 
is qualified by education, training and innate character and 
capacity to represent his firm and his country as a com- 
mercial ambassador. Office Appliances offers congratula- 
tions to Mr. Stephenson and to the company he represents, 


Mahoney Directs “Eversharp” Foreign Sales. 


Paul R. Mahoney has been advanced to foreign saies di- 
rector for The Wahl Company. He succeeds John F. Mc- 
Clain, who has resigned to undertake other work. 


“Jack” Grey Joins Browne-Morse Forces. 


“Jack” Grey, who for many years has been prominently 
identified with the activities of the Yawman & Erbe Manu- 
facturing Company’s selling organization, on September 1 
severed his connection with that company and joined the 
staff of the Browne-Morse Company at Muskegon, Mich., 
in which organization he has taken a responsible position. 
He will cover the entire southwest, it is stated—a field 
which he covered for many years for Y and E, and where 
he is known to almost every dealer. 

Mr. Grey traveled over the territory west of the Missis- 
sippi from Cheyenne to the Gulf of Mexico for about 
eleven years. His work in particular was in connection 
with the Agency-Dealer Division. He introduced the Y and 
E steel line in the middle west and southwest. He won 
the 100 per cent plus gold watch and diamond fob—the 
highest recognition ever given to a Y and E salesman. 

While Mr. Grey was traveling he was president of the 
“YETS,” the Y and E traveling salesmen’s association. 
Later, during the time he was in Rochester, he was man- 

ager of the Y and E systems department 





United States and to be noted abroad with 
satisfaction by those in the industry who 
are acquainted with Mr. Stephenson’s long 
and honorable career in the typewriter 
world. 

Edgar K. Stephenson has been in the 
typewriter business for thirty-four years. 
He started out with the Hammond Type- 
writer Company when that concern was 
young and became a top notch salesman. 
For the last decade Mr. Stephenson has 
been associated with the L. C. Smith & 
Brothers Typewriter Company as general 
field manager, in which position he covered 
the entire country at intervals every year. 
He is a keen observer and a fine judge of 
men, and as field manager he rendered serv- 
ices of the utmost value to his house. His 
acquaintance of course is very wide and the 
respect and affection in which he is held by 








for three years. He also did promotional 
work among the company’s branches, trav- 
elers and agents. He managed the Y and E 
identification departments, including both 
the Bertillon and finger print divisions, and, 
as Y and E sell about ninety per cent of 
the identification equipment used in the 
police departments of the country, this was 
no small job. 

Mr. Grey has been chairman of the 
“YEMS,” an organization of the managers 
of departments at the Rochester plant of 
the Yawman & Erbe Manufacturing Com- 
pany, and has had a prominent and success- 
ful part in planning and carrying on the 
company’s exhibits at the various business 
shows of recent years. 

“Jack” Grey has a personality that has 
won him an army of friends and well- 
wishers all over the country, and each and 








his large circle of friends are well deserved. 


The L. C. Smith machine bears an enviable E. K. STEPHENSON. 


every one of them wish him the fullest 
measure of success in his new work for the 
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Browne-Morse Company. His experience, character and 
demonstrated ability are guaranties of future achievement. 


Fetter Company Burglarized. 


_On the night of September 25, the store of the George 
G. Fetter Company of Louisville, Ky., was entered by 
burglars, who took away about eighteen dozen Water- 
man’s Ideal fountain pens and twenty-six dozen Eversharp 
pencils. 

The pen stock consisted mostly of the self-filling type, 
ranging from the No. 52 with clip at $2.75 each to No. 58 
at $8.25. There were also a few of the new mottled and 
cardinal finished holders. 

A reward of $100 has been offered by the Fetter Com- 
pany for information which will lead to the arrest of the 
guilty persons. 

In Bankruptcy. 

_The Liberty Ribbon & Carbon Manufacturing Company, 
154 West Broadway, New York, has filed a petition in 
bankruptcy, listing liabilities of $15,712.00 and assets of 
$15,143.00, the main items of which are fixtures, $6,700; 
accounts, $4,000, and stocks, $2,500. The principal credi- 
tors listed are Hunter S. Marston, $4,500; Equitable Trust 
Company, $1,350, and the Smith Paper Company; Lee, 
Mass., $1,034. : 


Weil Has Weinman Bros. Distribution. 

Max L. Weil, manufacturers’ agent, 226 San Fernando 
building, Los Angeles, Calif., has arranged for the distri- 
bution of Weinman products in his territory. He carries 
Biplex” memo books and the Weinman leather specialties. 


Federal Adding Machine Co. in Receivership. 

In order to conserve the assets of the Federal Adding 
Machine Company, New York, N. Y., they have been 
placed under the jurisdiction of the United States dis- 
trict court. Judge Mack appointed John B. Johnson and 
Melville Boyd receivers, in bonds of $25,000. Louis D. 
Bailey, trdding as the Bailey Electrical Company, filed the 
petition to have the court take charge. 


EXCUSE US PLEASE 


Dayton Item Garbled. 

An item on page 191 of the September issue of Office 
Appliances, “Office Equipment Concern Opens at Day 
ton,” confused the names of the principals. The second 
paragraph should have read: 

“D. L. Montgomery and B. H. Sherman are partners in 
the enterprise. Mr. Montgomery has been selling type- 
writers, bookkeeping machine equipment, supplies and sim- 
ilar office specialties for about nine years. Mr. Sherman 
has had experience in selling office equipment.” 

The error crept into the item due to the rush of “putting 
the issue to bed.” Our information was received at the last 
moment. 





Fixtures Confused with Furniture. 

Under the “Furniture” classification on page 204 of the 
September issue was a Los Angeles item referring to the 
Commercial Furniture Company. It stated that office fur- 
niture would be handled. The name should have been 
“Commercial Fixture Company.” furniture is not 
a part of the company’s activities. 


Office 























VIEW OF THE FACTORY OF THE PARKER 
SOME OF THE OFFICES AND WORK 


PICTURES OF THE INTERIOR SHOWING 


PEN 


JANESVILLE, WISC., WITH 
ROOMS.—This factory 


COMPANY AT 


is a new fire-proof, daylight factory, ideally situated and arranged for the manufacture of fountain pens and 


propelling pencils. An interview with Mr. 


page. 


Parker concerning his observations abroad 


appears on another 
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SOME VIEWS OF THE NEW STORE OF THE S. BARKER’S SONS COMPANY AT 
1 


CLEVELAND, O.—Here scenes in several of 


cases and fixtures are of American walnut. 


the different departments are shown. Wal 
At the rear of the store opposite the main 


entrance are three beautiful Gothic windows, with a stairway of the same architecture. The 
arrangement of the store throughout combines the beautiful with the practical. The new store 
was formally opened on August 21. The company has been in existence more than fifty 
years, the founder having been the late Samuel Barker. For eight years previous to the open- 
ing of the new store at 729-731 Prospect avenue, the company was located on East Fourth 
street, opposite the old opera house. For eighteen years before that the Barker store was 


situated at Superior avenue and West Sixth 


street. A description of the new store and a 


brief history of the business appeared in the September number of Office Appliances. 
Among the photographs sent was one showing the front of the store and the show window 
arrangement. This picture disclosed the fact that the entrance is wide and flanked on either 
side by L-shaped windows. The areaway and the show windows on either side are lighted 
by an ornamental hemispherical lighting fixture. The windows are lighted also from within 


and are ornamented with drapes at the top. 


This arrangement of windows on either side 


of an areaway gives roomy display space and permits Passers-by to step in off the street to 
inspect the goods shown. The entrance door to the store is at the rear of the areaway be- 
tween the two short arms of the L-shaped windows. This arrangement sacrifices some floor 
space, but adds immensely to the value of the windows. The photograph is not reproduced 


here decause it was rather dark in tone and 


confusing when reduced. 


J. R. Monroe’s Yacht Mishap Causes Flurry. 

While yachting on Brantingham Lake, N. Y., J. R. Mon- 
roe was capsized in a heavy sea. The report of this “spill” 
reached the New York papers through a party of motor- 
ists who reported it at Syracuse. The factory at Orange, 
N. J., was queried by the New York papers, which had 
heard that Mr. Monroe had lost his life. 

Headquarters had no information on the matter, so the 
long distance telephone was used. Mr. Monroe was not 
accessible, but a friend said he had seen him playing golf 
the day after the capsize happened. This ended the sus- 
pense at Orange. His associates knew that drowning only 
could keep “J. R.” from the links. 


Office Equipment Store at Elizabeth. 

The Arrow Store & Equipment Company has been es- 
tablished at 257 North Broad street, Elizabeth, N. J. The 
principals are Walter E. Bell and Elliott G. Smith. A 
complete line of office furniture is carried, including desks, 
chairs, filing cabinets and other equipment requirements 
of banks, offices and stores. A typewriter department is 
an important factor of the business, carrying lines of 
rebuilt machines and the Remington portable typewriter. 
An experienced mechanic is in charge of the repair de- 
partment. 

The company is sales representative of The McCasky 
Register Company, Alliance, Ohio. 





Fisse Joins Ranks of the Benedicts. 

William Fisse of the Blackwell-Wielandy Book & Sta- 
tionery Company, St. Louis, was married recently to Miss 
Ruth Espy of Maplewood. Mr. and Mrs. Fisse have taken 
up their residence on the South Side. The many friends 
of both join in congratulations and good wishes. 


showed some reflections which might have been 


Cornerstone Laid for Gill Building. 

The cornerstone of the new building being erected for 
the J. K. Gill Company, Portland, Ore., was laid with sym- 
bolic services September 18. A _ nine-story building at 
Fifth and Stark streets will house the Gill FE ra The 
selection of this site indicates the trend of retail business 
at Portland. The business was established in 1871 at Front 
and Washington streets, then the important retail district. 
In fifty years of municipal progress the center of business 
activity has moved six blocks from the river. In the same 
span of years the Gill business has undergone an imposing 
transformation. The original store occupied part of an 
unpretentious three-story building. The new building 
typifies in character and extent the ideals of the business, 
which had so modest a beginning. 


Franklin A. Wagner Back from Europe. 

Frank A. Wagner, a director and general counsel of the 
Monroe Calculating Machine Company, returned last 
month from a month abroad. Accompanied by his wife, 
visits were made at Paris and the French battlefields, Nice, 
Genoa, Rome, Florence, Venice, Milan, Lucerne, Inter- 
laken, Monteaux, Geneva and London. At London they 
met J. R. Cummings, vice president, and L. W. Morden, 
general manager of the Monroe Calculating Machine Com- 
pany, Ltd., the selling organization in the British Isles. 


La Paz House Opens Import. and Export Offices. 


The Genaro Flores Company, Casilla No. 1, La Paz, 
Bolivia, have opened offices to be devoted especially to the 
representation of foreign concerns. An information de- 
partment has also been established for the benefit of for- 
eign and domestic merchants and manufacturers. The 
company desires to correspond with office equipment man- 
ufacturers in the United States. 
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MEETINGS AND OUTINGS 











ANNUAL OUTING OF THE METREM CLUB ON SEPTEMBER 9.—The name of the club comes from the words “Metr« 
membership is composed of the 


politan”’’ and “Remington” and indicates that the 
Remington Typewriter Company. 


Annual Outing of New York Remingtonians. 


President 
Attend, 


Held at Roton Point, Connecticut, on September 9. 
Winchell and All Remington Company Officials 
Also Over 400 Remington Employees. 


The Metrem Club of the Remington Typewriter Com- 
pany held their annual outing at Roton Point, Conn., on 
Saturday, September 9. The Metrem Club, strictly speak- 
ing, is an organization of the New York City sales depart- 
ment. Invitations to attend however are always extended 
to all employees in every department of the executive of- 
fices of the company, and in almost every case these in- 
vitations were accepted. As a consequence, the Remington 
building, 374 Broadway, was practically empty on the day 
of the outing. 

It was a record-breaking crowd both in number and 
enthusiasm, and the traditional Remington spirit seemed 
to pervade the very atmosphere. The annual Metrem out- 
ings have always been well attended, but this year the 
figures touched a new high-water mark. The total number 
of attendants was over 400. 

B. L. Winchell, president of the company, was on hand; 
so also were A. A. Forrest, vice-president; F. E. Van Bus- 
kirk, vice-president; C. S. Ashdown, vice-president; E. J. 
Saxer, treasurer, and Harold S. Smith, secretary. Every- 
one of these Remington Company officials entered with 
zest into the spirit of the occasion; in fact, the only ab- 
sentee among the officials of the company was George W. 
Dickerman—now away on leave of absence. Such an at- 
tendance by company officials will give a fair idea of the 
representative character of this Remington gathering. The 
division sales managers of the company all happened to be 
in New York on the day of the excursion, and of course all 
of them embraced this opportunity to attend a real Rem- 
ington party. These division sales managers are P. C. 
Kellogg of the Eastern Division; M. E. Roberts, Central 
Division; A. M. Simpson, Southern Division, and J. M. 
Lund of the Western Division. Everyone of these division 
sales managers when he returns to his territory will have 
a story to tell of the enthusiasm and spirit prevailing in the 
home office which will stimulate and enhance the enthus- 
iasm of Remington workers everywhere. 

For the purpose of this outing the Metrem Club char- 
tered the good ship, “Ossining,” one of the most popular of 
the New York excursion steamers, which sailed from its 
wharf at the Battery at exactly 9:30 A. M. and reached the 
scene of the outing at Roton Point, Conn., three hours later. 
These three hours, however, were not monotonous, for the 
trip through Long Island Sound is in itself a delightful one, 
and one feature after another was presented for the enter- 
tainment of the party. One of these was the dancing con- 
test in which nearly one hundred couples participated. The 
winners were Mr. and Mrs. Cahn, each of whom received a 
handsome silk umbrella. Another event on the steamer was 
the bestowal of a prize consisting of a Remington portable 
typewriter. This prize was awarded to H. N. Mathews 
manager of the supplies department, and one of the well 
known veterans of the Remington organization. 

Roton Point is a combined picnic and athletic ground, 
and altogether one of the best places for an outing in the 
neighborhood of New York. It was the athletic events, 
however, which mainly interested the Remington gather- 
ing. The prizes awarded to winners consisted of gold 
medals, silver medals and bronze medals. The winners of 
each of the events were as follows: 





people from the metropolitan office of the 
Ladies’ 50 Yard Dash: 1-Miss E. Strain, 2-Miss Bean, 
3-Miss Chesney. 
Ladies’ Egg Race: 1-Miss J. Arnold, 2-Miss Mauer, 


3-Miss Sholz. 

Ladies’ Ball Rolling: 
3-Miss Stratz. 

Ladies’ Swimming Race: 


1-Miss Gallagher, 2-Miss Mauer, 


1-Miss Measday, 2-Miss Hogan. 


Gentlemen’s 50 Yard Dash: 1-Mr. Whelan, 2-Mr. Freyer 
3-Mr. Egert. 
Gentlemen’s Broad Jump: 1-Mr. Boyles, 2-Mr. Whelan, 


3-Mr. Pierce. 

Gentlemen’s Swimming Race: 
Intosh, 3-Mr. Hassler. 

The Ossining sailed away from Roton Point at 
m. and reached its pier in New York about 9 o’clock. It 
was a long day but not too long for the big Remington 
party who enjoyed every minute of it, and many indeed 
were the expressions of praise for the members of the dif- 
ferent committees of the Metrem Club, whose combined ef- 
forts and made the day such a great success. 

The present officials of the Metrem Club are F. J. 


1-Mr. Whelan, 2-Mr. Mc- 


5:30 p- 


Quayle, 


president; F. F. Clapp, vice-president; G. H. Chadwick, 
treasurer: C. C. Keyes, secretary, and O. Meinhardt, re- 
cording secretary. 

The Board of Governors are: A. A. Fraser, A. L. Ruiz, 


yo - _Brush, F. D. Adams, F. L. Case, J. V. 


. Hallenbeck. 


H. Smith, 
Me Kenna and G. 


Boston Stationers Entertained by Bauers. 


“Bauercrest,” the home of Ralph S. Bauer at Amesbury, 


Mass., was the scene of an outing given to some thirty 
me mbers of the Boston Stationers’ Association August 23. 
The journey was made by automobile, arriving at “Bauer- 


crest” in time for light refreshments. A chicken dinner was 


served at two o'clock. 


Following the dinner Arthur L. Cole, president of the 
Boston organization, lauded Mr. Bauer for his activities 
in national and local association work. Other speakers 


of the National 


Frank W. 


were William H. Greenleaf, field secretary 
Association of Stationers and Manufacturers; 


Bailey, former president of the National Association of Sta- 
tioners and Manufacturers; Henry S. Hutchinson, New 
Sedford; Walter S. Cushing, of Adams, —— & Foster, 


Inc., Boston, Mass.; Charles P. Garvin, of the S. Web- 
ster Company. Mr. Bauer responded, assuring ae guests 
how Mrs. Bauer and he enjoyed the capertanity to enter- 
tain them. 


Field Day of Strathmore Forces. 


The annual field day of the Strathmore Paper Company 
was held at Riverside Park September 9. Electric cars 
transported the workers at the Mittineague and Woronoco 
mills to the park. A full program of sports was carried 
out, including a baseball game between nines from the 
Mittineague and Woronoco mills. A cafeteria dinner was 
served at noon. Dancing continued all afternoon. 


Stewart-Warren Outing. 

Warren & Company, 129-33 Warren 
street, New York, N. Y., enjoyed their annual outing at 
Staten Island, September 9. Arrangements were in charge 
of C. J. Wagner, Louis Rauckkolb and Walter Fisher. In 
addition to the customary baseball game between the shop 
and office, bowling, swimming and other athletic diversions 
were provided 
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Minneapolis Stationers Hold Sales Conference. 

A new note was struck September 15 and 16 at the an- 
nual sales meeting of the Farnham Printing and Stationery 
Company, Minneapolis. This was a conference on busi- 
ness for 1922 and 1923, combined with a series of educa- 
tional talks and practical demonstrations showing why the 
Farnham Company handles the various national lines its 
salesmen are asked to push. 

The meeting was in charge of A. J. Walker, vice-presi- 
dent and manager of the office equipment division of the 
company. Fifteen salesmen were present from the ctiy 
and from points out of town. Talks and demonstrations 
were given by sales managers and representatives of the 
lines carried by the Farnham Company. The keynote of 
the meeting sounded by Mr. Walker was, “Know your 
line and know your customer.” 

In accord with this subject, R. J. Mather of the Ingersoll 
Redipoint Company discussed in considerable detail the 
fine he represents, taking as his subject, “The Ingersoll 
Way.” 

W. R. Braden, veteran Irving-Pitt representative, spoke 
on “Successful Selling as Applied to the Loose Leaf Line.” 

F. L. Coggin of the National Blank Book Company 
talked on the benefits to be derived from sales conferences 
held at regular intervals. 

\. H. Hareq of the Milwaukee Chair Company gave 
a practical demonstration and talk on Milwaukee chairs. 
His subject was, “The Importance of Knowing Construc- 
tion in selling Office Furniture.” He illustrated his re- 
marks with “sectionalized” full sized models. 

W. T. Rudolph of the Shaw-Walker Company spoke on 
“Suggestive Selling” and outlined the importance of learn- 
ing a customer’s filing needs and evidencing a real inter- 
est therein before attempting a sale. 

R. E. Parnham of the Art Metal Construction Company 
gave some interesting sidelights on Art Metal construc- 
tive processes, incidental to his subject “How I keep My 
a 

E. M. Underwood of the Art Metal Company spoke on 
et. x te Metal,” making clear the high points in the 
company’s selling policy. 

Charles Borg of the L. E. Waterman Pen Company had 
some interesting things to say about the ins-and-outs of 
the fountian pen market. 
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Addison Lewis, advertising manager of the Farnham 
Company, spoke on the importance of capitalizing national 
advertising of the various Farnham lines in selling. 

The social side of the meeting took the form of a din- 
ner and get-to-gether at the Minneapolis Athletic Club, 
Friday evening, September 15, followed by a theater party. 


Webster ‘Sales Conference. 


Some weeks ago the F. S. W ebster Company, Boston, 
Mass., had all the office. managers in from their respec- 
tive territories for a sales conference. Plans were for- 
mulated for new business and the coming fall campaign. 
The business of the F. S. Webster Company is on a secure 
foundation and enjoys a substantial growth. The con- 
ference included addresses by George F. Malcolm, general 
manager, Chas. P. Garvin, general sales manager, Joseph 
A. White Chicago office, Mr. Pond, New York office, 
Mr. Funck, San Francisco office, and several others. 

Multipost Salesmen Hold Convention. 

The sales representatives of the Multipost Company of 
Rochester, N. Y., held an annual convention during the 
week beginning Monday, August 7. The sessions were held 
at the Elmheart hotel, Manitou Beach, on Lake Ontario, 
near Rochester. The business sessions were in charge of 
W. F. Schweiger, president of the company, and Harry 
Rapp, treasurer. Those present included the gentlemen 
just named and the following sales representatives: 

N. L. Caro, New York; W. L. McKay, Chicago; E. R. G. 
Roesler, Philadelphia; A. L. Heart, Cleveland; G. L.. Mc- 
Guffin, Pittsburgh; W. I. Plant, Washington, D. ts. 
Gilmore, St. Louis; W. L. Anderson, Toronto, Canada; 
E. J. Shanahan, Rochester, N. Y. 

The handicap sales contest for the period preceding the 
convention was won by Chicago with a record which ex- 
ceeded that of all other cities in the contest regardless of 
handicap. 

The annual picnic of the Multipost shop and office 
employees in honor of the visiting sales representatives 
was held on Thursday, August 10. 

The discussions at the convention were lively and profit- 
able, and the sales representatives of the company expressed 
a feeling of optimism over the outlook for the fall and 
winter. 








GROUP OF MANAGERS, THE HAMMOND TYPEWRITER CORPORATION, AT THE MEETING HELD AUGUST 
7-10, AT NEW YORK.—An Account et This Gathering Appeared in the September Issue of Office Appliances. 

Front Row, Left to Right.—Mr. Redmond of New York, Mr. Sait of San Francisco, Mr. Wheeler, Superintendent, Mr. 
A. P. Brooks, General Manager, Mr. Neal D. Becker, President, in the Center, Mr. H. A. Peterson, Treasurer, Mr. Mc- 


Killip, Washington, Mr. Guest, Chicago. 


Back Row, ‘Left to Right.—Mr. Hovey, New York, Mr. Cudney, New York, Mr. Hutton, New York, Mr. Hollister, Kan- 


sas City, Mr. Gravelin, St. Louis, Mr. Heater, Boston, Mr. 


Zieris, Assistant Treasurer, New York, Mr. O’Hara, Phila- 


delphia, Mr. Mills, Detroit, Mr. Brown, Assistant Superintendent, Mr. Wright and Mr. Knebush of Pittsburgh. 
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The Pittsburgh Business Show. 
First Annual Show a Successful Exposition for Exhibitors. 


Pittsburgh’s first annual business show under the aus- 
ices of the Progressive Business Show Company at the 

otor Square Garden, the largest exhibition hall in West- 
ern Pennsylvania, September 18 to 23, scored an unquali- 
fied success. Those in charge of the Show have already 
started the formulation of plans to make next year’s show 
an even greater success. 

While no accurate estimate can be placed on the num- 
ber that attended, there were many times during the show 
when the huge hall was packed to its capacity. ; 

Over sixty-five firms were represented in the various de- 
partments, the exhibits covering practically every branch 
in the business world. Practically every firm represented 
reported many sales on the floor; and The International 
Time Recording Company broke a record when they sold 
twenty-six Time Recording machines. On Friday alone 
this company disposed of thirteen machines. f 

There was a graphic art section in addition to the busi- 
ness equipment division, showing printing service given by 
various companies located in Pittsburgh. There was also 
an automotive section wherein a number of interesting mo- 
tor cars of various makes were shown. ; 

One day of the week was devoted to activities touching 
on bank work. Invitations to the Pittsburgh Chapter Amer- 
ican Institute of Banking and to officials and employees 
of every bank in Pittsburgh to attend the show were large- 
ly accepted. Through the courtesy of the Bank of Pitts- 
burgh, N. A., an interesting film entitled, “How a Big 
Commercial Bank Operates,’ was shown at intervals dur- 
ing the afternoon and evening while S. T. C. Dodd gave 
an informal talk in elaboration of the picture. 

Thursday was set aside as a special executives and 
Chamber of Commerce day. A special attraction was the 
Chamber of Commerce chorus under the direction of B. 
H. Mustin. An address was delivered by President William 
H. Furey of the Chamber of Commerce. Another feature 
of the evening was-the speed contest participated in by 
nearly one hundred operators of the TIM calculating ma- 
chines. The contest was held under a set of rules pre- 
pared by William G. Dickson, secretary of the Pittsburgh 
Chapter National Association of Cost Accountants. Prizes 
were offered for the best results by C. V. Shoup, Pittsburgh 
manager for the TIM. The contest was won by George 
G. Swartz of the Span Chalfant Company, Inc., Pittsburgh. 
Reports from the National Tube Company, Carnegie Steel 
Company, American Sheet & Tin Plate Company, Span 
Chalfant Company, Inc., and others from the coal, iron 
and steel industry of Pittsburgh competed in the contest. 
Each concern held preliminary elimination contests in its 
own offices, sending to the final contest those who survived 
the first tests. Each man used the TIM machine to which 
he is accustomed from day to day in his regular work. 
There were twenty-one contestants for the prizes offered 
by the Times-Into Company, American distributing agents 
for the TIM machines. The second prize was awarded 
to Thomas E. Williams of the National Tube Company, 
while Joseph Frisel also of the National Tube Company 
took third prize. The awards were upon the basis of speed 
and accuracy. A feature of the TIM display was the ex- 
hibition of a TIM machine which has been in constant use 
for eighteen years and is still being used by the original 
owner. 

Arthur C. Couch, vice-president of A. A. U., was the 
official starter and timekeeper, and R. S. Schlessinger of 
the Pittsburgh Press was the official registrar. 

There was a number of interesting entertainment features, 
including soprano solos by Adele Eggers Furniss, accom- 
panied by Mrs. George E. Totten. 


Guest Book Pittsburgh Show. 


The following persons visited our booth at the Pittsburgh 
Business Show, and inscribed their names in the Guest 
Book: : , 

Loy H. Patterson, Remington Typewriter Company; 
R. C. Cole, R. C. Cole & Company; J. R. Caldwell, All- 
Steel Equipment Company; H. W. Hogeland, Pittsburgh 
Press; K. S. Hall, Rand McNally Company, Chicago; I. 
H. Harries, Rand McNally Company; William Newmaker, 
Rand McNally Company, Washington, D. C.; William I. 
Becker, Corona Typewriter Company, New York, N. Y.; 
William H. Signet, Times-Into Company; D. G. Lewis, 
Pittsburgh; C. V. Shoup, Times-Into Company; H. R. 
Mason, Pittsburgh; C. H. Williams, Williams Engraving 
Company; F. N. Robbins, Robbins-Mellen Company; C-. 
H. Reimann, Pittsburgh; V. S. Smith, Baker Office Furni- 


ture Company; E. H. Gemmill, Pittsburgh; C. M. Aldred, 
Indianapolis, Ind.: E. Ruettger, A. W. McCloy Company; 
A. H. Pitney, Postage Meter Co., Stamford, Conn.; V. R. 
Shattuck, Connell & Shattuck; L. S. Hutchinson, Royal 
Typewriter Company; William F. Horstmann, Pittsburgh; 
W. R. Wolf, Rochester, N. Y.; J. W. Swearingen, J. C. 
Swearingen Company; A. L. Clutter, Ward Printing Com- 
pany; D. A. Kedwards, Ward Printing Company; Beck 
Duplicator Company, New York; M. J. Laughlin, Standard 
Sanitary Manufacturing Company; C. W. Hunt, Todd 
Protectograph Company; H. C. Furrin, West View, Penna.; 
F. L. Reynolds, American Writing Machine Company; 
E. H. Knebush, Hammond Typewriter Company; F. P. 
Miller, Baker Office Furniture Company; W. C. Moury, 
Kardex Sales Company; D. C. S. Wander, Pittsburgh; J. 
Fre Enott, Duquesne Light Company; F. E. Storey, Home 
Saving & Loan Company; Youngstown, O.; F. R. Dooley; 
S. M. Lindsay; C. W. Bonnell, Pittsburgh; A. B. Mc- 
Elvany, Pittsburgh; R. U. Reed, Bircher Company, Inc., 
Rochester, N. Y.; R. F. Marshall, Automatic Typewriter 
Company; Charles H. Clough, Pittsburgh; H. J. Snyder, 
Groton, N. Y.; E. C. Brown, Pittsburgh; J. M. Ross, 
Pittsburgh; R. P. Reed, Pittsburgh; John S. Boyd, Pitts- 
burgh; A. Siegmann, H. J. Heinz Company; Jay H. Rob- 
inson, Pitsburgh; J. M. Caldwin, R. C. Cole Company, Inc. 
Exhibits Described. 

THE ALL STEEL EQUIPMENT COMPANY, Pittsburgh, Penna.— 
This company demonstrated the products of the General Fireproofing Com- 
pany of Youngstown, Ohio. The goods exhibited included the entire line 
of steel office equipment manufactured by the company and embraced 
also the lines of the Watson Manufacturing Company, Solar-Sturgis Manu- 
facturing Company, Toledo Metal Furniture Company, Hamilton Manu- 
facturing Company, Good Line Manufacturing Company, Acorn Wire & 
Iron Works, Michaels Art Bronze Company, Empire Kalamin Company, 
Inc., and Henry Hope & Sons, Ltd., of London, England. The exhibit 
was in charge of J. R. Caldwell. 

AUTOMATIC TYPEWRITER COMPANY.—This exhibit demonstrated 
the Hooven automatic typewriter, which held the interest of the crowds 
with its remarkable performances. The booth was in charge of competent 
demonstrators. 

BABSON’S STATISTICAL ORGANIZATION, New York, N. Y¥.— 
Demonstrated the Babson system of commercial information. 

BIRCHER COMPANY, The, Rochester, N. Y¥.—Demonstrated the 
Bircher system of mailing room equipment, showing a complete and well 
systematized mailing office. Arthur Kiser, factory superintendent, was 
at the booth during the week, helping to demonstrate ‘‘Lightning’’ 
equipment. 

COSTMETER COMPANY, New York, N. Y.—This company exhibited 
the Costmeter devices to interested visitors. The booth was in charge 
of J. M. Crow, district sales manager at Pittsburgh, assisted by Roscoe 
Sussman of the New York office and others. 

CHAMBER OF COMMERCE, Pittsburgh, Penna.—At this booth was 
demonstrated and explained the valuable work performed by the Pitts- 
burgh Chamber of Commerce in advancing the commercial interests of 
the city. 

R. C. COLE & COMPANY, INC., Pittsburgh, Penna.—Demonstrated 
the Acme visible index, Non-Smut carbon paper and Proudfit loose leaf 
devices. The booth was in charge of R. C. Cole himself, with a staff of 
competent assistants. 

CONNELL & SHATTUCK, Pittsburgh.—This company demonstrated 
the Millionaire and Madas calculating machines. The Millionaire is a 
remarkable speed multiplication machine. The Madas machine had its 
first public exhibition in Pittsburgh at this show. It does many inter- 
esting things, including automatic division. V. R. Shattuck was in 
charge of this booth. 

DEFIANCE CHECK WRITER CORPORATION, Rochester, N. Y¥.— 
This company demonstrated the Defiance check writers and Defiance check 
protecting devices. The exhibit was in charge of competent demonstrators. 

DAYTON MONEY WEIGHT SCALE COMPANY, Dayton, Ohio.— 
Demonstrated scales for the use of merchants and others. 

DODD, MEAD & COMPANY, of New York, presented the New 
International encyclopaedia. Their booth was in charge of a competent 
staff. 

CHRISTIAN SCIENCE MONITOR, 
service of this well-known publication. 

ELECTRICAL CITY RADIO COMPANY, 
the Ware self container receiver. 

THE ELLIOTT-FISHER COMPANY, Harrisburg, Penna., and New 
York, N. Y.—Demonstrated the Elliott-Fisher bookkeeping machines and 
machine bookkeeping systems. The booth was in charge of J. B. James 
and H. M. Grove. 

ENCYCLOPAEDIA BRITANNICA, 
the uses of this well-known work. 
Schamus. 

H 


Boston, Mass., explained the 


Pittsburgh.—Demonstrated 





INC., New York.—Demonstrated 
The booth was in charge of A. 


A. HAYMAKER & COMPANY, 
Webster's New International dictionary. J. W. Piper, manager, was in 
charge. H. A. Haymaker himself attended the show. 

CHARLES D. HEVENOR COMPANY, INC., Buffalo, N. Y¥.—Demon- 
strated an interesting and valuable line of loose leaf county maps, state 
indexes, rule sheets, town lists and binders for the foregoing, all for the 
use of sales managers. The exhibit was in charge of Dan Lloyd. 

INTERNATIONAL TIME RECORDING COMPANY, New York, N. Y. 
—A full line of the company’s time recording machines, time clocks, etc., 
was exhibited. Mr. Gumbert was in charge. 

THE LIBRARY BUREAU, New York, N. Y.—This company demon- 
strated the widely known lines of filing cabinets and other devices 
manufactured by the company. The booth was in charge of George W. 
Parker, Pittsburgh manager, assisted by E. E. Norcross, special banking 
and ledger representative, and D. S. Williams. 

LINE-A-TIME MANUFACTURING COMPANY, INC., Rochester, N. 
¥.—Here was demonstrated the Line-a-Time system of transcribing de- 
vices, heretofore fully described in other issues of OFFICE APPLIANCES. 
The exhibit was in charge of W. R. Wolf, manager of sales. 


(Pittsburgh Business Show.—Continued on page 86.) 


Pittsburgh, Penna.—Showed 
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SOME OF THE BOOTHS OF WELL KNOWN EXHIBITORS AT THE RECENT PITTSBURGH BUSINESS SHOW.— 
Top picture, a view of the Elliott-Fisher exhibit and personnel. Left to right, top row, Connell & Shattuck booth; The Costmeter 
Company exhibit; Rand McNally & Company’s showing of maps. Second row, R. C. Cole & Company, Inc.; Charles D. Hevenor, 
loose leaf county maps; Lightning mailing machines exhibit; in the distance, the booth of the Corona Typewriter Company. Next 
rcw, left to right, All Steel Equipment Company's exhibit; James H. Matthews & Company, showing marking devices; Libra 
3ureau_ display. Bottom pictures, left, a portion of the extensive exhibit of the A. W. McCloy Company; right, a continuation 
of the McCloy exhibit. 
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A VIEW OF THE STORE FRONT AND ELECTRIC 
OF THE INTERIOR OF THE STORE.—This company handles 


equipment and as will be observed, the store is arranged neatly and with an eye to the economy of space. 


general lines of specialties, including inks, fountain pens, ink 


tionery. 


The Value of the Display Rack. 

When a representative of Office Appliances was in Mil- 
waukee a short time ago, a visit was paid to the new sales- 
room of the Stationers’ Loose Leaf Company, Milwaukee, 
Wis. The display rack used to show the “Faultless” line of 
loose leaf devices is an outstanding feature. The sales 
organization is enthusiastic over the effectiveness of the 
display. It suggests to visiting dealers the possibility of 
making a comprehensive display of loose leaf devices in 
their stores. H. E. Hawkins, the sales manager, sees the 
display in the light of the enthusiasm he has over the char- 
acter of the product. 

Ralph Winans, advertising manager, analyzes the ap- 
peal of the display: “Store sales of a product like ours are 
accomplished in a shorter time, and with less resistance, 
than sales by the visiting representative of the dealer. In 
the ‘store’ we have the object for the demonstration. 








LOOSE LEAF “STORE” IN MANUFACTURER’S PLANT.—Display 
A Complete Sample Line Enables Visitors to Comprehend the Entire Scope of ‘‘Faultless”’ 


Street, Milwaukee, Wis. 


a Short ‘Time. 





SIGN OF THE HELWIG-CHAPMAN COMPANY, 


AND TWO VIEWS 


On the right we see a display of inks and large array of I-P loose leaf ledgers, ring books and supplies 


a most comprehensive line of commercial stationery and office 
At the left we have 

wells, seals, waste baskets and general lines of commercial sta- 
“We wouldn’t think of buying a suit of clothes from a 
printed description. While we frequently sell loose leaf 
goods from a printed description, plus a picture of the 
merchandise, the customer is better satisfied if he handles 


If the display is the prime factor in in 


+4 


the merchandise. 
fluencing the sale, careful attention should be give: 
“For our specimen rack, on which a number of visiting 


stationers have commented favorably, we chose white as 
the background. This selection was made because every 
other pronounced color is represented by our various bind- 
ings. White afforded the proper foil. Another factor to 


which careful attention was given was the distribution of 
light—no dark corners anywhere on this rack—and the 
final requisite (which may not always be available) we 
considered plenty of clear floor space around the layout 
tables.” 

The philosophy on which the display at the “Faultless” 
plant was founded can well be applied to a similar arrange- 
ment which any dealer may adapt for his own store. 


113-21 Huron 
Products in 


of the Stationers’ Loose Leaf Company, 
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HE dealer who caters 

to the demands of an 
exacting trade, those in 
the“know, 'iscareful in se- 
lecting the best in all lines. 


There are few lines which 
require such discrimination as the 


selection of the night brands of 
| —" 


Typewriter Ribbons 
and Carbon Papers 


We make a “right” line. Our popular brands are known 
everywhere and command the right prices. 

Our advertising conveys the exacé truth, as we want your 
confidence and can get it in no better way. 
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- We try to excel in all we produce 
: We meet every condition 
: We fill every requirement 


Mittag & Volger, Inc. 


Principal Office and Factory 
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Counter Height 
Steel Uprights 






With 
Linoleum 
Tops and 
Finished 
Permanent 
Side Walls 


Can be used side by side as a counter and 
at the same time as filing cabinets. Lino- 
leum top is detachable and is not absolutely 
necessary. Top is made of best grade Bat- 
tleship linoleum—very heavy and durable 
and never curls at the edges. 


In selling these Counter Height Sections 
you offer your customer— 


Greatest economy of space. 

Lowest cost per filing inch. 

Roller bearings cut from solid steel bars. 
Elegant Finishes. 

Beautiful Backs. 

Smooth Surfaces. 

Highest Quality. 

Lowest Prices. 


Particulars given in Catalogue 8200 


The Globe“Wernicke Co 


Cincinnati 
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Chicago Fire Gives Stafford New Home. 


A night fire in the block occupied by S. S. Stafford, 


Inc., 62 West Kinzie street, Chicago, IIl., caused a con- 
siderable loss, largely due to water used in the upper 
stories. About $40,000 to $50,000 loss was involved. Be- 
fore the firemen had left the building C. A. Zabrieskie, 


the Chicago manager, got the factory at New York on the 





STORAGE BUILDING WHICH NOW HOUSES § 


INC., AT CHICAGO.—The Company 

Warehouse No. 3 of the Midland 
Warehouse & Transfer Company, Fifteenth Street 
and Western Avenue, Chicago, ll. The Stafford 
Entrance Is at 1500 South Western Avenue 


S. STAFFORD, 
Is a Tenant in 


telephone, arranged for the immediate dispatch of three 
car loads of stock, and completed arrangements for a new 
branch. Fortunately there was a car in transit at the time 
of the fire, which permitted the early resumption of busi- 
ness. Within forty-eight hours the Stafford branch was 
again in operation. The stock was again complete two 
weeks after the fire. 

The Chicago branch of S. S. Stafford, Inc., is now lo- 
cated in Midland Warehouse No. 3, 1500 South Western 
avenue, telephones Canal 6227-6228. Commodious, airy and 
light quarters are located on the third floor. The ware 
house, which is one of a group of three, is of modern con- 
struction, fireproof and equipped with automatic sprinkler 
system and telegraph watch box service. It is adjacent to 
the Chicago Junction Union freight station, and has access 
to package or pool cars for overnight shipment to prac 
tically all points in the Chicago territory. Inbound ship- 
ments, carload or less than carload, are likewise expedited 
through the facilities of this location. 


Office Equipment Show at Industrial Exposition. 

Among the affairs of interest held yearly at Rochester, 
N. Y., is the Industrial Exposition, which took place this 
year early in September. All lines were represented, and 
the affair was most interesting and instructive. 

A number of office equipment men of Rochester who 
belong to an organization known as the Quarter Club took 
a large block of space at the Exposition and subdivised it 
into individual booths in which displays of office equip 
ment handled by the several concerns were effectively 
exhibited and demonstrated. 

At one end of the allotment reserved for office equip- 
ment exhibits a space was laid off and equipped as a model 
office, the several office appliance exhibitors contributing 











ad 


ROCHESTER EXPOSI- 


INDUSTRIAL 
TION.—Puoto by Courtesy of the Kamps-Housel Company. 


MODEL OFFICE AT 


their quota of devices to make it complete. This model 
office was neatly arranged and fitted with up-to-date equip- 
ment for the performance of office routine, attracting much 
favorable comment. 

The entire division of office equipment came in for much 








October, 1922. OFFICE APPLIANCES | 49 


DG 











“4 


i 
i 











| 























A’ 

















































































































Manifold Supplies Company 


PANAMA 


Carbon Papers and Typewriter Ribbons 


**The Line that can’t be matched’’ 

































































































































































We offer dealers a line which has 
both quality and individuality, va- 
riety enough for every requirement 
and manufactured with the greatest 
care. 








188 Third Avenue 
BROOKLYN (station L 2) N: Y. S123 
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Better-built is not merely an advertising 
slogan—it is a reality. And the better-built 
feature is the one thing that segregates 
CONRADES CHAIRS from the common- 
place and elevates them to the ranks of the 
chosen few. Superior points of craftsmanship 
secured from skilled and experienced work- 
men in fashioning of raw materials is guar- 
anteed evidence of sound and thoroughbred 
merchandising values. 

The CONRADES better-built line is profusely and 


attractively illustrated in the CONRADES new 
catalog just printed. 


CONRADES MFG. CO. 


Makers of Better Built Chairs 
Second and Tyler Sts. ST. LOUIS 
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attention, visitors evincing a keen and lively interest in 
the different machines. 

The attendance at the exposition during the week was 
about 150,000, and exhibitors were much pleased with the 
publicity which resulted. 


Guest Book. 

C. J. SIEBER of the Sieber Products Manufacturing 
Company, St. Louis, Mo., spent a short time in the Chicago 
office of this journal on August 29. 

MAX L. WEIL, well known on the Pacific Coast as 
the agent for several office specialties, with headquarters 
at Los Angeles, visited this office on September 5. 

J. J. LAY, representing the Victor Adding Machine Com 
pany, visited this office on September 5 on his way to 
Barcelona, Spain. Mr. Lay is an American born in Cuba 
and for a number of years represented the National Cash 
Register Company in South America. His father was an 
officer of the Confederate Army during the Civil War, Colo- 
nel Lay removing to Cuba with his family after the war 
was over. Mr. Lay is one of a large family, all of whom 
were educated in the United States. He speaks several 
languages and is thoroughly familiar with the people of the 
Latin and Latin American countries. He was accompanied 
by his partner, L. ORTEGA MARTINES of Venezuela. 
Messrs. Lay and Martines will open a place of business at 
Barcelona, Spain, for the handling of office devices and 
supplies. They expect to keep in touch with developments 
in the United States and to take on additional lines from 
time to time. 

A. L. KUGEL, eastern division manager and export 
manager of the Realite Pencil Company, with headquarters 
at New York, called on Office Appliances September 11. 

RALPH L. MILLISON, retired, but widely known as a 
stationer in Kansas and the southwest, visited Office Appli 
ances on the 19th of last month homeward bound from a 
trip through Europe. He was accompanied by Mrs. Milli 
son and their son, Clark Millison. 

JAMES P. SHARPE, National Safe Company, Cleve 
land, O., made a business trip to Chicago on the 19th of 
last month and while here spent a few minutes in the office 
of this journal. Mr. Sharpe is well known in the office 
equipment field and has a wide acquaintance among dealers 
and manufacturers. 

C. T. KINNEY, Aurora Metal Cabinet Works, Aurora, 
Ill., called on Office Appliances the latter part of last 
month. Mr. Kinney is optimistic as to the business out 
look 

E. B. DILLSTROM of the Oxford Filing Supply Com 
pany, New York City, called on Office Appliances Sep 
tember 26. 

G. H. PEABODY of the Boston Index Card Company, 
Boston, Mass., called on September 26. Mr. Peabody 
spends most of his time on the road. He has fully recov 
ered from a serious illness which he underwent a few 
months ago and is once more looking like himsel 

WILLIAM A. KRAUSE of the Compo Sales Company, 
New York, visited Office Appliances on September 27 
Mr. Krause resides at Westport, Conn., and commutes to 
and from New York morning and evening. 

New York Office. 

CHARLES W. LIPMAN of the Graff-Underwood 
Company, Boston, Massachusetts, dropped in August 27, 
on his way west, where he is making an extended busi 
ness trip. 

CHARLES STANTON, secretary of the Crown Rib 
bon and Carbon Company of Rochester, New York, 
dropped in for a pleasant visit September 16 

HARRY BATES of West Copake, New York, called 
September 14, taking time enough from his farm to visit 
with members of the staff. 





Typewriter Man Returns from Abroad. 


Henry J. Fuller, chairman of the Board of Directors of 
the Noiseless Typewriter Company, arrived at New York 
on the SS. “Olympic” September 19 after a stay of about 
two months in Europe. Mr. Fuller accompanied Dr 
Charles W. Colby, president of the Noiseless Typewriter 
Company, on the going trip. Dr. Colby plans to return 
later. 

Mr. Fuller is president of the E. & T. Fairbanks Com 
pany, the famous scale manufacturers. He is a director of 
the Canadian Bank of Commerce and of the Bank of 
America in New York, and is intimately associated with 
the management of several other important corporations. 
He has been associated with the Noiseless Typewriter 
Company for the last thirteen years. 
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r The arrow shows approximately 
"the highest point reached by the 
explorers, 27,300 feet 
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The Highest ‘Point 


This photograph was taken at Khamba Dzon 
short distance from Everest. 
helmet is General, the Honorable C. G. Bruce, Commander 
of the Expedition. Opposite, one of the members is operating 
the Remington Portable. Writing from Khamba Dzong on 
April 13, 1922, General Bruce says: “The Remington Por- 
table Typewriter is a very great success and we have it con- 
tinually in use—it has gone through a pretty hard trial as we 
have taken it over several high passes in very bad weather.” 
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On Earth 


The heroic efforts of the hardy explorers 
who attempted to reach the “top of the 
world” have won the admiration of all lov- 
ers of true sportsmanship. The story of this 


Beconcre 


attempt to conquer the “mountain of mys- 
tery’ contains one of the finest tributes ever 
paid our product—the fact that the day-by- 
dayrecordof the expedition was writtenona 


Remington Portable 


Service under the frightful conditions 
encountered by the Mount Everest Expe- 
dition may be called the extreme test of 
a writing machine. Under this test, the 
Remington Portable has given final proof 
of its surpassing strength and depend- 
ability. 

Amid mountain cold and storm, under 
conditions where man could hardly live, 


REMINGTON TYPEWRITER COMPANY 


(Incorporated) 
374 Broadway, New York 


Sold by over 2000 dealers and 
all Remington Branch Offices 


Paragon Ribbon’ for Remington Portable 
Typewriters, 50c. each — $5.00 a dozen 


Send for our illustrated ‘“Tue Hicnest Pornt on Eartu.”’ 


this sturdy little typewriter daily tapped 
out the story of effort, hardship and su- 
preme endurance. 

The Remington is the most complete 
of all portable typewriters— 
with Standard Keyboard— 
just like the big machines. 
And it fits in a case only 
four inches high. 
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THIS FAMOUS DESK IS JUST ONE OF ONE 


HUNDRED IMPERIAL STYLES. Every desk, 


table or chair that bears the /mperial Trade Mark is 


advanced in design, staunch of construction and em- 
bodies those features that appeal to users and create 
new business. 


Imperial Products on your floor attract favorable attention at first 
sight and wi!l bear close inspection inside and out. When you 
show your customers the features of /mperial construction they 
understand why an /mperial product will render satisfactory 
service through a lifetime of hard use. 


Imperial Desks are more popular today than ever before, both 
with the dealer and user. The /mperial Dealer is the prosperous 
dealer. There are no lost sales because of price or quality. You 
are able to satisfy practically every requirement and price from 
our 4 grades and 100 styles. 


Now is a good time to get started with the /mperial Line. Take 
advantage of the momentum created by our National advertising, 
dealer helps, window cards and sales plans. 

We have a plan for increasing your 


sales of office furniture through the 
use of the Secretary. Write for details. 


- 








SECRETARY 


“The Supreme Typéwriter Desk. 


Ever since we first announced this efficiency desk for stenog- 
raphers we have been behind on delivery. By doubling, and 
again doubling our cuttings, we have caught up. Now we are 
ready to take care of new dealers. 

The Imperial Secretary is just as good as it looks. Users in all 
parts of the country tel! us “it pays for itself.’’ Dealers every- 
where find that there is a ready sale for this improved type- 
writer desk, and every installation results in additional sales. 
It appeals to stenographers and employers alike. It attracts 
new trade to your store. 

Write or wire for illustrations, descriptive matter and prices of 
the Secrefary in quartered oak and mahogany finish. Better 
reserve a few at the same time. Do not wait until we are 
again oversold. 


Imperial Desk Company 


Fvuansville - Indiana 











1922. 
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DIGEST OF FOREIGN PRESS 


We extend greetings to Volume I Number I of L’Espor- 
tatore Italiano. The first number of this new Italian ex- 
port paper is dated June, 1922, and we assume that other 
even better numbers have followed, although this first one 
does credit to its publishers. Some of the articles in the 
number deal with the Fiume question, economic aspects, 
German reparation, the Italian railway and the new Span- 
ish tariff rates and regulations. There is an article dealing 
with ocean liners, using as its subject principally the 
“Conte Rosso.” Accompanying the article are half page 
illustrations of the various salons of which the “Conte 
Rosso” boasts. . 





* *K * 

The October issue of El Arte Tipografico y El Escri- 
torio carries a number of articles of general interest. One 
of these is a history of paper manufacture in the United 
States which points out that from a nucleus of three small 
plants in the United States at the beginning of the 
eighteenth century, the paper making industry has grown 
to be one of the largest and most important of the country. 
There is a short article dealing with the one hundredth 
anniversary of Christopher Latham Sholes, “Father of the 
Typewriter.” Another article gives a biographical sketch 
of Dr. Alexander Graham Bell in connection with a two- 
page obituary of Dr. Bell. An article on the renewing of 
paper money in the United States brings out the interesting 
fact that paper money constitutes about four-fifths of all 
the money in circulation, and that a five-dollar bill which 
on the average is in circulation ten months before becoming 
worn out lasts only about eight months in New York 
before it must be retired because money circulates more 
frequently in the metropolis. The October number of this 
magazine carries the eighth of a series of articles dealing 
with American universities. In this issue three pages are 
devoted to data and illustrations, concerning Johns Hop- 
kins University at Baltimore. 

* * 

The August 23 issue of Die Buro Industrie is the largest 
issue of this magazine we have ever had the pleasure of 
receiving, if our memory serves us rightly. The issue 
contains about one hundred twenty pages of which fully 
three-quarters are advertising matter and most of these 
advertisements are printed in black and red. Among the 
new things described is a new German typewriter called 
the “Protos,” which is made at Frankfurt-on-the-Main. 
The Protos is of the sliding bar type. Another device new 
to German manufacturers, we believe, is the Weiskops 
calculating machine, a device which sits at the front of the 
typewriter and is operated by the keyboard of the type- 
writer as well as through keys on the machine itself 

* * * 


Mon Bureau of Paris publishes in its August 15th num- 
ber a picture of the beautiful Palace of Industry in which 
an International Office Equipment Exposition will be held 
this month. There is also an open letter from the pub- 
lishers dealing with a question which is of considerable 
interest to American loose-leaf manufacturers—the legality 
of the use of loose leaf books for certain accounting pur- 
poses. The editor in reply to a question from the Paris 
branch of a well-known American firm deals with the 
question at length, quoting various references to French 
statutes in order to establish his points. An article on type- 
writers for use by the blind is an extended technical 
description of the Dactygam in which only five keys are 
used. References are made to other machines for writing 
in the Braille system: the Hall, an American machine; the 
Stainsby-Wayne, an English machine; the Picht, a Ger- 
man machine; the Constancon, a Swiss machine, and in 
addition to the Dactygam, the Berger, the latest French 
machine. The editor also mentions the Villey machine 
which is a stenographic machine for use by the blind. This 
machine is capable of writing as many as two hundred 
words a minute in the Braille system. 

ok * * 


La Revue du Bureau (Paris) for August, 1922, carries 
on its cover a reproduction of a picture taken at the un- 
veiling of a monument dedicated to the stenographers who 
gave their lives for France during the war. The issue 
carries a story of those who were present and represented 
at the unveiling, including officers of various stenographic 
societies of France and French speaking provinces as well 
as government representatives. In this issue there is an- 
other article of a series dealing with “The Desks of Great 
Men.” In this number the secretary of Louis XIV is the 
subject dealt with. 
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SEND US. 
YOUR 
PLATENS 




















—iF 


PLATEN SERVICE 
STATIONS 


FOR YOUR CONVENIENCE 


ATLANTA, GA. MILWAUKEE, Wis. 
135 Peachtree Arcade 127 2nd St. 
BOSTON, MASS. NEW YORK CITY 
119 Franklin St. 345 Broadway 
CHICAGO, ILL. 10 Barclay St. 
329 So. Dearborn St. OAKLAND, CAL. 
CINCINNATI, OHIO 308 12th St. 
148 E. 4th St. PHILADELPHIA, PA. 
CLEVELAND, OHIO 802 Chestnut St. 
34 Euclid Arcade PITTSBURGH, PA. 
DETROIT, MICH. 630 Penn Ave. 


1253 Griswold St., 


ST. LOUIS, MO. 
Farwell Bidg. 807 Pine St. 


KANSAS CITY, MO. SAN DIEGO, CAL. 
905 Grand Ave. 909 Third St. 

LOS ANGELES, CAL. SAN FRANCISCO, CAL. 
732 S. Spring St. 506 Market St. 





No matter where you may be located 
you are only a few hours distant from 
one of these offices. 











Send platens to the nearest office and 


S AV TIME 


ANNOYANCE 

TRANSPORTATION 
and get the BEST re-covered platen it is 
possible to obtain. 


Only the BEST rubber is used; the pints 
is 


is absolutely accurate, and each platen 
CAREFULLY INSPECTED 


before leaving the Re-covering Station so 
that it is ready for immediate use when re- 
ceived by you. 





American Writing Machine Co. 


HOME OFFICE AND FACTORY 
449-455 Central Avenue, NEWARK, N. J. 
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DEALERS 
Keep Prospering! 


And the reason is NOT mysterious! 
Samsons are better built, better finished, 
better known and there are more of them 
in use. The public knows Samson. Bet- 
ter still ,the public actually insists on 
Samson. And the Samson retailer finds 
himself in that fortunate position of fill- 
ing an active and ever-increasing demand. 

There are thousands upon thou- 
sands of Samson business tables 
out selling other Samsons all over 
America. And, in addition to this, 
practically every business execu- 
tive in the United States receives 
the Samson message again and 
again, through 


CONTINUOUS 
sarge: NATIONAL 
ment” secures for all ADVERTISING 


ie PP te do not count on National 
b d leg sections vertising to do it all. We let it 
pals me pe a “ all a market about all the 
table legs built with Samson line. Then we supply the 
— ie dealer, FREE, with every saumteiv- 
sections show Samson able kind of effective selling helps 
fou 'tener-mira for local use. These “hook up” 
joint-boxed” method ot Samson National Advertising with 
scouring Sameon unt his retail store and BRING HIM 

' HALF SOLD CUSTOMERS. We 
- have concrete proof of this from 
watching sales records. 


Why not get copies of all our 
advertising, our selling helps and 
our catalogs; and see for your- 
self. Write to MUTSCHLER 
BROTHERS CO., Since 1846 Mak- 
ers of Good Tables, Nappanee, In- 
diana. 








































Samson 317 
Illustrating 36”x72” size. 
Other sizes: 
24”x36” 30”x48” 
34”x60” 42”x96” 









Quartered White Oak 
Top. Rails, drawer 
fronts and legs are 
plain White Oak. 
Drawers are dovetailed back and 
front %3-plywood framed-in bottoms 
finished inside. Under-top is finished 
and is re-enforced with Cleat Con- 
struction Standard Office Dull 
Rubbed Finish; special colors at ex- 
OFFI tra cost. Unless otherwise specified 
TAB is shipped without Brass Sockets; 
. K. D.; two of a size in crate. 








The British Stationer ran an interesting paper on dupli- 
cating apparatus as a good line for the stationer. It was 
one of a series of “Little Salestalks for Stationers About 
Selling Systems.” 

Anglo-American Trade (American Chamber of Com- 
merce in London) discussed the topic of pilferage in transit 
in an extended article and also in an editorial. Precautions 


to be taken by the ship owner and the shipper to elimi- 
nate pilferage were covered in detail. 
* ca ok 
The South African Stationery Trades Journal discussed 


the “Effects of German Trading.” The continued ability 

of German manufacturers to compete in export markets 

with the products they are fitted to make is ascribed to 

the amity between employer and workers, a factor which 

is lacking both in Great Britain and in the United States. 
* * 

Levant Trade Review (American Chamber of Commerce 
for the Levant, Constantinople) printed in full the address 
by Consul-General Ravndal July 4, 1922, on the unveiling 
of the memorial tablet to Commodore David Porter. It 
included a narration of stirring events in American history 
and diplomacy. 

* ok * 

Sales Management (London) ran a contribution by S. 
M. Hills on “Rejuvenating Old Accounts.” It suggested 
that the sales manager cultivate old and inactive accounts, 
thereby renewing business relations and subtly flattering 
the former customers with the attention paid. The article 
urged sales letters, to be followed by a call from the sales 
manager where practicable. 

* * * 

Transatlantic Trade (American Chamber of Commerce in 
Berlin) had for its lead article “How the German Mark 
Might Be Stabilized,” by J. C. Osborne, second vice-presi 
dent of the chamber, and president of The International 
Multigraph Company, Cleveland, Ohio. Mr. Osborne con- 
sidered the pros and cons of the proposition to have the 
United States advance $1,000,000,000 to Germany, transfer- 
ring Germany’s liability to the allies to the United States 


Coast Agent Wants New Lines. 


Max L. Weil, 226 San Fernando building, Los Angeles, 
Calif., agent for several different lines in this field, is de- 
sirous of adding other specialties to the lines he handles 
throughout the Pacific Coast territory. He will appreciate 
letters and suggestions from manufacturing houses. 


Kiwanis Club Holds Celebration at Topeka. 


Recently the city of Topeka, Kans., turned out practi- 
cally en masse to welcome the hundreds of Kiwanians from 
Kansas and Missouri, who held a district convention of 
about a week’s duration at Topeka, ending with a monster 
dinner and dance at the Chamber of Commerce. From 
eight hundred to one thousand members of the Kiwanis 
Club and five hundred wives of members were present. 
The convention opened with a formal session at the City 
Auditorium and was called to order by District Governor 
E. L. Chase of Kansas City, Mo. A luncheon was served 
for the visiting members and their wives, followed by a 
business session. The ladies of the convention were enter 
tained at the Topeka Country Club as guests of the ladies’ 
auxiliary of the Topeka Kiwanis Club. 

A golf tournament among representatives of the vari 
ous clubs in the district was played and a cup was awarded 
to the winning club, to be permanently retained, however, 
by the club which wins it three years in succession. 

There were also baseball games, basketball games and 
tennis and volley ball tournaments. A spectacular parade 
was held on the opening day. Delegates were present from 
the Kiwanis Clubs of Topeka, Lawrence, Kas.; St. Louis, 
Kansas City, Mo.; Joplin, Springfield, St. Joseph, Mo 
Independence, Kas.; Kirksville, Mo.; Parsons, Kas.; Wich- 
ita, Kas.; Jefferson Citv, Mo.; Pittsburg, Kas.; El Dorado, 
Kas.; Ottawa, Kas.; Chanute, Kas.; Leavenworth, Kas.; 
Atchison, Dodge City, Fort Scott, Augusta, Kas.; Baxter 
Springs, Kansas City, Kas.; Chillicothe, Mo.; Fredonia, 
Kas.; Poplar Bluff, Mo.; Girard, Kas.; Sedalia, Mo.; Man 
hattan, Kas.; Yates Center, Kas.; Columbia, Mo.; Mexico, 
Mo.; Horton, Kas., and Iola, Kas. 

A judging stand was erected between Seventh street and 
Eighth avenue on the west side of Kansas avenue. From 
this stand, the judges, Charles L. Mitchell, W. L. Dean 
and H. V. Stearns, surveyed the pageant as it passed, 
awarding prizes to the best local float and to the best 
float entered by a visiting Kiwanis Club. 
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GIVE WINGS TO WORDS! 


PS, 
le- 
les 


te Let thought be unfettered as the wind. Let 
7 expression be clear as sunlight. Wherever 
en you are, the Underwood Portable can be there 


fer 

- to record and communicate your message. 
nt. 
ed The Portable 1s obtainable at Underwood offices in all principal cities, or 
od direct from Underwood Typewriter Co., Inc., Underwood Bidg., N. Y. 


er- IT WEIGHS 9{ LBS. CASED. PRICE $50 IN THE U. S. A. SEND FOR DESCRIPTIVE BOOKLET. 
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Picked For You —This 
New, Handy, Selected 


STANDARD ASSORTMENT 


of Barbee Wire Trays and Waste Baskets 


carefully assorted for clean selling. Wire Trays and Waste Baskets 


J ica the items that sell best in the average store—chosen for you and 


sell readily in any stationery store, and pay excellent profits. All you 
need do is show them—and we'll furnish cards and folders to speed up 
your sales! Here are the items included in the assortment. 


6 doz. No. 70 Barbee Wire Let- 
ter Trays—the standard trays for 
general office use, size 10 in. x 14 
in. x 3 in. 


2 doz. No. 701% Barbee Wire 
Letter Trays, extra large and deep, 
size 1144 in. x 16% in. x 5% in. 

3 doz. Barbee “Build-Up” Wire 
Trays, can be built into tiers with 


any number of spaces desired. Size 
10 in. x 14 in. x 2% in. 


3 doz. No. 93% Barbee Waste 
Paper Baskets; single wire con- 
struction, solid tin bottom, the 
standard basket for general office 
use. 12 in. high, 15 in. diam. at 
top, 10 in. diam. at bottom. 


1 doz. No. 94% Barbee Waste 
Paper Baskets, double wire con- 
struction, solid tin bottom, extra 
strong and durable. 12 in. high, 
15 in. diam. at top, 10 in. diam. 
at bottom. 


\ X JITH every assortment we include a supply of free selling helps—catchy 
little Folders for counter distribution and colorful Display Cards which 
advertise your entire stationery line, and will make dandy eye catchers 


for window or counter trimming. 


Other stores are selling these wire trays and waste baskets steadily 
and at good profits. You can do the same on a moderate investment, 


and wit 
ought to have for quick selling. 


the assurance that you are stocking precisely the items you 


Ready for immediate delivery—a post card order will bring you this 
Standard Assortment packed in fiber boxes for convenient storage and 
complete with all the selling helps described above. 














BARBEE WIRE & IRON WORKS 


440 Conway Building, Chicago Factories, Lafayette, Indiana 
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Kardex Office Building Nears Completion. 


The Kardex Sales Company, Tonawanda, N. Y., is com- 
pleting a new administration building, which is said to be 
one of the most modern office buildings in the United 
States. The structure was planned and is being constructed 
by the Kardex Company’s own constfuction department. Its 
building is five stories high with a magnificent and im- 
pressive front which gives one an idea as to what may 
be expected of the rest of the structure. 

The first three floors are to house the administrative and 
office forces of the company. The entire fourth floor is to 
be given over to the Kardex school of business adminis- 
tration. In conjunction with the school will be estab- 
lished a research laboratory and a research and investi- 
gating department. It will be the work of this depart- 
ment to analyze and make a research of industries, study 
their problems and evolve a Kardex system for each. The 
establishment of a research department is something new 
in the industry and emphasizes the progressive spirit of 
the Kardex Company. 

The fifth floor of the structure will be given over to an 
employee’s cafeteria. It will be equipped with the most 
modern facilities for the creation of palatable and whole- 
some food. The completion of the administration building 
will mark a graphic step in the growth of the Kardex 
Company in the short space of a half dozen years. From 
a humble beginning in a shack with a personnel of three, 
the Kardex Company has grown by leaps and bounds, un- 
til last year its business transactions passed the million 
and a half mark. The company now has a personnel of 
1,400, with branch offices in the larger cities of the world. 


Monroe Sales Manager Returns from Europe. 

W. R. Cummings, vice president in charge of sales, 
Monroe Calculating Machine Company, returned in Sep- 
tember from a trip to Europe. During his ten weeks’ 
absence from this country Mr. Cummings covered Eng- 
land, France, Spain, Italy, Switzerland, Germany, Holland 
and Belgium. 

In England Mr. Cummings attended dinner conferences 
at London and Manchester. Mr. Cummings was requested 
to convey to the American organization the felicitations 
and good will of the British staff. 

At the London meeting the members of the sales and 
service staff presented Mr. Cummings with a handsome 
leather desk portfolio. It was inscribed: “Best Wishes, 
London Office, August 31, 1922.” 

Putting Business on a Friendly Basis. 

(Henry H. Morse, Chief Specialties Division, Bureau of For- 

eign and Domestic Commerce, in Commerce Reports.) 

When an American exporter finds in his morning mail a 
photograph of a foreign customer’s five year old girl hold- 
ing a teddy bear on her lap he has reason to feel assured 
of that customer’s patronage for years to come. The rela- 
tionship between the seller and the buyer has passed from 
the realm of strict business to that of friendly business. 

We used to be taught years ago that friendship and 
business could not be mixed, but now everyone knows that 
this is as fallacious as any of the old adages and that a 
friendship built on business adds to the value of the busi- 
ness. People are human wherever we find them, they like 
us or they dislike us, and usually they are ready to like us 
if we give them the least encouragement. This can be done 
by expressions of friendship in a letter or by sending a 
cablegram at the time of a catastrophe or at a time of good 
fortune. Before the United States went into the war many 
export managers got much closer to their Italian custom- 
ers by cabling congratulations when military victories were 
reported. The same thing has been done by sending cable- 
grams of inquiry regarding a customer's safety at the time 
of an earthquake or a tidal wave. In a less spectacular 
way, an interest may be shown by referring, after a con- 
siderable lapse of time, to personal items that have crept 
into the customer’s letter. So simple a thing as a postal 
card mailed from some resort where an export manager is 
spending a week’s vacation is enjoyed by a customer in a 
foreign land. Inexpensive souvenirs, the sending of a non- 
business letter by someone not connected in a business way 
with the manufacturer, tends to draw the seller and the 
buyer closer together. As in all matters of etiquette, rea- 
son must rule, but where attentions of this kind are shown 
graciously, where they are genuine, the results are grati- 
fying and permanent. The American manufacturers re- 
garding business as business in many instances have not 
appreciated the potency of personal friendship in their for- 
eign trade. 
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Go to Goes for 


The Goes Art Advertising Calendar Pictures 
The Goes Art Advertising Calendar Mounts 
The Goes Lithographed Calendar-Pads 


A varied assortment of original styles bas been prepared 
especially for the 1923 calendar trade. Also 


The Goes Art Advertising Blotters 
The Goes Art Advertising Mailing Cards 
The Goes Art Advertising Calendar Cards 
The Goes Art Advertising Hangers 
The Goes Printers’ Helps also include 
Diplomas and Certificates-of-Award 


for all purposes 
Stock Certificates Common-Law Certificates 
Bordered Blanks Bond Blanks 


The Goes Common-Law Record Book and the Goes Cor- 
poration Record Books are complete record books. Forms 
helpful during the organization, as well as in the keeping of 
subsequent records, are provided. 


Samples or descriptive matter of all of these Goes Products, 
will be sent promptly upon request 


Goes Lithographing (Company 


49 West 61st Street, Chicago 
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NATIONAL ASSOCIATION NEWS 


Information Concerning the Activities of the National Association of Stationers and Manufacturers from Month to Month 








OFFICERS: 
President, J. OGDEN PIERSON, New Orleans, La.; First Vice-President, EBERHARD FABER, New York, N. Y.; Second Vice-President, G. L. 
DAVIS, Boston, Mass.; Third Vice-President, CHARLES L. MITCHELL, Topeka, Kans.; Treasurer, A. H. CHILDS, Chicago, IllI.; Auditor, 
Geet WHITE, Buffalo, N. Y.; FLETCHER B. GIBBS, General Manager, 403-405 Conway Building, Chicago, Ill.; Secretary, MORTIMER 
GR 


BYERS, 41 Park Row, New York, N. Y.; Assistant General Manager, W. D. PITTMAN, Conway Building, 


hicago; Field Secretary, W.H. 


EENLEAF, Conway Building, Chicago, Ill.; CHARLES L. ESTEY, Advertising Counsel. 


TORS-STATIONERS 
Edward H. Sell, Columbus, Ohio Frank J. Merrill, Boston, Mass. 


5 Rduerd Richardson, Baltimore, Eugene H. Tower, New York, N. Y 
Adrian Pembroke, Salt Lake Ci 
Leo. F. Johnson, Tampa, Fla. Utah ~~ 
Edgar H. Barber. Oakland, Calif. A. J. Walker, Minneapolis, Minn. 
Clark Field, Tulsa, Okla. | Chas. G. Stott, Washington, D. C. 





DIRECTORS—MANUFACTURERS 


Frank B. Towne. Holyoke, Mass. Ernest Dalton, Philadelphia. 
Penna. 


James Logan, Worcester, Mass. 

Howard E. Betelle, Philadelphia, Francis J. Yawman, Rochester, N.Y 
Penna. Charles S. Cooke, New York, N. Y 

Andrew L. Weis, Monroe, Mich. L. A. Hawkes, Camden, N. J. 

Richard B. Carter, Boston, Mass. Frank L. Severance, Chicago, Ill. 


Place and Time. of Next Meeting—Atlantic City, N. J., October 9-12, 1922. 


SECRETARY'S OFFICE—41 Park Row, New York. GENERAL OFFICE and INFORMATION BUREAU—403-405 Conway Building, Chicago. 
W. D. PITTMAN, Assistant General Manager. 


Amendments Proposed to By-Laws. 


Fletcher B. Gibbs, general manager of the National As- 
sociation of Stationers and Manufacturers, recently sent out 
to the trade the announcement of proposed amendments 
to the by-laws. This announcement is as follows: 

At the annual convention of this association to be held in 
the Traymore hotel at Atlantic City, New Jersey, during 
the week beginning October 9, 1922, the following amend- 
ments to the by-laws will be presented for adoption by the 
members. In submitting these proposed amendments, com- 
plete sections have been quoted as an aid to clearer under- 
standing. 

The reason for the changes in the dues of dealer mem- 
bers will be found very fully explained in President J. 
Ogden Pierson’s letter of September 7, 1922. 

Article IV. Membership. 

Section 7. Affiliated members shall be such as are en- 
gaged in a line of business other than that of a stationer 
where a small stock of stationery is carried as a side line, 
the annual sales from which do not exceed ten thousand 
dollars. 

Section 8. Junior members shall be clerks and salesmen 
on the payrolls of individual members who are interested 
in the association’s educational program. 

The two following sections (at present numbered Section 
7 and Section 8) to be designated Section 9 and Section 10. 


Article V. Dues. 


Section 1. Annual dues of those members on the mem- 
bership roll, previous to the October, 1920, convention, shall 
be payable in advance on January Ist, of each year. The 
dues of members joining during the convention and subse- 
quently thereto, shall be payable in advance for one year 
from date of application and annually thereafter on the 
same date; except in the case of the dues of dealer mem- 
bers which may, by registered request, be paid in advance 
in semi-annual installments. 

Section 2. The annual dues of the local association shall 
be thirty dollars; those of individual members other than 
manufacturers shall be as follows: 

Those whose annual sales of stationery and office equip- 
ment amount to— 

Less than $50,000, shall be $30. 

Less than $50,000 to $100,000, shall be $50. 
Less than $100,000 to $150,000, shall be $75. 
Less than $150,000 to $200,000, shall be $100. 
Less than $200,000 to $250,000, shall be $125. 

6. Less than $250,000 or over, $150. 

No member will be expected to make any statement as 
to the amount of his business but will be left free to decide 
for himself in which class he wishes to be placed. 

The annual dues of affiliated members shall be ten dollars. 

The annual dues of junior members shall be five dollars. 


Article VI. Representation. 


Section 4. Non-resident, associate, affiliated and honor- 
ary members shall be entitled to the privilege of the floor 
but shall not vote. 


Nkwhe 


Board of Control and Executive 
Committee. 

Section 4. The executive committee. An executive com- 
mittee to consist of the president and two other members 
of the board of control shall be appointed by the president 
subject to the approval of the board immediately following 
the adjournment of the annual convention. The executive 
committee shall exercise all powers of the board of control 
when the latter is not in session and shall fill all vacancies 
however occurring. It shall have the privilege of inviting 
any or all of the vice-presidents of the association to attend 
its meetings for the purpose of consultation; and the travel- 
ing expenses involved in any such meeting on the part of all 
in attendance shall be paid from the funds of th 
ciation.” 


Article VII. Officers, 


asso- 


The Convention Program. 


Following is the business program of the convention of 
the National Association of Stationers and Manufacturers 
to be held at Atlantic City, N. J., October 9 to 13, 
inclusive: 

All sessions held in the rose room, mezzanine 
the Hotel Traymore, will be opened with the singing of a 
popular song. Song leader, Chas. L. Estey. 

Monday, October 9th. 


floor of 


9:00 A. M. Registration. For men, submarine floor. 
For women, library, 8th floor. 

12:00 Noon. Meeting of Board of Control, rose room, 
mezzanine floor. 

12:30 P. M. Recess for lunch. 

2:00 P. M. Retailers’ conference, rose room, mezzanine 


floor, Third Vice President Charles L. Mitchell presiding. 


Session devoted to consideration of committee reports. 
2:30 P. M. Manufacturers’ conference, Belvidere room, 

llth floor, First Vice President Eberhard Faber presiding. 
2:30 P. M. Wholesalers’ conference, club. room, 10th 


floor, Second Vice President George L. Davis presiding. 
6:30 P. M. Recess for dinner. 
8:00 P. M. President’s reception, 
room, Hotel Traymore. Entertainment, 
dancing. 


American dining- 
followed by 


Tuesday, October 10th. 


9:00 A. M. Registration, continued, same place. 

9:30 A. M. Retailers’ conference, continued, rose room, 
mezzanine floor, Third Vice President Charles L. Mitchell 
presiding. 


11:30 A. M. 
tend retailers’ conference (rose room); A. C. 
Gibson Art Company, and R. W. Hicks, secretary 
ing Card Association, speakers. 

12:30 P. M. Recess for lunch. 

2:00 P. M. Business conference of retailers, wholesalers 
and manufacturers, rose room, mezzanine floor, Third Vice 
President Charles L. Mitchell presiding. Address, “The 
Stephens-Kelly Bill,” by Hon. M. Clyde Kelly, member of 
Congress. Discussion of problems of interest to all. Ad- 
dress, “Advertising,” by Charles L. Estey. 

6:00 P. M. Recess for dinner. 


Greeting card manufacturers invited to at- 
Fry, of the 
Greet- 
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One splendid flower may pro- 
duce a thousand seeds, but a single 


Mimeograph is capable of sowing intensively unnum- 
bered fields—for great harvests. It is a matter of 
unbounded surprise to many business men and edu- 
cators that the Mimeograph, as it is now perfected, 
has the wide range of action that makes possible the 
beating down of important costs and the speeding up 
of efficiency in so many remarkable ways. It is some- 
thing more than a rapid duplicator of bulletins, blanks, 
letters, designs, etc. It is a mighty cultivator of new 
business, an inspiriting device for the better development 
of old ground. Its easy duplication of all kinds of diagrams, draw- 
ings and line-work on the same sheet with typewriting has added 
tremendously to its usefulness. And its great speed enables the 
turning out of forty and more thousands of finely printed pages 
in any work-day—at almost negligible cost. Let our branch or 
local dealer show you how it can infinitely multiply a speedy seed- 
ing in your several fields. Or send for booklet ‘‘T-10” and all 
information to the A. B. Dick Company, Chicago—and New York. 
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ACCO FASTENERS 




















Acco Fastener Binding Few Sheets 





are efficiently and inexpensively binding 
papers of all kinds in millions of offices and 
homes thruout the World. 


ACCO FOLDERS 


protect the Acco bound 
papers during active use 
by simply attaching to 
Acco binding — they are 
-ae-—" Hi easily removed when Acco 

SSenare bound papers are no longer 
active and can be used over 
and over again—while the 
Acco bound inactive pa- 
pers are filed away with- 
out the cover, thus saving not only folders but filing cab- 
inets, floor space and clerk’s time. 


Acco Fastener Binding Many Sheets 
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Protect yourself against loss, misplacement or mutilat- 
ing of papers, and at the same time reduce your filing cost to 
a minimum. 


Acco Products cost nothing because they save you many 
times their costs in saving of filing and executive waiting 
time, filing cabinets and the space they occupy. 


Samples and descriptive literature sent upon request. 






OMPA NY 


Beebe Ave on Willian 81. LIC NEW YORK.NY. 
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Wednesday, October 11th. 

9:00 A. M. Registration, continued, same place. 

9:30 A. M. Conference of commercial furniture manu- 
facturers and dealers, rose room, mezzanine floor, Presi- 
dent J. Ogden Pierson presiding. 

12:30 P. M. Recess for lunch. 

2:00 P. M. Conference of commercial furniture manu- 
facturers and dealers, continued, rose room, mezzanine 
fioor, President J. Ogden Pierson presiding. Address, 
“Improved Methods of Merchandising,” by Carl M. Schutz, 
resident lecturer on retail merchandising, University of 
Chicago. 

5:30 P. M. Conference concludes. 

Thursday, October 12th. 

9:00 A. M. Registration, continued, same place. 

10:00 A. M. First session of convention, rose room, 
mezzanine floor, President J. Ogden Pierson presiding. In- 
vocation—Rev. Hinson V. Howlett, pastor First Baptist 
Church, Atlantic City, N. J. Song—‘America.” Reports 
of officers—President, Mr. J. Ogden Pierson; first vice 
president, Mr. Eberhard Faber; second vice president, Mr. 
George L. Davis; third vice president, Mr. Charles L. 
Mitchell: secretary, Mr. Mortimer W. Byers; treasurer, 
Mr. A. H. Childs; auditor, Mr. J. Herbert White. Report 
of general manager, Mr. Fletcher B. Gibbs. Report of 
Board of Control. Report of Executive Committee. Ap- 
pointment of nominating committee, budget committee, 
necrology committee. 


1:00 P. M. Recess for lunch. 
2:30 P. M. Continuation of first session of convention, 
rose room, mezzanine floor. Reports of Committee on 


Education—D. D. Macdonald for the dealers, Dr. R. E. 
Rindfusz for the manufacturers. Report of Committee on 
Co-operative Catalogue Construction—E., I. Baer, chairman. 
Address on “Standardization,” by Mr. George A. Heintze- 
mann, chairman of a committee working under the direc- 
tion of the Bureau of Standards of the U. S. Department of 
Commerce. 

3:00 P. M. Meeting of Nominating Committee, club 
room, 10th floor. Meeting of Convention Committee, Bel- 
videre room, 11th floor. Meeting of Resolutions Com- 
mittee, room to be announced. 

5:00 P. M. Special conference with traveling salesmen, 
Belvidere room, 11th floor, President J. Ogden Pierson 
presiding. 

Friday, October 13th. 

9:00 A. M. Registration, continued. 

10:00 A. M. Second Session convention, rose room, 
mezzanine floor, President J. Ogden Pierson presiding. 
Consideration of amendments to the by-laws. Reports of 
Resolutions Committee, Convention Committee, Creden- 
tials Committee, Special Committee, Budget Committee, 
Necrology Committee. Miscellaneous business. Election 
of officers. 

12:00 Noon. Adjournment of convention. 

12:30 P. M. Meeting of Board of Control, club room, 
10th floor. 

1:00 P. M. Lunch. 

7:00 P. M. Banquet, American dining-room, main floor. 
Dancing after banquet. 

September Visitors at Mimeograph Headquarters. 

During September visitors from many sections of the 
country called at the general offices of the A. B. Dick Com- 
pany, Chicago, Ill. They included: J. F. Snowden, who 
has taken charge of the Mimeograph department of the 
Stewart Office Supply Company, Dallas, Texas; C. H. 
Wheatland, general purchasing agent of the National Cloak 
& Suit Company, New York, N. Y.; P. A. Bennett, New 
York manager of the A. B. Dick Company, who came from 
3uffalo to Duluth by water, and traveled home by rail; A. 
D. Luke, resident Mimeograph salesman at Cleveland, 
Ohio, making headquarters with The Brooks Company; 
Col. E. R. McNeill, president, Federal Typewriter Company, 
Ltd., Ottawa, Ont., Canada; H. E. Russell, president, The 
Office Equipment Company, Des Moines, Iowa; J. H. Bill- 
ington, Springfield, Ill.; S. B. Hudson, business manager, 
Star Printery, Muskogee, Okla.; Carl P. Hansen, resident 
Mimeograph salesman at Milwaukee, making headquarters 
with Siekert & Baum Stationery Company; O. R. Gerber, 
Gerber-Carlisle Company, Mexico City, Mexico. 

Ribbon and Carbon House Incorporate. 

The Lincoln Ribbon & Carbon Company, Manhattan, 
New York, N. Y., has incorporated for $10,000. H. J. 
Schwagert, J. L. O’Donald and E. C. Hammond are in- 
corporators. S. F. Sabbatino, 375 Fulton street, Brooklyn, 
is the attorney. 
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cLAR-O-TYPE 


THE WONDER TYPE CLEANER 


THE ORIGINAL PRODUCT 
OVER HALF A MILLION USERS AND 
STEADILY INCREASING 


DOES NOT EVAPORATE 


GIVES COMPLETE SATISFACTION 







JUST APPLY WITH DAUBER 
CLEANS INSTANTLY 














These two fast selling products are sold by 
all progressive dealers. Write today—to us 
or to your jobber. 















Our unique advertising sells the goods 
for you. 


















Dealers buying thru jobbers are requested 
to send us their names so they may receive the 
direct benefits of this advertising campaign. 













Each bottle 
perfectly 
sealed 













No leakages 






No Oil Can Needed 


A lubricating oil for typewriters, all office 
machines and light machinery. 





Pure, non-gumming, colorless, odorless 
and tasteless. 


This self oiling device has made a hit with 


all users. 









Packed in attractive, colored, display con- 
tainers (3 doz. to each) that sell the goods 
for you. Also in larger sizes. 















The Clarotype Company, Inc. 
16-L Hudson St. NEW YORK 
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A Low Priced Cutter 


for use with your 


Multigraph 


The Pearl Cutter illustrated below is the 
lowest priced cutter made for cutting 
stock in quantity. It is just the thing 
for cutting stock to special sizes as re- 
quired for use with the multigraph, 
small printing machines and duplicating 
machines. 


The Pearl Cutter is also desirable for 
cutting statements, invoices; and other 
office forms; also for cutting cardboard, 
cloth, canvas and rubber fabric, etc. 
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MEETINGS AND DINNERS 














“Vallies” Resume After Summer Vacation. 

The Connecticut Valley Stationers’ Association held its 
first meeting of the fall and winter series at Hartford, 
Conn., September 20. Over fifty were present. The guest 
of honor was H. B. Van Dorn, Jr., who has been emis 
sary in New England for many years for the Joseph Dixon 
Crucible Company. He has been assigned duties which 
will take him to the home office at Jersey City, N. J. Op 
portunity was taken to present Mr. Van Dorn with an 
elaborate walrus suit case, fully fitted, to remind him of the 
many friends in New England who hold him in high 
esteem. 

The principal address was delivered by Miss Mary Hop 
kins, educational director of the Jordan-Marsh Company, 
Boston. Miss Hopkins treated of the subject of salesmen 
education as it is understood in department store work 
Her company is one of the largest mercantile institutions 
of New England. Special training is given the salesmen 
and saleswomen, emphasizing the house policy, “the cus 
tomer is always right—and must be satisfied.” 

W. H. Greenleaf, field secretary of the National Asso- 
ciation of Stationers and Manufacturers was called on for 
remarks regarding that organization. 








Philadelphia Stationers Open Fall Meetings. 

The Philadelphia Stationers’ Association resumed its 
monthly sessions September 14, after the summer recess. 
The meeting was held at the Bellevue-Stratford hotel 
Frank R Welsh (William Mann Company) was chosen 
delegate to the Atlantic City convention of the National 
Association of Stationers and Manufacturers. William S. 
Yeo (Yeo & Lukens) is the alternate. 

William S. Yeo, vice president, was in the chair, owing 
to the absence of the president, Frank R. Welsh. The 
October meeting will include election of officers for the 
coming year 


LLL EL ERREAL, 





Dixon Patriarch Celebrates Birthday. 


John M. Ready, one of the “old guard” of the Joseph 
Dixon Crucible Company, celebrated his sixty-first birth- 
day September 10. He had been regaling his associates 
with appetizing descriptions of the pompano, a piscatorial 
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There are two sizes of the Pearl Cutter; 14} and 
19 inches. Both sizes cut to a depth of twoinches. 
Durably constructed. Broadly guaranteed. Sev- 
eral thousand have been sold. 





We also manufacture the Boston and Offical Card 
Cutters, Golding Hand Lever and Power Paper 
Cutters, and a complete line of printing machinery. 


The coupon below will bring prices 
and details. Mail it today. 


Golding Manufacturing Co. 


FRANKLIN, MASS., U.S. A. 





GOLDING MFG. CO., Franklin, Mass. 
Please send prices and details on the following products: 


Pearl Cutter Power P per Cutter 
Card Cutters Printing Machinery 





JOHN M. READY. 


linner 


delicacy of the Gulf. This formed the nucleus of the « 
which Mr. Ready had served to some of his friends of the 
Arkwright Club at Whyte’s restaurant, Fulton street, New 
York. Mr. Ready’s guests included Messrs. Schermerhorn, 
Pfaff, Whittemore, McCrodden, Sherwood, Heyward and 
Ayers. 
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What Comes After 
You Buy the Goods...? 


Chapter X 


If you derive satisfaction from your 
dealings with the manufacturer, your cus- 
tomers are much more likely to derive 
satisfaction and pleasure from their dealings 
with you. 


We strive to so serve our customers that whenever they think 


of us they think of 


The Webster Creed 


The Best 


Goods, made in 


The Best 


Factory, sold by 


The Best 


Sales Organization, with 


The Best 


Business Policy, giving 


The Best 


Service to 


The Best 


People in the World. 


Star Brand Typewriter Ribbons. 

MultiKopy Carbon Papers—A kind for every purpose. 
WebKopy Manifold Tissue—For making many copies. 
’. T. Z.—Original and Best Type Cleaner, bearing 


e Webster name. 


CARBON 


ey Velace. 





F. S. WEBSTER COMPANY 


338 CONGRESS STREET, BOSTON, MASS. 


New York Chicago 


San Francisco Philadelphia Pittsburgh 


ae ee eemeennl 











64 OFFICE APPLIANCES October, 








Sell the Cary Cabinet 


It Gives Greater Protection for Business Records and Documents 


ears your customers Cary Cabinets. Then their records, documents, 
books, accounts, contracts and office cash will be amply protected against 
fire and thieves. 


This new Cary Cabinet is the embodiment of great structural strength and 
minimum weight. It is the outgrowth of 44 years’ safe-building experience 
and it is built for the years still to come. 


Lightness, without lessening rigidity, is attempt is made to force the spindle 
through. The trigger device forces the 


made possible by the unique cabinet con- 


A liquid insulation is poured dog into position. 


struction. 





into the steel walls of the cabinet. This After carefully going over this cabinet 
insulation quickly hardens—making the you will see how its better selling fea 
walls one solid unit of rock hardness. tures make it profitable to handle. Send 

for the Cary Sales plan. Some choice 


The Cary Cabinet lock, too, is unusual. 


territory is still available for active deal- 
ers. A note on your business stationery 





A mechanical dog, positive in action, au- 


tomatically locks the cabinet when an_ will do. 


Vaults 
Cabinets 
Deposit 
Boxes 


CARY SAFE COMPANY 
Dept. O-10 BUFFALO, N. Y. 


‘‘Grouwing Great Since Seventy-Eight’”’ 
Cable Address: ‘‘Carysafe,”’ Buffalo. All Codes 
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St. Louis Stationers Meet. 


The St. Louis Stationers’ Club held its regular monthly 
meeting at the American Annex hotel on Monday evening, 
September 18. The following members were present: 

Messrs. Spalding of the Geo. D. Barnard Stationery 
Company; Fisse of the Blackwell-Wielandy Book & Sta- 
tionery Company; Lazard of the Buschart Bros. Printing 
Company; Geiss of the Lambert-Deacon-Hull Printing 
Company; Amedee Peting, formerly with the George D. 
Barnard Stationery Company; Kennedy of the William 
J. Kennedy Stationery Company; Schmiederer of the Bux- 
ton & Skinner Printing & Stationery Company; Bartens of 
the Shallcross Printing & Stationery Company; Ruedy of 
the S. G. Adams Stamp & Stationery Company; Palmer, 
Sr., and Palmer, Jr., of the Levinson & Blythe Manufac- 
turing Company; Wantz of the Skinner & Kennedy Sta- 
tionery Company; Dyson of Mittag & Volger, Inc.; Voor- 
his of the Dennison Manufacturing Company, and the 
chairman, Taylor B. Wyrick. 

After hearing several reports and acting upon routine 
business, the meeting adjourned. 


“Red Circle” Happenings at Chicago. 


The regular monthly meeting of the Red Circle organi- 
zation of the Oliver Typewriter Company held September 
17 was supplemented with a noon-day luncheon at the Mar- 
shall Field grill. While the more earnest aspects of busi- 
ness were studiously avoided during the luncheon, some 
choice stories humorously illustrating the problems of sales 
work were related by the men. W. W. Brown, M. L. 
Regan and Frank Inger contributed to this feature of the 
luncheon. 

Wm. A. O'’Neil’s popularity as a base-ball umpire is 
spreading far and wide. Recently he was called to St. Via- 
tor’s College near Kankakee to act as umpire in a hotly 
contested game between a team of that college and one 
from a neighboring school. His many grass-lot nines on 
the south side who have long enjoyed his services are get- 
ting jealous. 

Dinnie Regan is sporting a new necktie which he seems 
to have won from Geo. Jochem in a lucky wager in a golf 
match. Jochem says he is conscientiously opposed to 
gambling in any form. 

All agree that business conditions are better and that 
business itself can be made much better. 


Farewell Dinner to Samuel Seemann. 

A farewell dinner was given to Samuel Seemann Sep- 
tember 7 by his associates in the stationery department of 
the William G. Johnston Company, Pittsburgh, Penna. 
Mr. Seemann, who had been store manager, has found it 
necessary to withdraw from business to recuperate his 
health. After a number of speakers had attested their 
esteem, Mr. Seemann was presented with a Boston bag. 





Rhode Island Stationers Hold First Fall Meeting. 


The Rhode Island Stationers’ Association held its first 
fall meeting on Monday, September 25, at Brooks’ res- 
taurant, Providence, R. I. The dinner was at six P. M. 
Officers were nominated for the ensuing year. 


Philadelphia Office Appliance Managers’ 
Association. 

The secretary of the association, W. T. Abell, states that 
the organization has continued its weekly meetings through- 
out the summer, but that these meetings have not been 
eventful. A picnic, however, was held on Thursday, Sep- 
tember 14, at the Woodbury Golf Club in Woodbury, N. J. 

The club now has a membership of thirty-five and as 
cool weather approaches, the organization expects to speed 
up its activities and inject considerable enthusiasm into 
the work of the association. The membership even now 
includes representatives of many of the most prominent 
office equipment companies in the country. Twelve new 
members have joined within recent months. 


Hull Rewarded for Patience. 


Mr. Hull, who has been twenty years in the typewriter 
business, and was for some time manager of the Detroit 
office of the Royal Typewriter Company, is now a resident 
of Cleveland, O. 

Mr. Huil is interested in shooting and at a weekly shoot 
of the Cleveland Gun Ciub held on Labor Day, he won 
over all comers, breaking fifty straight. 








Who Says— 


Business isn’t Good 


Today—the total average 
daily pay roll in this coun- 
try is $20,000,000 more 
than it was last winter— 
and it is getting bigger 
every day. 


That Means 


Business is Good 


It’s going to be Better 


And Still Better 
For 


You—Us—Everyone 


Our 


Recipe for making sales is used 
by hundreds of progressive 
dealers. Have you tried it? If 
not write us. It’s yours—for 
the asking. 


YOUNG TYPEWRITER CO. 
25 W. LAKE ST. 
CHICAGO 
ILL. 
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Weight—35 Pounds Michael J. O’Malley. 
Capacity —$99,999,999.99 On Tuesday, September 26, there passed away at his 
home, 5518 Gladys avenue, Chicago, Michael J. O’ Malley. 
He was one of the most remarkable men in the post office 


1 


department in Chicago and withal a fine official and a clean 
and upright gentleman. 

Mr. O’Malley was born in Westershire, England, August 
8, 1861. He came to America with his parents when a small 
boy, the family set- 
tling in Scranton, 
Penna., where for a 
time young QO’ Mal- 
ley mined coal. In 
1885 he came _ to 
Chicago and a little 
later applied for em- 
ployment in the Chi- 
cago post office. He 
entered the postal 
service July 27, 1887, 
as a finance clerk, 
after having served 
for two years with 
Chicago mercantile 
houses. His keen in- 
tellect and his un- 
swerving devotion to 


duty soon manifested 
themselves to the 
, post office officials 
so that his advance- 


ment was not 

bd e ° bd long deferred. He 
Adding and Listing Machine {ised tiv itiaes i 
the line of promotion 

at every step, serv- 

ing as assistant su- 











Combines with large capacity the desirable perintendent of de- 

features of compactness and portability. livery and __assist- 

It lends itself equally well to the require- Se a ae 

ments of big banks—large corporations 5, 1912, was appoint- 

or small merchants. It was, in fact, ed head of the sec- 

particularly designed to fill the need of ond class mail de- The Late M. J. O'Malley 

1 banks for a superior machine of small sorta, Same 2 —Columbian Photo. 

al nEs perior , fice he administered 

dimensions, large capacity and selling at an ably up to the time of his death. 


Mr. O’Malley was not only an expert on postal rules and 


attractive price. ; 
P regulations, but during the war period rendered valuable 


r services to his country as a censor of printed matter carry- 
Maximum visibility is secured by including ing seditious utterances. He was a linguist, having mas- 
in a small angle of vision the keyboard- tered several foreign tongues. It is said that information 

aw “ obtained for the department of justice through Mr. 
number wheels and printing line. The O’Malley’s efforts proved of great value in the national 
Total—Sub-total— Non-Add and Repeat defense. 
levers are so located with respect to the Mr. O’Malley died very suddenly after an illness of only 


two days. His funeral was held from his residence and 
from Resurrection Church on September 29. Interment 


path of the operating handle that the ma- 


chine can be worked at high speed by the was at Mount Carmel Cemetery. 

use of the right hand exclusively. The He leaves one daughter, Margaret, and one son, John, 

quality of workmanship—beauty of appear- ay his es C Po a . wesw bes Led 
ail n our acquaintance with Mr. Malley, which extender 

ance and elegance of finish are excelled by over a period of fifteen years, we found him an excel- 

none. lent public official and a most delightful man. He was 


intensely loyal to the department he served, helpful in his 
criticism. The funeral was largely attend by friends 
of the deceased in private life and by those whom he had 
met in the course of his work at the post office, as well as 
by his associates in that office. A number of representa- 


PETERS-MORSE MFG. CORP. tives of publishing houses were present. The floral offer- 


ings were numerous and beautiful. 


GENERAL SALES OFFICE AND FACTORY: % 
B. C. Flowerdew. 


ITHACA, N. Y. A heart affliction terminated the activities of B. C. 
New York Office: 30 Church Street Flowerdew, of the Koh-I-Noor Pencil Company. He 
7 Se _ — ~— passed away at his home on Staten Island, New York, 


— ar ———— after returning from a vacation spent in the Catskill moun- 


some pain in his face, and thought it neuralgia. During 
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TheLight Running 


Is Your Store 
a Part of the 


OYA 


TYPEWRITER 
National Sales TYPEWRITER 


ORGANIZATION SALES & SERVIC! 





s 
ROYAL 


Over Seventy Direct 
Branches and One 
Hundred Distributors— 

















IF IT IS---you are receiving the benefit of the remarkable 
popularity of the Light-Running-Quiet-Running Royal and the 
famous Master-Model—the two leaders in the typewriter world. 


IF IT IS NOT---then inquire if our organization is com- 
plete in your territory for we still must add hundreds of repre- 
sentatives to our already immense selling force to meet the 
demand for Royals and furnish Royal Service everywhere. 


Royal Typewriter Company. Inc. 
Dealers Dept. 364-366 Broadway NEW YORK 


We 
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Quiet Running 
Royal 
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The Masters Line of Office Chairs 
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Announcing 
A New Low-Priced Line 


With acknowledged leadership in the field 
of finer office chairs, The Masters’ Line has 
also ever maintained its supremacy through- 
out a comprehensive range of medium grade 
and low priced chairs. 


Now the range has been made still more 
extensive and the dealer given further com- 
petitive advantage by the addition of a new 
low-priced commercial line. 


These new numbers in The Masters’ Line 
are lower priced than ever before. Yet they 
embody all the Taylor features of comfort, 
dependability and dollar-for-dollar value 
that have given The Masters’ Line its strong 
position in the office chair field. 


This new low-priced line enables the dealer 
to satisfy a demand he can ill afford to 
ignore, representing as it does an important 
class of trade well worth developing. 


If you want your share of this profitable 
commercial trade, write to-day for descrip- 
tive folder and prices. Better yet, order a 
sample set of chairs, as illustrated here, and 
lose no time. 


No. 1024 


| The Taylor Chair Company 
Bedford, Ohio 
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the night Mrs. Flowerdew was aroused by his labored 
breathing, and a physician was summoned. Mr. Flower- 
dew passed on before relief came. Paralysis of the heart 
was stated to be the cause of his demise. His widow and 
one daughter survive. 
- - & 
William F. Pilcher 

On Wednesday, September 6, there passed away at Clif- 
ton Springs Sanitarium, Clifton Springs, N. Y., William 
F. Pilcher, in his fortieth year, from a complication of 
diseases caused by tropical fever which he contracted in 
the South some time ago on a business trip. Mr. Pilcher’s 
death is a sad blow to his family and many friends for he 
was a man of many admirable and attractive qualities. 
He was a man who was characterized by high mindedness 
and fine aspirations—a good friend, a loving husband, a 
kind father who made the world better for having lived 
in it. To the end he was cheerful, thinking not at all of 
himself, but only of those who would be affected by his 
passing. He leaves to his little son, William F. Pilcher, 
Jr., the heritage of a splendid character, fine integrity and 
an honorable place won for himself in the business world. 

Mr. Pilcher had been connected with the Parker Pen 





THE LATE W. F. PILCHER. 


Company for eighteen years, and at the time of his death 
he was the company’s New York manager. 

He was born at Lyons, N. Y., October 12, 1882, and 
was educated at the public schools of Lyons, in which city 
he gained his first business experience at the German phar- 
macy. As a young man he went on the road for the Crown 
Cork & Seal Company of Baltimore, Md. He was also 
for a time with A. C. Penn, Inc., of New York City, and 
finally, when he was about twenty-two years of age, con- 
nected himsclf with the Parker Pen Company, with whom 
he remained until the time of his death. 

He was a close personal friend of George S. Parker, 
president of the Parker Pen Company, who esteemed him 
as one of the finest young men in the entire organization. 

Mr. Pilcher was an indefatigable worker and had be- 
come well known throughout the country, particularly in 
the east. His friends, who were legion, knew him as 
“Bill,” and loved him for his fine, companionable qualities. 
He was a capital salesman, and had developed into an 
executive of ability and his death is a loss, not only to the 
Parker Pen Company, but to the industry as a whole. Mr. 
Pilcher was a member of the Masonic fraternity and also 
a member of Lyons Lodge, B. P. O. E. A short time be- 
fore his death he had been elected a member of the New 
York Rotary Club. He never assumed full membership, 
because his health failed before the final arrangements had 
been made. His death was preceded by three different op- 
erations. Just before he passed away the New York office 
of his company received a report that he was well on the 
road to recovery. Mr. Pilcher’s illness had lasted about 
two and a half months. He is survived by his widow, 
Mrs. Gertrude Ruffner Pilcher, and one son, William F. 
Pilcher, Jr. He leaves also four sisters, Mrs. Elizabeth 
McPhee of Rochester and Misses Caroline L., Viola J. 
and Mary E. Pilcher of Pittsburgh, Penna. 

The remains were interred at Lyons, N. Y. 

- e & 


David Rosenthal. 


One of the veteran stationers of Philadelphia, David 
Rosenthal, passed away in September. He conducted a 
store at 152 North Second street, and had been engaged in 
the stationery business in that vicinity twenty-five years. 
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Some valuable information 
about our Office Tables. 
Tops are of seven-ply veneer 
ranging in thickness from 
one to one and one-quarter 
inch; edges of tops veneered. 
Bases made of all Quartered 
Oak or Plain Oak, and Gum 
where Mahogany is re- 
quired. Much care is given 
the drawer work; dovetailed 
front and back, framed in 
three-ply Birch bottoms, 
sides. strictly clear Beech. 
Framed piece from rim to 
rim on which drawer slides 
smoothly and easily. Draw- 
er Pulls screwed on. 
Knocked’ down bolt con- 
struction. 


In addition to Office Tables 
we make Costumers, Tele- 
phone and Typewriter 
Stands. 


Write for Special Folder 


UDELL-PREDOCK MFG. CO. 
ST. LOUIS, MO. 
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Something new 


in the 
Diamond 
Line 










13 inches in 
diameter, 14 
inches high, 
6% in. deep. 


The HALF-BASKET which is 
designed for use in connection 
with drinking fountains re- 
quires just one-half the space 
of the ordinary basket; it is 
semi-water tight and so ar- 
ranged that it may be hung on 
the wall. This new addition to 
the Diamond Line of Office 
Specialties allows the dealers 
a good margin of profit. Write 
for particulars. ’ 


The Diamond 
Line 
includes Steel 
Waste Baskets, 
Hampers, Letter 
Trays, Costumers, 
Book Ends, Clothes 

Hangers, etc. 


Penn Art Steel Works 


Erie, Pa. U.S.A. 


Miss E. N. Davis, 219 Dearborn St., Chicago, 
is our Western Representative. 


Philadelphia Representative: 
Paul M. Adams, Box 5112 


Half way between 
New York and Chicago 
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Walter Matthews. 

Walter Matthews passed away recently at Waynesboro, 
Penna. He had been a member of the stationery firm of 
Matthews Brothers. The widow and several brothers and 
sisters survive 

x 
Edward J. Shea. 


Pneumonia carried away Edward J. Shea, of James Shea 
Inc., 136 Fulton street, New York, N. Y. He was forty 
years old, and had conducted the business with Miss Mar 
garet Shea, his sister, since his father retired from the 
business. 

“  & 
H. G. Cambridge. 

Death has removed Mr. Harry Gray Cambridge 
more than a quarter of a century was prominent in th 
Australian Typewriter world. 

Twenty-seven years ago he was selected by Mr. M. Bar 
tholomew of the Yost Typewriter Company, London, to 
come to Australia to found the United Typewriter & Sup 
plies Co. He was accompanied on that voyage by Mr 
Harding and they met Mr. G. W. Dickerman of New York 
in Sydney. The head office of the company was opened 
in Sydney and then branches in the chief Australian 
—Melbourne, Brisbane, Adelaide and Perth—quickly fol 
lowed. Mr. Cambridge was still the head of the firm when 
he died on August 9. 

Many changes have occurred in the typewrite: 
during that time, for he has handled the Densmore, 
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H. G. CAMBRIDGE. 


LATE 


THE 


graph, New Century and Monarch, retaining the Yost of 
course. He was well known and respected throughout the 
Commonwealth and he had a large circle of friends in all 
classes of business. This fact was evidenced by the big 
attendance at his funeral. All the Sydney typewriter houses 
were represented, as well as many members of other pro 
fessions, and telegrams and wreaths were received from 
Sister States and New Zealand. 

He was closely in touch with typewriter affairs, for h« 
made periodical visits to the United States and England 
Mr. Cambridge took a keen interest in church matters and 
his dealings with his staff and business associates showed 
the depth of his religious belief, for he was scrupulously 
honest and fair. His favorite sports were cricket 
tennis 

Mr. Cambridge’s illness dates back to 1919 when he suf 


and 


fered a severe attack of pneumonic influenza. His heart 
was affected and he suffered off and on ever since. He was 
on six months’ leave of absence when he died. 

A widow, three sons (one of whom is in the United 


States studying his profession) and two daughters mourn 
his loss, and the staff of the United Typewriter & Sup 
plies Co., Ltd., sincerely share their grief in their great 
loss. 

Mr. Cambridge was only 54 years of age. He was born 
in Cheshire, England, and was the grandson of Artemus 
Cambridge who was a prominent shipbuilder and owner of 
Liverpool. 


Proposed Freight Changes in Arizona. 

The Atchison, Topeka & Santa Fe Railway has filed 
notice of proposed changes in tariffs to be effective Octo- 
ber 15. Miscellaneous furniture items, including chairs, 
desks, bookcases, tables, etc., shipped to Clarksdale, Hum- 


boldt and Meyer are to be classified at rates applicable to 
Phoenix, 
Eastbound 


Tariff 1-U. 


The changes apply to transcontinental 
3-O and transcontinental Westbound 


Ariz. 
Tariff 
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The Rand Mak-a-Memo Pad 


Made for the man who wants a convenient place for jotting down important data which ' 
must be remembered. Thousands of enthusiastic users say it is unequalled. All metal con- 
struction with rubber cushions on base. Calendar in top protected with transparent fibre- 
loid. Olive Green finish with nickel knobs on paper spindle. Memo paper 4” wide; can be 
turned up and torn off as desired. Needed in every office and home. Sells easily. Send for 
a trial dozen and convince yourself. 


Show These To Your Trade 


RAND These Rand Specialties hold 


unusual profit possibilities for 
Desk Sys- live dealers. Each one meets 


tematizer a particular need; each fits 
into its own distinctive field, 
with a service that is both 
unique and _ practical. Give 
your customers a chance to 












“ boost your profits. Tell them 
about the service these ar- 
ticles render. 
Easy Sales Mean Easy Profit 
Helps keep desk work classified A speedy turnover brings a good A simple, easy and effective method 
and orderly. Important papers al- profit on your investment. Write to- of indexing hundreds of records— 
ways out of sight yet instantly avail- day for our special proposition to Cards, Ledgers, Sales Records, Stock 
able. Fifteen compartments, or dealers. Lists, Price Books, Record Books, 
pockets, permit easy arrangement of Shelves, Bins, etc. Made of trans- 


all data and documents. Promotes parent fibreloid in six colors and 


personal efficiency through easy Rand Company, Inc. four widths. Can be cut to any 


classification of business papers. length to suit individual needs. Pat- 


Sturdily built with stiff fabricoid 1210 Rand Bldg. ented construction ery 2s Brisa: 
covers. Liberal discount provides ing evenly. A big profit builder for 
good profit to dealers. North Tonawanda, N.Y. dealers. Ask about them. 


EE: 


Visible .Control 


of 


Business Records 
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ADAPTABILITY and SPEED 
on ALL KINDS of WORK 











The ‘Silent Smith’ typewriter is 
equally efficient, whether the work is 
specialized or diversified. 


ODERN business demands typewriting, not only for cor- 

respondence, but for more complex work—billing, sten- 

cil writing, check writing, tabulating, label writing, card index 
work, filling in ruled forms. 

The “Silent” models of the L. C. Smith & Bros. typewriter, 
called “silent” because of the extremely small amount of noise 
in their operation, provide for this wide variety. 

The quickly interchangeable platen, the variable line spacer 
and the decimal tabulator make possible a great variety of 
work on one machine. The speed of all these operations is 
limited only by the speed of the operator. 


More information is given in our new catalog, which is 
free for the asking. 





L. C. Smith & Bros. Typewriter Co. 


Factory and Executive Offices 


Syracuse, New York 
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With “Blanke” on the Wabash. 

The Burr-Vack Company, 509-15 South Wabash avenue, 
Chicago, Ill., featured a special display of the Bentson 
line of steel office equipment, including the commercial 
grade cabinet, during September. Exceptionally good re- 
sults were secured. 

The Burr-Vack Company has added to its furniture lines 
the Excello desk, Johnson chairs and the office furniture 
specialties of the Furnas Office Furniture Company. 

Distribution rights in the Steele inside baseball game 
has been granted by the Burr-Vack Company to the Sta- 
tioners’ Wholesale Supply Company. It will be offered to 
the stationery trade as a seasonable novelty. 





Milwaukee Chair Prices Advanced. 

The Milwaukee Chair Company, Milwaukee, Wis., an- 
nounces the distribution of a new price list. This shows 
an approximate net advance of ten per cent in prices. A 
new office chair catalogue is now in the hands of the 
printer, and will be distributed shortly. 


Why Man Chooses His Particular Job. 


What makes a man choose one calling in preference to 
another? 

Is money the chief consideration? Or is it natural inter- 
est, a feeling of special fitness, or a love of humanity? 

Joseph K. Folson, a graduate student of Columbia Uni- 
versity, has attempted to answer these questions by a 
statistical investigation. He selected the names of 206 dis- 
tinguished Americans from “Who’s Who” and prevailed 
on them to reveal their vocational motives. Then he made 
similar inquiries of the juniors and seniors of an eastern 
college. Altogether 423 questionnaires were filled out and 
the results probably are typical enough to warrant the 
attaching of some importance to the conclusions. 

The eminent men who responded were identified with all 
the principal professions. Preachers, doctors, lawyers, ed- 
itors, actors, teachers, chemists, architects, engineers, mu- 
sicians and artists were represented. The students expressed 
preferences for some occupations besides these. 

About one-half of both the distinguished men and the 
students indicated that intrinsic interest in a particular 
line bore the greatest weight with them. In other words, 
men most often choose the line which they think will give 
them the largest amount of personal satisfaction. One sig- 
nificant thing about the answers was that the results from 
both groups tallied pretty closely. 

Natural liking for their actual or intended occupation 
or the prospect of deriving satisfaction from it was most 
numerously indicated as a motive by farmers, musicians 
and artists. Musicians do not play for money nor do artists 
paint for dollars primarily; 90 per cent of them are domi- 
nated by sheer love of their work. Sixty per cent of the 
technical men also were predisposed to their callings by 
interest. 

It is only the rare individual who chooses his work 
because he displays an outstanding fitness for it. Only two 
per cent of the “Who’s Who” crowd and seven per cent 
of the students indicated this as a reason for their choice. 

Money was the first consideration with eight per cent 
of the eminent men and five per cent of the students. Per- 
haps the difference between the two groups on this point 
shows that older men are more practical and frank than 
their juniors. Youths are more often given to idealistic 
impulses. 

The opportunity motive, “there’s a big field for this 
work today,” was strongest in evidence with technical men. 

“Like father, like son,” did not seem to be borne out 
strongly by the investigation. Doctors’ sons seemed more 
inclined to follow in their fathers’ footsteps than was true 
in any other profession. 

The results are indicated in the following table. Altruis- 
tic ideals and the spirit of service are called Moral Motives 
below; pressure by parents or relatives is referred to as 
influence or tradition; where there is a lack of interest in 
any one thing or an occupation is the last resort, the term 
elimination is used. Figures are in terms of percentages. 





Motives. Eminent Men. Students. 
Intrinsic interest oa. dae ts 47.3 45.9 
Satisfaction not intrinsic.......... 13.1 18.4 
Moral motives .. » ddl» ieee a 8.6 9.2 
Fitness ...... nian i a ae es 2.1 7.1 
Opportunity PT ee ee vol 8.5 
i SREP OTe Te ee 8.2 5.4 
Influence or tradition......... pon 5.6 4.3 
eeenee *< .... o's eee eee eee. 8.0 1.2 


—From The Dearborn Independent 


Quality Talks 


That in a word is why Milwaukee 
Chairs have such a large sale among 
the leading office equipment dealers. 


. Milwaukee Chairs are strictly high 
grade. They are made as carefully as 
any article of fine furniture, for either 
home or office, where quality and 
design are paramount. The designs 
bring out refined ideas in the various 
styles. The method of construction 
differs considerably from the ordinary 
and insures rigidity of joints and 
durability. 


And then remember this important 
feature—Milwaukee Chairs are made 
to match the lines used by the leading 
desk manufacturers, making it easy 
to supply chairs which match standard 
lines of desks as though made from one 
general pattern in the same factory. 









Our new office chair catalog 
is now on the press and 
will be ready for distribu- 
tion about October 15th. 
A copy will be mailed to 
you on request. 


TRADE MARK 


No. 300 -W 


MILWAUKEE CHAIR C° 


FOR OVER HALF A CENTURY 


MAKERS OF FINE CHAIRS 


MILWAUKEE 
CHICAGO NEW YORK SEATTLE MINNEAPOLIS 
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18 Year 
Old Quality 


N 1904 Columbia D. H. & D.’s 

first sheet of carbon paper and 
typewriter ribbon went into busi- 
ness Service. 


Starting with Quality and Dura- 
bility as foremost essentials—they 
have yet to break faith with either 
the consumer or merchant... . we 
have always put the best there ts 
into them and users cannot help 
but get the best there is out of 
them. 


That is probably one of the 
reasons why Columbia D. H. & 
D.’s products are today inter- 
nationally distributed! ... and 
why also we still number, as our 
representatives, merchants who 
first joined our ranks ezghteen 
years ago 





NL 


We want even more dealers to 
share this same regard for Colum- 
bia typewriter ribbons and carbon 
papers. Districts are ready now 
for assigament and inquiries will 
be carefully taken care of. 
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You are invited to write. 


Columbia Ribbon & Carbon Mfg. Co. 


DIXON - HOLMES - DIXON 


69-71 WOOSTER STREET 
NEW YORK, N. Y. 


Branches Throughout United States and Abroad 
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Sor Continenta] 
EUROPE 
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49, Via Paolo Frisj 
Milano, 19 





King Takes Noiseless Cincinnati District Office. 

Arthur King has just been appointed district sales agent 
of the Noiseless Typewriter Company for the southeast 
ern portion of Ohio with offices on the sixth floor of the 
Keith theater building, Cincinnati, O. 

Mr. King has been in the typewriter field for the last 
twenty-five years. He started as a salesman for the Rem 
ington Typewriter Company in Chicago and later was 
transferred to New York. After working for a time as a 
salesman he was transferred again to Chicago and put in 
charge of the Wahl department at the Chicago office 
Afterward he became associated with the Underwood 
Typewriter Company as special railroad representative 











ARTHUR KING. 

He managed branch offices in several places and was late 
connected with the general sales department of the Under 
wood in New York. In 1911 he became affiliated with the 
Royal Typewriter Company as special representative and 
manager of several of their branch offices. After spending 
some time as manager of the Indianapolis office, he became 
assistant in the big accounts department at the home of 
fice in New York. 

From the foregoing outline of his career, it is evident 
that Mr. King’s experience admirably qualifies him for 
the position he is undertaking. 

Some New District Managers for Noiseless. 

The Noiseless Typewriter Company of New York, N 
Y., has recently made several important appointments 
These include the appointment of Frederick Pruter as dis 
trict sales agent for a portion of the state of Texas with 





FREDERICK PRUTER 





DEYO S. FREER 


headquarters at Dallas. Mr. Pruter has been connected 
heretofore with the Sun Maid Raisin Growers’ Association 
as assistant division sales manager at Atlanta, Ga., and with 
the Higginbotham-Bailey-Logan Company as assistant traf 
fic manager at Dallas for some time. While this is Mr. 
Pruter’s first experience in the office equipment business, 
he has had much executive experience, having served in 
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more Addressograph sales in Aug- 


36% 


ust! Big Sept. gain! Why? Be- 
cause business men in all lines 
want to duplicate the success of winners. Over 


100,000 Addressographs are Selling and Saving 


More for their owners today. 


“The Link Between Our Office and Sales Force” 
“The Addressograph is the link between our 

Home Office, our 225 branches, and our sales force 

of over 4,000 men. Also on payrolls, pay envelopes, 

and time cards for entire office and factory it saves 

drudgery and big expense. 

Fuller Brush Co., Hartford, Conn 
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Canada: 
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2 New FREE Bookx———=> ,(Sf8. 


903 W. Van Buren St. Chicago 


60 West Front Street, TORONTO 
Montreal— Winnipeg— London 7 
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7. H. Smith Co.. 
. Lid., New West- 
& minster, B. C 








Mint Products 
Co., Port Ches- 
ter, N.Y. 


Fuller Brush Co 
Hartford, Conn. 






For These Leaders 
Surely It’s Worth Trying FREE! 





“While an enormous time-saver, our Addresso- 
graph also actually saves us nearly $250 in cash 
each month.” 

Uint Products Co., Port Chester, N. Y. 


“2,090 Retail Sales—Cost 114 Cents Each” 

“One Addressograph-ed circular brought in 2,000 
buyers. Sales total, $3,369. Mailing cost, complete, 
only 1% cents each.” 

The T. H. Smith Co., Ltd., New Westminster, B. C. 


“Sales of $32,000, at Less Than 2% Cost” 


“Recent Addressograph-ed circular featuring 
kitchen cabinets sold $32,002.17 at less than 2% 
selling cost.” 


Showers Bros. Co., Bloomington, Ind. 
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RISHEL DESKS 


Flat Top Salesman’s 
Typewriter Roll Top 
Standing Office Tables 


Makers of Fine Furniture Since 1867 
WILLIAMSPORT, PENNSYLVANIA 


| J. K. Rishel Furniture Company 
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the army in the late war as well as in executive capacities 
in civil life. 

Another new district agent is Deyo S. Freer, 45 Market 
street, Poughkeepsie, New York, who has just been ap- 
pointed district sales agent for the counties of Dutchess, 
Ulster, Sullivan, Orange, Putnam and Rockland in New 
York State. Mr. Freer was formerly associated with the 
Connecticut General Insurance Company at Poughkeepsie 
and last year ranked eleventh in the volume of business 
turned in by his company’s agents. 

Felix H. Sisk, Latta Arcade building, Charlotte, N. C., 
has been appointed Noiseless typewriter district sales agent 
for North Carolina. Mr. Sisk was a salesman for the Rem- 
ington Typewriter Company for several years and later 
was appointed branch manager in Charlotte. In 1919 he 
was one of the organizers of the firm of Sisk & Lambeth 
in Charlotte. The new company handled the L. C. Smith 
typewriter and the Noiseless typewriter, Wales adding ma- 
chines and addressing machines, together with a complete 
line of office equipment, rebuilt typewriters, etc. The firm 
was recently dissolved and Mr. Sisk has taken the Noise- 
less agency alone for the entire state. 

J. J. Ferris is now Noiseless district sales agent for prac- 
tically all the state of Minnesota. His headquarters are 
123 South Fourth street, Minneapolis. Mr. Ferris began 
his career as a salesman for the Remington Typewriter 
Company in Chicago about eight years ago. After a time 
he was transferred to the Cleveland office and later be- 
came manager of the Akron, Ohio, office of the Royal 
Typewriter Company, while there winning the president’s 
loving cup for the eastern states contest. He was finally 
transferred to the home office at New York where he 
became assistant manager of the large accounts depart- 
ment. 

Leet & Overstreet are now district sales agents for the 
Noiseless typewriter in Louisville, Ky., and the surround- 
ing territory. Prior to their present connection they dealt 
in second-hand and rebuilt typewriters. 

Another new district manager is T. J. Desmond, Omaha, 
Nebraska. He has taken the state of Nebraska and part 
of Iowa as his territory. Before going with the Noiseless 
he was with the Royal Typewriter Company for several 
years at Omaha. 

H. J. Hansen of Davenport, Iowa, has taken the dis- 
trict agency in Davenport and the territory surrounding 
including Keokuk, Rock Island, etc. 


Dennison Man Gets Surprise. 

On Tuesday evening, September 19, a surprise party 
was given to Frank Cilik, superintendent of the Chicago 
warehouse of the Dennison Manufacturing Company at 
his home. The party was given in celebration of Mr. 
Cilik’s fortieth anniversary in the service of the company. 
Twenty-five of his fellow employees were present, each 
one of whom had completed not less than ten years’ serv- 
ice with the company. The total number of years of serv- 
ice of the twenty-five guests present was 530. 

The evening was spent in singing parodies of old songs 
and telling stoties of old times. E. C. McKeeby, the com- 
pany’s general sales manager with offices at Framingham, 
Mass., was among those present. Mr. McKeeby is a for- 
mer Chicagoan. He told a story on George Ramskill, the 
company’s stationery salesman in Chicago, which hap- 
pened thirty years ago. The story had never before come 
out and caused much merriment. Ramskill threatens to 
get even, if it takes the next thirty years to do it. 

Old-time songs were sung by Mr. Cilik and up-to-date 
selections by his daughter, Miss Lucille Cilik. Toward the 
close of the evening refreshments were served. Those 
present are now looking forward to the fortieth milestone 
of the next employee. 


A New Employment Test. 


The World Book Company of Yonkers-on-Hudson, N.Y.., 
is issuing the Thurstone employment tests consisting of 
examination in clerical work, Form A, and examination 
in typing, Form A. The purpose of these tests is to 
assist employment interviewers in discovering in the least 
possible time the fitness of applicants for positions as 
office clerks or typists. The effectiveness of the tests have 
been experimentally verified. While they require a mini- 
mum of time on the part of the interviewer, they give the 
information which will enable him to make a better esti- 
mate of the ability of the applicant than he could make 
from an interview alone. 

The price of either of the examinations is $1.50 per pack- 
age of twenty-five, including directions. 




















Hammond “‘ Folding’’, Closed for Carrying 


A Full Line of Typewriters 
A Whole Print Shop in One! 


HE versatile Hammond Portable does all 

the work of any ordinary typewriter and 

does it quicker and better. _ Besides this, the 

Hammond accomplishes work beyond the power 
of any other make of machine in-the world. 


JUST TURN THE KNOB from one 
to another 


Instantly changeable type (see below) 
AUTOMATIC TYPE ACTION 
No cultivated touch required 


Accommodates any width of paper 

Types index cards, etc., flat—no bending 
Excellent for manifolding and stencil cutting 
Type changed in 5 seconds 


OTHER MODELS 


The Variable Spacer 
The Mathematical 
The Reversible 


nan Lae . FURS Baca .. @ 


wr Bs styles 





many languages 


ha Oke Knob to ange 





We have a very attractive proposition to offer to 
dealers in open territory—a proposition which is 
proving highly profitable. It will pay you to 
communicate with us. 


The Folding Portable is a machine for everybody, and 
of profitable interest to the Dealer. 


Hammond Typewriter Corp. 


535 East 69th Street New York City 


“The Versatile 


AMMO 


TYPEWRITERS 
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A business letter is 
often a_ short-lived 
thing, but the impres- 
sion that the paper 
makes is often last- 
ing. That’s why the 
impression should be 
favorable. 


Berkshire ror 
“1 Eapers 


command attention 
and respect. 


Eaton, Crane & Pike Co. 


Sponsors for Correctness 
in Correspondence 


225 Fifth Avenue, New York 
Pittsfield, Mass. 


BRANCHES: 
BOSTON, MASS. PHILADELPHIA, PA. 
633 Washington St. 1024 Filbert St. 


CHICAGO,ILL. SAN FRANCISCO, CAL. 
363-371 W. Erie St. 770 Mission St. 


TORONTO, CANADA 


SERVICE STATIONS: 


MINNEAPOLIS SEATTLE 
KANSAS CITY LOS ANGELES 
ATLANTA 


DENVER 
DALLAS 


Octobe y. 


1922. 


Watch Presented to H. B. VanDorn, Jr. 


In another column is a brief story concerning the din 
ner given on the evening of September 18 to Horace B. 
Van Dorn, Jr., New England representative of the Joseph 
Dixon Crucible Company, on the eve of his departure to 
the home office and in celebration of his promotion to an 
executive position. The dinner was attended by nearly on 
hundred New Ergland stationers and manufacturers. The 
toastmaster was Arthur L. Cole, president of the Bostor 
Stationers’ Association. Among the speakers were H. H 
Young, treasurer of the J. L. Hammett Company, Cam 
bridge, Mass.; George L. Davis of the Adams, Cushing & 
Foster Company, Boston, and Samuel Hobbs of the Hobbs 
& Warren Company, Boston. Charles P. Garvin, sates 
manager of the F. S. Webster Company, Boston, spcke 
for the traveling men; Arthur Arnold of Providence, R. L., 
president of the Rhode Island Stationers’ Association, 
spoke for the Rhode Island stationers, and Guy W. Hart 
paid tribute to the guest of honor as a business associate 
Field Secretary William H. Greenleaf of the National As 
sociation was also among the speakers. 

The climax of the evening was reached when 
master Cole presented Mr. Van Dorn with a fine 
watch and chain as a tribute of esteem from his many 
friends in New England. In acknowledging the gift, M: 
Van Dorn made a characteristic speech bidding his friends 
au revoir, and thanking them handsomely for the honor 
paid him. Among those present and hardly less gratified 
than the guest of honor himself was J. H. Schermerhorn, 
vice-president of the Joseph Dixon Crucible Company, who 
voiced his appreciation of the honor accorded to a loyal 
and successful Dixon salesman. 

Frank J. Merrill of the James T. Towhill Company, Bos 
ton, had charge of the dinner arrangements and contrib 
uted an amusing and original announcement in rhyme. 

On the evening of September 20 Mr. Van Dorn was en 
tertained by the Connecticut Valley Stationers’ Association 
at the regular meeting in Hartford. This was the first 
meeting of the season. f ; 


Toast 
gold 


A committee consisting of J. B 
Tower, J. J. MacDonald and G. E. Nelson, Jr., sent out 
an urgent request to all members to be present and give 
Mr. Van Dorn a good send-off. At this meeting addresses 
were made by Miss Mary Hopkins, educational director 
of the Jordan-Marsh Company, Inc., and William H. Green- 
leaf, field secretary of the National Association. 


Irving-Pitt Manufacturing Company Takes Down- 
town Office. 


The Irving-Pitt Manufacturing Company of Kansas City, 
Mo., announces the opening of a sales office and sample 
room at 407 F. C. Austin building, 111 West Jackson boule- 
vard, southwest corner of Clark and Jackson. Here the 
company will have on display a full line of samples cover 
ing its entire products, including the new line of machine 
posting devices which embraces five types of binders and 
two types of ledger posting trays for use with the various 
bookkeeping machines. The office is in charge of Harry 
L. Murdoch, district sales manager, assisted by E. I] 
Weiser and Miss Frances Hall, who specialize on machin 
posting equipment. 

The new office is also headquarters for A. C. Harper, 
who covers the central states in the interests of the Irving 
Pitt Manufacturing Company. The office has been created 
especially for the convenience of the trade and in further 
ance of the company’s efforts to extend the scope of its 
service. 

The warehouse and distributing office remains at 3629 
3635 South Ashland avenue, where a large stock of all 
items is carried to insure prompt and efficient service. 

Mr. Murdoch and his associates extend a cordial invita 
tion to the trade to call upon them at the new offices and 
invite out of town stationers to make the I-P sales offices 
their headquarters while in Chicago. 





Boston Graphic Arts Exposition. 


Of the more than 200 booths at the Graphic Arts Show, 
Boston, August 28-September 2, a number of exhibits were 
of special interest to this field. 

The American Printer showed a large case of relics and 
curios of interest to the printing trade. On the walls of 
the booth were displayed thousands of newspaper clippings, 
representing newspaper publicity given to the Graphic Arts 
Show. 

Technical demonstrations were made at the booth of 
the American Writing Paper Company. The miniature 
Fourdrinier machine, recently augmented by the addition 
of a sizing tub and layboy, showed visitors the formation of 
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Listen roth Noises 
IN YOUR OFFICE 





The NOISELESS 
PORTABLE 


Your junior partner 


The Noiseless is the only port- 
able typewriter in the world 
that is always in favor. Its 
quiet, speed, quality of work, 
ease of operation and dura- 
bility are all that you would 
expect from the greatest type- 
writer development of the age. 
Descriptive circular mailed on 
request. 





Stop for just a minute near where the stenographers are 
working. Listen to the click, click, click of typewriters. 


No doubt you dislike this annoying clatter. But have 
you ever thought what an actual hindrance to produc- 
tion typewriter noise is ? 


It distracts attention. It makes concentration of 
thought a mental strain. It interferes with telephone 
calls and business conversations. The harsh, metallic 
blows have a wearing effect on the delicate neryous 
system that is largely responsible for the nervous 
troubles so common to office workers today. 


Typewriter noise is futile 
and unnecessary 


The Noiseless Typewriter is proving this every day in 
the offices of many of the world’s greatest business 
institutions. It brings the blessing of quiet, plus speed, 
ease of operation, beautiful work and durability which 
set new high standards of typewriter performance. 


It has shown the futility of 





noise by demonstrating the 
greater productive power of 
guiet. 


The Noiseless Branch in 
your city will gladly send 
The Noiseless to your office 
for a trial demonstration. 
If there is no branch near 
you, write us. 

Offices in leading cities through- 
out the United States and 
Canada. 





THE NOISELESS TYPEWRITER COMPANY, 253 Broadway, New York 
Telephones—*BARclay 8205 and 4914. Works—Middletown, Conn. 


The NOISELESS 


TYPEWRITER 


Your silent partner 
THIS IS THE DAY OF THE NOISELESS TYPEWRITER 
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This patent filling is made up of hermetically sealed cement 
tubes in conjunction with our special cement filling (cement filling 
for Safes, by the way, was patented in 1849 by the late Joseph L. 
Hall, father of the five incorporators of this Company). The tubes 
are made in our own works, under our formula, and on forms of 
our own design. They are placed within the space between the 
outer and inner shells, and in the doors between the outside plate 
and the inside cap, after which the special cement filling is poured 
in around them, thereby making a Safe with cement filling in 
addition to air space in the filling, giving a double security in case 
of fire, as illustrated. 


By the use of these tubes, we make a stronger and .ighter 


Safe—one free from dampness, with no possibility of swelling, 
which heretofore for years has been the bane of Safe makers. 


Safes made under this patent are as near fire-proof as is possible 
for human ingenuity to invent. 


Dealers Wanted in All Parts of the World. 
Write Us for Territory. 


THE HALL’S SAFE COMPANY 





October, 1922. 


Spring Grove Ave. P. O. Box 846 CINCINNATI, OHIO 
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paper from the stuff to the caiendared roll. A miniature loft 
drying equipment was shown, and a section of a full size 
drying loft. A modern laboratory for testing paper was 
a feature of the booth. A group photograph of the twenty- 
six mills of the American Writing Paper Company was 
displayed. It is one of the largest pictures ever made, 
measuring 25xl10™% feet. 

The Barrett-Craven Company, of Chicago—an affiliated 
interest of the Barrett Bindery Company—demonstrated 
lift trucks, cranes, tractors and portable elevators. 

The Golding Manufacturing Company, Franklin, Mass., 
showed its lines of paper cutters, job presses, lead and 
rule cutters, tableting machines, etc. A new fly wheel 
guard was shown for the first time at this exposition. 

The Inland Printer, Chicago, Ill., featured the educa- 
tional work it conducts, and displayed the technical and 
trade books published. 

The Lanston Monotype Machine Company, Philadelphia, 
Penna., included the Barrett adding and calculating machine 
in its complete exhibit of the Monotype machine. The latest 
developments in keyboards and casters were on view, oper- 
ating on composition for exhibitors who were producing 
publicity matter at the show. An interesting collection of 
rare books and prints, owned by Frederic W. Goudy, the 
Lanston art director, was given close study by many. A 
booklet, “A Conversation Between a Visitor to the Mono- 
type Exhibit and Mr. Goudy,” narrated in dialogue form 
the story of the Goudy typographic exhibits. 

Nelson punching and die cutting machines were shofn 
in operation in the booth of C. R. & W. A. Nelson, Chi- 
cago, IIl. 

The Ideal Stencil Machine Company, Belleville, Ill, dem- 
onstrated its stencil cutting machines for shippers. 

The Strathmore Paper Company, Mittineague, Mass., 
displayed fine papers, papeteries, and showed striking speci- 
mens of direct-by-mail advertising matter. The “Grammar 
of Color” was of intense interest to many. 

\n envelope making machine dating back to 1863 was 
one of the features of the booth of the United States En- 
velope Company. Its antithesis, one of the latest envelope 
machines, was also on view. 


Change in Harrisburg Concern. 


William F. Laskowski, Jr., president of the Cotterel- 
Ebner Company, Harrisburg, Pa., has purchased the in- 
terest of his former associate, George F. Ebner, Jr., who 
was secretary and treasurer of the company. Mr. Las- 
kowski continues as president of the company. Associated 
with him as officers and directors are C. E. Harder, sec- 
retary, and Ernest B. Eppley, treasurer. The business 
will continue under the same name as heretofore. 

Mr. Laskowski has been president of the Cotterel-Ebner 
Company since the formation of the company three years 
ago, when the business of D. W. Cotterel and that of G. 
*, Ebner, Jr., were combined. Previous to his connection 
with the Cotterel-Ebner Company, Mr. Laskowski had 
spent twenty-two years in the service of The Carter’s Ink 
Company. 


E. B. Eppley has been connected with the Cotterel- 
Ebner Company since its organization. Before that he 


was employed by D. W. Cotterel. 


C. E. Harder has also been with the company since its 
organization. Previously he was connected with the Na- 
tional Biscuit Company. 


The Cotterel-Ebner Company has large display rooms 
and maintains a very extensive stock of bank and office 
equipment and supplies. 


Post Office Inquiry on Costs. 

The Post Office Department has in process an investiga- 
tion into the cost of handling parcel post, to determine how 
far receipts are falling short of expenses. An analysis has 
been made to determine responsibility for the deficiency 
of approximately $60,000,000 in the last fiscal year. The 
figures developed thus far indicate that first class mail is 
paying a profit: second and third class are at least pay- 
ing their way, if not better; that special services cost ap- 
proximately $2,000,000 to $3,000,000 more than they pro- 
duce; that parcel post is carried at a considerable loss. 

The figures resulting from the investigation by the Post 
Office Department will be submitted to Congress, which 
will have to enact laws adjusting postal rates on the basis 
of their costs. 
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BYAbN WESTAN OPA 
LINER NECARD PAPER 











HIS is B-W speaking,—B-W 
broadcasting station at Dal- 
ton, Mass. The latest reports 
from county and state officials 
all over the country show a 
steady increase in the use of 


BYRON WESTON COS 
Record and Ledger Papers 








No other paper made gives such 
long and satisfactory service for 
use in valuable books of record 
and reference. It is a 100% all 
new rag stock, of super-strength, 
proof against discoloration or 
disintegration. 


SEND for sample Test Sheets. 
Compare with any other ledger 
paper, and draw your own con- 
clusions. 


BYRON WESTON CO. 
DALTON, MASS. . 
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Moderate Priced Machines 
that Do the Work! 


Smooth-working and super- 
skilled workmanship; accur- 
acy; long life; price. These 
are a few of the outstanding 
features of 


ROBERTS 


umbering and 


Dating Machines 


They sell readily and yield an eminently satis- 
factory profit. Special attention is directed to 
the following six numbers: 


Model New List Prices 
No. 49—Automatic Numbering Machine 

No. 47—Automatic Dating Machine . 

No. 37—Lever Numbering Machine 

No. 50—Automatic Numbering Machine 

No. 48—Lever Numbering Machine 

No. 66—Metal Dating Machine 


Assort Your 
Order 

Among the models 
listed. Get the dis- 
count on the varied 
assortment. Make 
a larger profit on a 
small assortment. 


Model 49 
Automatic 


Machine 


We Furnish 
Our Dealers 
With 
Descriptive 
Circulars 


se amintedd14752 123456 
thereon. Ask “4 Style Hf 
for them. Style G 12345 sen 


THE ROBERTS 
NUMBERING MACHINE CoO. 


694-710 Jamaica Ave., Brooklyn, N.Y. 


Builders of all kinds of Special Numbering Equipments. 
Branches and Agencies in principal countries of the world 
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Numbering |, 
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That "Umble Waste Basket. 
And a Word on the New Barbee Plan. 


Why is a waste basket like a suspender button? Be 
cause you don't appreciate it—until it isn’t there!” 

This conundrum was offered to a group of stationers the 
other day by Walter B. Rix, president and manager of the 
Barbee Wire and Iron Works. They were discussing the 
so-called “details” of office equipment, and Mr. Rix co! 
tinued: 

“We don't appreciate these things until they aren’t there! 
We get to taking them for granted—like the salt cellar on 
the table or the key to the front door. Unimportant items, 
to be sure, but just wait until they’re missing! 

“In the same way, we have come to accept, as a matter 
of course, certain details of office equipment. The desk 
tray, the waste basket, are humble things but they mean a 
deal to the expeditious and accurate handling of routine 

“The Barbee Company is putting out a new dealer’s as 
sortment of baskets and trays. The selection has bee 
chosen with care out of a long experience in the general 
run of calls. 


“This assortment is put up in fibre shipping boxes that 
keep the goods clean and shining—all ready for sale. Th 


company is exerting much effort to help business to go 
ahead with the rapid advance which this company firmly 
believes is here. ‘Let’s go out and meet it,’ seems to be 
their slogan. With this end in view they have provided 
many new selling helps—booklets, folders, etc., to be dis 
tributed by the dealer. These are interesting affairs, throw 
ing a good deal of ‘human interest’ around the Barbee 
products—prosaic though they may seem.” 











BOOTH OF OFFICE SALES & SERVICE COMPANY AT 
NORFOLK, VA., FAIR, SEPTEMBER 4-9 INCLUSIVE 








Loud Speaker at Kansas Fair. 

The Bell Telephone Company’s “loud speaker” ck 
successful week at the Kansas Fair on September 15. The 
big voice magnifier attracted thousands of visitors to the 
exposition and its marvelous voice carrying ability was 
an entertainment throughout the days and evenings of the 
fair. It served to render interesting, entertaining and in 
structive programs and at the same time united scores of 
lost families on the fair grounds and called persons for 
whom there were urgent telephone calls and telegrams 

The program of Friday morning included several widely 
known Kansans and also Lady Anne Azgatetian, Armenian 
Red Cross worker, who is a heroine of the war and the 
wife of an Armenian general. 

Charles L. Mitchell was in charge of the morning speaker 
program and contributed a speech for the entertainment 
of those attending the fair. The program included solos, 
both vocal and instrumental. The appeal of Lady Anne 
for the suffering Armenians on behalf of the Near East 
Relief was so effective that hundreds of people crowded 
around the “loud speaker” after the talk and showered her 
with donations. 


sed a 


Remedy? Prescribe S. A. P. 


Alma: “That old bookkeeper has been adding up col- 
umns so long he is all run down.” 
Mack: “Sort of a ‘total’ wreck.”—Burroughs Bulletin. 
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Any One Can Make His Own Signs 


The NATIONAL SHOW CARD WRITER enables you to get signs quickly— 


when you want them—in any size or style for-counter or window use. 


Its patented features are easily mastered by the user in a few minutes’ time, and no 
experience is required — attractive, well balanced signs superior to the ordinary 
hand painted variety. ousands in use. 


Increase your store sales, turn lookers into buyers, make buyers buy more. Place a sales 
message and a price on merchandise to speed turn-over. 


Rivals Work of —_— Artists 


The work is so easily and perfectly done by any clerk in your employ in spare time that 
you'll be glad you saw this advertisement and answered it. 


You'll say as does Ben Kruckeberg, window trimmer for Herbst Department Store of 
Fargo, N. D. “We are using your outfit every day and like it fine,” or as does Henry 
Kahl of Pittsfield, Mass., ““Y our outfit is indispensable to our business.” 


Send for Specimen Sheet 


NATIONAL SIGN STENCIL CO. 


Factory and Main Office: 


University and Snelling Aves. ST. PAUL, MINN. 
— Te OT —“— —P, TT 
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from the Italian 
Polychrome suite 


A new Idea for Christmas! 


Push Macey Matched Office Suites, either complete suites or individual 
pieces, as gifts. For men to give to associates. For firms to give to 
executives. For women to give to their husbands, to dignify the home or 
to give offices comfort and prestige. Order your stocks now and insure 
being prepared for the demand for this appropriate holiday line. Five 
period designs, at about the cost of good, commercial peg-leg furni- 
ture, defy competition. Investigate! 


Ce 
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Sell the complete Macey Line 


of steel and wood files, filing accessories and filing supplies. It meets 
every need. Broad price range. Includes upright, horizontal and 
counterheight units, with interchangeable insert drawers in variety. 
Well known, highly regarded, easy to sell. Write for our proposition. 


Write for the latest Macey catalog and prices. The 
Authorized Macey Dealership is a franchise of con- 
tinually increasing value. Particulars on request. 


LINE 





Steel Files, Wood Files, Filing Supplies, Steel Safes, Office 
Desks, Matched Office Suites, Sectional Bookcases 


THE MACEY COMPANY, Grand Rapids, Mich. 
Made in Canada at Woodstock, Ont. European Office at London 
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(In Other Lands.—Continued from Page 35.) 
States from time to time. They like to have responsible 
executives from American houses visit them and learn their 
problems and requirements at first hand. It is important 
to advertise in the different markets properly and to illus- 
trate one’s devices liberally. It is but natural that one 
should gather a better idea from a picture than from a 
description. Our friends abroad are interested in pictures, 
not only of the devices which they are asked to buy, but 
of America in general, and are glad to learn of everything 
that goes on in this country. Success in the export field 
will follow that concern which best serves its clientele 
abroad and which maintains itself in the closest personal 
contact with its different representatives.” 


Cape Town Business Service Commended. 


The African Stationer & Tobacconist described the ac- 
tivities of the Typewriter Exchange, Ltd., 130 St. George’s 
street, Cape Town, South Africa. The company does a 
general stationery business, printing, typewriter sales, main- 
tenance and repair, builds office furniture, etc. A staff of 
nineteen is required to conduct the business. Among the 
lines carried are the L. C. Smith & Bros. Typewriter 
Company, Hammond, Noiseless and “Perko” portable 
typewriters, “Pal” mechanical pencils, Weis desk swing 
stands and the “Swiftograph” duplicator. 

In its comments, the African Stationer & Tobacconist 
said, among other things: “The Typewriter Exchange, 
Ltd., has established a well-earned reputation for the excel- 
lence of the typewriting machines they vend, and for the 
soundness and finish of the work they carry out as type- 
writer engineers. They do not, as the vender of lamps we 
read about, exchange new typewriters for old ones, but the 
typewriters they take to repair and re-furnish, as it were, 
are returned to their customers in such excellent shape that 
they have difficulty in distinguishing between the re-estab- 
lished old machine sent out and the machine as they orig- 
inally received it when new.” 


Sample Displays in Honduras. 


The Honduras Chamber of Commerce, Tegucigalpa, Hon- 
duras, has organized a sample display of merchandise, 
which is shown in the chamber rooms. Manufacturers de- 
siring to secure representation may address the secretary, 
John E. Galindo. Samples sent should be routed via Pan- 
ama, as the North coast route is not open to parcel or 
freight delivery. 


An Attractive Summer Booklet. 

Office Appliances recently received from Mr. Albert 
Ruegg a booklet in English describing the attractions of 
Zurich, Switzerland. This booklet gave a complete 1922 
summer program, beginning April 24 and ending October 
15. This program indicates that the events of Zurich are of 
much interest. 

The season opened with a spring festiva]. It included a 
procession of children in costume, trade guilds and the 
burning of the “Boegg”, the emblematical figure represent- 
ing winter. Then came foundation day at the university, 
followed by cycle racing and a special exposition of paint- 
ings in the municipal art gallery. In May there were fes- 
tival plays, German operas, French operas, English come- 
dies, football matches, fete days, etc., not forgetting yacht 
races and a northeast Swiss wrestling festival. Horse 
races, and yacht races and university contests in athletics, 
with tennis tournaments and art exhibitions took place in 
June. July opened with an international sculling regatta 
on the lake of Zurich, followed by tennis, cycle races, swim- 
ming matches, arts and crafts exhibitions, etc. August 1 
was Swiss national day, with Venetian night on the lake. 
Mountain trip contests for motor cars were carried out. 
Later in the month the town football match was held. 
September marked the international aviation meeting. An 
open yacht regatta was held and toward the latter part of 
the month cyele racing, park exhibitions and an interesting 
event at the municipal theater. October opened with cycle 
racing and in Philharmonic hall occurred the commence- 
ment of the symphony concerts and events for literature 
and art. 


All of the foregoing indicates that one could spend a 


summer at Zurich in a most profitable and entertaining 
way 
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Speed Up Sales! 


You can speed up sales now and do it at very little expense if 
you use a Rotospeed Stencil Duplicator. You can get new 
business and increase the volume of old business easily, uick- 
ly and cheaply, by means of effective and inexpensive direct 
mail advertising, sales letters, announcements aad bulletins, 
price lists, collection letters, illustrated folders—you can get 
all of these out quickly and easily in your own office. They 
are the surest means of business building at this time. 


ROTTS: SPEED 


Here is a machine that prints form letters for 20 cents a 
thousand,—good clean-cut letters with all the power of type- 
written originals. Any operator can turn them out at the 
rate of 75 a minute—enough for a large mailing list in an hour. 
Simply write, typewrite, draw or rule on the Rotospeed stencil 
—attach stencil to machine, and turn the handle—that's all. 


Cheapest and Easiest Printing 


Anyone can operate a Rotospeed machine. Even illustrated folders are easy 


to print with Rotospeed, and the cost of such printi 20 cents a 
thousand copies —is so low that you will find your printing geet 
duced. Rotospeed will save more than your present printing 


and will do more work than you now do. 


Try It FREE 


The price of abe complete Rotospeed outfit is —— $43.50. But you can try 
it at our risk We will gladly send the complete Rotospeed outht to- 


gether with enough supplies to print 24 jobs. Try it for ten hs pe ny If you 
are not perfectly satisfied you can return it, or oe # you we will send 
you our booklet and samples of Rot gs = check the coupon 


and mail it te us today. There is no voy 


The Rotospeed Company 
879 E. Third St. Dayton, Ohio 


Cut Out and Mail Today 


Indicate by check . ot soaker you want samples only, or the fully equipped 


otospeed on FREE I 
THE ROTOSPEED CoO., 879 E. Third St., Dayton, Ohio 
C0 Please send me complete Rotos Machine and ee Hee Equipment. 
After 10 days’ Trial I will pay $43. ston return the machine 


C Please send samples of work, booklet and details of 3 your Free Trial 
Offer. This does not obligate me in any way. 
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Globe Security Boxes 





For 
Bank Officials, 
Private Papers in the Office, 
Cashiers in Every Line of Business, 
Privacy of Valuables, such as 
Papers, Jewelry, Silverware in the Home. 





Liberty Bond Boxes 


Made in four different sizes, two finishes and hand polished. 
So smoothly finished will not scratch furniture with which 
they come in contact. 





Cash Boxes 


Write us for particulars 


The Globe-=Wernicke Co. 


Cincinnati 
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Weborg Takes Art Metal European Management. 


E. A. Weborg, late of the Birmingham office of the Art 
Metal Construction Company, has been promoted and has 
been given charge of the European territory for that com 
pany with offices at 58, Holborn Viaduct, London, E. ( 
1, England. Mr. Weborg.is an able and successful office 
furniture man of wide acquaintance in the United States 





and his promotion will be welcome news to his many 
friends. 
Anglo-American Companies Affiliate. 
Amalgamation of two important concerns in the type 


writer field was announced recently. The Guarantee Type 


writer Company, Inc., 39 South Tenth street, Philadel 
phia, Penna., has joined forces with The St. Martin’s 
Typewriter Company, 95, St. Martin’s Lane, London, 


W. C. 2, England. «The large stocks of rebuilt and rough 
typewriters carried by the affiliated interest are available 
for immediate delivery. 


Remington Newcastle Branch Moved. 


The Newcastle, England, branch of the Remington Type 
writer Company, Ltd., has been moved to the ground floor: 
of the Pearl Insurance building, Mosley street. Chis 
branch, which is in charge of W. W. Yell, had been located 
in Neville street heretofore. 





English Journals Consolidate. 


The Bookseller and The Stationery Trades Journal have 
been consolidated. They are published monthly at 12 
Warwick Lane, London, E. C. 4, England. The Book 
seller was established in 1858. The Stationery Trades 
Journal was founded in 1880. The new journal, called 
“The Bookseller and The Stationery Trades Journal,” is 
an illustrated record of the book, stationery, leather goods 
and allied trades. 

(Pittsburgh Business Show—Continued from page 45 

THE LOOSE LEAF SUPPLY & SYSTEM COMPANY, IN‘ 
burgh, demonstrated some interesting lines of loose leaf devices 

A. W. McCLOY COMPANY, Pittsburgh, Penna., known as tl 
business man’s department store, exhibited a wide variety of office de 


vices. Among them was the Hale line of sectional bookcases manufacture: 


by the F. E. Hale Manufacturing Company, and the lines of the Bste1 
brook Steel Pen Company, The Globe Register Company, The Conklin Pen 


Stafford, Inc 
Schapirograp! 


Alvah Bushnell 
Hotchkiss 


Company, 8. 8. 
Sales Company, 
Gunn Furniture 


Manufacturing Company, 
Boorum & Pease Company, 
Company, Steel Equipment Corporation, 
the Byron Typewriter Cabinet Company. 

. H. MATTHEWS COMPANY, Pittsburgh, Penna 
This is made in convenient size, 


Company and 
Demonstrated 


the Pocket Notary stamp. always ready 


for use. The exhibit was in charge of the following gentlemer H 
Anderson, general manager; J. B. Rodgers, advertising manager; R. J 
Means, purchasing agent; L. T. Beck, sales manager; A. L. Fox, assistar 


sales manager. 


THE MULTIGRAPHING ADDRESSING COMPANY, Pittsburg! 
Penna.—Demonstrated their work and showed interesting exan 
direct mail publicity. 

NATIONAL CASH REGISTER COMPANY, Dayton, 0.—Demonstrate: 
the company’s lines of cash registers and showed the newest devices 
gotten out by this company. H. Buehler, manager of the Pittsburg) 
oranch, was in charge, assisted by A. W. Walker of Dayton and E. § 


Miller of Pittsburgh, special representatives. 


NATIONAL PROCESS COMPANY, Pittsburgh, Penna.—Demonstrated 
an interesting system for the reproduction of form letters, circulars, et« 

OFFICE APPLIANCES, Chicago, Ill.—Explained service offered by 
this journal. The booth was in charge of R. 8S. Ingham, circulation 
manager. Office Appliances wishes to take occasion to thank the All 
Steel Equipment Company for the furniture loaned for its use in the 
booth during the show. 

PANNIER BROS. STAMP COMPANY, Pittsburgh, Penna Demor 


strated an interesting line of stamps for the use of business houses and 
professional men. 

THE PITTSBURGH PRESS, Pittsburgh, Penna. 
publication. Its service was fully explained at the show. 
a complete radio, giving concerts every evening. 

POSTAGE METER COMPANY, Stamford, Conn.—Demonstrated the 
Pitney-Bowes postage meter, heretofore described in Office Appliances 

RAND McNALLY COMPANY, Chicago, I1l.—Demonstrated an inter 
esting line of maps. The exhibit was in charge of J. H. Harries, district 
manager. 

REMINGTON 
strated the Remington typewriter, 
ton Wahl bookkeeping machines. 

STANDARD ENVELOPE SEALER MANUFACTURING 
Everett, Mass.-—Demonstrated the Standard stamp affixers and 
envelope sealers, familiar to the readers of Office Appliances 
was in charge of L. J. Merchand, sales director. 

C. SWEARINGEN INK COMPANY, Pittsburgh, 
strated an interesting line of inks for all purposes. 

THE TIMES-INTO COMPANY.—Demonstrated 
machines. Some of the features of this exhibit are referred 
introduction. 


This is a daily 
They installed 


New York, N. ¥ 
machines and 


TYPEWRITER COMPANY, lemon 
correspondence Reming 
COMPANY, 
Standard 
booth 


The 


Penna Demon 


lating 
the 


TIM cal 
to in 


WALES ADDING MACHINE COMPANY, Wilkes Barre, Penna 
Demonstrated Wales adding machines. 

fr. M. C, A. SCHOOLS, Pittsburgh, Penna.—Explained the educa 
tional advantages of these institutions. 

STANDARD TYPEWRITER COMPANY, Pittsburgh, Penna.—Here 
was demonstrated the Corona portable typewriter, personal writing 
machine. The exhibit was in charge of W. J. Peacock and George 
Peacock. William I. Beckert, eastern district manager of the Corona 


and on Thursday 
booth 


was present throughout the week, 
spent his time at 


Typewriter Company, 


H. J. Snyder, assistant sales manager, the 
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SHEAFFER'S 


TWO 
MASTERPIECES 






Sheaffer 
Patented Beil 
Shaped C ‘ i 

aped Cap Dispense with con- 


tinuous buying and 
always have the best 

























Model No. 8. 
“LIFETIME” 


$975 


GHEAFFER'S 


‘Lifetime’ 


TRADE-MARK) 


| Model AA 
$1.00 


Other Styles 
4 $1 to $50 


“PROPEL—REPEL—EXPEL” 
PENCIL 
Facts 


Loads Into The Tip Instantly. 


SHEAFFER'S ‘& 


Our special Waspalumin fused. metal 
eliminates solder in barrel—and prevents 
loose mechanisms 


Facts 


% Our Special Iridium Tipped Pen Point 
Unconditionally Guaranteed Forever. 
Makes live Carbons Easier and Better 

% than the Hardest Lead, yet Responds to 


Lightest touch. 


Slipping or jamming of leads dispensed 
with by the use of our special Waspalu- 


min Carrier. 


Simplicity of operation and a point when 
you waft it, ts greatest assets. 





Lifetime” owners will gladly let yout 


The Repel removes lead trom contact — wonderful pen. Can be used by al 


naking it impossible to soil the inside of s without mjury to writing qualities. 

the Ladies’ Hand Bag. x As*'Lifetume”’ is Everlasting, itis always 
Gentlemen’s shirt pockets at all times »~ made Distinctive Black. 

free from pencil soilage.- Due to the + 


Repel. 


¥. 


Add a Sheaffer Lifetime Pen \ 
and a Sheaffer “Propel—Re- ; 


pel—Expel’’ Pencil to your % 
collection and they will be the ’ 
lone survivors. 


Sheaffer’s “Blue Label Leads” 
—The World’s Best. 


Colors— Biack and Indelible 
Purple. 


* N 
XN 
ae 
ae 
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W. A. SHEAFFER PEN CO. 
FORT MADISON, IOWA 





J SHEAFFER'S 


PENS —PENCGATS 
AT THE BETTER DEALERS EVERYWHERE 
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Announcing 


The New 


Bates Lever Machine 
For Irregular Numbering 


The United States Post Office Department, 
after thorough investigation, has selected for 
their entire requirements of lever machines 
during the present fiscal year the new Bates 
Lever Machine. No more substantial proof 
of its high quality, usefulness and accuracy can 


be asked. 


This machine operates non-automatically and 
is designed for irregular numbering of every 
sort. It prints the same number indefinitely. 
A slight pressure of the fingers on the lever 
changes it to the next higher number. It is 
therefore able to do every kind of numbering 
work. 





The famous Bates construction is put into this 
machine. A demonstration will prove it to 
have the guickest and eastest action of any lever 
machine made. It is distinctive because it is 
essentially different from any other lever ma- 
chine manufactured in that it has an inside 
movement which protects it from the accu- 
mulation of dust and dirt and insures greater 
accuracy and durability. 











Bates Numbering Machines have been famous 


for their quality for a generation. ‘This repu- A New 
tation is behind the new Bates Lever Machine Bates Product 
and will help you sell it. The coupon below We shall be glad to give 
. ¢ ‘ you complete information 
18 for your convenience. about the convenient and 
attractive 
The Bates Manufacturing Company Bates 
Telephone Index 
Factory: Sales Offices: Ask : 
sk us about it 

















Orange, New Jersey 50 Church St., New York 





The Bates Manufacturing Company 
§0 Church Street, New York City 


Gentlemen: — Please send us full information about the new Bates machines. 


SE a ga ne oe Sn Se aR ae a OS 8 


Bates Lever Machine Bates Rotary Telephone Index 
C) <+@ Check Here ®> ‘2 
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(New Machines.—Continued from Page 38.) 


New Line of Wardrobe Cabinets and Strong Boxes. 


A new storage or wardrobe cabinet is just being intro- 
duced to the trade by the Aurora Metal Cabinet Works of 
Aurora, Ill. This cabinet is a member of the company’s 
900 line. It is 36 inches wide, 18 inches deep and 72 
inches high. These cabinets are of the best furniture con- 





AURORA STORAGE OR WARDROBE CABINET. 


struction and are designed to match up with high-grade 
office furniture. Their appearance is pleasing. 

The same company is putting on the market a new line 
of strong-boxes for the safe-keeping of jewelry, silverware 
or valuable papers. These boxes are finished either in 
olive green or black enamel, although mahogany or oak 
grain can be furnished. They are made in four sizes 





AURORA STEEL STRONG BOXES. 


Each box is equipped with a four-pin tumbler Yale lock. 
The boxes are made from a heavy gauge of steel and the 
variations in size enable them to meet a wide demand. 

Another new item in the Aurora line will be announced 
in November. 


A New Display Portfolio. 


The E-F display portfolio is a new stand for use by 
stationers on counters or show cases, inside the show case 
or as a hanger on the wall. It is bound in blue fabrikoid 
and lined with black cover paper, giving a good background 
for the display of the E-F products and a printed sheet, 
showing how to use them. The portfolio measures twelve 


APPLIANCES 








B 





' 

' 

' 

' 

‘ 

‘ 

' 

' 

‘ 
‘ 
' 
' 
' 
' 
‘ 
‘ 
‘ 
' 
' 

4 


We're not arguing; 
| We’re telling you— 
that STORMS 


GOLD MEDAL 


Typewriter Carbon Paper will outwear 
all others. 


Send us your best wearing sheet for a 
‘‘Wear-Down”’ comparison with 


~ GOLD MEDAL 


We'll send you the result. 

Also, send for samples and make your 
own test. 

Over 100 copies per sheet have been 
made with 


GOLD MEDAL 


Carbon paper in actual commercial use’ 
without any effort to “nurse” the carbon. 
It’s the best Carbon we have ever seen: 
ALSO NOTE THIS ON YOUR “PAD OF 
FACTS.” Storms’ American Brand 
NOISELESS Carbon does NOT smut the 


copy; Makes strong copies, and many 
of them. 


H. M. Storms Co. 


Dept. C. 553 Grand Ave., Brooklyn, N. Y. 
City Office, World Bldg., N. Y. City 
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The Chicago Glass Desk Pad promotes 
desk efficiency by affording a place to 
keep memoranda, lists, schedules, etc., 
always visible for ready reference. It 
avoids marring of the working space of 
the desk and at the same time furnishes 


a smooth, hard writing surface. The 

holder is backed with felt and has two 

raised leather corners which hold the 
lass in place. Two sizes: 18"x 24” and 
"x 306’. 





A plate glass letter tray is a practical as well as 
an ornamental acquisition to any desk equip- 
ment. It is securely held together by nickel- 
plated clamps tipped with rubber. 





An office equipped with plate glass window venti- 
lators is insured of a constant circulation of 
air without the direct drafts. Can be attached 
quickly to any window. 


WRITE US TODAY 


The Chicago Mirror & Art Glass Company 
217 North Clinton Street, Chicago, Ifl. 
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inches high by twenty inches wide when open, and folded, 
the size is twelve by ten. 


An interesting feature is a three-by-five guide card, car 
rying printed descriptive matter with several tabs at 
tached. This card is suspended from the top of the dis 


play by a string, enabling customers to handle the card 
and examine and test the tabs. This display stand for 
the use of the company’s dealers will be ready for them 
about the time this issue of Office Appliances reaches its 
subscribers. 


The portfolio is the product of the Efficiency File Com 
pany, 1772 Wilson avenue, Chicago. 
New Index Tab. 
The E-F Angular index tab which has been on the 


market about thirty days, is the product of the Efficiency 
File Company, 1772 Wilson avenue, Chicago This tab 
is made of clear celluloid and strips of gummed cambric, 
by which it is conveniently attached to the guide card 
Colored insertable labels are provided and the part of the 
tab containing them is shaped at an angle of about forty 
degrees from vertical, so that the label may be easily read 
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3 4 
E-F. Anqulary INDEX Tab 
INDEX TAB. 











E-F ANGULAR 


The tab is provided in six-inch strips which 
may be cut to any desired length. It is made especially 
for guides and holders in two sizes, one holding labels 
%g-inch in height and the other %-inch high. The colored 
labels can be changed at any time and a signal scheme of 
any kind may be employed. 


from above. 


Eclipse Time Stamp. 

The Eclipse Manufacturing & Supply Company, 27 
Thames street, New York, N. Y., makes the Eclipse tims 
stamp. <A clock mechanism is connected with a rubber 
die, which prints the name and address, or other designa 
tion, the date and hour and minute. The device is finished 
in mahogany. 


A New Bates Lever Machine. 


A new numbering machine is announced by the Bates 
Manufacturing Company, known as the Bates Lever ma 
chine. This device operates non-automatically and is de- 
signed for “irregular” numbering of every sort. In other 





NEW BATES LEVER NUMBERING MACHINE 
words, it is intended to imprint the same number indefi- 
nitely until a slight pressure on the lever changes the print- 
ing mechanism to the next higher number. The machine 
is, therefore, able to do every kind of numbering work. 
The Bates Company has been awarded the exclusive 
government contract for post office requirements of lever 
machines during the present fiscal year. The number is 
estimated at about 1,600 machines. The lever machine, it 
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Not just a fifty-fifty basis—but a willingness to go more than half way is the 
spirit of Shaw-Walker dealer co-operation. 


The planks in the Shaw-Walker platform are: unlimited assistance in solving 
sales problems; unceasing energy in planning new forms of dealer service; 
perpetual improvement in the high standards of Shaw-Walker products. 

This is the policy that speeds sales for Shaw-Walker dealers. 

In cities where we are not aggressively represented, there are a few openings 


for new dealers. Write today. 
i- 
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Your Vital October Seller 
Regal Rebuilt Royals 


Al Selling Point for Every Day i. in the Month 
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Regal Typewriter Company, Inc. 


MARCUS HARWITZ, General Manager 


New York, N. Y. 


359 Broadway 


12-14 So. Jefferson St., Chicago, Ill. 
Cable address: Regaltype, New York 


7-9 First Street, San Francisco, Cal. 
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is stated, was originally designed in co-operation with 
officials of the post office department to meet the severe 
usage which is given machines of this character in the post 
offices throughout the country. The same general appear- 
ance is preserved in the Bates Lever machine as in the 
company’s regular movement and seven-movement ma- 
chines. 


Combined Desk Calendar and Paper Weight. 


A little desk convenience just announced is called the 
Unique desk calendar and paper weight. This device com- 
bines beauty with usefulness. It is illustrated herewith. 
By its use the business man has always one-fourth of a 
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UNIQUE DESK CALENDAR AND PAPER WEIGHT 


year before him. It is made in solid oak or mahogany 
finish to match the desk. The calendar is renewable and 
the holder has a felt base to prevent it from marring pol- 
ished surfaces. 

The device is made by Office Devices, Box 243, Evans- 
ton, Ill. 


Steel Clasp for | Papers. 


“Steelgrip, the Master Clip,” is the name of a device of 
comfortable size for holding papers and documents. It 
consists of a band of spring steel about three-fourths of an 
“inch wide bent upon itself so that the lower portion ex- 
tends about an inch beyond the upper, the end of which is 
slightly curved upward. At the bend the sides are about 
an inch apart, but converge toward the ends, coming to- 
gether firmly. 

The device is made in plain steel having a rust-proof fin- 
ish. The ends are rounded and the device is smooth to 
avoid tearing or defacing papers. Its length is about five 
and one-half inches. 

“Steelgrip” is made by the Collier Company, Knicker- 
bocker building, Times Square, New York, N. Y 


New Device for Money and Tobacco. 


A combination money purse and tobacco pouch has been 
devised by the Elmer Evans Company, Oshkosh, Wis. 
This pouch is known as the Oshkosh pouch and is said to 





be a neat, serviceable and non-bulky device selling at a 
reasonable price. It may be used either for money or 
tobacco. It has no metal frame to wear or tear the pocket 
and is easily opened or closed. It is made of real leather 


A “Gift Box” Booklet. 


The Foe Paper Company of South Hadley Falls, 
Mass., has sent to the trade an artistic booklet showing 
cuts and describing the contents of their gift boxes. 

The cover design is an adaptation of the “Write Gift” 
campaign and shows considerable care and thought in pro- 
ducing so attractive a cover for a one color job. 

The foreword emphasizes the importance of the paper 
within the box. The Hampshire line of gift boxes were 
eight in number last year. This year there are twenty 
numbers. Each box contains regular staple sizes of paper 
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50 LIVE DEALERS 


Are now making profits with this 
chair. They find it appeals because 
it introduces correct posture, a health 
feature, into chair selling. People 
are interested in health as much as 
in comfort, and they find both in the 


Uh! Steel 
Posturchair 


Some dealers ordered more than forty 
chairs in thirty days. Others, in smaller 
markets, have sold dozens. Many dealers 
are just now getting their sample. Thou- 
sands have been sold and the chair has 
been on the market only four months. 
Wherever the chair is demonstrated, sales 
result. In many markets big business is 
pending. 

There is an attractive proposition behind 
this chair for one dealer in each market. 
Wonder if yours has been closed. 





The Toledo Metal Furniture Co. 
1274 Hastings St., Toledo, Ohio, U.S.A. 


Manufacturers of Uhl Steel 
Olfice and Factory Equipment 


“The Line With a Future”’ 





and envelopes, enabling one to purchase continuously a 
size that appeals particularly to one’s fancy. 

Several of the numbers are designed especially for gen 
tlemen, and several numbers are essentially for the ladies’ 
use. 

Two large display cards measuring 11x14 inches, printed 
in three colors on ten-ply board, will be sent to every 
purchaser of Old Hampshire gift boxes and additional 
ones will be sent upon request. 


An Addition to Pencil Line. 
The American Lead Pencil Company of New York an- 
nounces the addition to its line of the No. 522 Cascade pen- 
cil assortment. This style is made in attractive, bright 
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NQ. 522 “CASCADE” ASSORTMENT 


colors, and is packed in flat dozen, one-half gross in a flat 
box. The pencils have gilt tips and red rubbers, each dozen 
being in one solid color. 

Franklin Fountain Pen. 

The Franklin Fountain Pen Company, 51 North Tenth 
street, Philadelphia, Penna., is manufacturing a fountain 
pen for the student trade. It is a plunger-filler, furnished 
with clip or ring. 


A New Copying Pencil. 


The house of Eberhard Faber, 37 Greenpoint avenue 
Brooklyn, N. Y., lists among its new items a copying pen 
cil, No. 770. This pencil has a metal tip and is enameled 
in yellow. It is a vigorous writer and copies with strength 


and distinctness 


“Steele’s’”” Indoor Baseball Game. 


The Stationers’ Wholesale Supply Company 09-15 
South Wabash avenue, Chicago, Ill., is distributing 
“Steele’s” inside baseball game, the fall and winter “indoor 


sport for business men.” Mounted on a substantial hinged 
binder’s board is the representation of a baseball diamond 


with scoring points fully detailed. The game is played 
solitaire or “twosome,” the points being determined by the 
whims of dice. A dice box with dice, and score cards are 
included. Every play of the baseball diamond n be 


duplicated in this game. 


A German Desk Convenience. 


Office Appliances has received from the house of Strauss 
& Company, Chemnitz, Germany, some descriptive mate 
rial and a sample of a rocker blotter pad for desk use, bear- 


ing the inscription, stamped in the curved aluminum top 
“Original Strauss-Loscher D.R.P.” Within the circle is 
a picture of an ostrich with palm trees in the distance 
This device consists of a top of curved metal with a de 
tachable base of the same metal, attached to which, by a 
lip and slot arrangement at each end, is a pasteboard to 
which is attached a number of blotters of any color which 
may be desired. The lower part of the device is cut out 


so that a dealer advertisement may be inserted The de- 
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REG. TRADE MARK 


Calculating Machine 














R. THOMAS OAKES, a well known textile 
man of Bloomfield, N. J., well remembers 
what an unwelcome job inventory was, back in the 
old days of pencil and pad. 
But let Mr. Oakes tell you his experience since 
that time. He says: 


“Since we secured our first Monroe, nearly seven years 
ago, Inventory is a mere incident, a dream instead of a 
nightmare. We take it twice a year and think ncthing 
of it.” 





Three Sizes . 
a size tofit every business— General Offices: Woolworth Building, New York Plant: Orange, N. J. 


20, 16 and 12 place capacities Offices rendering Monroe Service at all Principal Points in the U.S. and Canada 


Takes the 
Hard Work 
Out of 
INVENTORY 
FIGURES 





FINISHING ON TIME 

















“It used to take two men two or three days of solia, 
monotonous figuring. But since we have the Monroe 
it takes two of us only three to five hours. We can 
do a former day’s work in about an hour and a half.” 


“In spite of the Speed, there is no strain because of 
the constant visible proof. Furthermore it means a 
saving in the payroll of at least $1000.00 a year.” 


“Altho Inventory is only twice a year we use the 
Monroe constantly extending and adding payrolls and 
doing all other figure-work.” 


The Monroe takes all the hard work out of In- 


ventory figures. Every member of your staff can 
use it for figuring, adding and checking your inven- 
tory values. The Monroe handles with equal ease 
fractional gross, fractional dozens, fractional yardage, 
discounts, and all other calculations peculiar to in- 
ventory. All fear of decimal errors is eliminated. 


The Monroe man will be pleased to loan you a 


machine NOW for the purpose of having your staff 
become familiar with the many uses to which a 
Monroe can be put on inventory figuring. Then 
when the big job of inventory arrives your staff will 
be able to use the machine to the best advantage. 
Simply use the coupon. 


Monroe Calculating Machine Company 


fr wwe ree ee = = = — = = <COUPON FOR YOUR CONVENIENCES © = = = ecuwonw @e oe Or ee 


Monroe Calculating Machine Co., Woolworth Building, New York Firm Name 
I Without obligation: | 
We will accept a loan of a Monroe Calculating Machine at the My Name aannnnnneneninne 
I present time for the purpose oflearning what the machine will ] 
| accomplish on inventory figuring and other work. Address__ SS ee a mee a 
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“Better than new” 
after nine years service 


One of the hundreds of true stories that 
prove Corona’s amazing durability. 


Facts about 
Corona 


weighs 6% 
pounds, folds com- 
pactly, and fitsinto 
a neat traveling case. 
It has all modern 
improvements, such 
as visible writing, 
universal keyboard, 
two-color ribbon, 
back spacer, margin 
release, etc. 


Corona 


BOUGHT one of your 
Coronas in the Pittsburgh 
Exposition in 1913,” writes Mr. 


William N. Robson, of 1018 
Forbes Street, Pittsburgh, Pa. 

“Since then a little spring 
broke which the dealer charged 
me a quarter to repair. That is 
the only thing which has been 
done to the machine and it is bet- 
ter now than it was when it 
was new. 

“During this time I have used 
it under all kinds of conditions. 
I have written on it in railroad 
stations, even in the freight-car 
caboose in a couple of cases 
when I could not find a passenger 


train. I have written all kinds of 
material, including material for 
publication. My children have 
grown up with it and it was a 
factor in their education.” 

Mr. Robson’s experience is not 


unusual. During Corona’s six- 
teen years’ service as the original 
portable, hundreds of such un- 


solicited testimonials have come 
to our files. 

In fact, Corona’s amazing per- 
formance under the most trying 
conditions stamps it as the stur- 
diest of all typewriters, regard- 
less of their size or price. It is 
the only light machine of proven 
durability. 


CoronA 


The Personal Writing Machine 


REG. U.S. PAT. OFF. 


Built by CORONA TYPEWRITER COMPANY, Inc. 


116 MaIn STREET 


Groton, N. Y. 


> 
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vice is very convenient and new blotter pads may be in- 
serted as the old ones are used up. A supply of blotters 
is sufficient to last for a considerable time. 

Messrs. Strauss & Company desire to make some dispo- 
sition of their patents in the United States with a view to 
having them manufactured and distributed here. The de- 
vice is simple, convenient and offers a means of advertising 
to those houses which desire to keep their names constantly 
before desk workers. 

We are indebted to Strauss & Company for a number 
of leaves showing the names of different firms in Germany 
who are using this block with samples of their advertising. 
Among these concerns we note the name of F. G. Mylius 
of Leipzig, specialists in office equipment, typewriters, cal- 
culating machines, etc., also other well known dealers in 
office equipment in Munich, Nuremberg, Arnstadt and other 
cities throughout Germany. 








New Dixon Dealer Aids. 


To co-operate with the National Association of Station- 
ers and Manufacturers and to aid dealers in making suitable 


TO ENDURE 


Upright Wood Units 


EACH UNIT COMPLETE IN ITSELF 
Complete Lines of Wood Upright Filing 
Cabinets Both with Open Sides for 
Attachable Panels and with 
Closed Permanent Sides 





he oor 


‘Daddy uses Dbvon's odd) ide 
HEADQUARTERS FOR - 
SCHOOL SUPPLIES 





DISPLAY PLACARD FOR SCHOOL WEEKS 


displays during school goods weeks from August 28 to 
September 9, the Joseph Dixon Crucible Company got out 
some new display material for the benefit of stationery 
dealers and mailed it to a considerable list in order that 


Its 

rounded 

edges 

make 

it pleasing 
to the 
fingers 





Made in light Antique Oak Finish, also medium dark 
Imitation Mahogany. 

Files work on G-W Roller-bearing steel side exten- 
sion slides, which are the strongest made, work the 
smoothest and are noiseless. 

G-W Catalogue No. 8200 explains all the various lines 
of filing cabinets the Globe-Wernicke Company makes. 


ee ee oe The Globe=“Wernicke Co. 


they might make suitable use of it during the two weeks 
just mentioned. Cincinnati 

These aids and materials brought forth many pleasant 
acknowledgments 
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» You don’t take 
~ a Gambler’s 
chance when 
you buy St. 
Johns Tables. 


You can be 
sure, absolutely 
sure, that they 
will satisfy 
even your most 
critical cus- 
tomer. 


St. Johns Ta- 


bles have clean, 
business- 
like lines. 

They are 
strong, 
sturdy, dur- 
able. They 
are finished 
to withstand hard usage. They 
are priced so that you can sell 
them quickly and net a good 
profit. 


You'll find them all that we 


say they are, and more. 


St. Johns Table Company 


CADILLAC, MICHIGAN 
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A New Line of Checking Pencils. 

The Dow Checking Pencil is the name of a new line 
placed on the market recently by the Louis F. Dow Com 
pany of St. Paul, Minn. This is a crayon magazine pencil. 
The friction holding the lead in place is produced by a 
hump spring formed on the inner barrel lt the magazin« 
carries three extra crayons. The magazine is refilled by 
removing the brass cap on the inner end of the inner bar 
rel. Crayons for this pencil are large, strong and durable. 
These checking pencils ae made in four colors—red, blue, 
green and black, and the pencils are enameled to show the 
color of crayon carried. For disp! ay purposes the manu 
facturers have provided easel-back display cards with 
twelve pencils to a card, assorted three of each color or: 
one color to a card if preferred. 

Colored Leads for Modern Mechanical Pencils. 

Red, blue and green Everpointed checking leads for use 
in thin diameter mechanical pencils are the newest product 
of the house of A. W. Faber, Inc., Newark, N. J. These 
small leads are packed twelve of a color to a tube and 
twelve tubes in a carton. Red is No. 3345, blue 3346, and 
green 3347. An attractive display carton is furnished 
under the number 666, containing one dozen tubes of red 
and a dozen tubes of blue. 


Hand Punch for Loose Leaf Work. 
The Sieber Products Manufacturing Company, 4000-06 
LaClede avenue, St. Louis, Mo., makes the Sieber adjusta 


ble hand punch. It is featured as an accessory for the 
power punching machine. The device is of extra-heavy 


construction, and will handle all classes of loose leaf punch 
ing. Any size sheet can be punched or slotted. The dies 
are adjustable for various spacings up to 8% inches center 
to center. The table is graduated both ways from center, 
facilitating setting the dies for any work. The punch 
movement is positive; an eccentric shaft gives extra power 
to the stroke. The punch is copper oxidized, with nickel 
plated table and handle grip. Two round dies are fur 
nished with each machine, the buyer having options of 
any One of eight sizes. Dies can be furnished for T-slots, 
round slotted hole and the “Proudfit” T-slot. 








“Handy” Maptacks. 

The Stenton Supply Company, 4509 North Twentieth 
street, Philadelphia, Penna., makes the “Handy” maptack. 
It has an aluminum head, with sharp steel points. This 
maptack is furnished enameled in various colors and de- 
signs to facilitate the graphic delineation of data on maps, 
diagrams, etc. 

Block Offers Two 0 Specialties. 

A. F. Block & Company, Inc., 212 Fifth avenue, New 
York, N. Y., is distributing two ‘specialties. The “Moist 
ener-sealer” is made of aluminum. The reservoir is said 
to furnish moisture for sealing over 700 envelopes. The 
“Everlast” pen is adapted for manifolding, marking pack 
ages, drawing, etc. 

Lotspiech in New Territory. 

H. G. Lotspiech, formerly covering Chicago territory for 
Eberhard Faber, has been placed in charge of the Michigan 
and Indiana territories. He will make his headquarters 
at Indianapolis. Mr. Lotspiech has traveled the Michigan 
territory, so that a large part of his future customers are 
already acquainted with him. 


Ribbon and Carbon House Adds Equipment. 
The Old Town Ribbon & Carbon Manufacturing Com 
pany, 245 to 249 Centre street, New York, N. Y., has been 
obliged to put in more machinery and equipment to tak: 
care of a business which is increasing constantly. 


Help Wanted to Locate Missing Machines. 

H. G. Yocum, a dealer in typewriters at 107 North Erie 
street, Massillon, O., has been missing machines occasion 
ally from his store. He is “out” the following, which ay 
as Fa ad have been stolen: 

an Smith, No. 8, No. 394257 elite type. 

Bn © Smith, No. 8, No. 268685 elite, type. 

L. C. Smith, No. 5, No. 242055 pica type. 

Royal, No. 10, No. 286162 pica type. 

Mr. Yocum offers $20 reward to the person who first re« 
ports the location of one or more of the above machines 
He does not intend to start proceedings to recover the ma- 
chines so reported, but wants to get a line on the way in 
which they disappeared. 
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Security Steel “800” Filing Cabinets 
Inspire Salesmen 


It leads the leading line of steel furni- 
ture in quality, durability, appearance 
and economy. 


Write for the new general catalogue, 
illustrating and describing the complete 
line of SECURITY Steel Products. 


“Chis Weld Means Security” 





The only File with the CENTERWELD 





No. 801, open, featuring the SECURITY progressive roller 
suspension and single action side locking device. 





A file for every filing need. The ‘‘800’’ Line is built for building bigger businesses for dealers. 


STEEL EQUIPMENT CORPORATION 
AVENEL, NEW JERSEY 


NEW YORK, N. Y. NEWARK, N. J. BOSTON, MASS. 


Makers of the complete line of ‘‘SECURITY”’ Steel Products. 
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The Acme Stapler is made in four 
models, completely covering every 
possible requirement of modern of- 
fice practice. The usual office or- 
ganization is such that one or more 
of each size can be sold to a large 
office. The staple sales are auto- 
matic, and should yield a good an- 
nual volume of business for every 
stapling machine sold. 


The Acme Family 


The Acme No. 1—For heavy duty. A 
powerffl toggle forces the heavy staple 
through thick documents, carpet sam- 
ples, roofing, etc. Holds 100 staples. 


The Acme No. 2—A utility machine for 
general purposes. Drives a broad, flat 
staple through thick, tough stock, yet 
binds thin paper without mutilating it. 
Holds 50 staples. 


The Sure Shot—An old favorite, reliable 
even when-used by everyone around the 
office. It is the most economical ma- 
chine for permanently fastening papers, 
etc. Holds 100 staples. 


The Midget Binder—Takes but little 
room on the desk, and serves a wide va- 
riety of purposes. Sell one for every 
active desk in an office. Holds 100 staples. 


If you don’t realize the wide field of 
utility and sales possibilities of Acme 
Staplers, write us for information. 


Acme Staple Co., Ltd. 


1643-47 Haddon Avenue 
Camden, N. J. 





LONDON: Kado Ltd., Atlantic House, Hol- 
born Viaduct. 

CANADA: ee J. Scott & Co., 59 St. Peter 
8t., Montrea 


see ye . FINLAND: Foreign Trade 
& Export Co., 206 Broadway, New York 

3 Richard Weiniger, Singel 276, 
Amsterdam 


AUSTRALIA « NEW ZEALAND: Excelsior 
Supply Co., Ltd., Sydney, N. 8S. W., and 
Wellington, N. 
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Chicago Man Heads Burroughs All-Star Club. 


R. L. Walker was chosen president of the Burroughs 
All-Star Club in the recent election. Mr. Walker is in the 
“Chicago South” selling organization. He had been second 
vice-president of the All-Star Club. C. R. Short is vice 


president. He operates in the Milwaukee territory. J. S 
Mayes, Jacksonville, Fla., is second vice-president 
R. M. Walker joined the Burroughs Adding Machine 


at Chicago in 1910. He made the All-Star Club 
attained life membership. C. R 
Minn., in 1913, 


Company 
in 1915, and in due course 
Short became a Burroughs man at Duluth, 


continuing there until 1915, when he was sent to Fargo 
N. Dak. From Fargo he went to Milwaukee, and from 
thcre to Grand Forks. N. Dak. In 1917 he returned to 
Milwaukee. He made the All-Star Club in 1915, and be 


came a life member in 1921. J. S. Mayes’ advent into 
Burroughs circles was at Jacksonville, Fla., in 1915, and 
he has remained in that territory since. The All-Star de 
gree was won in 1916, and life membership in the club 
followed naturally. 


Estate of Delevan Smith. 

The will of the late Delevan Smith, vice president of The 
Oliver Typewriter Company, was filed in the probate court 
at Waukegan, IIl., in September. It disposes of property 
listed at approximately $1,300,000. Important bequests in 
clude $100,000 to the Lake Forest Hospital Association for 
a general hospital building in memory of his mother. The 
Indiana Historical Association receives $150,000 and the 
Methodist Episcopal Church of Indianapolis gets $100,000. 
Many bequests were made to relatives, charities, employees 
at his Lake Forest home and of the Indianapolis News, of 
which Mr. Smith was publisher. A number of trust funds 
are established. At the death of the beneficiaries the resi 
due goes to the Indianapolis Foundation, created by Mr. 
Smith for the mutual benefit of various charities of that 
city 


Eagle Aid Society Raises Age Limit. 

The Eagle Aid Society (Eagle Pencil Company) has in 
creased the age limit for members, the new arrangement 
permitting employes as old as fifty years to participate in 
the benefits. The initiation fee is graduated according to 
age, the fee being payable in twelve monthly installments. 

Membership dues in the Eagle Aid Society are ten cents 
a week. Sick benefits of six dollars a week are paid for a 
period of ten weeks in twelve consecutive months, with a 
maximum total payment of $200. At the death of members 


$100 is paid to the family. For the year ending May 31, 
1922, nine death benefits were paid. In the same period 
sick benefits were paid to 231 members, totaling $1,390. 


The club has a bank investment of over $9,000 as capital 


Col. Havers on College Faculty. 


Col. E. A. Havers, of the L. E. Waterman Company, is 
a lecturer on the staff of the Mayo College of Commerce, 
431 South Dearborn street, Chicago, Ill. His subject is: 
“Is the Pen Mightier than the Sword?” 

The Mayo College of Commerce conducts courses by 
day and by night in advertising, marketing, salesmanship 
foreign trade, traffic management, insurance and real es- 
tate, commercial training, business management, secretarial 
work, journalism, accounting, banking, finance and foreign 
languages. 


Birmingham Store Increases Space. 


Company, 15 North 

moved the stationery de 
Brown-Marx building 
printing and engraving 


building at 15 North 


The Zac Smith Stationery Twentieth 
street, Birmingham, Ala., has 
partment to the ground floor of the 
The office furniture display room, 
shops will occupy the four-story 
Twentieth street. 


Lynn Introduced Formally to New Bauer Store. 

“he formal opening of the new store of the R. S. Bauer 
Company, 33-35 Central Square, Lynn, Mass., was held 
September 11. Open house was held between ten a. m. to 
ten p.m. The store staff, headed by Mr. Bauer, was kept 
busy introducing visitors to the new establishment 


McCausland Stationery Company to Expand. 

The McCausland Stationery Company, 4426 Frankfort 
avenue, Philadelphia, Penna., will add a second story to its 
establishment. The executive offices and furniture and 


filing equipment will be housed on the second floor. 
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=o MACHINE 


AB DING 
LISTING 
CALCULATING 
BOOKKEEPING 















THE WALES BOOKKEEPER ates a) —- 


With two visible counters of 
999,999,999.99 capacity each (one 
cent short of one billion dollars). 


The only standard adding 
machine: 


1—That has two sets of Visible 
Total Wheels. 

2—That lists items in each counter 
in contrasting colors. 

3—That prints totals in same 
color as items. 

4—That mechanically sub- 
tracts one total from the other, 
and prints balance or differ- 
ence in color of larger total. 


There is a WALES 
Model for Every | 
Business Need 


$150 and up 


is 


* Leading Business Organizations Specify WALES 
because of ACCURACY— SPEED— DURABILITY 


Among the many uses of the Wales Bookkeeper may be mentioned: 


* CRANE COMPANY Computation of Sales—cash and charge sales separately. 
Trial Balance, total of both debits and credits. 
Costs of Jobs by departments and grand total. 
Sales Profits; cost and selling added separately. 
Luxury Tax, amount of sale and tax added separately. 
Daily Bank Balance and Ledger Proof, total of checks and 








World's largest manufacturers 
and distributors of plumbing 
and steam fitting equipment 














In July, 1920, after a most exdct- deposits separately, or total of yesterday’s and today’s balance. 
ing test, Crane Company began Other well-known organizations equipped with Wales Bookkeepers are: 
Ramana pain ella Standard Oil Co. Hudson Coal Co., Scranton, Pa. 
eA o ; “dl . Semet-Solvay Co., Syracuse, N. Y. Kingston Bank and Trust Co., Kingston, Pa. 
ookkeepers—the last one pur- State of Pennsylvania Lehigh & Wilkes-Barre Coal Co., 
chased in July, 1922. State of Ohio Wilkes-Barre, Pa. 
U. S. Government Montgomery -Ward & Co., Kansas City, M 
' , y, Mo. 
ee Bank of Marcus, Marcus, Iowa Philadelphia & Reading Coal and Iron Co., 
Brooklyn Trust Co. , New York, N.Y. Reading, Pa. 





H. L. Judd Co., New York, N. Y. Wayne Junction Trust Co., Philadelphia, Pa. 
WALES ADDING MACHINE CO., Wilkes-Barre, Pa. Branches in all principal cities 





SEND US THIS REQUEST BLANK 
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AN OPPORTUNITY FOR 
SALESMEN 


“ an cr ath no iad Anal 
\\ iS wis aFree Dem ogeable Busate analyels f 
° ‘ » acc 
Our new sales plan gives us room for some 7 . Oo book chow oes profits yt 


‘ ow ™ .. eases 
really high class men to sell Wales Adding, ia 
Listing, Bookkeeping and Calculating 
Machines. The Wales reputation, Sat. 
Eve. Post advertising, and real home 
office co-operation enable our salesmen 
to make liberal incomes. If you are used 
to making at least $10,000 a year and 
want a better opportunity, write he 


Home Office. 
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Ceibereas: The American People by freely and 3 
instantly planking down tons of their good par hh 
money have acclaimed the Parker Duofold farand | T 
away the most princely and popular fountain pen | ai 


ever created; and 


CEhereas: All mail, telegrams and radio mes- 
sages arriving at Christmas Headquarters from 
Wall Street, Main Street and R. F. D. No. 56, con- 
clusively prove that the Parker Duofold is without 
question not only the best Advertised but the 





Most 
Coveted Gift 





that will be displayed in the Christmas windows 
this year; and 


CGhereas: Any dealer with a “second sight” 
can see that this new Record-breaker of quick 
Turnover and Profit will, and has already saved 
him from the slump in other articles whose nov- 
elty and favor have grown tasteless to Giit-Buyers; 
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ales Proclamation 


from the Official Christmas Broadcaster 


bY These {Christmas} Presents: 






nd | Pow, therefore, I advise all merchants who 


par | have no desire to live in the Past at the expense of 
nd | TODAY’S OPPORTUNITY wherein PARKER PENS 
yen | are sweeping the trade; 


Co Hereby Resolve: 


\es- I That you will immediately place heavy Christmas 
sm orders for PARKER PENS—Duofold De Luxe at 

$10 and $15, Over-size Duofold and Duofold Jr. 
ons De Luxe $7, Duofold Jr. and Lady Duofold $5, 
out and their lower priced sales-mates from $2.50 up. 


That you will Broadcast the Parker Pens in your 
advertising, and store and window displays. 


4 That you will not lose another $7 Duofold sale by 

trying to push half-dollar and dollar trifles, or 
fountain pen lines that have about as much re-sala- 
bility as last year’s almanac. Anticipate a shortage 
by addressing orders and inquiries at once to THE 
PARKER PEN CO, Janesville, Wis. 


ht” 
ick | . 
ved / 


WS 


Official Broadcaster 
OV" NOTE: Among metal pencils, the Parker ranks as much ahead as the Parker Duofold among 
pens. Reasons are: the Parker Lead Ejector prevents lead jamming and clogging tip; Parker 
ers: ' Worm-Drive turns lead OUT and IN; can be filled in 5 seconds at writing tip without 
a] removing mechanism; “Lucky Lock” holds cap fast, yet gives instant access to eraser. $1.50 up. 
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TRADE MARK 
IT MEANS RELIABILITY 


ATTRACTIVE 
AND 


PROFITABLE LINE 
FOR THE TRADE 


LOOK FOR 
THE 











CARDS VERTICAL GUIDES SPECIAL RULED AND 
CARD GUIDES FILING SYSTEMS PRINTED FORMS 
FOLDERS LOOSE LEAF RECORDS TO ORDER 








Price 
List 
and 
Terms 
on 


Complete 


Request 


Stock Record Cards 


Location Unit Max Service 


Min. and 


ON ORDER RECEIPTS DELIVERIES DELIVERIES Quality 
| t r Tit 8 im t ORDER WO antiTy BALANC 


Dependable 
and 
Profitable 
Lines 
for the 


Stationer 











— 


MANUFACTURERS OF 


COMPLETE LINE OF FILING SUPPLIES 








BOSTON INDEX CARD COMPANY 


113-115 PURCHASE STREET 
BOSTON, MASSACHUSETTS 























— 
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World-Wide Commercial Arbitration. 

lhe cause of universal arbitration instead of litigation to 
settle commercial disputes both in this country and ‘abroad, 
after centuries of agitation, is at last making definite ‘strides 
towards realization, according to A. J. Wolfe, chief of the 
Commerce Department's division of commercial laws. 
“The combined efforts of the Department of Commerce, 
trade groups, and bar associations,” says Wolfe, “are be- 
ginning to get results in the form of a plan, world-wide in 
its scope providing for the enactment of a national law in 


this country and for treaty arrangements to make it effec- 
tive abroad.” 
“The commercial world,” Wolfe asserts, “has hardly be- 


gun to realize the significance of the conferences held last 
fall under the department’s auspices, which were followed 
by energetic efforts by the friends of arbitration, including 
the Chamber of Commerce of the state of New York and 
the Chamber of Commerce of United States Endorse 
ment by the American Bar Association in its last conven- 
tion of a Federal bill to make arbitration contracts valid 
and enforceable and of a clause to the same effect for the 
mutual recognization of such contracts by treaties of the 

United States with other countries, has been one of the 
most striking developments to date. 

"“Never perhaps in the history of commerce,” says Wolfe, 
“has the feeling been so strong that arbitration is the true 
solution of difficulties arising between honorable merchants 
both at home and abroad.” He attributes the recent epi- 
demic of cancellations as the principal factor which has 
rallied so much support to the plan. He says, “the tempta- 
tion to escape the hazards of contract by repudiating the 
contract itself or by seeking refuge in technicalities has 
been undermining the age-long fundamentals of business 
intercourse.” In his opinion, arbitration offers an equit- 
able substitute for protracted, expensive, and friendship-de- 
stroying litigation which will work to its greatest advan- 
tage in foreign trade transaction wherein the contracting 
parties are so often thousands of miles apart. 

In reviewing recent developments, Mr. Wolfe said 

“An arbitration law which permits merchants to agree 
to arbitrate their differences and by which the awards of 
arbitration have the force of judicial verdicts, now exists in 
the state of New York. 

‘A conference held in the Department of Commerce No- 
vember 15, 1921, went on record as recognizing the value 
and importance of commercial arbitration in the effort to 
conserve perishable and semi-perishable food products now 
going to waste at the rate of millions of dollars annually 
because of trade disputes. 

“The American Bar Association in its annnual conven- 
tion in San Francisco in July last, gave its emphatic ap- 
proval to the draft of a Federal law to legalize arbitra- 
tion in interstate commerce and in admiralty matters. The 
bill is entitled: ‘A bill to make valid and enforceable writ- 
ten provisions or agreements for arbitration of disputes 
arising out of contracts, maritime transactions, or com- 
merce among the states or territories or with foreign 
nations.’ 

“The Chamber of Commerce of the United States of 
America has undertaken a work of immense significance in 
taking up with its constituent chambers the great and prac- 
tical problem of providing the machinery for making com- 
mercial arbitration readily available to merchants at home 
and abroad and for making it a dependable weapon in clear- 
ing up the obstructions to the development of trade. Sev- 
eral chambers of commerce have advised the Department 
of Commerce of the perfecting of such machinery, notably 
the Chamber of Commerce of Los Angeles 

‘A world-wide distributed questionnaire sent out by the 
Department of Commerce is beginning to bring out the 
great interest exhibited in other lands in the possibilities 
»f commercial arbitration. 

“Quick justice without recourse to courts by way of 
tribunals,” says Wolfe, “explains the whole proposition in 
a nutshell.” The Federal arbitration law, if finally passed 
by Congress, will have advanced the cause a long way, in 
Wolie’s opinion. He feels that the safest method of in- 
suring recognition to its provisions in foreign countries is 
hy the adoption of a clause in commercial treaties with for 
eign nations establishing the validity of commercial arbi- 
tration agreements between private parties. 


Binney & Smith Company Moves Offices, 
lhe Binney & Smith Company has moved its offices to 
41 East Forty-second street, New York, N. Y. The for- 
mer location was 81 Fulton street. 
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| What ts 
— your Pencil Cost 
ber employee? 
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. of it can be 


SAVED 


—— 
A scientific survey of many indus- 
tries proves that furnishing leads 
for individually owned EVERSHARP 
pencils is real pencil economy. 


NLY 20 per cent of the average wood or 

paper pencil is actually used in writing. 
Sharpening wastes 30 per cent. Average yearly 
| cost per employee is $1.49. Think of it!—only 
29 cents’ worth of actual work from a year’s 
supply of pencils! 
These facts were brought out by a questionnaire 
sent to foremost business and industrial con- 
cerns. Many who were furnishing their em- 
ployees with leads for their own mechanical 
pencils gave actual figures. Their average sav- 
ing was $1.02 per employee per year! 





At least 25 per cent of your employees use 
mechanical pencils. Most of them have 

| EVERSHARP, the only pencil with the exclusive 
rifled tip that keeps the lead from slipping and 
wobbling. All would want to use EVERSHARP 
were you to announce a plan for furnishing 
EVERSHARP Leads free. 

Made in U.S. A. by THE WAHL COMPANY, Curcaco 

Canadian Factory, THE WAHL COMPANY, Ltp., Toronto 


A Grade of Lead to Suit 
Your Hand 


Half the satisfaction in using any pencil is in 
using lead of the proper softness or hardness. 
EvERSHARP Leads are made in various grades. 
Be sure to get the one that you want. 





Ask your office manager to supply 
EversHarP Leads. He will be 
interested in the quantity dis- 
counts on these leads for office use 


ERSHARP 


| LEADS  DENICTILS 
\ 
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Neidich 
Carbon Papers 
Typewriter 


Ribbons 


‘*The Line of Lowest Ultimate Cost’ 








Superficial appearances are deceptive 
particularly in chemical products like 
Carbon Paper and Typewriter Ribbons. 
Go deeper and you will learn of the in- 
trinsic value of our products as revealed 
in the character of their performance, 
and of our service, in time and under 
all conditions. 


You will discover that inherent element, 
that characteristic difference, that 
counts so much in making them—*The 
Line of Lowest Ultimate Cost.”’ 


Our “Superba” Brand above featured 


is a mighty fine medium-price quality, 
one of our best sellers. May wequote you? 


Neidich Process 
Company 


Manufacturers 
ESTABLISHED 1898 


Burlington, N. J. 
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Savings Accounts in the United States. 


An average of more than one savings account for every 
family in the United States is indicated in partial data for 
the country compiled by the savings bank division of the 
American Bankers’ Association, revealing over 26,600,000 
savings depositors in the sources of data covered. In addi- 
tion, there are at least ten million other owners of savings 
accounts of varied forms whose numbers cannot be re- 
duced to definite figures. 

Complete data is practically impossible to obtain under 
present statistical conditions in regards to savings. But 
even with all figures lacking for the thousands of state- 
chartered banks which accept savings in Illinois, Missouri 
and twenty-three other states and the District of Columbia, 
and with only the mutual savings banks out of all the state 
banks and trust companies in Indiana, Ohio and New Jer- 














INTERIOR OF THE NEW BRANCH OF THE A. B. DICK 
COMPANY, PITTSBURGH, PENNA.—It Is in Charge of E. Lee 
Holloran, and Located in the Westinghouse Building, Ninth 
Street and Penn Avenve. 








sey included, the number of savings accounts reported by 
the Federal and state supervisors of banks reached a total 
of 26,637,831 on June 30, 1921, which is the only date for 
which the statistics are available. 

In addition, there are millions of savings depositors in 
the non-reporting states above mentioned, which include 
not only the south, with the exception of the Virginias, 
but also the great states between the Mississippi and the 
Rockies except Minnesota. Furthermore, there are perhaps 
three million owners of time certificates of deposit which 
are used in place of savings accounts in rural sections, also 
the half-million patrons of the postal savings system, five 
million members of building and loan associations, and 
other millions who invest the proceeds of their thrift with 
life insurance, real estate mortgage and standard industrial 
and other corporations. 

The total of savings deposits was recently reported by 
the savings bank division of the American Bankers’ As- 
sociation as amounting June 30, 192i, to $16,618,595,000 

Seattle Merchants Form Organization. 

R. R. Renfro, of the Renfro-Waldenstein Desk Company, 
Seattle, Wash., is president of the Metropolitan Merchants’ 
Association. This is an organization of about eighty mer- 
chants in the vicinity of the Metropolitan building. They 
have as objects the promotion of civic, business and social 
enterprises, the encouragement of co-operation among 
members and the co-ordination of efforts for the mutual 
good of the district. Other members of the Metropolitan 
Merchants’ Association in stationery lines are the Gillam- 
Bird Company and the Fleur de Lis Shop, makers of nov- 
elties from Dennison products. 





Strathmore Service Committee. 

The Strathmore Beneficial Association, an activity of 
employees of the Strathmore Paper Company, has ap- 
pointed a service committee of eight members. Foremen 
report to the committee when workers at the plants at Mit- 
tineague, Mass., are ill, and arrangements are made to 
have visitors help while away the time. 





One can’t avoid destiny, but one can help to shape it.— 
Burroughs Bulletin. 
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‘the first of the new series of 





1400-GB LINE 


BINDING.—Flexible artificial leather, cut flush. a oe METALS.—The new improved De Luxe construction with nickel plated 


D.—Two to a box. 





case, mechanically perfect rings, thumb-nail triggers. PACK 

















BERESBSBEeEeRARBAEBEREEBEE RE REE ESE 
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| 
Sheet Center to Pubreco | Sheet Center to 
Stock Size No. | Capac- | Center of | Cover Index | Stock | Size No. | Capac- | Center of | Cover Index 
No. Binding of | sity Outside | Only No. | Binding t ity | Outside | Only 
Side First Rings Rings Sent Price Side First Pings Rings Stock | price 
1401-GB 5'¢x 3 2 lo 4% $1.35) 201GB | $0.90 
1402-GB 5'4x 3 2 1 44 | 1.50 ||1409-GB) 8\¢x 5% 3 lg 5% 2.10) 209GB | $1.20 
1403-GB 6%x 3% 3 ly rhe 1.50) 203GB 1.00 ||1410-GB| 8'ox 5% 3 1 5% 2.35 
6t-S8 6%x 3% 3 1 5% 1.60 /|1411-GB) 9\<x 6 3 ly 7 2.35) 21GB 1.30 
1412-GB/ 9\¢x 6 3 1 7 2.60 
1405-GB| 7x 41 3 \ 5% 1.70) 205GB | 1.00 
1406-GB| 74x 4% 3 1 5% 1.85 413-GBiil x 8% 3 le 814 2.75) 213GB 1.50 
1407-GB| 7%(x 5 3 ly 5% | 1.85) 207GB 1.10 |1414-GBill x 8% 3 1 84 3.00 
1408-GB| 7%4x 5 3 1 5% 2.00) 





UNRULED SHEETS will be supplied at 10% below above prices and Faint Ruled Sheets at 5% below above prices on orders of 1,000 
sheets or more of one size. 


WILSON-JONES LOOSE LEAF Co. 


NEW YORK Frank L.Severance ,Vice-President and General Manager 
PHILADELPHIA CHICAGO san FRANCISCO 
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Ohe Moistener— 


The Sengbusch Ideal Moistener has filled the 
want of a sanitary, durable utility of this kind. 


[It excels in workmanship and material, as it does 
in the performance of its duty. Nothing about this 
moistener to wear out, and the beautiful, white 
porcelain of which it is made, adds an inviting touch 


to the desk. 


Its method in aiding desk efficiency has given 
it an enviable reputation. It is noiseless, easy to 
handle and positively sanitary—there being no 
cracks or crevices for germs to lurk in. No need 























of messy fingers, sore lips, or half pasted stamps 
Utility and envelope flaps! A far cry from the old dis- 
ease-breeding moisteners of our fathers’ day! 








Durability 
, A card will bring the Sengbusch Catalog—with 
Cleanliness pik eg va a is 
full information regarding not only this member 
Economy but the whole Sengbusch Desk Family. 











Write today 


The Sengbusch Self-Closing Inkstand Co. 


400 Stroh Building 
Milwaukee 


Wisconsin 
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Pan-Pacific Union Meeting. 
\ remarkable gathering is scheduled to be held in the 


center of the Pacific ocean this fall. From October 25 to 
November 8 in Honolulu the “key men,” in matters of 
commerce and finance, from the lands bordering the great- 
est of waters are to meet each other daily to formulate 
plans for future interracial co-operation in bringing about 
the development of those interests common to all the peo- 
ples of the Pacific area. 

These men, representing government departments or 
‘ommercial bodies, are being carefully selected from each 
country. They will be guests of the Pan-Pacific Union. 
These delegates will represent the two-thirds of the world’s 
population, which is tributary to the shores of the Pacific 
ocean. They realize that the Pacific is to be the future 
theater of the world’s commerce. They know that the 
traditions of peace that have always prevailed in the Pa- 
cific can best be maintained by the leaders of men in all 
lines of thought and action in Pacific lands meeting and 
establishing among themselves a foundation of mutual con- 
fidence on which will be built co-operative effort. 

Following the precedent established at the other confer- 
ences of Pan-Pacific scientists, educators and press men, 
called by the Pan-Pacific Union, it is expected that Presi 
dent Harding will sound the keynote of the commercial 
conference in his message, to be read by the governor of 
Hawati at the opening of tts sessions. Secretary of Com- 
merce Herbert Hoover has already penned his message 
ind is sending unofiicial delegates, as are the departments 
of Agriculture, Navy and Interior in the United States, the 
Department of Trade and Commerce in Canada and_ the 
proper governmental departments in the other countries of 


the Pacific. In addition to these delegates from govern 
mental departments the United States Chamber of Com- 
merce has appointed five delegates. It is understood that 


the president and secretary of the National Foreign Trade 
Council will attend with a proper delegation from that 
body: the presidents of the Pacific coast city chambers of 
commerce propose attending with delegations composed ot 
leading business men, while from Australia, New Zealand, 
China, Japan and other Pacific lands, financial organiza 
tions or boards of trade will send their leaders. 

The presidents and premiers of Pacific lands are heads 
of the Pan-Pacific Union, which, although an _ unofficial 
body, is supported in part by appropriations from Pacific 
vovernments. The State Department has transmitted the 
invitation of the Union to the Pacific governments to send 
their delegates. 

Educational Leaders to Attend. 

\n interesting feature of the conference will be the pres- 
ence and participation on the part of the deans of a number 
of commercial colleges connected with Pacific universities 

this is at the request of Japan. It is said that through- 
out Pacific lands, including the United States, a full million 
men have taken or are taking foreign trade study courses 
These men will guide the future commerce of the Pacific 
area, and their co-operation is desired by the Commer- 
cial Conference Viscount Shibuzawa is organizing the 
Japanese delegation and Hawkling Yen, one of the dele- 
gates to the Washington Conference, with H. Y. Moh, of 
the Shanghai Chamber of Commerce, is preparing the 
Chinese delegation. Manila, and even far off Java on the 
edge of the Pacific, expect to send their delegation, and 
Siberia has already appointed hers. 

Alexander Hume Ford, director of the Pan-Pacific Union, 
has made a tour of the United States and Canada in the 
interests of the conference and is now meeting in their 
home cities those who will attend from the Orient. Percy 
Hunter, one of the Australian founders of the Union, has 
made a trip from London to Hawaii and back to Australia 
to interest that country in sending a representative dele- 


gation. 

The delegates from the Pacific lands will be entertained in 
Hawaii for two weeks. Here they will be together all of 
the time and as all of the delegates will speak English. it 
is expected that many lasting international friendships will 
e brought about. 

The American, Canadian and Latin delegates will sail 
from San Francisco October 18. 

The chief topics to be discussed at the conference are 
Communication and Transportation, Development and 
Conservation of Natural Resources, Finance and Invest 
ments, Inter-nation Relations in the Pan-Pacific area. 

Four cabinet members and many men of highest stand- 
ing in Pacific lands are preparing papers on these topics 
and it is expected that more than a hundred of the “key 
men” of the Pacific will attend the conference to further 
trade and commerce between Pacific lands 
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SUPER GRADES 
REBUILTS 
SELEC Ts 


AND 


ROUGHS 


Service and Dependability. 
Write for our latest 
Price List 0112 


RUBBER COVERS 


For Every Purpose. 





With or without your imprint, large 
or small quantities. A post card 
will bring you samples and prices. 





TRANSFERS, SIZING, ENAMEL, 
OIL, BRUSHES, PADS, ETC. 





American Writing 


Machine Co. 


Executive Offices and Factory 


Newark, N. J., U.S.A. 
J 











110 








How Much? 


The first thing to tell your 
customer is not how much 
money, but how much value. 
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ESKs 








Englewood Desk value is no 
mystery—you can demon- 
strate it quickly and con- 


vincingly. 


movable parts, construction 
of tops, panels and drawers, 
fittings and finish — these 
and other features show the 
value. 


Let us send you our catalog 
with particulars and terms. 
The last “how much” also 
will interest you. 


Englewood Desk Co. 


5820 Lowe Ave. 
CHICAGO, ILL. 





Operation of the 








H. B. Van Dorn Transfered to Jersey City. 


H. B. Van Dorn, Jr., for many years New England 
| representative of the Joseph Dixon Crucible Company, has 
| been transferred to headquarters at Jersey City, N. J., 
| where he will do special work. 





H. B. VAN DORN, JR. 


Members of the Boston Stationers’ Association arranged 
a farewell dinner to Mr. Van Dorn September 18 at 
Young’s hotel. The occasion was seized upon as an oppor- 
tunity to testify to Mr. Van Dorn the esteem in which he 
is held by his business associates. Mr. Van Dorn has been 
indefatigable in his efforts to advance the organization 
of the Boston stationers. Arrangements were in charge of 
a committee headed by Frank J. Merrill, of the James Tow- 
hill Company. 


Commerce Chamber’s Export Handbook. 


The foreign commerce department committee of the 
Chamber of Commerce of the United States has issued its 
“Foreign Commerce Handbook for 1922-23.” Its thirty- 
one pages are a condensed mine of information as to the 
sources of service in foreign trade. This is the first hand 
book of its kind offered to exporters in the United States. 

A. E. Ashburner, foreign sales manager, The American 
Multigraph Sales Company, is a member of the committee 
which produced the handbook. 

This publication is arranged in alphabetical form, ren- 
dering reference convenient. “Sources of Service,” which 
is the opening section, summarizes the various avenues 
open to the exporter in seeking information to help him in 
his foreign trade. Other titles are: Abbreviations, Accep 
tances, Advertising, Agencies, Banks, Bills of Lading, 
30oks, Bureau of Foreign and Domestic Commerce, Buy- 
ers, Cables and Wireless, Catalogues, Chambers of Com- 
merce Abroad, Chartering, Codes, Combinations in Export 
Selling (Webb-Pomerene corporations), Commission 
Houses, Consular Requirements, Consular Service, Cor- 
poration Laws—Foreign, Countries of the World, Credit 
Information, Letters of Credit, Diplomatic Service, Direc- 
tories, Documents in Foreign Trade, Edge Law, Foreign 
Exchange, Forwarders, Freight Rates, Hague Rules—1921, 
Harbor Charges, Incorporation Abroad, Insurance, Legal 
Assistance, Mail Time, Maps, Markets Abroad, Money 
Orders, Foreign Monies, Ocean Shipping, Packing, Parcel 
Post, Passports, Patents, Ports, Postal Facilities, Publica- 
tions, Samples, Statistics, Tariffs of the United States, 
Tariffs of Foreign Countries, Trade Marks, Trade Opportu- 
nities, Translations, Travelers Abroad, United States Leg- 
islation Affecting Foreign Trade, Warehouses. The book 
is copiously cross-indexed. It may be obtained from the 
Chamber of Commerce of the United States, Mills building, 
Washington, D. C. 





Traveling Salesmen to Meet at Cincinnati. 

The National Council of Traveling Men’s Associations 
will hold its annual convention at Cincinnati, Ohio, Octo- 
ber 9-11. Convention headquarters are at Hotel Sinton. 
The meeting will have a special significance, as through the 
efforts of the association Congress has recently passed the 
interchangeable mileage book bill. A. M. Loeb, the presi- 
dent of the National Council of Traveling Men’s Associa- 
| tions, led the forces which carried the bill along its course 
} to its signature by President Harding. 
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Photos show Insurance Building, 
>» Olympia, Washington. Architects: 
Wilder & White, New York. 
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Seo meee pn a 7 | ) = Gold-Seal Battleship Li- 
ets : < RE, = noleum laid inthis build- 
ing by W. L. Davis @ 


Quiet, Durable, Attractive Office Floors pam Ss 








Gold-Seal Battleship Linoleum provides 
the new Insurance Building in Olympia, 
Washington, with permanent floors— 
durable, quiet, comfortable to walk on, 
and pleasing to the eye. 


Seams are practically invisible;the sur- 
face is easily cleaned and kept in con- 
dition. Floors of this material never 
require re-finishing nor elaborate care. 
It is made in 3 colors, seal-brown, moss- 
green, and terra cotta. 


The cork body of Gold-Seal Battleship 
Linoleum produces an elastic, resilient 
surface that deadens the sound of foot- 
steps and other office noises. Manu- 
factured in strict accordance with the 
rigid U. S. Navy Specifications for 


linoleum to be used on the decks of U.S. 
battleships, Gold-Seal Battleship Lino- 
leum lasts indefinitely on business floors. 


It is not only made with craftsmanlike 
care, of the finest quality materials, but 
it is absolutely warranted by our Gold 
Seal pledge, “Satisfaction Coase 
or Your Money Back.” 


Gold-Seal Cork Carpet 


Where perfect quiet is desired, we recommend 
Gold-Seal Cork Carpet, a durable, cushion-like 
floor-covering that is as silent underfoot as a 
heavy woven carpet. Made in brown, green 
and terra cotta—6 beautiful shades in all. 


CoNGOLEUM COMPANY 
Philadelphia New York Chicago San Francisco 
Boston Minneapolis Kansas City Dallas 

Pittsburgh Atlanta Montreal 








On every roll of 
Gold-Seal Battleship 
Linoleum will be 
found our Gold Seal 
bearing this definite 
pledge—‘“* Satisfac- 
tion guaranteed or 
your money back.’’ 








GOLD SEAL 
Battleship Linoleum 


(THE FAMOUS FARR & BAILEY BRAND) 


Made According to U.S.Navy Standard 
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Kvery Week Is 
Ff 1berstok 
W eek 
PT ae gett hereto: car 


all seasons. It is the most 
natural thing in the world for your 
customers to re-order the enve- 
lopes, and mailing and filing devices 
that have proved beyond doubt their 
superior durability and_ practical 
value. 


All of which means more to you 
from the profit point of view. 








Just mail us your letterhead 
and we will be glad to send 
you FREE SAMPLES of Fi- 
berstok, with Catalog 5 and a 
special selling plan for your 
territory. 

















National Fiberstok Envelope Co. 
429-447 Moyer St. PHILADELPHIA 
21 Park Row, NEW YORK 
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Multigraph Trophy in D. M. A. A. Contest. 


The American Multigraph Sales Company has offered a 
sterling si.ver loving cup for the most efficient and dis- 
tinctive form letter campaign in the contest of the Direct 
Mail Advertising Association. The cup was designed and 
produced by Reed & Barton, and is thirteen inches high. 
It is to be contested for annually until won three times by 
the same individual or concern. 

On the trophy is engraved: “Multigraph Cup—Awarded 
by The American Multigraph Sales Company, Cleveland, 
Ohio, for the Most Efficient Form Letter Campaign of the 
Year.” 

The board of directors of the Direct Mail Advertising 
Association will appoint judges to determine the winner. 
Entries are to be submitted to executive headquarters 
of the Direct Mail Advertising Association, Penobscot build- 
ing, Detroit, Mich., before 5:30 p. m., October 2, 1922. The 
rules governing the contest are: 


Rules Governing the Award. 


1. This trophy will be awarded October 27 to the in- 


dividual or concern submitting the best series of form let 
ters, produced and used during the year ending October 
) 1Q)) 
—. i _—— 


2. The series must consist of not less than three letters 


and must be submitted to the headquarters of the Direct 
Mail Advertising Association, 770 Penobscot building, De- 
troit, Mich., in complete form. There should be four com 
plete sets, including envelopes and enclosures (if any) 

3. Entry may be made by the concern or individual di- 
rectly interested in the issuance of the form letters sub- 
mitted, but if submitted by an individual must be accom 
panied by verification of facts, required in paragraph four, 
signed by an officer of the company, including permission 
to reproduce both facts and exhibits. 

+. Entries are to be accompanied by statement (verified 
as above stated) as to the purpose for which letters were 
used, outline of plan pursued and record of cost and re 
sults 
5. It is not necessary that letter campaign submitted 
shall have been produced during the period of October 2, 
1921, to October 2, 1922, provided it was used during that 
period. 

6. Points which will determine the award are: Copy, 
originality, results, neatness and style, relationship of letter 
campaign to other advertising and plan of campaign. Sys 
tem of marking will be determined entirely by judges. 

7. No entries will be considered which are received later 
than 5:30 p. m., Monday, October 2, 1922. Awards will be 
announced in the Cincinnati papers of October 27, 1922, 
and publicly from the platform of the Direct Mail Con 
vention. 

8. The Multigraph trophy will become the permanent 
property of the individual or concern to whom the award 
is made, when won three times. 

9, No member of the board of governors of the Direct 
Mail Advertising Association, or of The American Multi- 
graph Sales Company, or any affiliated company, is eligible 
for this contest. 


Newspaper Advertising Analyzed. 


\dvertising and Selling analyzed newspaper advertising 
in “Using the Newspapers to Sell Goods Today.” Various 
elements of advertising campaigns by manufacturers in 
diversified lines were commented on. 

The Burroughs Adding Machine Company received fa- 
vorable comment on a series of advertisements. The head- 
ing and introductory paragraph were modified to apply to 
each city in which the advertising was run. The com- 
ments of a local user of Burroughs equipment tied up the 
advertising to that city. Incidentally, the commendation by 
a local user carries greater weight than the testimonial of 
a user in another city, even though the out-of-town con- 
cern may have national repute. 

An advertisement by The Noiseless Typewriter Gom- 
pany headed “Why and How,” was praised for its “redgon 
why” character. Each point made was brought out by a 
diagrammatic illustration that could be interpreted by the 
hurried reader without studying the text. 

The same issue of Advertising and Selling described a 
window display arranged by John M. Roberts, of the city 
sales staff of the Woodstock Typewriter Company at Chi- 
cago. He filled the window with “trade ins,” with a 
placard, “These Machines Traded in for the Woodstock— 
the Conqueror.” The display was very effective in at- 
tracting attention. Advertising and Selling illustrated it 
with a half tone. 
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ADJUSTABLE 
APPLIANCES 


For the Up-To-Date Office 





Adjustable to any 
position. Two, three 


or four trays. 





CORRESPONDENCE TRAYS 


Correspondence, data, follow-ups, etc., 
are held within hands reach yet the 
desk is clear. Trays are instantly ad- 
justable, swung off the desk or placed 
most convenient for use. 


TELEPHONE BRACKETS 


A real convenience. The telephone is 
held in exactly the right position for 
use or out of the way and off the desk 
when not wanted. Avoids annoying 
accidents and speeds up service. 


COPY HOLDERS 


Stenographer’s note book or 
copy is held at just the right 
distance and right angle. 
Saves time and -prevents 
errors. 











Adjustable up- 
and-down in-and- 
out. Three 
lengths. 





State and 64th Streets 
CHICAGO, U. S. A. 
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“Y and E” Unit Type Steel Transfer Cases. Built 
of heavy gauge sheet steel and formed channel iron; 
electrically welded at all joints, equipped with 
drawer rollers. Interlock vertically and horizontally 
to form a compact and rigid stack. Finished in 
beautiful, durable olive green. 


“Y and E” Unit Type Wood Transfer Cases 
Strongly constructed of beech and three-ply maple 
for rigidity and prevention against warping. Drawers 
have bolted drawer pulls of brass and are fitted 
with hard fibre rollers for easy opening and clos- 
ing. Interlock to form a rigid vertical stack. Fur- 
nished in natural wood color. 


“Y and E” Four Drawer Wood Transfer Cabinets. 
Strongly constructed of beech and three-ply maple, 
fitted with hard fibre rollers and bolted drawer pulls 
of brass. Can be stacked one above the other or 
compactly side by side. Side panels can be re- 
moved without tools to enclose the outside ends 
of any number of uprights. Furnished in natural 
wood color. 


“Y and E” Single Drawer Wood Transfer Cases. 
Can be stacked vertically as high as required and 
aligned horizontally so as to appear as one con- 
tinuous cabinet. An efficient interlocking device 
keeps the individual units in position and adds to 
rigidity of stack. Strongly constructed of three-ply 
wood. Each drawer accommodates contents of aver- 
age file drawer. 


“Y & E” Folders, Guides, Labels, etc. The most 
complete line on the market. Folders and guides 


adapted for every transfer need. Includes famous 
line of YawmanotE folders and file pockets. 


























' t ow Oe 
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“Y and E” ‘Transfer Equipment 
meets every business need 


RANSFER time is here! And the dealer 
who sells the “Y and E” line is prepared 
to make the most of it. “Y and E” 


Transfer Equipment, in steel or wood, fills the 
requirements of every business, large or small. 


On the opposite page, for example, are listed 
a few of the many “Y and E” transfer units, 
cabinets, drawers, folders and supplies, includ- 
ing the famous YawmanotE line. 





All are completely described in our illus- 
trated booklet “How to Clear Your Files for 
Next Year’s Business.” Your name and ad- 
dress on the coupon will bring you a copy at 


“VY AND E” Steel Transfer 
Cases can be stacked clear 
to the ceiling without danger 
of their buckling or falling. 





once, 

44 
0 

—™ A 
YAWMAN 4»? FRBE MFG.(0. hrc 
) 7 | 
Filing System Service, Equipment and Supplies Dy | 
1055 St. Paul Street ROCHESTER, N. Y- Ps j 
EXPORT DEPARTMENT: Yawman & | 
Section 1055 368 Broadway, New Yecrk, N. Y., U.5. A. J Erbe Mfg. Co., | 
Cable Address: ‘‘YAWMANERBE”’ New York f Rochester, N. Y. | 


Codes: Western Union, A. B. C. 5th Edition Improved and Bentley's 


/ Please send me copy of | 
your booklet, “How to | 

Y Clear Your Files for Next 
| 








Year’s Business.” 


PUSIIE. . o.o0 0.00.0400k eee | 
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You Can Do What Mason Did 





$212.04 in 30 days and not a cent invested 


























$522/ 
3.360 
/0.03 
835 
/6.70 
14.77 
B35 
855 
25.25 


, 3423 
¥2/204 





Before Mr. C. B. Mason, who lives 
at Mt. Vernon, Illinois, a town of only 
nine thousand people, took up our in- 
stallment proposition he did only a 
limited cash business, as he did not 
care to tie up his capital in installment 
accounts. Now what he has done, 
and this does not include cash busi- 
ness and other sales. 

You can do it in your town. Live 
dealers are taking advantage of our 
planeverywhere, and the opportunities 
in your town are perhaps even greater 
than Mr. Mason's. 


for the 
Typewriter Dealer 


We will carry your installment accounts. You take every order for Shipman-Ward Rebuilt 
Underwoods that comes to you on deferred payments—and go after more. We do the rest. 


All you have to do to make as much money as Mr. Mason 
is to get $3 down on any sale of a Shipman-Ward Rebuilt 
Underwood. Send the order in on our regular blank at our 
retail price, and we will ship direct to your customer, allow- 
ing you a 20% commission. Our terms to customers are $3 
down and $5 per month thereafter. We do the collecting! 


Dealers from coast to coast are cashing in on this won- 
derful installment proposition. They get the benefit of the 
$25,000 we spend monthly in national advertising, which cre- 


Established SHIPMAN-WARD MFG. CO. 


“Typewriter Emporium” 


ates a demand in your town for Shipman-Ward Rebuilt Un- 
derwoods. If you don’t take advantage of this demand, buyers 
will order from us or your local competitor. Our advertising 
department has prepared a full line of real selling helps for 
you—signs, window cards, newspaper ads, etc. 

Remember, you don’t have to invest a cent. All you do 
is get the orders and take the commissions, while we do the 
collecting. Looks like a real money-maker for any type- 
writer man, doesn’t it? Get full details now. Write, wire or 
call—but act at once. 


The Rebuilders 
of the 
Underwood 


1777 Shipman Bldg., Montrose and Ravenswood Aves., Chicago 
(Take Ravenswood Elevated to Montrose. Plant is one block East) 
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Transcribing for Court Reporters. VILE REPRE EIR EACE. 

ee aS % Tr 

nt ang — a Run Sot Re- y 4 - a. 

orting-Transcribing ce.” is paper U H M ch “ 

~tete Sobseneed by Benjamin Gotthelf, of uy ere is a a ine “ 

New York, before the Convention of the XU Th t Sell i 

National Shorthand Reporters’ Association. Ni a $s ~ 

Copyright by A. C. Gaw, Secretary. y Si l De ° ° i 

| nn 4¥ ona Single Vemonstration &% 

\ successful phonograph-typist must know what he is vy ay 

writing about; must be able to spel! accurately and correct % fi 

iny little slips of the reporter. He must have a knowledge rT 

of law forms and legal technology. He should be able to ty 
make from one to thirteen carbon copies at a time and also 
to cut stencils \ll this is not easily acquired. The de 


velopment of these abilities requ’res time 
te : 5 


The tendency of recent years is for several court report- 
ers to “office” together and make arrangements for an ex 
perienced phono-typist to deal with all the transcribing. 
This is found generally to work out better for all parties 
‘oncerned, rather than the one-reporter-one-typist concern. 
Under this arrangement, it usually means that the typist 
is kept busy the year around. 


You have heard of the occasional mythical phenomehon 
who can type from cylinders twenty-five pages per hour, 
but the average in these parts is about fifteen. A good 
“operator” can turn out from one hundred to two hundred 
pages in a day. Thus two good phonograph operators can 
easily keep up with the fastest shorthand reporter's dicta- 
tion. Those who sell shorthand textbooks and mail courses 
claim there is a dearth of good reporters, but I, for one, 
claim there is a dearth of good typists. 





When the operator receives a dictated record or records, 
he is cautioned at all times to follow the slogan of the 
office, which is “Listen, Stop and Look,” instead of the 
common “Stop, Look and Listen.” Orders are given to 
carry it out—“Listen” to get the dictation from the record; 


: The ELLIOTT 
snd Lak” te cc hat a dae oe eee ee Envelope Sealer 


is dictated, and there will be no trouble. 
Guides For the Dictator. 
Don’t slur over the little words. 





caelg ny ig edbonyy Made to appeal to the 
Also for the better distinguishment between the words pp A 
“have,” “had” and “has,” which occur so often, if the re h h b h A 
porter will simply say “hayve,” let “had” and “has” take man Wwno as oug t bs 
care of themselves; by speaking plainly it will avoid con- AX ; 
fiction. Also where a word ends with “ed,” spell the a few envelope sealers a 
“e-d" with the word “operator” after it. Take the word ny 
“supposed.” Say it thusly, “Supposed-e-d, operator,” rath that turned out to be 4 
er than the sometimes-used “Ed,” and there will be no + ~ ry 
trouble. mM h l f: l A 
Also in showing the difference between singular and ec anica al ures. Wh 
plural, if the dictator will say, “plural, operator,” it will A 
not be mistaken for an extra word. . ‘6 is 
. Its simplicity attracts a 
Keep your mouth next to the mouthpiece. Keep the . a 
edge of the mouthpiece against the upper lip, leaving the attention. “ 
chin free. 
fa 
, | ; * re) a Its sureness causes Ap 
None entering this business must be afraid of hard work rs 
and long hours. Often it is necessary to work all day and amazement. ay 
all night I know I have gone seventy-two hours without a 
sleep, so as to deliver a case on time. Its speed actually Tt 
7 a P fr 
| Note In Mr. Gotthelf’s paper he told of his office sys- thrills you. A) 
tem that provides a constant supply of shaved cylinders y. 
all ready for the dictator. To avoid possible confusion A 
records which have been transcribed are returned to the Agents Wanted Everywhere 4 
box with the bevel end up. He has a cabinet of paper all mS 
“set up,” so that no time is lost in preparing paper and A 
carbons for transcribing. In separate racks he has sets Made by » 
t two, three, four, five and six copies, respectively, made - a 
up ready for instant use I he Elliott é ompany MN 
* 
at 
The complete proceedings of the 1922 convention of the fr 
National Shorthand Writers’ Association may be obtained 150 Albany Street ar 
from the secretary, A. C. Gaw, Post Office Box 143, Elk b i ‘ 
hart. Ind. Price. $5 00 am rl ge, ass. NN 
fe 
U. S. Buys Home for Mexico Embassy. Makers of the Famous aS 
he | nited States has purchased a building in the resi : ELLIOTT ADDRESSING SYSTEM ay 
dential section of the City of Mexico to house the em- SY fa 
bassy. Adjoining lots, which form a luxurious garden, 0 At 
form a part of the grounds. SSS SS S353 3333533333333 3355rsx 
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A most comprehensive 
line of superior Loose Leaf 
Merchandise manufac- 
tured with the same dis- 
criminating care that has 


distinguished B & P Prod- 


ucts for almost a century. 


All numbers in stock for 
immediate delivery. 


Sold only through dealers. 


e 


BooruM & PEAsECo. 
New York 


Nee 


SSS BSE 





National Chamber Summarizes Fall Prospects. 


The Chamber of Commerce of the United States has dis- 
tributed a report on general business conditions. It fore- 
sees increasing volume of business after recovery from the 
effects of the mine and rail strikes. 

“The railroad shopmen’s strike put a heavy burden on 
all business,” according to the report, “causing most serious 
damage in those fruit and garden truck districts where the 
products could not be shipped for lack of care, and were a 
total and irreparable loss to the grower. The various strikes 
have aroused profound concern in the country districts, be- 
cause of some of the sinister and forbidding accompani- 
ments and events of the consequent industrial warfare. The 
general expectation looks forward to a larger volume of 
business after the strikes are well out of the way.” 

The report further points out that “it is a year of plenty 
in every phase of agricultural production—staple and sec- 
ondary crops, fruits and vegetables alike. There are few 
record breakers, but plenty and more, of everything with 
such surplus as may be needed for export. 

“One most important factor is the great sufficiency of 
forage and food for live stock, since it lies at the founda- 
tion of cattle raising and of the dairy industry. Live stock 
of all kinds is generally in good shape, save in the South 
west where the great grazing ranges are drying up and the 
stock water failing. Live stock prices have fallen so that 
complaint comes from some far- away sections that the de 
mand for cattle is light and prices are unremunerative. 
But this is not the general story, and the outlook is for an 
increase in the number of live stock this fall, especially in 
hogs, which, even at the reduced prices, are the best form in 
which to market corn. 

“The dairy industry is steadily increasing, as a farming 
accompaniment in every state, even in the thirsty deserts 
of New Mexico and Arizona. Along with the raising of 
poultry, it has become an ever present help in time of trou- 
ble in every commonwealth, because of the steady income 
it brings the f farming population. 

“High freight rates on his products, especially commodi 
ties, is one of the things that is most troubling the farmer, 
and, as he sees it, is preventing him from making a satis 
factory profit on the fruits of his toil. 

“There will be much building this fall, especially in the 
cities and large towns and in such country districts as have 
spare money from their crops. All interests connected with 
building and construction have their hands full, likewiss« 
general road building is doing much to keep down unem 
ployment. 

“Manufacturing is generally busy, though hampered by 
the strikes. It looks forward to a very busy fall and with 
higher prices in some lines.” 


House Organ Philosophy. 
The bee that gets the honey doesn’t stick around the 
hive-—Good Practices (Strathmore Paper Company) 
x * x 
You cannot drive a nail with a sponge, no matter how 
you soak it—Common Sense (Corlies, Macy & Company, 
Inc). 
i a 
When you have done a good thing, don’t stop to talk 
about it. Do another.—Strathmorean (Strathmore Pape 
Company). 
x * x 
If you don’t love your job, don’t worry about it; some 
other fellow will soon have it.—Burroughs Bulletin (Bur 
roughs Adding Machine Company). 
. a 2 
The smartest person is not the one who is quickest to 
see through a thing; it’s the one who is quickest to see a 
thing through.—Gluey Gleanings (The Commercial Paste 
Company). 
* * ¥ 
Ambition is the father of Success, the best friend of 
work, the lover of opportunity, the arch enemy of despair 
and the conqueror of cowardice.—Tips and Nibs (The Wahl 
Company). 
+ * + 
An educated person is one who knows what he wants, 
knows where to get it when he wants it, and knows how to 
use it after he gets it—Wales Visible (Wales Adding Ma- 
chine Company). 
* * * 


Diet for the salesman who is standing still—Every day 
do the things you don’t like to do. They will produce busi 
ness and results that you have not secured before——The 


Webster Way (F. S. Webster Company). 
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Good Display Easy Sales 


Quick Turnover 


Esterbrook counter display cases make 
your customers’ pen choice easy. They 
contain a large assortment of styles, take 
up little space, and are attractive in 
appearance. 

Esterbrook display cases and “The Little 
Red Box” offer you a sure and profitable 
means of tying up with the Esterbrook 
national advertising. Show them promi- 
nently. 

This No. 130, the Easy Writer, is one of the 
Twelve Esterbrook Favorites. It will be 
advertised this month to more than ten 
million readers. 

Let us suggest ways of increasing your pen 
profits. 


Esterbrook Pen Mfg. Co. 


80-100 Delaware Ave. 
Camden, N. J. 


Canadian Agents: Brown Bros., Ltd., Toronto 
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to decide whether a hedibaaine system shall be complicated or whether it shall be simple 


enough for anybody to understand is not composed of seven learned Jurists— 
the decision is made by the customer. 





For this reason— 
and because you expect to call on him again, it should be your concern that he adopts 


FAULTLESS BOOKKEEPING 
something YOU will understand and which you can make HIM understand. 
With Faultless Bookkeeping, you will naturally recommend 
The FAULTLESS TURNING POST LEDGER 
because of its SIMPLICITY, SATISFACTORY OPERATION and MODERATE PRICE. 


“ties all department 
records together in an 
understandable way. 


Faultless Book- 

keeping with The 

Faultless Turning 
Post Ledger 





rVaq@elel Bal, ict | ae i PRODUCTION 
DEPT ; DEPT 


The Faultless Turning 
Post Ledger has few 
parts to learn about 
and to keep in order. 





CREEK ng OS When used in conjunc- 
tion with the Faultless 
Steel Turnable Top Cabi- 
net, you have a combina- 
tion that is hard to beat. 


SEND FOR DESCRIPTIVE FOLDER 





STATIONERS LOOSE LEAF CoO. 
23 a as ST. MILWAUKEE. WIS. a eee at. 
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Eight Factors in Optimism. 
f rego, secretary-treasurer of the National Associa 
tion of Credit Men, narrates eight reasons for an optimis 


Production of many of the basic commod.ties is ap 

proaching normal 

Railways are purchasing equipment in fair quantities 

which is having its effect on allied industries. 

3. Generally encouraging crop prospects indicated large 
yy the shipments of grain that have s 





tar occurred this 


4. Cost of living has not followed the upward trend i 
the prices of some commodities and of wages. 

5. Continuing decrease in unemployment 

6. The gradual coming back into the market of the far 
mer, with its stimulation on the trade of the smaller cities. 
[This stimulation has been felt in the smaller cities more 
than in the larger cities up to the present time, but it will 
gradually seep through to the larger markets 

7. Undeniable increased strength in business as a whole 
After the months of severe test, it is coming out of the 
crisis with new determination and new resolves. 

8. Care that is being exercised by the smaller merchants 
throughout the country in extending new credits. They 
have realized the cost of bearing the burden and are en- 
deavoring to show the farmer that when he buys some- 
thing it must be paid for despite what happens to his own 
products 


Ike Walton, Take Notice. 

Los Angeles relays a fish story that concerns men o 
the stationery field, and probably disturbed Ike Walton in 
his Eleysian slumbers. In two hours the party landed 420 
mackerel and barracuda—mostly mackerel—off Seal Beach. 
\ launch was chartered at Long Beach, and a school of 
mackerel was encountered about one and one-half miles 
off Seal Beach. The record catch was practically all taken 
in two hours. 

T. W. Moore, of the Wilson-Jones Loose Leaf Company, 
arranged the fishing trip, but unfortunately was unable to 
join the party, because of the railroad strike. The party 
comprised Will Ormison (The Wahl Company), Jack 
Stephens (American Lead Pencil Company), Mr. Lengstadt 
(Pencil Shop), Mr. Rogers (Western Avenue Stationery 
Store), Joe E. Harvey, C. A. Williams and E. C. Williams 
(West Coast Stationery & Printing Company) and Master 
E. Harvey, an eight-year-old who landed twenty-six fish, 
making his first catch unaided. 


“Fulton” Golf Tournament. 

The Stationers’ Golf Association was the guest of the 
Fulton Specialty Company at the Suburban Country Club 
September 12. The tournament was won by Arthur Stave- 
ley, of the New York office, The Carter’s Ink Compan 
This gives him possession of the silver Association tropl 
offered for the best low point score for the season’s play. 
Mr Staveley had a low gross score of 84. This gave him 
14 points, against 13 earned by Fred Huber, of Eberhard 
Faber. In Class A T. Grimler and H. O. Tompkins tied. 
This will be played off in, the near future In Class B C 
Lindsay won with gross of 195; 83 net. 

The comfort and entertainment of the guests were the 
personal responsibility of E. R. Underwood and L. H. Tay 
enier 


y 
1 


Vv 


[The close of this season’s activities of the Stationers’ 
Golf Association will be the annual teurnament and meet- 
ing, which will be announced later. 


Unique Booths at California Pageant of Progress. 


\ number of exhibitors in the office equipment and sta 
tionery trades added to the interest in the California Pag 
eant of Progress and Industrial Exposition held at Los 
Angeles August 26-September 9. Included were booths by 
The American Multigraph Sales Company, Coast Envel- 
ope Company, Los Angeles Paper Box Company, Los An 
eeles Printing Company, The Paraffine Companies, Inc 
Pacific Coast Sales Book Company, Pacific Manifold Com 
pany, Pioneer Paper Company, Neuner Corporation, West- 
ern Lithograph Company and Wales Adding Machine 


Ampon 
( mpai 


Hall’s Shows at Kansas State Fair. 
The Hall Lithographing Company, Topeka, Kans., had 
an exhibit at the Kansas Free Fair in September. A job 
press was operated, producing the fair programs 
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More and More Offices are 
Utilizing their Files for Counters! 


HE double utility idea is rapidly gaining in popularity. The 

wide-awake dealer who recognizes this will recognize too, 
the importance of early preparation by tying to a line which by 
its completeness and high quality, insures re-orders by providing 
for future expansion and standardization. 


Van Dorn Counter Heights embrace cases for the filing of 
every office record,—letters, card indexes, vouchers, blue prints, 
maps,—all built just regulation Counter Height. Grouped and 
fastened together with a continuous, velvet-green, genuine, 
“Battleship Linoleum” writing top, with bronze binding, these 
cases make a handsome, smooth front steel counter with every 
record instantly available for speedy counter transactions. 
Swinging gates can be arranged at any point. 


An important point to remember is that these Van Dorn 
Counter Height Cases give within 165 inches as much filing 
space as the ordinary 4-drawer vertical file. The greater depth 
makes up for the lower height. Andin spite of the double utility, 
the counter height costs no more than a good 4-drawer file. 
Take our tip and cash in with Van Dorn Counter Heights. 


Live dealers everywhere are invited 
to write for prices and complete 
information 


THE 
VAN DORN IRON WORKS 
‘ COMPANY 


“‘Mastercraftsmanship- in- Steel’’ 
CLEVELAND 


New York Chicago Philadelphia Detroit 
Pittsburgh Hartford Washington 
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Special MOSTEEL Features 


Side—Expanded Metal. 26 Gauge Steel. 
with Reinforcing Ribs, formed in one 
piece and spot welded. 

Top—Reinforced by heavy steel! ring and 
overlapping band. 


Bottom—Solid Steel, reinforced, double 
seam. Cannot come loose or pull apart. 


Reinforcing 
Rib 


Durability-——-Unusually strong, will 
not bend out of shape or collapse 


‘>>> 
\ under hard use. 

Weight—Half the 

weight of the or- 

dinary metal! bas- 

| Band ket. J 
with Steel Ring 

Design—Unusually graceful and attrac- 


tive. 
Finishes—Five beautiful finishes. Per- Double Seam 
manent and high grade throughout. Bottom 














“Stands the Gaff” 


Here’s a waste basket that “comes up smiling,” no 
matter how hard it’s knocked around. It keeps its 
shape and good looks in spite of the jamming and 
cramming of hard, every day use, because it’s made 
right. Its construction of expanded metal—not wire 
—with reinforcing ribs and solid double seam _ bot- 
tom gives unusual strength and durability. 


Yet it is Jight—only half the weight of the ordinary 
basket and decidedly more graceful and attractive. 


It’s a high grade waste basket with every selling 
advantage needed to give you the edge on the com- 
mercial trade. At the same time, on account of its 
good looks and light weight, it has unusual sales pos- 
sibilities in the home. 


Two popular sizes, 12 inches high and -14 inches 
high—a larger size coming. Five beautiful finishes 
Olive Green, Mahogany, Ivory Enamel, Black and 
Copper Buffed. 

The MOSTEEL Waste Basket sells on its merits 
and gives the dealer a real profit. Write for prices 


and dealer discounts, 


Desirable territory still open for 
representatives handling associated 
lines. 


The Motors Sheet Steel Co. 


Beach City, Ohio 





WASTE BASKET 
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Department Stores and Cash Discounts. 


In a bulletin on operating expenses of department stores, 
the Harvard University Bureau of Business Research in- 
cluded figures showing the extent to which cash discounts 
are realized. Five firms, during 1921, took cash discounts 
on seven per cent of the billed cost of merchandise. The 
figures are based on returns from 271 firms’ reporting. 
Eight concerns took less than one per cent discount. Thirty 
took from one per cent to 1.9 per cent. In percentages 
from two to 3.9 197 concerns were listed. Nineteen took 
from four per cent to 4.9 per cent. Five took from five per 
cent to 5.9. Seven took from six per cent to 6.9 per cent. 

Cash available for taking discounts earns more than al- 
most any activity of the merchant. Money borrowed to 
earn cash discounts frequently pays: handsome profits. 


Northwestern University Evening Classes. 


Northwestern University has published a list of courses 
offered in its evening and Saturday classes in Northwest- 
ern University building, Lake and Dearborn streets, Chi- 
cago, Ill. This is the fifteenth year of the School of Com- 
merce, which has grown from an initial enrollment of 250 
to upward of 3,000 in recent years. 

The courses offered are: Accounting: Banking and 
Finance; Business Law; Economics, History, Political and 
Social Science; Organization and Management; Marketing, 
Sales and Advertising; Foreign and Domestic Trade; 
Psychology; Statistics; Transportation; Composition, Cor- 
respondence, Literature and Speech; Foreign Languages; 
Journalism—Medill School of Journalism. 


Pure Cussedness. 

An editorial in the Chicago Herald and Examiner caused 
much amusement in the check protector field. 

“The Kansas man who impounded his wife’s false teeth 
because he thought she was spending too much on food 
was mean. But what about the New York Salesman who 
sold a check protecting machine to an automobile company 
and then went home and, by using his own machine, raised 
the check he got in payment from $15.00 to $9,715? * 
When it comes to meanness, one has to admit New York 
has taken the palm from Kansas.” 

Considering their knowledge of the forgery and check 
raising games, it is remarkable that such incidents concern 
ing check protector salesmen are so rare. 


“Yellowbacks” in Circulation Again. 


Lightning (The Bircher Company) comments on the re- 
appearance of gold bank notes in general circulation. Dur- 
ing the war the banks were niggardly in issuing them, due 
to the premium on the gold coin which these notes repre- 
sent. There has been no change in the policy of the Fed- 
eral Government with regard to circulating this paper. Its 
reappearance is simply proof that business conditions are 
again on a sound basis. What the public wants is the 
product that gold will buy. 


The Burrows Brothers Company Extends Lease. 


The Burrows Brothers Company has taken an additional 
five years’ tenancy of the store in the East half of the 
Guardian building, Cleveland, Ohio. This site has been 
occupied for twenty-seven years. The Euclid avenue store 
front will be remodeled, bringing the windows to the side- 
walk line. Including the basement and mezzanine floor, The 
3urrows Brothers Company occupies 8,500 square feet in 
the Guardian building. 


“Evolution of Record Keeping” Reprinted. 

Under the caption, “When Rameses Kept Books,” The 
Banker and Financier, New York, N. Y., reprinted the lead 
article in the furniture section of Office Appliances for 
June, titled “Evolution of Record Keeping.’ The _ illus- 
trations which appeared in our June number were used in 
the September issue of The Banker and Financier. These 
illustrations were borrowed from a brochure published by 
the Office Specialty Manufacturing Company, Ltd., of 
Canada. 


Quinary Congratulations to Southern Republics. 


September 16 President Harding sent cablegrams to the 
presidents of five Central American republics on the anni- 
versaries of their independence. Congratulations were sent 
to Honduras, Salvador, Nicaragua, Guatemala and Costa 
Rica. 
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= Chair Makers for 78 Years 
SMMTDMOUTUTANRILOS SUPERSTAR 


ANCES 


i {AUWLUOQWUQLS HENAN 


Chair Mehers for 76 San 





_ 
nN 
i ! ws 






5475 A. W. 


When you make a sale of a Chair it 
might mean anything. But when it’s a 
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CHAIR 


it denotes everything—Quality, . Durabil- 
ity, Workmanship and alf that our 78 
years of experience in Chair-making has 
taught us. 


Why not capitalize on our long experi- 
ence and do what many of the leading 
Office Chair Dealers throughout the coun- 
try are now doing very profitably— 
namely, featuring Derby Office Chairs 
on their floor. Watch the result. 


Have you our 1922 Catalogue? If not 
may we send it to you. 


GARDNER, MASS. 


SALES ROOMS: 
215 W. 35th St., New York 
90 Canal St., Boston 
1319 Michigan Ave., Chicago 
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| “ Allen 


Strength Beauty Utility 





Carries every essential element 
of a $100 machine, 87 char- 
acters, back spacer, black and 
red ribbon, tabulator, weight 
11 pounds. 


THE EXPERT in typewriting ma- 
chines will recognize the following 
functions to be so unique and sim- 
ple that he marvels to find them 
in a machine, the size of the 
“ALLEN.” 


ROTARY ESCAPEMENT—POSITIVE. 


BACK SPACER—DIRECT AND POSI- 
TIVE — OPERATED BY EITHER 
THUMB. 


RIBBON REVERSE—BETTER THAN 
AN AUTOMATIC. 


SHIFT LEVERS AND LOCK—POSITIVE. 


TYPE BAR AND SEGMENT—BEATS 
THE $100 MACHINE. 


RED AND BLACK RIBBON REVER- 
SER—COLOR POSITIVE. 


BALL BEARING CARRIAGE—SMOOTH 
AND NOISELESS. 


AS WELL AS MANY OTHER FEATURES. 


THE “ALLEN”’ is reliable and sim- 
ple so that the amateur can easily 
repair it, it contains less than one 
fourth of the number of parts of 
the big machine, for this reason it 
will keep in good repair much 
longer. 


AGENTS invited to accept territory 
for this sturdy $50 machine which 
sells easily to offices and homes. 


Allen Typewriter Mfg. Co. 


901 Hamilton St., Allentown, Pa. 
New York Office, 93 Nassau Street 
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Horder Family Doings. 


E. Y. Horder, president of Horder’s, Inc., returned in 
September from a brief stay at his Alabama plantation. 
In addition to his usual activities, such as tree felling, 
clearing for cultivation, etc., he organized a “road bee.” 
The highway needed improving, so he called for volunteers 
and teams and restored the road. “E. Y.” was not con- 
tent with promoting tke activities, but helped vigorously in 
the work. 

On his return to Chicago Mr. Horder noted that busi- 
ness was much better. All records were broken one Sep- 
tember week. 

Lionel Friend, personnel manager of the Horder indus- 
tries, is conducting sales classes daily at headquarters, a 
representative being present from each of the retail stores. 
Saturdays the store managérs get a session with Mr. 
Friend. In preparation for this educational work Mr. 
Friend has visited the factories of many of the manufac- 
turers who supply Horder’s, Inc., and studied the proc- 
esses of production. The information gleaned in these 
trips is digested and passed on to the store managers and 
salesmen, increasing their knowledge of the goods offered, 
and enabling them to help the consumer in selecting sta- 
tionery supplies and equipment best suited to their in- 
dividual needs. 

An additional five-year lease has been negotiated for the 
Horder Adams street store, near LaSalle. A brokerage 
firm wanted to get the lease, as the location is very desir- 
able. The Horder interests managed to maintain their 
rights—at a substantial increase in rent. 





Case Family Domiciled in San Francisco. 

An interview with U. G. Case, sales director for A. 
Carlisle & Company, San Francisco, Calif., brings the news 
that Mrs. Case and two younger children, Francis and 
Dorothy, have joined him from the East, fulfilling a great 
expectation of a family reunion and once more having the 
love and comforts of a home. Mr. Case is an ideal home 
man, and says home is just what one makes it, whether in 
an attic, hut or mansion. They have temporarily taken 
quarters in a downtown apartment building. Mr. Case 
came to San Francisco the first of March, and, while the 
golden West offers many allurements, private life to him 
was “shadowlike” without his family. Mrs. Case and the 
two children made a trip to the far East, visiting the old 
folks and friends, and made a few stops en route at noted 
places for the benefit of the children. Washington and 
surrounding country offered the visiting points of greatest 
interest, both past and modern. 

Mr. Case sold his comfortable and very complete home 
in 2 Chicago suburb, which of course leaves its memories, 
but then the family hopes in time to be domiciled again in 
a California home that will give greater happiness. The 
eldest son, Russell, has remained behind for a while. He 
is a champion long-distance swimmer, and during the pres- 
ent season, as during some other school vacations, has 
been occupied as coast life guard. He has done such great 
work as to receive editorial and other mention in news- 
papers. His career as swimmer and saver of lives, and even 
in finding dead bodies, is rather an unusual one. He has 
had many narrow escapes himself while rescuing others. 


“Y and E” Filing School Opens New Term. 


The Yawman and Erbe School of Filing, 164 West Mon- 
roe street, Chicago, Ill., opened its fall classes September 
2. Subsequently additional classes will be taken on the 
first Monday of each month. Two sessions will be con- 
ducted. Filing and indexing will be taught from ten to 
three each day for two weeks for students who can spend 
those hours in study. Students who are employed may 
attend from 3:30 to 5:30 p. m. daily for four weeks. 

Two new courses are now offered. One teaches card 
index systems, their plan and uses. The other is a practi- 
cal course on office administration, the first of its kind in 
Chicago. 

Two new assistants have been added to the staff of 
— Mignon Davis and Mrs. Grace Stevenson 
ones. 


Change in “Auto File” Office at Chicago. 


The management of the Chicago office of the Automatic 
File & Index Company has been taken over by R. L. 
Shepard and S. D. R. Smith, formerly salesmen for the 
Burroughs Adding Machine Company. It is understood 
that John J. Duncan, who established the Chicago office, 
will be assigned other territory. 
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With the Allsteel Line 
you get the Whole Order 


Orders for office equipment are seldom 
received exclusively for desks, exclu- 
sively for filing cabinets, exclusively 
for this, or for that. 


Modern offices require a complete 
equipment—tables, desks, filing sys- 
tem, safes, waste baskets, desk 
trays, etc. 


It is more economical for the cus- 
tomer, and far more profitable for the 
dealer if all these requirements can 
be supplied from one single line. 


Allsteel dealers can do this. They can 
supply all major office equipment 
from the Allsteel ine. It is unneces- 
sary torefer customers to other dealers 
for some one article, thus giving a 
competitor the chance to get part of 
the order—and a foothold for further 
business. 


Constant inquiries from open terri- 
tories require the establishing of 
additional Allsteel dealers. Send for 
particulars. 


The General Fireproofing Company 
Youngstown, Ohio 
EXPORT DEPARTMENT 438 Broadway, New York, Cable Address “‘GENFIR”’ 


Branches in New York, Chicago, Boston, Atlanta, Minneapolis, St. Louis, San Francisco, Philadelphia 


Dealers in All Principal Cities 
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“ALL 
THE 
WORLD 
LOVES 
A 
WINNER” 





INDICATOR 





mAs 
694321 
lupression of igures 

THE AMERICAN VISIBLE (the only 
visible) is the modern, “up-to-the-minute” 
numbering machine. 

In addition to its visibility, it has NO EQUAL 
AT ANY PRICE in smoothness of operation, 
speed, accuracy and durability. 


Its sales have grown faster than those of any 
other numbering machine. 


More are being sold to-day than ever before. 


DEALERS: Are You Sharing In 


Our Success? 


Have you singled out this machine as a leader? 

Do you know that large corporations all over 
the country are discarding the old style blind ma- 
chines and replacing them with American 
Visibles? 

Our folders imprinted with your name bring 
orders. 


PRICE: Sees si—tise*tevecneane’ |< 2:21-Soees 


AMERICAN NUMBERING MACHINE CO. 


220-230 SHEPHERD AVE., BROOKLYN, N Y. 
CHICAGO BRANCH, 123 W. Madison Street 
Foreign Branches: 
VICTORY -SnOER PRI _—s MACHINE CO., LTD. 
66 Houndsditc 
CARIBONUM SOCIETE ANONYME 


10 Rue 
RICHARD WEINIGER 
Singel 276 - Amsterdam 
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What You Can Do for Your Town. 


Inspiration for the Local Merchant to 

Help Build Up His Community.  Re- 

printed from Telephone Facts (Kellogg 
Switchboard & Supply Company). 

“Give it the best in you—then you are doing half enoug 
“No man has a right to criticize or condemn the con 
munity in which he lives for its lack of progress, unless 
he is sure he has done everything in his power to make 

the sort of a community he thinks it ought to be. 

“Doing ‘your part’ is not enough. Doing ‘your part’ 
dicates that you could do more. 

“One's duty to his community cannot be measured by a 
yard-stick into sc many equal portions, according to th 
population of the town. One person has talent for on: 
thing, another for many, and the man who gives unselfishly 
of his one talent may be outstripping the man of man) 
talents who only gives in part. 

“It is a common adage that ‘a stream cannot rise highe! 
than its source.” Likewise, a community cannot achieve 
greater distinction or attain a higher degree of progress 
than the ambition of its citizenry permits. 

“You may not be able to revolutionize affairs in yo 
town, but by unselfish and devoted service you can inject 
a ray of hope here and a beam of prospective sunshin 


there. A murky, muddy river loses its ‘chocolate brown’ 
complexion at intervals where a number of springs co1 
tribute their crystal waters to it. So acommunity, though 


sluggish and murky with lack of civic pride and ambition, 
may be quickened and brightened by the continued con 
tribution of ideas, backed by works (not words), tending 
to improve the civic, industrial and commercial conditions 

“But the most important of all the duties you can rend 
to vour community is the participation in its civic develop 
ment. Every other phase of community building depend: 
upon the keystone of civic pride. Without this, all at 
tempts at development are futile. Without civic pride, th: 
foundation for a permanent community structure is utter! 
lacking. 

“If you are not doing what you should do for your town 
get busy! Give of your time and your talent unselfishly, 
and you will soon realize that it is just the sort of a town 
you had always hoped it would be, because you gave 
something you had never given it before—yourself.”’ 


Plumbers Prospects for Index Systems. 


An educational campaign in business methods is being 
promoted among plumbers by The Hoffman Heater Com 
pany, Lorain, Ohio. In showing the plumber how to dé 
velop business, and to build up a mailing list for the ad 
vertising matter supplied by the manufacturer, the latte 
advises the plumber to obtain from the local stationer a 
card index file and supplies complete. This campaign is 
general throughout the United States, and stationers shouid 
find their iocal plumbers a fertile field for the sale of smal! 
card index systems. 

The plumber is instructed to assign a separate card fi 
each prospect. On this is to be written the name and ad 
dress of the prospect, and the card used for recording th« 
various letters and other advertising matter sent. On th 
back the plumber is to note the progress of his solicita 
tion, such as “Will build a new home next spring,” “Se: 
him about a new heater next October,” etc. 





Appointments by American Kardex Company. 

The American Kardex Company, Tonawanda, N. Y., has 
appointed Paul C. Lott, sales promotion manager, in 
charge of all sales promotion and advertising work. Mr 
Lott came from the Mitchell Motors Company, In 
Racine, Wis. 

A. G. Millan has joined the American Kardex Com 
pany as director of specialized sales. S. S. Sherman ani 
E. Lester Johnson have been assigned to sales promotion 
Messrs. McMillan, Sherman and Johnson were former] 
with the Mitchell Motors Company, Inc. 


Woodstock Opens Two Branches. 


The Woodstock Typewriter Company has opened 
branches at Detroit and Pittsburgh, rounding out its dis 
tribution plan at those important centers. The Detroit 
office is at 309 Broadway, Market building. C. J. Carow 
is in charge. The Pittsburgh office, at 710 Bessemer build 
ing, is directed by J. M. McMullen. 




































































FLEXIBILITY— 


Flexibility adds greatly to the convenience and ease in 
handling Veraflex covers. No lining or filler board to 
warp or buckle. No glue is used. 

A more flexible casing with less bulk. 


RINGS— 


Correctly shaped rings. Perfect ring joints. Opened 
by a slight pressure on the metal end caps and closed by 
pressing them together. 


Casing made en- 
tirely of leather 
No lining 

No filler boards 
No glue 


BINDING— 
No. 1 Grade black levant grain cowhide. A one-piece 
cover. No glueing—will not draw or under vary- 
ing climatic conditions. A waterproof bi Light in 
weight; compact and durable. 


METAL PART— 


Simple in construction. Strong, and coally sppreeed, . 
Actually inserted into one solid piece of and 
securely anchored without riveting, stitching or glueing. 


Very flexible. 
Will bend or roll 
without creasing 
or injury to the 
cover. 





130 OFFICE APPLIANCES October, 1922. 





Take the Bother Out of Document Filing {03° 8AXDLESS EXVELOPES because I got tired, tying 
g and untying tapes and cords and replacing old dead Je. re.. 
bands. I don’t have to bother with all these annoyances and I’m free to think of my business. All I do is to slide in that metal 
dlasp and the envelope is perfectly locked, is smooth on all sides, so that I can slip it in the filing cabinet without first making a hole to get it by the strings and 
“on. banging i in the way on the outside. Simply no bother at all. 
hey are made of very heavy, high de manila paper and in all convenient sizes, so you can adapt them to every line of intricate business systems. 
They expamd with contents and nicely adjust to fit any contents up to 2 inches thick. 
ANDLESS ENVELOPES are made only of paper and metal, nothing to rot and give out and will last a lifetime. The company will be only too glad to 
send you free working samples and catalog. Write today. 


SMEAD MANUFACTURING CO., Dept. C, Hastings, Minn., U. S. A. 
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Line-a-Time Exhibits at Business Shows. 


The Line-a-Time Manufacturing Company of Rochester, 
N. Y., exhibited its lines at the Pittsburgh Business Show 
in Motor Square Gardens during the week beginning Sep- 
tember eighteenth. This exhibit included twenty-seven 
models of the Line-a-Time, the motor controlled Line-a- 
Time and the company’s special all steel typewriter desk, 
made to accommodate any make typewriter, a standard 
model Line-a-Time and with shelf large enough to accom- 
modate any clerical work the operator may wish to do. 
The desk has all the necessary pigeon holes for stationery 
and it is so constructed that the noise from the operation 
of the typewriter is largely eliminated. 

The exhibit was in charge of W. R. Wolf, the company’s 
sales manager. 

The Line-a-Time Company was one of several office 
equipment manufacturers who had exhibits at the Roches- 
ter Industrial Exposition and Horse Show early in Sep- 
tember. The company will also exhibit the goods above 
mentioned at the Annual Business Show in New York this 
month, 


Advertising Specialty Meeting in Chicago. 

The Advertising Specialty Association held its nineteenth 
annual convention at Hotel Sherman, Chicago, Ill., Septem- 
ber 25-28. A number of manufacturers in the advertising 
specialty field exhibited. A rule, rigidly enforced, required 
exhibits to close during the convention sessions. Among 
the exhibitors were: 

Goes Lithographing Company, Chicago, Ill—The Goes 
line of calendars, blotters, cards, greeting cards, service 
cards, calendar pads and miscellaneous pictures. George 
W. Goes was in charge. 

Pencils for imprinting were displayed by the Pencil Sup- 
ply Company, Pencil Sales Corporation, and the United 
Pencil Company, New York, N. Y. 


Leland Graff to Head Chicago Office. 


Leland Graff, son of George B. Graff of the Graff-Un- 
derwood Company, is about to be placed in charge of the 
midwest territory. with headquarters in Chicago. The 
younger Mr. Graff spent some time in the service during 
the war and of late has been connected with the Standard 
Oil Company. Members of the office equipment fraternity 
will welcome Mr. Graff into their ranks. His father is 
widely known in this field and the son comes to it with 
not only the prestige of his sire, but with a record of work 
well done in other fields. 


Percy Albihn Circumnavigating the Globe. 


Percy Albihn, of the Manufacturers’ Typewriter Clear- 
ing House, Chicago, Ill., was scheduled to return this 
month from an European tour. His office received word 
late in September that Mr. Albihn was going to come home 
the long way around. He will cross the Pacific and re- 
turn to Chicago through San Francisco. In September Mr. 
Albihn was touring Spain in his motor car, which he took 
along from the United States. 


Kramer Wants Additional Lines. 


R. H. Kramer & Company, 375 Lexington avenue, New 
York, N. Y., desires an agency for office appliances. The 
company is mill representative of the Holyoke Gummed 
Products Company, Holyoke, Mass., dealing in sealing tape, 
box stays and tape moisteners. Mr. Kramer was formerly 
export manager for J. F. Ryan & Company, New York, 





Industries of Southern California Featured. 


Southern California Business, published at 130 South 
Broadway, Los Angeles, Calif., distributed a special issue 
in connection with the California Pageant of Progress. It 
is issued by the Los Angeles Chamber of Commerce. The 
special issue, dated September, showed the various indus- 
tries of Southern California, and the facilities of that sec- 
tion for meeting the requirements of export trade. 


Ink Manufacturers Consolidate. 


The William A. Davis Company, manufacturing inks and 
adhesives under the “Treasury” brand since 1872, has con- 
solidated with the Crow Specialties Company at Canton, 
Mass. The Crow Company has produced, in addition to 
inks and adhesives, floor oils, floor polishes, lubricating 
oils and hat dyes 
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zation is composed of men ex- 

perienced in the painstaking, 
scientific business of producing high 
grade typewriter ribbons and carbon 
papers, men who have learned the 
game on the old road of personal ex- 
perience. 


HE AULT & WIBORG organi- q 
—scientific men who know materials and 
how to treat them by proven formulae, 
and skilled men who apply this expert 
knowledge 
—practical men who know how to select 
materials, who know the different makes 


of typewriters, their peculiarities and \ 
how to adapt ribbons and carbons to fit 
requirements 


—experienced men who know how to con- 
duct efficiently a modern manufacturing . 
plant to decrease production costs and 
lower price to the consumer. 





HIS expert organization has . 

gained for A and W carbons and 

ribbons a reputation for longer 
and more perfect performance. 


UR merchandising department 
has made an extensive study of 
your needs and requirements. 
We are solving the problem of how 
to help you sell more of our products. 
We furnish what you want—when and 
where you want it. That is Ault & 
Wiborg superiority. 





CO%e AULT & 
WIBORG Confay 


CINCINNATI, OHIO, U.S.A. 
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October Happenings that the Staff of Office 
Appliances Dug Up in 1907. 














The 1907 convention of American bankers discussed the i 
use of office appliances in facilitating routine work 

“Making Ribbons and Carbons” was a pilgrimage to 
the plant of The Miller-Bryant-Pierce Company at Aurora, 
Ill. 

“Selling Typewriters to Telegraph Operators” told how 
second hand machines were furnished to telegraphers who 
furnished their own machines in “copying” messages that 
came in over the wire. 

An editorial recorded the accession of Evan Johnson as 
secretary and treasurer of The Office Appliances Com- 
pany. 

The Madison Square business show, to be held October 
12-19, promised to be highly successful. 

The automatic paper folding machine made by the A. B 
Dick Company was presented in an exhaustive illustrated 
description. 

“Joe” A. Gottlieb had sold his typewriter supply house 
at St. Louis and organized the Coast Typewriter Supply 
Company. with headquarters at San Francisco. 

Offset lithography for the stationery trade was adver- 
tised by a New York lithographer. 

Agitation was under way for the appointment of an “of 


fice appliance” committee from the National Association 
of Stationers and Manufacturers. 
The Pelouze Scale Company broke ground for a new 





factory and office building on Ohio street, Chicago, II! 
Charles A. Stevens, of Stevens, Maloney & Company, 
Chicago, Ill., was acquiring that sixth sense, essential to 
the operation of an automobile. 
a Pittsburgh was planning a business show, to be managed 
by A. H. Cochrane. 


The Swapping New Englander. 
° The Wales Visible (Wales Adding Machine Company) 
The Little printed a letter sent to M. B. Oden, sales agent at Rutland, 


Vt.. from a prospect who offered a wide variety of items 


- . e ° ° 
| ypewriter in exchange for an adding machine. 
' * 
° ° Dear Sir: Read your ad in the Herald—advertising for 
with the ig sale, one Second Hand Add. Machine. I know this is 


‘ meant for city people who can call you on the phone and 
Capacity talk to you. As I live out in the country I am taking th 
liberty of writing you. 

[If you have not sold the machine as yet perhaps we can 
come to some agreement as to my exchanging some of the 
following which I have for sale for your add. machine 
Two second hand cameras; one second hand telescope, 
14 inches long; one electric toaster; one second hand mow- 
ing machine; two second hand fountain pens. Also can 
give you a good bargain in subscriptions to practically all 
the leading magazines. 


. . = Yours for an early reply, 
Weight — pounds. Black — L. Murbach, Route No. 1, Castleton 
mel or nickel finish as desired. i 

° . . ernaps e ant pee the all. 
Supplied with or without travel- The Topeka, Kans., Daily State Journal of September 


ing case. 5 relates that Governor Allen has been consistently dé 

feating at golf his friend and aide-de-camp, Colonel Charles 
L. Mitchell. We didn’t think the Governor would do that 
His “figger” is lithe and runs to long lines. There is 
nothing to interfere with his swings, whereas with the Col- 
onel it is different. Nature has been generous. One news 
paper paragrapher asserted the Colonel Mitchell can’t play 
baseball because the pitcher would have to throw all out 

curves to get around him. 


Vigorous and Profane. 


Rex Typewriter Corporation “You say your article has caused vigorous comment? 
Why, I didn’t know it had been published.” 
FOND DU LAC, WISCONSIN “Tt hasn’t ae o Leap gg 


But it kept the people in the adjoining flats 


awake while I was pounding it off on the typewriter.” 
Boston Evening Transcript. 
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The Ring and the Book 


Robert Browning wrote a poem called “The Ring and the Book.” 

Henry T. Adams has done more than that. 

Adams has made the Ring for the Book, and has done it so 
well that his Ideal Book Ring for loose-leaf covers is the most 
satisfactory ring ever invented. 

Various convenient and economical desk equipments are _ in- 
cluded in our special Opening Assortment. Ask us for details of 
this special offer. 

Your customers in all lines of business and in all kinds of 
schools and colleges will buy these handy desk devices on sight, 
and ask for more. 





The Ideal Book and Key Ring 
affords more real service and satis- 
faction than any other ring ever in- 


vented. It holds tight—always. Vas . . 

The shape of the joint keeps the 

ring always in position for opening. HEN RY T.ADAMS MFG. 
O/9 9&8 Jouth Chicago Ave 





Western GUS ADAMS 


Representative 433 California St. San Francisco, Cal. 


WM. H. BASSINGER Stationery 


Eastern 
New York Specialties 


Representative 377 Broadway 












As used for 
temporary 
binder 





In-and-Out Clock 





A splendid feature of 
this clock is the clear, 
distinct numerals and 
letters. The hands 
stay where they are 
“put.” Made of heavy 
pressboard with easel 
back, or with eyelet 
only. 


Adams Lega! and Contract Binder 
An inexpensive and better way to 
cover contracts, etc. Cover piec« 
folds back, and is finished with a 
strip of Fabrikoid Imitation 
Leather. Rust-proof eyelets top 
and bottom. Made of our special 
clouded pressboard. 





Showing ends turned down for storage 
Canvas Covered Loose Leaf Binders 
Though low in price these binders 
stand hard wear and lots of it. 
Made of binders board, gray can- 
vas covered. They meet the pres- 
ent demand for lower costs. Made 
with screw posts, or flexible post nerd rae 
as shown. These binders are good | @ Telephone Register | 
enough for current use; and cheap 1-7 
enough- for transfer binders. -— = 


Flexible Binders 





| f 
| 

4 
| 





trpete 





HH 






For temporary use, or for transfer —— 

binders, the Adams Economical = —= 
Flexible Pressboard Binders are fa 
unexcelled. Made of _ special _— 


clouded pressboard. Very strong 
and durable. 

Either canvas covered or press- 
board binders may be had for all 
standard sizes and _ punchings. 
Special sizes quickly made to order. 





Daily Desk Reminder 
Finds a ready sale with business 


men and women. Also appeals to 
clerks and secretaries. A most 
convenient way to keep memos of 
appointments, prices, telephone 
messages, etc. This reminder is 














Telephone Register 














Economical Ring Note Book 


This book comes in seven standard 
sizes, open side or end. Pressboard 


covers, Rust-proof eyelets. With 
or without Fabrikoid Imitation 
Leather Back. Equipped with 
Ideal Book Rings. Opens per- 
fectly flat. 


Handy, simple, inex- 
pensive. Neatly printed 
and mounted on heavy 
binders board. Provides 
quick access to telephone 
numbers most frequently 
called, and has space for 
a@ great many, as both 
sides are finished alike. 
Size 5x10. Put them in 
plain view, and your 
customers will do the 
rest. 


made as shown and also in a single 
style without the larger memo pad. 





Keep a good supply of Adams 
Specialties in stock. It helps make 
sales. Write for catalog and our 
special Opening Assortment Offer. 
You won’t regret it. 
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Singing. 
What do you think while you're singing, 
Singing of love that is trie? 
Are you thinking of sorrow, of tears and woe, 
That life may have brought to you? 


Or do you sense again the hope 
Of the things that you wished might be? 
What are your thoughts while you're singing, 
Singing, singing to me? 
—Anonymous Gillite, in the Gill-O-Gram (J. K. Gill 
Company, Portland, Ore.). 













































































INTIMATE GLIMPSES OF AMERICAN GENERALS OF 
INDUSTRY.—No. 43. The Shaws, of Shaw-Walker, Test the 
Furniture Before Renting a Summer Place. [From ‘“‘Life,’’ with 
Acknowledgements. 








“*Hell,’ Said the Duchess.” 


An article on house organs in a remote issue of Office 
Appliances made use of the expression “Hell” in an ab- 
stract manner. A friend abroad advises us that “Hell” has 
a very tangibie application abroad, and it’s geographical, 
and not political. Halvar A. Berggren, European sales 
director of the Corona Typewriter Company, Inc., writes 
that “Hell” is a city in Norway, east of the city of 
Trandhjem, on the Trans-Peninsula railway to Sweden. 

Thus it happens that a sales manager in Norway may 
direct one of his men to go to Hell for business with per- 
fect propriety, and to expect him to get something other 
than the sulphuric product which is commonly associated 
with that place. 


Loyalty. 





Being Salesmen’s Bulletin Ne” r, by U. G. Case, Sales Di- 
rector of A. Carlisle & Company, Sen Francisco. 





Loyalty is a virtue which appeals to everyone, and 
strikes an answering chord in many hearts. It appeals to 
the highest instincts of a man; it raises, ennobles, purifies 
him. Our life would be a poorer, more sordid thing were 
it not for loyalty, which demands our enthusiasm and in- 
spires us to fresh efforts. 

We should be thankful that we have never far to seek 
for instances of it. Loyalty to faith, to ruler, to country— 
this has been manifested in all ages and by all ranks. The 
martyr who dies at the stake rather than renounce his 
faith; the soldier who gladly gives his life for his country, 
who suffers death rather than betray the information which 








oe LEADS 


IN SEVEN DEGREES 






This new Penex product for 
mechanical pencils is fully up 





smooth writing, long-lasting 
leads that will not crumble. | 
The leads are accurately made, 
always straight and carefully 
graded in seven different de- 
grees. 

Dealers already selling Penex 
and perfect satisfaction of 
their customers. If you are 
not a Penex dealer this is your 
the quality Penex line — which 
offers more profits to you 
through lower prices, perfect 


to the Penex  standard— 
products report steady sales 
chance to get acquainted with 
sales service and co-operation. 


Write for samples, prices and 
the Penex Thin Lead proposi- 
tion. We will also send you 
samples of other Penex Pencils 
and tell you why Penex dealers 
are profit makers. 


Wew lersey leads in 
Pencil Production. 
Pencil Exchange helps 
maintain the lead. 





PENCIL EXCHANGE 


MAKERS OF LEAD PENCILS 
FOR THREE GENERATIONS= 


JERSEY CITY.N.J. U.S.A, 
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will give an advantage, or who obeys the mistaken and 
fatal order rather than fail in the duty of obedience; the ' 
man whom nothing can draw from allegiance to his chosen ' 
cause, whether good or bad—all these afford us striking 
examples of loyalty. 

And it is not only to the past that we must look to show 


RAE AAD ? 
TRA OR- MARK) § 5 | 
us true loyalty. It is among us now, even in this age of 


‘“RUBBERLESS’’ S complex motive and confused aim. The call to it is seldom 
The New tamp unanswered where it is fully recognized. It is true that 
we see much want of loyalty among us in little things, dis- 


SAVES MANY UNNECESSARY loyalty to friends, to opinions, etc., and it is seldom, indeed, 
AND EXPENSIVE DELAYS that we see anyone who fully recognizes the duty of loyalty 

. to his best self. An absolutely loyal person is, perhaps, 
P . the exception, and not the rule; still the power, and in 
“On the Job in Two Minutes for Two Cents” most aan the instinct, of loyalty is in ecw at and often 
only needs calling out to manifest itself in all its beauty, for 
it is a beautiful thing, a noble thing. 

When rightly directed, we see it at its highest, ana even 
when misdirected, witnessing to the marvelous possibinties 
of man’s nature. Love begets loyalty, and loyalty deman.|s 
courage. The latter two are usually found together, shin- 
ing like twin stars through the mist of paltry ambition and 
vain time-serving which surrounds us, telling of what man 
might have been, and may be still. In strong contrast to 
loyalty—as the light is in contrast to darkness—stands its 
opposite, its antipodes—treachery, the one elevating and 
strong, the other degrading, despicable and weak. For the 
glory of loyalty is its strength, while treachery is the 
essence of weakness. 

“Success hinges on loyalty. Loyalty supplies power, 
poise, ballast, and works for health and success. Loya'ty 
makes the thing to which you are loyal yourself. Dis- 
loyalty removes it from you. Be true to your art, your 
business, your employer, your ‘house.’ Work is for the 
worker.! Love is for the lover. Art is for the artist. A 
menial is a man who is disloyal to his work. All useful 
service is raised to the plane of art when love for the 
task—LOYALT Y—is fused with the EFFORT.” Think 


it over. 











Dealer Stimulates Interest in Penmanship. 
Geyer’s Stationer quotes a dealer in stationery who 











created interest by offering a reward for the best penman ' 
ship. Here is how he relates the incident: 
“Someone said that the decline in penmanship through 
out the country has injured the dealer’s sale of writing ' 
paper. Doesn’t it seem logical then for the dealer to do : 
something to revive this ancient art? 
“Sometime ago I held a penmanship contest in my town ; 
oc ge , BICtirr w ‘ oe ! which I intend to hold regularly hereafter. 
In a jiffy—NOW, RIGHT NOW—when you “T simply put a large sign in the window announcing the ' 
need them—when business demands them— contest and notifying the people of my community that i 
you can address shipping tags, return en- a prize consisting of a large, beautiful box of writing 
velopes, post cards—print past due notices, em gee ——— pen would be given for the best pen 
- : anship shown by any citizen of the town in copying Lin 
endorsement forms, your signature—make coln’s Gettysburg address. 
drawings—do. anything that can be done “The hundred or more contestants who jumped at the 
with old fashioned rubber stamps, at one- chance to show what they could do in the way of fine writ 
P ra a eto ing turned in their work to me on a certain designated date, 
tenth the cost—NO WAITS—NO ExX- and I sent it on to the penmanship teachers of the local 
PENSIVE, NERVE-RACKING DELAYS— school system, who selected the best sample of penmanship 
MULTISTAMP is on the job any time— and two other samples for honorable mention. | 
. , 2 ag “Besides arousing the interest of my community in pen- { 
all the time—doing the actual work in “Two manship, this little contest incidentally helped me immense- H 
minutes for two cents.” Order yours to- ly in cleaning out a large stock of writing paper.—H. G. T. 
day—you may need it tomorrow—lIt’s the —_—_——— 
“Spare Tire” in your business. Forrest to Visit Pacific Isles. 
Ask vour Stationer or Rubber Stamp Mark Forrest, whose present address is Court House, 
wa" a : Milwaukee, Wisconsin, will sail for New Zealand soon and i 
maker—if he hasn’t it in stock—order wants to represent a number of American stationery and 
direct. office equipment manufacturers. Mr. Forrest for fifteen 
years was connected with one of the well-known loose leaf 
Price in U. S. A.—Postpaid, completely manufacturing companies. His previous experience in the 
equipped for 25 different stamps with full field should be of value to manufacturers ready to develop 
and simple instructions C. O. D. 7-50 the New Zealand market. It is suggested that manufac 
or check with your order......... $ ‘ turers not now satisfactorily represented in New Zealand 
should communicate with Mr. Forrest. i 
The Multi G a | 
e u tistamp ompany Change in New York “Polar” Representative. 
Dept. Al Norfolk, Va., U.S.A. Allan W. Cox has recently been appointed New York ' 
representative for the Polar Manufacturing Company and i 
Distributed in Great Britain and on the Continent the Non-Shine Pad Company, both of Philadelphia. Mr. 
by ROBERT W. WRIGHT, 114-116 Southampton Row, Cox also represents the H. M. Storms Company, carbon 
High Holborn, London, WC1, England. paper and typewriter ribbon manufacturers, and the Penn 


Art Steel Works, makers of the Diamond line of steel 
waste paper baskets. 
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It will sel ANYTH 


and a Multigraph User 
Tells How 


D. ZIMMERMAN 
“Ge Leader Store” 
GENERAL MERCHANDISE 


REEOSVILLE. wis 





May 22,1922 


The American Multigraph Sales Co., 
| Milwaukee, “isconsin. 


Gentlemen: 


then an employee shows good judgement and tact in 
handling a customer, or when he makes a good sale, we believe 
in complimenting him. 


when the sales results of the enclosed STURE NEWS 
were shown me, I felt it my duty to give the Multicraph 
the credit. Therefore decided to write and teil you about it, 


As yo will note by the enclosed copy of the "HES", 
we used two small samples of summer Goods from our Dry Goods 
Department. Thie proved a great thing and it hes shown us 
that we can doa great des] more with our Multigraph than we 
at first realized. #e@ mailed out 1700 copies on the difr- 
erent routes to our country customers. 


RESULTS oss+..@ sold 732 Yards of the two lots of 
goods that were sampled. The MUMITé DRAG BATISTS cost us 
275¢ per yard and sold at SO/ per yard. The CHANBRAY ROKPSH 
CLOTH cort Sof and sold at 19¢ per yar. we sold about an 
equal amount of each. 





Wow you see we did not cut prices but made zood 
returns -- in fact got our regular price. This could not 
have been done had we used @ reguler sales circular. 


we find that our oTUKS Hive is getting new 
customers and we are not cutting prices in order to get 
them either. It brings us in closer touch with our 
customers a8 the cost of putting out the NEWS is so small 
that we can place it in their homes every two weeks. 


We believe no store i@ too small or too large to 
own @ Multigraph and if they will use it as it should 
be used, they will find it is « SALSSBAN that gets the 
business. 


With beet of wishes, we bez to remain, 


Yours respectfully, 
D. ZIMMERLAN STORE 





(signed) Re C. Smith xzr. 








CE 


The same good old principle that works 
for this Multigraph user will work for YOU, no 


matter what your business, no matter what your selling 


problem. Because the fundamentals are right, and anything else 
is just a matter of working out the details, as any man of business knows. 


So, whether your business deals in candy, or 
corsets, or biscuits, or bonds, this story is for you, its 
moral and its message are for you to read and to accept and to do 


something about. We urge you to use the coupon, that we may show you how, in 
your business, this New Multigraph will ‘‘pay for itself faster than you pay for it.” 
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This is the New Mul- 


tigraph, equipped for This is the Multigraph 

turning out typewritten Typesetter, which makes 

letters, forms, etc. it easy to set type for the 
Multigraph. 





Prices in Canada: 


$41.00 down; total price $205.00 
Printing Ink Attachment $50.00 


1s0°MULITLAAPLT 








The New Multigraph is a real Multigraph, 





and does a real Multigraph job. It is just as capable 
and generally useful as our larger power-driven 
equipments. It not only sells and earns but it saves. 


For letters and bulletins and sales material 
of many kinds you need only the simple Multigraph 
and the Multigraph typesetter, both of which come 
to you, completely equipped and ready for use, for 
the price and terms stated above. If you desire to 
do printing, as well, you need the Printing Ink 
Attachment, shown at the right, which costs 
$35.00 additional. 


This is the whole story. The cost of the 








Coupon 


The American Multigraph Sales Co. 
1830 East 40th Street 
Cleveland, Ohio 


I would like to have someone show me 
the New Multigraph, and explainits possi- 


bilities in the business. 
(Be sure you indicate your business.) 



































whole equipment is so extremely low that no bus- Name 

iness need be without it, and no business can afford , 

to be. Once more we mention the coupon, which Negre ; City State 

offers a simple and easy method for you to put The two-roll Printing Ink Attachment easily 

yourself in the way of information that will mean and quickly attached to the New Multigraph, + O.A 

real and discoverable profits for you $35.00 additional. Street _ A. Oct. 
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June 19, 1922, 
Alex H. Irvin, Co., 
Curweneville, Pa. 
Gentlemen: 
Ge have yours of the 16th, 


It certainly is a joy to use t 
which we recently received oS. BF y Rye 
we have had in the office for many years were principally 
an eaprazes tes te those who attempted to use then, i 
indeed glad to have something that does the business, 


Youre very truly, 


PRES 
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! THE ADAMS CO. 


The New 









No. 1A — 
The popu- 
lar size for 
individual 
desk — 25- 
sheet ca- 
pacity. 


find out why 


AKE a comparison, as The Adams Company 

did, between the New IRVIN and any other 
machine. Know why so much is said of its pat- 
ented improvements. Experience for yourself the 
real satisfaction and joy of using one. Try them 
in your office. Let the folks working there decide 
how much better it is to operate an always ready, 
quick and sure paper fastener. 

Once you become acquainted with the five dif- 
ferent models you will recognize an opportunity 
for extending a new and better stapler service to 
all the offices of your vicinity. And you will rec- 
ognize more. The liberal prices and selling helps 
back of them will not escape your notice as a pos- 
sibility, real and worth-while for making substan- 
tial profits in your office appliance department. 


100% Efficient 


ALEX. H. IRVIN COMPANY 
CURWENSVILLE, PENNSYLVANIA, U. S. A. 


J 
Wri te tor a new color sheet showing 
graphic illustrations of the improve- 
ments which make the New IRVIN a 
conspicuous success wherever used and 
compared. 
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~ | San Francisco Office Appliance Managers Organize. 


A new movement in the progress of San Francisco and the 


Pacific coast was inaugurated recently when the Office 
Appliance Managers’ Association of San Francisco was 
formally organized August 16, 1922. The meeting was 


called under the auspices of the California Development 
Association, with Mr. Goulding of that organization pre- 
siding. W. G. Traud reported for the committee on or- 
ganization, which was appointed at a previous meeting. 
He urged the formation of such an association and ex- 
pressed the wish of his committee that the organization be 
effected under the auspices of the California Development 
Association, of which organization the Office Appliance 
Managers’ Association hoped later to become a member. 

The election of officers for the new organization was 
held with the following results: W. G. Traud, president; 
W. M. Coffman, vice president; E. B. Jessup, secretary 
and treasurer. Each of the new officers was elected 
unanimously. 

Mr. Jessup, the new secretary-treasurer, formulated a 
brief outline for the scope of the new organization. It 
will concern itself only with ‘the great basic problems of 
the industry, such as securing carload rates to the Pacific, 
and building up the ethics of the craft.” After a spirited 
discussion it was decided to admit the second-hand dealers 
to membership. 

The formation of the Office Appliance Managers’ Asso- 
ciation is another indication that Western enterprise will 
not lag behind that of the Eastern states. That the new 
organization will be an important factor in Western trade 
and realize substantial results is assured by the interest and 
enthusiasm of its members, as well as by its rapid increase 
in membership. A month ago nine charter members ac- 
cepted the constitution and by-laws. Today there are 
thirty-five actual members, with many others newly 
interested. 

The nine charter members of the Office Appliance Man 
agers’ Association who gave the initial stimulus to the 


organization are: M. W. Erskine, The Dalton Adding 
Machine Company; C. W. Hunt, Jr., Line-A-Time Com- 
pany; W. M. Coffman, Elliott-Fisher Company; M. 


as 


Towne, Belknap Addressing Machine Company; ( 
Sinclair, Wales Adding Machine Company; E. A. Breck 
enfeld, Schwabacher-Frey Stationery Company; S. | 


Hooper, The Noiseless Typewriter Company; W. G. Traud, 
Ditto Systems; E. B. Jessup, Monroe Calculating Machine 
Company. 


New Loose Leaf Company for St. Louis. 


On August 15 a new corporation was launched in St. 
Louis to engage in the manufacture of loose leaf specialties, 
including binders, forms, etc., for mechanical bookkeeping 
equipment of every description. The new organization, 
chartered under the laws of Missouri, is to be known as 
the Universal Loose Leaf Products, Inc. W. F. Suchanek, 
for a long time identified with the loose leaf industry, is 
the organizer of the company and its president. The 
tary of the company is Joseph W. Fink, who has had an 
extended experience in the production end of the business, 
having been identified with several of the larger loose leaf 
companies. E. J. Lebeau, vice-president, is now connected 
with one of the leading paper houses in the United States 
and brings to the new organization a wide acquaintance 
among printers and stationers of the middle west. 

The new company intends to co-operate with stationers 
and printers in designing and building special items to meet 
special requirements, but in addition, it will present to the 
trade a regular line of ledger, sectional and solid post bind- 
ers, sheet holders, sheets, forms for mechanical bookkeep- 
ing equipment, ring binders, etc. The company will 
do eyeletting, tab cutting and paper punching for the trade. 


secre 


also 


New Method of Merchandising. 


The Roberts Numbering Machine Company, 694 to 710 
Jamaica avenue, Brooklyn, N. Y., are now producing six 
hand numbering and dating machines especially suited to 
the requirements of the stationery and office equipment 
trade. They have devised a new method of distribution 
which permits dealers to assort their orders among the six 
different models, at the same time obtaining the advantages 
of quantity discounts. These machines have several out 
standing and valuable features of construction. 

Worry is the interest that accumulates on borrowed 
trouble—an optimist never borrows trouble.—The Strath 
morean (Strathmore Paper Company). 
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Single, Double and Multiple : 
Card Index Cabinets’ i 


Are the ideal equipment to offer your customers for 3x5, 4x6, 

5x8, 8x5, 6x9 and 4x9 card index and cancelled check and note 

files. All drawers hold approximately 1500 cards with guides. 

Recommend ¥2 Top and Bottom two drawer files for filing 
systems subject to expansion. 










The Profit to the Dealer 


in the ¥é@ line of Card Index Cabinets is liberal and therefore 
satisfactory. For more than 20 years the #2 policy 
has been to distribute its product thru the legitimate and 
established dealer. All inquiries 
produced from our extensive national 
advertising are always referred to a 
fee dealer whenever possible. Send 
for catalog and dealer’s proposition. 
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Buy Tops first—then 
add Bottom sections 
as needs demand— 











The fs Manufacturing Company 


New York Office 162 Union Street Chicago Display 
52 Park Place Monroe =S= Michigan 201-215 N. Franklin St. 


SINAN 000004 000000008 AUUNTUUNAAUEEOUUUOLOONO,00000000000000000000000000000008000000008000000000000000000800000000000000000080Q000000O000ROOE : 
Did you get your set of September 25 Price Lists? 
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= If you haven’t, you surely 

= ought to see and examine one of 

: The New 

z Moderately Priced 

= a 

= Made to Sell 

= at a Reasonable Price | 70 O L i Li © 

= with a Liberal Z 

= Profit to the Dealer tiling Cabinets | 

= Retailing at $20 for the four drawer letter | 

= width in North, Central and Eastern States 

= ($25 in South, Southwest and West) this line 

= has made a hit with today’s average buyer of | _ 
= filing equipment. A sample cabinet on your |‘ 
= floor will be the best way to determine the 
= value of this new Sfils cabinet-—Why not | . 
= send your order today? Pas 
= \ 
= 162 |, 
s The Si clo * Manufacturing Company Unio | 
= iii Monroe, Ty , 
MMM mnt 
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fs 1700 Line Cabinets 





No. 1722 
Letter Width Drawers 


DRAWERS INSIDE 
HIGH WIDE DEEP 


10" 123" 225" 





CABINET OUTSID® 
28g" 147" = 24" 
No. 1723 
No. 1732 rr 
: wetter Width Drawers 
Cap Width Drawers DRAWERS INSIDE 
3 inches wider than Letter Width HIG WIDE )EEP 
10" 124" 228° 
Made only in the two, three CABINET OUTS‘DE 
and four drawer heights in 408" 14g" 24" 
Letter and Cap widths No. 1733 No. 1724 
8, = ae Cap Width Drawers Letter Width Drawers 
Be Sure to Specify Finish 3 inches wider than Letter Width DRAWERS INSIDE 
HIGH WIDE DEEP 
. . es ; 10" 122" 2268 
1700 Line Vertical Filing Cabinets cantene ane 
F i . on n f 
Are the result of a desire to produce a paneled side, flat ns y- - 
top vertical filing cabinet to be sold at a popular price and ae 734 
; : Cap Width Drawers 
at the same time embody a method of construction that 8 inches wider then Lateae See 


guarantees long life and satisfaction for the product. Made 
intwo widths—Letter and Cap. The Letter from frame by a slight upward tilt. Each 


Width is designed to hold regular corres- cabinet is complete—not sectional—and is 
pondence papers 83"x11" in vertical file folders made from best grade of well seasoned, kiln 
between guides in the usual way. The Cap dried lumber, put together in a strong 
Width cabinets are three inches wider than durable manner. Furnished in Dark Gold- 
the Letter widths and are for filing papers en or Light Natural Oak or Birch Mahogany 
up to 9"x143" in size. Drawers operate easi- finishes. Special finishes furnished on 
ly on hard, fibre rollers; will not pull out special order at slight extra charge. Always 
accidentally but can be readily removed order by number and specify finish. 


Sal See Address 


TM 
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Slit 
Fibre Board Transfers and 
Card Index Trays 


Are cheaper than wood yet made of material strong 
enough for permanent use. ‘Transfer Cases are constructed 
of heavy binders’ board, corners and folds are re-inforced 
with strong binders’ cloth. Covered with black marble 
paper, lined with black. Equipped with leather pull and 
label holder. The Letter and Cap widths made in twenty 
and twenty-five inch lengths. The Invoice size twenty 
inch. Shipped knocked down but very easily assembled 
without use of tools. 


The card Index Trays are made of same heavy material 
as the Transfers. Re-inforced corners and folds. Equipped 
with nickel label holder and pull and metal follow block 
to keep contents in vertical position. Black marble 
covering. Made in sizes to hold 3x5, 4x6, 5x8 and 6x9 
index cards and 4x9 to hold cancelled checks and notes. 
Snug fitting covers. You will find both the Transfers and 
Trays very ready sellers. Let us send you our catalog. 


The Jas Manufacturing Co. 


162 Union Street 
New York Office—52 Park Place Monroe Mich 
* + 


Chicago Display —201-215 N. Franklin St. 
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SSVVUTUUUUANOQAUOUUNGOUOOUUEUOGNUOUUUONOGOUGUUUOOOOOOOOUUEOOOOGUUUUUOOOGOOOOUUOOOGOOOOUUUNOOGOOUOUOEOOOOOOOOOUUOOOOOOOUUUUONOOOOOOOUUUONOOOOOOULUOONOGOO0OOUUUOOEOO4OOUOUUEONNO0OOOUUUOOBOONOOUUUUENOOOOOOOUUUEONNNOODENEOOUGOOQQUUNNNEN 


SHUN NAANUAVADADAEUAUN VUUUEUEUELADAUUOUAUAUAOUEUADADAOUEUADAOA EGA ADAOAEG ED ATA TOON A TATA EU DATA TA EAE AA TA TATA ATA 
Did you get your set of September 25 Price Lists? 
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19th Annual 
National Business Show 


Grand Central Palace 
Lexington Avenue and 46th Street 


New York 
Week of October 23rd, 1922 


Everything for the office conveniently arranged to make it easy for you to see and exam- 
ine the most approved methods and equipment, a partial list of which follows:— 


Accounting Systems and Equipment Adding and Calculating Machines 
Autographic Registers and Supplies Addressing Machines 

Bank Equipment Books—Business Bookkeeping and Billing Machine 

Book Holders Business Publications Business Training Call Systems 

Cancelling Machines Carbon Paper Chairs Chair Pads 
Card Record Systems and Equipment Check Endorser 

Check Protecting and Writing Machines Coin Changing Machines 
Computing Scales Copy Holders Cost Systems 

Credit Systems Desks Desk Lamps Dictating Machines 


Desk Pads _ Display Fixtures Duplicating and Printing Machines 
Employment Methods 
Envelopes Envelope Openers Envelope Sealers Factory Systems 
Filing and Indexing Service Filing Cabinets and Supplies 
Filing Devices Folding Machines Graphic Charts 
Gummed Tape Machines and Supplies Index Systems and Supplies 
Index Tabs and Signals Inventory Systems Letter Openers 
Loose Leaf Binders and Supplies Loose Leaf and Ledger Posting Supplies 
Mailing Machines Mail Room Equipment Memo Pads 
Maps, Maptacks and Mountings Money Changing and Paying Machines 
Metered Mail Systems Mimeographing and Multigraphing 
Mucilage Numbering Machines and Daters Office Furniture 
Office Devices and Supplies Paper Payroll Machines 
Paper Clips and Fasteners Parcel Post, Mailing and Express Scales 
Pencils Pencil Sharpeners Pens Portable Typewriters 
Photo Print Machines and Supplies Safes Sales and Manifold Books 
Scales Shipping Room Supplies Signs 
Stamp Moisteners Steel Cabinets Steel Shelving Stencil Machines 
Store Systems Tabulating Machines Telautograph Service 
Telegraph Service Telephone Appliances Time Recording Machines 
Time Clocks Time Stamps Typewriter Supplies 
Transcribing Machines and Methods Typewriters 
Typewriter Ribbons and Carbon Paper 
Watchman’s Clocks Writing Machines 


Tickets of admission for you and your associates will be sent without obligation if you 
will send stamped addressed envelope and indicate number desired. 


ANNUAL BUSINESS SHOW COMPANY 


FRANK E. TUPPER, President 


50 CHURCH STREET NEW YORK 
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WHOLESALE EXPORT 


TYPEWRITERS 


BEST OBTAINABLE 


VALUES 


OMPETITION ona basis of price seldom does much 
more than arouse curiosity. Our policy is not to see 

how little we can give but rather to serve satisfactorily at 
the lowest possible cost, and while our prices are fre- 
quently the lowest we prefer not to compete on this basis. 


© accurately estimate the nature of our service you 

must consider our factory and warehousing facili- 
ties as the largest and best in the world. Our offers, con- 
sistent with the quality of our goods, are dependable and 
always reflect the utmost in value. 


Master Grade ALL ae ARDS SELECT 
Remanufactured LANGUAGES ROUGH 


Immediate Delivery in Any Quantity 





WRITE FOR PARTICULARS 


WHOLESALE TYPEWRITER CO. 


INCORPORATED 











326-330 Broadway, New York City, U. S. A. 


CABLE: “‘SALETYPE” 
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Rochester Concern Extends Its Lines. 

The Kamps-Housel Company, office machines and sys 
tems, Cutler building, Rochester, N. Y., has been in busi- 
ness about two years and until recently has confined its 
efforts entirely to the handling of office specialties sold di- 
rect to consumers. The company has established branches 
in Buffalo, Utica, Syracuse and Albany, covering New York 
state thoroughly and quite efficiently. 











WILLIAM L. KAMPS. 


The company has decided that it can take on three or 
four non-conflicting lines which are sold to the stationery 
and office appliance trade. They have closed deals for two 
such lines and need about two more. The company will 
cover New York state exclusive of the metropolitan district 
and if this works out successfully, will take on additional 
territory. 

This will be a separate department of the business and 
will be pushed vigorously. Both members of the company 
are well acquainted in the commercial stationery and office 
equipment trade. 





_ | 


KAMPS-HOUSEL EXHIBIT AT ROCHESTER EXPOSI- 
TION.—Left, F. C. Connell; Center, W. L. Kamps; Right, C 
A. Goodrich, of the Beck Duplicator Company. 





William L. Kamps, the senior member of the above firm, 
was formerly sales manager for the Bircher Company and 
before that was connected with other concerns in the office 
equipment field. Mr. Housel, the junior member, was con- 
nected with the Monroe Calculating Machine Company for 
several years and before that was a member of the staff 
of the Yawman & Erbe Manufacturing Company, where he 
served in several different capacities. 

Kamps-Housel Company will welcome communications 
from manufacturers 

Millison Returns from European Trip. 

Ralph L. Millison, widely known in the retail stationery 
trade in the middle west, and formerly in business in Kan- 
sas, returned from an extended trip abroad a few weeks 
ago, accompanied by Mrs. Millison and their son, Clark 
Millison. The Millisons had a most interesting time in 
Europe and Mr. Millison has promised some account of 
his experiences for « later issue of Office Appliances. 
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Vertical 
Letter 
Size 











Also 


Bill Size 
Cap Size 
Over Size 
Card Index 
Check 
Document 
Legal Blank 
Cupboard 
Wardrobe 
Roller Shelf 
in This Line 

















Globe-Wernicke 7000 Steel Line 
Sells Quickly Because of 


Greatest Economy of Space. 

Lowest Cost Per Filing Inch. 

Best Side Extension Slide Made. 

Positive Locking Follower Blocks. 

Protection Against Fire. 

Elegant Finish that will never lose its 
beautiful appearance. 

Artistic in Design. 

Drawers that work perfectly. 

Solid Brass Trimmings. 

Substantially built solid steel walls. 

Greatest Strength of Any Uprights Made. 

Write for Catalogue 8200 


The Globe“Wernicke Co 


Cincinnati 
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An Opportunity 
for Sales Agents 





Here is a new, efficient method of repro- 
ducing Orders, Invoices, Classifications, 
Letters, Price Lists, or any forms writ- 
ten with typewriter or pen. The SPEED- 
OGRAPH makes copies direct from an 
original written on your regular station- 
ery with typewriter, pen or pencil. No 
stencils—no printing inks—-no_ typeset- 
ting is required. 


Some very good territories for the sale of the 
SPEEDOGRAPH are now being offered to 
men who qualify. This is an unusual oppor- 
tunity because it offers the sale of the most 
complete machine of its type with a continu- 
ous supply of trade. Its field is almost un- 
limited. 


If you are aggressive and big enough to 
handle an appliance of this kind, it will pay 
you to get in touch with us. The SPEED- 
OGRAPH is a money-making proposition for 
“vo-getters.” 

Our new booklet, “The SPEEDOGRAPH in 
Modern Business,” tells you about the con- 
struction, operation and wide usefulness of 
this wonderful device. The coupon belcew will 
bring your copy. 


The Beck Duplicator Company, 
Room 37. 476 Broadway, New York City. 
Please send me without cost or obligation your 
booklet, “The SPEEDOGRAPH in Modern Busi- 
ness.” 


APPLIANCES 


INUIT 


October » 1922. 


H. E. K’Burg Heads Wales Sales. 


H. E. K’Burg took charge October 1 as general sales 
manager of the Wales Adding Machine Company, with 
headquarters at Wilkes-Barre, Penna. He had been direc- 
tor of sales educational work, and in this capacity, has had 
contact in person and through correspondence with the 
entire Wales sales organization. 

He has had twenty years of experience in the office spe- 
cialty business, including service with the Burroughs Add- 
ing Machine Company, Underwood Computing Machine 
Company, The Wahl Company, the Elliott-Fisher Com- 
pany. In these various connections he has been on the 





H. E. K’BURG, 
New General Sales Manager, 


Wales Adding Machine 
Company. 
firing line in actual selling work, or special work, such as 


the educational development. A keen appreciation of the 
office specialty from the user’s standpoint was gained while 
with the General Motors Corporation, where, as auditor 
and statistician, he supervised the purchase of office equip- 
ment. 

Mr. K’Burg succeeded H. S. MacLean as general sales 
manager of the Wales Adding Machine Company. Mr. 
MacLean severed a connection of over fifteen years in vari- 
ous capacities with the Wales Adding Machine Company. 
He felt that a different line offered a greater personal op- 
portunity, and has entered a partnership in a retail store at 
Wilkes-Barre, handling hardware, sporting goods and toys. 
He leaves the Wales Adding Machine Company with a 
bright future, and good will and good wishes for prosperity 
in his new venture. 


Typewriter Man in Steel Engraving Line. 

It is quite a jump from the typewriter business to the 
designing of stationery, letter-heads, note heads, business 
cards, Christmas cards, etc., but this long step has been 
taken by H. M. Chandler, a former Underwood man who 
was once connected with the Underwood sales organiza- 
tion at Detroit and South Bend, Ind. Of late years he has 
confined his work to special channels, designing the goods 
just mentioned. 

The manner in which Mr. Chandler handles the greeting 
card idea is individual in its style. He designs greeting cards 
for different concerns, adapted in some way to hook up 
with the individual company, without making them simply 
general greeting cards. We have before us a sample of 
some of his work which illustrates the idea. One card was 
designed for the Waterson, Berlin & Snyder Company, a 
music house. This shows Santa Claus with the reindeer 
riding on a treble clef. The notes shown are the first line 
of a popular success about the time the card was sent out. 
The title of the song was, “I Wonder If You Still Care 
for Me.” An appropriate sentiment is placed beneath the 
illustration. Another card was designed for the Under- 
wood Typewriter Company bearing the familiar interlaced 
initials “U.T.” and partly surrounded by holly. Appropriate 
lines were engraved underneath, followed by the name of 
the company. 

Mr. Chandler for a number of years has made a spe- 
cialty of designing these individual greeting cards and has 
put into it a very high grade of work. He has command 
of every facility. Envelopes to match the cards go with 
them. The actual work of engraving is done by the 
Stephen Greene Company, widely known in the trade. Mr. 
Chandler has his office at 200 Fifth avenue, in the premises 
occupied by the Stephen Greene Company. 


It must be that most bootleggers are centipedes.—The 
Stencil (A. B. Dick Company). 
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Harveyized Burglar Proot Safes and Chests 





HESE chests and bank safes 

are made of single piece steel 
castings hardened by the same 
Harvey process which is used by 
the United States government in 
making armor plates. This proc- 
ess renders them drill proof. 


The doors also are single castings, 
the jambs being ground into place 
with the precise fit of a valve. 
The joints can not be wedged or 
forced by high explosives. 








This type of the Herring-Hall- 


They are being used by stores, 
Marvin bank safe or chest has theatres, evans Gate roe 


and other places of business 


i l f h. 
never been successfully burglar- These os a lone See 
‘ such protection and it materi- 
ized. ally reduces insurance. 





MADE ONLY BY 


Herring -Hall-Marvin 
Safe Co. 
Hamilton, Ohio, U.S. A. 


Manufacturers of the highest class of 
burglar-proof vault doors, safe deposit 
boxes and other bank vault equipment. 
Makers of the New Herring - Hall - 
Marvin Safe—the remarkable 5} hour 
Class A Safe. 


AN 
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New 900 Line 


Storage or Wardrobe Cabinet 


To supply the demand for 
a high grade office cabinet, 
built like real office furni- 
ture (not rough locker con- 
struction) we present this 
cabinet. 

This cabinet will appeal to 
those that want a high 
grade cabinet to match 
their office furniture. 


MR. DEALER :— Investigate. 


The Price is RIGHT, you can 
make your profit. 





GUARANTEES PROTECTION 
FOR VALUABLES —be they 
Jewelry, Silverware or Papers, 
at the HOME, OFFICE or BANK. 


Four sizes:—One sure to meet 


any requirement. 


No nickel or brass corners to 


tarnish. 


Extra heavy handle nickel plated. 


No Home or Office 
without one of these boxes. 


should be 








New 800 Line 
Strong Box 





” 


Size s—— 3H wide, 18” deep, Fs 


high outside. 


centers. 


Shelves adjustable 1” 


opening 


Reinforced double doors 
to allow 100% filing space 


Storage Cabinet, as pictured, has 
the Wardrobe is 
construction but 


five shelves: 


same case has 


one hat shelf and one coat rod. 


Standard Olive 


FINISH :—Our 
Green Enamel, baked on 


Oak 


slight increase in price. 


Mahogany or erain at a 





BOX 
TUM- 


EXTRA 
FOUR-PIN 
BLER “YALE” LOCK. Two keys. 


AN STRONG 


WITH A 


Standard Finish:—Hand Rubbed 
Black or Olive Enamel 
3aked on. Mahogany or Oak 


grain at slight advance in price. 


Green 


Removable CASH TRAY can be 


supplied with the three larger 


sizes. 


ASK FOR DESCRIPTIVE CIRCULAR OF THESE LINES—IT WILL PAY YOU 


Eastern Representativ« 
A. H. DENNY 
562 Park Place, 
New York City 


“It's a better file, if made by”’ 


AURORA, ILLINOIS, VU. S. A. 


Aurora Metat Casinet Works °° °25:3"" 


Los Angeles, Calif 
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New Concern Established in Boston. 


The Morse Office Equipment Company of Boston, Mass., 
recently incorporated under the laws of Massachusetts as a 
closed corporation with a capital of $50,000. The head- 
quarters, consisting of the main office and showroom, are 
located at 94 Washington street, Boston, Mass., while the 
factory and warehouse are at 110 Broad street. 

A. Morse, president, is the former owner of the Morse 
Typewriter Company, New York City. J. S. Morse, treas- 
urer, is the former owner of the National Typewriter Com- 
pany, Boston. Bernard Carp, director, is the present owner 
of Carp Bros., Boston. 

This company will conduct an office equipment business 
consisting of desks, chairs, filing cabinets, safes, safe cab- 
inets, adding machines, typewriters, checkprotectors, 
Mimeographs, Multigraphs, etc. 

30th A. Morse and J. S. Morse have been well-known in 
the typewriter field for many years. They have decided to 
organize a special department for typewriters to supply 
dealers in all corners of the world. 

The Morse Office Equipment Company is open for propo- 
sitions for agencies for all sorts of office equipment and in- 
vites manufacturers to send in agency propositions, price 
lists, and catalogs. The company is organized to build up 
a large office equipment business in the city of Boston. 


Burroughs Advertising Manager Visits Northwest. 


W. W. Cooley, advertising manager for the Burroughs 
Adding Machine Company, after a trip through Oregon, 
Washington, Idaho, Montana, Wyoming, Colorado and 
Utah, reports that business conditions are in far better 
shape than has been the case for many months, notwith- 
standing the inconvenience of the railroad strike. It has 
been especially noticeable in the stationery and office appli- 
ance stores throughout the section. Mr. Cooley added 
further that crop conditions have been exceedingly good 
and fruit shipments were expedited by the railroad com- 
panies to such an extent that no serious loss has as yet 
occurred to the growers. The potato crops of Colorado, 
Idaho, Utah and Montana have exceeded those of years 
past. While the unit of profit per bushel will be smaller 
than usual on account of greater production, it is hoped 
that a good net profit will accrue. Recent rains have 
helped the stock raisers by furnishing good grazing for 
the cattle in many sections. Mr. Cooley concluded enthu- 
siastically, ““We have passed from the realm of optimistic 
talk to the actual fact that business is good.” 


Noiseless Typewriter to Report Bankers’ 


Convention. 

At the Bankers’ Convention to be held October 2nd to 
8th at the Hotel Commodore, in New York City, the Noise- 
less Typewriter Company has arranged to have a battery 
of machines on the job when the delegates begin to register. 
The registration work, assigning, reportorial work, etc., 
will be done on the Noiseless. As many machines as may 
be necessary will be furnished and fifty girls have been as- 
signed to operate them. Twenty-five or thirty operators 
will be available for the use of delegates free of charge 
for all kinds of stenographic work. They will work in two 
shifts from 8 A. M. to 3 P. M. and from 3 P. M. to 10 
P. M. The Noiseless Typewriter Company will edit its 
house organ, “Whispers,” especially for the Bankers’ con- 
vention, arrangements having been made to bring out the 
little journal during the week of the meeting. It will wear 
a white cover with gold, blue and red decorations. 





New Company Starts in St. Louis. 

L. V. Freeman, formerly agency manager of the Wales 
Adding Machine Company at St. Louis, and general man- 
ager of the Duco Adding Machine Company of the same 
city, has organized a sales concern known as the Safe- 
Guard Sales Company, Inc. The company is incorporated 
under the laws of Missouri and for the present it carries 
Safe-Guard check writers in the Midwest. 

The officers of the company are John A. McKay, pres- 
ident; John E. Bishop, secretary and treasurer, and L. V. 
Freeman, vice-president and manager. 

Stationers in Bankruptcy. 

A petition in bankruptcy was filed on September 6 
against the J. Dresner Company, Inc., stationers and print- 
ers at 1476 Broadway, New York, by three creditors—Max 
Zucker, $2,800; Traub Press, Inc., $128; and Benjamin 
Alper, $25. Judge Manton has appointed George V. S. 
Williams as receiver under a bond of $1,000. It is stated 
that the liabilities are about $14,000 and assets about $2 500. 














Protects Your Desk Top— 
Improves [ts Appearance 


This new product is used as a top 
or pad on desks, tables, counters, 
etc. It is far more serviceable 
than tne ordinary Linoleum top, 
for the reason that this -NEO- 
LEUM- has two good sides. This 
material is not fastened—just lay 
it on any top, no moving around, 
lays perfectly flat, no curling, per- 
fect writing surface, no ink spots. 


Try this -NEO-LEUM- on your 
new desk just purchased. Try it 
on the top of your old desk, and 
watch the remarkable change in 
appearance, efficiency, and serv- 
ice. Can be made to fit any size 
desk, table or counter. Material 
4" thick, round edges, green in 
color. Send for literature and 


prices. 





WAGEMAKER COMPANY 
Grand Rapids, Mich. U. S. A. 
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Cesco Forms and Binders dis- 
played in your Loose Leat 
Department provide you with 
a distinctive showing—prac- 
tically sell themselves. Your 
customers will appreciate the 
superior workmanship and 
attractiveness of the entire 
line. From the small vest 
pocket memo books to the 
highest grade Ledger Outfits, 
each has some distinguishing 
feature. 





Pleased customers mean re- 
peat orders and a good will 
that represents real dollars 
and cents value. A purchaser 
of Cesco Binders or Forms 
means a satisfied customer. 


Catalog and Dealers’ dis- 
counts on request; also full 
details of our Special Group 
Buying .Plan—a plan that is 
saving the larger dealers from 
25 to 33 1/3%. 


LOOSE Cesco Lear 





























Che CE. SHEPPARD Co. 
Van Alst 1 S tas : St. Si, fong Island City 

















Some Facts Concerning the Stamp Association. 


According to the report of the secretary, C. R. Manzer, 
at the last annual convention of the International Stamp 
Manufacturers’ Association, the total paid-up members as 
of the opening of the convention numbered 251. Outlining 
the activities of the association, Mr. Manzer said that seven 
bulletins to members and non-members have gone through 
the secretary’s office since he assumed the duties of that 
position, also preliminary instructions to members and 
non-members, several sheets of the schedule book and a 
monthly activity and financial report to the directors and 
vice-presidents. The secretary’s office has also furnished 
items monthly to the Stamp Trade News and has handled 
a large amount of correspondence, including several in- 
quiries for information which were answered in the ma- 
jority of cases. Circular letters have been sent out to mem- 
bers referring to dues and to non-members: soliciting their 
membership. During the year the secretary attende d meet- 
ings of District No. 2, New York City; District No. 1 Buf- 
falo and Dayton, F also one board meeting held at 
Pittsburgh. 

R. E. Curtis, treasurer of the association during 1921- 
1922 left the trade and resigned his office, but his report 
was read by the secretary. This report showed that the 
total of receipts from July, 1921, to June 23, 1922, including 
interest on savings and open accounts totalled $22,345.86. 
Disbursements during the same period were $22,329.93, 
leaving a balance in the treasury on June 23 of $15.93. 


Wagner Wins Baseball Trophy. 


This head reads like major league stuff, but it applies 
to a heavy hitter in another field. R. C. Wagner, manager 
at Huntington, West Va., for the Burroughs Adding Ma- 
chine Company, won the Spiekerman cup in a sales con- 
test run on baseball schedule. Mr. Wagner made 159 per 
cent of quota. His nearest rivals in the contest were M. 
H. German, Miami, Fla., 116 per cent; T. E. Stanton, New 
London, Conn., 116 per cent; J. L. Walker, Kalamazoo, 
Mich., 107 per cent; R. R. Quimby, Tulsa, Okla., 102 per 
cent. 

Pennants were won by New York “Times Square,” 
Miami, Kalamazoo, St. Louis “North,” Bakersfield, Tulsa. 
New London and Huntington. 

Mr. Wagner’s cup bears the following inscription 
“Frank Spiekerman Championship Cup, Burroughs Base- 
bali Contest, June, July and August, 1922—Awarded to 
Huntington, W. Va., Agency, R. C. Wagner, Manager.” 


Sheldon Talks to Smith Suites Employees. 


At a well attended meeting of the factory and office 
forces of the Smith Printing Company, Inc., of Williams- 
port, Penna., Mr. Sheldon, the business expert, recently 
gave a fine talk on service. At the conclusion of his ad- 
dress, the following enrolled in the Sheldon School of Busi- 
ness Science Normal: J. Henry Smith, president of the 
Smith Printing Company, Inc.; Dan Smith, Jr., vice presi- 
dent; Mr. Kirch, superintendent; Mr. Watson, assistant 
superintendent; Mr. Sterritte, foreman; Mr. Orwig, fore 
man; L. W. Seward, retail manager; T. Manley, office 
manager: T. Bigelow, order department manager, and Miss 
E. Metzger, accounting department manager 

Exchange of information during the meeting developed 
the fact that in spite of the coal strike in the territory 
covered by L. W. Minor, he turned in the largest week’s 
business he had had in a period of two years. 

It was also announced that R. L. Golder, who was re- 
cently operated on at Annapolis, Md., is recovering in a 
satisfac “tory manner. 


Company Organised t to Produce Ejectafoil. 


The Collating Devices Corporation, 1086 Willoughby 
avenue, Brooklyn, N. Y., has been organized to market the 
Ejectafoil, which is the invention of Elias Marcusson of 
London, England, and is a device which feeds paper, car- 
bon and copy sheets all ready for use in the typewriter. 

The Ejectafoil was described in Office Appliances some 
months ago. Mr. Marcusson, the inventor, is actively en- 
gaged in the production of the device. 





Lawrence Williams in “Sally” Drive. 


The membership of the local committee on the Salvation 
Army drive in Chicago October 16-31, includes Lawrence 
Williams, of The Oliver Typewriter Company. Mr. Wil- 
liams is frequently called in on work of this character, 
helping to develop the organization. Last year he handled 
publicity on the Salvation Army drive for funds 
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ss transfer case in Art Metal 
- UILT to the high standards of Art the rear top of drawer supports the 
c's Metal construction in response toa out-balanced leverage. As in non-roller 


popular demand for a sturdy roller- Art Metal transfer cases, each single 
equipped steel transfer case at spr drawer is a complete unit, 
moderate cost. ' grooved for the Art Metal 

Steel rollers in the bottom AVSmAAVEE IE Positive lock compressor, and 
front corners of steel frame aT, ae) vuaay be fitted with sanitary 





by carry the weight when drawer base. They are made in 
tA is pulled out. Another set at bill, letter, cap and ledger sizes. 
of 


Art Metal 


on JAMESTOWN, NEW YORK 
ice 


‘il- World’s largest makers of steel office equipment 
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STEELCASE 
Safe No. 5 


Note how doors swing 
back and out of the way, 
allowing perfect access 
to contents. Stock filing 
sections permit any ar 
rangement of the interior 
equipment. Fully de 
scribed in our illustraced 


copy now. 


STEELCASE SAFES are built in a 
variety of sizes and styles to enable 
you to meet any safe requirement 


STEELCASE Commercial Grade Safes 


Sheer superiority is not the sole reason for dealer preference 
for STEELCASE equipment. STEELCASE Commercial 
Grade Safes, through constantly increasing sales, prove to 
dealers that the purchaser considers a safe as a permanent in- 
vestment and that he investigates the market carefully before 
he buys. The more thorough his investigation, the easier it is 
to sell him STEELCASE. 


STEELCASE Underwriters’ “B” Label Safes 


The combination of light weight and an unusual margin of 
safety arouses keen interest in the STEELCASE “‘B”’ Label Safe 
Because of its light weight, due to dry insulation, this popular 
model requires no reinforcement of floors. Shipping and han- 
dling expenses are reduced prorortionately. STEELCASE ‘‘B’ 
Label Safes guarantee tested and known protection. They 
stand head-and-shoulders above co r petition in the dealer’s eyes. 


—found where business succeeds 


METAL OFFICE FURNITURE COMPANY 
Grand Rapids, Michigan 
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Edison and Friends Celebrate Important 
Anniversary. 


More than seven hundred men and women, many of them 
for years in the Edison service, attended a dinner to 
Thomas Alva Edison, foremost American inventor, at the 
Hotel Commodore, on Tuesday evening, September 12, in 
commemoration of the fortieth anniversary of the opening 
of the Pearl street central station, which marked not only 
the first commercial use of incandescent electric light, but 
the first attempt to distribute electricity from a central 
plant, the foundation of all modern electric light and power 
systems. 

Sitting at the speakers’ table, Mr. Edison heard Samuel 
Insull, now head of several Chicago electric lighting com- 
panies, and John W. Lieb, vice president of the New York 
Edison Company, his associates when the first station was 
opened, tell of the development of the business. 

The first station, which was at 225 Pearl street, had a 
capacity of 3,477 fifteen-candlepower or fifty-watt lamps 
and fifty-nine customers. Now the New York Edison 
Company, the direct successor of the originai company, has 
a capacity of 21,500,000 fifty-watt lamps and 214,000 sepa- 
rate customers. According to Mr. Insull, $4,250,000,000 is 
invested in the electric lighting business throughout the 
country, and ail of which developed from the beginning in 
Pearl street. 

A study in contrast between the old and the new lamps 
was given when at a signal from Nicholas F. Brady, the 
toastmaster, the lights in the room were dimmed. Two 
electroliers, wired by Mr. Edison himself more than forty 
years ago, were lighted. The lamps gave a clear illumina- 
tion with a slightly yellower tinge than those now in use. 
Then the current was turned into a 100,000 candlepower 
incandescent light designed for use in motion picture 
studios and still in the experimental stage. 


Veteran Employes Attend. 


Thirty men and two women who have worked for Mr. 
Edison or one of the companies which bear his name for 
the past forty years were at the dinner. Another person 
present was Richard Kolb, 80, of 1060 Amsterdam avenue, 
who had a saloon at 164 Pearl street when the first central 
station was opened. He was among the fifty-nine original 
customers of the Edison Company. 

As he entered Mr. Edison paused beside Mr. Kolb’s chair 
and greeted him with, “Hello, Dick.” 

“Hello, Tommy,” replied Mr. Kolb. Mr. Edison passed 
on after a few pleasant words and Mr. Kolb told the fol- 
lowing story: 

“The day after the lights were turned on for the first 
time, Mr. Edison came into my place and asked me how I 
liked them. I replied that they were all right except that 
you couldn’t light a cigar with them. Mr. Edison said 
nothing, but three days later he came back and presented 
me with an electric cigar lighter. That’s the way he al- 
ways was—ready for anything.” 

Murray Hulbert, president of the Board of Aldermen 
and Acting Mayor, opened the speaking program by pre- 
senting Mr. Edison with a key symbolizing the freedom of 
the city. The casket containing the key was of red velvet, 
bound with hammered iron work and was recently brought 
here from Italy. 

Mr. Edison’s reply was read by his son, Charles Edison. 
In it Mr. Edison said: 


Had No Precedents. 


“This commemorative celepration has a deep personal 
significance to me, for the Pearl street station was the 
greatest adventure of my life. It was akin to venturing on 
an uncharted sea. 

“No precedents were available. I felt the sense of a 
great responsibility, for unknown things might happen on 
turning a mighty power loose under the streets and in the 
buildings of Lower New York. 

“However, I kept my own counsel. Thanks to the faith- 
ful co-operation of my unfailing companions, the Pearl 
street station was carried promptly to the point of suc- 
cessful operation. The later development of the industry 
is a matter of history. 

“As I look around this assemblage my thoughts run 
backward to those days. Although Father Time has laid 
his silvery fingers upon us, the memory of our early 
struggles at Pearl street affords a pleasant retrospect. It 
is natural as I sit tonight surrounded by so many of my 
old friends and fellow-workers there should be mingled 
with my joy something of sadness as I think of the men 
whose companionship we can no longer share. 

“If there be some addition through my work to the 
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Partners— 


The BIRCHER lightning envelope sealer is a fit 
companion for the merited BIRCHER lightning en- 
velope opener. Conceived, originated and manu- 
factured in the same factories, it possesses the same 
essential well-known qualities. Speed—BIRCHER 


machines are born and bred to it. 


Great time and trouble saver is speed resulting from 
the thorough and efficient performance of durable, 
accurate, precise and thoroughbred machinery. That 
time and trouble saved has a direct money value—a 
squandering of time necessitates a loss. 

Here, listen to the Columbia Outfitting Company, of 
Los Angeles, Calif.: 


Gentlemen :— 

We are pleased to inform you that your 
Lightning Letter Opener fulfills all requirements, 
and that it has proven an excellent invest- 
ment in our office where we should say it has 
already paid for itself in the course of some 
three or four months. 

Yours respectfully, 
COLUMBIA OUTFITTING CO, 
By Sam Pudlin 


Our representative is in your town—he would like 
to treat you to a practical demonstration of 
BIRCHER mailing systems and analyze your mail- 
ing department problems. BIRCHER men are well 
educated and know mailing requirements—they eat 
it, sleep it, drink it and think it. And they are all 
good fellows. Drop us a line, we will have him call 
on you. 





AGENT S—want to join the 
BIRCHER fellows? 


If your knowledge of the field is comprehensive, your 
experience and past reputable we have a few desir- 
able openings and would be glad to welcome you 
among us. 


THE BIRCHER CO. 


ROCHESTER, 
N.Y. 
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Karpen Chairs 


Sell users on a price basis, on a quality 
basis, quick delivery or on any other 
plan, but ultimately to insure yOur 
present reputation and enhance your 
future possibilities, you must sell satis- 
faction. 


A Karpen Chair is office chair satis- 
faction. 


The source of Karpen satisfaction is 
attributed to forty years of knowing 
how accentuated by three decades of 
extensive advertising. 


That chair users appreciate the satis- 
faction purchased in a Karpen Chair is 
best illustrated by the popular and 
ready acceptance in the world’s furni- 
ture markets. 


Our catalog will give you an idea of 
Karpen security. We shall be pleased 
to entertain your request. 


S. Karpen & Bros. 
Michigan City 


Chicago New York 














KARPEN 
KARPE!] 
Construction 

ate. haley 








resources of human welfare, that benefit has accrued largely 
through my good fortune in being favored with the devo- 
tion of associates willing to throw their all into my melting 
pot. I have never ceased being grateful to the Edison men 
whose friendship I have enjoyed ever since the morning 
fifty-three years ago when I landed here from the Boston 
boat. 

“To the wider circle of friends I must express the fullest 
appreciation of the encouragement that has enabled me to 
perfect various inventions, and is notably embodied in the 
splendid public utilities bearing my name, of which the 
New York Edison Company is typical. I would think more 
highly, perhaps, of the little I have done if I did not feel i 
to be only a promise of what lies before. There is still 
much to be done in the promotion of human happiness and 
comfort.” 

Mr. Lieb told how Mr. Edison, while working on his 
invention of the phonograph, diverted his attention from 
that project to work on the problem of “subdividing” elec- 
tric lighting, so as to make it practicable commercially for 
household purposes. Mr. Lieb said Mr. Edison met the 
problem by deciding that the lamps must have a high re- 
sistance and a small radiating surface to be operated at 
small cost. He mentioned it as remarkable that the stand- 
ard lamp voltage, first determined by Mr. Edison, had re- 
mained at about 110 voits, and that the pear-shaped bulb, 
first selected, had continued. 

Among those present were George B. Cortelyou, presi- 
dent of the Consolidated Gas Company; William A. Pren- 
dergast, chairman of the Public Service Commission: 
Samuel A. Vauclain, president of the Baldwin Locomotive 


Works; Henry L. Doherty, William H. Woodin, Otto H. 
Kahn, Clarence H. Mackay, Charles M. Schwab, Louis 
Wiley, Melville E. Stone; Gaston Liebert, French Consul 


General; Arthur Williams, James A. Farrell, Thomas E. 
Murray, Herman H. Westinghouse and Major General 


H. P. Hale. Sanita 
Cargill Base Ball Nine Wins. 


The baseball club of the Cargill Company, Houston, 
Tex., won the pennant for 1922 in the Printers’ League of 
Houston, duplicating a feat that was first turned in 1907 
and again accomplished in 1909 and 1910. Rival clubs in 
the circuit this year were those of the Wilson Stationery 
Company, Hercules Printing Company, Rein Printing Com- 
pany, W. H. Coyle & Company, and the Dealy-Adey- 





Elgin Company. | 
In 1910 the Cargills won the City League cup given by 





MEMBERS OF THE MPA! ASE- 
L TEAM, WH¢ WON Rit PENNANT IN 
LEAGUE OF 
upper row—W. He Broc ker, pitcher; E 
pitcher; T. M. Lowth, scorer; J. H 
Steinenberger, third base; 
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L 
INTERS’ 
t to right, 
V. McDonald, 
Johnson, head rooter; J. E. 
U. Pix, pitcher. 


Middle row—T. M. Taylor, left field; L. A. Schutze, 
center field; J. L. Twiford, right field; L. A. Sterling, 
second base; A. A. Schleeter, first base; Joe Triolo, 
utility. 

Bottom row—R. N. Bower, utility; Frank Clemens, 


eatcher and captain; Sam D’Amico, shortstop; Sam 
Dyer, pitcher. 
the Houston Chronicle when George E. Kepple was 


president of the circuit. 

Since the organization of the Cargill team Frank Clemens 
and Arch Schleeter have an unbroken record of service 
except for the period in which Clemens was with the colors. 
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How does Oxford 
Specialization 
benefit you? 


The 100% effort concentrated on 
Oxford Filing Supplies has pro- 
duced a line that meets every filing 
need in such a way that the low 
cost service rendered practically 
compels reorders. 


It is this factor that accounts very 
largely for the steady growth in 
popularity that the Oxford line has 
enjoyed. Our dealers are feeling 
the benefit of this consumer de- 
mand every day. 


New Orders? They are easy to get 
with the extensive range of grades 
available in the Oxford line. 


Let us send you interesting samples 
and further information. 


Orr FILING SUPPLY Co, 


382 Jefferson Street 


Brooklyn, New York 


23 White Street 939;Drexel Building 


Chicago Salesroom 
106 No. La Salle St 








Philadelphia Office 
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This “How” book of selling is addressed 
to wide-awake, aggressive dealers 


F YOU are a wide-awake, aggressive dealer and 

have the courage of your own convictions; if 
you realize that hard work intelligently applied 
is the only royal road to enduring success; if you 
are really desirous of building your business on 
a sound basis and increasing your net profits each 
year—then here is a book that is particularly ad- 
dressed to you. 


However, it is not intended for curiosity-seekers ; 
or those who carry the thought, back.in their mind, 
that somebody else is going to do their work for 
them. 


A copy of this “How” book of selling—written to 
get more business for both of us—will be sent upon 
receipt of your request, which should include a 
statement of the specific lines of office equipment 
you are now handling, and any other information 
you deem advisable in showing your genuine in- 
terest in this real dollars-and-cents plan. 





Specialty salesmen who are now engaged in selling office 
appliances such as check-writers, adding machines, typewriters, 
etc., should write us at once, setting forth their business-getting 
abilities. We have desirable openings. Please address: Sales 
Manager. In strict confidence, of course. 


‘THE SCHWAB SAFE CO. 


LAFAYETTE, INDIANA 
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Information on Foreign Port Facilities. 
The transportation division of the Bureau of Foreign and 


Domestic Commerce, Washington, D. C., has prepared 
miscellaneous exhibits on port facilities and charges at 


various foreign ports. They may be secured from the 
Washington office, or the district and co-operative offices 
of the Bureau of Foreign and Domestic Commerce, speci- 
fying the exhibit number. 

Natai, Rio Grande do Norte, Brazil—Exhibit 62,464. 

Cabarello, Parahyba, Brazil—Exhibit 62,463. 

Glasgow, Scotland—Exhibit 66,048. 

Antwerp, Belgium—Exhibit 3,715. 

Hamburg, Germany—Exhibit 64,926. 

Free City of Danzig—Exhibit 65,637. 

Petrograd, Russia—Exhibit 3,662. 

Rumanian Ports—Exhibit 65,983. 

Alexandria, Egypt—Exhibit 63,521. 

Conakry, French Guiana—Exhibit 63,115. 

Freetown, Sierra Leone—Exhibit 66,044. 

Accra, Gold Coast Colony—Exhibit 65,748. 

Calabar, Nigeria—Exhibit 65,541. 











Monbasa and Lambu, British East Africa—Exhibit 
64,100. 

Karachi, India—Exhibit 64,525. 

These exhibits include individual information on port 
charges, pilotage dues, taxes, health dues, warehouse and 
customs charges, etc. 

“Crowns” for Heroes. 

An apt play on “crown” and “Corona” in the Corona 
Bulletin (Corona Typewriter Company, Inc.) headed an 
item regarding the Portuguese aviators who made the 
trans-Atlantic flight to Rio de Janeiro. The typewriter 


salesmen of Casa Pratt conceived the idea of presenting a 
Corona typewriter to each of the aviators, Arthur Sac- 
cadura Cabral and Gago Coutinho, in the name of the 
business men of Rio. The idea was quickly adopted, news- 
papers devoting front page space to the plan. Each Corona 


bore a silver plate, suitably inscribed, and the machines 
were displayed in the show window, where they were 
viewed by countless citizens. 

The aviators paid a personal visit to the store of Casa 


Pratt to express appreciation for the gift. 


Improvement in Map Tacks. 


After some years of careful, painstaking work the Moore 
Push Pin Company of Philadelphia announce that they 
have at last perfected a map tack which marks a real ad- 
vance in the manufacture of this class of devices. 

This new map tack is produced by automatic machinery 
and has cost many thousands of dollars in its development. 
It is made of metal with a uniform, solid head. The pro- 
duction of this new map tack is in keeping with the policy 
of the company to advance its product and its manufactur- 
ing processes and to improve the forms of packing of the 
various products. 


German Lead Pencil Industry. 
Attache C. E. Herring, Berlin, in Commerce 
Reports.) 

German pencil manufacturers are having a great deal of 
difficulty in securing raw materials, particularly graphite 
and cedar wood, because of the depreciation of German 
exchange and the lack of capital. Moreover, the wage sit- 
uation is becoming serious; the workers have recently de- 
manded a sixty per cent increase. 

At the present time it is almost impossible for the Ger- 
man manufacturer to buy the Ceylonese graphite that he 
used in such large quantities before the war. In place of 
this, Austrian and Czechoslovakian graphite and a poor 
grade of Bavarian graphite, as well as certain artificial 
substitutes which were invented during the war, are being 
used. The imports of cedar wood for the year ending 
April 30, 1922, were 3,700 metric tons, as compared with 
22,600 metric tons in 1913. 

At the beginning of August German manufacturers had 
many orders on hand and were receiving some new orders, 
but during the month of July inland prices advanced forty- 
three per cent and firm prices can not be quoted for goods 
for future delivery. 


(Commercial 


Weis Announces New Prices. 

The Weis Manufacturing Company, Monroe, Mich., has 
circulated new dealers’ and retail price lists dated Septem- 
ber 25. They cover lines listed in General Catalogue No. 
20. 
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WHOLESALE 


COMMERCIAL 
STATIONERY 





THE CENTER OF THE 
U. S. A. 
SUPPLY HOUSE 
TO THE TRADE 





place your order 
now for— 


Box Files—New dust proof at $4.00 
Doz. 


Vertical Letter Files—Steel, $20.70— 
Wood $16.80. 

Transfer Cases—Steel, $2.50—Wood, 
$1.40. 

Card Index Supplies 

Vertical File Supplies 

Loose Leaf Devices 

Pens—All Makes 

Pencils—All Makes 

Erasers—All Makes 

Ventilators—For Home and Office— 
Positive Necessities 

Card Holders—(3x5 size)—For Sales- 
men and Insurance Men 

Brief Cases 


EXTRA SPECIAL 


The Great Indoor Game 
STEELE’S BASE BALL 


Stationers everywhere reporting big 
sales. 

Keep the home fires burning by in- 
troducing this summer game at the 
fireside—Retails at $1.50. 
Place orders immediately. 


STATIONERS WHOLESALE 
SUPPLY CO. 


E. E. BLANKEMEYER, Pres. 
MANUFACTURERS — DISTRIBUTORS 
509-515 SO. WABASH AVE. 
CHICAGO, ILL. 
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New York Office 
Los Angeles 


[mperial 


The Medium Priced Line of Gocd Quality 


SPECIAL GRADE 


INDEX CARDS 


They combine high quality and 
low price to a remarkable degree. 


That’s why we have sold more 
than fifty million of them and es- 
tablished one thousand new deal- 
ers since the first of the year. 


They have proven a revelation 
to the trade. 





No. 6135 


Made in Light and Medium 
Weight. All standard sizes and 
rulings. Four colors. They are 
good enough and cheap enough 
for everybody. 


Let us help you double your card 
business and cut your investment 
in half like we have for hundreds 


of other dealers. 


Write for new price list and sample set today. 


Imperial Methods Co. 


FOREST PARK (Suburb Chicago) ILLINOIS 


E. L. Sirus 
E. P. Gold 


132 Nassau St. 
Angelus Hotel 


Compo Prices Reduced. 

The Compo Sales Company, 149 Church street, New 
York, manufacturers of the Compo non-clogging stapling 
machine, announces a reduction in prices on the nickel and 
oxidized models. The price of both finishes is now the 
same and both have been reduced to uniform figures. The 
factory is at Westport, Conn., but the sales offices are 


in New York. -— 
A New Paper Clip. 
A ball-bearing paper clip is the newest product of the 
Esterbrook Steel Pen Manufacturing Company of Camden, 
N. J. This is said to be a novel and ingenious device and 








ESTERBROOK BALL-BEARING CLIP 


one which readily finds every-day use in the office. 

The ball-bearing clip is made of steel, nickel plated and 
highly polished so that it is attractive in appearance as well 
as strong in construction. Its chief advantage is the per- 
manent perfect alignment of the edges. 
are held just as firmly as twenty or thirty. The new clip 
securely grips any number of sheets up to its maximum 
capacity, which is unusually large. Then, too, the steel 
bearings take all the wear, so that the useful iife of the 
clip is considerably lengthened. 

A special advertising campaign featuring the ball 
clip is being conducted, in addition to the regular adver- 
tising of Esterbrook pens. Attractive display cards and 
circulars are furnished for dealers’ use. 


One or two papers 


bearing 


New Pencil Assortment. 
No. 306-A is the designation of a new pencil assortment 
prepared by the Joseph Dixon Crucible Company of Jer- 


Mutt 


P| 
Pt bes 
; tet 


‘TAs BUT -306 


Thr Bet Oe 
TOT BUMMIT -300 











NEW 306-A PENCIL ASSORTMENT. 


sey City, N. J. The pencils all have hexagonal rubber tips. 
The colors are yellow, green, magenta, dark blue, red and 
purple. — 
A New Assortment of Steel Engraved Certificates. 
The Goes Lithographing Company of Chicago recently 
added an assortment of steel engraved certificate blanks to 
its jines. These include bordered blanks, bond blanks and 
coupon sheets produced by the regulation bank note proc- 
ess. The new designs possess richness and fullness of 
color and have an air of distinction. The assortment in- 
cludes steel engraved blanks appropriate for stock and bond 
issues and also bordered blank designs appropriate for 
interim certificates, membership certificates, licenses, etc. 
The new lines serve still further to make for the com- 
pleteness of the Goes products to cover all emergencies. 
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Four Hundred Office Appliance Dealers 
Are Reaping the Benefit of i 
This ‘Advertising 





There is room for YOU, too! 


Victor Advertisement in Oct. 28th 
Saturday Evening Post 


Victor Page in November 


SYSTEM 





Mail the Coupon 
for a 
sample VICTOR 


on approval 


Right now is the time for YOU to get started 














selling Victors. Don’t lose any of the value Victor Adding Machine Company p 

of a advertising now running. 319 North Albany Avenue, Dept. 5877, Chicago, III. 

Don’t try to make up your mind without see- { Check one of these squares. 

ing and testing this quality machine which so You may send me a Victor on approval. 

far undersells all competition. I _| Please send me full details on your dealer offer. 

Mail the coupon for quick action. See the I 

Victor first. Then decide. S Mamie ......:cdseues cede co cnbaheod ancien 
. . > 1 

Victor Adding Machine Company —= |. Address ............0cceccceseescescesseesceseeneenes 

319 N. Albany Ave., Dept. 5877 Chicago | 

g TITTit ttt eee tes et eres esses seen teecsseseenseseeeens 
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Make no mistake 
about the name 


THERE are two kinds of merchandise 
envelopes—the Improved Columbian 
Clasp and the rest. 


If you order just “‘merchandise envel- 
opes,”” you will get—just merchandise 
envelopes. If you want the famous 
envelope with the patented clasp, order 
by name the /mproved Columbian Clasp. 


The clasp is anchored to the paper in 
four places, distributing the strain over 
a wider area. Even hardware is mailed 
in Columbian Clasp Envelopes. They 
are made in thirty standard sizes of 
sturdy jute paper. 


Specify Columbian Clasp Envelopes 
when you are ordering, and if you have 
difficulty in getting them on any other 
kind of envelope you require, kindly 
advise our nearest branch. You can 
identify Columbian Clasp by the name 
on the bottom flap. 

The United States Envelope Com- 
pany, largest envelope manufacturers in 
the world, makes envelopes of every 
description, standard in stock, work- 
manship and price. 


THE UNITED STATES 
ENVELOPE COMPANY 


Springfield, Mass. 
BRANCHES 


Location Division 


LoGan, Swirt & BriGHAM ENvELopeE Co, 


Columbian 


Clasp 


nvelopes 


O 























Worcester, Mass. 
Worcester, Mass. 
Worcester, Mass. 
Hotyoke, Mass. 


SPRINGFIELD, Mass. 
SPRINGFIELD, Mass. 


RockviL_Le, Conn. 
Hartrorp, Conn. 
WaukeaGan, Ii. 
INDIANAPOLIS, IND. 
San Francisco, Cal 




















Wuircoms Enve Lope Co. 
W.H. Hitt Enve tore Co. 
Unrrep States ENveE.Lope Co. 
Morcan Enve tore Co. 

P. P. Kettocec & Co. 

Wuire, Corsin & Co. 
PiimpTon MANUFACTURING Co. 
NaTIONAL ENVELOPE Co. 
CENTRAL STATES ENVELOPE Co. 
.. Pactric Coast Enve ope Co. 


E 
gm Cod 


























THE IMPROVED COLUMBIAN CLASP No, 25 
PAT. JAN.*7, "19 
TWE UNITED STATES ENVELOPE CO., SPRINGFIELD, mass. 
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Ink for Rotary Duplicating Machines. 


The Canode Ink Company, 3015 Carroll avenue, Chicago, 
Ill., has devised an ink and container which will be found 
useful to users of duplicating machines. The container is 
so constructed as to combine economy with cleanliness. 
This duplicating ink is made by experienced men and is 
said to work equally well under all weather conditions. 
It will not drip upon the rollers in hot weather nor will it 
gum up the machine in cold weather. It is made for the 
purpose of producing the finest classes of work. The new 
model can is equipped with a spout as shown in the cut, 


R FOR 
OTARY Dupuicaring 
MACHINES 
CONTAINING 


Ink Fountains 





mMpany 
U.S.A. 


\ MACE OnLy ey 
(anode Ink fo 
AGO, 


Chic 








A NEW INK PACKAGE. 


which prevents the ink from dripping down the sides of the 
can and at the same time prevents waste. This container is 
neat and easily handled and the ink can be taken from it 
without getting the fingers soiled. 


New “Who’s Who” Out. 


“Who’s Who in the Stationery and Office Equipment 
World” for September, 1922, is just out. It contains com- 
plete membership lists of the National Association, lists of 
officers and committees and much classified information of 
value to the trade. It is still a pocket size book which 
should be in the hands of every one interested in the sta- 
tionery business. Among other things it contains a list 
of the trade papers and publications in this field, the char- 
ter of the National Association, and the by-laws of the or- 
ganization. The book is gotten out under the supervision 
of Charles N. Bellman, 232 Huron street, Toledo, O., who 
deserves much credit for carrying on such a useful work. 
Extra copies may be obtained by sending $1.00 to Fletcher 
B. Gibbs, general manager, 405 Conway building, Chicago, 
Illinois. 


Second Loose Leaf Bulletin. 


The second bulletin on the subject of loose leaf has re- 
cently been sent out by the general offices of the National 
Association of Stationers and Manufacturers. This second 
bulletin includes a study of types of binders. The busi- 
ness possibilities of loose leaf are discussed with a descrip- 
tion of the divisions into current and transfer binders. The 
simplest division, however, classifies loose leaf as post and 
prong devices and tension devices. A brief outline of these 
different devices is given with a few words as to their 
history. Ring binders are discussed together with minute 
books, pocket books, ledgers, extension post binders, chain 
and thong binders, etc. There is a final word given on 
display and an additional sheet for a self quiz. 





Wilson-Jones Appoints Canadian Representative. 


The Wilson-Jones Loose Leaf Company has just an- 
nounced the appointment of C. C. Livesay, who for the past 
six years was connected with Vawter-Luckett, Ltd., as the 
Wilson-Jones Canadian representative, with headquarters 
at the factory in Chicago. Mr. Livesay will travel out of 


Chicago, covering the trade in Ontario and the principal 
points east, while the company’s present salesman will call 
on dealers at the principal points west. 
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Inpex TaBs 


Only a few items to carry, yet you can 
sell your trade the best index tab that 
can be had for any conceivable use. 
Reasonable investment, quick turnover, 
repeat orders, profits. 


“E-F” ALL-IN-ONE Index Tabs 
ue, 


2 > 





Six inch strips— 






Heavy celluloid— 
Gummed cambric— 
Colored 


Scaled for cutting— * 


inserts— 


Guide lines for 
projections— 

EASY TO MOISTEN | 

ALL THE WAY UP 


‘ 
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“E-F” PROJECTION Index Tabs 
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Vy yi E-F Projection INDEX Tab 














Made in three sizes, ?”, #” and 3” label 


height. All have 3” attaching base. Col- 
ored inserts furnished. May be used as 
re-enforcement shield over broken down 
cards and folders. Saves re-writing. 


“E-F” ANGULAR Index Tabs 
SULLY: 


















7 E-F. Anqulay INDEX Tab 


For cards and folders. No clamps 
or brads—easy to attach—make sizes 
as needed—scaled for cutting. 





Write for sample outfit, prices 
and dealers’ discounts. 


se «= 
Efficiency File Co. 
1772 Wilson Ave., Chicago, Ul. 
Canadian Distributors, Canadian Office Appliance and Supply Co., 


Toronto 
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Order 
Now for 


Fall and 


Christmas 


The 
LEES ADJUSTABLE ASH RECEIVER 


NEW and different ash receiver—the receiver with 
a thousand applications for home, office and club. 


Customers of the better class will want immediately this 
most useful and attractive smoker’s article. Sure to find 
instant favor with Christmas buyers for gift and self use. 


Note these exclusive features—they auto- 
matically bring sales wherever the LEES 
ADJUSTABLE ASH RECEIVER IS 
DISPLAYED! 


adjusts to any angle. 


gist 


Bowl in six beautiful art finishes, to match 
any woodwork, furniture or decorations. 


Colors: Verde green, old ivory, brushed 
brass, statuary bronze, mahogany, ebony. 


Bowl 2} 
Trimmings of highly polished nickel. 


AT A POPULAR PRICE— 
Assortment of 1 dozen only $28.00 


per doz. 
3 dozen lot 
$25.00 per doz 


inches deep, contains generous supply of ash. 


NOTE.— Handsome 
mahogany display 
stand furnished on 
request with your 
order for three dozen 
or more. 


K. F. LEES CO. 
207 Orange St. 
New Haven, Conn. 






This trial order coupon is for your convenience 


K. F. LEES CO., : 
207 Orange St., New Haven, Conn. 


Please send us........... dozen LEES ADJUST- 
ABLE ASH RECEIVERS, for which we are en- 
closing EE EP . .. occ ccencess 


It is understood that if we are not sfeseed with 
them, we may return them in 3 days. 
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Export Shipping in 1921. 

Comparative figures by the Department of Commerce 
show the rank of the ten principal shipping ports of the 
United States in exports and imports for 1921. The total 
exports are: New York, $11,335,068; Norfolk, Va, $7,673,- 


623: Baltimore, $5,926,954: New Orleans, $5,424,623; Phila- 
delphia, $4,375,061; Newport News, Va., $4,362,333; Gal- 
veston, Tex., $3,470,642; Port Arthur, Tex., $1,556,334; San 
Francisco, $1,291,505; Portland, Ore., $930,234. 

Ten leading ports report imports in 1921 as follows: New 
York, $9,205,709; New Orleans, $3,565,394: Philadelphia, 
$3,119,661; Baltimore, $2,919,368; Boston, $2.339,035: Port 
Arthur, Tex., $2,260,436; Galveston, $2,248,376; Buffalo, 
$1,736,327; Baton Rouge, $1,024,826; San Francisco, $882,- 


816. 

The standing on total imports and exports for 1921 is as 
follows: New York, $20,540,777; New Orleans, $8,990,317; 
Baltimore, $8,846,322; Norfolk, Va., $7,885,389; Philadel- 
phia, $7,494,722; Galveston, Tex., $5,719,018; Newport News, 
Va., 4,414,560; Port Arthur, Tex., $3,816,770; Boston, $3,- 
052,169; San Francisco, $2,174,321. 


St. Paul Lays Claim to Royal Cup. 


J. R. Ronicker, manager at St. Paul, Minn., for the 
Royal Typewriter Company, Inc., took first place in the 
contest of Royal managers in the Western division for the 


president’s cup. This trophy goes to the manager who 
wins first place three times. Thus far seven men have 
established partial rights to the trophy. In addition to 


Mr. Ronicker’s claim, the following managers are in the 
running: 


L. E. White, 


lanta, Ga., one win; J. H. 


Mann, At 
Ala , one 


Omaha, Nebr., one win; J. W. 
Lattuille, Birmingham, 


win; J. H. Hinck, Jacksonville, Fla., two wins; C. V. Mills, 
Des Moines, Iowa, two wins; C. E. F. Russ, Portland, Ore, 
one win; G. L. Smith, Los Angeles, Calif., one win. The 


contest has been running since November, 1921. 


Chicago School of Filing Opens Fall Term. 

The Chicago School of Filing, 170 West Monrose 
opened its fall schedule in September. Morning 
are held daily except Saturday from 10 to 12. The 
run from September 5 to September 29, October 2 to Oc- 
tober 27, October 30 to November 24, November 27 to De- 
cember 22. 

From September 19 to November 10 classes are 
Tuesday and Friday afternoons from 3 to 5. 

Evening sessions are held Mondays and Thursdays from 
6:15 to 8:15. There are two sessions—September 5 to Oc- 
tober 26 and October 30 to December 21. 


Barrett Sales Manager at Chicago. 
Frank C. Roderick, who succeeded W. C. Gookin as 
general sales manager of the Barrett division, Lanston 
Monotype Machine Company, conducted a sales confer- 


street, 
classes 


sessions 


held 


ence at Chicago in September. September 18 Jas. H. 
Sweeney, Chicago manager of the Lanston Monotype Ma- 
chine Company, entertained Mr. Roderick and the Chicago 
sales force of the Barrett division at the Illinois Athletic 
Club. The Chicago salesmen were imbued with a great 
deal of enthusiasm as a result of their contact with Mr. 


Roderick. 


“Noiseless” Sales Conference at Chicago. 


A. F. Hibbard, vice-president of The Noiseless Type- 
writer Company, spent several days in Chicago during Sep- 
tember, in sales conferences. An event of the meeting 
was a delightful luncheon at the Hamilton Club 

Mr. Hibbard visited a number of branches of The 
Noiseless Typewriter Company during his trip. The cities 
included in his trip were St. Louis, Peoria, Detroit, Cleve- 


land and Pittsburgh. 


Bodoni Press Incorporates. 


The Bodoni Press, North Tonawanda, N. Y., has in- 
corporated. This is an established business, handling of- 
fice equipment, stationery and doing a general printing 
business The officers of the corporation are Louis T. 


Van 
C. Lindsay, 


Voorhes, president: S. Ray 
secretary; C. E. C. 


Jones, vice-president; W. 
Hepworth, treasurer 


Leiter L. C. Smith Manager at Pittsburgh. 
George B. Leiter has been transferred from Scranton 
to Pittsburgh, Penna. He is manager for the L. C. Smith 
& Bros. Typewriter Company, with headquarters at Room 


907, Bessemer building. 
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P NHERE’S money for you in Peerless Rubber Keys—real money. And you 
can quickly prove it by lining up with the leading dealers of the country 
who are boosting this fast selling specialty. 

Thousands of wide-awake dealers are handling Peerless Keys in prefer- 
ence to any other. Why? Because they know by experience that Peerless 
is the only first grade key sold through dealers. No other manufacturer is 
doing the actual office-to-office missionary work that Peerless salesmen are 
doing to boost sales through dealers. And this missionary work is but part of 
the wholehearted co-operation which every Peerless dealer has learned to ex- 
pect. 

When we open up a new account we don’t merely let it go at that—we get 
behind the dealer and help him move the goods. Naturally it pays us as well 
as the dealer, and the increased business keeps us all happy the whole year 
round. 

Why not let us help YOU increase YOUR sales? Our liberal 
terms and genuine co-operation, backed by consumer advertising 
and the attractive display cards which we furnish free, will 
quickly make you a Peerless booster. What YOU are interested 
in is POSITIVE SALES RESULTS. And that’s exactly what 
our new dealer plan offers you. Will you mail the coupon today— 
without obligation—and let us prove it? 










<A, 





Peerless Noise Stoppers | js ORTANT! 


Can be used on all machines and 
not only stop the nerve-racking Peerless Rubber 
noise, but prevent the machine Keys for typewrit- 
from slipping from its proper posi- ers, —- billing 
tion. Made of superior rubber, and bookkeeping 
fully guaranteed Steady demand, a —. 


repeat orders, big profits. Unusual Noise se 

Pe I ppers ° ° 
proposition to dealers. and Twirler Rings, Here It Is Will You Mail It? 
offer you a com- 
bination that is 
hard to beat. If 


Peerless Twirler Rings 











,. The Peerless Key Co., Inc. 
ou are interested | treet, w York 
Here’s a typewriter specialty that n Steady Sales, 176 Fulton 8 » New ¥ | 
every typist will buy on sight. Pre- Constant Repeat | Please send us, without obligation, a gamete l 
vents operator’s fingers from slip- Orders, a 9 Prof- of Peerless Rubber Keys, Peerless ——— 
ping and becoming bruised. Can't its and Satisfied Rings and Peerless Noise Stoppers. Also | 
‘ip o& Put in a few ests and Customers, the | us a set of your colored display cards and 
otek tien anion Sear ae tenes ele your dealers onies helps, together with details of 
; ; na . 
<a i cs aes. ee Ga | your sow ealer plan that offers positive sales | 
you. | | 
j Name wr. ee rr 
I EERLESS KEY CO., INC. | street .... seen sing eee ee | 


176C FULTON STREET, NEW YORK ee oe . States oars ree 


Le 
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A Trade 
Builder 


and a 













Durable 


Convenient 









Money 
Maker 









“The Pencil for Everybody” 





The most practical writing instruments on the market, simple, durable, and convenient. Simple in con 
struction with no repairs or adjustments to take care of. The pencils that give perfect service and sat- 
isfaction. The biggest values on the market today. Every user of the Dow Pencils is an enthusiastic 
booster. A magazine pencil constructed of the best material, with an especially prepared, baked 
enamel finish. Trimmings finished in nickel-plate. Aside from being practical writing instruments, Dow 
Pencils are the fastest sellers on the market today. 
















DOW PENCIL 


An economical, light weight, perfectly balanced pencil, 
working on the friction principle which eliminates any 
mechanical trouble. Leads do not clog or jam, and has 
instant lead adjustment. The ideal pencil for anyone 
from the student to the president of the bank. Comes 
equipped with 6 leads. Its magazine will hold 24. And 
in the tip a real eraser that doesn’t harden, and is always 
ready for use. 


DOW CHECKING PENCIL 


It is not necessary to whittle half a pencil away to get 
a point, as is the case with wood protected crayon 
pencils. With this in mind any business man will appre- 
ciate the Dow Checking Pencil. It comes in 4 colors, 
red, blue, green, and black. The crayon is 
larger than the ordinary wood protected 
crayon pencil Incidentally, stronger and 
more durable It comes equipped with 4 
crayons. Magazine carries 3. 


DOW INDELIBLE PENCIL 


The business men of long ago wished for an 
indelible pencil that they could carry without 
turning the pocket purple. Also that could be 
sharpened without necessitating a trip to the 
washroom This they have in the Dow Indel- 
ible Pencil. A durable indelible pencil that will 
last a lifetime. Comes equipped with 12 leads. 
Its magazine will carry 24. 


DOW JUNIOR PENCIL 

Ladies have always wanted a magazine pencil that 
they could carry in their purse conveniently with- 
out marking up things in their purse. This they 

may do with the Dow Junior. The lead may be 
pushed in, thus protecting it and at the same time 
protecting other things in their purse. Ideal for shop- 
ping lists, etc. Comes equipped with 6 leads and a good 
eraser. Magazine will carry 12. 


TO DEALERS 
The Dow Pencil line will increase your sales tremen- 
dously. With them in your store, you are able to meet 
a pencil 

demand 

which al- 
ready exists. 

They are for 

you, trade- 

builders as 
well as money- 
makers. 

Through the 

rapid selling 

qualities, your 
repeat orders for 
leads and eras- 
ers will amount 
to many dollars 
in a few months’ 
time. The silent 


























EN cIL, 50c 
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salesman pictured 
here is one of the GOOD 
many selling helps SELLERS 






that Dow puts out. 
Advertising mate- 
rial is furnished 


every dealer, win- 

Vo7 dow displays, etc. 
learn Write for prices and 
more detailed infor 


mation. 













THE SILENT SALESMAN 
THAT GETS THE BUSINESS 


LOUIS F. DOW CO., manuracturers ST. PAUL, MINN. 
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Census Report on Typewriters. 


The Department of Commerce announced that the census 
reports show considerable decrease in the activities of the 
establishments engaged in the manufacture of typewriters 
and supplies during 1921 as compared with the year 1919. 
Seventy-four establishments reported products valued at 
$41,621,047 for 1921 as compared with eighty-eight estab- 
lishments having products valued at $52,737,661 for 1919. 
The decrease in the total value of products was 21.1 per 
cent. Of the seventy-four establishments reported in 1921, 
thirty-one are located in New York, eleven in Illinois, 
seven each in New Jersey and Pennsylvania, six in Con- 
necticut, four in Massachusetts, three in Ohio, and one 
each in Colorado, Louisiana, Michigan, Oregon, and Wis- 
consin, 

The decrease in production has been accompanied by 
corresponding decreases in the number of persons em- 
ployed; in the total amount paid during the year in salaries 
and wages, and in the cost of materials. There was con- 
siderable fluctuation in the monthly wage earners in 1921. 
In January, the month of maximum employment, 16,101 
wage earners were reported, and in August, the month of 
minimum employment, 9,012—the minimum representing 
56.0 per cent of the maximum employment. A classifica- 


























GEO. G. SWARTZ, 
Winner, 
“Tim’’ Calculating Machine 
Contest at Pittsburgh 
Business Show. 








tion of the wage-earners shows that 11,257 or 84.6 per cent 
of the total number were employed in establishments where 
the prevailing hours of labor per week were between for- 
ty-eight and fifty-four. For 1,759, or 13.2 per cent of the 
total, the prevailing hours were forty-eight or less; and for 
the 293, or 2.2 per cent of the total, fifty-four or more. 

The returns indicate that the combined output of all es- 
tablishments was only approximately 54.5 per cent of the 
maximum capacity, based upon a demand requiring full 
running time. The percentage of output for individual 
establishments ranged from twenty to ninety per cent of 
their maximum capacity. 

The statistics for 1921 and 1919 are summarized in the 
following comparative statement. Separate tabulation has 
been made of the products for 1921, showing the manufac- 
ture of typewriters and supplies. It follows the summary. 
Separate figures are not available for 1919. The figures 
for 1921 are preliminary and subject to such change and 
correction as may be necessary from a further examination 
of the original reports. 


Comparative Summary of Statistics. 


Number of establishments—(1921) 74; (1919) 88; per 
cent of decrease, 15.9. 

Persons engaged, total—(1921) 15,105; (1919) 18,074; per 
cent of decrease, 16.4. Proprietors and firm members en- 
gaged—(1921) 31; (1919) 37; per cent of decrease, 16.2. 
Salaried officers engaged—(1921) 1,765; (1919) 15,669; 
per cent of decrease, 15.1. Average number of wage earn- 
ers—(1921) 13,309; (1919) 15,669; per cent of decrease, 15.1. 

Salary and wage payments, total—(1921) $17,739,607; 
(1919) $21,079,171; per cent of decrease, 15.8. Salaries 
(1921) $3,420,790; (1919) $4,069,739; per cent of decrease, 
15.9. Wages—(1921) $14,318,817; (1919) $17,009,432; per 
cent of decrease, 15.8. 

Contract work—(1921) $49,074; (1919) $8,033; per cent 
of increase, 510.9 

Cost of materials—(1921) $10,752,779; (1919) $16,143,662: 
per cent of decrease, 33.4. 








TO ENDURE 


tructural Strength 
Safes 


WITH UNDERWRITER’S LABEL 
Best Record Safe Made 


This is but one of many sizes. 


They combine the Old-Line standard of Strength 
with Perfected Features of Easy Portability and 
Heat Resistance. 


Write for Catalogue 9660 


The Globe=Wernicke Co, 


Cincinnati 
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THE MILLER LINE | 
IS SUPERFINE | 





The Miller Line of Typewriter Rib- 
bons and Carbon Papers covers the 
whole field of Ribbon and Carbon 
needs. Five brands of ribbons, and 


eight brands of carbons. 


The Ribbons and Carbons are cer- 


tain to give the utmost satisfaction. 


Non-filling—Sharp Writing—Dur- 





able— Permanent — Self-renewing 
—Brilliant. Dealers cannot serve 


their customers better than by sell- 


ing them the Miller Line. 


The Miller-Bryant-Pierce Co. 


General Offices and Factory: 
231-241 So. River Street AURORA, ILLINOIS, U.S. A. 


Branches: Chicago; New York; Boston; St. Louis; 
Detroit: Milwaukee; Cleveland; Indianapolis; Minne- 
apolis; Denver; New Orleans; Peoria; San Francisco; 
St. Paul; Peoria; Springfield, Illinois. 
European Headquarters: 46, Avenue des Villas, 
Brussels, Belgium. 


(1896) 
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Value of products—(1921) $41,621,047; (1919) $42,737,661; 
per cent of decrease, 21.1. 

Values added by manufacture [products material 
cost]—(1921) $30,868,268; (1919) $36,593,999; per cent of 
decrease, 15.6. 

Note: The figures for 1921 do not include establishments 
reporting products under $5,000, thus excluding seven es 
tablishments which employed four wage earners, and in the 
aggregate reported products to the value of $16,732 Che 
figures for 1919, however, include ten establishments of this 
class which employed twenty-two wage earners and re- 
ported products to the value of $33,701. 

Analysis of 1921 Production. 

In the following analysis of production for 1921, the clas 
sification, “four-bank keyboards non-portable,” includes 
book typewriters, accounting machines, etc., which increases 
the average unit value for the machines in this group 

Total value of products in 1921, $30,620,664; number of 
machines, 538,354. The segregation of types follows 

Four-bank keyboard, non-portable [including book type- 


less 


writers, accounting machines, etc.] 292,513 machines @ 
$21,806,678. 
Other non-portable typewriters, 49,947 machines @ $3,- 


013,687. 
Portable typewriters, 143,948 machines @ 
Rebuilt typewriters, 51,946 machines @ 
Typewriter parts, value, $1,182,029. 
Carbon paper, value, $3,239,483. 
Typewriter ribbons, value, $4,707,185. 
Other typewriter accessories, value, $315,834 
All other products, including repairs, value, 
The relation of total manufactures of ty 


$4 503.082 


Be eS yt ep 
$1,297 ,21, 


$1,554,852. 

pewriters In 
1921 to the exports of typewriters may be roughly con- 
trasted. During that year the total typewriter exports were 
$12,436,397. An absolute comparison is not possible, as 
some manufactures of December, 1919, might appear in the 
exports of January, 1921. Likewise, a portion of the typ¢ 
writer production of December, 1921, might appear t 
export statistics of January of this year. 


1 
tne 


A New Publication. 
“National Office Magazine” is the name of v J 
cation which this month issued the first number of its first 
volume. It is published in Chicago by L. R. Rollins. 
J. Murphy is the editor and J. Irland Wood is eastern 1 
resentative. The publication is a monthly 
voted to the interests of office men and women. The pres 
ent number contains twenty-four pages neatly printed and 
attractively illustrated. The articles include the f 
titles: “Style a Factor in Office Furniture”; “A Master of 
Diplomacy”; “How Steam Railways Buy Office Supplies”; 
“Letter Writing and “Woman Wins Honors in 
Advertising.” 


a mn¢ 


mMagaZine 
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Buenzli Represents Rotospeed in Chicago. 

A. H. Buenzli has been appointed manager at Chicago for 
The Rotospeed Company, Dayton, Ohio. He _ succeeds 
A. F. Waltzinger, who has joined the Hush-A-Phone Com- 
pany at New York in an official capacity. Mr. Buenzli 
had been selling the Rotospeed duplicator while Mr. Walt- 
zinger was in charge at Chicago. 





Dudley Johnson to ‘Recuperate in Florida. 


Dudley Johnson, manager at Chicago for the 
Dixon Crucible Company, will leave early in October for 
Miami, Fla. He has been given six *months’ leave, to re 
gain his health. The Chicago climate has been unkind to 
Mr. Johnson, and he looks for substantial gains in 
Florida’s genial air. 


Joseph 





Pacific Desk Co. Sells San Francisco Business. 

The San Francisco business of the Pacific Desk Company 
has been sold to C. F. Weber & Company. The Weber 
company will conduct the business in the future. The trans- 
action did not include the name, “Pacific Desk Company,” 
and there is now but one concern of this name—the origi- 
nal business at Los Angeles. 


Purchasing Agents Modify Catalogue Standard. 


The National Association of Purchasing Agents has ac- 
ceeded to the request of the committee on simplification of 
paper sizes, appointed by the Department of Commerce, 
and authorized a variation from the standard catalogue 
size agreed upon. The National Association of Purchas- 
ing Agents will accept catalogues 73%4x10%, or the half 
size, 514x734, when saddle stitched. 
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No. 2146 V 
$1.50 
Retail Retail 


Illustrations 
full size 
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FOUNTAIN PENS: | 








REG. U. S. PATENT OFFICE 


PROFIT PRODUCERS 


For the Fall 
and Holiday Seasons 


The installation of additional- machinery of 
the latest improved type has more _ than 
doubled our production and we are now pre- 
pared to extend our distribution into new 
fields and to assure prompt deliveries of high 
grade guaranteed fountain pens. 


IEHCO FOUNTAIN PENS 


are manufactured of the highest quality of materials. 
The holders are turned from the best grade of hard 
rubber and are finely and accurately finished by mas- 
ter workmen of many years’ experience. 

The gold pens are 14 Karat, pointed with iridium and 
are of substantial weight and size to stand up under 
hard service. The filling device and ink feed are 
simple and practical and guaranteed to give satis- 
faction. 

The complete pen will compare favorably in quality, 
service and appearance with pens selling at much 
higher prices. 

Our prices and discounts have been arranged to af- 
ford the dealer a libera! return from his investment 
and efforts, and our unconditional guarantee protects 
him from any loss. 

Effective advertising matter is furnished with all 
orders. 


REPEAT ORDERS 


from many of the largest retailers in the country con- 
clusively prove that EHCO Fountain Pens are Profit 
Producers and satisfy a large and growing public de- 
mand for a good fountain pen at a moderate price. 
Write for sample s and prices. 


EGGENS-HAMBLER COMPANY 
180 BROADWAY NEW YORK 


as — CSO Lf) 





No extra charge 





= UNCONDITIONALLY =GUARANTEED 


ae for clips 
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Domestic Export 


Foreign ; | 
Dealers: We Furnish Your Standard Keyboard 








STATIONERS! 


A SPECIAL PROPOSITION FOR YOU 
WRITE FOR IT 





GENERAL TYPEWRITER EXCHANGE 


INCORPORATED 


30 Main Street  _—_—:=: Brooklyn, New York, U.S.A. 


Cable Address: GENTYPE, New York 
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The Mitten Plan in Philadelphia. 

The following editorial from an influential daily paper of 
Philadelphia outlines certain facts which all Americans 
might profitably think upon. We are all traveling in the 
same boat and what is good in one place may work as well 
in others. We quote: 

“In the Casino at Willow Grove last night, addressing 
a group of workers representing the employes of the Phila- 
delphia Rapid Transit Company, President Mitten uttered 
a message so deeply freighted with meaning for America, 
present and future, that the merely local character of the 
occasion and place was forgotten, and he seemed to be 
speaking to the Nation. 

“While the occasion itself was not without its own sig- 
nificance, a reunion of men and management who have for 
ten years maintained unique relations of confidence, co- 
operation and good will in a world shaken with contro- 
versy, distrust and violence, the words that fell from the 
lips of Mr. Mitten touched the vital problems for which 
the world is groping for a solution. And they pointed the 
way toward that solution by an exhibition of results that 
may well command the attention of employers and em- 
ployed everywhere. 

“Let the leaders of Labor—the Gompers and the Lewises 
and the Jewells—and the masters of great combinations of 
Capital—the Lorees and the Warriners and the Kava- 
naughs—ponder well what the “Mitten men and manage- 
ment” has meant and means to 10,000 workers and their 
families and to this great community which they serve, 
and contrast the conditions which that “Mitten men and 
management” has brought about here, with the distress, 
unemployment, warfare and deep despair which prevail in 
so many of the fundamental industries of the country and 
in so many communities. 

“At an hour when the whole transportation service of 
the Nation was suffering under the daily and hourly men- 
ace of suspension, with consequences in loss and suffering 
that stagger the imagination; when the industries of the 
country and the homes of the people are facing a winter 
of idleness and cold without fuel; when these appalling con- 
ditions are the direct fruit of a deep-seated distrust between 
capital and labor, what a contrasting picture is presented 
by the results of a different policy—that of the “Mitten men 
and management!” 

“In industrial prosperity, when wages were high and the 
demand for labor exceeded the supply, the contrasts were 
no less startling. Where men enjoying a wartime inflated 
wage scale were engaged in an orgy of spending, when 
wasteful extravagance appeared to be the only outlet for earn- 
ings, the employes of the Philadelphia Rapid Transit Com- 
pany were actuated by a totally different spirit. Instead 
of extravagant outlays for pianos and silk shirts, jeweis 
and luxuries, the P. R. T. men’s surplus earnings were 
being invested for the rainy days. And the community in 
which they worked and prospered reaped substantial bene- 
fits as well in an uninterrupted transit service such as no 
other large city enjoyed during the period of the war. 

“Here is what became of the wartime wages: P. R. T. 
men are home owners and taxpayers; they have a stake not 
only in the city where they live and labor, but in the com- 
pany, which employs them as well. They are the collective 
owners of 60,000 shares of P. R. T. stock reposing in their 
beneficial and welfare funds, besides nearly two millions 
in saving-fund securities. This is an achievement which 
has no parallel in American industry; and its deep signifi- 
cance lies in the attainment of these amazing results side by 
side with an era of peace and confidence as between the 
workers and the management of the company which em- 
ploys them. 

The lesson in this unique exhibit is the application of 
the principles of Americanism to the solution of the intri- 
cate problems arising out of industrial relations, the recog- 
nition of the right and duty of employed and employer to 
meet on a common ground of mutual respect and confi- 
dence, and the further recognition that their interests are 
identical, calling for co-operation and loyalty. The strength 
of the present position of the Philadelphia Rapid Transit 
Company lies not solely in a strong and far-seeing and 
liberal-minded leadership, but quite as much in the spirit 
which has been infused in the mass of the workers and in 
the consequent creation of a body of self-respecting, think- 
ing men and women who understand that they too have a 
responsibility and a duty in assisting to find a sane and 
just solution for the problems that convulse and divide 
the industrial world. 

“It is because the “Mitten men and management” has 
progressed so far along the path toward that solution that 
the reunion at Willow Grove this week assumes an im- 
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“Sorry! We're Out!” 


‘We ’ve ordered, but won vt have 
any for 30 days.’’ 


‘ does this occur 
in your store? 


The volume of sales lost often runs to an 
enormous total in a year. 


Its worst feature is that many customers 
are also lost permanently. 


Balance Your Stock 


The average merchant who orders direct 
from the manufacturer is overstocked on a 
few items and understocked on complete lines. 


Stationery and 

Office Supplies 
We can furnish you a complete stock of 
stationery and office supplies on less capital 


invested, giving you a greater turnover and 
saving business you might otherwise lose. 


We Can Always Fill Your Orders 
—Completely and At Once 


We have the full lines of the best known 
manufacturers—the kind that assure quality 
with economy. 


In our warehouse ample stocks of more than 
10,000 different items are always on hand. Our 
location insures quick deliveries. 


Send for Our Catalog 


The manufacturers’ own numbers are used 
throughout for your convenience. 


A Monthly Revised Price Bulletin announc- 
ing changes is a part of our regular service. 


We Sell to the Trade Only 


ASSOCIATED STATIONERS’ 
SUPPLY COMPANY 


201-215 N. Franklin St., Chicago 
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portance and a position before the Nation that should com 
mand universal attention and the grave consideration of 

the American people. The Mitten system is training men 
THE BENTSON LINE in clean, straightforward thinking, and it 1s by that means, 

and that means alone, that we can look for the coming of 
a new era of understanding, mutual confidence and mutual 
co-operation in all industrial endeavors.”—Philadelphia Pub- 


Moderately priced, attractive lic Ledger, August 31, 1922. 





ad . 

to every dealer, liberal dis- A Message from Traveling Men’s President. 
: ° The following circular letter was received a few weeks 
counts, making the line worth ago from A. M. Loeb, president of the National Council 

” of Traveling Salesmen’s Associations: 

while. Knowing as I do the interest with which traveling men 
await news of accomplishments in their behalf by the Na 
tional Council of Traveling Salesmen’s Associations, | wish 


to convey to you immediate data pertaining to our latest 
and most important achievement. 

Having recently returned from Washington where | 
was present yesterday as a representative of the National 
Council of Traveling Salesmen’s Associations, invited to 
the capitol upon the invitation of the President of the 
United States, to witness the signing of the Interchange- 
A able Mileage Book Bill, which was recently enacted 

unanimously by both houses of Congress, | have a mes 
sage to communicate to the traveling salesmen of the coun- 


try. i 
GOOD At no time in the affairs of this Nation have traveling 


salesmen occupied such a commanding position in Na 
tional affairs, and there can be no more substantial evi- 
SELLER dence of the foregoing fact than that within forty-eight 
hours after the bill was certified by the Chairman of Sen- 
ate and the Speaker of the House, the signature of the 
WHY ? President was affixed thereto, in approval, and immediately 
r thereafter the bill was transmitted to the Interstate Com- 

merce Commission for appropriate, final action. 
BECAUSE To those who are acquainted with the usual mode of pro 
cedure in instances of this kind, I need only say that these 
documents after they reach the Chief Executive of our 
country lie upon his desk for days upon days until they 









WE make our 


prices so attrac- are reached in the ordinary course. 

tive that a dealer Further, as significant of the wide interest that this 
legislation has attracted I need only say that there were 

cannot afford to present at the signing of the bill some of the cabinet offi- 

pass it up. cers and other statesmen, besides whom there were photog- 
raphers representing many of the leading news _ publica- 





tions as well as press associations and the moving picture 
news weeklies. 


. * * 7 
It will pay you to investigate if At frequent intervals during the day, from various au- 
thentic sources, there came to me word that at present 
you have not already done so. hese Ceiments ere seceguieed in Wachington—the Farm 
Bloc, the Labor Group and the Traveling Salesmen; and 


the last by no means the least. What has brought about 
the prominence of the traveling salesmen in National af- 
fairs? Beyond doubt, the continuous and persistent efforts 
of the National Council of Traveling Salesmen’s Associa 
tions have served to place the traveling salesmen of the 
country in that position of which their commercial ac 
tivities, their endeavor for the advancement not only of 
their interests but the interests of the general public, are 
the dominating causes. 

The traveling salesmen do not in my belief real 
great power for good which they can exercise in molding 
public opinion and in shaping wise legislation at our Na- 
tional capital. 





A Transfer Case Once the traveling salesmen are awakened to a full sensi 
. ° bility of their latent power there will be a solidification of 
with Full Steel Sides purpose that will work for the great commercial, indus 


trial and financial betterment of the business structures 
of our country. 

Write for our A few men with ideals are giving their time, their effort 
Illustrated folder and their financial aid to the cause of traveling salesmen, 
and the public, without remuneration and without hope of 
future recompense other than the satisfaction that will ac 
crue to them in having accomplished things that are 
WORTH WHILE. 


Cooperation in Foreign Trade. 

In a communication to Office Appliances, William C. 
Anderson states that the business of the United States 
abroad is still greater than it was before the war. This 
refers to volume. Prices have, of course, fallen away from 
Th Be M f ° C war-time levels. The waste resulting from great demand 

e ntson anu acturing 0. and urgent calls for goods made for errors in filling orders 
and in packing. These things are corrected very largely 
AURORA ILLINOIS with the coming of more normal conditions. : ; 

Mr. Anderson urges that business men should continue 

their efforts to increase the value of our consular service 
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THE 
FEATHER- 
WEIGHT 50c 
Of light weight Al- 
uminum, perfectly 
balanced for tireless 
writing. The ideal 
pencil for office 
workers, school 
children, and 
around-the- 
house use- 








THE 
DOLLAR 









$1.00 
Of Rolled Silver, 
not merely silver 
plated. Short with 
ring or long with 
clip. Concealed 
eraser. 
















THE 
JUNIOR 

50c to $2.00 
Of Nickel, Silver 
or Gold, A dainty 
little pencil which 

fits snugly into 
the hand bag. 







THE GIFT 
$3.00 

Of Rolled Gold. A 

rich pencil of finest 


quality and work- 
manshbip. 


10Double Length Leads 10c 
toIndelible Leads - - - 20c 


formerly Sales and Advertising Manager of 
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For years I have wanted to sell a 
representative, staple line of mer- 
chandise on these trade policies. 





Robt. H. Ingersoll & Bro. 


A BUSINESS PLATFORM THAT 


KNOWING MERCHANTS 


CAN SUBSCRIBE TO—FOR 
MARKETING THE NEW 


56. &.S. PAT. OFF 


(1) Distributed through only a sufficient number of well 


conducted stores to serve the convenience of the 
buying public and insure that the people who are con- 
vinced by the national advertising can find the goods 
without too much bother, 


(2) No overloading of the distributors desired or per- 


mitted,—moderate stocks, steady turnover, a constant 
stream of sales through each outletestablished. (All 
practices such as inside discounts, rebates, datings or 
terms, which tempt overbuying and mean sluggish 
stocks on shelves at settlement time are avoided and 
likewise unnecessary patterns which only load the 
dealer with idle investment and serve no public need.) 


(3) The largest margin of profit to the distributor, con- 


sistent with fair prices to the consumer and with 
permanency, stability and growth. 


Protection to each distributor against all forms of un- 
fair competition on the line from other distributors, 


(5) Co-operation through constant substantial national ad- 


vertising skilfully designed to maintain a continuous 
demand through outlets showing the display helps 
supplied to distributors, —no splurging to load up the 
trade. 


Notice advertisements in the leading magazines de- 
signed to bring new groups of consumers into the 
market for automatic pencils in place of wooden ones, 


Everybody admits the Ingersoll Redipoint pencil excels 
all others as soon as it is shown. Capable representa- 
tives are now calling upon the trade. 


INGERSOLL REDIPOINT COMPANY. inc, 


*WM.H. INGERSOLL, Pres. Formeriy-of Robt.H.Ingersoll & Bra 
461 Fourth Avenue, NewYork City Branches + Chicago, St.Paul, San Prandiaao 
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on the market 


Today it is the commercial grade 
file that sells. And it is the 
dealer who is best able to supply 
his customers’ needs who enjoys 
the greatest turnover. To many 
dealers, therefore, the above 
statement will be of interest. 
For the recently extended Berloy 
**600"’ and ‘‘1600’’ Lines will en- 
able any dealer to supply all 
commercial grade filing equip- 
ment needs. 


The Berloy ‘‘600’’ Line now em- 
braces eleven styles. The ‘‘1600”’ 
Counter Height Line includes 
nine styles. These additions are 
of the same construction as the 
original ‘‘600’’ Line Cases, which 
have been on the market for eight 
years. Real value is represented— 
the price is reasonable. Each sale 
represents a good profit for the 
dealer. Write for ‘‘600’’ Line folder 
just off press. Address Dept. H-48. 


THE BERGER MANUFACTURING CO., CANTON, OHIO 


Boston New York 
Chicago St. Louis 
Dallas Roanoke 





Minneapolis San Francisco 
Philadelphia Kansas City 
Jacksonville Los Angeles 


October, 1922. 
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to buyers abroad and that sufficient money should be pro- 
vided to extend the service in every possible way. He urges 
that American manufacturers through their associations 
should keep this idea before members of Congress. 


American Foreign Policy Discussed. 

Under the caption, “What Shall Our Foreign Policy 
Be?” the Chicago Association of Commerce presented a 
brochure a short time ago prepared by a special committee 
composed of the following gentlemen: 

Wyllys W. Baird, chairman, Baird and Warner Real Es- 
tate and Mortgages; W. Rufus Abbott, president, Illinois 
Bell Telephone Company; Edgar A. Bancroft, Scott, Ban- 
croft, Martin and Stephens, attorneys; John F. Bass, auth- 
or and war correspondent; Abel Davis, vice president, 
Chicago Title and Trust Company; H. G. P. Deans, vice 
president, Merchants Loan and Trust Company; Robert 
P. Lamont, president, American Steel Foundries; Harold 
G. Moulton, Department of Political Economy, University 
of Chicago; C. H. MacDowell, president, Armour Fertilizer 
Works; John W. Scott, vice president, Carson Pirie Scott 
and Company; Edward M. Skinner, general manager, Wil- 
son Brothers; James Simpson, vice president, Mar- 
shall Field & Company; Silas H. Strawn, Winston, Strawn 
& Shaw, attorneys; Thomas E. Wilson, president, Wilson 
& Company 

The brochure went into fundamental causes, treating 
first of the dependence of American prosperity upon Eu- 
ropean prosperity and the interdependence of the various 
parts of the world. The second chapter dealt with, “The 
Nature of the European Sickness,” and the third presented 
some fundamental considerations. We quote: 

“The purpose of this memorandum is, first, to direct the 
attention of American business men to conditions in Eu- 
rope and the relation thereof to American prosperity, and 
then to promote discussion of ways and means of rem- 
edving the existing situation. To this end, there is drawn 
up below a statement of the principles involved, together 
with the arguments pro and con on highly controversial 
issues. 

“There are two elemental principles, which if kept stead- 
fastly in mind, will contribute greatly to a sound solution of 
the present world problem. They are as follows: 

“(1) There can be no permanent improvement in any 
country unless there is an increase in production. It is 
self evident that we can not consume what has not been 
produced. 

“(2) There can be no great increase in production in 
any nation so long as international commerce is languish- 
ing. The existing economic system is international in 
scope; for good or for ill each nation depends for its ma- 
terial well-being upon thriving trade with other nations. 

“The crux of the problem therefore lies in the re-estab- 
lishment of normal trade relations between nations—to the 
end that through specialized production and exchange the 
wealth of the world may be increased and the welfare of all 
classes promoted. 

Means of Restoring International Trade. 

\ consideration of the means of re-establishing trade 
naturally leads to certain controversial issues. The fol- 
lowing are the fundamental problems involved: 

(1) Fluctuating exchange rates. 

(2) Trade barriers and restrictions. 

(3) The payment of reparations and inter-allied debts 

The Exchange Problem. 

“The elimination of fluctuating exchange rates requires: 
(a) the restoration of the gold standard in Europe; (b) the 
balancing of European budgets; and (c) the balancing of 
exports and imports in the several countries. Let us see 
what each of these steps involves. 

“(a) The gold standard cannot be restored in many 
European countries without increasing the amount of the 
gold reserve. The United States and the European neutral 
nations now have huge supplies of gold—supplies far in 
excess of trade or bank reserve requirements. It has been 
suggested that the restoration of the gold standard would 
be facilitated if the excess gold of certain countries were 
loaned to the nations with depleted gold reserves. (lt 
goes without saying, however, that this should be done 
only as part of a many-sided program of reconstruction.) 

“In many European countries it will be found impossible 
under any circumstances to redeem the huge volume of 
outstanding paper currency in gold at par. The redemp- 
tion should be made at some fixed ratio, as a hundred to 
one, a thousand to one, or a million to one, depending upon 
the degree of inflation in the various countries. 

“(b) The balancing of budgets is necessary to a restora- 
tion of the gold standard and thus to a restoration of stable 
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If you haven’t done 
so, this is the time 
to link up with this 
new Vul-Cot cam- 
paign. 


There is actually a big waiting market for this new line 
of embossed Wul-Cots. They are bred to good surround- 
ings. With their neat basket-weave design and fine 
mellow colors—deep brown and rich green—they harmon- 
ize perfectly with practically all furniture. Then there 
are lighter shades for the bathroom and some bedrooms. 


The regular Wul-Coet five-year guarantee is behind the 
new embossed baskets This also helps to sell them. 
And your guarantee—‘Any Vul-Cot Receptacle ordered 
in good faith will be taken off the hands of the dealer 
at any time he is dissatisfied with their sale.” 


You know our policy as to discounts. They are always 
liberal, especially so when you order one of the series 
of assortments which we have arranged. . 


If you haven’t our combination assort- 


BY INVITATION ment order-sheet, advise us at once. But 
MEMBER OF 


if you have—we'll ship immediately as 
soon as we receive your order. 


American Vulcanized Fibre Co. 


525 Equitable Building 
WILMINGTON DELAWARE 


Canadian Distributors: 
A. R. MacDougall Co., Ltd. 
468 King St. W., Toronto, Canada 


VUL-CoT 
RECEPTACLES 


curs for 5 Years 





NEW YORK. USA 
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This is what the 
Natural System does 


wie the Natural System 
of indexing, a western 
nanufacturer found it pos- 
sible to reduce his staff of file 
clerks from four girls to one; 
the United States Bureau of 
War Risk Insurance indexed its 
entire list, beginning with 2,000 
names and expanding to 
5,000,000 without wasting a 
single guide; and, according to 
Mr. Randall, chief clerk of the 
Moline Power Co., the Natural 
Index, which they installed for 
their 25,000 accounts, saved its 
cost in less than two years’ time. 
If you are interested in good 
profits, repeat business and sat- 
: isfied customers on a scientific 
card index which largely elimi- 
nates competition and which is 
easy to install, write to us for 
complete information and price 
list on the Natural System. 


THE WABASH CABINET CO. 
Desk 2, Dept. B—Wabash, Ind. 


“Wabash. 


FILING SUPPLIES a2d CABINETS 


ci si Rig - RONageaeeearaerapaeamammec amma 


THE WABASH CABINET CO., 

Desk 2, Dept. B, Wabash, Ind. 

Gentlemen: Please send me complete details and price 
list on the Natural System of Indexing. This obligates 
me in no way 
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rates. Government deficits require additional government 
borrowing—and this additional borrowing in many coun- 
tries necessarily takes the form of legal tender irredeemable 
paper promises to pay. This increase of paper currency 
is accompanied by persistent depreciation, in terms of gold. 
The gold standard, if re-established, can not be maintained 
unless budgets are balanced and all further issues of paper 
currency consequently avoided. 

“A balancing of budgets in continental European coun- 
tries can as a practical matter be accomplished only by a 
great reduction in expenditures. In most countries the 
tax burden is already very heavy in proportion to per capita 
income. Higher taxes would tend to impede rather than 
encourage enterprise. Expenses can be officially reduced 
only in the following ways, all other means being of minor 
significance: (1) by decreasing military expenditures; (2) 
by refunding government securities at lower interest rates. 

“When it is known, for example, that the interest on the 
French debt now equals about sixty-five per cent of the 
total of French revenues from taxation, and that the two 
items of interest (exclusive of that on the foreign debt) 
and military expenses alone now exceed the total revenue 
from taxation, it will be readily recognized that drastic 
curtailment of expenditures for these purposes 1s neces- 
sary. 

Trade Barriers and Restrictions. 
“Since the war there has been a return to a regime of 


trade contro! and tariff regulation comparable only to the 
situation during the so-called mercantilist era of the seven- 
teenth and eighteenth centuries. Then the guiding pri 

ciple of nations was to develop national power through a 
series of trade reculations and restrictions designed to pro 
mote manufacturing and to make the exports of every na- 
tion exceed the imports. While the utter futility of this 
has been repeatedly demonstrated, it has come to the front 
again since the war. Each of the new states of central and 
eastern Europe has been trying to render itself nom- 
ically self-sufficient—through trade embargoes, restrictions 
and tariffs: each has however merely succeeded in render 
ing itself economically impotent. Says the British Com 
mercial Commissioner to Hungary of the States ar g¢ out 
of the former Austro-Hungarian empire, “It would seem 
that each state has determined to prevent the others from 


existing, even if it ruins itself in the endeavor.” 
“Happily there has been some change of sentiment in 


central and eastern Europe during the past few months 
and trade treaties are now being negotiated. There is still 
much to be accomplished, however; and the necessity of 
permitting unrestricted trade is still to be fully 1 onized 
by the nations of western Europe as well as by the United 
States. 


“This is not an agreement for the establishment of free 
trade throughout the world. On the contrary, it is reco 


nized that such a policy would be likely to produce a new 
chain of maladjustments and transition difficulties ut it 
is an argument against the artificial and destructive trade 
restrictions and barriers that have fo'lowed in the wake of 


the war.” 
The subject of Reparations was next discussed, followed 


by some interesting suggestions on what the foreign policy 
of the United States should be. 
“The United States Government,’ says the committee, 


“saw fit to refuse the invitation to attend the economic and 
financial” conference called to meet in Genoa early in April 
This refusal however in no sense indicates a determination 
on our part to withdraw from ail participation in European 
affairs—to adhere to a policy of narrow isolation Che 
refusal is apparently based on the conviction that the Genoa 
conference may be involved in political controversies that 
will hinder rather than promote constructive economic 
settlements. 

“The administration stated in reply to the invitation that 
the conference did not appear to be primarily economic 
and that certain fundamentally important issues are ex- 
cluded from the agenda. Mr. Hughes’ note concludes 
“While this Government does not believe that it should 
participate in the proposed conference, it sincerely hopes 
that progress may be made in preparing the way for the 
eventful discussion and settlement of the fundamental 
economic and financial questions relating to European 
recuperation which press for solution 

“The time for the American people to determine the 
basic elements of our foreign policy is now. The Euro- 
pean economic situation is critical; if the United States is 
ultimately to co-operate with Europe in any far-reaching 
program of reconstruction we have got to make up our 
minds soon what we stand for, what we think Europe must 
do, and what we are willing to contribute to the process 
of settlement. - American delegates can not function at 











October, 1922. OFFICE APPLIANCES 175 








STANDARDIZED 


“U-NEED-ME”’ 


OFFICE SPECIALTIES 





Patented 
Folding Pad with Work Distributor (16 Styles) 





Plate Glass Letter Trays (2 Styles) 





Chair Cushion (12 Styles) 





Patented—See the Hinge 


Fox Plate Glass Desk Pad (4 Styles) Work Distributor (7 Styles) 
Send for Catalogue 


Geo. E. Fox & Company 


325 West Ohio Street Manufacturers Chicago, U. S. A. 
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Introducing the New 
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Piedmont | 
Sectional Bookcase 
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If you desire to carry 
a line of bookcases which _ 
will control the market — 
by reason of beauty of | 
design, quality and price, _ 
send for our catalogue on 
this new line. 
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Our new catalogue also 

shows the Melton-Rhodes 

line of flat top desks and 
office tables. 
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The MELTON-RHODES CoO., /nc. 
HIGH POINT, N. C. 
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Rotary Dupy 
ICATING | 
MACHINES 


CONTAINING 


INK Fountains 
\ tm MADE On.y BY 
anode [nk Compams 
CHICAGO, Company // 
————__ 


We give you below twelve substantial reasons 
for purchasing your Inks from the house of 
Canode. 


First: Made by the most experienced and best 
known duplicating ink maker in America. 








Second: Most economical ounce for ounce. 


Third: Works equally as well under all weather 
conditions. 
Fourth: Will not drip through pad onto rollers 
in hot weather. 
Fifth: Will not gum up your machine and pad 
in cold weather. 
Sixth: Will not in any way injure the most deli- 
cate parts of any machinery. 
Seventh: Will produce the finest class of work- 
manship possible to obtain. 
Eighth: Put up in cans which make it a pleas- 
ure for the operator to use. 
Ninth: Canode new model cans spell—economy 
You can use ink to the last drop. 
Tenth: Canode guarantee on all they claim, or 
money refunded. 
Eleventh: Thousands of satisfied users to sub- 
stantiate their claims. 
Twelfth: One trial order will make you a perma- 
nent Canode user. 
Some valuable territory still open for 
good live representatives. We pay 
liberal commissions. 


Our modern laboratory is for your 
use. We talk, act and solve your ink 
specialty problems. 


Write us and state your troubles. 
We can help you and save you money. 


CANODE INK CO. 


3015 Carroll Ave. Chicago 


02 
1922. 
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any international conference unless they go there, if not 
with power to act, at least with something in the way of 
a formulated and expressed public opinion back of them. 
In a democracy public opinion is supreme. What is Ameri- 
can public opinion with reference to the issues raised in 
this memorandum?” 

Since the foregoing brochure was written the Turk has 
again become a factor in the European problem. The final 
outcome is not certain, but a truce of months or years 
may be looked for. 


Seventh Annual Bowling Tournament. 

The Stationers’ Bowling League of Chicago has just 
issued its schedule for its seventh annual tournament for 
the season of 1922-23. The games commenced on Sep- 
tember 21. The officers of the league are George Sommers, 
president; Charles Evans, vice president; O. F. Modene, 
secretary, and Joe Pardi, treasurer. 

The dates of the games are as follows: 

1922 

September 21, 28. 

October 5, 12, 19, 26. 


1923 
January 4, 11, 18, 25. 
February 1, 8, 15, 22. 

November 16, 23. March 1, 8, 15, 22, 29. 

December 7, 14, 21, 28. April 5. 

The teams include those from the Wilson-Jones Loose 
Leaf Company, S. D. Childs & Company, Stevens, Malo- 
ney & Company, Faithorn Printing Company, The Carter’s 
Ink Company, Sanford Manufacturing Company, Irving- 
Pitt Manufacturing Company, and Marshall-Jackson Sta- 
tionery Company. : 


An English House Organ. 


The second number of “Anti-Waste,” house organ of 
Libraco, Ltd., 62 Canon street, London, England, is a neat 
and creditable little publication. The second number is 
somewhat reduced in size from the first,—a fact which 
adds to its convenience. The articles include “Anti-Waste 
in the Warehouse,” “The Importance of Environment,” 
and others. There is a biographical sketch and portrait 
of W. W. Fortune, managing director of Libraco, Ltd. 

On the subject, “Getting Ready,’ the editor says that 
now is the time to prepare to systematize, so as to cope 
economically and effectually with the coming revival in 
trade. Regarding “Anti-Waste in the Warehouse,” he says: 
“The price of efficiency in business is eternal vigilance, 
and nowhere is this more true than in the warehouse. 
Stock is money—locked up. : 

“Profits depend to a large extent on the regular turn- 
over of stock, and the perpetual danger of inexact and in- 
efficient keeping in the accumulation of unsaleable or out- 
of-date goods. The results of underbuying, too, are often 
nearly as unfortunate. 

“Card system is specially adapted to the recording of 
the movements of stock, and greatly facilitates the main- 
tenance of strict control. No matter how rapidly the 
stock changes, it keeps pace. It absorbs the minimum 
of time and space, but it shows most effectively what is 
in the warehouse—what you use, what you sell and what 
you lose, by deterioration or wastage. 

“It is a simple matter to instal a card stock record. Each 
card being used for one item only, the card system can be 
gradually brought into use section by section, if necessary. 

“All information of value can be entered on the cards, 
giving a complete survey of the contents of the factory 
or warehouse. Cards being movable units, are susceptible 
to any amount of re-arrangement, while exact classification 
is possible, with resultant benefits in the saving of time in 
reference.” 


Canadian Typewriter Contests. 

The 1922 Canadian National Exhibition Typewriting 
Contests which took place a short time ago proved to be 
an interesting series of events. Fort two weeks prior to the 
main contests elimination contests were held daily. Four 
hundred girls competed. 

The main contests included the following: 

Final Open Championship, open to any Canadian typist 
employed in Canada prior to January, 1922. 

Commercial Accuracy Test in which operators may cor- 
rect errors during test. 

International Class Typewriting Contest, open to typists 
graduated from any school in Canada since January, 1, 
1920. 

Novice Class Typewriting Contest, open to typists grad- 
uated from any school in Canada since January 1, 1922. 

The Final Open Championship was won by Irma Wright, 
Toronto champion, at 95 words per minute, net. Second 
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Hotchkiss Is Infallible 


When you sell a Hotchkiss Automatic 
Paper Fastener you are selling infall- 
ible service. Every Hotchkiss machine 
now has a staple straightening and 
guiding slide that absolutely prevents 
clogging. 


The plunger (A) is preceded on its 
downward course by the slide (C). 
The staple (B) is held securely and 
kept straight. It cannot possibly turn 
or become bent and clog. Even if a 
bent staple should be inserted or the 
plunger be struck a glancing blow the 
improved guide will straighten the 
staple and insure a perfect bind. The 
new Hotchkiss Straightener is the 
“Why” that makes Hotchkissinfallible. 


Your customers know the Hotchkiss 
name and the Hotchkiss product. They 
will be interested in knowing why 
Hotchkiss cannot clog. Telling them 
will increase your sales and build good 
will for your store. The Hotchkiss 
advertising and the Hotchkiss guar- 
antee will back your efforts. 


HOTCHKISS SALES COMPANY 


Norwalk Conn 


HOTCHKISS 


PAPER FASTENING MACHINES 
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A NEW AND BETTER 





Orders have exceeded all expectation. 


become keenly interested in this new “Con 
cave’ Key. 


Why: 


Because—it’s the latest short cut in efh 





slip or to hit the edge of the key. 


country find Munson products a paying asset to thei 
business. Not only profitable but easy sellers. 


Write or wire us today for our dealer co 
operative plan. 





Specify 
“Concave 


and in all lan 
guages. 


DEALERS ! 














The gradual roll rubber edge carries 


and key never loses shape. 


Oldest and largest exclusive manufacturers 
of rubber keys in the world 








TYPEWRITER KEY 


THE Munson “Concave 


The ew “Concave” Key has made a hit. 


Stenographers and office managers have 


ciency; it’s a key with a ‘‘concave”’ surface 
that fits the tip of the fingers. It makes 
operation easier and insures an accurate 
steady “touch.” No chance for finger to 


Have you ordered your stock yet? Dealers all over the 


r 


Keys come in 
green, black and 
white rubber, 


Are you using 
our attractive 
display sign to 


the fingers to the center of the key. help you sell 
Makes the touch firm, sure and Munson _Inter- 
natural. Edge does not wear off national Keys? 


MUNSON Company 


BRANCHES 
Boston St. Louis Los Angeles Minneapolis 
‘alo Cleveland San Francisco Newark, N. 
Ch Detroit Montreal, Can. Philadelphia 
Pittsburgh Toronto, Can. 


? 


23 City Hall Place Dept. D NEW YORK, U.S. A. 

















place was won by Corinne Bourdon Doyle, Canadian 
woman champion, at 91 words net. Lottie Betts, former 
world’s accuracy champion, won third place with a record 
of 9) words net, and fourth place was taken by Winnie 
Martin, western Canada Champion, at 90 words net. Thir- 
ty-seven contestants finished. The operators above men- 
tioned used Underwood machines. 

The Intermediate Class Contest was won by L. Adeline 
Granfield, an Underwood operator, who made 74 words 
net. Fifteen contestants finished. 

The Novice Contest was won by Margaret Robinson, an 
Underwood operator, who made a record of 73 words net. 
Eleven contestants finished. 

Fred Jarrett, on an Underwood machine, won the Com- 
mercial accuracy test with 100 words net per minute, mak- 
ing a perfect score. 

None of the operators with the exception of the four first 
named, were professional speed typists, but were taken 
from business offices, schools, etc. 


Urges Tariff Adjustment Board. 


Probable impairment of the usefulness of the United 
States Tariff Commission is seen by the Chamber of Com- 
merce of the United States in the event of enactment of 
the tariff bill as passed by the Senate, authorizing the Com- 
mission to adjust flexible customs rates. 

This view was expressed in a letter sent to members of 
Congress by Julius M. Barnes, president of the Chamber, 
in which it is urged that a separate governmental body be 
created to adjust rates. 

In the opinion of Mr. Barnes, “the field of work to be 
covered in applying adjustable rates is broad enough and 
sufficiently varied to warrant two separate bodies—the pres- 
ent Tariff Commission with its statisticians, research work- 
ers and field agents to continue the highly important work 
of investigating and advising, a new Tariff Adjustment 
Board to hear evidence and to render decisions within lim- 
its set by Congress.” 

“If Congress adds new duties and quasijudicial func- 
tions to the present duties of the Tariff Commission,” he 
writes, “it will endanger the usefulness of that body, the 
creation of which our organization advocated, in accord- 
ance with the expressed position of our member organiza- 
tions, and the maintenance of which we have always sup- 
ported.” 

In his letter, Mr. Barnes also states “that the time limita- 
tion of two years placed by the Senate upon the power to 
adjust rates, practically nuHifies any benefits which might 
accrue from such adjustments because of the delays inci- 
dent to the right of appeal granted under the provisions of 
the bill. Under the ordinary court procedure cases could 
not be carried through the Court of Customs Appeal and 
the United States Supreme Court before the life of the 
flexible rate provision had run its course. Flexible tariff 
rates should not be made nugatory through limitations 
when Congress always retains the power to repeal the flex- 
ible provisions at any time it desires to do so.” 

At the same time, Mr. Barnes sets forth the position of 
the Chamber in regard to free ports as provided for in the 
Senate tariff bill, and that the membership of the National 
Chamber has endorsed recommendations for the creation 
of free ports, believing that the establishing of such ports 
will aid materially in the development of this country’s 
export trade; will remove unnecessary obstacles and un- 
necessary costs in the development of foreign commerce, 
and by furnishing opportunities for diversified consignment 
cargoes should help directly build up the merchant marine. 

The Nation’s Business. 


Par Collection of Checks. 


The question of whether the collection of checks at par 
should be made an universal practice or not throughout 
the country has been submitted for a referendum vote of 
the 1,400 business organizations connected with the Cham 
ber of Commerce of the United States. 

Many banks do not make such collection charges and 
many others do. To make a charge universal among all 
banks would result in a very heavy tax with no ensuing 
benefit, it is claimed, for the argument is advanced that the 
cost of collecting checks by customers would offset the 
sums received from remitting against checks drawn by 
customers. 

The special committee which made the investigation up- 
on which the referendum was based believes that banks 
should agree to make par payment of checks universal 
without any legislation to cover the matter at all. 
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Absolutely New 


Pal the Pencil 
Refills On Card 


Usable in any good mechanical 
pencil. Each box contains twelve 
standard HB No. 2 leads —24 
boxes to the card—for Counter 
Display. 


Each card packed in a neat box. 
Splendid jobbing proposition. Ask 
for price and terms. Also ask for’ 
samples, prices and terms the Pal 
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The Hoge Manufacturing Company, Inc. p enci l Su 
215-217 Fulton Sereet, New York, N. ¥ 
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The Hoge Manufacturing Co.. Inc, 
215-217 Fulton St. New York City 


“No. 202” 














It Sells at a Price that Makes Sales 


F you want an “exclusive” on an unusually Unusually handsome because of its master 
attractive “leader” send for the details of finish, genuine battleship linoleum top and 
this special all-steel corporation desk. attractive hardware. 
+ — ee Unusual in its patented knock-down con- 
_ Caney ae ond rigid because electric struction which saves freight and storage 
spot and acetylene gas welding have taken " 
the place of rivets, bolts and nuts. tthe h eee 
Write for details of this unusual steel desk. 
Unusually quiet because of double thickness Find out today about its attractive low retail 
steel panels interlaid with asbestos. price and liberal dealer discounts. 


7 Wes 
JAMESTOWN E METAL DESK CO 
cs 


Ne 


Jamestown Metal Desk Co., Inc., Jamestown, N. Y. 
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DIETZ ARE YOU? 


Are you interested in 


| F trade doings in Great 


If so, there is only 
one way of keeping 
abreast of the times 
and that is by the 
regular monthly re- 
ceipt and perusal of 





“THE BRITISH STATIONER” 


Adopted as Official Organ of the Stationers’ 
Association of the United Kingdom 





Our editorial pages are 
unique for news, instruc- 


Excellent construction tion, originality and general 
—neat, efficient and or- interest. The following are 
ganized arrangement— among the many popular 
attractive and lasting features: 

finish. 


The Art of Window Dressing 


An extensive line of roll (illustrated) 
The Art of Advertising 


top—flat top and type- (illustrated) 


writer desks. Bookkeeping for Stationers 


P (illustrated) 
We will send JOR CE How to Sell System Goods 
illustrated catalog on The Complete Stationer 
roqnect. Trade Topics Talked About 
Etc., Etc. 
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ADVERTISING 


Established 1881 | to inn Saa RATES ON APPLICATION 
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CHAIRS 





SIKCO 
AR 


Exclusive Features that 
Give Greater Comfort 


The new Sikco line is not only exclusive 
in design but it has many little features 
that add refinement, durability and, 
above all, comfort to really fine office 
chairs. In fact it is just these little 
features that make Sikco the office easy 
chair. 


If you are not a Sikes dealer, now is the 
time for you to learn these little differ- 
ences that make all the difference when 
it comes to selling chairs profitably and 
satisfactorily. And because Sikco is ex- 
clusive in design, it means that when you 
offer a Sikco chair you are offering 
something that cannot be duplicated. 


THE SIKES COMPANY, Philadelphia, Pa. 
Chair Makers 
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TO ENDURE 


Storage or Transfer Cases 





Steel Transfer Cases 


STRONG, FIRE-RESISTING, DURABLE, COMPACT, 
NON-BINDING, PERMANENT . 
Depth of Drawer front to back permits contents of deepest 
Vertical Files being placed in this STEEL STORAGE CASE. 
Each Case Complete in Itself 





s 





Front and all sides have framed-in panels, each Case 
equipped with interlocking devices, also label holder and 
steel handle. Drawers are mounted on polished steel slides 
which permit them to slide smoothly. 





Wood Storage Cases 
Best All Wood Storage Case Made 


The Globe“Wernicke Co, 


Cincinnati 
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THE BABY TYPEWRITER STAND 
A FAST AND EASY SELLER 


$6.50 


F.0.B DETROIT 


Write for Liberal 
Dealer Proposition 


EVERY DEALER 
SHOULD CARRY 
THIS STAND 


IT IS 
THE BEST BUY 
ON THE MARKET 














A strong, well built 
stand, five ply oak 
veneered top, 174’x14’. 
Easy to move about. 
Suitable for home use. 
26” high. 

WRITE NOW FOR OUR LIBERAL PROPOSITION 


AUTO PARTS MFG. CO. 


1814 Trombly Avenue DETROIT, MICHIGAN 
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0. K. Even Print Device 
for the Multigraph 


Every Letter an Original 


You invested-your money in the Multigraph 
to attain results in your advertising — do 
you realize that the heavy short line reduces 
those results? 


Your prospect knows that with actual type- 
written letters the “Dear Sir” and “Yours 
truly” are not heavier than the body of the 
letter. To keep him from throwing your letters 
in the waste-basket, you possibly tried filing 
down the type to lighten the impression, and 
spoiled whole fonts of type so that many char- 
acters failed to print up on subsequent letters. 
Why take a chance on this when you can 
remedy the whole matter with the 


O. K. Even Print Device 


SEND FOR SAMPLES OF WORK 


O. K. MULTIGRAPHING CO. 


Lincoln Building - Philadelphia, Pa. 
MTEL od 
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O« tober, 19022. 


A Handsome Brochure. 

Office Appliances has received from the Rockford Print- 
ing Company of Rockford, Illinois, a most attractive bro- 
chure commemorating the thirty-second anniversary of the 
organization of the company. The frontispiece is a like- 
ness of the company’s president, Frank G. Hogland, with a 
tribute to Mr. Hogland by one of his business associates 
Drawings in color of the company’s shop and store, views 
of the offices, business equipment and stationery depart- 
ments, printing departments, etc., all done as pen and ink 
sketches in a sepia tone complete the illustrations which 
grace the several large pages of rough, deckle-edged paper 
bearing an interesting and handsomely printed history of 
the house, its gradual growth and expansion down to the 
present time. 

The brochure is a capital example of what a good printer 
can do with the right kind of plates, type and paper. 





“Cards of Commerce” in France. 

“Since July 1 a Carte de Commerce has been a necessary 
portion of the impedimenta of a business man who goes 
to France to make sales without opening an office,” says 
The Nation’s Business. “These cards are to be used for 
Frenchmen and foreigners who sell elsewhere than at regu- 
lar establishments. Their purpose is to make sure that the 
French tax on sales and the French income tax are prop- 
erly met. To obtain a card a traveling salesman has to 
make a deposit, which he gets back upon showing the taxes 
have been liquidated.” 

Dennison Workers Enjoy Outing. 

The Dennison Associates held an outing at Morumbega 
Park, Auburndale, Mass., September 9. Over 2,000 em 
ployes of the Dennison Manufacturing Company at Fra- 
mingham, Mass., and friends, partook in this annual out- 
door festival. A parade at Framingham, including two 
military bands, preceded the outing. All kinds of games, 
entertainment and dancing were provided at the park. 

The Successor to the Goose Quill Pen. 

Startling figures indicating the spread of the art of 
ing indicate that one manufacturer of steel pens alone 
an annual output of 70,000,000 pens. This quantity is con- 
verted from 170 tons of steel. In the days of the quill pen 
one London concern sold 6,000,000 annually. A good worker 
could turn out 1,200 such pens in a day. 
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Seattle Concern in New Store. 

The Gillam-Bird Stationery Company now occupies fine, 
new quarters at 1314 Fourth avenue, Seattle, Wash. In 
February, 1916, W. A. Gillam and J. L. Bird, with a com- 
bined capital of $200, opened a store. Twice since then 
they have moved into better quarters and are now located 
in a handsome store in one of the best business districts 
with a stock valued at $20,000. 

Philip Berolzheimer Sponsors Police Band. 

The New York Police Band is an activity which inter 
ests Philip Berolzheimer, president of the Eagle Pencil 
Company, and chamberlain of the city. He devotes much 
attention to this organization, which rates among the great 
banas of the world. 


Dr. Kerrin on World Tour. 

Dr. John T. Kerrin, after visiting points in Scandinavia, 
recently returned to the factory of the Art Metal Construc- 
tion Company at Jamestown, N. Y., expecting after a short 
time to start on a tour around the world in the interests of 
Art Metal. 

Sales Manager Marries. 

James Treanor, sales manager of the Peerless Key Com- 
pany, New York, was married September 27 to Miss Anna 
Ashe. Both are from Jersey City, N. J. They are spend- 
ing their honeymoon in Cuba. 

Former “Yu-Ess” Typewriter Now in France. 

Word comes from abroad that the “YuEss” typewriter, 
formerly of New York, is now made and marketed in 
France as the “Eclipse” typewriter. The offices of the com- 
pany are at 14, Rue Miollis, Paris. 





Why Not Muffle the Snorers? 
A new rule has been put into effect, forbidding the use 
of portable typewriters in sleeping cars. The contention 
is that the click of typewriter operation annoys passengers. 
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3efore ordering your new stock of desks—look 
into the new selling features incorporated into this 
No. PTS-360 two pedestal typewriter desk —one of the new 360 line of Dornette prod- 
ucts. We will send you full particulars by next mail. 


Some selling features exclusively Dornette 


DRAWERS—equipped with a ae | locking de- PACKING—Dornette’s for- CONSTRUCTION—F r o m 
vice always eeps center ; 

stops which prevent their drawer open when not ty years of manufacturing every conceivable angle 
locked, and which locks 4nd shipping experience the Dornette idea of su- 

being pulled out all the each pedestal drawer in- has finally solved the ship- perb desk construction is 


sides which pa enreggy ~ A — Pam ping curse of office desk commendable—f in ish, 


way—special 

™ : This is accomplished with ——. gy ain ing workmanship and ‘™ma- 
are ticki only a %-inch movement irely free from shipping ; 
prevent sticking. of the center drawer. marks, terials. 


MAKERS OF FINE OFFICE DESKS FOR OVER 40 YEARS 


THE J. DORNETTE & BRO. CO. 


NEW YORK OFFICE JOHN DORNETTE, Sr., President and Founder MINNEAPOLIS OFFICE 
368 Broome St. Barnard St. and Harrison Ave., CINCINNATI, OHIO 605 Lumber Exchange 


During the past fifty-three years, the 
manufacture of envelopes and filing 
specialties for the stationery trade 
has developed into a very particular 
and painstaking business. The public 
demand for more convenience and 
longer service calls for close study. 
The DIEMER staff is keenly alert to 
anticipate the trend of the business 
and comply with the demand. 


Users of filing envelopes and other filing 
containers may be assured that they have in 
| DIEMER products the best the market affords. 
Dealers are reminded of our desire to serve 
them. We shall be pleased to fill your 
requirements. 


JOHN F. DIEMER Co. 


107-109 Lafayette St. NEW YORK 
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Highest Achievement in Desks 


For Beauty, Work and Wear 
(; U N N D EK S K No development in desks for years | 


approaches that made in the Gunn 

with Patented and fullyGuaranteed Desk. The “LINO" top wears | 

o . ° like iron, but feels as soft as kid. 
INLAID "J/NO” WRITING TOP = Gunn “LINO* tops make the | 
ideal writing surface, and do away 
with expensive glaring glass and 
desk pads. Tops are impervious to 
stains, and cannot be marred and 
scratched like ordinary tops. 
**LINO” tops are a soft shade of 
green which adds to their beauty 
and rests the eyes. 































GUNN DEALERS 
Dealers who advertise Gunn ‘*LINO”’ 
Desks in their papers at the same time our 
national ads appear will get the business. 


Ask us about this. 














Sample of top and catalog mailed free. 


The Gunn Furniture Company, 99 Cn tees 


30 Years Builders of Office Desks and Sectional Bookcases 




















THE ECONOMY STEEL FILE AND TRANSFER 


Built in ‘*Transfers of Steel’’ 
any combination desired Letter and Cap Sizes 


Card Index 
Legal Blank 
Check File 


Letter Drawer 





(Price per 
Letter Drawer 
—$4.00 net 
to dealer) 
Letter and Legal Cap Made only with Roller Bearings—Closed Sides 
Sizes (Price to dealer—$2.50 net) 


Write for full information 


INVINCIBLE METAL FURNITURE COMPANY 
MANITOWOC, WISCONSIN 
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Industrial Democracy Conquers Trade Stress. 


The October issue of System contained an important 
contribution by H. C. Osborn, president of The American 
Multigraph Company. In “Holding to ‘Welfare Work’ 
Made Our Increased Volume Possible” Mr. Osborn nar- 
rated the circumstances which enabled The American 
Multigraph Company to maintain a gratifying sales volume 
when adverse business conditions militated against the usual 
record. The close of 1921 produced conditions in indus- 
trial circles which prompted many manufacturers to aban- 
don their welfare work, in an effort to keep expenses in 
proportion to the business available. The American Mul- 
tigraph Company continued its “industrial democracy” and 
utilized its power to bring about changes in production 
costs which permitted the sales department to keep right 
on doing business. In connection with the development of 
a new model, a very satisfactory volume of business was 
maintained. 


Ditto Technicians Address Conventions. 


The meetings of the American Insurance Association at 
the Milwaukee convention, held the week of September 18, 
were addressed by two of the staff of Ditto, Inc., pointing 
out advanced methods in the handling of policy accounts. 
Frank M. McCarthy, consulting industrial engineer, and 
C. H. Ward, special insurance representative, gave the 
convention delegates new ideas on handling statements. 

The Auditors of Public Utilities met at French Lick 
Springs, Ind., the week of September 25. Mr. McCarthy 
and C. A. Bergsten and F. R. Goehlen, special repre- 
sentatives for the public utility field, showed short cuts of 
interest to the “figure sharks.” 


September Meeting of Warren Association. 


The September meeting of the Warren Filing & Index- 
ing Association was held September 2 in the association 
rooms at 170 West Monroe street, Chicago, Ill. About 
eighty were in attendance, including many of the business 
librarians of Chicago. Miss Ruth Nichols, of the Federal 
Reserve Bank library, gave a splendid talk on the work 
of the library, which is conducted for the executives and 
employees of the institution. 


Chicago Export Manager Touring South America 


Mr. Solo, the manager of the export department of the 
G. J. Mitchell Corporation, 3240 West Lake street, Chi- 
cago, Ill., left early in October on a tour of South America. 
He will spend about ten months, calling on the office 
appliance and supply trade. The G. J. Mitchell Corpora- 
tion will undertake to distribute lines in South America for 
manufacturers interested in developing trade there. 

Progress of Uniform Cost Accounting. 

The fabricated production department of the United 
States Chamber of Commerce has prepared a statement 
showing the progress made in the United States by associa- 
tions in various lines working on the subject of uniform 
cost accounting. It is accompanied by a chart showing 
the status of progress in over 100 lines, mainly manufac- 
turing. The chart is digested below, as so few of the lines 
included will be of interest to readers. Unless otherwise 
stated the advancement was made prior to 1921. 

Envelopes—Cost accounting system has been installed; 
provision made for further improvement of cost system’ in 
1922. Interest is vital and thoroughly aroused. 

Furniture, Office—Accounts have been classified. 

Furniture, Steel—Cost accéunting system has been com- 
pleted. 

Paper, Writing—Cost accounting system has been in- 
stalled; provision made for further improvement of cost 
system in 1922. 

Printing—Cost accounting system has been installed; 
provision made for further improvement of cost system in 
1922. 

Stamps, Rubber—Accounts have been classified; prob- 
lems are being studied further. Interest is vital and thor- 
oughly aroused. 

Of the 109 commodities specified, twenty-three have only 
proceeded to the classification of accounts, an additional 
eighty lines have formulated fairly complete cost system, 
thirty-eight have proceeded with the installation and 
twenty-four lines are adequately providing for the fur- 
ther improvement and development of their uniform cost 
systems. From the analysis of these campaigns for uni- 
form cost accounting and the contact the fabricated pro- 
duction department has had with over 200 industries cer- 
tain general truths may be deduced: 








A Pencil for'Every Purpose! 


BERHARD FABER, the oldest pencil 


factory in America, manufactures a 
pencil for every use, and for every person. 


Everyone in your community uses a 
pencil at some time, for some purpose. 
There is an Eberhard Faber pencil for both 
person and purpose. Soft leads, hard leads, 
medium leads, or colored leads. Leads for 
writing on glass, skin or lumber. Pencils 
for marking, copying, drawing and writing. 


Here are a few suggested 
Eberhard Faber pencils for se- 
lected occupations: 


Accountants 

VAN DYKE, 600 HB-H-2H 
Architects 

VAN DYKE, 600 2B-HB-F-2H 
Artists 

VAN DYKE, 600 6B-4B-2B 
Checkers and Shipping Clerks 

RUBY INK, 726 

IVY INK, 728 


S| 


Editors 


BLACK KNIGHT, 6379 


— 
~ 
_ 
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Engineers 


VAN DYKE, 600 HB-F-H-3H 


inva 


of 


Office Executives 
MONGOL, 482/2 
COMMERCE, 375 


School Children 
FINE WRITING, 293 
ELEMENTARY, 6370 


Stenographers 
STENO SHADING, 594 


General Use 


MONGOL, 482 
PIN POINT PROPELLING, 1921 





The MONGOL Pencil is made in 5 de- 
grees. The VAN DYKE, in 16 degrees. A 
degree to suit every preference. 


EBERHARD FABER 


“The Oldest Pencil Factory in America” 
NEW YORK 


> 
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ORDER Your Christmas 
Greeting Cards NOW 


Let me prepare a design especially for your 
business, to be steel die engraved—a card 
that will stand out distinctively among all 
the cards your friends receive. Christmas 
is a time for happy greetings, for remem- 
brances to all friends; let your card of 
greeting be as hearty in sentiment and as 
remembered as your visit would be if you 
had time to call in person. 


I can produce an attractive, interesting 
design for you, one that will please in ev- 
ery way. Such work, however, requires 
much time and an early start. Write 
today so I may begin at once. 


detaie iain ein ie ee 


H. M. CHANDLER | 


200 Fifth Avenue New York 
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The 
AZORA 


Twirler 
Ring 





Air 


Cushion 





PATENTED 12-21-18 


Stationers can do good business with typewriter 
attachments that have proven their usefulness. 


AZ O R Air Cushions and 


Twirler Rings 


are in use all over the U. S. and are considered a staple 
standard article by scores of dealers. They Conserve 
strength in the typist’s fingers and relieve the typewriter 
of shocks that would materially shorten its period of 
usefulness. Every typewriter owner needs them, they 
are quickly and easily attached. A first glance at them 
impresses your customer with their useful and practical 
features. There is good profit in selling them. 


Write us right now 


AZORA RUBBER COMPANY 
54th and 20th Sts. —:: :: Cicero, Ill. 














October, 1922. 


1. Immediate results must not be expected from a cam- 
paign for uniform cost methods. There is a considerable 
period necessary for cost education so that the interest 
of the manufacturers in a particular industry will be gradu- 
ally aroused to the point where they will demand uniform 
cost accounting rather than to have it thrust upon them. 

2. Cost accounting should not be considered an inci- 
dental and temporary service to the manufacturers of an 
industry but should be organized on a permanent and 
continuous basis. This may be done, first, by forming a 
cost association or department within the trade associa- 
tion where the cost accountants of the manufacturers may 
meet three or four times a year to discuss such improve- 
ments and changes as should be made in the standard cost 
system, or, a cost accountant may be employed by the 
secretary of the group who, in co-operation with the cost 
accounting committee, will promote such changes in the 
cost procedure as may be necessary from time to time. 

3. The services of an outside cost expert are valuable 
and will be necessary at some point in the development of 
the uniform cost system, but these services should not be 
relied upon solely. Rather should there be developed the 
co-operation of those within the industry who are best 
posted on the cost practices and manufacturing problems 
of the industry. 

4. Before proceeding with the establishing of uniform 
methods of cost determination it is necessary definitely to 
have in mind the objective; in other words, what it is hoped 
to accomplish, whether the cost accounting is to be used as 
a basis (a) for establishing individually fair selling prices, 
or (b) for establishing departmental or commodity costs 
and profits, (c) for increasing individual etnciency, or (d) 
all three. 

5. Before attempting any widespread improvement of the 
cost accounting in an industry it will be necessary to ascer- 
tain the stage of development of cost accounting in the in- 
dustry, whether it is in the job cost stage, the process stage, 
or in the standard cost stage. 

6. Cost accounting for an industry as far as possible 
should be placed on a self-sustaining basis. Customarily 
little appreciation is shown for service rendered without 
charge and those trade associations that have been most 
successful in their cost accounting work have organized the 
same on an independent self-sustaining basis. 

7. It is important never to relax in the efforts to maintain 
the interest of manufacturers in cost work. 

The fabricated production department is prepared to aid 
groups working upon uniform cost accounting by giving: 
a. Information of what trade groups are doing along this 
line; b. Advantages to be secured from uniform cost ac- 
counting; c. Testimonials from executives who are oper- 
ating under uniform cost methods; d. Ways and means to 
arouse interest in uniform cost accounting; e. Methods to 
be adopted to insure installation of the uniform cost sys- 
tem once formulated. 

Where the situation demands and warrants it the fabri- 
cated production department is prepared to render even 
more direct assistance. 


Congress May Broaden Association Powers. 


Amendment of the Clayton act to permit clearing up 
doubtful points in connection with trade associations may 
be undertaken at the December session of Congress. Sena- 
tor Edge, of New Jersey, plans to introduce a bill favored 
by Secretary Hoover. This will permit interstate trade 
associations to file with a Governmental agency the plans 
and objects of these associations. Such of the functions as 
do not appear to be in restraint of trade may proceed, after 
being approved by the Government. 


Furnas Maintains January Prices. 


The Furnas Office Furniture Company, Indianapolis, 
Ind., is distributing Price List No. 13. Attention is directed 
to the fact that current prices are identical with those of 
January 1. Production costs indicate that prices should be 
advanced from five to ten per cent. Due to the large 
volume of production throughout the year, a favorable 
showing on the overhead makes it possible to maintain the 
prices of January 1. 








System Shows Birdseye Views of Desks. 

The October issue of System contains a double spread 
showing the desks of some of the big executives of Ameri- 
can industries. The camera was placed above the desk. 
Each of these pictures shows modern desk appliances. That 
of J. S. Duncan, president of the Addressograph Company, 
includes several small machine parts, accessible for study 
and demonstration. 
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OOOOUODOOUOOOOOOOOOUOOODOODOUOOI! JO0O000GORR 


Meilink Safes  ¥R 
Balk Thieves .— 


Cracksmen failed to open this Mei- 
link-made business safe in an Indian- 
apolis automobile sales establishment. 
They tried everything they knew and 
finally gave it up. Again and again 
has the generous measure of theft- 
protection built into every Meilink 
safe protected the valuables entrusted 
to it. 


Meilink-made safes have the necessary 
structural strength to withstand the 
severest hazards of fire and theft 
which every real safe must be pre- 
pared to meet. Meilink Safes can 
show a greater measure of fire and 
theft protection than can be obtained 
in any other line. 


HOOOUOOOOOOOOoOoOoOoOoOooooo 


Write for our dealer proposition. 


The Meilink Steel Safe Co. 


Toledo, Ohio, U. S. A. Sot ana : 
OOUOUUOUOOU AOOOOOOoooooOoCODCOOCE Ea 





Boooooooooooooooooo0o000000000 


HOOOO0O 














Ce experience of 


25 years has EALERS are solicited to 
taught us what is best write for our proposition 
adapted to every pur- for exclusive territory or 
pose. special imprint arrangement. 


THE BUCKEYE RIBBON & CARBON CO. 


FACTORY AND EXECUTIVE OFFICES 


1466-68 EAST 55th STREET CLEVELAND, OHIO 
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“Falcon” 
WORTH CONSIDERATION 


Rulers 
hool and C “ial ; a ¢ ee 

Di a “a ei The variety of items manufactured permits even the 

See akeet Peters smallest dealer to order an economical freight ship- 
Striped Wood File Boards ment without overstocking. 

Clip and Arch 
Card Index Boxes A line of standard merchandise embodying special features 
Letter Trays of adaptability and design for the promotion of sales. 
Desk Files Pin your letterhead or card to this ad, mail and we will send catalog 

d price list. 

Ledger Arm Rests oe ae 
Meter Sticks When in New York, visit our Permanent Display Office at 200 Fifth Avenue. 
Yardsticks 


Pencil Boxes 
Blotter Rulers 
Toys 


Bow & Arrow 
Cricket or Noisemaker 


AMERICAN MANUFACTURING CONCERN 


Established 1807 


FALCONER (near Jamestown), NEW YORK 





NEW YORK OFFICE CHICAGO OFFICE 
Fifth Avenue Building Adams Express Bidg., 
200 Fifth Avenue 115 8S. Dearborn Street 











THE CLIMAX LINE DATER and, sma mane pute oaTER_ =A SERIES of CLIMAXES 
NAME PLATE DATER can also be ; - The Greatest TIME SAVERS on the MARKET 


furnished with Wheels for all lan- These Machines ero ALL. METAL (with the ox- 

guages. THE TRAUT & HINE type and figures, giving neat, clear-cut impres- 

M’F’G CO. also make thumb tacks proof, absolutely accurate, compact, neat an 
. ’ 

pencil clips and the well-known 


proof, absolutely accurate, compact, neat and 
of exceptional appearance. The Climax ma- 
“Kon Kave Kut” Pencil Sharpener. 


chines do identically the same work and in 
just as satisfactory a manner as the highest 
priced. Our guarantee is given with every 
machine. Prompt deliveries. 


CLIMAX NUMBERING MACHINE 
Patented, other patents pending CLIMAX LINE DATER 


Patented, other Patents Pending 





























Six Wheels 

T to 999,999 Our proposition for dealers 
Three and agents in all countries 
Movements: of the world is an attractive 
ee ANSWERED one. Write for our illus- 

epeat, ’ 
Duplicate. JUL | 5 20 trated catalog. 
Facsimile of Imprint 
we ” 


LI 


THE TRAUT @ HINE M’F’G CO. 


12 3 456 1 UNION SQUARE, NEW YORK CITY, U. S. A. 
FACTORY, NEW BRITAIN, CONN,, U. S. A. JUL 15'20 


Facsimile of Imprint Export Department for Europe and the British Empire, 9 and 10 Cheapside, London, E. C. Facsimile of Imprint 
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Horder Bowlers Start Fall Season. 


Horder’s Bowling League, Chicago, Ill., commenced the 
fall series September 13. Eight five-man teams are con- 
testing for honors and prizes. As heretofore, the teams 
take their names from manufacturing concerns which pro- 
duce some of the lines sold by the team members. The 
line-up is as follows: 

B & P Books—H. G. Horder, Boehm, Johnston, J. 
Rauen, Kennedy. 

Dixon Crayons—Matty, Cox, Bond, Starr, Kaufman. 

E. Faber Pencils—Steadman, Melohn, Stone, Mac, 
Mountjoy. 

Midland Paper—Cameron, Leverenz, Resch, Dragin, 
3ueton. 

Sanford Inks—T. Krelle, Coleman, Shapiro, Lincoln, 
Berg. 

Spencerian Pens—A. J. Krelle, Schulenberg, Rowland, 
Prescott, Hegz. 

Weil Printers—Lyng, Hitch, Ohlman, Rodgers, Faulk. 


“Associated” Starts Two Men on Road. 

The Associated Stationers’ Supply Company, Chicago, 
lll., has three men traveling in several of the central West- 
ern states. These salesmen are now covering regularly ter- 
ritories which have been pioneered in an experimental way. 
Herman Schermer, sales manager of the Associated Sta- 
tioners’ Supply Company, has started out the following 
men: 

A. R. Skibbe, formerly with the Office Stationery & 
Equipment Company, Chicago, is traveling Wisconsin. 

L. W. Delabare, who has been in the retail activities of 
the Horder business, is traveling Illinois and Eastern Mis- 
souri. He makes his headquarters at Quincy, Ill. Mr. 
Delabare had formerly traveled this territory for the Dear- 
born Paper Company. 

P. S. Riddle is covering Michigan and Indiana. 





Valuables in Dead Letter Office Mail. 


Lightning (The Bircher Company) states that the dead 
letter office of the Post Office Department opened letters 
in 1921 which contained drafts, money orders, checks, etc., 
which aggregated in value $6,870,082. Many other valuable 
letters reached this haven of misdirected and undelivered 
mail. More than 18,000,000 pieces of mail are opened an- 
nually by the four branches of the dead letter office at 
Washington, New York, Chicago and San Francisco. Six 
letter opening machines are operated. At Washington one 
machine is in constant service, and in rush periods two 
machines are in use. One operator, working most of the 
day, can open an average of 37,000 pieces of mail daily. 





Gaar Wins High Place in Woodstock Contest. 


The Woodstock Typewriter Company conducted a sell- 
ing contest during the summer months, to accelerate busi- 
ness during the period when sales are not normal. Sub- 
stantial cash prizes were offered for the best showing. The 
winners ranked in the order given: 

James H. Gaar, Missouri; J. E. Slaughter, Texas; W. F. 
Harrington, Illinois; Edward Dean, Michigan; G. C. 
Richards, Oklahoma. 


Midget Protectographer Comes to Cornell. 


G. J. Cornell, representative at Cleveland, Ohio, for the 
Todd Protectograph Company, lays claim to the best and 
handsomest Protectographer on record. The baby weighed 
9% pounds at birth. Cornell says the youngster has all the 
forgery-proof characteristics of the line, but the standard 
insurance policy furnished is shy several bushels of digits 
on its face. 


J. L. Williams Makes Piscatorial Jaunt. 


J. L. Williams, manager at Chicago for the Northwest- 
ern Paper Goods Company, St. Paul, Minn., made a trip 
to the mill in September. He planned a fishing trip after 
concluding his business at the plant. Members of the Chi- 
cago staff have not received their allotment of fish up to 
the time of going to press, but they have not given up 
hope. 

Tucker Business in New Boston Home. 

Charles O. Tucker & Son, Boston, Mass., have opened 
in a new location at 111 Sumner street, Church Green 
building. A wide variety of lines is shown, including the 
products of the Oakville Company, Dennison Manufactur- 
ing Company, and several postal and greeting card manuv- 
facturers. 
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THE ROBINSON READIPAD— 











ROBINSON REMINDER ROBINSON READIPAD 


Jot it down— 
Tear it out— 
Live Notes Only 


They’ ll increase your holiday sales 


STOCK THEM NOW— 
for your holiday trade. They are gifts that are always 
appreciated. The original Robinson perforated coupon 
is a sales getter. The live notes only feature is an in- 
stant invitation to buy. 


is the same idea adapted to desk use with a perpetual 
calendar and pencil groove. Very handsome—in Brass 
or Art Green finish. 
DISPLAY THEM NOW— 
Your customers know and are looking for these two 
Robinson products—let them know you sell them. 
Our Window and Counter displays sell the goods. 
Tie up with our national advertising in The Saturday Hoening Post, Amer- 
ican Magazine and System. 
Many styles and leathers from 20 cents to $7.50. Liberal Profits. Write at 
once for details on these fast sellers. 


ROBINSON MANUFACTURING COMPANY 
WESTFIELD, MASS. 











ORIGINAL COUPON REMINDER 








VY 

















Your Office Desk Stock 


should have the attractive and modern appear- 
ance that sells the goods, and the convenience 
and durableness that satisfy the customer’s re- 
quirements. TELL CITY DESKS are built to fill 
the demands of most business men. They are 
“live” numbers that sell and the Dealer enjoys a 
regular turnover, yet the line is complete, as you 
will see by reference to our catalog. If you haven't 
a copy, write today. 


TELL CITY DESK CO. 


TELL CITY, INDIANA 
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Mascot Roller Scratch Pad 
Solves the Scratch Pad Problem 


There is a place for it on every desk in every office—busl- 
ness, lawyer, teacher, minister, and at every telephone. 


An ornament to any desk, yet loaded with 10,000 square 
inches of bond paper at a lower price than you pay for 
tablets. Use only what paper you need—2 inches, 2 feet, 
2 yards or any desired length up to 250 feet—and you 
always know where to put your hand on your scratch pad. 
Protects expensive stationery and saves its cost every 30 
days. Has rubber feet, will not mar the finest desk and 
will not slip on glass top. 


Dealers say it is the fastest selling office necessity they 
carry. Salesmen wanted. Every desk everywhere is a 
prospect. Write for samples and attractive proposition for 
salesmen and dealers. 


a a a ee 
Oxidized — 
Brushed Brass 


Harvey Printing & Publishing Company 


Harvey, Illinois (S'\°28°) 
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Summarized Export Statistics. 


The monthly totals of exports of adding machines, cash 
registers, metal office furniture, ribbons and carbons and 
typewriters have been summarized below. These are fig- 
ures which have been printed monthly in these columns, 
showing the export outlets by countries. The figures are 
prepared by the Division of Statistics, Bureau of Foreign 
and Domestic Commerce, Washington, D. C. 


Adding and Calculating Machines. 


February, 1919, $515,392. December, 1920, $769,160. 
April, 1919, $418,494. January, 1921, $696,322. 
May, 1919, $363,106. February, 1921, $374,656. 
June, 1919, $415,386. March, 1921, $231,841. 
July, 1919, $226,569. April, 1921, $224,007. 
August, 1919, $274,209. May, 1921, $205,914. 


September, 1919, $314,726. 
October, 1919, $297,412. 
November, 1919, $208,087. 
December, 1919, $220,549. 
January, 1920, $398,205. 
February, 1920, $252,225. 


June, 1921, $239,846. 
July, 1921, $156,158. 
August, 1921, $106,878. 
September, 1921, $90,776. 
October, 1921, $110,383. 
November, 1920, $101,152. 

















You Will Win 


the buyer's attention with 


“KLUTCH’”’ 


The New Springless Binder Clip 


You can show him «a complete line of the finest, 
handiest Loose-Leaf Binders and Clip Boards 
that he has ever seen. 

You can sell him ai the new low prices which our 
growing production has made possible. 

Liberal discount to the Trade. Circular on request. 


CUSHMAN & DENISON MFG.CO 


120-126 Eleventh Avenue New York, N. Y 





March, 1920, $536,313. 
April, 1920, $485,261. 
May, 1920, $628,209. 
June, 1920, $529,423. 
July, 1920, $476,679. April, 1922, $120,842. 
August, 1920, $354,771. May, 1922, $115,292. 
September, 1920, $460,025. June, 1922, $197,497. 
October, 1920, $1,074,471. July, 1922, $136,134. 
November, 1920, $950,799. 


Cash Registers and Parts. 


May, 1919—Registers, $311,530; parts, $26,212. 

June, 1919—Registers, $397,993; parts, $46,885. 
July, 1919—Registers, $265,489; parts, $29,965. 
August, 1919—Registers, $224,050; parts, $16,821. 
September, 1919—Registers, $229,866; parts, $26,860. 
October, 1919—Registers, $735,273; parts, $37,157. 
November, 1919—Registers, $504,999; parts, $26,192. 
December, 1919—Registers, $302,046; parts, $30,702. 
January, 1920—Registers, $285,241; parts, $18,548. 
February, 1920—Registers, $520,146; parts, $20,087. 
March, 1920—Registers, $733,951; parts, $42,187. 
April, 1920—Registers, $268,695; parts, $31,611. 
May, 1920—Registers, $708,677; parts, $48,125. 
June, 1920—Registers, $413,560; parts, $74,566. 

July, 1920—Registers, $350,792; parts, $52,033. 
August, 1920—Registers, $462,384; parts, 24,069. 
September, 1920—Registers, $276,840; parts, $54,224. 
October, 1920—Registers, $231,590; parts, $37,238. 
November, 1920—Registers, $326,466; parts, $37,841. 
December, 1920—Registers, $514,278; parts, $28,921. 
January, 1921—Registers, $464,072; parts, $18,437. 
February, 1921—Registers, $403,737; parts, $26,775. 
March, 1921—Registers, $184,654; parts, $34,600. 
April, 1921—Registers, $235,641; parts, $27,890. 

May, 1921—Registers, $169,553; parts, $28,344. 
June, 1921—Registers, $165,644; parts, $37,613. 

July, 1921—Registers, $97,810; parts, $35,503. 
August, 1921—Registers, $107,165; parts, $12,383. 
September, 1921—Registers, $137,621; parts, $16,061. 
October, 1921—Registers, $156,851; parts, $16,728. 
November, 1921—Registers, $137,395; parts, $23,190. 
December, 1921—Registers, $272,017; parts, $39,609. 
January, 1922—Registers, $247,958; parts, $13,307. 
February, 1922—Registers, $195,537; parts, $128,469. 


December, 1921, $115,758. 
January, 1922, $111,144. 
February, 1922, $121,588. 
March, 1922, $201,146. 








March, 1922—Registers, $191,157; parts, $14,703. 
April, 1922—Registers, $198,442; parts, $19,005. 
May, 1922—Registers, $244,908; parts, $23,619. 
June, 1922—Registers, $245,053; parts, $35,633. 


Metal Office Furniture. 


April, 1919, $43,254. 
May, 1919, $66,840. 

June, 1919, $90,873. 

July, 1919, $50,651. 
August, 1919, $66,068. 
September, 1919, $86,313. 
October, 1919, $87,458. 
November, 1919, $103,373. 
December, 1919, $107,939. 
January, 1920. $111,677. 
February, 1920—$91,635. 
March, 1920—$104,926. 
April, 1920—$126,089. 


May, 1920—$228,011. 
June, 1920—$136,742. 
July, 1920—$160,276. 
August, 1920—$123,767. 
September, 1920—$183,376. 
October, 1920—$300,842. 
November, 1920, $267,125. 
December, 1920, $281,368. 
January, 1921, $326,580. 
February, 1921, $199,393. 
March, 1921, $96,004. 
April, 1921, $102,364. 
May, 1921, $86,379. 
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CROCKER 
CHAIRS 


A chair for every purpose 





Shown permanently at 


Furniture Exchange Building 
Grand Rapids 


1414 South Wabash Avenue 
Chicago 


San Francisco Furniture Exchange 


San Francisco 


60] First Avenue, N. E. 
Minneapolis 





Crocker Chair Company 


Sheboygan, Wisconsin 6634-6E, 





BRANCHES: CHICAGO NEW YORK MINNEAPOLIS OAKLAND 


ee 









































Indiana Oak 


Of artistic and substantial design, Hoosier 
desks have an excellent recommendation for 
lasting service—the use of seasoned, selected 
lumber. Located in the southern Indiana 
timber region, we have a plentiful supply from 
which to choose. Our facilities for mahog- 
any and birch are of long standing and well 
developed. 

In this way, Hoosier Desks have the ad- 
vantage of best materials, at moderate price. 
Our staff of workmen are at one in maintain- 
ing the Hoosier standard ‘‘Built true, clear thru.” 

We should like to have you come to Jasper 
and see our facilities and methods. You are 
always welcome, whether you ever buy a 
quartered-oak flat top or not—in the mean- 
time, if you haven’t our catalog, we want to 
send it to you. Just ask for it today. 


HOOSIER DESK CO., JASPER, INDIANA 


HOOSIER DESKS 


_ Built True, Clear Thre” 


TOIT 





pGNeGGSESGUGHEREGEREHERE 
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NO. A-63 


Desk to our Adam Suite. Write for catalog and see our line complete, 241 
pieces to select from. Unexcelled quality, beautiful finish in every desk and 


table produced. 
Agencies ina few cities are available for desirable connections. Let us hear 


from you. 


CUTLER DESK CO. 


20-62 Churchill Street BUFFALO, N. Y. 


&K 


Guaranteed 
chair irons 


Established 1824 














tirely o 
stoner light es araceful 


No. 334—OFFICE CHAIR IRON 


MADE UNDER OUR OWN PATENTS 


COLLIER~KEYWORTA CO,, 


GARDNER, MAS6&., U.8.A. 
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June, 1921, $61,905. 
July, 1921, $96,821. 
August, 1921, $57,501. 
September, 1921, $78,448. 
October, 1921, $95,209. 
November, 1921, $62,796. June, 1922, $241,951. 
December, 1921, $78,347. July, 1922, $229,240. 


Ribbons and Carbons. 


May, 1919—Carbons, $67,776; ribbons, $70,887. 

June, 1919—Carbons, $107,816; ribbons, $81,677. 
July, 1919—Carbons, $67,114; ribbons, $53,120. 
August, 1919—Carbons, $80,949; ribbons, $55,344. 
September, 1919—Carbons, $55,506; ribbons, $65,927. 
October, 1919—Carbons, $99,793; ribbons, $69,755. 
November, 1919—Carbons, $62,523; ribbons, $64,097. 
December, 1919—Carbons, $46,490; ribbons, $60,621. 
January, 1920—Carbons, $61,448; ribbons, $57,526. 
February, 1920—Carbons, $61,958; ribbons, $94,351. 
March, 1920—Carbons, $105,930; ribbons, $92,935. 
April, 1920—Carbons, $70,507; ribbons, $90,681. 
May, 1920—Carbons, $103,923; ribbons, $88,141. 
June, 1920—Carbons, $108,991; ribbons, $86,534. 
July, 1920—Carbons, $88,899; ribbons, $53,544. 
August, 1920—Carbons, $69,131; ribbons, $69,480. 
September, 1920—Carbons, $79,537; ribbons, $55,463. 
October, 1920—Carbons, $95,044; ribbons, $70,618. 
November, 1920,—Carbons, $96,586; ribbons, $63,963. 
December, 1920—Carbons, $84,164; ribbons, $76,506. 
January, 1921—Carbons, $93,865; ribbons, $78,277. 
February, 1921—Carbons, $69,219; ribbons, $53,424. 
March, 1921—Carbons, $37,343; ribbons, $29,694. 
April, 1921—Carbons, $33,379; ribbons, $44,921. 
May, 1921—Carbons, $38,884; ribbons, $32,618. 
June, 1921—Carbons, $31,305; ribbons, $43,073. 

July, 1921—Carbons, $26,247; ribbons, $27,909. 
August, 1921—Carbons, $23,842; ribbons, $18,050. 
September, 1921—Carbons, $39,943; ribbons, $24,767. 
October, 1921—Carbons, $28,564; ribbons, $29,657. 
November, 1921—Carbons, $28,421; ribbons, $24,061. 
December. 1921—Carbons, $45,397; ribbons, $39,786. 
January, 1922—Carbons, $48,727; ribbons, $29,975. 
February, 1922—Carbons, $32,551; ribbons, $31,783. 
March, 1922—Carbons, $57,606; ribbons, $47,000. 
April, 1922—Carbons, $53,815; ribbons, $37,141. 
May, 1922—Carbons, $48,897; ribbons, $59,216. 
June, 1922—Carbons, $52,154; ribbons, $49,871. 
July, 1922—Carbons, $34,975; ribbons, $39,792. 


January, 1922, $175,826. 
February, 1922, $135,655. 
March, 1922, $309,201. 
April, 1922, $195,188. 
May, 1922, $228,914. 


Typewriters. 


May, 1919, $1,385,046. September, 1920—$1,449,084 
June, 1919, $1,888,022. October, 1920—$1,919,65C 
July, 1919, $1,517,358. November, 1920, $1,757,750. 
August, 1919, $1,418,442. December, 1920, $2,392,174. 
September, 1919, $1,558,668. January, 1921, $2,784,637. 
October, 1919, $1,494,840. February, 1921, $1,911,315. 
November, 1919, $1,258,395. March, 1921, $1,058,875. 
December, 1919, $1,627,716. April, 1921, $727,374. 
January, 1920, $1,421,954. May, 1921, $757,192. 
February, 1920—$1,803,026. June, 1921, $728,797. 
March, 1920—$2,632,350. July, 1921, $726,756. 
April, 1920—$2,400,505. August, 1921, $551,977. 
May, 1920—$3,440,783. September, 1921, $518,26$ 
June, 1920—$2,482,225. October, 1921, $956,240. 
July, 1920—$1,816,358. November, 1921, $842,904. 
August, 1920—$1,624,237. December, 1921, $872,061. 
January, 1922—Typewriters, $714,096; parts, $25,255. 
February, 1922—Typewriters, $872,412; parts, $50,228. 
March, 1922—Typewriters, $1,340,626; parts, $51,034. 
April, 1922—Typewriters, $857,706; parts, $30,220. 
May, 1922—Typewriters, $1,136,860; parts, $38,417. 
June, 1922—Typewriters, $1,012,065; parts, $26,046. 
July, 1922—Typewriters, $879,257; parts, $33,226. 
These figures cover an extended period, showing Amer- 
ican overseas trade in office equipment, appliances and 
supplies at their zenith, and their response to the trade 
apathy of 1921. A wholesome increase is visible in sev- 
eral instances, showing that the bettered feeling in do- 
mestic circles reflects itself in export selling. 
It is notable that the increases are in fields where 
American manufacturers have been active in strengthen- 
ing their selling organizations. 


Literacy Shown by Postal Figures. 
The Post Office Department issues annually 14,000,000,000 
postage stamps, 2,000,700,000 stamped envelopes and 
1,125,000,000 postal cards. 
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Convention Visitors 


will find it profitable to see the products of the 
strong new combination formed by the consolida- 
tion of the George B. Graff Company and the 
Underwood Glass Pin Company, both long and 
favorably known to the trade. 


See these Products of the Graff-Underwood 


FNUTUUVUT.UAOUUAAUEVNTUAUE LAUT 


E Company 
Vise Signals Push Pins 
Vise Clips Glass Knobs 
Index Tabs Map Tacks 


Silver Steel Pens Printed Tacks 
Pencil Sharpeners Thumb Tacks 
Bud Vases 





GRAFF-UNDERWOOD COMPANY 


18 Beacon Street, Somerville, Boston, 42, Mass. 
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ZIP! 


THERE SHE IS! 


with STANDARD 
Typewriter Fasteners 


Your machine is secured to the desk or loosened 
as quick as you can say “ZIP.” 











Thousands now in use. Dealers, order yours to- 
day. Fourteen sets in a box. Retails $1.00 per 
set in U. S. A. 50% discount to dealers or re- 
pairmen. 


Salesmen Wanted 


No free samples, but money will be refunded 
if not what we claim for it. Fits all machines, 
is interchangeable. 


Standard Typewriter Fastener Co. 
800-20 E. Jackson Blvd. CHICAGO 


Schubert & Kirby, Pacifie Coast Representatives, 
Loew's State Bidg., Los Angeles, 
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roll box and the recog- 
niged quality standard 


> 


if oe ORIGINAL dozen 


“Every roll in every box is 
Guaranteed to be Satisfactory 


CENTRAL PAPER CO. 


MENASHA , WIS. 














NOWATER 
TO ADD 





Gluey Stays Creamy Until 
The Last Drop Is Used 


200,000 Users of Paste Will 
Read About Gluey in the 
System Magazine 


Yes, over $12.000.00 is being. spent in 
dominant, trade-winning advertising 
forceful in impelling action to buy 
GLUEY, the perfect paste for every 
pasting purpose. 


SEND TODAY FOR SAMPLE AND 
LIBERAL TRADE DISCOUNT 


THE COMMERCIAL PASTE CO. 
Columbus Dept. 117 Ohio 








“Sticks Like a Brother” 
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Boston, Mass.—Courtland Worth, representing the Ester- 
brook Steel Pen Manufacturing Company in New England, 
spent his vacation at Bridgehampton, L. I., N. Y. 

Boston, Mass.—The biggest catch made while H. B. Van 
Dorn, Jr., of the Joseph Dixon Crucible Company, was on 
his vacation graced the string of his eight-year-old son. 
They found good fishing at Center Harbor, N. H. 

Chicago, IlL—A. W. Williams, sales manager for Eber- 
hard Faber, was in Chicago late in September. 

Chicago, Ill_—M. A. Fountain, manager for The Conklin 
Pen Manufacturing Company, visited the factory at Toledo 
late in September. 

Chicago, Ill—H. J. Lotspiech, of Eberhard Faber, has 
been assigned the states of Michigan and Indiana. He will 
make his headquarters at Indianapolis. 

Chicago, Ill—Dudley Johnson, manager here for the 
Joseph Dixon Crucible Company, leaves for Miami, Fla., 
early in October on a six months’ leave of absence. Mr. 
Johnson’s health has not been good of recent months, and 
he is going South toa recuperate. 

Chicago, Ill—The Penkala Pencil Company, Room 520, 
155 North Clark street, is distributing a mechanical pencil 
through advertising specialty channels. The company is 
incorporated with capital of $25,000; incorporators 
Jerome Kennedy, Bernard J. Mahoney and Thos. ( 
McEllicott. 

Los Angeles, Calif—Angy Thomas, Western manager 
for Eberhard Faber, spent two weeks with the local trad 
recently. 

Los Angeles, Calif—Sherwood Levy has been trans 
ferred to this territory from Northern California. He rey 
resents the Parker Pen Company. 

Los Angeles, Calif. —M. ) 2 Landaker, the new traveler 
here for the W. A. Sheaffer Pen Company, formerly coy 
ered this territory for the Parker Pen Company. 

Mt. Vernon, Ohio.—Sam Dougherty, for twenty-fiv: 
years with the Joseph Dixon Crucible Company, suffered 
an apoplectic stroke early in September. 

New York, N. Y.—Fred Montgomery has been promoted 
to vice-president in charge of sales for the Thomas De La 
Rue Company, Ltd.; 15 West Thirty-seventh street 

New York, N. Y.—Paul R. Mahoney, formerly foreign 
sales manager of The Wahl Company, is now foreign sales 
director. John F. McClain, formerly vice president in 
charge of foreign sales, has resigned to engage in other 
work. 

New York, N. Y.—H. N. McMenimen, formerly co: 
sulting engineer of the Dunn-Pen Company, is now sales 
manager. J. L. Cochrane is manager of the dealers’ sery 
ice department. L. E. Roberts has resigned as vice-presi 
dent and sales manager. 

St. Louis, Mo.—Fred Hambrock, Jr., for many years 
with Eberhard Faber at Chicago, is now field sales man 
ager of the Wallace Pencil Company. 

San Francisco, Calif—Fred Young showed the samples 
of The American Crayon Company at the Palace Hotel. 

San Francisco, Calif—C. E. Harmon, of the Hoge Manu 
facturing Company, displayed his line of “Pal” pencils at 
the Chancellor hotel. 

San Francisco, Calif—John Stephens, of the American 
Lead Pencil Company, has started on his long territorial 
trip, which includes the Pacific coast, Northwest and 
South. 

San Francisco, Calif—The Dunn-Pen Company, Inc., re- 
cently started a full page advertisement in the Saturday 
Evening Post featuring its guarantee to give permanent 
satisfaction. 

San Francisco, Calif.—The Conklin Pen Manufacturing 
Company held a divisiona! meeting in San Francisco the 
second week of August attended by all the Western sales- 
men. It was presided over by C. C. Cobb, sales manager 
from the factory at Toledo, Ohio. The meeting was profit 
able and the interest shown by the different salesmen was 
particularly marked. Special enthusiasm was evident for the 
new fall line of pens and pencils. It is the plan of the com 
pany to have these divisional meetings at least twice a 
year, at which some officer from the Toledo office will be 
present. 
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Orpin Five Ply 700 


A GOOD DESK TO MAKE A GOOD CUSTOMER 


Probably your trade talks like most other people—they which closes the sale will be followed by an excellence of service 
want the best possible value for their money. Orpin quality which makes satisfied customers and brings repeat orders. 
means real value. Show your customers Orpin desks and Let us tell you about Orpin Desks. Full particulars will be 
you wil) make profitable sales. The first favorable impression mailed as soon as we hear from you. 


ORPIN DESK COMPANY, 121 Medford Street, Charlestown, Mass. 

















RUBBER STAMP ACCESSORIES 


Our line is too extensive to itemize or illustrate in this space, so we request 
all dealers who have not received our general descriptive catalogue, to send 
for one at once. 

Our position as distributors for many factories enables us to sell at factory 
prices and our large stock permits of prompt deliveries. 

Address all correspondence to the distributor in your district. 


East of Cleveland and New Orleans Cleveland, New Orieans and West 
R. A. Stewart & Co. | The Superior Type Company 
80 Duane Street 3940 Ravenswood Avenue 


NEW YORK, N. Y. CHICAGO, ILL. 
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Old Hampshire Gift Boxes 


October, 1922. 











]F you had Old Hampshire Gift Boxes last year you will want 


them again this year. 


in price from $1.50 to $6.50 retail. 
Catalogue showing cuts and describing contents will be mailed 


upon request. 
Order now for immediate shipment. 


lower later. 


Beautiful special display cards sent with every order. 


HAMPSHIRE PAPER COMPANY, South Hadley Falls, Mass. 


mio 
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Fine Stationery Department 


PET 


There are twenty numbers ranging 


Prices will NOT be 
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*‘Multiple” Type for Pamphlets 





No Punching or Mutilation 


The Barrett Bindery Co., 1328 Monroe St., Chicago, II. 





The Famous “Emerson” Type 


Only As Thick As Its Contents 


Special Binders 


FOR ALL PURPOSES 


Catalog covers are an ever increas- 
ing field for the loose leaf binder. 


The Stationery Store can handle 
this business easily no matter how 
special the order, and each order 
is always of considerable volume. 


Send us a copy of the catalog your 
customer is using now and we will 
submit a sample binder made es- 
pecially for it, so complete, so indi- 
vidual and so attractive, that your 
customer is bound to be pleased. 


We will tell you what it will cost 
you in any quantity you say— 


All you have to do is take the order 








Hinged Covers 


“Congressional” Type 
One Sheet or a Thousand 
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: LOOSE LEAF | 


Boston, Mass.—Harrie E. Copeland, the Boorum & Pease 
Company representative in New England, raised havoc 
among the fish while on his vacation at Center Harbor, 
N. H. 

Brooklyn, N. Y.—The Graphic Press has moved from 
946 Gates avenue to 367-69 Park avenue, corner of Emer- 
son place. The new plant is three times larger than the 
space occupied on Gates avenue. 

Chicago, Ill—J. J. Means, of The Sam’l C. Tatum Com- 
pany, ieft September 25 on an extended tour through his 
Western territory. 

Chicago, Ill.—John C. Williams, representing the Boorum 
& Pease Company, left September 25 for a prolonged 
Western trip, which included Omaha, Nebr. 

Chicago, Ill—R. E. Alben, who has been in the local 
office of the National Blank Book Company since the Chi- 
cago branch was opened, is now a traveling salesman. 

Chicago, Ill—A system-service department has been es- 
tablished at the plant of the Wilson-Jones Loose Leaf 
Company. Edward E. Douglas, formerly assigned to the 
New York office, is in charge. 

Chicago, Ill—The Irving-Pitt Manufacturing Company 
has opened a downtown sales office and sample room at 
111 West Jackson boulevard. The warehouse and dis- 
tributing station at 3629-35 South Ashland avenue will 
continue to supply the trade in Chicago and the adjacent 
territory. 

St. Louis, Mo.—The Universal Loose Leaf Products, Inc., 
210 Olive street, has incorporated to manufacture loose 
leaf devices and forms; oficers—W. F. Suchanek, presi- 
dent; E. J. Lebeau, vice president; Jos. W. Fink, secretary. 

San Francisco, Calif—T. W. Moore, Western manager 
for the Wilson-Jones Loose Leaf Company, is now on his 
northern trip. From reports received business is very 
brisk up there. He is due back in San Francisco late in 
September. In his report Mr. Moore made special men- 
tion of the reception of the “Greenback” note book, which 
the company is featuring at this time. 

San Francisco, Calif.—Neal, Stratford & Kerr, selling 
agents for the “Klipto” loose leaf ledger in California, 
Nevada and Hawaiian Islands, are preparing an interesting 
exhibit for their line in the approaching industrial exhibit. 
“Klipto” is but one line carried by Neal, Stratford & Kerr. 
They specialize on al! loose leaf systems. 








U. S. Has 26,000 Strikes in Ten Years. 


More than 26,000 strikes have disturbed industrial 
America during the past decade, it is estimated. More than 
sixty per cent of all the strikes of the past ten years have 
taken place in the states that lie north of the Ohio and east 
of the Mississippi; about ten per cent of them in territory 
to the south of the Ohio and east of the Mississippi; and 
the rest in the West. 

Among the cities New York heads the list, with 2,196 
for six years, or an average of 366 a year. Chicago follows 
New York, but the total for the six years is only 619, or 
an average of about 104 a year. In Philadelphia the total 
for this period was 409; Boston, 407; Cleveland, 287; St. 
Louis, 286; Newark, 212; Baltimore, 201; Cincinnati, 173; 
San Francisco, 170; Providence, 165; Detroit, 171; Seattle, 
163; Pittsburgh, 159; Rochester, 155; and New Orleans, 142. 

The largest number of strikes called during this period 
affected the building trades, more than 2,700 having been 
called by the building trades unions. The metal trades 
union accounted for more than 2,600: the clothing indus- 
try labor organizations for 2,000; the miners for about 
1,400; the textile unions for 1,250; steam and electric trans- 
portation for more than 1,200; and strikes called by the 
paper manufacturing, tobacco, furniture, iron and steel 
workers and lumber unions were in all instances less than 
500 and more than 100.—From The Industrial Digest. 


Lamson Plants Consolidated at Syracuse. 


The Lamson Company, manufacturer of store service 
systems and industrial conveyors, has erected a large 
modern manufacturing plant at Syracuse, N. Y. The fac- 
tories heretofore operated at Boston and Lowell, Mass., 
are now consolidated in the new Syracuse institution. 
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THE WASHBURNE PATENT 





These Three Graces will knock out Three Dis§races— 
Pins, Dirty Erasers and Knives which mutilate your matt. 


These wonderful time-saving office necessities are well known standards of the 
best type of office equipment, not because we say so but because they are recog- 
nized as such by constant users as well as dealers in all parts of the world, 

We have reduced our prices down to the very lowest notch; the quality of our 
products we have improved. Our policy is to establish a better quality at more 
reasonable prices. 

We are now in our own new factory and are equipped to turn out each item of 
our manufacture in large quantities. Thus we are able to give our customers bet- 
ter profits than ever before. We are giving you the benefit of increased produc- 
tion at reduced cost. 

Let us send you our current schedule with illustrated and descriptive literature 
covering each item of our manufacture upon which is stamped our trade mark 
“O.K.""—your protection. 





There Is Nothing ‘‘Just as Good’’ | 
The 0. K. MANUFACTURING CO., Oswego, N. Y., U. S. A. 

















EQUIPMENT 


Men, methods, and 
mechanical equipment 


ia thie Cll. Totes exe a -Qv TOUy, 


ganization are devel- 


oped to a point where CARBON 
accurate, dependable PAPER 
service is available for | 


dealer, jobber and ete Rit . 
wholesaler. Our type- Guarantes 
writer, pen or pencil 
carbons can be fur- 4 A 
nished in the exact 21.07.07 gn Oa: 
weight and finish re- Vga 
quired, typewriter and Mor iim Boy 
other office machine y Sok A +! 
. . x 

ribbons as to width, SQUALL 
texture and _ inking, 
adapted especially to 
the requirements of 
the machine. 


4 


Li 





We are open to hear 
from a few reliable 
concerns with whom 
an exclusive ar- 
rangement may be 
made. 


OLD TOWN RIBBON AnD CARBON CO., INC. 


MANUFACTURERS 
245-247-249 Centre St. New York, U. S. A, 
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The Multiplex Utility Stand 





WITH ExX- 
TENSION 
LEAF 


Stiding from Right to Left 


Economy 

Strength 

Mobility 
Beauty 
Utility 


For Every Office 
Use 


Tubular Construc- An Office Wagon 


tion 


Quantity Price to Office Appliance Dealers. 


Boston, Mass. St. Louis, Mo. Detroit, Mich. 
90-92 Arch Street 502 Pine Street 1032 Wayne Street 
Washington. DC: pittsburgh, Pa. | New York, N. Y. 
onens Clay, Mo 105 6th Street 305 Broadway 
Reliance Bildg., Philadelphia, Pa. San Francisco, Cal. 


10th & McGee Sts. 821 Chestnut Street 51 Second Street 


CHICAGO, ILL., 189 W. Madison Street 
Queen Victoria Street, London 


HAMMOND TYPEWRITER 


549 East 69th St., New York City, N. Y. 


















Terrell’s Steel Storage Cabinet 
Safeguards Records 


No other all steel cabinet sold at a reasonable price is com- 
parable with TERRELL’S. Double or single door, in several 
heights, depths and widths—all spacious. Shelves easily 
and quickly adjustable on 1” centers, firmly supported, Flat 
key locks that may be master-keyed. Option of solid or 
sanitary leg base. Beautifully finished in baked enamel 
to match usual office furniture. The telling of its excellent 
features and price melts all selling resistance. Write for 
illustrated booklet and dealer terms. 


TERRELL’S EQUIPMENT CO. 
Hi!" on St. i. Grand Rapids, Mich. 


Storage cabi- 
nets may be 
converted into 
wardrobes, and 
vice versa, by 
a rearrange- 
ment of in- 
teriors. Other- 
wise exactly 
the same. 


OFFICE 
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Baltimore, Md.—Kohn & Pollock have closed out the 
stationery department. The entire first floor is devoted 
to Shaw-Walker lines. 

Birmingham, Ala.—The Zach Smith Stationery Company 
will locate its furniture and printing departments at 15 
North Twentieth street. The stationery department is 
now in the Brown-Marx building. 

Boston, Mass.—Morse Office Equipment Company has 
opened display rooms at 94 Washington street, and ware- 
rooms and factory at 110 Broad street. The lines handled 
include desks, chairs, filing cabinets, filing safes, adding 
machines, typewriters, check protectors, Mimeographs, 
Multigraphs, etc. 

Chicago, Ill_—Thos. Oszada has been put in charge of 
the metal office furniture department of the Edwin Barnes 
Company. 

Chicago, Ill—E. W. Fredericks, of the home office of 
The Shaw-Walker Company, visited the Chicago office 
September 19 on his way to New Orleans. 

Chicago, IllL—R. L. Shepard and S. D. R. Smith hav: 
taken over the management of the local office of the Auto- 
matic File & Index Company, Green Bay, Wis. 

Chicago, Ill—A. H. Savenye, formerly office manager 
here for The Safe-Cabinet Company, has been assigned a 
sales territory on the “North Shore,” including a number 
of the wealthy suburbs of Chicago. 

Chicago, Ill—The local office of The Globe-Wernicke 
Company is displaying a plaque certifying that it led the 
entire organization in the sale of bookcases during a four- 
month competition held this year. 

Chicago, Ill.—Daniel C. Howe, manager for the Wabash 
Cabinet Company, noted a decided improvement in the 
character of inquiries in September. Previously buying 
was hand-to-mouth, but in recent weeks a great increase 
in activity was noted. 

Chicago, Ill._—The Staley Furniture Company, 7107 Stony 
island avenue, an established business, has incorporated 
with capital stock of $25,000, to deal in and manufacture 
household equipment, office furniture and supplies; incor- 
porators—Harry I. Staley, Domnic A. Kline, Julia Kuehn, 
M. D. Brown, Leo W. Cade and J. W. Hoisington. 

Chicago, Ill—The service department of the Yawman 
and Erbe Manufacturing Company recently installed a cen- 
tral filing system for the Yellow Cab Manufacturing Com- 
pany. The records of five departments were consolidated. 
Miss Charlotte Lydiard, who was placed in charge, gradu- 
ated from the Chicago School of Filing & Indexing, and 
the Illinois Filing School. 

Cleveland, Ohio.—The Cleveland Desk Company has 
purchased a site on Oregon avenue, N. E., on which it will 
erect a new building, prior to the expiration of the lease 
on the building on Ontario street, about eighteen months 
hence. 

New York, N. Y.—A. H. Denny, distributor for the 
Weis Manufacturing Company, suffered the misfortune of 
a broken arm last month. 

New York, N. Y.—Frank & Company, prominent office 
equipment dealers of Manila, P. I., have appointed H. E. 
Vogeli as New York representative, with headquarters at 
132 Nassau street. 

_ North Tonawanda, N. Y.—The Bodoni Press, an estab- 
lished business, has incorporated to do an office equipment, 
stationery and general printing business. The officers are: 
Louis T. Van Voorhes, president: S. Ray Jones, vice presi- 
dent; W. C. Lindsay, secretary; C. E. C. Hepworth, 
treasurer. 
nite Penna.—The Office Furniture Company, 
alnut street, was visited by safe breakers, who made 
away with between $500 and $700. 

Philadelphia, Penna——The McCausland Stationery Com- 

pany, 4426 Frankfort avenue, will add a story to its build- 
ing. This second floor will give space for the commercial 
furniture department and the executive offices. 
, San Francisco, Calif—The San Francisco store of the 
Pacific Desk Company has been sold to C. F. Weber & 
Company. This leaves but one Pacific Desk Company, the 
parent business at Los Angeles, Calif. y 
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THREE CLEMCO FEATURES 


SALES 
SATISFACTION 
MORE SALES 


The handsome design and finish 











of a Clemco Desk are sufficient 


AS 
to sell a new customer. Care- LEMICO “9_+-1” CLEMCO 
IDE SIX “wa 

: , THE CLEMETSEN CO \ This is the most popular typewriter 
selected materials put into the made Mare deck made. tt fo punaiee Seana 
the Clemco All-Steel Ball ing Mechanism 
by means of which the desk becomes a 
flat top desk, a high grade writer or 
both, according to the will of the user. Nothing 


else like it exists. 








ful workmanship and carefully 








desk insure complete satisfaction 
in operation. More sales in the 


form of repeat orders follow. The Shall we send you our illustrated catalog? 








line includes flat tops, roll tops 


and typewriter desks. 


THE CLEMETSEN CO. 


Manufacturers of Clemco Desks 


3401-61 W. Division St. CHICAGO, ILL. 
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Imperial Steel Cabinet. Co. 
2130-2152 Fulton St. Chicago 





Frequently you have opportunity to bid on 
special equipment for courthouses, banks 
or other public institutions. Your 
special knowledge of local conditions 
and aquaintance with local authorities 
are valuable to us—our special knowl- 
edge of construction and in.tallation of 
equipment can be of immense value to 
you, 


LLL 


The next time a public buildiag is to be 
erected in your territory, send us parti- 
culars at once and we will furnish you 
blueprints and quotations on the equip- 
ment. We have been making special 
order courthouse and bank furniture 
for the past eighteen years and we are 
prepared to give first-class service. 


1] 
THREE 


Our catalog shows a few of the many differ- 
ent products of our plant. It is neces- 
sarily restricted in space while our 
service covers every possible steel fur- 
niture need. However it gives a very 
good introduction to our service and 
we shall be glad to send you a copy. 
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keeps the matter you want 


located instantly. 














Eliminates searching through files; 

Does away with baskets, paper-weights, etc.; 

Keeps the desk cleared and private papers are secure from prying eyes. 

The device is very neat and attractive, adding tone to any desk or filing equipment. 
May be carried about without danger of spilling contents. 


THE KOHLHAAS 


Pending Matter File 


is just one of the many time, labor and religion saving de- 
vices in the long line of unusually popular Kohlhaas products. 
And that popularity has been gained through the perform- 
ance of the articles themselves. Each device is a permanent 
investment, yields a permanent profit and it satisfies that 
craving for something that lasts. Kohlhaas dealers wear a 
smile—they know their merchandise. 


THE KOHLHAAS COMPANY 
183 N. Dearborn St. CHICAGO 


where you want it 
when you want it 


Holding at the finger ends all paper and letters that require attention and must be 

















The Polar catalog has proven of immense help to 
dealers. It is a combination of catalog, dealer helps, 
etc. We have a copy for every dealer and every 
member of his selling force. Where shall we send 
yours? 


DO YOU SELL 


THE ORIGINAL 


NON-SHINE 
CHAIR PAD? 


Dealers are selling more ‘“‘non-shine”’ 
pads day after day—for there is real 
sales merit. And good remuneration. 
For competition trade or quality trade 
the original non-shine chair pad still 


holds the lead. 


And the complete Polar Line consists of 
forty practical office articles, every one 
of exceptional merit, saving time, money 
and labor in the functioning of routine 
duty. 


POLAR MANUFACTURING CO., frivsbetpnta, Pa. 
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San Francisco, Calif—B. H. Witherspoon, western sales 
manager for The Safe-Cabinet Company, returned recently 
from a visit to the home office in Marietta, Ohio. He re- 
ports good business and a continued growth of his 
organization. 

San Francisco, Calif—The Phoenix Desk Company has 
contracted for the new offices of the W. P. Fuller Com- 
pany, located at Mission and Main streets. They will be 
furnished in brown mahogany. The Phoenix Desk Com- 
pany is showing an attractive display of period desks and 
chairs which have proved especially popular for pro- 
fessional offices. 

San Francisco, Calif—F. W. Wentworth, of the F. W. 
Wentworth & Company, has returned from a three months’ 
tour of Europe, the itinerary of which took him to all the 
chief points of interest—V. V. Redman, who has had 
charge of the “FlexiFile in the West for the Wentworth 
organization, has left to accept a position in New York 
City—The Wentworth Company is featuring at present 
the “Velvet” noiseless furniture glider. This has been 
called the furniture “shock absorber,” as the rubber cushion 
within the head of the glider absorbs the shock and pre- 
vents heavy furniture from sinking into soft floor cover- 
ings. The polished steel bowl covering the rubber cushion 
glides quietly over hardwood floors, rugs or carpets with- 
out marring or causing other injury. 

San Francisco, Calif—The Rucker-Fuller Company has 
just equipped the new Shubert-Curran theatre with eigh- 
teen hundred full-upholstered opera chairs. This theatre is 
said to be the most modern as well as the handsomést 
theatre on the Pacific Coast. It opened its doors to the 
public on September 11—The Southern trade of the 
Rucker-Fuller Company has been busy filling contracts for 
church equipment. These contracts include the Euclid 
Heights Presbyterian, the Lomita and Moneta Avenue 
churches. Other large installations recently made by this 
company are a full equipment of walnut office furniture 
for the Carstens & Earle Insurance office at Los Angeles; 
office equipment for the Star Motors Company at Oak- 
land; steel shelving, bins, etc., for the Durant Motor Com- 
pany at Oakland. These bins, etc., are used to contain the 
different parts of the automobile in the processes of manu- 
facture. The Durant Motor Company contract represents 
the largest installation of its kind ever made in the west. 

Seattle, Wash—R. R. Renfro, of the Renfro-Walden- 
stein Desk Company, is president of the Metropolitan 
Merchants’ Association. 

Yakima, Wash.—The furniture and stationery business 
of W. O. Bradbury is now located in the Central building. 


Big Centers Return to Standard Time. 


Both New York and Chicago are again operating on 
standard time. Daylight saving has been in effect in both 
cities during the summer. The big urban centers find 
daylight saving a big advantage. It involves some dis- 
turbance of railway schedules on suburban lines, and certain 
elements of population are opposed to the plan. The ad- 
vantages which are enjoyed by the majority justify this 
change in the daily routine. 

A suggestion has been made that instead of tampering 
with the established routine of the clocks, industries and 
business houses in cities desiring to utilize daylight saving 
start work an hour earlier, and knock off an hour earlier. 
This would avoid changes in railroad time tables, and might 
facilitate matters for visitors from out of town, who have 
difficulty sometimes in adapting themselves temporarily 
to the changed schedule. 

A genius in Chicago has proposed that business houses 
start an hour earlier, and let the manufacturing plants 
continue on the standard time. This, it is urged, would 
distribute the load on local transportation facilities, and 
improve service for all. 


Typewriter Evidence Against Forger. 


Characteristic imperfections in his typewriter, coupled 
with the evidence of a handwriting expert, convicted George 
Avery Horth, 20 Broad street, New York, N. Y., on a 
forgery charge. The action was brought in the court of 
general sessions. Ten notes aggregating $25,000 were 
forged between January and September, 1921. The prose- 
cuting attorney showed that certain imperfections in the 
typewritten portion of the notes were identical with those 
in a letter written on Horth’s typewriter. 


The ten railway brakemen who are now railway presi- 


dents never went on a strike —The Stencil (A. B. Dick 
Company). 
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NEW BUSINESS THAT 
CARRIES NO OVERHEAD 


ITHOUT adding a cent to 

your permanent invest- 
ment, and by utilizing your 
present sales force, Barshal 
Safe Deposit Boxes offer you 
an exceptional opportunity to 
build up a very profitable de- 
partment of your business. 
Every bank is a logical prospect. 
You will not only gain a new con- 
tact with banks, but you add to the - 
influence and appeal of your pres- 
ent relations. 
Actual sales and advertising co-op- 
eration by this company is a power- 
ful factor in closing sales. Barshal 
Quality and the Barshal Unit Sys- 
tem offer unique advantages. 
Write today for information how 
you can profit by our unusually in- 
teresting propositicn. 


GARSHA 


STEEL EQUIPMENT 
CLEVELAND O 























The Apex Memo Pad 
Sells for $1 complete 


ne 





Note these Features: 
Smooth, glass-like writing surface;'stays put; no 
need to hold it while writing. 


Uses roll paper. Tear off only what you have 
used, no waste. Thumb hole below clamp makes 
easy handling. 


Clip holder for keeping notes right in sight until 
meer is disposed of; grooves for holding pen or 
pencil. 


Finished in quartered oak and mahogany. 
Dealers: 
ae anery cues. yo Suantdh advertising  — 
rculars are furnished, bearing space your 
Write for prices and trade deomante ve font 


APEX MEMO PAD CO. 


611 Washington St. BOSTON, MASS. 
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Your customers like to get ser- 
vice on typewriter ribbons and 
carbon paper—that is, they 
want the right grades for their 
purpose, delivery without delay 
and fresh quality goods. That 
requires a live typewriter sup- 
plies department. Let us help 
you builditup. We furnish the 
goods packed in neatly litho- 
graphed boxes bearing your 
imprint. We furnish your de- 
partment complete—a grade 
and weight for every purpose. 
Let us send you particulars. 








Sell 
Your 


Own 











US 
e Mfg. Co., 
Sansom & 8th Sis. 
Philadelphia, Pa. 


66 9%, 
—YNVINCIBLE=— 


TYPEWRITER SUPPORT 


(SWING STAND) 









$4.00 


Retail 
Price 


For Typewriter, Telephone, 
Card Indexes, Commercial 
Reference Books, etc., ete. 
Swings at any height, move- 
ment controlled by adjustable 
leather clutch. Revolving top adjusted by simple 
wing nut. Easily attached to either side of desk. 
Does not vibrate. So constructed a lock is not 
necessary. Rigid, strong, pleasing design. Top 
15”x20”, finished in Oak or Mahogany. All iron 
work japanned. 


Every stationer should stock a few as there is 
a nice profit to the dealer. 


Write for folder, discounts and terms 


AMERICAN WRITING MACHINE CO. 


449-455 Central Avenue Newark, N.J., U.S. A. 
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Brand 
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Aurora, IllL—The Aurora, Elgin & Joliet Typewriter 
Service, H. M. Halvorson, proprietor, has distribution of 
Woodstock typewriters in this vicinity. 

Bangor, Maine.—Leslie S. Jones & Company, 53 Park 
street, has distribution of Woodstock typewriters. 

Boston, Mass.—J. M. Miller, formerly of the Eastern 
Typewriter Exchange, has joined Frank S. Bott at the 
Typewriter Hospital, 39 Court street. 

Chicago, Ill—The Typewriter Emporium has erected a 
garage at 4419 Ravenswood avenue. 

Chicago, Ill—C. A. Briggs has been assigned a North 
side territory by The Noiseless Typewriter Company. 

Chicago, IllL—Paul S. Jones has been transferred from 
St. Paul to the Chicago office of the Royal Typewriter 
Company, Inc. 

Chicago, Ill—L. C. Kent, formerly Woodstock district 
manager in Southern Indiana, has been transferred to a 
Mississippi territory. 

Chicago, Ill—H. S. Gilbert, manager for the L. C. Smith 
& Bros. Typewriter Company, visited the factory at Syra- 
cuse, N. Y., in September. 

Chicago, IllL—Edw. P. Ryan, from the home office of 
the Underwood Typewriter Company, was a visitor at the 
Chicago office in September. 

Chicago, Ill—The American Typewriter Exchange, 
formerly at 14 West Washington street, is now located in 
Suite 708, 111 North Dearborn street. 

Chicago, Ill—S. E. Read, formerly a local Woodstock 
dealer at Scottsville, Ky., has been appointed district mana- 
ger in charge of Tennessee sales. 

Chicago, Ill—Recent additions to the local sales or- 
ganization of the Royal Typewriter Company, Inc., in- 
clude John M. Roberts and E. J. Goldblatt. 

Chicago, Ill—Lawrence Williams, of The Oliver Type- 
writer Company, is a member of the local committee or- 
ganizing for the Salvation Army drive for funds this 
month. 

Chicago, Ill—The Corona Typewriter Sales Company, 
72 East Randolph street, is now distributor for Illinois 
and adjoining states for the Praemafix Corporation of 
America. 

Chicago, Ill—Rebert Ward, formerly in charge of the 
sub-branch at Rockford, IIl., has been assigned to a Chi- 
cago territory by H. S. Gilbert, manager here for the 
L. C. Smith & Bros. Typewriter Company. 

Chicago, Ill—B. C. Denman, formerly of the L. C. Smith 
& Bros. Typewriter Company, has returned to that or- 
ganization, handling a Chicago territory. He had been 
with the Burroughs Adding Machine Company in the 
interim. 

Chicago, Ill—H. J. Closson, general sales manager of 
the Royal Typewriter Company, Inc., stopped off in Chi 
cago last month on his way from a Pacific coast trip. He 
was accompanied by his daughter.—H. P. Sutton, assistant 
sales manager, spent several days during September at 
the Chicago office. 

Chicago, Ill—Vorley Wright, general sales manager of 
the Woodstock Typewriter Company, returned to the of 
fice in September, refreshed from an open air vacation.— 
The traveling sales force of the Woodstock Typewriter 
Company has been recruited to full strength. An inten- 
sive national sales campaign will soon be under way 

Chicago, Ill—George W. McClellan, manager for the 
Underwood Typewriter Company, commented on_ the 
brisk business which developed in September. Sales have 
not attained such a volume within the past two or three 
years.—D. W. Garbutt, formerly with the L. C. Smith & 
Bros.’ Typewriter Company, is now on the local sales 
staff of the Underwood. 

Chicago, Ill—The Smith Typewriter Sales Company is 
now located in a modern concrete and steel building at 318 
East Grand avenue. The new plant has about the same 
area as the old place at 218 North Wells street, but is much 
more convenient. The whole industry is now located on 
one floor, enhancing efficiency and promoting co-ordina- 
tion between the various departments. 

Columbus, Ga.—D. B. Ellis has been appointed manager 
of the Underwood Typewriter Company’s office here. He 
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CADCO “247 PRODUCTS 
Every sale of an 
(ADCO “A” Flexion 
Chain Expansion 
Binder is a guar- 


antee of a repeat 
order. 





One of our Chicago dealers just closed an order for three hundred 


CADCO ‘‘A”’ Ledgers. If you don’t handle @DCO Products now 
write for price list, discount sheet and our special proposition. 


Accounting Devices Company 


564-570 W. Monroe Street CHICAGO, ILL. 














Out of Sight, out of Mind 


The Rosco Glass Desk Pad keeps memoranda of important 
business details right in sight and where they cannot be 
brushed off the desk and lost. It is easily cleaned and 
protects the desk top from ink blots, spilled mucilage, 
dents, etc. A backing of heavy binder’s board and a prac- 
tically indestructible frame contain the plate glass and 
protect the edges from chipping or cracking. These fea- 
tures of safety, convenience, and cleanliness constitute a 
very real, definite service to the desk worker. Consid- 
ering the value, the cost is slight, and that is the rea- 
son for the immediate, almost universal adoption of 
these pads by the business world. 





The Ravenswood Pad serves the same pur- 
pose but is constructed on a slightly dif- 
ferent plan. It is popular with a large and 
growing class of users. 





DEALERS—Keep up your stocks of these useful 
specialties. Many sales go to the stationer who can 
Ravenswood deliver at once. Write for price-list. 


Ravenswood Office Specialties Co. 
1800-1802 Newport Ave. Chicago, U. S. A. 
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Good 
Morning! 


“EJECTAFOIL” prompts a 
new note of cheerfulness in 
the secretary’s greeting to her 
busy chief. 


The work of the stenographer 
or typist is made more agree- 
able and efficient with the 
assistance of “EJECT A- 
FOIL.” Work is always bet- 
ter done when it can be done 
more rapidly, more correctly 
and with less effort and 
trouble. “EJECTAFOIL” 
eliminates the last possible ob- 
jectionable feature to a sten- 
ographer or typist’s work. 
The materials are always 
ready for instant use—the fin- 





Patents issued and pending in 
United States and foreign countries. 


With the touch of the typist’s thumb the letter paper, car- 
bon and necessary copies are all presented together and 


in order for immediate use. 


They will use % less carbon 
They will do % more and better work 


They will do it more conveniently and more neatly. 


Price—1l carbon machine $10. 
Price—2 carbon machine $15. 


Special discounts to distributors. Territory is now being 


ished work can be presented assigned. 
in perfect condition and with 
the greatest possible dispatch. 


“EJECTAFOIL” will be exhibited at the Annual Busi- 
ness Show, Grand Central Palace, New York—Booth No. 348. 


Manufactured by COLLATING DEVICES CORPORATION 


1086 Willoughby Ave., Brooklyn, N. Y. 
Phon-Stagg 7589 

















No. 719 Sanitary Pedestal 
Typewriter Desk 


EVANSVILLE DESKS 


Made to sell and to use 


You need a line that will sell the business man in 
your territory, not cost too much to handle, and 
show a profit. Try Evansville Desk Co. Desks for 
complete satisfaction. 





Modern Designs wes Prt 
Select Materials you 

Permanent Joining arenot 
Good Values on our 
Money Makers books. 


Evansville Desk Co. 


EVANSVILLE, INDIANA 














THE “SATELLITE” 
TYPEWRITER STAND 


Adjustable to the natural position of any pair of 
hands. Every typewriter in your town, regard- 
less of its name, rep- 
resents an opportunity 
for profits for you. 
Every typewriting ma- 
chine represents a cold % 
dollar and cents busi- _2=eeeeeee 




















iness investment SSrreceesns 
to its owner. It = 

is a part of his 
equipment—a vital part. He wants 
his machine to pay dividends—to 


turn out the greatest amount of* Model 
work in the shortest space of time. — 
f Sliding 

The use of the “Satellite " Adjust- —- 
able Typewriter Stand will help to and — 
accomplish this. It has for offices Check 
abie 


like the Larkin Company, of Buf- 
falo, N. Y., using 612; the Dayteun 
EngineeringLaboratoriesCompany; 
The White Motor Company, 
and others. 

It puts more results into 
the day’s work — pays 
positive dividends to the 
owner and easy profits to J 
you. Our dealers’ prop- @ 
osition and booklet will “ 
interest you. 


Write Dept. A. 


ADJUSTABLE TABLE COMPANY 


GRAND RAPIDS, MICHIGAN 
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had been connected with the local office in the past, and 
now returns to direct the business. 

Denver, Colo.—A. McFarland, who was with the Noise- 
less in Denver under H. E. Tinney for two years, has re- 
turned to the fold after a short absence. He is again 
handling a downtown territory in that city and has ex- 
pressed his pleasure in being back again with his “first 
love.” 

Detroit, Mich.—The Woodstock Typewriter Company 
has opened a branch at 309 Broadway, Market building, in 
charge of C. J. Carow. 

El Paso, Tex.—D. L. Gabbert, formerly with the Rem- 
ington Typewriter Company, is now district manager for 
the Woodstock Typewriter Company, covering Arizona 
and Southern New Mexico. 

Houston, Tex.—T. A. Walker, recently sub-branch man- 
ager for the Remington at Fort Smith, is in the Army 
hospital here for another operation on his “stump,” as 
he designates it. He left the other portion of his leg at 
Chateau-Thierry. 

Long Beach, Calif—C. Elmer Anderson, typewriter spe- 
cialist of Pasadena, has opened a store at 143 Pine street. 
He handles Corona and Royal typewriters, and a general 
line of office supplies. 

Mangum, Okla.—H. G. Duke, a well known typewriter 
man, recently went to Fort Smith where he stocked up 
on parts and supplies for the Typewriter Exchange. 

Milwaukee, Wis.—A. A. Lotz, formerly a salesman_at 
Chicago, is now in charge here of the sub-branch of The 
Noiseless Typewriter Company. 

Oakland, Calif.—R. B. Ironside, well known as the en- 
ergetic Remington man in Nevada, now works Oakland 
Territory for the Woodstock. 

Pittsburgh, Penna.—The Woodstock Typewriter Com- 
pany has opened a branch here at 710 Bessemer building, 
in charge of J. M. McMullen. 

Pittsburgh, Penna.—George B. Leiter has been trans- 
ferred here from Scranton. He is manager for the L, C. 
Smith & Bros. Typewriter Company, with headquarters at 
Room 907, Bessemer building. 

Sacramento, Calif.—J. Appleyard, one of the best known 
typewriter men in the West, has joined the Noiseless or- 
ganization after having returned from a three- year stay in 
the Orient, where he was assistant manager of the Orien- 
tal Hotei at Kobe. Mr. Appleyard has taken charge of 
the Sacramento and San Joaquin Valleys territory. 


San Francisco, Calif—Elmore Zappfe, former Reming- 
ton city salesman, is now with the Woodstock. 

San Francisco, Calif—Jos. W. Wall is now country man 
for the Woodstock, traveling the coast territory. 

San Francisco, Calif—C. A. Beemer, of the San Fran- 
cisco Underwood, office is in New York on a business trip. 

San Francisco, Calif.—I. Homer Isett, an old time Oliver 
salesman, is now traveling North California for the Wood- 
stock 

San Francisco, Calif—Harry P. Fowler has been ap- 
pointed permanent manager for the Corona Typewriter 
Company, Inc. 

San Francisco, Calif.—J. A. Ragan, formerly of the EIl- 
liott-Fisher and Underwood repair departments, is now 
with the Woodstock. 

San Francisco, Calif—W. B. (Beryl) Welch, late of the 
Woodstock city force, is now with Foster & Kleiser, out- 
door advertising specialists. 

San Francisco, Calif—Miss Katherine Wiley is the new 
employment manager for the Woodstock filling the posi- 
tion left vacant by the resignation of Miss Celia Rainbow. 


San Francisco, Calif.—J. M. Killian, formerly with the 
typewriter department of the Los Angeles Desk Company, 
is now traveling the Sacramento territory for the Wood- 
stock. 

San Francisco, Calif—Earl Croxdale, formerly manager 
for the Croxdale Office Equipment Company, Walla Walla 
Wash., is now a division superintendent for the Woodstock 
in Oregon-Washington. 

San Francisco, Calif—Mr. La Tourette, of the Elliott- 
Fisher Company, is visiting various branches of his or- 
ganization in the Pacific district. This includes territory 
from Portland to Los Angeles. 

San Francisco, Calif—W. G. Chamberlain, manager of 
the Wholesale Typewriter Company, recently visited his 
branch offices in coast cities and says business all along 
the line shows marked improvement. 

San Francisco, Calif—R. W. McDonald, dean of the 
Woodstock city force, has entered the employ of the Royal 
on city work. Mr. McDonald is noted as manager for 
Georgie Pfiel, the ten-year-old boy wonder typist. 

(Continued on Page 207.) 
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STAM P PAD 


THE SOLO STAMP PAD WILL GIVE 
PERFECT IMPRESSIONS 365 DAYS 
IN THE YEAR UNDER ALL CON- 
DITIONS. 


It is not a felt Pad 











SOLID STAMPING SURFACE 
(patented) CANNOT SAG OR FLOOD 


There are no spongy layers of felt underneath ann ing 
surface. The reservoir automatically fe 

smooth surface with just sufficient ink (patented) for 
clear, even impressions as illustrated above. 


DEALERS Stock this new pad. It is not a felt - 
pad and cannet “flood” the 

The new patented improvements sell the pad on 
Adopted by hundreds of big Industrial ee Rail- 
roads, etc., because it costs no more. 

Bigger sales for you. Descriptive Nockiees for ibu- 
tien free with your order. Write for booklet and prices. 


PEERLESS § 
CARBON & (RIBBON MFG. CO., INC. 
118 WEST BROADWAY NEW YORK CITY 

16 








OFFICE 
CHAIRS 


That 


A bu 


divided into three equal 
parts: 
his office chair. The latter 
permits the other two, 
Hence the necessity for 
serious consideration of the 


chair. 


GUNLOCKE 
CHAIRS 


afford 
the 


themselves to better 


work. 


Not only do they con- 


serve 


are so finished as to 
preserve their appear- 


ance 0 


from the built-in qual- 
ity of this compre- 
hensive line, particu- 
lar attention is given 

to the final job—the He. 688 


matte 


protects against dust and gives the chair a beauty and char- 


acter 


W. 









Conserve Vitality— 
siness man’s day is 


sleep, recreation, and 


comfort during 
day and iend 


vitality but they 


f newness. Aside 


r of putting on the handsome, transparent surface that 
often remarked upon. 


You would find our catalog worthy 
of study. Send for a copy. 


H. Gunlocke Chair Co., 


WAYLAND, N. Y. 











206 OFFICE 





APPLIANCES October, 1922 











Republic ‘Transfer Cases 


Distinctive Features are— 
Genuine Red Oak 
Absolutely Kiln-dried 
Slide on Fibre Rollers 
Label-holders and Handles 
bronze plated on steel 
Stack perfectly 
Nicely finished 
Three Sizes; Letter—Cap—Bill 
Write for May Ist prices 
The Republic Box. Co. 


1693-1711 Merwin St. 
Cleveland, Ohio 


NOTE—We sell to the trade only 





You can depend on it 





“HERE is a big market for AMCOIN 
Brass Cuspidors in your locality. Hotels, 
Clubs, Homes, Offices—everywhere that 
there are smokers. 

Thousands of busy 
jobbers and dealers all 
over the world are 
cashing in on Amcoin 
BrassCuspidors. They 
are ready sellers, hand- 
somely and durably 
built, and attractively 
priced. 





THE RIVERSIDE Send for catalog describ- 
Heavy brass, highly polished, self. ing the 86 d | f f eren t 


righting with weighted bottom. styles and types. It is 





For Office, Club and Hotel. really worth having. 
Aes Mibe. Co., Inc. 
57 Illinois St. BUFFALO, N. Y. 

















There is this distinguishing difterence about the sale 
of an office desk. Other equipment may keep in favor 
with the purchasing agent in the face of criticism because of low 
price, but a low quality desk leaves an irritating spot in the office. 
The person who uses it is in position to air his opinion frequently 
and often it is purchased for the Boss, himself. The good service 
is remembered fo the dealer's benefit long after the price has been 
forgotten, and that is why we recommend National Desks. Let 
us send you complete information. 


NATIONAL DESK COMPANY 
Herkimer, N. Y. 


NATIONAL 
DESKS 








DEFIANCE 


Manufacturing 
Company 
384 Broadway 


erfection No.30 NEW YORK 


Largest Desk Calendar House in the World. 

Gem and Perfection Lines. 

Also Premier-Defiance, Defiance-Bond, Daily, 
Peerless and World Desk Calendars; weekly 
and daily date Wall Calendars. 


Stationers’ Glassware, Hardware and Specialties 
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Gem and Jumbo Gem 
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STAMPS AND STENCILS 











Canton, Ohio.—Jos. A. Hurford & Company are now 
occupying new quarters at 326 Fourth street, N. E. 

Chicago, Ill—Recent reports from Charles L. Safford, 
president of the Safford Stamp & Seal Works, indicated 
that he was enjoying Berlin while on his European tour. 
He is expected home before the end of October. 

Chicago, Ill—Both of the retail stores of Meyer & 
Wenthe, North Dearborn street and South Jefferson street, 
render an unique service to shippers in their vicinity. Paper 
stencils are cut to order for shippers who do not have a 
stencil machine to prepare extensive shipments. 


Dayton, Ohio.—Laurence and Carl Jauch, of The Dayton 
Stencil Works, made a motor trip to Eastern points in 
September. Washington, D. C., was included in the tour. 


New Orleans, La.—A disastrous fire of September 6 in- 
terrupted production at the plant of the Schulze Stamp & 
Stencil Company, 510 Natchez street. 

New York, N. Y.—The Stamp & Stationery Service has 
moved to 23 West Thirty-second street. 

Portland, Ore.—The Irwin-Hodson Company has been 
awarded the contract for supplying the state of Utah with 
1923 automobile license plates. About 60,000 plates will 
be delivered under this contract. 


(Typewriters—Continued from Page 205.) 

San Francisco, Calif—R. A. Stone of the Stone Type- 
writer Company returned recently from his vacation spent 
at Monte Rio, in the beautiful Russian river country. Mr. 
Terry, former manager of the company, is here from Fresno 
on a business trip. 

San Francisco, Calif—The Royal Typewriter Company, 
Inc., announced a change in the personnel of its organiza- 
tion. E. M. Gabrielle, C. H. Linehan and R. E. Walsh 
have been added as salesmen, while D. B. Starrett is now 
manager of the San Francisco office. 

San Francisco, Calif.—J. D. Welch, in charge of the coun- 
try sales work for the Woodstock, reports the following 
new dealers: McHatten Jewelry Company, Sesanville, 
Calif.; Al Stein Stationery Company, Santa Rosa, Calitf.; 
Harms, Morse & Perkins, Berkeley, Calif.; Coos Bay Sta- 
tionery Company, Marshfield, Ore.; Corner Stationery 
Company, Medford, Ore. 

San Francisco, Calif—H. A. Spurb, well known in local 
typewriter circles, late of the Royal city forces, has suc- 
ceeded J. A. Gottlieb as manager of the San Francisco 
branch of the Woodstock. Mr. Gottlieb will engage in 
other business, the nature of which has not been announced. 
J. D. Welch, assistant manager, continues in the same ca- 
pacity, having charge of the country sales end of the work. 

San Francisco, Calif—J. H. Sait, manager of the San 
Francisco branch of the Hammond Typewriter Corpora- 
tion, returned recently from New York, where he attended 
the first annual convention of the company’s sales-mana- 
gers. En route Mr. Sait visited company offices in the 
Northwest. R. M. Pettes, representative for Hammond 
typewriters in Los Angeles, reports good business in the 
city of perpetual fair weather. 

San Francisco, Calif—O. L. Gagg, formerly with Elliott- 
Fisher, but now featuring similar and other lines in his own 
office, returned recently from his vacation. Mr. Gagg spent 
a part of every day in sea planes or other areo-machines. 
Upon his return to San Francisco a malicious fate decreed 
that he should be run down by an automobile on Market 
street. Mr. Gagg is back in his office in spite of an incon- 
venient lameness. He recommends air-travel for safety. 

San Francisco, Calif.—A great deal of favorable comment 
has been passed about the appearance of the window of 
the Western dealers of the Noiseless Typewriter on ac- 
count of the new window cards featuring the Noiseless 
portable. These cards are the most artistic and beautiful 
things of their kind that have made their appearance for 
some time.—Chas. Semonsen has taken charge of the San 
Francisco mechanical department of the Noiseless. Mr. 
Semonsen has been with the Noiseless for several years, and 
merits the confidence shown him in giving him this added 
responsibility. 














Home Bookcase 


Put on a Bookcase Sale! 


Feature this new Macey “Home” model. Price it 
right, for a quick turnover, and watch it sell! Macey 
quality—attractively low-priced. Sturdily made, 
excellently finished, beautifully simple in design. 
Offered in imitation mahogany, imitation walnut or 
quartered oak — golden, antique or light fumed. 
Order today, direct from this advertisement. The 
‘‘Home” is positively the lowest priced fine book- 
case on the market. 


THE LINE 


Steel Files, Wood Files, Filing Supplies, Steel Safes, 
Office Desks, Matched Office Suites, tional Bookcases 
Address Dept. OA-2 
THE MACEY COMPANY, Grand Rapids, Mich. 
Made in Canada at Woodstock, Ont. European Office at London 























PATS. PENDING 


The “Automatic” Ability 


Assorter and Portfolio 


An “All-in-One” Automatic Accomplishment 


1. Access-ability. 2. Assort-ability. 3. Collaps-ability. 
4. Expans-ability. 5. Dur-ability. 6. Find-ability. 
7. Place-ability. 8. Port-ability. 9. Pract-ability. 
10. Profit-ability. 11. Sale-ability. 12. Touch-ability. 
13. Vis-ability. 14. Work-ability. 


A profit-puller to every live “sales-maker.” An added 
“Opportunity.” 10”%x12” (letter-size), $3.00 each. Cloth 
covered and pressed board partitions, $5.00 each. Deluxe 
pattern, leather or heavy waterproof material, $7.50 each. 
An efficient, year thru, daily reminder of the Christmas of 
1922, as a present in the approaching holidays. Preferably 
used closed. Opened in an instant—BUT—with only the 
fingers of one hand. The miracle, mechanismless device. 
Single handed. 


UNYVERSAL UTYLYTY UNYTS CO. 
6111 Winthrop Ave., Chicago, U. S. A. 
Domestic and Foreign Representatives and Manufacturers 
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GUARANTEE 
WE CUARANTEE THE CONTENTS OF THIS 
PACHASE AND WiLL REPLACE IF FOUND 


ocrecrive 








Uniform in Results Durable in Service 





The dealer who sells Iron Clad Carbons and 
Ribbons soon leads all his competitors by reason 
of the complete satisfaction afforded the user. 
You will do well to familiarize yourself with the 
line. Write today for book of samples. 


We can give you especially good service on car- 
bonized roll paper. Let us send you particulars. 


Iron Clad Ribbon & Carbon Co. 
100 Grand St., New York, N. Y. 











Dimensions 103" x 7” x 7” 


Style M—Counter Cabinet 


This attractive Metal and Glass case is the 
most convenient way to display in full view 
of customers the actual colors of 


Moore Maptacks 


18 Distinct Contrasting Colors 


Their UNBREAKABLE, UNIFORM HEADS are 
the latest achievement in these markers for Maps, 
Charts and Diagrams—now so popular and becom- 
ing more so all the time. Exceptionally good profit 
for dealers. 


Send for Price List, Samples and Information 
About Free Cabinet. 


Moore Push-Pin Co. 
(Wayne Junction) Philadelphia, Pa. 
Mfrs. of the World Famous Moore Push-Pins, 

Push-less Hangers, Glass Screw Knobs, 
Thumbtacks, etc. 
(For 22 years ovr Products Have Been the Standard of the World 


—EE — 
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Calgary, Alta. Canada—E. V. Morrow, of the Bur- 
roughs Adding Machine Company of Canada, Ltd., has 
been transferred from Halifax to Calgary. 

Charleston, §. C.—Charles F. Putnam has been ap- 
pointed agency manager here for the Burroughs Adding 
Machine Company. He succeeds W. H. Voss, who re- 
signed to take charge of the business at San Antonio, 
Texas, formerly conducted by his father, who recently 
passed away. 

Chicago, Ill—Bert T. Hull, district manager for the 
Wales Adding Machine Company, visited the factory at 
Wilkes-Barre, Penna., in September. 

Chicago, Ill—L. P. Leiser and William C. Johnson have 
joined the “Chicago South” territory of the Burroughs Add- 
ing Machine Company as junior salesmen. 

Chicago, Ill—The local headquarters of The Dalton 
Adding Machine Company have been moved from the 
eleventh floor of the Wrigley building to the celebrated 
tower, on the twenty-second floor. 

Chicago, IlL—R. L. Shepard and S. D. R. Smith, for- 
merly of the local sales staff, Burroughs Adding Machine 
Company, are now in charge of Chicago sales for the Auto- 
matic File & Index Company, Green Bay, Wis. 

Chicago, Ill—Henry Bottomley has joined the Barrett 
division of the Lanston Monotype Machine Company here. 
He had been with the Barrett Adding Machine Company 
several years ago in the Chicago territory. Recently he 
was with W. C. Lothrop. 

Detroit, Mich.—F. W. Hersey has joined the Burroughs 
Adding Machine Company’s sales department as editor of 
the Burroughs Bulletin. Mr. Hersey came from Manu- 
facturers’ News, Chicago. Previous to that connection he 
was managing editor of the Michigan Manufacturer and 
Financial Record. 

Detroit, Mich—The Burroughs Adding Machine Com- 
pany has created the position of purchasing agent of the 
advertising department. George W. Cole, who functions 
in that work, has had thirty years’ experience in the print- 
ing and book binding business. He will purchase all print- 
ing supplies for the advertising department. 

Houston, Texas.—The Doty Business Machines Com- 
pany, Chicago, Ill., has opened an office here in charge of 
Henry C. Hart. 

Minneapolis, Minn—E. S. Walker, formerly district 
manager here for the Wales Adding Machine Company. 
has returned to the Wales staff as district sales manager 
here. 

New Orleans, La.—A. C. Rockwell, 416 Gravier street, is 
in charge of an office opened here by the Doty Business 
Machines Company, Chicago, III. 

New York, N. Y.—Irven Davis has resigned as secretary 
and treasurer of the Federal Adding Machine Corporation. 
The illness of Mrs. Davis prompted this step. He is suc- 
ceeded in his official position by E. B. Denison. 

Oakland, Calif—The Wales Adding Machine Company 
has opened an Oakland office with P. F. Travis as man- 
ager. Mr. Travis has been with the company for many 
years, and the success of the new office is assured. 

Orange, N. J.—A first aid department has been organized 
at the plant of the Monroe Calculating Machine Company. 
Mrs. Gillard, the plant matron, is in charge. 

San Francisco, Calif—The Wales Adding Machine Com- 
pany is featuring a new model which is a combination 
cash register and adding machine.—Clifford Ray, manager 
of the Wales Adding Machine Company, returned recently 
from Los Angeles, where he attended the big industrial 
show. Mr. Ray drove down the coast highway and re- 
turned by way of the valley route. 

San Francisco, Calif—The San Francisco agency of the 
Burroughs Adding Machine, under the management of 
E. E. Englehardt and his assistant, P. B. Holyoake, pro- 
duced the greatest sales during the month of August that 
it has ever had. L. W. Langford and C. A. Irons, both of 
Chicago; J. A. Darling, former Oregon manager, and B. S. 
Jordon, former manager at Spokane, have all recently 
joined the San Francisco aggregation. 

Wilkes-Barre, Penna.——lI. H. Chapin, auditor of sales 
for the Wales Adding Machine Company, has been receiv- 
ing congratulations on the advent of “Mary Louise,” a 
charming young lady. 
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“Universal” 
Spells Quality 


HE UNIVERSAL CALENDAR PAD con- 

tains everything (Paper Stock, Composition, 

Press Work, Collation, Punching, Banding, 
Carton and Packing for Shipment) necessary to 
make it the HIGHEST QUALITY PAD that has ever 
been offered to the trade in the history of pad making. 
It stands alone, mechanically, and we defy contradic- 
tion. Its accuracy is unquestionably the most perfect 
ever produced. We are manufacturers—not only in 
name—but in fact. You get FACTORY PRICES, and 
service unequaled, All orders filled the day received. 


UNIVERSAL OFFICE DEVICES Co. 
56-58 EAST SUPERIOR STREET, CHICAGO 














DEALERS! 


Here’s a new article that 
will make money for you 





THE COLUM-GUIDE 
Patent pending 


—for users of columnar records 


Every office clerk who uses columnar records will 
at once recognize the merits of the COLUM-GUIDE. 
It saves time in posting entries, increases accuracy, 
rests the eyes, and makes the work easier. The 
illustration shows graphically the economies effected. 
A strip of the cqlumn headings is inserted under 





the transparent surface of the COLUM-GUIDE and 


it is ready for use. 
Made in five lengths,—12”, 18”, 24”, 30” and 36”. 
Retails for 50c to $1.50. 


Get in your stock of COLUM-GUIDES now. Advertised in 
SYSTEM, starting with July issue. Write for full particu- 
lars and dealer proposition. 


THE COLUM-GUIDE CO. 
128 No. Main St. Providence, R. L. 
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“1 
Ohe Reap Profits 
Progressive Business 
Shows Company 
241 Union Arcade, Pittsburgh, Pa. 
extends its sincere thanks and 
appreciation to the exhibitors 
who so splendidly co-operated 
in making the first 
Pittsburgh 
Business Show 
a distinct success, and pledges se aaa 
itself to an even better exposi- 1922) 
tion in 1923. 
Get that Fall business. Offices must and are 
Any suggestions to make this Gah cl ieee oe ee 
a possibility will be gratefully promptly given. Write ana acta at ana 
—- Simplex Steel Stamping & Mfg. Co. 
1900-1928 Gravois Ave. St. Louis, Mo. 
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Turn Spotsand Scratches 


Into Money! 


With this complete 
outfit, anybody can 
quickly and easily re- 
move packing marks, 
caster cup imprints, hot 
dish spots, lamp rings, 
scratches and deep 
abrasions without re- 
warnishing. Needed by 
every dealer and re- 
finisher. Quick, profit- 
able results. 

Outfit consists of 1 
quart each Amber 
Glaze, Ethereal Varnish 
and Leinol Emulsion, 
all ready to use; 6 





boxes assorted Block Stains; 12 assorted Shellac 
Sticks; Burning-in Knife; Alcohol Lamp; 12 sheets 
extra fine Garnet Finishing Paper; Cloth Pad; 1 
bottle each White and Ivory Spirit Enamel; Magic 
Scratch Remover; box Vernis Martin Finish Powder. 


You can repair any damage to any finish with these ma- 
terials. Complete direction book with outfit. 


SEND NO MONEY—Just your name and address. 
remit $10 within 30 days. If 
satisfied, return it at our expense and the trial costs 
handy, money-making outfit 


outfit. Try it. If satisfied, 
not 
you nothing. Write for this 


at once—a card will do. 


The M. L. Campbell Company 


2332 Pennsylvania Ave. 
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Get this 


Kansas City, Mo. 
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CRAN 


These goods are suited to the tastes of 
Their merits are 


the most select trade. 


LADIES’ 
STATIONERY 


Sold by all Stationers and Booksellers 
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Keep Tabs on Facts 
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known the world over, and they yield 
a profit to the dealer. Once tried, the 
purchaser becomes a regular customer. 


Presented in the following 
Styles and Qualities: 
SUPERFINE QUALITY: In light Blue Boxes, 


containing 4% ream of Note paper each, and in 
separate boxes 4 thousand Envelopes corres- 
ponding. 


EXTRA SUPERFINE QUALITY: In Laven- 
der Colored Boxes, containing 4 ream of Extra 
Fine Paper each; in like boxes are Envelopes 


to match. 


Our papers are supplied in Bor- 
dered Goods and other specialties 
by EATON CRANE & PIKE CoO., 
Pittsfield, Mass., and 225 Fifth 
Ave., New York, whose boxes bear 
the word “CRANES” containing 
our goods. 


ALL THIS STATIONERY CAN BE 
RELIED ON AS REPRESENTED. fhis trade mark every box 


Manufactured by 


Z. & W. M. CRANE 

















Put the world under your thumb by 
selling AIGNER’S indexes. 

Selling Aigner’s gold stamping will 
coin gold for you. 

Selling Aigner’s loose-ieaf indexes 
will add a leaf to the right side of 
your ledger. 

Selling Aigner’s Patent-cut index 
tabs will cut out your losses and 
stamp out deficits. 

Selling Aigner’s law titles and labels 
will help you to “read your title 
clear.” 


**Get It From AIGNER’’ 
J. AIGNER & CO. Manufacturers 


521-523 W. Monroe St., Chicago 


Gold Stampers for Stationers and Bookbinder 
Ind for Loose-Leaf Systems 
Titles and Labels for Law Work 
Aigner’s Patent-Cut Index Strips 











has a proposition for a live wire sales 
representative in each city and com- 
munity, which we will gladly explain 
to responsible inquirers. 


Our products are of very excellent 
quality and cover every requirement 
in ribbons and carbons and a very 
wide range of competitive conditions. 























October, 1922. OFFICE APPLIANCES 





Albany, N. Y.—Frederic George, representative here for 
The Bircher Company, spent his vacation in the Berk- 
shires. 

Birmingham, Ala.—D. B. Felker, formerly located in 
Georgia with the Hedman Manufacturing Company, has 
moved his headquarters to Birmingham. 

Charleston, W. Va.—W. T. Harrison, distributor in this 
territory for the Hedman Manufacturing Company, has 
moved his headquarters here from Richmond, Va 

Chicago, Ill—E. M. Thal, Detroit manager for The 
Dictaphone, visited the Chicago office in September. 

Chicago, Ill—G. A. Abbott, vice-president and general 
manager of Ditto, Inc., was in New York late last month. 

Chicago, Ill.—C. K. Woodbridge, vice president and gen- 
eral sales manager of The Dictaphone, was a Chicago 
visitor in September. 

Chicago, Ill—Ralph Johnson has been appointed man- 
ager for the American Cash Register Company, 323 South 
LaSalle street. 

Chicago, Ill.—L. D. Camps, .general sales manager of the 
Lisenby Manufacturing Company, is on an extended stay 
at the factory, Fresno, Calif. 

Chicago, IlL—F. M. Boughton, manager for The Ameri- 
can Multigraph Sales Company, made a ten-day trip 
through Eastern points in September. 

Chicago, Ill—The Standard Envelope Sealer Company, 
Everett, Mass., has opened an office at 610 Capitol building 
—formerly known as the Masonic Temple. 

Chicago, Ill.—Stanley H. Twist, advertising manager of 
Ditto, Inc., returned in September from the meeting of 
the National Association of Office Appliance Managers held 
at Atlantic City. 

Chicago, Ill—A. H. Buenzli has been appointed local 
manager of the Rotospeed Company, succeeding A. F 
Waltzinger, who is now in New York as secretary-treasurer 
of the Hush-A-Phone Company. 

Chicago, Ill—F. K. Pennington, general sales manager 
for the A. B. Dick Company, made a brief business trip to 
New York in September. While there he visited his son, 
who is an electrical engineer with the Western Electric 
Company. 

Chicago, Ill—The Add-Index Corporation has made a 

radical change in distributing its “Watters” filing and find- 
ing device. It is no longer sold outright. Users can rent 
the machine for a period of not less than six months, and 
then continue its use from month to month.—H. S. Haus- 
man is now in the Eastern states developing that territory 
on sales of the “Watters” machine. 

Cincinnati, Ohio.—F. G. Cain has been appointed gen- 
eral agent by the Standard Envelope Sealer Manufacturing 
Company, Everett, Mass. His address is 106 East Fourth 
street. 

Columbus, Ohio.—F. H. Ritter was appointed general 
agent for Standard envelope sealers and stamp affixers. 
His address is 145 East State street. 

Denver, Colo.—C. A. Hichols, who has been connected 
with the Hedman Manufacturing Company since 1919, has 
become distributor here. 

Denver, Colo.—A. B. Lanning, formerly at Seattle with 
Ditto Systems, has been appointed manager of the office 
here. He succeeds J. P. Cooper, who has withdrawn from 
the Ditto organization. 

Des Moines, Iowa.—L. W. Holley & Son Company, 100 
East Grand avenue, is now general agent for the Stand- 
ard Envelope Sealer Manufacturing Company of Everett, 
Mass. 

Detroit, Mich.—Gordon B. Travers has been added to 
the selling organization of the “F & E” check writer. 

Detroit, Mich.—L. W. Northover, 526 Fort street, West, 
is now general agent for the Standard Envelope Sealer 
Manufacturing Company of Everett, Mass. 

Fort Wayne, Ind.—George D. Smith, distributor for 
The Dictaphone, visited the Chicago office in September. 

Houston, Texas.—H. C. Hart, manager here of Ditto 
Systems, was injured in an automobile accident Septem- 
ber 22 which will incapacitate him for work for about four 
weeks. 
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MEY ER & WENT 


STORE: 108 N.DEARBORN ST. G 
FACTORY:24 to 30 So. Jefferson St. CHI 09 






















PRESTO 


Inkstand 


AUTOMATIC CLOSING 


A real advance in inkstand design—auto- 
matic closing against dust and evaporation, 
sasy to fill and clean—no complicated parts. 
Base artistically shaped for convenient pen 
rack and pin cup. 
PRESTO will have a big sale this coming 
season. Its merits explained to the public 
Rets's are producing new busi- 
ness continually. Send us 
an order and try it out. 
Write today. 





Bachrach Specialty Co. 


2275 Third Ave. New York, N. Y. 
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Telephone Specialties are 


Good Sellers 


Show your customer the “Handy Hanger,” a simple 
locking device that attaches on to any telephone 
directory and provides a ready method of hanging it 
up—keeps it always in place and handy—instantly 
attached. Made of metal and indestructible. 


Price 50c each 


The “Handy Hangers”’ are put up one dozen on an 
attractive card for counter selling—Order yours now— 


$3.60 a card 
THE COLYTT LABORATORIES 


(ENGINEERING) 
565 W. Washington Street 
Dept. H CHICAGO 











Mr. Dealer: “Ajax Eyelet Fasteners,” “Samson 
Punches,” “Eyelet Tools,” etc., assure you of a quick, 
profitable turnover and re-orders. 

“The Ajax Eyelet Fastener” is a 
real necessity for binding valuable 
papers and documents, etc., where 
eecurity, permanence and insurance 
against loss and substitution are 
paramoun' 


t. 
PUNCHES THE HO 
| ee THE EYELET 
aod CLINCHES IT IN 
ONE OPERATION 
Handles three sizes of Ajax 





Eyelets without any adjustment 
No. 1 No. 2 No. 3 
Long Med. Short 





**The Ajax Eyelet Fastener’’ assures you 
of Repeat Orders for ‘‘Ajax Eyelets’’ 


“SAMSON” No. 1 HAND PUNCH | “SAMSON” EYELET TOOL 


A 
Combination 
Punch 














Write for Catalog and Pre-War Price List 


THE MACHINE APPLIANCE CORP. 
351 JAY STREET, BROOKLYN, NEW YORK 


















Indianapolis, Ind.—The Standard Envelope Sealer Man- 
ufacturing Company of Everett, Mass., has appointed S. H. 
Reitenour, 2337 North Alabama street, general agent. 

Jacksonville, Fla—J. C. King has been advanced from 
salesman to distributor by the Hedman Manufacturing 
Company. 

Kansas City, Mo.—R. J. Fredman, of the Office Equip- 
ment Company, is general agent for the Standard Enve- 
lope Sealer Manufacturing Company of Everett, Mass. 

Louisville, Ky.—The Office Equipment Company, 125 
South Fourth street, has been appointed general agent by 
the Standard Envelope Sealer Manufacturing Company, 
Everett, Mass. 

Milwaukee, Wis.—The Standard Envelope Sealer Manu- 
facturing Company, Everett, Mass., has appointed B. 
Rosing as general agent. His address is 415 Chestnut 
street. 

New York, N. Y.—J. F. Weller, an experienced office 
specialty man, has joined the local sales organization of 
The Bircher Company. 

Omaha, Nebr.—The general agency of the Standard En- 
velope Sealer Manufacturing Company has been allotted to 
the Acme Duplicating Company, 323 Lefang building. 

Philadelphia, Penna.—The American Speed-O-Feeder 
Company of Cleveland has opened an office at 617 Widner 
building, in charge of R. C. Bradley. 

Pittsburgh, Penna.—J. H. Holchins has joined the sales 
force of J. P. Arthurs, distributor for the Hedman Manu- 
facturing Company. 

Scranton, Penna.—H. R. Mindil, formerly operating in 
Rhode Island for the Hedman Manufacturing Company_ is 
now a distributor here. 

St. Louis, Mo.—The Safeguard Sales Company, Inc., has 
incorporated; incorporators—John A. McKay, John E. 
Bishop and L. V. Freeman. 

St. Louis, Mo.—J. H. Herwig, Westgate hotel, is now 
general agent of the Standard Envelope Sealer Manufac- 
turing Company, Everett, Mass. 

St. Paul, Minn—E. J. Smith, 361 Minnesota street, has 
been appointed general agent by the Standard Envelope 
Sealer Manufacturing Company, Everett, Mass. 

San Francisco, Calif—The Frank E. Wilber Company 
has enlarged its window space and a recent display of 
“Hush-a-Phones” brought large business in that line. In- 
terest has also been shown in the Beck duplicator and the 
Mailometer. Mr. Wilber states that he will be pleased to 
hear from manufacturers who have lines they wish to 
exploit. 

San Francisco, Calif—George L. McMullin, manager of 
office specialties department for A. Carlisle & Company, is 
a charter member of the newly-formed Office Appliance 
Managers’ Association, and is taking an active interest in 
its success. Mr. McMullin has heretofore had charge of 
the athletic division of Carlisle’s. The basket ball team 
expects shortly to enter again the race for prize winning 
honors. 

San Francisco, Calif.—Due to an increase in business and 
a desire to give their customers more prompt and efficient 
service, The American Multigraph Sales Company has 
opened two new branch offices, one in Oakland and one in 
Sacramento. Sales Manager W. J. A. Whiting and staff 
are most enthusiastic over the business prospects for fall 
and winter. The salesmen of the San Francisco office of 
The American Multigraph Sales Company are having a 
keen sales competition over winning one of the latest im- 
proved Ford coupes. It will be awarded January 1, 1923.— 
H. W. Cramer, who has been with The American Multi- 
graph Sales Company for the past year filling a position as 
stock clerk, has been promoted to that of junior salesman. 

Seattle, Wash.—W. B. McSorley, Jr., has undertaken the 
tepresentation of The Bircher Company in this territory. 

Springfield, IIL—E. L. Church has been appointed dis- 
tributor here for the Hedman Manufacturing Company. 

Syracuse, N. Y.—The Lamson Company has consolidated 
~ factories at Boston and Lowell, Mass., at the new plant 
1ere. 

Tulsa, Okla.—C. E. Baker is now located here, selling 
“F & E” checkwriters. 

Wichita, Kans.—Robert A. Nash has been appointed dis- 
tributor in this territory for the Hedman Manufacturing 
Company. 





Strathmore Recognizes War Workers. 
During the war woman workers at the plants of the 
Strathmore Paper Company, Mittineague, Mass., did their 
share of knitting for the soldiers. Recently forty-five sets 
of knitting needles used at that time were unearthed. The 
knitters were invited to call at the advertising office to se- 
cure a set of the needles as a war trophy. 
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Sentinel Check Writer 


So absolute is the protection of the New 
Rotary Motion,Springless Action Sentinel 
Check Writer, that the FIDELITY AND 
CASUALTY COMPANY gives free to 
every purchaser a $10,000.00 Insurance 
Policy guaranteeing against AMOUNT 
LINE ALTERATION, PAYEE NAME, 
DATE or NUMBER CHANGE. Here 
is combined, absolute protection with 
mechanical perfection. 


Hall-Welter Company 
Rochester, N. Y., U. S. A. 


Our Sales Manager has a valuable contract for specialty H 
Hl men of proven ability. Write him. : 3011 Montrose Ave. CHICAGO, ILL. 
nanan semenieeemanmnenlle 
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YW hen one man in one town testifies 
that ‘‘the Realite is the most sat- 





; isfactory pencil ever sold”, it is a cause 
for gratification. 


But when many men from many towns offer 
similar testimonials, it is a cause for jubilation. 


If you do not sell Realites you are overlooking 
the liveliest proposition in the pencil world. 
Realite—two models 
Without Clip With Clip 
Silvonite (White Metal Tips). ..$ .50 $ .65 
Gold Filled Tips............. 1.00 1.25 
Each pencil equipped with extra leads and 
full size pencil eraser. 


| REALITE PENCIL CO. 











PHILCO BRAND 
Carbon Papers 


are of the finest quality manufactured. Made in 
25 different grades from the highest priced im- 
ported tissue down to the lowest priced domestic 
stock. A complete line for all requirements. 








PHILCO BRAND 
Typewriter and Inked Ribbons 


are made in three grades and are famous for 
their strong write, sharp work and wearing qual- 
ity. THEY ARE “ALL WRITE” and we can 
prove it. The price is right, too. Let us send 
you samples. A card will bring them. 


Phillips Ribbon & Carbon Co. 


ROCHESTER, N. Y. 





q THE P 


PERFECT 
LINE 


A Loose Leaf Nation 


From scrap book to library—business 
demands loose leaf. And loose leaf de- 
vices, systems and forms are so con- 
| ceived as to capably expand and adapt 
themselves to the variegated demands 
| of the progressing world. Also, these 
requirements and demands as unlike as 
they are numerous indicate the neces- 
sity of the experience, knowledge and 
the skill of experts. Yes, ours is a 
| loose leaf nation. 
Predominating throughout the complete “PER- 
| FECT” line is that touch of thoroughness and 
appropriateness that is significant of expert- 
| ness. Indeed, the reputation of THB HI- 
CAGO BINDER & FILE COMPANY is at- 
tributed to the comprehensiveness of the en- 
tire line and the adaptability of each member 
therein. Add to that the facilities of a large 


} establishment and the reason for our success 
| becomes apparent. 

| We should like to submit to you an analytic 
| survey of your loose leaf problems. Your 


request for further information will receive our 
prompt attention, 


CuHicaco BinperR & Fire Co. 
500-508 W. 31st St. 
A CHICAGO 
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HOW TO REPAIR 
UNDER WOODS 


A new edition of our 
complete illustrated 
treatise on the mechan- 
ism of the Underwood. 


With this Book before 
him any one mechani- 
cally inclined can learn 
to repair Underwoods. 


Price $2.00 


yrorrs Martin 


yPEwr! i 





BOSTON, 
Mass., U.S.A. 


79 Queen St. 
LONDON, E. C. 


See ee ee ee 


Typewriter Supplies Men 
Who Stock and Feature 


XTRAGOOD 
SUMMIT 
APEX 


Brands Typewriter Ribbons and 
Carbon Paper know that users 
appreciate their quality. Dealers 
who do not know these brands are 
now face to face with Opportunity. 


Write for samples today 
—a test will prove 
their excellence. 


Union Ribbon & Carbon Co. 


MAIN OFFICE and FACTORY 
Front and Laurel Streets 


PHILADELPHIA, PA. 

















cCOMPo 


Non-clogging Paper Stapling Machine 


COMPOS 


\ = See 
WESTPORT 





The Device That Prevents Clogging 


Our slogan—‘‘Compo never fouls in the 
Clinches’’—tells the story. 


Compo Sales Company 


149 Church Street New York 
“COMPO—It will not clog”’ 


STAN DARD 
Qo utl wes 
<S 






Save Time and Eliminate Unsanitary Drudgery 


6 Models (Hand and Electric) $3.00 to $150.00. 


One suited to the requirements of every 
office, whether the daily mail is 25 letters 
or 150,000. 


Standards are the most efficient, durable, 
and widely distributed envelope sealers on 
the market. 

Used by all U. S. Government Departments, 
prominent banks, public utilities, and by 
large and small concerns in every line of 
industry. 


Over 50,000 in daily use. 


DEALERS AND OFFICE SPECIALTY SALESMEN: 


We have an interesting proposition to make you 
if we are not already represented in your district. 
Write for details, stating territory covered. 


Standard Envelope Sealer Mfg. Co. 


Revere Boulevard, Everett, Mass. 
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Atlanta, Ga.—Henry Kaplan, manager of the stationery 
department of the S. P. Richards Paper Company, has re- 
signed. He will undertake the fruit and chicken business 
in California. Mr. Kaplan had been vice president of the 
Atlanta Stationers’ Club. 









No. 421% 
Baltimore, Md.—L. L. Dalton, formerly with the Cen- 

tral Bank & Trust Corporation, Atlanta, Ga., is now on GRAND RAPIDS 

the sales staff of the Young & Selden Company, Baltimore. QUALITY 


He covers the Georgia territory. 
Batesville, Ind.—The Herald Company, Inc., has added 
to its building, and will devote increased space to the : . ; 
a see "I = in office chairs will make 
easy sales for dealers who 
take advantage of the sell- 


wholesale department. 
Boston, Mass.—J. J. R. Skelley has opened a commercial 

ing points. Write for new 

catalog and price list. 


stationery store at 1748 Washington street. He had for- 
Grand Rapids Office Chair Co. 


merly been with Gwinnup & Skelley. 
Canton, Ohio.—Franklin Erck has joined The Boyer 
37-45 Prescott St. 
Grand Rapids, Mich. 


Office Supply Company. He was formerly instructor in 
printing at the McKinley high school. 
Charlotte, N. C—The Pound & Moore Company is now 
operating in its new store at 21 South Tryon street. 
Chicago, Ill—B. Zoeckler, a dealer at Davenport, Iowa, 
was in the Great Central Market September 1. 


Chicago, Ill—E. M. Williams, a stationer and bookseller 
of Elyria, Ohio, was in the Great Central Market 
September 8. 

Chicago, Ill—L. L. Burr, buyer for the Faithorn Com- 


pany, returned to his desk September 21 after a three 
weeks’ illness. 

Chicago, Ill—F. P. Seymour, of Horder’s, Inc., accom- y ee | 
panied by his wife, visited Asheville, N. C., and New York 
City in September. 

Chicago, Ill.—O. J. Olm, sales manager of the North- 
western Paper Goods Company, visited Chicago and Kala- 
mazoo in September. L 

Chicago, Ill—A. E. Fleming, buyer for S. D. Childs & 
Company, returned early in September from a vacation 
spent at Newark, N. J. 

Chicago, Ill.—C. S. Segersten, general manager and pur- 


chasing agent for the Stromberg-Allen Company, took a 

two-weeks’ vacation touring in Michigan. ey If You Bind Your Own 
Chicago, Ill.—Jos. G. Straus, of the American Clip Com- - 

pany, !s expected back in Chicago during October. He has 

been pas an extended stay at the factory. Loose Leaf Devices 
Chicago, Ill.—The Republic Stationery Supply Company, 

665 West Sixty-third street, an established business, has 

incorporated with capital stock of $5,000, to manufacture 
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We can show you how to cut the cost 








and deal in paper, inks, office furniture and appliances, ete. ; of making your special metals, at least 

incorporators—J. Edw. Jones, Geo. W. Marquardt, Eric in half 

N. Carlson. : 

7 ecto gs age pe iin ey! berg a 4 a oe his ome Whether or not you buy your Knock 

ily, came to Colorado from St. Louis to spend his vacation. wan 
Elizabeth, N. J.—Jacob Blum has succeeded I. Einhorn. Down Metals from ar weiss t you 
_ Flushing, L. I., N. ¥Y.—B. Posnack has opened a sta- to effect this saving, because we spe- 

tionery store and novelty shop at 118 Broadway. cialize in the manufacture of Loose 
Los Angeles, Calif—H. K. Freeman, representative of Leaf Metal Parts for the dealer who 

the Sanford Manufacturing Company, visited the factory binds his own Loose Leaf Devices and 

at Chicago recently. Mrs. Freeman accompanied him, heref ith 
Los Angeles, Calif—Ernest Wallace, representing the therefore we want to co-operate wi 

Hotchkiss Saies Company, Ireland & Matthews and the the purchasers of metal parts. All 

Spencerian Pen Company, called on the local trade. of them. 

Los Angeles, Calif—George Lovell, accompanied by his 

wife, motored from Rochester, N. Y., and has taken charge We will gladly explain without cost 

- = pee ee aye oH _ mae at — eee St or obligation to you the system we have 
e stationery department of Bastian Brothers at Rochester . mak 

seven years; four years prior to that connection he was devised to enable the dealer to - 

with Tiffany, New York. up his special metals accurately and 
Middletown, Conn.—George W. Schneider Company has economically. 

opened a stationery store at 28 Main street. Mr. Schneider 

also conducts a printing business. Write us. We are here to serve 


Nashua, N. H.—The Nashua Gummed & Coated Paper 
Company has acquired the National Binding Machine * 
Company of New York. The National business is known The Tenacity 


as the Package Sealing Division of the Nashua Gummed 


& Coated Paper Company, located at 291 Broadway, New Manufacturing Company, Inc. 


York, N. ¥. . . . - . 
_New York, N. Y.—Albert De Laisne has opened a sta- Reading, Cincinnati, Ohio 
tionery store at 70 Wall street. New York Branch, 77 Beekman Street 


New York, N. Y.—The Binney & Smith Company has 
moved its offices to 41 East Forty-second street. 
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LOOSE LEAF RECORD BOOKS 


The PW. Loose Leip. 
P. & M. 
QUALITY 


and 


P. & M. 
SERVICE 








Our Catalog 
No. 46 
gives full 
information. 


THE PLEW & MOTTER DEPT. OF 
THE WORKMAN MANUFACTURING CO. 


Capital/and Surplus Over $350,000.00 
1200 West Monroe Street, CHICAGO, U. S. A. 
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New York, N. Y.—Constant J. Ninger has been mad 
manager of James Shea, Inc., 136 Fuiton street. He |} 
been in the stationery business since 1885. 

New York, N. Y¥Y.—The Scandinavian Sales Compa 
Inc., 516 Third avenue, scheduled in bankruptcy last mont! 
assets, $6,238; liabilities, $32,816. 

New York, N. Y.—The Atlas Stationery Corporation, 52 
Duane street,, is distributor in Greater New York fo: 
Meilicke telephone indices. Both the desk type ar 
portable telephone type index are carried. 

New York, N. Y.—H. L. Bertisch is operating st 
tionery and printing business at 339 Lafayette street. St 
tionery is a new venture for him. Mr. Bertisch has 
in the printing business for many years. 

Oakland, Calif—Smith Brothers are doing an immens' 
business in office supplies. 

Oakland, Calif—Ford & Bulkley report a wonder 
of their new “F&B” memorandum holder. 

Passaic, N. J—W. J. Van Auken has leased a modern 
store three doors from his present location on Main street 
He will get possession May 1, 1923. 

Philadelphia, Penna.—Sidney J. Burgoyne & Sons 
moved from 1209 Arch street to Allegheny 
Twenty-second street, where increased space is availa 

Philadelphia, Penna.—Penton Bros., Fourth and ( 
nut streets, contemplate consolidating all departments 
soon as the right location can be secured. This w 
mit enlarging the stationery and printing department 
various activities are now scattered; the main stat 
store at Fourth and Chestnut; the print shop on § 
above Chestnut; the stock warehouse at 128 South | 
street. 

Portland, Ore.—J. S. Ball, of the Kilham Stationery & 
Printing Company, spent his vacation along the Mck 
river in Southern Oregon, accompanied by his wit 
J. S. Brooks. On their return H. D. Kilham, of the 
company, went to Cannon Beach, Ore., for his vac 

Richmond, Calif.—Al1 Furrer, formerly city salesn 
A. Carlisle & Company, and E. L. Kearney, wh 
served both the Carlisle organization and the H. S. Crocker 
Company, Inc., have succeeded Shafe’s stationery store, as 
Kearney & Furrer. The new firm will specialize in com- 
mercial stationery.—H. C. Patten, former floor salesman 
with the A. Carlisle & Company, has taken the outsid 
position vacated by Mr. Furrer at San Francisco 

San Francisco, Calif—George L. Chaney, country sales 
man for A. Carlisle & Company, is away on his vacatior 

San Francisco, Calif—The Jenkins-Hall Index ( 
Company moved into their new building on First 
Harrison streets. 

San Francisco, Calif.—Wé£ill Hughes, representing th: 
Weis Manufacturing Company, of Monroe, Michigan, is 
due soon to call on the trade. 

San Francisco, Calif—B. M. Carlisle, president of A. 
Carlisle & Company, has returned from a ten-days’ fishing 
trip in the northern part of the state. 

San Francisco, Calif—John M. Kleff, representing, 
Atlas Stationery Company of New York, is due in § 
Francisco September 16 on his regular business tri 

San Francisco, Calif—Louis Ludiken, formerly with the 
Eaton, Crane & Pike Company, is now with Schwabacher 
Frey Company, in charge of the wholesale department 

San Francisco, Calif—Harry Crosswhite, who has 
with Hall & Smith for the past year, left for Los Angel 
where he will be engaged in apartment house managin 

San Francisco, Calif.—Isaac Upham & Company report 
a large sale of their convenient “Mem-No-Pads” during the 
past month, and also of the increasingly popular “Handy’ 
roll mending tape. 

San Francisco, Calif—Andrew Reinhart, of the Ingrim 
Rutledge Company, is spending his vacation in St. Louis 
Mrs. Reinhart and baby are sharing the pleasures of the 
trip with Mr. Reinhart. 

San Francisco, Calif—Mr. Charles S. Dixon, manufac 


turers’ agent for the Edward Barry Company, Efficiency 
File Company, Pacific Manifolding Book Company, Jen- 
kins-Hall Index Card Company and the H. Edwards Manu- 
facturing Company, has returned from his regular business 
trip through the Northwest territory and reports business 


much improved. 

San Francisco, Calif—U. G. Case, sales director for A 
Carlisle & Company, says that the vacation period drawing 
to a close seems to put new “pep” into buying and selling 
As a result, salesmen are working with renewed enthusiasm 
The unprecedented building activities also naturally have 
their effect on general conditions. It all means a greater 
San Francisco that will affect all lines of business. Mr 
Case is greatly encouraged regarding fall business. The 
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Your Customer’s Desk 


Just looking at it reminds him of the service it gives. 
Its service is your service, Mr. Dealer—the desk is 
your representative. A good quality desk makes a 
good representative. 





Western Desks 


give genuine, lasting service. In their manufacture, 
materials are treated so that the desk is not affected 
by moisture or heat. Drawers and slides operate 
easily at all times and the desk stands solidly on 
all legs. 

MR. DEALER—Western Desks give your furniture 
department new strength. If you are located in the 
Mississippi valley, you have the added advantage of 
ideal shipping facilities. Write for catalog. 


Western Furniture Company 
ST. LOUIS, MO. 


Blair Avenue and Palm Street. 


Accurate Results Secured 


Users of the National Non-Slip Ruler 


The ruler is made from flexible steel accurately 
graduated, having a Red corrugated rubber base, 
prevents slipping, which is so essential to the user. 
The combination of steel and rubber used in our 
Non-Slip ruler makes our product unusually attrac- 
tive and, above 
all, it assures 








Efficient 
Work 





National Rulers are modern 
in every respect. They rep- 
resent the greatest advance- 
ment in ruler manufacture. 

¥ We make them to English 
and Metric standards. The edges are true and 
smooth. The rubber is undercut, which avoids 
danger of inky fingers and blurred lines in ruling. 


Catalog and Price-list mailed on request 


National Rule Company 


Manufacturers 


Rochester 


New York, U. S. A. 
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Boxed 


Typewriter 
Paper 


LIGHT WEIGHTS— 
ONION SKINS—Glazed and Unglazed— 
BONDS—White and Colors— 
MIMEOGRAPHS— 
LINEN TYPEWRITER PAPERS— 
MANUSCRIPT COVERS— 








Our line will cover every typewriter requirement. 


All qualities of stock are carried in a variety of weights 
and finishes.' 


Our Typewriter Papers are very handsomely boxed and 
banded, and will prove an attractive addition to your 
shelves. 


Sample box, catalog, containing samples of stock, and 
prices upon application. 


We are also equipped to serve you 
well on Manifolds and Second Sheets 


ROCKWELL-BARNES COMPANY 
819 S. Wabash Ave. CHICAGO, ILL. 

















FREE 


On request we will send your ' 
purchasing agent a useful 
article for his desk. 


IRELAND & 
MATTHEWS 


DE T B.Gega 


Makers of 


BRASS & STEEL 
CUSPIDORS 
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THE ONLY ADJUSTABLE 
POST BINDER 
ON THE MARKET 


Here’s a simple device that enables the office 
boy to bind into book form “in a jiffy” any kind 
of loose leaf records. 


The “F-B” Loose Leaf Holder 





Pat. May 13, 1913 


is adjustable to any distance between punch holes 
and to any size of paper. 
Advantages acknowledged in numerous testimonials. 
The retail price is $3.50 a dozen with liberal 
discounts to dealers. 


F. B. MANUFACTURING CO. 


1228 Intervale Avenue NEW YORK, N. Y. 


(Chicago Office, Frank Z. Woods, Mgr., 180 No. Market St.) 


SUT 


Suidssll 
One-Piece 
ALL-LEATHER COVERS 


Open an old style Ring into a **Trussell” patented alli- 
Tear Book cover and you will Cut leather Ring Book cover and you 


4 











find that it is made of three-ply, will find but one ply of solid, heavy 
thin material, glued together. leather, equal in thickness to the old 
. Style three-ply cover. 





The TRUSSELL One-Piece, All-Leather Cover, first de- 
signed and patented by us in 1908, is becoming foremost 
in its field in 1922. 

This is because business men demand a quality look and 
feel in their binders. They want their books of the finest 
and most durable style that is consistent with a reason- 
able cost. We have it. 

No other binding at any price compares with this construction, and ft will 
outwear the ordinary kinds several times. Yet our prices are very low, due 
to quantity production by special machines. Made ip all styles and in 
all sizes from vest pocket to large desk books. 

Let us co-operate when a large order is in tne Daiance and a close price will 
help you to win out. We help dealers to get the business. 


TRUSSELL MANUFACTURING CO., 
3 North Cherry St. Poughkeepsie, N. Y. 














| fastidious. 





“Flo-Eze’ Inks 


“Quikstiker’ 
Paste and Mucilage 


Are made the modern 
way to suit the most 


““Flo-Eze’’ fountain pen 
inks in six colors with 
attractive display card for 
dealers. 


Write today for catalogue 
and prices 


Ink Ribbon Mfg. Co. 


Factory and General Offices pe ager 9 —_ 
San Francisco "EES city 
Established 1909 
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Order your stock of the NEW 
IMPROVED U-KUT-EM INDEX 
TAB immediately and be ready to 
secure the early Fall business. 





















Tab is heavier—cambric lined— 
and fully protected by U.S.A. 
and Canadian patents. 


UNIVERSAL INDEX TAB CO. 
435 Central Bldg. Seattle, Wash. 
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company has already benefited by the general better busi- 
ness atmosphere, as sales for August show a nice increase 
over June and July. Within the next few months it is 
looking for results that will indicate, barometer-like, that 
1923 will begin with a good “swing of trade” and make the 
year outstanding as compared with 1922. Through hard 
work this company feels certain it is securing its share for 
1922. 

Seattle, Wash.—The Society Stationery Shop is now lo- 
cated in the McDermott building, 218 Pine street; the store 
was formerly at 214 Madison street. 

Topeka, Kans.—The stationery store of the Hall Litho- 
graphing Company has been equipped with a Lamson pneu- 
matic cash carrying system. 

Book on “Printing Types.” 

The Harvard University Press, Cambridge, Mass., has 
issued “Printing Types—Their History, Forms and Use,” 
It is published in two volumes, bound in cloth, selling at 
$15.00. Over 360 illustrations show the chief typographical 
landmarks, with few exceptions in the actual size of the 
type. There are twenty-four chapters, the titles including: 
The Invention of Printing; the Latin alphabet; types of the 
fifteenth century in—Germany, Italy, France, the Nether- 
lands, Spain, England; the Aldine Italic; types used in the 
American colonies, with some early American specimens; 
nineteenth century “Classical” types; revival of Caslon and 
Fell types; English and American revival of early type 
forms and its effect on continental types; the choice of 
types for the composing room; industrial conditions of the 
past and their relation to the printer’s problem today. 


Clever Encore by “Jimmy Multipost.” 


Some months ago the Multipost Company, Rochester, N. 
Y., sent a letter to users of its machines, inviting them to 
send the Multipost to the factory for overhauling, in case 
the machine was not doing its duty. The letter was ad- 
roitly done, and signed by “Jimmy Multipost,” obviously 
the office boy. 

The Multipost Company has “encored” this letter by re- 
producing it, together with a number of letters received in 
reply to the original communication. In support of state- 
ments indicating that their Multipost machines were not in 
need of overhauling, users of machines originally put into 
service as long ago as 1911 said that Jimmy’s “brothers” 
were still on the job and going strong. 


Safety Campaign in New York. 


The Merchants’ Association of New York is conducting 
a campaign for reducing the number of accidents in indus- 
try and traffic. This is an auxiliary to “Safety Week,” 
which New York City will observe October 3-14. A com- 
mittee of over one hundred has been appointed to co-oper- 
ate in the safety campaign. The list of members includes 
Clinton L. Rossiter, vice president of the Underwood Type- 
writer Company, and C. K. Woodbridge, vice president and 
general sales manager of the Columbia Graphophone 
Company. 

Crerar Library Report. 

The twenty-seventh annual report of the John Crerar 
Library, Chicago, Ill., has been published. It covers the 
calendar year 1921. Included in the report is a narrative 
of the seven months during which the library’s new build- 
ing at Randolph street and Michigan boulevard has been 
occupied. 

The Crerar is Chicago’s leading public reference library, 
specializing on scientific and technical works. 





Machine Serial Numbers Protected in New York. 
Under an act passed by the New York state legislature in 
1922 it is a misdemeanor to deface, cover or alter the man- 
ufacturer’s serial number or identification mark on any 
mechanical device or motor. This will protect the pur- 
chaser of a rebuilt machine against the questionable prac- 
tice of “doctoring” the number of a second-hand or re- 
built machine to make it seem younger. 
Analysis of a Direct Advertising Need. 
Members of the Direct Mail Advertising Association have 
been supplied with a booklet by courtesy of James F. New- 
comb & Company, Inc., New York, N. Y. “An Analysis 
of a Direct Advertising Need” is a reprint of the address 
felivered by Robert E. Ramsay before the 1922 convention 
of the Associated Advertising Clubs of the World. 
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Carton contains 
I dozen rolls 


Sell it by the Box 


i a a 


Fogewater Paper (6mpany 


Preferred Paper Products 

















Roll Carbon Roll Carbon 


We are prepared to furnish to the trade CAR- 
BONIZED ROLLS for every purpose, any size. 


UNDERWOOD ROLLS 
ELLIOTT-FISHER ROLLS 
REGISTER ROLLS 
BURROUGHS ROLLS 


Our ROLL CARBON has the same distinctive Ey as 
our OIL SOLUBLE PENCIL CARBON PAPERS and 
QUALITY PLUS TYPEWRITER CARBON PAPERS 


Our MULTIGRAPH RIBBONS are acclaimed unequaled. 
American Manifold Products Corp. 


General Offices and Factory: 
2900 Darwin Terrace CHICAGO 
































“4 WEBCO PRODUCT 


TRADE MARK 





Original and Best 
lype Cleaning Hurd 


Cleans your type ‘No type brushing 
Cleans your platens | No picking out of 
Cleans metal parts | particles from type 


Dissolves grease and cleans spots 
tom your desk 


WHEN TRADE A MarnK APPEARS 





DIRT DISAPPEARS 
MANUFACTURED BY 


The FSWebster Company Inc. 
BOSTON 
MAKERS OF 


MULTI-KOPY Carbon Papers 
STAR-BRAND Typewriter Ribbons 
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PENCILS 


for 


Commercial Use 









2 Philadelphia.U.S.A. 
cho Cy 


For That Fall Business 
Stock Up On 


United States Quality Pencils 


Exceptional leads, high finishes and 
attractive packing, make our goods 
a big seller. 


Moreover, they permit of a substan- 
tial profit. 


Write for samples and prices ard 
information on “Specials.” 


U.S. PENCIL CO. 


60th St. and Baltimore Ave., Philadelphia 
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RIBBONS AND CARBONS 


EE Te 


Chicago, Ill—A. M. Gibson, of Holbrook & Gibson, spent 
part of September in Colorado. 

Chicago, Ill—J. N. Holden, manager here for The Miller, 
Bryant, Pierce Company, enjoyed a ten-day motor trip in 
October, touring Northern Wisconsin. 

Chicago, Ill—W. H. Prickett returned the middle of 
September from a vacation spent at Indian Lake, Mich. 
He had his family along, and enjoyed a restful outing, 
free from the usual conventions of resort life. Plenty of 
good food, rich milk, berries, swimming and prolonged 
slumbers produced very satisfactory results. 

London, England.—J. Bazley White has established 
himself as representative of ribbon and carbon interests 
at 3, Love Lane, Eastcheap, E. C. 3. 

New York, N. Y.—George L. Norris was elected secre- 
tary-treasurer of the Ironclad Carbon & Ribbon Company. 
He had acquired a part of the interest of Albert Ernst, 
who had sold out to S. W. Frey, president, and Mr. Norris. 

New York, N. Y.—The Lincoln Ribbon & Carbon Com- 
pany has incorporated; capital stock, $10,000; incorporators 
H. J. Schwagert, J. L. O’Donald and E. C. Hammond; 
S. F. Sabbatina, attorney, 375 Fulton street, Brooklyn. 

San Francisco, Calif—W. N. Hatch is representing the 
H & MC Co., Inc., in Utah with headquarters at Salt Lake 
City —F. A. Hammergren, of the San Francisco office, re- 
ports an excellent business for August. 

San Francisco, Calif—\W. G. Barnes, formerly manager 
on the Pacific Coast for Mittag & Volger, Inc., is now 
with the C. H. Jenkins Company, 114 Bush street. He 
devotes his attention to the ribbon and carbon features of 
The Carter’s Ink Company lines. 

San Francisco, Calif—W. G. Huston, Pacific coast and 
middle-western states manager for Mittag & Volger, Inc., 
has just returned from a trip to the factory at Park Ridge, 
N. J., covering also his territory in the Northwest and 
Southwest. . Mr. Huston reports that business in his line 
is very promising, with the factory working full time, and 
conditions satisfactory all along the line. Mr. Huston 
leaves October 1 for Los Angeles to turn the Mittag & 
Volger office in that city into a direct factory branch. 
H. A. Andre will have charge of the new Southern offices. 

Toronto, Ont., Canada—Edward Grand has succeeded 
N. Forbes as manager of the Peerless Ribbon & Carbon 
Company. 


Freight Traffic Course Offered in Manhattan. 

The Wall Street Division of New York University, 90 
Trinity Place, New York, N. Y., inaugurated a course in 
freight traffic September 26. The course comprises: Intro- 
duction to Transportation, Freight Classification, Packing 
and Marketing Freight, Freight Rates in the United States, 
Publication and Filine of Tariffs, Special Services, Rout- 
ing, Freight Claims, Express, Motor Truck Transportation. 
Regulation of Transportation Agencies, Organization of 
Traffic Department. Asa Colton, who is in charge of this 
course, has had practical experience in railroad and army 
traffic work, and has taught and written on traffic manage- 
ment. 








Postal Tube Service Resumed in Manhattan. 
Pneumatic tube service for the post office will be resumed 
this month in Manhattan. Tubes connecting Brooklyn with 
New York will facilitate the interchange of mail, and reduce 
the street congestion. The service was abandoned in 1918, 
and considerable agitation had to be done to get congres- 
sional action to restore this facility. 





Annual Gladiolus Show at Portland. 

The second annual exhibit of gladioli at the store of the 
J. K. Gill Company, Portland, Ore., was held on the bal- 
cony of the store August 29-31. It attracted many visi- 
tors. The flowers were grown by J. W. Likens, of the Gill 
organization. He had over 200 varieties on display. 

Arranging Boston-Mexico Steamship Line. 

The Transportation Association of Boston is_ taking 
steps for the establishment of a direct steamship line be- 
tween Boston and the gulf ports of Mexico. Freight and 
passenger service will be given. 
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IDEAL TUBULAR STANDS 





Write for 
Circular 





IDEAL No. 3 
TYPEWRITER 
STAND 


Table top measures 17 by 183 inches, height 26 inches. 
Drop leaf 12 by 183 inches, hinged on a level with 
table top. Furnished with one or two drop leaves. 


Fowler-Manson-Sherman Cycle Mfg. Co. 
William R. Manierre, Prop. 
1445-1455 W. AUSTIN AVE., CHICAGO 








THE RUSH-FRASER DE LUXE 


The IDEAL Ink And Typewriter Eraser 
Used by Uncle Sam 


in engineering and governmental departments 


Used like a pencil; just a stroke and the letter or figure is erased+ 
For quick, clean, invisible erasing it is incomparable. 


RUSH FRASER 


An IDEAL Office Equipment Specialty 

combining luxury and economy 
THE FLEXIBLE DIAMOND 
BRUSH — ITS SECRET 


_— 


Sells at Sight to typists, steno- 
menses bookkeepers a 
alts 

Made in 14K Gold finish. At 

your dealers or mailed direct 

tpaid insured for 50c in 
one Order or stamps. 

Liberal terms to the trade. 

Assembled twelve in handsome 

gold and silver display carton. 












, > 
ASK TONSEE IT 


FLEXIBLE DIAMOND BRUSH ITS 


ea <-=eee\ Rush Eraser 
ERASED 5 | Company 


9200SA&K 
Building 
SYRACUSE, 
N. Y. 
wg 


and Dutch East Indies: 
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Don’t “Pass the Buck”’ 





T keeps an accurate copy of every memorandum 
you write and keeps the copy before you. Instead 
of using a scratch pad, a scrap of paper or the back 
of an old letter to write important memoranda, 


Me MEMO-CHEK 


You simply can’t forget important memoranda 
when you have this wonderful little time-and-worry 
saver. Every notation, every tickler, and follow-up 
is kept on file right in front of you. You can close 
your day’s work by checking off the carbon copy 
of every memo you have written. Remember, you 
have a continuous writing surface and accurate copy 
of every memo or notation. Convenient? We'll say 
it is. Besides, it saves your memory and cuts out 
all guesswork. Price $5.50. 

Agents and Dealers are Making Big Money. 
Write for Our Proposition. 


BLISS COMPANY, Inc. 19 Park Place, New York 
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Give a Thought 
to Pins 





Pins are so commonplace that the 
average user gives no t to 
them, so long as they’re . And 
there's the point—on 


Those Good 
Crescent Pins 
Uniformly good—keen points, solid, 
with ‘‘comfortable” heads, that 

the points through thick of 


paper and “‘stay put.” Our pride 
in making good pins is your assur- 


ance of unvarying quality. 
Bank Pins—Pyramid Pins 


Crescent Brass & Pin Company 
Detroit, Michigan 


Western Representatives: Southern Representatives; 
BERT M.MORRIS COMPANY PHIL F. WEBSTER 
444 Market St., San Francisce Box 873 San Antonio Texas 
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Dealers! 


Real distinctive quality in 
Carbon Papers and inked 
Ribbons at prices that are 
right. Packed under Car- 
rib Brand or Special im- 
print or in bulk. 


CARRIB 


Manufacturing 
Corporation 
ROCHESTER, WN. Y., U. S. A. 














FREE TRIAL 
SAVE TIME,STAMPS, MONEY 


O mussy sponge or “licking.” No stamps spoiled, 
lost, misused. Affixes stamps to any kind of 
mail 4 times as fast as by hand. Keeps stamps 
locked, in rolls, in one place. Enables keeping ac- 
curate records of all stamps used as you do petty 
cash. Pays for itselt quickly in time and money saved. 


MULTIPOST 


Stamp Affixer and Recorder 
Oldest and most successful on the market. No wicks 
to gum up. Can’t leak water. Guaranteed against 
defect and breakage, irrespective of cause, for one 
year. Various models for different requirements, 


from $10 up. Over 50,000 in use! 
PARCEL POST STAMP MACHINE 


Keeps all denominations of stamps lecked up in one place. 
Provides quick, clean method of getting and affixing exact 
stamps wanted. Automatically keeps accurate records 
of stamps used. Built sectional; can add _ sections 


as desired. 
Sent on FREE TRIAL 
No money in advance. Write for catalog B. 


Multipost Co., 
Multipost 


Rochester, N. Y. ! 
Stamping 


CANADIAN BRANCH: 67 Richmond t 
Street, E. Toronto, Om Machine 


Parcel 
Post 
Stamp 
Machine 











ECLIPSE 


Pneumatic Inkwells 


Have These Notabl Features: 





1. Beauty 7. Superiority 

2. Dignity 8. Keep ink clean 
3. Utility 9. Keep fingersclean 
4. Durability 10. Acid proof 

S 


5. Economy 11. Prevent wasteful 
6. Variety evaporation 
Remember the Eclipse line when 


you need inkwells. 


GENERAL ECLIPSE CO. 


Dept. A 


Danielson, Conn. 


October, 1922. 








COSTS MORE — WORTH MORE 


Quality Is What a Machine Is— 
Reputation What It Is Supposed to Be 


Victor Standard Typewriter 





The Machine of Superior Quality 


ALIGNMENT BETTER—Inch wide cone typebar bearings and octuple 
roller bearing carriage give a rigidity of typebar and carriage 
action that combine to produce work of unquestioned superiority. 

OPERATION EASIER—Light key touch and speedy escapement enable 
the operator to do more work with less effort, 

SIMPLE DESIG AND CLEVER CONSTRUCTION—Reduce materially 
the cost of upkeep. 

UNIT FEED ROLLS—Enable operator to write to the extreme bottom 
of sheet. 

All modern improvements including automatic ribbon reverse, single 
key decimal tabulator, back space bar, variable line spacer, 
bichrome ribbon. 

If there is no dealer in your District, write now for catalogue and 
agency terms. 


VICTOR TYPEWRITER COMPANY 


General Office and Factory: SCRANTON, PA., U.S. A. 
Department 10 
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HOUSE ORGANS 
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Paragraphic reviews of current issues from 
the house organ field, classified for convenient 
reference. 


Loose Leaf Notes (Wilson-Jones Loose Leaf Company) gave 
prominence to the appointment of O. J. Timberman as assistant 
sales manager. 

Results (Monroe Calculating Machine Company) discussed 
the American iron and steel industry from a historical and a 
mathematicai viewpoint 

The Wales Visible noted the similarity between selling and 
athletic sports in ‘‘A He Man’s Game.’”’ oth require an alert 
mind and phvsical endurance. 

Lightning (The Bircher Company) discussed the power of co- 
operation The importance of this attribute and the necessity 
of true team work were emphasized. 

Sewell-Clapp Envelopes, Chicago, Ill, issues a monthly house 
organ called “Business Envelopes.” General information re- 
gardirg envelopes predominates in the contents 

Qualified Notes (Central Paper Company, Menasha, Wis.) 
featured a dozen cartons of ‘‘ualified’’ adding machine rolls 
as a merchandising and window display proposition. 

The Commercial Paste Company, Columbus, Ohio, issues 
Gluey Gleanings, named after the company’s well-known paste 
It combines trade news with well-selected miscellany. 

The Roval Standard (Royal Typewriter Company) announced 
“The Buying Boom Begins.” and substantiated this view by 
citing the growing momentum of business in many lines. 

The Faultless Bulletin (Stationers’ Loose Leaf Company) 
printed “He Can Who Thinks He Can,”’ by H. E. Hawkins, 
sales manager. It is an exhortation for grit in business—and 
not in the bearings of business. 


Users’ News (Addressograph Company) described a plan 
followed throughout the Pennsylvania Railroad system to keep 
stock on the repair parts in the various shops. An ad- 


dressozraph is the keystone of the plan. 

Graphite (Joseph Dixon Crucible Company) featured pencil 
window displays by Lowman & Hanford, Seattle, Wash., and 
W. H. Kistler Stationery Cempany, Denver, Colo. The char- 
acter of the displays was commended highly. 

Telephone Facts (Kellogg Switchboard & Supply Company) 
printed “What You Can Do for Your Town.’ It was an in- 
spirational article showing that each individual must con- 
tribute his best to the community welfare and development. 

The Sales Force (Hedman Manufacturine Company) termed 
H. E. Watkins the “Argentine Ace.’’ He is distributor in 
Argentina for the F & E check writer, and his 1921 production 
was surpassed by only one organization in the United States. 

The Edgewater Paper Company, Menasha, Wis., publishes 
The Edgewater Bug Inspiring sales talks and detailed in- 
formation about the company’s adding machine rolls and type- 
writer second sheets make the house organ interesting reading 

The Eagle News (Eagle Pencil Company) pays attention to 
subjects beyond ‘“‘shop talk.”” The midsummer number con- 
tained ‘‘Flowers for Winter.” by L. C. Felser. Valuable in- 
formation was given on transplanting garden flowers for winter 
growth in the house 

The Skyscraper (The Shaw-Walker Company) commented on 
extensive newspaper advertising being done to send business 
to the dealer. Each week a list of important city dailies 
reaches nearly 8,000,000 readers with the ‘“‘Built Like a Sky- 
scraper’ message 

The Corona Bulletin (Corona Typewriter Company) lead 
article was ‘‘The Genca Conference,” by Crawford Price, of the 
editorial staff of the London Times. He commented on the 
preponderence of Coronatypers among the newspaper men who 
covered the Genoa conference. 

Business (Burroughs Adding Machine Company) included in 
a generous assembly of interesting articles ‘“‘Purgatory of Third 
Class Mail.’’ It showed how misaddressed mail is disposed of 
by the post office. and should be an incentive to absolute ac- 
curacy in addressing direct-by-mail advertising. 

Scrits and Good Practices (Strathmore Paper Company) 
reports that one distributor of papeteries for men finds a good 
retail outlet in haberdashery stores. In addition to appealing 
to men buying their own furnishings, the stationery display 
attracts women doing gift shopping for their menfolk. 

“You'll Feel Our Welcome” in What Next (Dennison Manu- 
facturing Company) featured the slogan of The Burrows 
Brothers Company. Cieveland, Ohio, in an article descriptive 
of that institution The article illustrated a painted bulletin, 
one of several in Cleveland advertising the Burrows business. 

The Webster Way (F. S. Webster Company) printed “A Few 
Words on Associations,” commending the activities of the 
National Association of Stationers and Manufacturers The 
series by James -luartz, factory manager, on “Good Type- 
written Impressions,”” discussed the idiosyncrasies of type- 
writer ribbons when unsuited to the work assigned to them 

The Protectograph Weekly Bulletin (Todd Protectograph 
Company) ran a noteworthy contribution by Julius Mentzel, 
general sales agent at New York, on “Adding Machine Ex- 
perience.”’ Tocd salesmen have had their sales possibilities 
enlarged materially by the introduction of the “Star” adding 
machine. Mr. Mentzel showed how to cash in on their widened’ 
scope 

“Fortune loves the man who is unafraid.’ This is the moral 
in an anecdote in The Stencil (A. B. Dick Company) about 
the smali boy who convinced himself in a thunder storm, 
“Who's afraid!’ He showed that same courage when he ar- 
rived in the city, alone and unknown, facing the panic of 
ae the dazzling lights and rumbling of the city. ‘“Who’s 
afraid!”’ 


(Continued on Page 227.) 
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Steel Age 
Filing Cases 
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Steel 
Furniture 








Sheet 
Metal 
Specialties 


Corry-Jamestown 
Mig. Corporation 


CORRY PA. 























Economical - Efficient - Practical 


Your customers will instantly recognize the Bump 
Paper Fasteners as the ideal office device. 


Pins, clips, staples or any other metal fasteners 
are unknown to the “BUMP.” They 
make their tie out of the paper itself. 


Both Are Profit Makers 


The hand fastener works after the 
manner of the ticket punch. The 
Stand machine is equip for 
punching a single round hole, in 
addition to its regular use. 

Quick Turnover — Neat Profits 


characterise Bump. 
Send for Catalogue. 


BUMP PAPER FASTENER COMPANY 
La Crosse, Wis. 


SEYMOUR CONOVER, Eastern ve 
350 Broadway, New Y' 
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Remanufactured typewriters 
are GOOD typewriters— 


A Super Grade Remanu- 


factured Typewriter 


represents a superior value. It 
has gained a reputation on its 
own merits. © Speedy and ac- 
curate. It is economical in op- 
eration and practically free 
from repairs. The clear and 
perfectly formed type faces 
and styles insure the greatest 
degree of legibility. And its 
most valuable asset—consist- 
ent and reliable performance 
and endurance. 


The constant demand for Super 
Grade Remanufactured Typewrit- 
ers is conclusive proof and testi- 
mony as to their merit. We have 
a price list ready to send to you. 
Ask for it. 


UNITED TYPEWRITER 
EXCHANGE CO. 


WHOLESALERS 
137 High St. Boston, Mass. 


Cable Address “‘UNITYPEXCO’ Boston 


























Trade Mark 























A popular line of 
filing and indexing supplies 





Profitable to dealers 


for three vital reasons 
Excellent qualities 
Attractive prices 
Sold only through dealers 


Dealers seeking ways to stim- 
ulate trade find UNITED BUSI- 
NESS SUPPLIES easy to sell and 
well adapted to the needs of up- 
to-date offices. These supplies in- 
clude vertical folders and 
guides, ruled and _ printed 
cards and card guides, sup- 
plies for loose leaf and 
machine bookkeeping sys- 
tems. Affords oppor- 
tunity to develop and 
retain one of the most 
















Send for catalogs, price list and attractive dealer proposition. 
United Business Equipment Company 
113-121 Albany Street 
Boston,11,Mass. 
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CATALOGUES 





Paragraphic renews of current issues from 
the catalogue and allied fields, classified for 
convenient reference. 


Manufacturer. 

Circulars by the Acme Shear Company, Bridgeport, Conn., 
show divers office and coupon shears. 

The Rittenhouse paper fastener is described in a circular by 
Horace F. Clark, Jr., Washington, D. C. 

Bulletin No. 40 of the American Box & File Company, 
Atlanta, Ga., shows box files, shelf boxes and transfer files. 

The Valley Paper Company, Holyoke, Mass., is distributing 
vege the trade a series of six booklets on bond and ledger 
ines. 

Howard’s combinaticn table-desk, for typists, is the subject 
cf a leaflet issued by the Howard Products Company, 39 West 
Adams street, Chicago, II. 

A new catalogue and price list is ready for mailing by Samuel 
Isaacs & Company, pen manufacturer, 3734 North Nineteenth 
street, Philadelphia, Penna. 

Catalogue No. 23 of Aladdin lamps has been circulated by 
the Aladdin Manufacturing Company, Muncie, Ind. One of 
the pages is devoted to desk lamps for office use. 

The Accounting Devices Company, 564 West Monroe street 
Chicago, Ill, announces a new line of forms on buff paper 
They are designed for use in the ‘“‘Adco MF’”’ binders. 

A handsome booklet by the Moore Pen Company. Boston 
Mass., “From Flint to Fountain Pen,” is a history of the 
writing instrument from remote antiquity to the present. 

The Sieber Products Company, St. Louis, Mo., has a folder 
on the Sieber adjustable hand punch for punching and slotting 
holes in sheets for loose leaf work. The dies are adjustable 

Vawter-Luckett, Ltd., Toronto, Ont., Canada, publishes Cat- 
aiogue No. 50 cn loose leaf metals. This is in booklet form, 
— to fit the standard price list and the No. 115 memo 
00k. 

“A New Era in the Sale of Ring Books” proclaims a circular 
on “Greenback,” the new ring binder of the Wilson-Jones 
Loose Leaf Company, Chicago, Ill. It is a pleasing example of 
offset printing. 

The Collier Company, 152 West Forty-second street, New 
York, N. Y., distributes a mail card in three colors showing 
the ‘‘Steelgrip’ clip, a steel clasp accommodating from one to 
two hundred pages. 

A broadside in photogravure, 36x26 inches. shows chairs 
settees, costumers, waste baskets and umbrella stands made 
by The Sikes Company, Twenty-third street and Passyunk 
avenue, Philadelphia, Penna. 

The Postometer Sales Company, Poughkeepsie, N. Y., dis- 
tributes a circular on its parcel post rating machine. It in- 
diecates the postage on any parcel by zones, depression of the 
proper indicating key showing rate for that zone. 

Catalogue No. 20, distributed by the Atlanta Table Company 
Atlanta, Ga., shows sanitary, roll top, flat top, typewriter and 
standing desks and office tables. It is a typographic gem of 
sixty-four pages, with embossed cover in two colors. 

The American Seating Company, 14 East Jackson boulevard, 
Chicago, Ill., has issued Catalogue No. 54, showing school fur- 
niture and school supplies. Included are varied lines of office 
chairs, flat top and roll top desks, typewriter desks and office 
tables. 

A supplement to Cataiogue No. 36 has been distributed by 
the Tell City Desk Company, Tell City, Ind. It announces sev- 
eral changes in construction, and shows the No. 295 desk, with 
pedestal typewriter support, and the No. 166, No. 199 and No. 
166 tables. 

General cataiogue No. 46 has been issued by The Plew & 
Motter Denartment of The Workman Manufacturing Company, 
Chicago, Ill. It lists. describes and prices the “P & M” loose 
leaf line, metal tip vertical file guides, catalogue and pamphlet 
covers, punches and book locks. 

The Falls posting machine desk is shown in a folder issued 
by The Fitz-Cress Company, Duluth, Minn. This desk is made 
to accomodate posting machines, and adapted for posting into 
binders or into travs. In addition to affording convenient work- 
ing quarters, the Falls desk serves to muffle the sound of ma- 
chine operation 

An attractive folder in colors describes the ‘‘Ticketograph.” 

product of the International Time Recorder Division of the 
Computing-Tabulating-Recording Company. The machine pre- 
determines production costs on time or piece work—or both— 
making out job tickets in gangs of as many as eighty-two, 
eliminating all copying and error. 

A novel execution of testimonial letters is employed by the 
Alex. H. Irvin Company, Curwensville, Penna. Accompanying 
an illustrated letter of four pages are miniature reproductions 
of letters from important users of Irvin stapling machines 
The minute size, still legible, arouses greater interest than 
though the letters were reproduced full size. in the conventional 

“Sectional Counter Filing Equipment’’ is a new twenty-page 
catalogue issued by the Art Metal Construction Company, 
Jamestown, N. Y. Various styles of filing, roller shelf, cup- 
board and safe units are shown. They enable the user to make 
any desired arrangement of filing capacity, etc. Several illus- 
trations depict the facility with which corners may be turned 
The catalogue is printed in two colors. 

Dealer. 

An elaborate catalogue of supplies for all systems of vertical 
filing and card indexing is distributed by the United Business 
Equipment Company, 113-21 Albany street, Boston, Mass. A 
number of the illustrations are in color. aa) 

A four-page sales letter by James A. Cook & Son, 77 Bay 
street. Toronto, Ont., Canada, presents effective arguments to 
consumers for patronizing this commercial stationery shop. A 
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OUR letterheads and busi- 

ness cards are your press 
agents—your advanced guard. 
For the integrity and financial 
standing of your organization 
is reflected in your stationery, 
cards, etc. 
We know that the fate of your 
letters lies in a measure at the 
mercy of the engraver’s skill. 
But copper and steel plate en- 
graving with all its kinks and 
turns is no mystery to us. We 
have learned the knack of do- 
ing better work well. 


Let us send you an estimate on 
your next stationery order. 


The American Embossing Co. 
192-96 Seneca Street BUFFALO, N. Y. 
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[~HUNTS...oPERS™ 
POINTED 


H™ the greatest profit. * 4 

— liked. U 

N line so complete. N 

i: by profit not ruined by T 
price cutters. 


tick to the line that relies 
on quality for success. 











C. HOWARD HUNT PEN CO. 
CAMDEN ,N.J., U.S.A 





















FOR A CLEAN, 
LONG-LASTING 
IMPRESSION 





ALLEN & COMPANY 


MANUFACTURERS 
General Offices and Factory: 
11-13 Vandewater St. New York, N. Y. 











TRADE MARK REGISTERED U.S. PAT. OFFICE 
“ed INTRODUCING THE 


Calendesk Pad 


This new addition to the well-known Elsane line of sta- 
tioners’ specialties combines a desk pad, diary, yas rand 
memorandum pad. The memo pad consists of fifty-two 
sheets, seven perforated coupons to a page for each he of 
the year, with leather cover over memoranda when not in 
use. Besides having an excellent demand as a stationery 
specialty, the Calendesk Pad has great merit for adver- 
tising purposes when carrying the imprint of your name, 
"phone, address, etc. 

Made in 27 styles, stiff or flexible, with three 

different styles of fillers for the memo 


Order your sample now and write for prices and circulars. 


SAINBERG & COMPANY, Inc. 
65-67 W. Houston St. t IE N. Y. 


Middle Western meseiall 
John W. Messimore, 103 8S. 7th St., Goshen, Indiana 
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Your Carbon 
and Ribbon 
Business 


is always subject to competition—cheap, 
so-called “cut-price” goods attack on one 
side, high pressure sales talk from “direct- 
by-mail” manufacturers on the _ other. 
MILO Typewriter Ribbons and Carbon 
Papers will help you beat this competition. 
Our location permits operating at less 
overhead and less labor cost, which advan- 
tage is passed on to you. MILO products 
have been proven time and again quality 
goods. Put up in our artistically engraved 
boxes and carrying your own imprint, they 
give you a splendid opportunity to cash in 
on the personality of your business. Write 
us today. 


MIL 





RIBBON S| CORPORATION 
PENN or rare N. ¥. 
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TRINER POST OFFICE 
SCALE No. 9 


Specially designed for U. S. Post Office 


Service 





Cuts down Postal costs. 

—Used where a variance of 1/64 oz. means & 
saving of thousands. 

—Pronounced by experts as the best commer- 
cial model ever produced. 


—Extra heavy and precise construction without 
the objectionable features of the old type beam 
scale. 


—Many new and desirable points of interesting 
construction to make good sales talks and ex- 
cellent window displays. 


—Write for full particulars. 


TRINER SCALE & MFG. CO. 
2714 W. 2ist St. CHICAGO, ILL. 
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On Ocean Front Fireproof 


The Breakers 


ATLANTIC CITY, N. J. 







Comfortable, airy bed-rooms. Luxurious lobbies 
with spacious verandas swept by ocean breezes. 
Hot and cold running sea water in all baths. An 
ideal sojourn for those seeking rest and recrea- 
tion. Evening concerts. Dancing. Private bath 


houses for surf bathers. Sensible rates. 












AMERICAN AND EUROPEAN PLANS. 





Golf Privileges Fireproof Garage 









Stationers’ 


Tarboard 
Goods 





An established line of filing boxes, trans- 
fer cases and stock boxes assures you of 
a steady income and regular turnover. 
Your customers know these goods—thev 
are in demand. 


If you now handle these goods, get our 
proposition and see how it compares. 
If not, write for information about our 
sample assortment which provides a small 
stock and a sample of each number. 


Advance Paper Box Co. 


Manufacturers of Plain and Fancy Paper 
Boxes, Filing Cases and Stock Boxes. 


2727 Franklin Ave. St. Louis, Mo. 
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number of illustrations show store interiors and representative 
window displays. 

F. F. Hansell & Bro., Ltd., New Orleans, La., issue a cat- 
alogue .of school supplies, which includes a number of items of 
interest to the commercial stationer. These include ‘‘Klearflax’’ 
rugs, matched office suites, tables, chairs, desks, telephone 
tables, costumers, stationery storage cabinets, wardrobes, um- 
brella stands, “Allsteel” filing equipment, filing safes, etc., 
filing supplies, loose leaf devices and supplies, fountain pens 
and miscellaneous stationery supplies. 


The Re-Built Typewriter Company, Ltd., 305 George street. 
Sydney, Australia, has distributed a booklet demonstrating in 
a lucid manner the company’s facilities for rebuilding all makes 
of typewriters. The company stresses the fact that its products 
are “‘built-all-over-again,’’ as contrasted with machines offered 
users which have been repaired only. A number of illustrations 
make easy a Clear understanding of this technical subject. 


“What We Are and What We Do” is a timely booklet issued 
hy The Typewriter Exchange, Ltd., 130 St. George’s street, 
Cape Town, South Africa. The booklet shows the various lines 
handled. Included in the activities of this organization are the 
manufacture and sale of office furniture, and sales representa- 
tion of the L. C. Smith & Bros. Typewriter Company, the 
Hammond Typewriter Corporation, The Noiseless Typewriter 
Company, the “Perkeo” portable typewriter, ‘‘Pal,’’ the pencil, 
the “Swiftograph” duplicator, Weis filing specialties, ‘‘Typex’’ 
ribbons and carbons. The company operates a printing and 
mechanical service department for typewriter users. 

Accessory Advertising Matter. 

A display hanger featuring Dixon’s “Best White No. 
pencil is furnished dealers by the Joseph Dixon Crucible Com- 
pany. 

Cash and bond boxes made by the Merriam Manufacturing 
Company, Durham, Mass., are now packed individually in dis- 
play cartons, attractively printed. 


oro 
352 


The Dennison Manufacturing Company furnishes dealers with 
a double-sided display card in colors, advertising on one face 


Dennison’s gummed reinforcements for loose leaf sheets, and 
erepe paper on the other side. 


Price Revisions. 
The Tension Envelope Company, Inc., Brooklyn, N. Y., has 
announced new prices. 
tevised prices are announced by the American Hard Rubber 
Company, New York, N. Y. 


Wholesale price list No. 196 has been distributed by the 
Superior Type Company, Chicago, Il. 


Revised prices on adding machine rolls made by the Central 
Paper Company, Menasha, Wis., were announced September 1. 


The Tell City Desk Company, Tell City, Ind., announced new 
prices eftective September 1. They supersede all previous 
issues. 

The Furnas Office Furniture Company, Indianapolis, Ind., has 
sent its distributors Price List No. 13, applying to Catalogue 
No. 3. It is effective September 15. Despite progressive ad- 
vances in material costs, the list maintains price levels of 
January 1. 


From The Toledo Metal Furniture Company, Toledo, Ohio, 
come two new price lists. No. 293 covers the “Uhl” line of 
typewriter desks and cabinets, stands, ‘‘PosturChair’” line, re- 
volving chairs and atoale. stands and tables. No. 403 shows 
factory equipment, and lists chairs, stools, tables, portable tool 
trays and trucks. 


(House Organs—Continued from Page 223.) 
Dealer. 


The Drake Drummer (Miller, Drake & Company, London, 
England) embodies a wholesale list of the leading makes of 
American typewriters. 

The Shepard Staff (Henry O. Shepard Company) told of the 
:‘mportance of good direct-by-mail printing to permit the user 
to enjoy “The Survival of the Fittest.’’ 

“Is Germany Stalling?’ asks Common Sense (Corlies, Macy 
& Company, Inc.). The writer opines that Germany is aiming 
to simulate national bankruptcy by deliberately depressing her 
currency and thus demonstrate that the reparations stipulated 
cannot be met. 

The Office Cat (The Richmond & Backus Company) cited the 
pre-eminence of Detroit in ‘‘No Mean City.” It was likened 
to Tarsus of Biblical times. Incidentally, The Office Cat has 
its analogy in the apostle Paul, who is praised for his civic 
spirit in the ‘‘Are-and-be”’ house organ. 

A noble tradition of country journalism was fittingly por- 
trayed in Diamond Dust (Hall Lithographing Company). The 
editor was in work up to his neck because of his necessary 
attendance at the Kansas Free State Fair. He wrote a lead to 
fill the first page, and wound up with an admonition to the 
devil te get out stock cuts to fill the remaining three—Lydia 
Pinkham, Buchu and Three-in-One. The hell box didn’t reveal 
any of the old standby cuts, but the three pages were well filled 
with varied miscellany in line. 


Internal. 


The J. K. Gill Company, Portland, Ore., publishes the bi- 
weekly Gill-O-Gram, which contains many newsy items re- 
garding the personnel of the organization 

The Strathmorean (Strathmore Paper Company) included 
“My First Job,’’ by Mildred McClellan. It narrated the dif- 
ficulties of the budding stenographer just out of college. 

The Hand Clasp (United States Envelope Company) described 
the importance of traffic and transportation to the modern 
manufacturing organization with factories scattered all over 
the country. It was contributed by S. Robert Hart, traffic 
manager of the United States Envelope Company. 
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The Standard Stamp Affixer. 
Known as the simplest, light- 
est and speediest on the market. Saves 
time and money. 
It is a portable safe for your postage 
stamps. 
Endorsed by thousands of well-known 
users, including: 
Standard Oil Co. 
Bell Telephone System ; 
United Shoe Machine Co, 
Western Electric Co. 
Bauer and Black 
Willard Storage Battery Co, 
Eastman Kodak Co. 
and other prominent houses. 
DEALERS—We have an interesting proposition to make yeu 
which does not involve any outlay. 
STANDARD STAMP AFFIXER CO. 
EVERETT, MASS. : 
I iii | 
' 3 
Stationers’ Shelf Boxes ; 
= The policy of buying supplies in small 
= quantities at present prevailing among users 
and dealers alike, makes these stock boxes 
very valuable to the stationer. Of strong p 


construction and dustproof, they prevent 
waste of stock and facilitate filling of orders. 
= Note the number of broken packages in 
your stock and let us furnish cases for them. 
Write today. 


L. HOFFMAN 


Established 1888 
45 LAFAYETTE ST. NEW YORK, N. Y 


= Desk Pads, Transfer and Storage Cases, Legal 
= and Letter Cabinets, Stationers’ Shelf Boxes, 
: Cloth Covered Card Index Boxes, etc 
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FELDMANN’S DAILY Simplex Lever Lock Binder 
MEMO REMINDER seer pln with touch of finger 


H rds f ’ » 
Your daily routine calls DURABLE —guaranteed for 5 years. 


otes easily Sled for 














| Made to fit any size of sheet and diam- 





quick reference. 

grades In-stock -i0e, eter of post, with solid or sectional 
Mail us trial order post. All standard sizes carried in 
Liberal stock, order shipped same day re- 


discount. 








or Sample binder for 
%x1l sheet mailed for $1.00, 
4 S. and Canada. 


of We manufacture other loose 


Ingerting | leaf devices for up-to-date require- 


For your 


| ments, with liberal trade discounts. orders, 
duplicate 
FELDMANN’S SYSTEM MFG. CO. es, 


etc 


2306-2308 Armitage Ave. CHICAGO, ILL. 














Headquarters for Desk Calendars, | 
Pads and Stands 


We are the manufacturers of the celebrated “Handy” and 
“Sterling” Calendars—metal and cut glass Stands with 
Pads plain or indexed by months. 
LIST PRICES—WITH METAL STANDS: 











Complete Pads Stands 
De, B Pe GEE BAGO. ccc ccccccecccccccscs $1.20 $0.60 $0.60 
Ne. 1 HANDY, Hmaproved .....ccccccccccccccce 1.20 .60 .60 
No. 2 BET ING *Wenseses Peetecissseseseheeses 4 4 4 
“ ” NG, MMMOICG co ccc esceccesesses ° ° e 
I E ES I E DR, TONOMONOE ow ccccccsccccccccce 1.40 -60 80 
S RLING D K CA NDAR STERLING GIANT, Enameled.......... 2.00 1.20 1,00 
DAILY MEMORANDUM, smmnenes. aeeee -60 30 30 
T JT GLA BASE 

KIMPTON, HAUPT & CO. = EST ERNGRE WITHOUT GLASS BASES: 44 gpa. 
WHOLESALE STATIONERS en Cbs des wes nadiewibesne son} ocms . 8.00 2.00 6.00 
GLASS MANUFACTURERS ED <dehs CKnceee esas betbneshenbed 6.00 1.50 4.50 

We deal in all other Desk Calendars, teo. 

53 Beekman Street NEW YORK, U.S.A Send us early order for your full requirements. 

















No Mistakes Are Made With This Index 


Cannot Work 


Its Always Visible And Ready! — Loose. 


Will not come off. 


THE SENSIBLE, ECONOMICAL INDEX FOR RUBBER STAMPS is now te bong = 
serving busy men everywhere. The index card is slipped into the Medearis gs, + ony , 


Patented flanged groove which is made into the mount at the 
factory and can never work loose or come off. Ask your rub- 
ber stamp maker for the Medearis Patented Index Mount. 


IF THEY CAN’T FURNISH YOU, 
SEND US THEIR NAME. 














INDEXED aS 
Medearis Moulding Co. veo. «« Winston-Salem, N. C., U.S. A. 

















MILLER RRAND 


seit a 




















No. 583 New “Duralumin” Handle Eraser 
This handle will not split nor crack, nor will the blade come out. 


SOBMILLER BRO'S ied 


BOWL POINTED ee al 
The Original Bowl Pointed Pens. Styles to Please All Hands 
Meriden, Conn. MILLER BROS. 305 Broadway, N. Y. 








ft MILLER BRO'S 
~~ BOWL POINTED 

















_ILLERIG{RAND 














Be He ee meer 
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WastePaper 
Baskets 


Letter Trays, Mail and 
Tape Baskets, Space 
Baskets, Build-up 
Trays. 


UNIFORM MESH AND FULL 
GAUGE WIRE 


Special Baskets Made to Order 


PEERLESS WIRE GOODS COMPANY 
Wetne Ser Catsienes 20 East Jackson Blvd. CHICAGO 


“Send Him In!” 


Now, when every good help to business must be used, 
do not overlook your salesmen’s cards. 





PEERLESS SANITARY LINE 


























Are they Wiggins Cards? In other words, are they 
clean, finely engraved, snappy in appearance? If 
they are not they are losing business for you. 


Get business with Wiggins Cards. They come in book 
form in leather binders—no waste, therefore econom- 
ical to use. We expertly engrave them or deliver 
blanks to your printer for type printing. Write today 
for specimen tab and details. 


WIGGINS THE JOHN B. WIGGINS COMPANY 


Peerless’ Established 1857 1104 S. Wabash Ave. 
Book Form 705 Peoples Gas Building, Chicago 








Either in Stylo or Fountain Pens Also Manufacturers for the Trade 
PARAMOUNT PEN CO., Inc. 
63 Irving Street Jersey City, N. J. 











KEYSTONE TYPEWRITER TABLETS 


Utility—Convenience—Economy at a Most Reasonable Price 


The latest efficiency unit for office use and distribution. 
Protection for all paper surface until the very instant of use. 
Standardized thickness, solid and substantial binding. 
Extensive variety of papers in surface, texture and weights. 
Sold by progressive dealers. Descriptive list ready for your call. 


SAMPLE TABLET No. 6064—BOND PAPER, 50 SHEETS, 84211 in, Mailed for 20 
J. C. BLAIR CO., MFG. STATR’S. Huntingdon, Penna. 
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Riwval]—tne Master Craftsman Fountain Pen A triumph of thirty-eight years’ experience in 
We manu- 


the manufacture of Fountain Pens. 
facture fountain pens for the trade, and specialize on imprints for the jobbing, retail and mail 
order trade. Prompt service in repairs, All work is done in our own shops. 


The export trade is skilfully handled. A host of busi- We make all modern designs in Lever Self-Filling, 
ness friends abroad testifies to our close study of their Screw Cap, Non Leakable and Slip Cap Fountain Pens; 
requirements. also Stylos—Fully Guaranteed. 


Get in touch with us at once. Our prices assure you good profits; Beaumel quality pleases users. 
D. W. Beaumel & Co., Inc., Office and Factory: 17-27 Vandewater Street, New York, N. Y. 
AP AS OAS oe HAS PAS PAS PAS PAS HAS AAS AS HA HA HAS HA A A 
re] VOCEUCUENUCEAUUAAUACOUEOGEOUEOADOCOOEOCEOUTOETUCUOEOAEOEEOADOOOGUOOOOCOUSOUCOUEOOOEOOEOOEQUOOCUOEOOOLAOOOOOOUOOSOON COOCCOUCOUEOODONOOOUOOOEUOOUOOOEOOAO LEEDS 22 


“PELOUZE” POSTAL SCALES 


are scientifically made. They show exact weight in ounces, also cost in 
cents on all classes of mail matter. 






ns 


OS rere 4lbs. MailandExp...... 16 Ibs. 
DR ch nko es oe 2% lbs. Commercial ...... 12 Ibs. 
ae Er: i °° =e 
Dt teeee+eneeee 2 MD scccences 2 ibs. 
Crescent .......-:- EE 6.000.064 + 





Banks and husiness houses use “‘Pelouze” 
Scales Lecause of their accuracy, reliability and 
durability. 

ASK FOR A “PELOUZE” SCALE 


PELOUZE MANUFACTURING CO. 
232-242 E. OHIO ST. . CHICAGO 


SOPELSLEALOUTHSNNAGUUUENOURUONOOOUOESSO0U0008DCROQUNUUEEEAOOODURONOOUUOUOEEONOOOOCOOONOOO000000E00000000000CU000NOONGSUROOOUOUONOCOUODSENEEOUSUEEEOUEQOQ00000 


MORDEN SWIVEL RINGS 


MADE ON SCIENTIFIC PRINCIPLES 


The vital point to determine in selecting a loose leaf ring is its dependability to remain 
closed. Loose leaf sheets exert a certain amount of strain, tending to force rings open unex- 
pectedly, especially when leaves are crowded, or are turned in punches. Morden Swivel Rings 
are scientifically constructed to counteract this strain. Instead of opening by a pull in the same 
direction as the strain exerted by the contents, they open by'a sidewise push at right angles to 
this strain. In addition, Morden Rings have no enlarged, clumsy joints to mar furniture, nor 
sharp projections to mutilate sheets. 


THE PERFECT SCHOOL NOTE BOOK RING 

Used for student note books, stenographers’ note books, eyeletted covers, metre reader books, 
band books, catalogs, swatch books, every conceivable variety of loose leaf books; and ail loose 
sheets, charts, drawings, blue prints, maps, fashion plates, clippings, pictures, postcards, fabrics, 
in fact for any classified matter in loose leaf form. 

Loose leaf sheets need not be held in expensive binders. Heavy manila, or other material, 
cut to proper size to form outside protection covers, with Morden Swivel Rings inserted through 
such covers and sheets make a flat-opening book, costing but a few cents, yet as durable and 
convenient as the most expensively bound book. 

Supplied in ten sizes: % in. to 2 in. Liberal discount to the trade. Samples free. Cuts 
for catalogs furnished. 


THE MORDEN MANUFACTURING CORPORATION 
WATERBURY, CONNECTICUT 





“STANDARD” 





QUPEREAERUAUROROUGAAUUEOUOEREGOOECUORNOOEOUOONOOUNE 
z 
F 
UTE 


























WIRE GOODS 
BANK PINS, PAPER CLIPS AND FASTENERS 
THUMB TACKS 


GEM CLIPS “CYCLONE” 
pecans BD 
f 


Nos. 1,2 and 3 




















Extra Fine Quality Guaranteed 


No. 1201 Write today for Samples and Quotations 


VAIL MANUFACTURING COMPANY 


1752-58 East 75th Street, CHICAGO 
Southern Representative: EDWARD V. BOGART, 1718 Fourth National Bank Bldg., Atlanta, Ga. 





No. 639 1-2 
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Weldon Roberts 





fal Uo} oY 9 ee -3 of hd 


—made in every size, shape, degree of hardness or flexi- 
bility that anyone might want—a line that gives you a 
complete assortment of erasers of the highest quality. 


Weldon Roberts Rubber Co. Newark, N. J. U.S.A. 















r 
Protectograph Check Writer 
¥ PEWRITERS rotectoy 


EXACTLY NINETY FIVE DOLLARS NO CENTS 
QUALITY—SERVICE—PRICE 






(Denominations in Black; Amounts in Red) 
EXPORT DOMESTIC The world’s standard of protection— 
in every country,in almost every 
ROUGH & REBUILT language and monetary system. 

We are prepared to execute promptly 

all orders, any make or grade and with oe ‘ in ie 
any language type. Send for our new prices, ery-proof checks. 
terms, etc. Insured. 


GUARANTEE TYPEWRITER CO., Inc. 


39 South 10th Street Todd Protectograph Co., Inc. 
PHILADELPHIA, PENNA., U, S. A. 








: (ESTABLISHED 1899) 
Cable Code: BOYERTYPE, A. B. ©., 5th Fdition World's Largest Makers of Check-Protecting Devices and Forgery-Proof Checks 
a 1129 University Ave., Rochester, N. Y. “i 











CORONA brand typewriter ree UNIQUE DESK CALENDAR 
aid ponensiaeaas ‘aula: Ga’ eee AND PAPER WEIGHT 


many years. 











They are non-drying and non-fading, 
of remarkable durability and capable 
of clean, sharp work from beginning to end. 
Corona ribbons do not fill the 
type. 

In unoccupied territory, ex- 
clusive sales rights may be ob- 
tained by responsible dealers 
and agents. 


CORONA SUPPLY COMPANY 
Rochester, N. Y., U.S. A. 


© LaST MONTH = 1923 JANUARY 1923 NEXT MonTH © 
ames en ee ee ee Paes ee ye 
pevevssee § Bae 


Eat. 1905 


46S tf 17-6 
21 22 23 24 25 
O68 wo 


eX SRw 
wSace 


1-4 Year Always Before You 


CHRISTMAS SUGGESTION—Ideal Business Man’s 
combines beauty 


finish to match your desk. 


Renewable. Felt Base. Price $1.00 postpaid. Money Back Guarantee. 
Dealers Write OFFICE DEVICES, Box 243, Evanston, Ill. 


Calendar— 
with usefulness, Solid oak or mahogany 











RS GPG Aang 
QQ QQMAQ|Q_E A 








Abkcuadtesk The Old Reliable Coin Bag Factory 


























Ors ARH IST 8D era as may Om 





\\makes more profit than desk trays. A quick seller- Manufactur ing for the Trade 


Saves time sorting and locating papers. Automatically 
routes for distribution. Holds reference matters ready 


= 
for instant action. Occupies less space than_single wire Currency Bags, Coin Bags 


basket, yet renders service of many trays. Convenient. 










































Yd 


Lf, 


NS 


VM 
_——} 


Efficient. Thousands in use give entire satisfaction 


© 
Add sections as required. Olive nd D p t Ba g 
SS Steel 75¢ green 75c, oak or mahogany 90c. a e Os! s 
NV Sections ° “Ea. Made of steel. Rubber feet. 
. Write for free, interesting, illus- 









ee folder “NOW 16 GET Prices and quality offered by us guarantee you 
GREATER DESK EPFICIENSY.” profit to justify your efforts. 
S yi - shipped immediately. A “ 
" { Dealer display sam- Our coin bags are used by Banks in all parts of the U. S.A. 
} | ple sent on approval. 


és Ross-Gould Co. STRAYER COIN BAG COMPANY H 


— >| 279 N. 10th St. NEW BRIGHTON, PA. 
»~ ST. LOUIS 
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CLEANS THE ENTIRE MACHINE. Best Brush on the Market. Is equally as 
useful in cleaning all office equipment such as 
Adding Machines Duplicating Machine Rubber Stamps 
Addressing Machines ey be 7 Scales 
pene ny er rag Hes i Machines gine Sames © Closes 
Caleul = 5 Senal , ‘ 
Check Letter Openers & ie sy , 
Made of Black China Bristles, Retails 35c. Big Profit to You. 


Mfrs. of All Kinds 
ARTHUR W. HAHN, ¥f2-2%:2i1/53205,0f, 195-201 Laarete Street 





BOEHNER IMPROVED 
CARD HOLDER 


The Boehner Im- 
proved Card Holder re- 
uires no expensive per- 
‘orated or bound cards. 
It keeps your cards 
clean; it holds one card 
securely as well as a 
full case of cards. 


When a card is with-  JacosBoewwem = 8 8 = Aumoma, lium 
drawn the others are = = 

not only held in place 
but are kept on the 
bottoin of the holder. 


Furnished in twenty-eight different sizes; bound in imported 
morocco; metal parts highly nickel plated. 


Improved Boehner Binder Co. 
142-144 Fox Street Aurora, Illinois 
We manufacture Leather Novelties only and are not Engravers. 







cunee Bares CO. 
eevee remeee © ass mes or 


” LEATHER NOVELTIES 

















FILING FOLDERS 


MARK 
FORALL SYSTEMS 


Kay Folders are made from a long fibre 
Sulphite stock that will stand the hardest 
wear without getting dog-eared or break- 
ing down. 


THE KAY COMPANY 


HIGH STREET and BOYDEN PLACE 


NEWARK NEW JERSEY 





STEEL NUMBERS 
BRASS LETTERS 
LIBERTY COLORS 
SILVER MARKING 
TACKS TACKS 





Solidhed “Eyelet Pliers 


A COMBINATION PUNCH 
AND EYELET SET 


Solidbed “Eyelets 


SOLIDHED TACK CoO. 
37 Murray St.,N. Y 

















SIGHTLY STURDY 
SECURE 


The neat appearance of “TipTop” Fast- 
eners recommend them to users at first 
glance. The extra good quality of brass 
used provides strength at the bend and a 
sharp piercing point; they can be used 
many times over. The improved construc- 
tion of “TipTops’” protects even the most 
sensitive finger tips from injury by the 
point. “TipTops” have a = grip on 
papers; they cannot slip off or 

release part of contents. 


be PAPER FASTENERS 






THE TIP TOP MFG. CO., Inc. 


SYRACUSE, NEW YORK 


A, DEALERS—It will not be long be- I 
ry tay beet ayant Silt best 
3 SIZES and build up this end of your business? Q 
Packed 100 to Write for price-list and samples. .- ’ 
the box Note: All Leading Jobbers Sell“Tip Tops” ‘RAL 














NANDAMNNNNAYULANELAUONUGANAAC EDS UUUALEEONAOUOOUUAEE AOU AM ae | 


e of resources and opportuni- 

Intensive ties results in more than or- 

dinary success. In many 

cases it proves to be the 

Development difference between a truly 

successful man and one 

whose achievements are mediocre. A careful reading of trade litera- 

ture, of advertisements, sales plans, and other subjects which are 

met every day by men in positions very similar to your own, 

will increase your power toearn. OFFICE APPLIANCES prints 

each month such material as we have just referred to. And if 

you will read it monthly, you will find that in some way it will in- 
crease your capacity for work and your earning power. 


Subscription price is $2.00 a year 


THE OFFICE APPLIANCE COMPANY 


417 S. Dearborn Street, Chicago 








THE TRINER 


POST OFFICE SCALE 
THAT SYMBOLIZES SPEED 


Dial and Platform conveniently 
in front of operator. Indicator 
does not oscillate. 


96,000 Triner All- 
Steel Parcel Post 
Scales used by the 


Government. 


Write for Booklet No. 8 


Triner Sales Co. 


53 W. Jackson Blvd. 
CHICAGO, ILL. 
































New Martinsville Line 


Stationers often consider 
glassware a “dead weight”— 
something that must be car- 
ried without profit. But NEW 
' MARTINSVILLE _ glassware 
'] “comes across” and it is prof- 

itable. Expert workmanship, 
superior raw materials and methods, attention to 
details produce attractive sales compelling ar- 
ticles. NEW MARTINSVILLE dealers show re- 
sults that substantiate our claims. Write us—we 
will explain how glassware may be made profit- 
able to you. 


NEW MARTINSVILLE GLASS MFG. COMPANY 


NEW MARTINSVILLE, W. VA. 
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IDEAL 
KANT 


SM EAR 
STAMP PAD 


It’s all in the ink—Kant Smear Ink 
will not smear or offset. 


Kant Smear Ink will not injure rub- 
ber stamps. 


Kant Smear Inked Pads will not dry 
on your shelves. 
TWO SIZES ALL COLORS POPULAR PRICES 
Write us for further information 


IDEAL STAMP PAD COMPANY 


441 Sixth Ave. Pittsburgh, Pa. 


t | Trademarks SI 


and Copyrights 


Difficult and rejected cases specially solicited. No 
misleading inducements made to secure business. 
Over 30 years’ active practice. Experienced, personal, 
conscientious service. Write for terms. Book free. 


Specialty—Typewriting and Adding Machines. Address 
E. G. SIGGERS 























Suite 36 N. U. Building 
Washington, D.C. 











A 
proven 
product 


Dealers 
are 
making 
good 
money 


Write for 
particulars 


tenn : / 
CANT-SLIP CO., Rochester, N. Y. 
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ANALYSIS PAPER 


Buff and White—Four Grades— 
4 to 28 columns wide, in variety 
of styles, always carried in stock, 
padded or loose. 


Send for price list and samples. 


L. H. BIGLOW & COMPANY, Inc. 
24 BEAVER STREET NEW YORK 














REYNOLDS SEALER 


The Most Simple Sealer Made—also Most Durable 


Don’tbuy a demon - 
stration — buy use. 


Pay for your Sealer 
ONLY ONCE— 
when you buy it. 
The REYNOLDS 
requires no sup- 
plies or replace- 
ments. Willlasta 
business lifetime. 


Office ap pliance 
dealers find the 
Reynolds makes 
them friends. 


REYNOLDS ENVELOPE SEALER CO. 


as 11 NO. MARKET ST., CHICAGO —__— 


‘ 

















no soft 
Received 


It’s Yours for Years 
Recaied The purchase of 


a — THE AUTOMATIC 


Started 
Finished, 


wm TIME STAMP 


is a wise investment that returns gen- 
erous benefits. Built for real service. 
All parts exactly adjusted, proof against 
dust and dirt. Positively guaranteed 
accurate and thoroughly dependable in 
every way. For over 40 years a prac- 
tical, money-saving aid. Write for list 
ae prominent users and _ illustrated 
older. 


The Automatic Time Stamp Co. 


159 Congress St., Boston, Mass. 
“Originators of the Art of 
Printing Time u 


Has tamper-proof lock 
base and shock-proof 


x action - 











Sell More Waste Baskets 


to more customers. That creates 
more satisfaction than to sell fre- 
quently to a few, who must re- 
place frail baskéts that do not last. 


Daisy Baskets 


are sturdy, of sufficient capacity 
and last long. Made of coppered 
wire with a soNd bottom. This 
construction assures strength and 
prevents fine trash from falling 
to the floor. 


Wn 





























Write for particulars. 


The Massillon Wire Basket Company 
Massillon, Ohio 








ULRICH’S DEALERS—Here is a 
new featurc, exclusive 

IN DEX with us, that will give 
T AB your filing supplies de- 
partment a big advan- 

tage. This adjustable file guide tab made of 
pyralin and steel has a convex reading surface 
on which the label can be adjusted to a position 
exactly at right angle with the line of vision. Can- 


not injure fingers—indestructible, efficient. Write 
for sample and descriptive matter. 


Ulrich Planfiling Equipment Co., ‘new ‘torn’ 
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“ALAOOIIN” 
LAMPS 


Are Now An 
Office Appliance Item 


DESK-FLEX 






Write for Catalogue and Prices 


Aladdin Mfg. Co. 


Muncie, Ind. 





MASTER KEYS 
DON’T WEAR OUT 


The Spring There’s 
Absorbs NO RUBBER 
the Shocks in them 





Every set of Master Typewriter Speed Keys is GUARANTEED to 

wear THREE YEARS and to holdits shape The letters CANNOT 

WEAR OFF. They’re the greatest value ever given in acushion keys 
SEND FOR SAMPLES — DO IT NOW 


Sell better keys than you have ever seen before. 
SPEED KEY MANUFACTURING CO., Inc. 


31 Columbus Place Brooklyn, N. Y. 








BRASS 


PAPER FASTENERS 


COUNTING HOUSE BRAND 
ROUND AND FLAT HEADS 


SIZES | to 9 
PACKED IN PAPER BOXES 
OF 100 EACH ALSO IN BULK 


LIBERAL TRADE DISCOUNT 
THOMAS STATY. MFG. CO. 


SPRINGFIELD, OHIO, U.S.A. 











The Pen for Business Men 


SELF-FILLING INK PENCIL 
**INDEPENDENT”’ 


Commands Attention Because 
of the Service It Renders. 
Guaranteed Improved 
Fountain Pen. Elim- 
inates fatigue. Pro- 
motes efficiency. 


Writes uni- 
form. A busi- 
aess neces- 
sity. 











Meets all 
require- 
ments. Self fill- 
ing, non-leakable, 
safety cap. Attached 
clip. Smooth writing gold 
point. 


Your Name in Gold —35c Extra 
Write for quantity prices “F 


J. K. ULLRICH & CO., 161 Washington St., New York 








SILK-Y-KOTE 


Carbons make clean, clear copies 


SILK-Y- FIBRE A 






Typewriter Ribbons give sharp, 
strong impressions 


Are you getting these results with 
your present lines? Let us submit 
samples and quote prices on ribbons and carbons made by 
leading experts in the business. Experienced manufacturers 
and our location assure you of high quality and prompt 
service. 


Cooper Carbon Coated Paper Co. 


4606-8 Montrose Ave. Chicago, III. 











KIPCO BRAND 


DUPLICATOR INK 


For Rotary Stencil Machines 


The quality of this ink is 
guaranteed by nearly half 
a century of practical ink 
manufacturing experience. 





Samples and prices sent on request 


Kruse Printing Ink Co. 
437 Pearl Street NEW YORK 











LOOSE LEAF METALS 


For Everything in the Loose Leaf Line 
Ask About Our Special Assortment 


100 Metals $45.00 
You will be surprised. 
Send for Our 1922 Catalog 


HUGHES LOOSE LEAF METALS CO. 
544 W. Lake St. CHICAGO, ILL. 








MakeYourOwn 
Show yCards _ 


COIT’S BALL BEARING SHOW 
CARD LETTERING PENS 


Dealers—Request a sample set and quo- 

tation. The most Reliable, Practical and 

Simple Lettering equipment today. No 

knowledge of lettering necessary to produce 

signs and price tickets of “quality’’ and “dis- 

tinction” They have been adopted by several of the es 
Lettering Schools throughout this country and rae in pref- 
erence to brushes. Standard Sets of Four—%”", \%”, %” and 
%” retail 40c ea. $1.50 fe a 


THE BRIDGEPORT PEN CO. 


BRIDGEPORT, CONNECTICUT, U. S. A. 
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M4 are made in three styles 
Stationery Racks 2%,2<°in.thes sys 
very well-known line. Stationers 
should have a stock of these 
useful articles. 
They are good 
value for the 
money and keep 
moving. 





Write for our 
price-list 


Knickerbocker Inkstand Co., Inc. 
230 FIFTH STREET LYNDHURST, N. J. 

















— 
MADE FROM 
; “STEEL-STRONG” KRAFT 
Wrap all coins 1c to $1—-save time 
prevent errors—stop waste—very 
secure: 
RED WINDOWS 
GIVE EASY VISIBILITY 
Every bank finds this the best wrap- 
per to furnish coin depositors. Used by 
thousands of leading banks and com- 
merciel houses. 7 
SAMPLES FREE 
SOLD BY LEADING STATIONERS 
The C. L. Downey Company 
941-943 Clark St. Cincinnati, O. 
= 





SIMONSON 


Patented Metal Tip Guides 


For Vertical Letter Fil Card 
Systems aid Check Wit 













PREE Samples Sent on Request 
Discounts to Dealers 


R. A. SIMONSON «cc co. 
122 S. Michigan Ave. CHICAGO 




















_EXTRA DOLLARS 


are added to the profits of the dealer who 
handles HEYER’S REFILLING COM- 
POSITION for use in filling hektograph pans 
and gelatine duplicators of all makes. 

The Heyer Duplicator Company manufac- 
tures Hektographs, Gelatine Duplicators, 


Film Duplicators, and supplies. We 
also furnish the trade with Hekto- 
graph carbon paper and Hektograph 
typewriter ribbons at lowest prices. 


Write for literature. Domestic and \ 
foreign inqutries given prompt attention. = we 
The Heyer Duplicator Co. 


160 N. Wells St., CHICAGO, ILL. 


enicsco 
| HE "tine R4PH j 

















Drawing Inks, Gtecke and Coiore 
} mare ae ink 


ee 
vances 
Pheto eeeee aste 
Drawing Board and Library 
Office Paste Mucilage 


Liquid Paste 
Vegetable Glue, etc., ete. 

Strictly Original Goods of the Highest Grade Only. 
Show Cards, Color Cards and Imprinted Matter Sup- 
plied to the Trade. Discounts and Trade Pricesgive 
good profits. 
Consumers, emancipate yourselves from the use of 
corrosive and ill-smelling inks and adhesives and 
adopt the Higgins’ Inks and Adhesives. They will 
be a revelation to you. 

We protect the trade by referring 

all orders and inquiries thereto, 


CHAS. M. HIGGINS & CO., 22gits* str? Mssutacturere 
Main Office and Fectery, Brooklyn, N. Y., U, S. A, New York-Chicage-Leaden 























Attention to Typewriter Dealers 








We are a new house with old typewriter 
experience. We have on hand and will 
carry a big stock of all make typewrit- 
ers, rough and re-built, and can fill any 
order small or large. 
Our machines worth more—cost less 

Before you buy, get our price list M-l1. 
MORSE OFFICE EQUIPMENT COMPANY 


Offices and Showroom 94 Washington St., Boston, Mass. 
Factory and Warehouse 110 Broad St., Boston, Mass. 
Cable Address—‘MORESALES”—Boston 














SIGN PRINTING OUTFITS 


Te. ye) ee) ey ere re = a5 0 
Sas [Thi A oe et A St ond Coen Oe ae \ 


SCAR SEARS IBS ee FP ee 





For printing signs, show cards, price tickets, etc. 


HANS H. HELLESOE chiécco* iting 


=4 








PINCH-ON 
CLIPS 


Made of Brass. Superior Finish Q 
Representing the Utmost in Quality. 





Packed 100 to 3 SIZES 
Carton—10 Car- — No. 0, No. 1 
tons to Box oe and No. 2 


Let us send you a trial order on approval, with new 
low prices and service. 


TREIBER-CAHILL MFG. CO. 
818 PARK ST. SYRACUSE, N. Y., U. S. A. 
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“ONE ON EVERY DESK” 


Eveready Paper Fasteners 
are rapidly replacing pins, 
clips and old style stapling 
machines, Representative 
Business Houses and In- 
dustrial Establishments in 
all parts of the world, after 
careful tests, have added 
an “Eveready” to the equip- 
ment of every desk where 
a stapling machine is re- 
quired. 





<p 


PAPER FASTENER 
~ EVEREADY MFG. CO. OF BOSTON, BOSTON, MASS. 


NO DESK COMPLETE WITHOUT AN EVEREADY 


October, 1922. 


The Standard Line 


Wotermaris{gealFountain Pen 


Self-Filling, Safety and Regular Types 
L. E. Waterman Company, 191 Broadway, New York 


Boston Chicago San Francisco Montreal 





Fi ENIFE 


NEW PEN KNIFE 


Sharp as a razor and Flat as a 
Key. Polished Nickel Finish. An 
attractive ladies’ knife as well 
as a pen knife. Sample with 
one extra blade, 50c. 


Trial dozen $4.00—wWrite for prices 


GITS COMPANY 


5512 Potomac Ave. Chicago, Il. 

















Either Agency or Price Protection Proposition 


KEYSTONE CARBONS 
AMITY RIBBONS 
KEYSTONE CARBON PAPER MFG. CO. 
R. A. BECK, GENERAL SALES AGENT 


220 South Wabash Ave., CHICAGO 


New Orleans Los Angeles 


New York 











DEALERS & SALESMEN 


Nielson’s typewriter cushion foot is 
the finest on the market. Thisshock 
absorber really cuts out noise and 
increases speed of operator. We 
make ‘“‘Stayon” rubber platen 
twirlers, typewriter felt pa and 
pneumatic typewriter speed keys 


NIELSON SUPPLY CO. 
810 First Nat. Bank Bldg., Chicago 















BANKERS may be no better judges of pens than other 
discriminating users. But they are more persistently 
solicited—for obvious reasons. Therefore, the fact that 


SHIRLEY PENS 


are used by over 40% of the Banks of the Country is. a 
convincing appreciation of our guaranty that they will out- 
wear any two pens made by any other Factory. 

We have exceptional opportunities in unassigned terri- 


tory for ambitious salesmen. Samples on request. 


NATIONAL SUPPLY CO. Distributors Indianapolis, Ind. 


Gold Pens for Fountain Pens 


Repairs on Gold Pens and Fountain 
Pens Attended to Promptly. 
‘ = EXPORT TRADE SOLICITED 
Acme Gold Pen Co., 17-27 VandewaterSt., New York 
Manufacturers of Fine Gold Pens Established 1884 














Real Eye Protection 


Working under adverse lighting conditions subjects the 
eyes to a strain that results in headaches, weak eyesight 
and somet more serious injury. The Feather- 
weight Eyeshade is constructed to protect the wearer's 
eyes from glaring artificial or natural Hg or brilliant 
reflections. Durable, hygienic, adjustable, yyw 
Where it touches the forehead, the celluloid Is curled 
nting a Sooo round surface—no binding to 





prese’ 
get dirty, pa to break out. Lies flat on 
desk. Your +4 — will seeatve prompt attention. 


The Feather wesgut Eyeshade Co., Merchantsville, N. J. GZ 








REBUILTS ARE THE BEST 


SEHO FOR OUR NEW PRICE LIST & DEALERS DISCOUNTS 


FIEADQUARTERS “Resiicts-repains-tree -ano ARTO 


WEEK WRITES 





[ 





EXCELLO DESKS 


Made to Excell 


Sigh grade desks at medium prices. 
atalog and price list upon request. 


EXCELLO PRODUCTS CORPORATION 
4820 W. 16th Street, Cicero, Illinois 


(30 minutes from downtown Chicago) 








Addressing Machines, Multigraphs, Dupli- 
cators, Letter Folders, Envelope Sealers, 
Mailometers, Check Writers, Dictating 
Machines, Multicolor Presses—at about 
half the manufacturer’s price. PRUITT 
COMPANY, 170-H North Wells St., Chicago. 














CERTIFIED—GUARANTEED 


RUBBER BANDS 


Pare in Fact — Not in Name Only 
Clear, Pure Rubber Is Very Light in Weight 
Mere Bands in a Pound —Less Cost — Mere Durable 
1 to 10,000 Pounds—All Standard Sizes 
VULCO RUBBER FABRICS CO. 
Dept. O, 51 E, 8th Street NEW YORK CITY 











A Popularly Priced Office Necessity. 
Clear glass cup. _ Well rounded edges 
Sanitary 3 in. Red Rubber Sponge. 
SEND FOR SAMPLE AND PRICES 


WEINMAN BROS. 12 E. Ninth St., CHICAGO 











MIDGET PENCIL SHARPENER 


Patent Applied for. Made in U. S. A. 
Superior to any imported article. One 
dozen with display card mailed on re- 
ceipt of 70 cents in stamps. Jobbers 
wanted. Manufactured by 


COLLINS INK] ERADICATOR CO. 


1404 Willow Ave. HOBOKEN, N. J. 














UBLE YOUR WINDOW sates 


DOUBLE YOUR mi RFS 


Benue ann SELL MORE GOODS | 
Electric Cost about 3 cents a day - Capacity over 150 Ibs 
Five Year lron Clad Guarantee -- Special Price by Mail .- 


ical ELECTRIC WINDOW SALESMAN CO. £2.‘ 
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= ‘‘SWAYSTOP”’ Improves Any File 


in more than a dozen ways. The side pieces provide 
stops for swaying partitions which tilt forward and back- 
ward, dividing the drawer into ive compartments. The 
folder opens like a book. The only pressure on the 
folders is that of material in the one compartment. No 
sagging; partitions hinge at fixed intervals at bottom 
of drawer. 
Fits Every File 
Send usa trial order and see. When ordering state in- 
side length of drawer and width of follower at base 


Rossbach & Son, 618-24 South Clark St., Chicago 





' BRISTOW RADIAL DISTRIBUTOR 











WRITE US FOR PRICES 


On adding, listing and calculating machines. typewriters, multigraphs: 
dictaphones, checkwriters, duplicating machines, mail-om-eters, time 
clocks, safes and steel lockers, new and second-hand office furniture, and 
all office devices. : 

We are the largest dealers of the kind east of the Rocky Mountains 
and will save you half on your office needs. Everything first-class; noth- 
ing cheap but the price. Write Today and Save Money. 


Chicago Safe & Merchandise Co. 212420" “fiiinois 














has a winning exclusive feature 


Always stands open to receive papers. Thecontents may 
be removed with one hand as the compartments do 
not require to be opened. That means less motion in 






DEALERS—I? aren't 
aiready seling this device 


STANLEY R. BRISTOW 


171 Washington St. Newark, N.J. 























Announcing the Second Los Angeles 


BUSINESS SHOW 


to be held in March, 1923. An unrivalled oppor- 
tunity for reaching the enterprising executives 
of the country’s most prosperous section. 
Business Exposition Company 
215 Fourteenth Street Oakland, California 








ranch Manaséers Wante 


AW Pad 


Write o Toren 











WRITE 


CECA oUneNTEED 


PERFECT MACHINES LOWEST PRICES 











—SPECIAL DISCOUNTS TO DEALERS—————— 
TO FLAVEN, MANHATTAN BLDG., CHICAGO 


‘ REG. U.S. PAT. OFB. 
= 
a 


(hikes 


SBFEESAYO Moistener 
The wew-way” for stampa; 
Guaranteed fast seller. 
RIVET-O MFG. CO. 
Dept. P. ORANGE, MASS, 











ADDING MACHINE ROLLS 


For all makes of machines 
THE PERFECT ROLL—guaranteed to contain 
250 linear feet. Edges free from lint or dust. 
Stock white wove’ hard-sized. Writing 18 pound 
folio basis. 

We make all size rolls. 

Write for prices’ giving detailed specifications. 
GEORGE IRISH PAPER CO., Manufacturers 

BUFFALO, N. Y. 











Typewriter Ribbons and Carbon Paper 


For the Typewriter, Adding Machines 
Time Clocks. Put up for the trade. 


Official and Empire Brands, or in plain boxes with imprint if desired 


SNELLING & SON ™*"facturers, Bush Terminal 


Exclusive Territory Rights Not Entertained 














KD TYPEWRITER OIL 


IN USE EVERYWHERE 
The world’s best lubricant for Typewriters, Adding 
Machines and all delicate machinery. 
— pe meno = — 
rite today for free sample and prices. 
MORTON MEG. CO. Louisville, Ky., U.S.A. 


Export orders given careful attention 


MORTON’S ODORLESS Cy 











a 
READY FOR DELIVERY 
The Original Tim Calculating Machine 
tatives now wanted for 


ada and Cuba, and the principal 
of the U. 8. 


THE TIMES-INTO CO. 
Sole Agents North America 


General Offices, 5 N. Wabash Ave., Chicago 








GOLD PEN S--All Shapes and Styles 






Imprint "oe Prompt 
Work a L 7 OS = Repair 
Specialty . Service 


All makes Gold, Fountain, Stylographic Pens. Pencil Cases perfectly 
repaired and returned day received. Satisfaction guaranteed. 


GAYDOUL GOLD PEN CO., Inc., 64-68 Fulton St., New York 














NAMOGRAPH—Business Getter! 
Christmas business lasts only a few days— 
Ask for our suggestion for getting the 
maximum out of holiday business. 


MODERN INVENTIONS CORPORATION 





1123 Broadway Room 406 New York, N. Y. 














Cloth Money Bags 


show good profits and a. 
steady repeat business. 
Banks buy them in large 
quantities. : 


We make them for the trade 
Continental Bank-Supply Co. 


(Formerly of St. Louis) 


Mexico, Mo. 
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The 


meet Clert- Type Byron 


Every office, everywhere, is a Byron prospect. _ If busi- 
ness is “‘off’’ with you, it may be your own fault—don’t blame 
conditions altogether, for right now other dealers are having good 
business on the Byron. 





In actual 





Every time you make a sale you have put another Byron 
salesman in the field. Our business to date has been built 
almost entirely around repeat orders and orders sent in upon the 
recommendations of users. 


Write today for literature and our proposition to dealers. 
It involves very small investment and offers quick turnovers at 
a good profit. Remember the 30 exclusive, patented features are 
found only on the Byron. 


os 
Big Guaranteed 7 
. : 4 One second and it’s open 
Selling to save time, labor, stationery, seemenenn alanis 
floor space, to reduce costs and ff RR SSS 


F eatures increase office efficiency. 


e Right now is the time to sell equipment. 
D ealers: Each day lost means sales lost—do it NOW. 





Byron Typewriter Cabinet Co. 


INCORPORATED 


LOUISVILLE, KY., U.S.A. 





‘ 








IMPRESSIONS 


BRITAIN’S BIGGEST LITTLE BUSINESS MAGAZINE 


THERE IS NO MAGAZINE IN THE WORLD JUST LIKE ‘“‘IMPRESSIONS”. IT TREATS 
business as the most important thing in material life and shows in a fascinating manner how easy it 
is to get pleasure and living at the same time. There are no technical articles in ‘‘Impressions’”’. 
The great subject of Business is handled in a way which provides inspiration for all, whatever their 
ession or trade or calling. ‘‘Impressions” stands for better business and better living in the 
ighest sense of the term. It is the monthly mentor of our biggest business men, and in its own 
circle, carries an influence more powerful than outsiders can understand. 


IT IS EDITED BY G. E. WHITEHOUSE, WHO, IN A REMARKABLY SHORT TIME, HAS 
earned for himself an international reputation for being the most interesting, yet fearless, writer on 
Business subjects. He writes a large part of the magazine each month; says what he thinks and 
thinks so nearly right that big men believe in him and applaud his views. 


**IMPRESSIONS” IS NOW PRINTED IN A HANDY SIZE OF 7” x 4” WHICH YOU CAN 
carry in your pocket and read it whenever you have the time. You may not agree with every- 
thing “Im ions” prints, but there is a certain fascination which even hard-headed business men 
have found to be irresistible. The subscription price for United States and Canada is One Dollar 
a year. The best way is to send a Currency Note. If after receiving the first number, you express 
the slightest dissatisfaction, the dollar bill will be returned to you. ‘‘Impressions” has almost as 
many subscribers in North America and in Canada as in Great Britian, and nobody has yet asked 


for the money back. 


G. E. WHITEHOUSE 


NEWDIGATE, SURREY, ENGLAND 
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RELIABLE RUBBER STAMPS 
and ACCESSORIES 


Rubber Type :: Stencils :: Seals :: Numbering Machines 





Sole Distributors and Manufacturers of 


“Standard” and “Justrite” 
Inks and Pads for Rubber 
Stamps 


“Advance” Self-inking Stamps 


“Quality” Dating and Num- 
bering Stamps 

“Superb” Type Band Daters 

“Economy” Band Daters 

“Industrial” Band Daters 

“Best” Dating and Number- 
ing Stamps 

“Flexo” Hand Band Daters 

“Colonial” Hand Band Daters 

“Superb” Time Stamps 

“Economo” Time Stamps 





We carry in stock a complete line of Automatic 
Numbering Machines. 


Louis Melind Co. Consolidated Stamp Mfg. Co. 


362 W. Chicago Ave., CHICAGO 87 Maiden Lane, NEW YORK 














Zo Busi 


A Strange Thing! 


‘ (} f 
LADEL pA\D 





Isn’t it strange how many men, personally as modest as the 
proverbial violet and as truthful as the day is long, will, on 
the drop of a hat, grab their Company uniform and gun and 
‘‘shoot”’ extravagant claims for their product almost to the 
point of downright untruthfulness ? 


‘Just as good for $10.00 less,” greets you in your morning 
newspaper. Possibly so, but probably not. Reasonable 
profits and reputable products don’t live on bargain tables. 


‘‘Paperoid”’ Filing and Mailing Containers are sold, not com- 
pared, at a certain price with the quiet but distinct under- 
standing that ‘‘Paperoid”’ is pure rope paper, not wood pulp. 
That every care is used in the construction and the inspection 
of each article. 


This may not be extravagant—but it is truthfu:. 


ALVAH BUSHNELL COMPANY 


925 Filbert Street Philadelphia 




















DAN-DEE 


Waste Baskets— 


Round and square styles; 


plain and decorated. 


Letter Trays— 


Open and cabinet styles; 


choice finishes. 


Ticker Baskets— 


Five sizes; seven firishes. 


Towel Baskets— 
Five sizes; five finishes. 


Book Racks— 


Plain and decorated; 
choice finishes. 


Cash Boxes— 


Three sizes; three 
finishes. 


Security Boxes— 


Seven sizes; statuary 
bronze finish. 


Strong Boxes— 


Regular and special; 
choice finishes. 











RU 


_— "ORG NAM 0 


THE ADVERTISING 


ve M. B..”’ 
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Ws AT we ourselves claim for DAN-DEE Waste 
Baskets might be construed as _ over-en- 
thusiasm 











—but when others say for us all we would dare say 
and more—countless testimonials of quality, dealer 
profit and quick turnover which come from the re- 
ports of our dealer friends—we feel their word of 
endorsement carries the greatest argument in favor 
of the DAN-DEE, and are reasons aplenty why you 
should give them more than passing consideration 
as a staple item in your stock. 











We inv.te the privilege of 
sendi»g you illustrated price 
list with schedule of dis- 
counts. Run over the accon- 
panying list of DAN-DEE 
tlems. 





ERIE ART METAL CO. 


ERIE, PA. 








To us “M. B.” stands for “MON BUREAU” 
To you “M. B.” stands for “MORE BUSINESS” 


There is no better way of introducing your goods in Europe and 
particularly in France than by advertising in MON BUREAU. 





MANAGER 


HRUUULUUNIGUDA HAL 1 


M. B. has been the pioneer of sound business meth- 
ods in this country for many years past and it is 
now the most widely read business publication. 
Every progressive firm is a subscriber of “M. B.” 
This is the reason why it is the very best medium 
for advertising office furniture and appliances. 


Not only is M. B. the most largely read publication 
of its kind, but because of the strong affection and 
great confidence of its readers it is sure to bring you 
handsome and profitable returns. 


The advertising department of M. B. will write 
your ads for you or translate your copy into French 
just as you prefer. Ask for a sample copy of M. B. 
and advertising rates today to 


PUMA UTTAR 


MON BUREAU 5352, rue des Saints-Peres, Paris, 7°, France 


sonreansrernnneeneenattt 
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No. 301 Table 







ATTENTION TO DETAILS 


“he constant, steady development of our business 
has always been a matter of absorbing interest to 
us; we believe that careful attention to all details 
has done most to encourage that movement 


The assurance that every user of Furnas Office 
Furniture will receive a full share of service from 
it adds to customer confidence Then, the char- 


of the line fits in so well with the rest of the 

office furniture dealer's stock that it sells 
readily. Every request of a dealer receives 
serious consideration and, if possible, it is 
properly attended 


icter 


You should have our catalog describing this 








value-giving line. We'll send t by re- 
turn mail. Ls 
FURNAS OFFICE FURNITURE CO. - 
No. 360 Costumer INDIANAPOLIS No. 201 Wardrobe 











a 


No. B-260 is one of our new “‘Z’”’ grade desks; it is double, opposite sides being alike. B E NTLEY & 
“Z”’ grade is of high quality, extra substantial construction is used, drawers are 


finished carefully outside and in, pedestals have dust-proof bottoms. GERWIG 


You have perhaps read in previous advertisements that the B and G linehas a grade 


for every requirement. This “Z’’ grade is designed especially for executives, bankers, Furniture Co. 


corporation chiefs, and professional men. Write for our catalog showing the 
complete line. Parkersburg, W. Va. 


eR smn oan 
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T-e-n-S-10-n 
Mail Containers 
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are used in every line of business and they 
cover the mailing needs of any and all of 
your customers. 


The TENSION line includes open-end 
tension envelopes, double metal - clasp 
envelopes, single metal-clasp envelopes, 
metal-flap clasp envelopes, document 
envelopes, photo-mailing envelopes, filing 
envelopes, folders, mailing boxes, etc., etc. 


You will be especially interested, perhaps, 
in the Open-End Tension Envelope you’ve 
seen everywhere and the Metal -Clasp 
Envelopes, one type of which is illustrated. 
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Our book, “‘Envelope Specialties,”’ is in itself 
an education in mail containers. Send 
for a copy. It’s yours for the asking. 


The Tension Envelope Co., Inc. 
Bush Terminal—33 to 87 34th St., Brooklyn, New York 
Telephone Sunset 6000 
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The Most Satisfactory Tab Manufactured 










THE BROWNE-MORSE PRESSED STEELTAB 


FRONT VIEW BACK VIEW 


PS eo 















1—Ends of the front of tab are rounded back, saving of at least 75% in the thickness of 
forming stop for tab insert. the tab. 
2—All exposed edges are rounded. 6—Shows punch hole from back. See No. 5 for 
3—Black egg shell gloss finish eliminates reflec- description of process. 
tion and glare and relieves eye strain. 7—Tab inserts are easily inserted by means of 
4—Three eyelets in long triangular base give extra large size opening in back of tab. 
strength. - " . 
5—Self formed eyelets; i. e., instead of using ® Convex design holds sneort securely. 
separate eyelets, the material of the tab itself 9—Tab is strengthened and insertion of tab in- 
is formed up to make the eyelet, effecting a sert is facilitated by offset shoulder. 


wane 


Send today for sample tab— 


BROWNE-MORSE COMPANY 


Builders of Quality Filing Equipment and Supplies 
MUSKEGON, MICHIGAN 
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What your salesmen DON’T know 


WILL hurt them and you! 


é oy old saying about “what folks don’t know won't 
hurt °em” is not true in the case of the man behind the 
counter. It is what he DOES know that will boost bus- 
iness; it is what he DOES know that is one of the biggest helps 
in the world of selling. 


Here is the fact behind one of the most important steps ever 
taken by your Association, namely, the issuing, each month, of the 


Educational Bulletins 


These are educational in the practical sense which makes a sales 
man see and sell more. Like the scientist who sees the ocean in 
a bit of chalk he will see more in the so-called “common” things 
—and it will mean new sales-ideas, new “pep” in his work, new 
value to you and to your customers. 


The right kind of Paper, Pencil, Loose-Leaf—everything made 
or sold in this broad business of yours—wiill get a service-boost 
because the folks who sell them also understand them. 


Correct, Impartial Information 


The Bulletins are absolutely authentic and compiled with great 
care from unbiased sources. The products are treated imper- 
sonally, fairly and wholly free from manufacturing or selling 
prejudice. They are written with “snap” and from angles of 
general interest. They have already hoisted sales—high. Are you 
getting the benefit in your business? 


25 cents a copy—35 cents to non-members 


Send in your Advance Subscriptions NOW to include Bulletins Nos. 1 
and 2 on Pencils, 3 and 40n Paper, and 1 and 2 on Loose-Leaf. We suggest 
one for each salesman. Your own copy comes to you, free. Act promptly 
—for your own advantage in an improved selling »rganization, for the 
benefit of the buying public, and for the general good of the industry. 


FLETCHER B. GIBBS, General Manager 
The NATIONAL ASSOCIATION of 
STATIONERS and MANUFACTURERS 


405-407 Conway Bldg. of the U.S. A. CHICAGO 


\ gS ON VA MF 
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MONG pencils the world over, VENUS has the 

proud distinction of being the accepted stand- 

ard of supreme excellence. 17 black and 3 copy- 
ing degrees. 


Se Largs Sel | 
Qucliy gt VENUS FVERPOINT ED 


From its first announcement, the VENUS EVER- 
POINTED has enjoyed a degree of cordial esteem 
seldom accorded a new product. 


This was not only the result of their mechanical 
perfection, beauty of appearance and fine work- 
manship, but also of the world-wide rec cognition 
of VENUS quality. Large and small sizes—many 
designs. From $1.00 to $50.00 


VENUS THIN LEADS 


The same famous quality of smooth, satinlike le ads as 
in the VENUS Writing and Drawing Pencils. VENUS Thin 
Leads are unsurpassed for all Mechanical Pencils. 


7 DEGREES 


2B soft and black F firm 
B soft H medium hard 
HB soft medium 2H hard 
1H extra hard 


Illustrated Booklet and trade prices 
on request, 


ES e3) THIN 
American Lead Pencil Co. . ee Venus 
220 Fifth Ave. New York : 3 

and London, Eng. . 
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The Canton Line 
Quality Products 


"T suger 


OFFICE 


The Supremacy 
of 
Steel Furniture 


Strength, durability, economy of 
space, convenient operation, un- 
interrupted service, rodent and 
fireproof features have rightfully 
proclaimed the Canton steel line 
supreme in the manufacture of 
office furniture. 


The Canton Line of Quality Steel 
Furniture is the standard of ex- 
cellence. Its remarkable merits 
of steel furniture construction, 
unlimited scope in adaptation 
and its beauty, symmetry and 
inherent worthiness are points 
of advantage not to be over- 
looked. Our interesting brochure 
**Metal!l Furniture and Filing 
Equipment in Steel and Bronze”’ 
gives detailed specific informa- 
tion of the line. We'll be glad 
to send you a copy and, if not 
represented in your territory, 
we'll include our ‘“‘better than 
the others’’ proposition. 


THE 


CANTON ART METAL CO. 
CANTON, OHIO 
U. S. A. 
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Better and = Woodstock Typewriter Co. 
More of it Suan. ss Chicago. +) + Re 
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Ss 
OUR NEW CHICAGO HOME 


564-572 W. Randolph Street 


because of its spaciousness and complete equipment will 
enable us to raise the high standard of our efficient service 








Each one of our nine service stations, located in various parts of the world, 
is a complete unit in itselfi—prepared to give you real service. We have estab- 
lished a special typewriter platen grinding machine in every station. These 
machines actually grind a new platen on the core originally sent us—no stb- 
stitutes. Hence the unnecessary expense and loss of time due to substitutions 
is eliminated. When you want real service—write or call for AMES. 


SERVICE STATIONS . 
507 Mission St., 1627 Champa Street, 1 A de Capuchinag 32 
San Francisco, Cal. Denver, Colorado Mexico, D. F. Mexico 


50 O’Reilly Street, 135 Victoria Street, 65 Moorgate Street, 
Havana, Cuba Toronto, Canada London, E. C. England 


611 Fannin Street, 50 Lispenard Street, 305 George Street, 
Houston, Texas New York, N. Y. Sydney, Australia 


A NEW STATION-—511 Eleventh Street, N. W., Washington, D.C. J. E. RICHARDSON, Pro,.. 


AMES SUPPLY COMPANY 


564-572 W. Randolph Street Chicago, Ill., U. S. A. 
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Over 1,000,000 Olivers 
have been sold. 














millionth Oliver typewriter. Thus is rewarded 

the efforts of the Oliver organization proud of 
the building of a quality machine. There are men 
in the Oliver organization who have been rewarded 
also with 25-year service badges—loyal workers who 
are proud of their part in producing over a million 
Olivers. 


"Tt YEAR will mark the production of the 


The Oliver typewriter is more than a piece of wonder- 
ful machinery—it has back of it—intangible perhaps, 
but invaluable—the pride of manufacture. And this, 
undoubtedly, has given it its great fame for fine work- 
manship, dependability, sturdiness and long-life. The 
minute attention to details in manufacture insure 
such qualities. 


Thus the Oliver has won friends everywhere. Large 
concerns using 500 Olivers or over and the remote in- 
dividual user are both satisfied that the Oliver is the 
finest typewriter, regardless of price, ever offered. 
And the circle of friends is constantly expanding. 


Wherever typewriters are used, the fame of the Oliver 
is spreading, even to the far ends of the earth—the 
reward for quality is inevitable. 


OLIVER 


The Oliver Typewriter Company 
General Offices 
Oliver Typewriter Building 
Chicago, Ills., U. S. A. 











EE 











